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He 6yaem otHEMATE y Bac Apa-
TroIjeHHOe BpeMsd, IepecKas3biBast
coAepsKaHWe MyOAHKAIIHI 53TOro
HoMepa. C TOUKH 3peHHS TeMa-
THYECKOH, MBI ITIOCTAPAAHCH CAe-
AdTh €ro MO BO3MOMHOCTH DAas-
HoobOpa3HeiM. Ho BeAb H BeH-
AHHI, IO CyTH CBOeH, Ou3HecC
PpasHO-IAAHOBEIH. Tak dYro B
JKypHaAe Bbpl cMmoxere npodu-
TaTh # 00 OGOPYAOBAHHH H €I0
KOMIIOHEHTAaX, H O DPeAAH3YEeMBbIX
TOBapax M HHIrpejAHeHTax. Bac
JKAYT PENOPTaXH ¢ NPOMIEAIINX
BBICTABOK U @HOHCHI NPEACTOS-
1unx. ITycTh Tex, KTO HEAABHO BO-
HieA B KPyTr HAIIAX YHUTATEAEH,
He YAHBASIET TO, YTO AAAEKO He
BCE BBICTABKH, O KOTODBHIX MBI
paccKkazbelBaem, IOCBSAII[E€HEI
HMEHHO AaBTOMATH3HDOBAHHOH
TOproBae. Bo-mepBBIX, YHUCTO
BEHAHMHI'OBBIX BBICTABOK HE Tak
YK MHOIr0. BO-BTODBIX, H3BeCT-
HO, CKOAB ITepCHEeKTHBHBIM OKa-
3BIBAETCS 33a4aCTyIO TO, YTO Ha-
XOAHTCS Ha CTBIKE CMEXHBIX OT-
pacaer. O6 5T0M HE BCErAd Ho-
MHAT, @ 3psa. Tak 9To, 1o Mmepe Ha-
HINX CHA H BO3MOXHOCTEH, I10-
crapaeMcs Bam B 3TOM IOMOTIaTh.

OOBIYHO MBI BBIIIOAHSIEM CBOU
obernjanus, 003ToMy, Bbl BHOBB
BCTPETHTECH ¢ OBICTPO pPa3BUBA-
FOI[eHCcsS KOMIIaHHEH «l a3eTHEIe
aBTOMaThl», Kak H OBIAO obella-
HO B npomaom Homepe. OHbIT
TE€X, KTO IIPOTPECCUPYET, BCETAA
HHTEepeceH, OCOOEeHHO eCAH Mo-
>KeT OBITh BBIpa’XeH B KOHKpET-
HBIX (paKTax, HHEpax, cooopa-
sxeHusax. Keaaem BaMm ycnexoB B
Bairmmx HauHHaHUAX!

1

C. P. IOpxaHosB,
Nsnarens

S. R. Jurkhanov,
Publisher

Uu. J1. 3oros,
InasHbIi pegakTop

I. L. Zotov,
Editor-in-chief

We do not intend to take pre-
cious time from you, retelling
the contents of the current pub-
lications. As for the subjects
touched, we tried to make it as
diverse as possible. But the
vending, as a matter of fact, is
also a diversified thing, isn't it?
Therefore you can read here
about the hardware and the
components, about the goods to
be vended and the ingredients
used, etc. The reports from the
past trade-fairs and the
announcements of the forth-
coming are also waiting for you.
Let those who have just entered
the circle of our readers that not
many of those events are devot-
ed to automatic franchising in
pure form. Firstly, purely vend-
ing exhibitions are rather rare.
Secondly, it is known that very
often the most prospective
ideas are discovered at the junc-
tions of the neighboring fields.
A pity, but the people remem-
ber it not always. So we'll try
and help you in this aspect as far
as possible.

We usually keep our promis-
es, that's why you'll meet in this
issue a developing fast compa-
ny called "Gazetnyie avtomaty"
("Newspaper venders”) — just
as we had promised last time.
Experience of those who are
making progress is always valu-
able, especially if it can be
expressed in concrete facts, fig-
ures and considerations. We
wish you every success in your
undertakings!
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C | Mas mpou30mIAM U3MEHEHUS B
HCIIOAHHTeAbHOM opraHe HAAT. B
cBs3u ¢ TeM, 4To TarthsgHa PhIKKOBa
IIPDHHAAA pelleHHe MPOAOAKATH CBOKO
Kappepy B APYTO¥ OTPACAH, OHA IOIPO-
CHA& OCBOOOAHTE ee OT 0OSI3aHHOCTEH
T'eneparsHOro pupekropa HAAT. Ha
aToT nocT O0kiA n36paH Erop CnnBakos-
ckui (kommarus «KommlIlacc. ABToMa-
TH3HPOBAHHEIE TOPTOBEIE PEINCHHAY).
Ero momonjaumkoM cTaA  EBreHu
Mamoukun. Cobparue mobaaroAapuro
TaTpsiHY 3a ee BKAGA B co3panre HAAT
H OTMETHAO, YTO 0e3 ee yCHAHH BPIA AH
CTar0 ObI BOZMOKHEIM Ha9aA0 pabOTHI
Acconuanuu.

3a mepsbie mecsirl 2006 ropa Acco-
nuanus BBIPOCAA KOAMYeCTBeHHO. B Hee Bctymuam OOO
«Kogpemar» (r. Exatepun0ypr), 3AO «Yuukym» (r. CaHKT-
Ierepbypr), OO0 «Aprear PemecieHHHKOB «Marnna»
(r.Tromens) u OOO «AcrpaBera» (r. AcTpaxans). TakuM 06-
pasom, Ha cepeAnHy Mas B coctase HAAT nacyuTteiBaercs 16
YAEHOB, CITHCOK KOTOPBIX MBI IPHBOAUM HIKE,

TI'eHepaABHBIH AUPEKTOD
Erop CriuBaKOBCKHH

NVA Director General
Egor Spivakovsky

On the 1st of May some
changes took place within the
executive board of NVA. Since
Tatyana Ryzhkova decided to
continue her career in another
sector, she asked to relieve her of
the General Director’s post. The
person elected to the post was
Egor Spivakovsky, top manager of
ComPass Co. (Automatic Trade
Solutions), with Eugene
Mamochkin as his assistant. The
meeting of the Association
expressed their gratitude to
Tatyana for her share in creation
of NVA and stressed that the
effective work of it wouldn’t be
possible without her efforts.

During the first months of 2006 NVA grew in
quantity. It has been joined lately by Kofemat Co.
(Ekaterinbourg), Unicum (St.-Petersbourg), Matitsa
(Tyumen), Astravend (Astrakhan). So this May NVA
consists of 16 member companies.

HAAT

HasBaHune KOMMaHum, ropon

E-mail Web canr

000 «BeHnpga» (Mockea)

office @ vendaint.ru www.vendaint.ru

000 «Ipynna BeHgopyc» (Mockea)

e.polushina@vendorus.ru www.vendorus.ru

000 «Komm lMacc» (Mocksa)

www.commpass.ru

info@commpass.ru
(B pa3paboTke)

000 «Muctepma Benamur MawmH3a» (Mockea)

pavel.chorine @ mystery.ru www.vending.mystery.ru

000 «Hectne ®yn» (Mockea)

foodservices @ru.nestle.com www.foodservice.ru

000 «[pemakca» (Mocksa)

info@premaxa.ru www.premaxa.ru

3A0 «AyTomManTug CepBucus» (Mocksa)

leonid @ niagara-international.ru HeT

000 «CUBA-BEHOUHI» (Mockea)

az@siba-vending.ru www.siba-vending.ru

QNS W [N =

000 «dupma BAJIEO>» (Mockea)

rakitski @ valeofirm.ru www.valeofirm.ru

10 | 00O «DopmTp3na» (Mockea)

i.lunin @formtrade.ru www.formtrade.ru

11 | 000 «3KCIMNPECCBbITCEPBWNC» (Mocksa)

alex @ eps-vending.ru www.eps-vending.ru

1o | 3RO «3QHEeProTpaHCKOMMNNEKT» —
yypeautens xypHana «BenaunHr 6usnec» (Mocksa)

editor @ vendingbusiness.ru www.vendingbusiness.ru

13 | 000 «KothemaTt» (Exatepunbypr)

info@kofemat.ru www . kofemat.ru

14 | 3A0 «YHUKYM>» (CankT-TeTepbypr)

aronov@ unicum.ru www.unicum.ru

15 | 000 «ApTenb PemecneHHukoB «MaTtuuya» (Tiomers)

ar_matitsa@mail.ru www.matitsa.com

16 | 000 «AcTpaBeHna» (ActpaxaHs)

astravend @ mail.ru HeT

Ilo nopyvyennio HAAT OblAa IPOBEAEHA FOPUAMYECKAS
9KCIIePTH3a POCCHHCKOIO 3aKOHOAATEABCTBA B YACTH IIPABO-
BOTO DEryAHpPOBaHHA AaBTOMATH3HPOBAHHON TOPIOBAH.
Pe3yabTaToM SIBUACSA MOAHBIY U HCYePIILIBAIONIHE 0030D, Ha
OCHOBAHHUH KOTOPOro B OAmxaHinee spemMa HAAT naauupy-
€T OATOTOBHTH PEKOMEHAAIIHH 110 BHECEHUIO H3MEHEHHUH B
3aKOHOAATEABCTBO, YTOOBI BEINTH ¢ HUMU B [0CypapcTBeH-
Hy10 Aymy P®. B 6amxarmee Bpemsa yaeHEl HAAT 6yayr

On a commission of NVA a legal examination of
the existing Russian laws regulating vending busi-
ness has been undertaken. It resulted in a full and
comprehensive review; basing on it NVA plans to
formulate recommendations aimed to make amend-
ments in the current laws. The NVA members will be
acquainted with the review before it is passed to the
State Douma (Parliament).
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03HaAKOMAEHEHI ¢ 0030poM. FOpuanyeckas MOAKOBAHHOCTE B
3aKOHOAATEABHBIX BOIIPOCAX MOXET, KaK IIOKa3bIBAET IPaK-
THKa, HMETh HBIOAHE NPHKAGAHOe 3HavenHe. Hekoropoe
BpeMs Ha33A Ha HXeBCKyH KoMIaHHIO «Koge maroc» U ee
TeHePAABHOTO AHDEKTOpa OBIA HAAOXKEH dAMHHHCTDATHB-
HEIH HITpag 3a TO, YTO OHA He IPHMEHAAd KOHTPOABHO-KAc-
COBBIX MAIIHH B CBOMX aBToMaTaX. KoMmaHHH YAAAOCEH OT-
CTOSITh B ADOHTDaXXHOM CyAe YAMYPTCKOH pecIyOARKH CBOE
npaBo He npumeHATs KKM, u HaM IPHATHO KOHCTaTHPO-
BATk, 4TO €M IPUIOAMACH KOHCYABTATHBHAA IOAAEPIKKA Ha-
mel Acconuanuu. Komus pelreHHs apOHTPaKHOIO CyAa
umeercq B pacropsxennn HAAT. CBOMMH IePBOOYEPEAHEI-
mu 3apadamu HAAT cuuTaer ceroaAHs:

~ Cospanye ¥ pacUIUDeHHe CBOEr0 HH(POPMALHOHHOTO
oAS ¢ HCIOAB30BaHueM VIHTepHeTa u reqatHerx CMH. Mbl
6AaroAapHeI IAeHy AcCoHaiiu — XypHaAy «BeHAHHT Bu3-
HeC» — 3@ BO3MOXKHOCTb COOOIIaTh Ha ero CTPaHHIaX HOBO-
cTH AccorHannm.

— AobbupoBanue BHECEHHS H3MEHEHHH B ACHCTBYIOILee
3aKOHOAATEABCTBO PO B yacTH aBTOMaTH3HPOBAHHOH TOD-
roeau. 370 nponecc, 6e3yCAOBHO, 3aHMeET IIPOAOAKHUTEAD-
HOe BpeM4.

— IlpuBaevenre BHUMaHUA K AeaTeAbHOCTH HAAT u uH-
AYCTDHH TOPTOBEIX aBTOMATOB CO CTOPOHEI O@HKOB, HHBEC-
THLHOHHBIX, AH3HHIOBBIX KOMIIAHHH M CTPAXOBBIX KOMINA-
HUH. X BKAGA B OTPACAb IIO3BOAMUT €M Pa3BHBATHCS OBICT-
pee.

QaKTHYeCKHUIT aApec pa3MeljeHns
HCIOAHHTeAbHOro oprana HAAT:

129344, r. Mockaa, ya. Hckpsr, A.17A, cTp. 2, 3T1ax 2
Terehor HAAT: 74955186193

E-mail: vending.naat@rambler.ru

The legal grounding can have an applied signif-
icance, as the recent experience demonstrates.
Some time ago the management of Coffee-plus
Co. from Izhevsk including its Director-General
have been fined administratively for not using
cash-registers in their machires. The company
achieved to defend their right not to use CR in the
court of arbitration of the Udmurt Republic; we are
glad to state the consulting support of our associa-
tions was useful. A copy of the verdict is in our dis-
posal.

Today NVA considers the following tasks to be
its top priorities:

— To create and broaden its information field
using Internet and printed mass media. We are
thankful to our member, Vendirg Business maga-
zine, for the possibility to inform the vending com-
munity about the association news.

— To lobby changes in the laws of Russian
Federation touching the problems of Vending
business. The process will undoubtedly need a lot
of time,

— To attract the public attention to the activi-
ties of NVA and the vending industry. The possi-
ble contribution of banks, investment, leasing and
insurance companies could promote the sector to
develop more rapidly.

The real address of NVA

executive board:

F12, Bdg 2, 17A, Iskry St, Moscow, 129344, Russia
Phone: +7 (495) 518-6193

E-mail: vending.naat@rambler.ru

AUTOMATIC 1PRODUCTS

internoliona [N

A Higher Standard.



B npomirom HoMmepe XypHara Bel He MOTAM He 00paTUTh
BHHUMAaHHS Ha POTO, MOMEN[eHHOe Ha TIEPBOH CTpaHHuIe 00-
A0KKH. Cpasy Xe XOTHM HOAYePKHYTh: CAEAGHHKIH Ha CTaH-
U MeTpo « TUMHPSI36BCKasi» CHUMOK HE€ ABASETCS IOCTa-
HOBOYHBIM, 3aII€4YATACHHBIH H3 HeM I'DAKAGHHH AeHCTBH-
TEABHO CTOSA H YHTaA cebe raszery (MOXeT OBITh, B OJKHAA-
HUH >KEHBbI), KOI'AQ €0 OCAETTHAH (POTOBCIIHIIIIKOH. 3a becrio-
KOHCTBO MBI IDHHOCUM €My CBOM U3BHHEHHA. A H3BHHHTE
HAac MOXKeT TOABKO TO, YTO XOTeAOCH ITOKa3aTh, KakK raser-
HBIE€ @BTOMATH BXOAAT B PEAABHYIO JKH3HE MOCKBHYEH H, B
YaCTHOCTH, MEPBOIO B CTPAHE METPOIOAHUTEHa, KOTOPOMY
TOABKO 4TO HCHOAHHACH 71 roa. [loapoOHee 0 OyAHAX aBTO-
MaTH3HPOBAHHOH TOPTOBAM B METPO AF0OE€3HO COIAaCHAHCH
pacckasars HCHOAHUTEABHBIH pAupeKTop OO0 «Ia3zeTHbIE
asromartsi» Oaer FOpseBny I10A030B 17 AHDEKTOp IO pas-
Burnio Cepred BukropoBud PymsHIeB. BoIpOCEI HM 33Aa-
Bara Mpuna HckaHaapoBa.

AHOHCHDYS CErOAHAINIHEee HHTEePBBIO B allDEABCKOM HO-
Mepe, Mbl Ha3BaAH Balll IPOEKT (U, AyMaio, CIIPABEAAHUBO)
«KPYIIHOMAaCINTaOHBIM BHEAPEHHEM OTeYeCTBEHHON TeXHHU-
K B BeHpHHIre». KaKoBbl BO3pacT H Maclita0bl 3TOro 1po-
eKTa? UYTo H3MeHHAOCH 3a I0A, HPOUIEAIINT CO BDEMEHH Ha-
IeH nNpomAoH 0ecepbr?

O.Il.: C mMoMeHTa HayaAa pabOTHI C ITUMH aBTOMATaMH
MPOIIAO YEThIDE I'0AQ, H CEIOAHS 51 He TOO0IOCH CKA3aTh, YTO
KOMIaHuA «I a3eTHpIe aBTOMATHI» BBIIIAG B AHACPHI aBTOMaA-
THU3UPOBAHHOH TOPrOBAM H& POCCHECKOM PBIHKE H IO Mac-
mrraby ceTH, U 10 0O0BeMaM MPOAAXK.

C.P.: Eiije roa Ha3ajh B METPOIOAHTEHe CTOSIAO Bcero 40
aBTOMATOB, H B HUX [IPOAABAE€MbIX [I03UIJUH OBIAO HEMHOTO;
cenyac B KAKAOH TOUYKe YCTaHOBAEHO A0 10 aBToMarTos, Je-
MY COOTBETCTByeT A0 60 BUAOB H3AAHHMH. VI3AaTeAd K HaM
OYEeHb XOPOIIO MOIIAH, OHU YBUACAH, YTO 3TO YAQYHBIH CHO-
€00 NPOABVKEHHS uX NpoAyknuu. Ha 10 Masg B MOCKOBCKOM
MeTpo YCTAHOBAEHO 470 aproMaToB, u3 Hux 402 paboraror u
68 — B CTaAHM 3aIIyCKa.

PaszpuBaercs AH ceTh 3a npepeAaMu MockBber?

C.P.: Her. PaHbIie MB A€AAAM NPOOHEBIE [Iard, CTABHAN
OTAGABHBIE€ @BTOMATHI B PSAE€ T'OPOAOB, HO IMOTOM 3a0paru
ux. MbI YOEAHAHCE, YTO HET 0COOOIr0 CMBICAQ YCTAHABAH-
BaTb @BTOMATHI HAa 3HAYUTEABHOM YAAACHHH H ToYevHO. []o-
3TOMY OBIAOC IPHHATO pellleHHe, YTO CHAYaAd MBI DEaAU3yeM

In the last issue you could not miss a photo
placed at the first cover page. We'd like to
stress right away: it has not been arranged spe-
cially. The man was just standing at the
Timiryasevskaya station, reading his paper
and, perhaps, waiting for his wife, when he was
dazzled with the flash. Of course we present
our apologies to him, knowing that the only
excuse for us is that we wanted to show the
way the newspaper vending machines enter
the real life of the Muscovites, especially in
Moscow subway, the first in the country, that is
71 years old now.

Two gentlemen were so kind as to answer
the questions of Irina Iskandarova, asking
them about everyday life of automatic trade in
subway. These gentlemen were Oleg Polozov,
executive director of “Gazetnyie avtomaty"
Co, and Sergey Roumyanisev, development
manager of the company.

LI: Announcing this interview in the April
issue we called your project (and, I think,
quite fairly) “a large scale introduction of
home produced equipment into vending”.
What are the age and the scale of the project?
What has changed during the year that
passed since we talked last time?

O.P.: We started to work with vending
machines four years ago, and today I dare say
the company has become the leader of the
Russian vending market, judging by both the
scale of its net and the sales' volume.

S.R.: A year ago only 40 machines were
installed in the subway in Moscow and the
range of goods was quite limited. Now we
install up to 10 machines at each point of sale;
it corresponds to about 60 editions. The pub-
lishers are coming to us very well, they have
seen that this is a very successful way to pro-
mote their produce. On May the 10th there
were 470 venders installed at Moscow sub-
way, 402 were running, 68 were at stage of
setting up.

VENDING BUSINESS, 2006/#3
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CBOY IA&HKI IT0 YCTAHOBKE Ira3eTHEIX aBTOMATOB B MOC-
KOBCKOM METPO U Ha XeAe3HOAODPOKHBIX BOK3aAaX U
TOABKO IIOCAE 3TOTO GYAE€M pa3BUBATE CeTh 1o Poccum.
Komnanug y>ke BeAeT 1eperoBOPEI C PSIAOM DETHOHOB
110 mepeAaye OIbITa U IIPOAA-
>Ke aproMaroB. CHayaAa Hall
IIPOEKT MHOTHMMHU BOCIIDHHH-
MaAcs C HpOHUEH HAHM C Ha-
CTOPOXEHHOCTRIO. Temeps
JKe O04YeHb MHOIHe XOTAT
uMeTb NOAOBHYIO CeTh y ce-
0 Ha mecrax. Pedr Hper 06
OpraHH3alnuH  CaMOCTOS-

Is the net developing beyond Moscow?

S.R.: No, it isn't. Earlier we tried and placed our
machines in some cities, but we took them back
later. We concluded there is no sense them too far

and pointwise,

. Therefore we decid-

| ed we should first

realize our plans
installing the
venders in Moscow
at the subway and
the railway stations
and only after that

TEeABHBIX IOPDHAUYECKHX AHI] O  start developing the

B Hosocubupcke, KpacHo- no' o
1k

sgpcke, Coun. Ilo porosopy
OyAeT OCymecTBAATLCS B
KOMIIAEKCe MPOAAXa aBTo-
MaToB (MbI HX AOPabAaTEIBAAH
B TeYeHHEe MOCAECAHHUX Tpex
A€T), TeXHHYECKOe CONpO-
BOXAEHHEe, OOCAYKUBAHUE H
PDEMOHT, HaAdKHUBAHHUE TOD-
TOBAH H IIOCTPOEHHE opra-
HH3AIJHOHHOH CTDPYKTYDBL. |

ITo momMm cBepeHHAM, OT- i »"
ACABHBIC NPEAIDHHUMATEAH . -
MITY4HO HOKYIIAAH Ta3€THBIE
aBTOMAaTEl 'y Manaosgpocaa-
BenKoro 3aBsoAda. Ho, yBbI, . !
KYIIHUTh H yCTaHOBUTE 10-20 .
aBTOMAaToB — 3TO XOPOIIO 1 |
npUOBIABHO TOABKO Ha OyMa-

re, a peaAbHoO IPHU 9TOM LITaT =
«CHECT» BCIO npHObIAb. Ha
IIDAKTHKEe Aake IpH He-
OOABIIOM HITaTE€ BBITOAHO
5KCIIAYaTHPOBATH CETh, Ha-
yyHas ¢ 50-100 aBToMaToB.

Kak#e ocrarTcsi OCHOBHbIE CAOKHOCTH Ha Cero-
AHs?

O.IL.: O6BeM paboT MOCTOSAHHO YBEAHYHBAETCH, 110~
3TOMY HA IEepBBIH IIAAH BBIXOAAT HEKOTOPEIE MpobAe-
MBI, HAIIpPUMEP, C COPTHPOBKOH. YAYUIIIaeTCS OpraHu-
3a1HA Iporecca OOCAYKHBAHHS.

dro pAeaaercss M0 COBEPHIEHCTBOBAHHIO 000DPYAO-
BaHHsA?

O.I1.: Hamu cnenuaAucTol nepepaboTard Mexa-
HU3M IOAQYU NPOAYKI[HH, YCHAEHA aHTHBAHAAQABHAT
3alIIHUTa.

Ilpobaema BaHAaAH3Ma AN Bac no-nnpe>xHemy ak-
TyaabHa?

O.IL.: [IpeaycMoTpeHHAasd B Hallled TeXHUKE aHTH-
BAHAAABHAS 3aI]HTA, HCXOAA U3 MHPOBBIX CTAHAADTOB,
AOCTATOYHO HaAE€XHa, HO, K COXAAEHHIO, BCEX IIPO-
OAeM He CHUMAEeT: HAII POCCHHCKUH YeAOBEK HaCTOAD-
KO TAAGHTAHB, 9TO IOCTOSTHHO H300peTaeT HOBbIE CIO-

VENDING BUSINESS, 2006/#3
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- net all over Russia.
ki)

Now we are negoti-
ating with some
regions on transfer
of our experience
and equipment.

At first many peo-
ple apprehended
the project ironical-
Iy and warily. Today
a lot of them would
like to own such a
net themselves, and
we are going to take
part in organization
of independent
companies in
Novosibirsk,
Krasnoyarsk  and
Sochi. According to
the contract, we are
to supply the
machines we were
updating last three

years, perform there service and repairs, build the
structure and develop the trade.

As far as I know, some people tried and bought
vending machines at the Maloyaroslavets works
by the piece. Unfortunately it's good and prof-
itable only on paper to buy and install 10-20
machines, since in real life the staff will “eat” all
the profit. In practice, even if you have rather a
small staff, it's worth while to have a net not less
than 50-100 machines.

What are the problems left for today?

O.P.: The volume of work grows constantly, so
there some new problems arising, for example,
connected with sorting. We are improving the
servicing process.

What is done to improve the equipment?

O.P.: Our specialists reconstructed the supply
mechanism, reinforced antivandal protection.

Is the problem of vandalism still vital for you?



COOFI IPOHUKHOBEHHS B aBTOMAT. [109TOMY BAHAGANU3M B
OTAEABHBIX MECTaX COXPAaHsSIeTCs, HAPpHMeD, Ha CTaHI[UHU
«Kypckas», rae 00ocHOBaAHCE GOMKH, XOTS yXKe He B Ta-
KHX BapPBapCKUX (popMax, KaK paHellie: ABepH, carasa bo-
Iy, He B3AAMbIBAIOT. MBI IpHHHAMAEM COOTBETCTBYIOLIHE
OXpaHHbIE MepHl, CIIaCHO0 MUAHIIMH - OHA IIOMOTaeT; HO
T'A@BHOE BCe-TaKH, YTOOBI aBTOMAT OBIA B AHTHBAHAAAD-
HOM HCIIOAHEHHH.

KakoB Ha ceropAHsa (popmar Bammx B3aHMOOTHoLIe-
HUH ¢ IPOH3BOAHTEAEM aBTOMaToB — MaaospocaaBen-
KHM IIPHOOPHBIM 3aBOAOMY?

O.I1.: B3auMOOTHOILIEHHH Y)Ke IPaKTHYeCKH HeT HH-
KaKHuXx, MBI CAaMH BCe AeAdeM Ha CBOEI DeMOHTHOH base.
B nocrepHee BpeMsI MBI AOPAOATHIBAAN aBTOMATHI, KOTO-
DbIe 3aBOA HaM IIPOAAA, KOHCTPYHPYEM HOBBIE MOAEAH,
He BBOASI 3aBOA B KyPC A€AQ.

Banrn aBToMarsl CTOSAT He Ha KaXKAOH CTaHIAH MeET-
po. 3To BpeMeHHO HAH TaKas 3aAaya Boo0le He CTaBH-
Aace?

C.P.: D10 BpemeHHO. XOTS €CTh OTAEAbHBIE CTaHIIHH,
Hanpumep, «[Ipogcorosnas», «Axkapemuueckas», «Ho-
Bhle YepeMyIHIKH», HMEOLJHe MAA€HBEKHEe, XPYII[eBCKOTO
IepHOAa IOCTPOHKH BECTHOIOAH, HA KOTOPEIX YCTAHOBKA
AOIIOAHHTEABHOTO 000PYAOBAHHA IIPOCTO HEBO3MOJKHA.

Kakne H3AaHHs COCTABASIIOT Ha CETOAHS Ball accop-
THMEHT?

O.I1.: HaumeHOBaHHUH ra3eT U >XyPHAAOB, C KOTOPBIMU
MBI COTpYyAHUYAEM, 0KOAO 60-tu. Mbl paboraem AocTa-
TOYHO AABHO, YCAOBHS Y HaC IPUBAEKATEABHBIE AT H3AA-
TeAeH, HOITOMY dCCOPTUMEHT TOABKO PACIIHPSETCA.

AOBOABHBI AH BbI npoAaskaMu?

O.Il.: Aa, o0beMm
MIPOAAK AaXKe DOABIIIE,
yeM MBI IAGHHPOBAAH.

Kakwne uzpaHus Au-

AHDYIOT [0 IpOAa-

JKam? .
O.IL.: S5ro «Komco- ) .
MOABCKAsI ~ IpPaBAa»,

«MK», «7 aHer». He-
KOTOpbIE H3AQTEAH yC-
TPDEMHUAHUCH HMEHHO K
HaM, HOTOMY YTO IO-
HAAH, 9TO AAS HHUX
npomje  IPOABHIATH
us3AaHme Yepe3 HalH
aBTOMATHI, 4eM ApY-
T'HM CIIOCOOOM.

CymjecTByeT AH 3aBHCHMOCTH «IIPDOAABAEMOCTH» OT
MmecTa yCcTaHOBKH?

O.I1.: Boobie-To Takas «reorpapuieckas» 3aBHCH-
MOCTE CyHIJeCTBYET, HO 3TO COBCEM He 3HAYHT, 9TO AyY-
1ige TOproBele TOYKH — B IJeHTpe ropoAa. MEel peanm Bce
CTAHITHH HA AT KATETOPHUH B 3aBUCHMOCTH OT IACCAXKH-
poroToka. B «cnaApHBIX» paHOHaX, HAINpHAMeEp, B AATy-
(bbeBo, XopolIlIue IPOAaXKH, OCOOEHHO B BBIXOAHBIE, KOT-
Ad B IIeHTPe NPOAAKH IOYTH 3aMHPAIOT.

O.P.: According to international standards, the
existing protection is adequate, but, unfortunate-
ly, it doesn't solve all the problems. The main
problem is that our Russian people are so talented
that they are constantly inventing new methods of
penetration into the machines. So some vandal-
ism Is still present (for example, at Kourskaya sta-
tion partly occupied by tramps), but, thanks God
and the police, the situation is not as acute as
before when the doors had been broken open. In
any case today the machine must have an anti-
vandal enclosure.

What are your relations with the original man-
ufacturer of the machine — the Maloyaroslavels
instrumental works?

O.P.: Practically no relations have been left. We
are performing practically all we need at our own
repair base. Last time we have been upgrading the
machines bought from the works, now we are
developing new models without informing any-
body.

Your machines have been installed not at all
stations. Is it a temporary situation, or such a
task wasn't formulated at all?

S.R.: It is temporary, though there are some sta-
tions having too small halls to install there any
additional equipment.

What editions are present in your assortment
now?

O.P.: There are about 60 titles of papers and
magazines. We have been working long enough

and our condi-
tions are quite
attractive for the

T publishers, so the

BEL assortment tends
‘ to widen.

! Are you satis-
fied with the
sales?

O.P.: Yes, the
sales volume is
even greater than
we had planned.

What editions
are leading by
their sales?

O.P.: These are

“Komsomolskaya Pravda”, "MK" and "7 days".
Now some publishers are rushing to us because
they have realized it's easier to promote their
publications with our help than in some other
way.

Are any points of sale “better” than the other?

O.P.: There is some correlation with the geog-
raphy, but it doesn't mean that the best points are
situated in the downtown. We classify all the sta-

N
.
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Kakyro cxemy paboTsl ¢ H3AaTeASIMH BbI IPaK-
THKYeTe B HacTosiiee BpeMs?

O.I1.: Y Hac HHAMBHAYAABHBIH MOAXOA KO BCEM.
Harinir 3aka3yuky — HAIIH HapTHEPHI, H MbI COBMeE-
CTHO pa3pabaTelBaeM reorpaguro, CxeMy paclpocT-
paHeHHA. M3aaTeAd K HAM OYeHB XOPOHIO OTHOCAT-
cs1. Korpa Ha4uHaAH, MBI pabOTaAd C 7-10 H3AaHHSA-
MH, CeHYac ux OKoAo 60-TH, ¥ )KeAQIoI[UX IPHCOoe-
AMHHTBECSA K 9TOMY YHCAY MHOTO.

Pacckakure, IOKaAyHcra, 0 CBoeM OmpITe HC-
HOAB30BaHHSI aBTOMaroB B KayeCTBe HOCHTEAS
PEKAaMBl.

O.IL.: OnsITa emje NpakTHYeCKH HET HUKAKOrO.
YoKe roToBBI ¥ CMOHTHDOBAHBI MOAYAY AAST aHOHCH-
PDOBAHHS U3AQHUH — MMEHHO AHOHCHDOBAHHS, a He
pekraambl. Tam OyAyT MOMeNaTbCa MaTepHaAbl HO-
MepOoB, OOAOKKH, BEIHOCHL.

Kakme raaBHble HampaBA€HHSI AaAbHEHHIEro
Pa3BHTHS NPOeKTa?

O.I1.: PaboTa MOCKOBCKOH CeTH CO BpeMeHeM Oy-
AeT HaAa)KeHa H AOBEAEHA MOYTH A0 HAEAABHOI'O CO-
cTogHuA. 10 HaIIMM IIAQHAM 3TO IMPOH30HAET ellje
A0 2007 ropa. MOJKHO CUHTATD, YTO CETOAHA SKCIIAY-
aTaIfus ra3eTHEIX aBTOMATOB 0TpaboTaHa Aaxe He
HAa MAAeHBKOM, @ Ha cpepHeM KoanvecTBe. [ToaTomy
CAEAYIOLIHH 3Tall — OPraHHu30BaTh AOATOBPEMEH-
HO€e COTPYAHHYECTBO B ADYTHX peruoHax Poccun.

3aMeTHbI AH KaKue-AHOO H3MeHEeHHUS B KYABTY-
pe DoKynaTreAeH, B OTHOIIEHHH HX K aBToMaram?

O.I1.: 3a geThIpe roaa HaIres paboThl C ra3eTHbI-
MM @BTOMATaMH IICHXOAOTHA IOKyNATeAeH 3aMeTHO
H3MEHHUAACh. Y)Ke HeT OOSI3AMBOCTH, KOTOpPAs TH-
IHYHA IpH [IePBOM OOLjeHuu C AI0OOKH HOBOH TeXx-
HUKOH; HET H TAKOI'0, YTOOBI CTYYaAH II0 @aBTOMAaTaM.
YacTeHBKO OBIBAET, YTO AIOAH IHOACKA3BIBAIOT ADYT
APYTY, KaK IIOAb30BATHCS, YTO AEAQTD.

Boobuje, mo moeMy MHEHHIO, 9YTOOBI OBITH IPH-
BAEKATEABHBIM, aBTOMAaT AOAKEH OBITH SIPKHM,
uMeTh KOMIIAKTHbBIe rabapuTel. HepaBHO S HopoIIIeA
K OAHOMY TOPrOBOMY @BTOMAaTy C HAIIHTKAMH — OH
TAKOH OTPOMHBIH, YTO OTIYTHBAET OAHUMH CBOUMH
pa3mepamu. UTo Kacaetcd Hac, TO HaA AM3AHHOM
HAIIHX @BTOMATOB MbI CEPHE3HO ellje He paboTaH.

Y KaxaAoro u3 HallHX KOHTPOAEDPOB €CTh AHEB-
HHK, B KOTOPOM OH (PHKCHUDYET pe3yAbBTATHI OIPOCa
HaceAeHHs. NIOAIM HPABUTCA €aM Iponecc MOKyII-
KM M3 @BTOMATa. He HaAO KakK B I1aAATKe HCKATh Af-
AFO HAH TETIO, ¥ KOTOPLIX H HACTPOEHHEe MOXKeT
OBITH IINOXHM, HOTOMY YTO AOMA@ HEIPHATHOCTH, HAH
HOTOMY, YTO CMEHIIUK He IpuuieA. briBaeT 3a6aBHO
HaOAIOAATH, ¢ KAKUM AAOBBIM BHAOM AIOAH COBEP-
HIQFOT HOKYTIKY Y aBToMara. VIM 3To npuaTHo, U, KaKk
MHe€ KaKeTCs, AOAKHO BEI3BIBATH YYBCTBO FOPAOCTH
H NaTPHOTH3Ma OTTOI0, YTO OHH ITOAB3YIOTCSH TeXHH-
KOH O0TeYeCTBeHHOIO IPOHU3BOACTBA.

B 3akAroyeHHe XOTeAOCh OBl BCeX, KTO 3aHHTepe-
COBaACS HAIIHM IIPOEKTOM, IIPHIAACHTH K COTPYA-
HUYeCTBY.

VENDING BUSINESS, 2006/#3

tions into five categories depending on the passen-
gers’ flow. Sales may be high in the "sleeping areas”,
like Altoufyevo, especially on the weekends, when
they freeze at the centre.

What scheme of work with your publishers do
you practise?

O.P.: We practise individual approach to all of
them. Our customers are our partners, and we devel-
op the geography and the distribution scheme joint-
Iy with them. Speaking generally, we have extreme-
ly good relations with the publishers. Look here: we
started with 7 editions, now we have about 60, and
there is a lot of publications eager to join them.

Could you say anything about your experience
to use the machines as the adverts’ carriers?

O.P.: Such an experience is practically absent. We
have manufactured and installed visual modules to
announce the editions — not to advertise. We plan
to place there cover pages, excerpts from the arti-
cles etc.

What are the main directions of further develop-
ment of the project?

O.P.: Our Moscow net will need some more time
to be refined. According to our plans it will be
achieved by the end of the year. It may be consid-
ered that the operational scheme of machines vend-
ing newspapers has been adjusted in middle scale.
So the next stage will be to organize long-term
cooperation in other regions of Russia.

Is it possible to notice any positive changes in
the culture of the buyers, in their attitude to the
venders?

O.P.: During the four years we have been engaged
in the business the buyers’ psychology has changed
notably. The timidity typical for the first contacts
with new techniques tends to disappear,; the same is
former habit to knock at the machines. The people
can often be seen prompting each other, teaching
what and how to do.

In my opinion, to be attractive the vending
machines ought to look brighter and de not too
large. Recently I came up to a machine vending
drinks and was suppressed, nearly frightened — so
huge it was. As for us, we didn't start to treat the out-
look of the machines yet.

Each of our controllers has a diary fixing the
customers’ opinion. It can be seen from it the peo-
ple like the very process of buying from the
machine: there's no need to look for the salesman
/ saleswoman, to take into account there bad
mood, etc. Sometimes it's a real fun to see how
serious and business-looking the people who are
buying from the vender are. I dare suggest they
can even be proud they are served by a home-
made machinery.

To conclude with, I'd like to invite for collabo-
ration every person who feels interested in our
project.



[op cIIycTs HOCAE YCIIENIHOH [I€PBOM TONBITKY B
Mae 2005 r. BTOopas BeIcTaBKa DubaiVend
AOMKHA IPpOUTH 14-17 HOs6pS 3TOTO TOAQ B
Ay6an, croaune O6beprHeHHBIX ADaGCKUX
OMUpaToB, OBICTPO Pa3BUBAIOIIEMCS [IeHTpe
AMHAMHUIHOTO OU3HeCa.

OpraHu3oBaHHas Ay0aACKOU IPECTUKHON
BBICTABOUHOU KoMIaHuel «In Time Events
LLC», DubaiVend npuBAeUeT, KaK OXKUAGLTCH,
caoimte 6000 moceTuTeAel B TedeHue 4 AHEH,
TIPOAEMOHCTPUPOBEB BHYIIUTEABHYIO
KOAAEKITUIO HOBEHUIIIUX TOPTOBBIX aBTOMATOB, &
TaK>Ke TOBAPOB U aKCECCYapoB AAST HUX,
[IpeACTaBAeHHBIX Oonee yeM 170 uMnopTrepavy,
AUCTPUOLIOTOPAMHU U TTOCTABIIMKAMU CO BCETO
MHpa.

YHUKaABHOE COOBITHE AN PerHOHA
[TepcuacKoTo 3aAMBa U, B yacTHocTH, OAD, 2-51
BeIcTaBKa DubaiVend orBeuaer Hy>XaaM GbICTPO
pacTymei po3HUIHON TOPTOBAM AMKBUAHEIMA
HOTPEOUTEABCKUMU TOBAPAMU, PABHO KaK
OBLIEeCTBEHHBIX U [IPABUTEALCTBEHHBIX
CTPYKTYP, BKAIOUAs MYHUIIUIIAAUTET AyOan.

XOpOILIMM AOIIOAHEHUEM K BBICTaBKE SIBASETCS
obpallleH’e K ee FOCTAM U YIaCTHUKaM
BEAYIIHMX U @BTOPUTETHBIX CIEUAAUCTOB
OTPAaCAH, KOTOPBIE IOAEAITCS CBOUMH MBICASIMU
1 uH(popManueR 06 aBTOMaTU3UPOBAHHON
TOPrOBA€ ¥ O KOHKYPEHTHOU CpeAe, B KOTOPOK
OHa CyIeCTBYeT U pa3BUBaeTCs.

2-9 MesKAyHapOAHast BLICTaBKa TOPTOBEIX
aBTOMATOB B Ay0au — 3TO HAEAABHOE MECTO,
TA€ MOT'YT BCTPETUTHCS, OOMEHATHCS UASIMU U
3@B5A3aTh ACACBBIe OTHONIEHUS IPOMECCUOHAABL
OM3HEeCa, B TOM YUCAE IPHHUMAIOIINE PellIeHusT
PYKOBOAUTEAH OaHKOBCKUX U (PUHAHCOBHIX
CTPYKTYP, TOPIOBBIX U IPOMBIIIACHHBIX
KOMIIQHUH, aCCOITUAIAN U T.A.

B Te e cpoky, naparreabHo ¢ DubaiVend
OyaeT IpoxoanTs Aybalickas MexayHapoaHas
BBICTaBKA 0€3aAKOTOABHEIX HAIINTKOB.
OrRupQ€eTCst, YTO 3TO GAGTOTBOPHO CKayXeTCsI Ha
3P PEKTUBHOCTU OGOUX MEPOIIPUATHH.

inn trme events

Dubai



Vend

Bee xopouee koraa-anbyas Kordaercd. He BAgeTcss HCKAIOYEHHEM
u BhICTaBKa Venditalia, npoxopusiiasg B Murare ¢ 29 mapra no [ anpe-
Ag. Celfyac Ha PYKax elje HET HTOTOBOH CTATHCTHKH, OAHAKO YCIIeX Me-
ponpuATis HecomueHeH. [1o uncay yvacrtankoB ugras Venditalia mpe-
B30IIAQ HE TOABKO YETBEPTYI0, HO H KEABHCKYI0 Eu'Vend: B MiaaHe BbI-
CTABAFAHCH 250 5KCTIOHeHTOB, 10% KOTOPHIX MpUOBIAN H3-3a PYOEXKa.
BosmoxsoCTH AV pa3MeIeHH IKCITO3UIUH OBIAM TIPEKPACHEIE! A
3TOT0 OBIA BEIAGAEH NaBHABOH No16 xommnaexca Fieramilanocily, paciio-
AQrafoIuH BLICTABOYHOM nAomaabio 25 000 KB.M (B IOPIAKE CIIDABKU:
BCero B COCTaBe KOMIAEKCa 26 naBUAbOHOB). THITOBASI KOHCTPYKUMA Na-
BHABOHOB OCACAHUX AET HOCTPOHKH, K KOTODHIM OTHOCATCA 10-H, mpe-
AVCMAaTDPHBAET BXOA Yepe3 BTOPOH 3TaX, KyAa HOCETUTEAH ITOTAARIOT 110
MOAOTHM BHHTOBBIM IAHAYCAM (AH0O0 Ha AuchTe).

e

Every good thing comes {o its end some day. Venditalia
trade fair (Milan, 29 March — 1 April) is not an exclusion.
Today we do not possess the final statistics, but the success
of the affair is evident, Judging by the number of partici-
pants, the 5th Venditalia has surpassed not only the 4th one,
but the Eu'Vend (Cologne, 2005) as well: the exposition in
Milan contained 256 exponents, 16% of which arrived from
abroad. The conditions for accommodation were excellent:
Pavilion 16 of Fieramilanocity complex has exhibition area
of 25 000 sq. melres (total number of pavilions is 26).
Pavilion 16, one of those built during the last years, has a
standard design with entrance to the second floor; the visi-
tors come there along sloping spiral ramps (or by elevators).
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Ha BTOopoM sTaxxe KpoMe aAMUHHCTPATHBHBIX H BCIOMOTATEABHBIX
noMeLIeHUH HaXOAUAMCE H IIPEANpHATHS odmjennTa. Yro0bl HonacTs B
SKCIO3ULUOHHEIE 3aAbI (1-1 U 3-H 3Taxu), HyXHO OBIAO BOCIIOAB3O-
BaThCA 3CKAAQTOPAMH (KK BaPHAHT — AM(DTaMu 1 AeCTHHLaMu). Enje
BhIIe (KaXeTCs, 3TO 6-H 3TaK) HAXOAUTCA NPEKPaCHRI KOHpepeHr]-
3aA, KyAa, 110 IOHATHBIM IPHYHHAM, He AOHOCHTCS LIyMa BBICTaBKH,
gepe3 CTeKAA XOAAA B XOPOIIYIO IIOTOAY BHAHBI Ipearopbs Aabi, C
TPAHCIIOPTHBIM 00CAYKHBaHHEM KOMIAEKCAd HHKAKHX MPOOAeM HeT.
Henoparexy pacioroxeHH! ABe CTAHIHH MeTPO; PIAOM C TOH U3 HHX,
4T0 MOAQAbIIIE, IPOXOAUT OECIIAQTHBII aBTOOYCHBIH KOABIIEBOH MapIH-
PYT, KOTOPBIT 00BE3KAET BCe TPOXOAHBIE KOMIIACKCA.

Ton Ha BEICTaBKe 33AaBaAH, KaK HETPYAHO AOTAAAThCH, MTAABIHIBI.
AeAo He TOABKO B TOM, 4T0 MTarus Obira IPHHUMAIOLEN CTPAHOH, KO-
TOpast 00BIYHO AOMUHHPYET B IKcI03uLHH. CHABHBIE TO3HIIH HTAAb-
STHCKOTO BeHAMHTA, B 00111eM-T0, U3BECTHHL [10 KOAMYeCTBy yCTaHOB-
AeHHbIX aBToMaToB (0Kor0 800 000 miryk) cTpaHa 3aHUMAeT TpeThe
MecTo B Mupe — nocae Anoxmu n CLIA. Xoporer pemyTaryei moAb-
3VIOTCA M HTAABIHCKHe aBTOMAThi, M HTaARIHCKHH Koge. CAOBO «3C-
TNPeCCo» A@BHO CTAAO HHTEPHALHOHAABHLIM, 3@ HUM CAEAYeT «KalydH-
HO». B Mupe pacreT OnyAIpHOCTE HTAABSHCKOTO CTHAS IOTPEOACHHS
Kogpe ¢ CHABHOM OOKapKOH 3eDeH H MaAbIM KOAHYECTBOM BOABL Ha
BBICTABKe MTAABAHIIbI IIOKA3bIBAA KO(De-MAlIHHB C TPeMI AO3UDYIO-
H[MMH KHONKAMH: 1IePBAS — MTaAbSHCKUY BAPHAHT, BTOpasd — (ppaH-
HY3CKHIf (TIPHMEPHO BABOE OOABIIE BOARI), TPEThS — aMEPUKAHCKUH
(eme BTpoe OoAblLIe).

3HAYUTEABHYIO 4acTh 3a00T 110 OPraHH3alMH BLICTABKH B3AAa Ha
cefs Confida (MrarbgHCKad BeHAHHT-ACCOIHALNS), Yel DE3UAEHT,
Ayrycro I'apyAAH, HbIHE €AH B TDEX AMIIaX, BO3IAABASA Takxe i EB-
ponerickyto (EVA), u Bcemnpryio (WVA) acconnanun.

BricTymas na npecc-KoHpEpeHIuH, TOCBAIIERHON OTKPHITHIO BbI-
CTaBKH, I-H [apyAAM OTMETHA BEAYILYIO POAb MITaAHH B IPOM3BOACTBE
4BTOMATOB, 0COOEHHO AN IPHTOTOBACHHS H MTPOAAKH KO(be, a TAKKe B
HX npuMeHeHHN, V{3 18 MAH. TOPTOBBIX aNNapaToB, YCTRHOBACHHEIX B
MHpe, Ha AOAI0 EBpombl IDUXOAUTCS IPUMEPHO YeTBEPTH (4,5 MAH),
K&XABIH IATHIH U3 KOTOPBIX paboraer B Mraaun. FIx ropoBou 00beM
apoAax mpeeiiaer 1,5 Mapa eBpo (2004 r.). Kogperinbie aBTomMare!
HOCTeNeHHO BRITECHAIOT OaphL
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At the second floor administrative and auxiliary premises
are situated, as well as public catering. To get to the exposition
halls (Ist and 3d floors) one had to use escalators (or, as
options, elevators and staircases). Still higher {approximately
at the 6th floor) a nice conference hall is placed, not reached by
the exhibition noises; looking through the windows, one can
see the foothills of the Alps. There are practically no problems
with transport services of the complex. Two subway stations
are situated in the proximity; near one of them, which is farther,
a free bus route passes, connecting all the entrances of the
complex.

As it could be easily suspected, the Italians were setting the
fashion at the fair. Of course, Italy has been the host country,
who usually dominates in exposition, but that was not the only
reason. The strong positions of Italian vending are well known.
Judging by the number of machines installed (800 thousand),
Italy holds the 3d place in the world, after Japan and USA. Both
ltalian vendors and Italian coffee have good reputation. The
word "espresso” has an Italian origin, but has been internation-
alfor a long time; “cappuccino” comes next. The Italian style of
coffee consumption, with strong roasting of beans and a litile
water gains still more popularity. During the fair the Italians
demonstrated coffee-machines with three dosage buttons: the
first one corresponded to the ltalian style, the second to the
French one (twice more water for the same quantity of coffee),
the third — to the American (thrice more water).

Considerable part of concern for the fair was laken by
Confida (Italian Vending Association), whose president,
Augusto Garulli, is now "sole in three embodiments”, since
now he also heads both EVA and WVA. Taking the floor at the
opening press conference, Mr.Garulli stressed the leading role
of Italy in vending machines' manufacturing and application,
especially of those for coffee preparation and selling. Of the
total number of 18 mn vendors installed in the world Europe
shares about a fourth part (4.5 mn), one fifth of which are oper-
ated in Italy. Their annual turnover is more than € 1.5 bn (2004).
Coffee vendors are gradually displacing bars.

.
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BricrynuBuImii TaM e npe3uAeHT BeicTaBky Ceppxo IIbeparn-
3M [EPEeYHCAHA DIA TeHACHIHH PA3BUTHA OTPACAH, KOTOPEIE, IO
€ro MHEHHIO, 0TBEYAIOT OKHUAGHHUAM TOTPEOUTEACH.

B ux yucae:

* [NoBbiieHye BHEIIHeN IPHBACKaTeAHOCTH aBTOMATOB

* Paciiiperue BbIOOPA IPOAYKTOB, B TOM YHCAE FOPSYUX OAIOA

" [loBbliTeHNe HAAEIKHOCTH @BTOMATOB

* YBeAwrdeHue THCAQ aBTOMATOB H TOYEK HX YCTAHOBKU

* Pacimnpenue BbIOOPA HAQTEXHBIX CHCTEM.

[ [bepannsu 0TMETHA TaKIKe, Y10 TOPIOBbIE ABTOMATHI CTAHO-
BATCA BCe O0ACe TPUBBIYHBIMI A, KaK OH BEIPA3HACS, «KH3HH BHE
AOMa» ¥ BCe IPOYHEe YKOPEHAIOTCA HOAOOHO aBTOMaTaM AAT IPO-
AQKH H IPOBEPKH O¥AETOB. TI0ATBEPIKACHHEM 3TOMY SBASIOTCA
CTaTHCTHYECKHE AAHHBIE, IPHBEACHHEIE PYKOBOAMTEAEM IIPOIDaM-
MBI HCCAeAOBaHHH conuororuyeckoro nentpa CRA Creganuer
®apretn. CorracHO AGHHBIM HOCACAHET0 01poca, B TeyeHue 12 ve-
CAIeB IPHMEPHO KaKABIH BTOPOY HTAAbIHEL] TOAB30BAACS YCAYTaE-
MIH TOPTOBOTO aBTOMAta, IpHYeM 3a F0A HX AOAS BO3DAcTaeT MpH-
MepHo Ha [0%. Ha cayx0e aBToMaTamu HoAb30BaAuCh 38% padota-
fomux, B 0oAbHANAX — 20% NarueHToB, B MIKOAAX U By3ax — 16%
VYQLIHXCS; A ACAOBBIX LJEHTPOB LH(ppa COCTaBALeT 15%, XKenes-
HOAODOXHBIX BOK3aA0B — 10%, metpo — 3,4% . C TOYKH 3pe-
HHS reorpahuyeckor Hanboaee MoNyAdpeH BEHAMHT Ha CeBepo-
BOCTOKE CTPaHbl (BOKPYT BeHenmm), rae mpoIEHT IPaXAaH, UM
MOAB3YIOIHUXCA, B IOATOPA Pa3a BhILIE, yeM Ha fore. C TOYKH 3pe-
HHSI BO3PACTHBIX KATETOPHUH aBTOMATET HaHOOAEe TIPHBAEKATEALHbI
A TIOAPOCTKOB 18-24 et (74%), HauMeHee — AAST TIOKOACHHS
crapuie 64 rer (15,9%).

Ipecc-koHpepernus, Kak Obl HHTEPECHA OHA HU OBIAG, 3TO BCe
JKe IPeAIOAMS K BbICTaBKe. YTO Jxe OBIAO IPHMEYATEABHOIO B IKC-
mo3unumn?

B ar000m Onseece CyLieCTBYET 3aMETHAS IDOCAOHKA MEHeAKe-
POB U CHEIUAAICTOB, KOTOPEIE OI€HMBAIOT BLICTABKY HCKAIOUH-
TEABHO IT0 KOAHYECTBY HOBUHOK, KOTODBIE TaM IIOKA3bIBAKOT, Pasy-
MeeTCs, 3T0 CYNeCTBeHHEIH [T0Ka3aTeAb, XOT4 OH U HE HCYepIIbIBa-
€T 3Havenus MeponpuATHA. Hi Beb-cadt, Hu (poTorpapuu B Xyp-
HaAe He MOTYT 3a4aCTyr0 3aMEHHTh AMYHOTO 00LIEHHA Ha CTEHAE,
0COOCHHO €CAH C BaMH DECeAYeT CHEHAANCT. 3AeCh ¥ BaC eCTh BO3-
MOXXHOCTb ¥ [IOTOBOPHTD O TEXHHYECKHX HIOQHCAX, KOTOPhIe HHAe
OCTAIOTCH 3@ MPEACAAMH AOCATaHHA, M OHePaTHBHO COIIOCTABHUTH

i

RERT I TR O VPR VR -

e A
IRARCH] T { SR) IR R o7 T O |

sy i o e 2 0ORaTLeHy

“r

w
N

N

Speaking there the president of the fair Sergio Pieralisi enu-
merated some tendencies of the sector development, meeting the
consumers' commandments. They included:

* Better attractiveness (“must be pretty”)

* Wider choice of products, including hot meals

* Higher reliability

" More machines and points of installation

' More payment choices.

Mr. Pieralisi also marked the fact that vending machines
become more and more habitual “in out of home life", just like
the usual processes of buying tickets, checking tickets, etc. This
fact was confirmed by the data, given by Stefania Farneti,
research director of CRA Agency (Customized Research &
Analysis). According to the last poll, half of the Italians confirm to
have used vending machines in the last 12 months, and the share
tends to grow about 10% a year. At their working place the share
was 38% from the number of employees, in hospitals — 20% of the
patients, in schools and universities — 16% of the students; for
business centers the number is 15%, for railway stations — 10%,
for subway — 3.4%, etc. From the geographical point of view
vending is most popular at the North-East of the country (round
Venice), where the average percentage is twice as large as at the
South. As for the age categories, vendors are most popular among
the young people 18-24 years old (74%), least — for the genera-
tion over 64 (15,9%).

However interesting the press conference were, it was only a
prelude for the exhibition. So what was noteworthy in the exposi-
tion four floors below?

There is a notable strata of managers and experts (in every
kind of business), who evaluate the fairs exclusively by the num-
ber of novelties shown there. Of course this is a very important
parameter, but it doesn't exhaust the importance of the affair.
Neither the web-site, nor the photos in @ magazine can substitute
personal contacts at the booth especially if you are talking to an
expert in the field. Here you have a real chance to discuss the
technical details, which otherwise stay beyond the reach, to com-
pare “on-line" different points of view, to make sure that some
spectacular photo is not just a publicily trick. To show the dis-
courses are not abstract, I'll produce some examples. Last year In
issue # 5 of the magazine a photograph was published at page 8,
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TOYKH 3peHusd, H YOEAUTBCH, YTO HEKOTOpble s(hhexTHbie hoTO —
He IPOCTO PEKAAMHBIH TPIOK. YToOR 9TH pacCyAeHHS He Kasa-
AHCEH aOCTPAKTHBIMH, IPUBEAY KOHKpETHEIEe TpHMepEl. B N5 xyp-
HAAA 3@ MPOIIALIH I'OA Ha CTpaHuLe 8 ObIA HanmeYaTaH CHUMOK aBTo-
MaTa HeMe[KoH upmel Sielaf B yAHUHOM HCTIOAHEHIH, IPUCHITAH-
HOro cHeroM. B MuaaHe MOCETHTEAN BBICTABKHM MOTAH HATASAHO
yOeanTsCs B pabOTOCIIOCOOHOCTH @BTOMATA B KpaitHe HeOAaronpu-
SITHBIX YCAOBHAX — ITOA AOKAEM. 34eCh aBTOMAT ObIA YCTAHOBAEH B
Ay1IeBoH KabHHe, 110 BceM ero CTeHKaM 00HABHO TekAd BoAa. I1pn-
yeM CTOMAO MHe IIOMHTEPeCOBAThCA, He MAKeT AH 3T0, KaK AF0e3-
Hasl (ppay BPy4MA@ MHe XETOH, TOCAE Yero 0CTaBaA0Ch TOABKO KY-
[HTH OATOHIHK MIOCAH H CHECTH €0, HE GTXOAT 0T Kacchl», Tak 4to
MOTY 3aCBHAETEABCTBOBATh: HE MaKeT. VIAn TakoH mpuMep: MeHs
AABHO HHTEPECOBAAO, B KAKHX CTPAHAX H YbU aBTOMATHI IKCIIAYATH-
DYIOTCA Ha XeAe3HOH Aopore. Ha BrICTaBKe OTBET Ha 3TOT BOIPOC
(mpuMeHNTEABHO K EBpoIe) yAaAAOCh TOAYIHTH B TeUeHHe OAOBH-
HBI paboyero AHA, ¥ 3ByIuT OH TaK: Bo DpaHIIUH, aBTOMATHI IPOH3-
BoacTBa pupmbl Necta&Wittenborg; oneir Hemenxoi Sielaf u ura-
AbsHCKOH FAS 0KaszaAcs cymjecTBeHHO MeHee YCIEIHBIM, XOTS HC-
IBITAHHAM B HATYPHEIX YCAOBHAX OBIAM MOABEPIHYTH HECKOABKO
COTeH aBTOMATOB. AI0OOIBITHAA ITOADOOHOCTD: HAUMEHEe CTOUKHM
V3A0OM aBTOMATOB OKA3aAMCh KOHTAKTHBIE YCTPOHCTBA, KOTOPEIE
HepUOAHYECKH Da3MBIKAANCh 0 BO3AeHCTBHeM BHOpauuy. Bce
ObI HHYEro, HO y CHEKOBLIX MAIMH H3-3a TOTO CAHIIKOM YacTo
TPOHCXOAMA 3aIyCK KOMIIPECCOPA CHCTEMEl OXAQKAEHHS, ITHKO-
BBl IYCKOBbIE TOKH IIEPErPYKaAH CHCTeMY SAeKTPOIUTAHUA, H T.A,

Bosspamasich K BOIPOCY 0 HOBHHKAX, OTMeYY, YTO, MOXKaAVH,
HHYero COBCeM PeBOAIOIJHOHHOTO B 3aAaX YBHACTh HE YAGAOCh, XO-
T4 HEeKOTOpble TeHACHIHHM OTMETHTH MOXHO. ECTh BreyaTAeHne,
YTO MHOTHE Pa3pabOTYUKH — HPOH3BOAUTEAH @BTOMATOB B3SIAH
KyPC Ha BCeMepHOe YIIPOLIeHHe CBOUX H3AGAHH, HMes B BHAY, Ha-
npuMep, CIocOOE! epeMerjeHNs WITYYHOTO TOBAapa A BRIAQYH I10-
KynateAro. Hapaay ¢ MHHHAH(TAMH HCIOAB3YETCS U TPABHTAINA,
HO He 0043aTeAbHO IyTeM COPAChIBAHUA € HOAYTOPAMETPOBOH BhI-
coteL [LIupoko HCroAB3YIOTCS TPYOBI, B KOTOPBIX TOBAP ITOCTENEH-
HO ONYCKAeTCsl BHU3, 3aHUMAs MeCTo, 0CBOOOANBIIeeCS HIKHEH
nopiueH, [IpHHIHIT He HOB, HO YCHeNIHO MPAMEHIeTCI A CaMbIX
DasHOOOPA3HEIX TOBAPOB, B TOM YHCAE 3aMOPOXEHHEIX IPOAYKTOB.
Wnan, ckaxem, B aBroMare co LIHeKOBOH [OAQYEH TOBAPA MOXKHO,
OKAa3bIBAETCA, COKPATHTH YHCAO HPYKHH-IIHEKOB, €CAU NPHAATH
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showing a vending machine of German Sielaf company, standing
in the street half covered with snow. Here, in Milan, the visitors
could make sure clearly that the machine could be operated in
most unfavorable environment — in the rain. The machine was
installed in a shower cabin, where its walls were heavily washed
with water jets. When I dared and asked whether this was only a
mock-up, an amiable lady immediately handed me a token; after
this it was a "must" for me to buy a musley bar and consume it on
the spot. So now I can witness it was not @ mock-up. Another
example: I was interested for a long time in what countries vend-
ing is used at trains and whose machines are used for it. Being at
the fair, it was possible to get this question answered (as applied
to Europe) within half a day, and the answer is as follows: the
couniry is France, and the OEM is Necta&Wittenborg. The
experience of German Sielaf and [talian FAS was less successful,
though the number of machines being field tested amounted to
several hundred. An interesting detail: the least reliable compo-
nent of the machines appeared to be their contact points, braking
periodically under vibrations. In principle it could be not lethal,
but because of this the compressors serving the cooling systems
of the snack machines were being started too often, the resulting
peak currents overloading the electric power supply system, and
so on, and so forth. Returning to the novelties, I have to admit
that practically no revolutionary solutions could be met, though
some tendencies could be traced. There is an impression that
some manufacturers concentrated on every kind of simplifica-
tion of their produce, for example, the technology used to trans-
fer the piece goods to the buyer. Along with minilifts gravitation
1s still used, but not necessarily by means of dropping from 5 foot
height. Tubes for gradual sinking the goods are widely used,
when they are replacing the previous portions. The principle is
not new, but it is used successfully for various goods, including
frozen food. Or, say, it appeared possible to reduce the number
of spirals used to push goods, inclining the lowest shelf to the
center. Then a single spiral will be enough to unload the shelf.

It is pleasant to state that some of the prognoses made by our
authors tend to come true. Shortly after Valery Rakitsky (“Valeo"
company) reported from Shanghai that China could produce as
much vending machines as it wished, it appeared that an English
company, called Vending Corporation demonstrated at their
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HIDKHEH [T0AKe HaKAOH OT 60KOB K cepearHe. Toraa AT BRITAAKHBA-
HHSI TOBAPa C 9TOH HOAKH DYAeT AOCTaTOYHO OAHOH HPYKHHBI, IToMe-
L[EHHOM B [{EHTPe.

TIpHATHO OTMETHTh, YTO HEKOTOPBIe NPOTHO3bI HAIIMX ABTOPOB
HMEIOT CBOHCTBO COBIBATHCA. He ycnea Baaepui Pakutckuit (¢pupma
«Baaeo») B penopraxe n3 llanxast coobuurh o ToM, 4T0 KuraH, Obl-
A0 OBl Ha TO XeAaHHe, CIOCO0eH B OAHOYAChEe HAKAENATh aBTOMATOB
CKOABKO YTOAHO, KaK ITOKaAy¥CTa: Ha BEICTaBKe «BeHAHTaAHA», HA
cTenpe anramiickoit Komnanun Vending Corporation Mbl BCTpedaem
CTOAILHE PAAOM AMEDUKAHCKHE U KHTaHCKHe aBTOMAThl. BHelHe 00-
DasLbl MAAO OTAHYHUMBL, HO KUTAHCKHI CTOUT BABOE AeLlieBAe (KAK yT-
BEPKAQIOT, IPU BIOAHE IPHANTHOM KayeCTBe).

OAHa AaCTOYKa, IPaBAQ, BECHBI HE AGAGET. B akciro3uuy AaAbHHH
BocTox GbiA IPEACTaBAEH (HECKOABKO KOCBEHHO) EBPOIEHCKUM OTAe-
Aeruem komnanni Vendo (Sanden Group). Cpean noceTuteaest Obr-
AH 3aMedeHbl COTPYAHHKH KopeHckoi S.M.Coin (An4HO npe3upeHT,
r-u An) # anonckoi Fuji Electric.

AmepuKaHCcKul BeHAMHT ObIA IDEACTaBAeH EBporerckum 0ropo
Automatic Products. [epmannio npeactaBisian (pocroito!) Deutsche
Watlitzer, Sielaf, a Taxxe KpyIHbIH IPOH3BOAHTEAb UHTDEAHEHTOB —
komnanusg SATRO. Vcnanuro — Azkoyen, Toamanpuro — Bravilor
Bonamat u ICS, Kanaay — Cash Code. BeankoOprtanus, kpome yrio-
manyroi Vending Corporation, Orina npeactaBiena CoinCo u MEL

Kpome nonyasapHbix B Pocciu KoMnaHuH-IIPOH3BOAMTEAEH, B BbI-
CTaBKe YYaCTBOBAA IJEABIH DSIA MAAOU3BECTHEIX H IPAKTHIECKU HEH3-
BECTHBIX Y HAC, @ H3BECTHBIe MHOTAQ TOBOPAYHMBAAHCE K 3DHTEAIO HO-
Bo#t rpanpio. Tak, komnanud FAS International mokasara paspabo-
TaHHBI 110 3aKa3y Vodafone aBToMaT A IPOAQKH COTOBEIX TeAE(O-
HOB Y OIBITHBIH 00paser] aBToMara AsI IPUTOTOBACHHS U TPOAGKH
MopoxeHOro. A0OONBITHO, YTO HEKOTOPBIe (PUPMEI, KOTOPKIE paHee

«He 3aCBeYHBAAMCHY» B Poccui, poaBAgAn GOABLION HHTEpeC K Ha-
meMy pbIHKY. K HUM OTHOCATCA, B YaCTHOCTH, IPOH3BOAHTEAH KOM-
NIAKTHBIX aBTOMATOB, CPEAH KOTODBIX XOTeAOCh OBl 0C000 OTMETHTb
nrarbstHcKyro Quasar Electronics. Qupya npumeyaTeAbHa, B 4aCTHO-

Venditalia booth some American and Chinese machines
standing side by side. The models looked very much alike,
except that the Chinese costed twice less (and, as they say,
having quite tolerable quality).

However, one swallow doesn't make a summer. In general,
Far East has been represented (rather indirectly) by European
Division of Vendo (Sanden Group). It was possible to see
among the visitors people from the Korean S.M.Coin (person-
ally its President, Mr. Lee) and Fuji Electric (Japan).

American vending has been represented by the European
Bureau of Automatic Products. Germany has been represent-
ed (and quite adequately!) by Deutsche Wurlitzer, Sielaf and
a major ingredients producer — SATRO company. Spain was
represented, in the first place, by Azkoyen, Holland — by
Bravilor Bonamat and ICS, Canada — by Cash Code. Great
Britain, In addition to the mentioned above Vending
Corporation, has been represented by Coin Co and MEL

Besides the OEM, popular in Russia, a lot of less known
here (and even practically - - ‘nown) companies took part in
the fair. Sometimes the well known turned their previously
unknown side to the spectator. For example, FAS
International Company has shown a vending machine devel-
oped according to the order of Vodafone for selling mobile
phones, and a pilot model of a machine for production and
selling soft ice-cream. It is interesting that some companies
not seen in Russia before, demonstrated a great interest for our
market.

Among them some producers of compact machines were
present, and I'd like to point specially Quasar Electronics from
Italy. The company is notable, for example, for its readiness to
develop and produce small batches for special orders; some of
their designs can be seen at the photo. Originally looking
mechanical machines had been demonstrated by a Portuguese
designer M.F.Munos, who developed them for Spanish Salysol
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CTH, TeM, YTO He OOUTCS OpaThCA 3a HEOOABLIAE CEePHH HIACAHH O
CrenuaAbHBIM 3aKa3aM; Ha (DOTO NPEACTABAEH DA IPHMEPOB HX
pazpabotok. OpUruHAARHO CMOTDEAHCH MEXAHHYECKHE aBTOMATHI,
Ppa3paboTaHHEe TOPTYTaARCKHM KOHCTpykTOopoM M.Q.MyHbocoM
110 33Ka3y MCHAHCKOHU upMel Salysol Axd HPOA@KY CHEKOBOH U
KOHCEDBHOH NPOAYKLMH B DaHKaX (CM. (pOT0). ITH KOMIAKTHbBIE U
Aerkue ycrpoHcTsa (Bec 7-10 kr) Bmewjaror Ao 81 banku. Ilo mHe-
HHIO r-Ha MyHBOCA, TAGBHLIM PENITCTBHEM Ha ITyTH BHEAPEHUS
ero Aetuija B Poccum MoXer cTaTh HH3Kad HOMHUHAABHasA CTOM-
MOCTb DOCCHHCKHX MOHET, CHTYaL[Hs yCyryOAsIeTcd
TEM, YTO MCIIOAR3YeMEIH MOHETONPHUEMHHK HDHHH-
Maer He Goaee 3 MOHET 3@ eAMHUIY TOBAPA, d OaHK-
HOTOIPHEMHHUK HOTPEOYeT, VBEL, SAKTPOIHTAHHA.

Cpear KpylHBIX KOMIAHHI €AMHOTO MHEHHI O
poccuiickoM peiaKe HeT. Necta nepexxuaa yxe nepu-
04 NEPBOHAYAABHOTO NPHCMATPHBAHHA H AKTHBHO
3aech paboraer. Pacuiupsor npucyrcrsue B Poccun
Saeco, Bianchi, GPE, FAS, Lavazza (nepequcAsro
TOABKO TEX, KTO YYaCTBOBAA B BEICTaBKe). Bmecre ¢ :
TeM, KOTOpbIH Tr0j octopoxuuyaror Sielaf u .
Waurlitzer. [To croBam npeAcTaBUTeAEH 3THX KOMI- )
HUH, MX B CBOE BpeMs OTHYTHYAH DacCKasbl O He
CAHMIIKOM YAQUHOH NMONEITKe BHEADEHHSI BEHANHTA B ‘;
MOCKOBCKOM METPO, BaHAQAH3ME U T.A. A TEXHHKa,
HAAO CKa3aTh, OYEHDb HelIA0Xas, XOTA 1 He U3 Aelle-
BBIX.

He Bce, MOXeT ObITh, 3HAIOT O (PaKTe CePhE3HOro
AEAOBOTO COTPYAHHYECTBA B OOAGCTH BEHAMHTA MEX-
Ay komnanuamu Necta-Wittenborg u Lavazza. B rak
Ha3bIBAEMYIO «CHHIOIO AMHHEO» KOGEeHHBIX aBTOMATOB Lavazza, Hc-
TOAB3YIOUIHX KAIICYABI C MOAOTEIM KO(he, BXOASIT Kak ODUTHHAAL-
HBIE MOAGAH (B TOM YHCAE AM3aHHAa NpocAaBienHou Pininfarina),
TaK ¥ pa3paboranHble Ha Oase Maurun Colibri, Kikko 1 Astro. [lo-
CAeAHHE, KCTATH, YCTAHOBACHB IDaKTHYECKH Ha BCEX CTAHIUIX MU-

na

company to sell their snacks and other food produce in canned
form (see photo). These compact and light devices, weighting 7-
10 kilos, contain up to 81 cans. According to Mr. Munos opinion,
the main factor umpeding proliferation of his machines in Russia
is low nominal value of Russian coins, especially since the coin
accepter can get not more than 3 coins to pay for a piece sold;

and a note acceptor would need a power supply.
There is no common attitude to the Russian market among
major companies. For example, Necta has already went through
the period of initial evaluation and Is working here
most actively. Among those who took part in the
exhibition, Saeco, Bianchi, GPE, FAS and Lavazza
has been widening their presence in the country. At
the same time the position of Sielaf and Wurlitzer
has been cautious for the last decade. According to
! the representatives of the companies they had been
badly frightened by the horror stories about vandal-
ism in Moscow subway. As for their machinery, it is

i quite good, though not very cheap.

: Perhaps it is not universally known that Necta-
! Wittenborg and Lavazza are engaged in serious
‘ business cooperation. The so called Lavazza BLUE
line of coffee machines, using capsules with ground
coffee, contains both original models (including

e those designed by the famous Pininfarinaj and the

modified Colibri, Kikko and Astro. By the way, it is
these machines that are installed practically at all
stations of subway in Milan, including the platforms
(see photo). And something more on the subway
vending. When we asked the local people engaged in vending
why no queues can be seen standing near the vendors there and
whether it means they are used inefficiently, they answered:
“Thelr quantity has been chosen so as to avoid queues. As for
the profitability, it is quite reasonable”. We have seen no traces



A@HCKOTO MeTPOMOAMTEHa, B TOM 4HCAe Ha MAQT(opMax (cM. oTo).
Kcrarn, o metpo. Koraa Mel CHPOCHAH Y MHAGHI]EB, TOYEMY Y YCTAHOB-
AEHHBIX TaM aBTOMATOB He BHAHO AIOACH, H He 3HAYUT AU 3T0, TO OHH
Hed(PPeKTUBHO HCIIOAL3YIOTCA, TO B OTBET OBIAO CKA3aHO: «A HX KOAH-
4ecTBO OBIAG TaK BBIOPaHO, 4T00bI HE ObIAO 0Uepepedt. Hro Kacaercs
OKYIIaeMOCTH, TO OHa BIOAHE pa3yMHasi». Pe3yAbTaToB HaAPYTaTeAbCT-
Ba HaA aBTOMATaMy MBI He 3aMeTHAH. To AW 5TO XapakTepH3yeT CO3Ha-
TeABHOCTh TOPOXKAH, TO AH De3yAbTaT BHAeOHAOAOAeHHS. [IpaBaa, HI
TO, HU APYTO€ He MeNIaeT IOHEIM XYAOKHHUKAM AOPaOaThIBaTh PEKAQM-
HBIE NAGKATHI C TOAYOOHAXeHHBIMH MOAEAAMH.

Cyag 1o 3xcrosunum 1 0eceaaM C IIPEeACTABUTEAIMH (PupM-9KCIIO-
HEHTOB, MHOTHe [IPOU3BOAUTEAH KO(E HOAKAKOYAIOTCS K IDOU3BOACTBY U
DeaAH3alHH Kohe-MallliH, CIPABEAAMBO HOAATas, YTO TeM CaMbIM MOXK-
HO KaK pacIIHpHTh NPOAAKY OCHOBHOTO IPOAYKTA, TaK # AOTIOAHHTEABHO
3apaboTaTh Ha TeXHUKE, Pe3yAbTaToM CTaro yAMBUTEABHOE pa3HOOOpa-
31e Kohe-MallHH AT 0HCOB, DAPOB, Ad M AOMAIIHETO NpHMeHeHAd. Mpr
He MPOU3BOAUAH MOACYETOB, HO BIIEYATACHHE TaKOBO, YTO AT PAOOTHI Ha
3apaHee IIOMOAOTOM Ko(he MAIIHMH OTHOCHTEABRHO HeMHOro, IIpeoOAaaa-
0T AH0O0 MOAGAH «IIOA 3€PHO», AMOO MOA YasABl M KAllCyAbl, IPHYEM Ha
DBIHKe HOSBHAUCH MOAEAH, KOTODBIE MOI'YT HCIIOAB30BATh H TO, H APYTOE.
OTHOCHTEABHO HCTIOAB3YEMbIX HHTPEAHEHTOB; KDOME KOeHHEIX, HMEIOT
XOXACHHE U YaHHble KalCVABI (M YaAAH), B TOM YHCAE C (PPYKTOBRIMH U
TPABAHBIMK YassMU. [IDEAAAraroTCs U caMble Pa3HOOODPA3HBIE TOACTABKH
[OA MAUIHHBI C ALIHKAMHU AT XPAHEHHUSA TT0CYAB! ¥ IPOYHX aKCECCYapoB
M HHTDEAHEHTOB, & TAKXKe C XOAOAMABHHKOM.

He cnaaaer uHTEpeC K aBTOMaTaM AAS HPOAAXKH TFOPSYEH MHINH U
BCSAKOTO POA@ OyTepOPOAOB. AOTHHIHO: HEAB3A JKe KODMHUTb B3DOCABIX H
AeTeH OAHUMH YHIICAMH H IHOKOAGAKaMH. [1apaareabHo HAET paspabor-
Ka HOBBIX IPOAYKTOB, OPHEHTHPOBAHHEIX , B IEPBYI0 09EPEAb, HA 340~
pOBOe HTaHHE MOAOACIKHOHU 1 ACTCKOH ayAHTODHH. HaunHas ¢ BeCHbI
3TOTO IOA@ «PaCKPYYHBAETCS» (PPAHKO-UTAABSIHCKHH IPOEKT IPOABH-
JKeHHS TaK Ha3bIBAEMBIX «(DPYKTOBBIX KapMamKoB». [1oA 3THM Ha3Ba-
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of outrage upon the machines, but we are no sure, whether it
is aresult of high level of the city-dwellers’ consciousness, or
of the video supervision. Both factors do not prevent young
artists from improving in there own way ads posters with
half-naked models.

Judging by the exposition and discussions with the
exponents many coffee manufacturers engaged in produc-
tion and selling of coffee-machines, considering it can
increase selling of the main product and get additional prof-
it from the hardware. This process led to surprising diversi-
ty of coffee-machines for offices, bars and home applica-
tion. We have not made calculations, but the impression is
that machines using preground coffee are relatively few.
Models for beans and pods {or capsules) prevail; there
appeared some models that can use both. About the ingre-
dients used: in addition to coffee pods, there are tea cap-
sules (and pods), including those with fruit or herb teas.
Among the proposed accessories there are various support
chests with drawers to store cups, ingredients, etc., and
sometimes with a refrigerator.

Interest for machines to vend hot food and all kinds of
sandwiches is not falling down. It is logical, since the food
for kids and grown-ups shouldn't be restricted to chips and
chocolates. In parallel some new products are under devel-
opment, aimed first of all at healthy food for young people
and children. Starting from this spring, a new Italian-French
project has been promoted based on the so called “fruit
pockets”. Under this title “Argus” company manufactures
plastic packets provided with a screw cap (like those used
for some sauces in our country). They contain about 90
grams of fruit puree {or mousse), prepared either from pure
apples, or with additives like honey, strawberries or apricots.
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HHeM KOMIaHHA «AIqus» BbITyCKaeT IAACTHKOBBIE MAKETHKH C Pe3b0o-
BOH KPHIIIKOH (BDOAE TeX, B KAKHX Y HAC MPOAAIOTCA HEKOTOPELE COYCEI).
B rakoM nakete momemjaercsa okoro 90 r ¢ppykToBOro Mycca (mope),
HIPHTOTOBAEHHOIO H3 I0A0K AH00 Oe3 A00aBOK, A0 ¢ A0DaBAeHHeM Me-
Ad, KAyOHHKH HAK adprKocoB. Takor nakeT yA00HO pasMeljaercs B Kap-
MaHe KypTKH, DIOK3aYKa HAM TOPTGEAS H AOCTATOYHO IPOYCH; TeXHOAD-
g IPHTOTOBAGHHS FAPAHTHAPYET XpaHenne 0e3 oxAaxaenus. Mycc ne
COAEDKHT apOMaTH3aTOPOB, KPACHTeAeH, KOHCEPBAHTOB U, B 00IjeM,
AOBOABHO BKYCeH, COXPAaHSIA IIPH TOM BCe TOAe3HOe, YTO COAePKAAOCh B
HCXOAHBIX (ppyKTax. MHTepecHa ¥ DAOAOBO-ITOAHAA IPOAYKIHS CYOAH-
MaLHOHHOH CYIIKH, NpeararaeMas B MeAKoH pacpacoske, Bce ato cro-
COOHO pasHo0OPA3UTh LIKOABHBIH H CTYAEHYECKHH DAIHOH.

O BrICTaBKe MOKHO OBIAO OB PaCCKA3EIBATE H AAABIIE, HO PAMKH HO-
Mepa orpaHuyeHsl. B pAaAbHelIeM, HaAeIoCh, TOABATCS H AOTTOAHHTEAD-
HEle NMyOAMKAIHH, BO3MOXHOCT KOTOPBIX OBIAG 3aIIPOrpaMMHDPOBAHA
BCTpeYaMu 1 6ecepamy Ha « BeHAUTaAHI».

B 3aKAr0ueHIe HeCKOABKO CAOB 0 TOPOAe. B mocaesHux qucaax Map-
Ta BeCHa B Muaane B 10AHOM pasrape. [Ipy Hac 0T1BeTaAd BULIHA-CAI-
BhI-TepCcHKY. OrPOMHBIMHE PO30BLIMI M OEABIMH IBeTaMH OBIAH TOKPbI-
THI DA3HOBHAHOCTH MAarHOAMH. B BEIXOAHBIE AHH B JEHTPE IOPOAA BO3Ae
3amka Cehopria IPOXOAHA MACCOBBIIT Kpocc. B KiaoMeTpe 0T 3Toro Me-
T8, Ha momjaau Can-baduaa, noa oxparon mectaoro OMOHa npoxo-
AHAH IHOCAGAHHE MUTHHIH OYDHOH K30upaTteAbHOH KoMIaHuu. Mexay
3THMH TOYKaMH, BO3Ae 3HAMEHHTOT0 C000pa MapLIHPOBAA BOEHHBIH
OPKeCTp, 4yTh IOAAAbILIE apeHb C AeBYIIKOH HCIOAHSIAH, K BOCTOPTY
TOAIIBI, AGBHHUIIHHE POK-H-DOAABL B 0pHOM 13 OYyTMKOB HAa BHTDHHE
KpacoBaAach IT030A04eHHAS X03TECTBEHHAS CYMKA Ha ABYX KOAGCHKAX
H ¢ DYYKOH; Ha IjeHHHKe 3Haynaace cymma € 9000. Her, 3pech Her
OIIMOKH: NMEHHO AEBATH THICHY. [Ae-TO HEIOAAAEKY, TOBODAT, 0AEBa-
FOTC4 HALW HYBODHLIY, YAYYLIAS BHELIHETOProBelH OaraHC UTarbaH-
CKOH DeCTyOAHKH.

3.

Such a packet can be put easily into a jacket pocket, a
rucksack, or a schoolbag; it is strong enough. The technol-
ogy quarantees long storage without refrigeration. The
mousse doesn't contain aromatizers, dies, or preservatives,
and Is quite tasty, retaining most of wholesome substances
contained in the initial fruit. Among other interesting
products freeze-dried fruits and berries in small packing
are interesting. All these things can make students’ ration
more diversified.

It could be spoken about the fair more and more, but the
size of the story ought to be limited. I hope that later some
additional publications will appear, provoked by meetings
and discussions at Venditalia.

To conclude with, some words about the city. In the last
days of March the spring in Milan is at its height. We wit-
nessed the cherries, plums and peaches were shedding.
Magnolia varieties were covered with huge pink and white
blossoms. At the weekend in the downtown, near Sforza
Castle a mass cross-country race was taking place. About a
kilometer from this point, at St. Babila Square, guarded by
the police the last meetings of the stormy election cam-
paign were carried out. Between these two places, near the
famous Dome, a military brass-band was marching; a little
farther a boy and a girl were performing, to the crowd's
delight, traditional rock-n-rolls. At one of the boutiques
the passers-by could see a gilded wheeled shopper bag
costing € 9000. No, there's no mistake here: it was just
nine thousand euros. People say that 1t is not far from this
place where our nouveau riches are buying their dresses,
improving the foreign trade balance of the Italian
Republic.
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Kak o0 BIBHAN OPraHH3aTOPhI BEICTABKH — KOM-
naausg ITE LLC, HauuHas ¢ sroro roaa HotelExpo
OyAeT OPOXOAHTH B «OKcmoneHTpe» Ha KpacHOor
IIpecHe, npudyem B MapTe. B mopsake sKcriepaMeH-
Ta B 3TOT pPa3 OHA NPOBOAHAACH CHHXPOHHO C BbI-
CTaBKOH «[lyTellleCTBHSA H TYPH3M», YTO B KAKOH-TO
CTeeHH CIIOCOOCTBOBAAO MPHBACYEHUIO B KAYeCT-
BE YYACTHHKOB BEAYIIHX KOMIIAHHH u3 | epMaHNu,
Asctpun, Opanyun, Urasnn, eetiriapuu, TopTty-
raanu, Bearpnu, Maaun u Typiun. Bcero B BBICTaB-
Ke, IPOXOAUBIIEE B NABUALOHE Ne3, CBOH TOBAPhI U
YCAYTH AEMOHCTDHDOBaAAH OOAee COTHH (TOYHee,
114) ¢pupm. CoraacHo OhHIHAABHOH CTaTHCTHKE,
9KCHO3HIHA OXBATBIBAAA CAEAYIOLIYFO TeMATHKY:

— IlpoekTHpOBaHHEe U KOMOAEKTAI[HSA IIPEAIDH-
ATHH 00I[eCTBeHHOI'O ITUTAHHS

— TexHoAroruyeckoe 000pyAOBaHHE AAST BAPOB,
PpEeCTOpPaHOB H T.A.

— MebeAb AN FOCTHHHI] U IIPEANIPUSATHEH 0011]e-
ouTa

— AwuzarH HHTeprepoB

— OTAeAO0YHBIE MATePHAABI U
HOKPBITHS

— CucreMbI OCBEH[€HHS, BOAO-
cHabO >KeHHs, KAHAAH3AaI[UHU, BeHTH-

ASIIJUH U KOHAUT[HOHHDOBAHHS A

060pyAOBaHMSA AN HUX. be3onac-

HOCTB, KOHTPOAB AOCTYNA, CBA3b U
@BTOMATH3aIIHs YIIPABAEHHS, Kac-

COBBIE H TAATEKHBI® CUCTEMEI, o
Y6opounas rexHHKa, 000pPyAOBa-

HHE AT XHMYUCTKH U IPa4evHOH.

UncTsijpe u MOIOII[He CPEACTBa,

CPeACTBa 'MIrHeHbl, KOCMEeTHKA

— IIpOAYKThI, HAIIUTKH

— ITocyaa, CTOAOBOE H MOCTEAD-
Hoe beare

— CMMU, rpacpudecKuti AM3a¥iH, 10-
AHTpapHsI

Kak BUAHO 13 3TOro nepedHs (M 3TO COBIAAAET C
AHMYHBIMH BII€YaTACHHUSIMH OT 3KCIIO3HI[H), KAPTH-
Ha ObIAa AOBOABHO THIIMYHAS AAS BBICTABOK T'OCTH-
HHYHO-PECTOPAHHOIO MPOGHAL, KOTOPEIE HEITAFT-

VENDING BUSINESS, 2006/#3

As it was announced by ITE LLC Company, the
fair organizer, starting from this year HotelExpo will
take place at Krasnaya Presnya Expocentre, and
namely on March. As an experiment, this time it was
carried out simultaneously with Travel & Tourism
fair; to a certain degree it favoured attraction of lead-
ing companies from Germany, Austria, France, Italy,
Switzerland, Portugal, Hungary, India and Turkey as
participants. The total number of the companies who
exhibited their goods and services in Pavilion #3
exceeded a hundred (exactly it was 114). According
to the official statistics, the exposition embraced the
following subjects:

— Kitchen design,
— Equipment and accessories for bars, restau-
rants etc
— Furniture for hotels, bars and catering facili-
ties
— Interior design
— Finishing products and coverings
— Lighting, sanitary equipment,
ventilation, air conditioning and the
corresponding equipment. Security,
access control, communication &
automation systems, cash-desks &
payment systems. Equipment for
cleaning, laundries and dry cleaning.
Cosmetic and washing products.
— Foods and drinks.
— Cutlery, bedlinen and table
cloths.

- — Mass media, graphic design,

printing
As it is seen from the list (at it coin-
cides with the personal impression
from the exposition), the general pic-
ture was rather typical for
hotel/restaurant exhibitions, that are trying “to
embrace the unembraceable”. Of course this
approach has its own advantage, since here a person
can get answers to quite a lot of his questions. The
main drawback is that “the forest is often not seen
beyond the trees” — sometimes it would be interest-



¢ «06BATH HeOOBATHOE». B 3TOM ecTh, pazymeercH,
CBOH IAIOC, HOCKOABKY IPH TaKOH CTPYKTYPE MOXXHO
MOAYYHTH 3A€CHh OTBETHl HA MHOTHE KOHKDETHEBIE BO-
npocel. I'loXKaayH, ThaBHBIE MUHYC — TO, 4TO 34 Aepe-
BBSIMH HE€ BCEIAd BHAEH AeC — HHOTIAQ HHTePECHO MO0-
CMOTPETh HA Pe3YABTAT KOMIIAEKCHOTO NOAXOAQ, TAe
cObHPAaracey ObI MO3auKa NPEAITPUATHS B rjeaoM. Ho,
HaBepHoe, 3TO U He 04eHb AEIKO.

Ecau roBopurb 0 TOM, HAaCKOABKO HAIleA Ha BBI-
CTaBKe CBOe OTPa’*KeHHe BeHAHHI, KaK COBOKYITHOCTh
aBTOMAaTHYECKHUX CPEACTB AN TOPTOBAH TOBApPaMH H
YCAYTaMH, TO HPHAETCH KOHCTATHPOBATH, YTO MECTO
OH 3aHAA AOCTATOYHO CKpoMHoe. TeM He MeHee, Ha
HeKOTOPKIX 9KCIIOHEHTaxX CTOUT OCTaHOBHUTHCS 0CO00.

3AO «Hesckun npocreKkr» (Caukr-Ilerepbypr) —
OUIUAABHBI AHCTPHOBIOTOD AMEPHUKAHCKOH KOM-
nanuu Maytag, npoussopdiied CTHPaAbHOe H Cy-
HIHABHOE 000DPYAOBaHHE AT MIPAIEUYHBIX CaMOOOCAY-
sKuBaHUA. CTHpAABHBIC MAIIHMHBI PACCIUTAHBI Ha 3a-
IPY3Ky OT 6 A0 55 K OeAbs, CyIIHABHBIEe — OT 8 A0 77.
B accoprumenTe HMEIOTCS pa3Hble HCIOAHEHUs Ma-
HIHH C MHKDOIPOII€CCOPHBIM HAH MeXa-
HHYECKHM YIPaABAEHHEM, 3IAEKTpHYec-
KHM, ra30BBIM HAM IapPOBBEIM 0OOIrPDEBOM U
T.A. CyHmiecTByrOT CABOEHHEIE arperars,
HampHMmep, TaKHe, B COCTaB KOTOPBIX BXO-
ASIT CTHDAABbHAS M CYIIMABHAsS MAaIIMHA
(cm. poro). 1o xeraHUrO 3aKa3duka Ma-
ITHHBI MOT'YT OBITH VKOMIIA@KTOBAHBI MO-
HeTO- HAH JKeTOHonpueMHHKOM. [Ipeara-
raroTcs TaKXKe aBTOMAThI AAST PA3MEeHa Ky-
HFOp HA X€TOHBI H MOHEThI; BMECTUMOCThH
oyukepa — 1200 moHeT 110 5 py6. Komna-
HHS HMeeT OIBIT OPraHU3alHH Ipaded-
HEBIX B [lerepbypre u MoCKBe, B TOM HHCAe
npu obmeXUTHIX By30B. Ilpeararaercsa
TakXe HpPOpeCcCHOHAABHOE TAAAHABHOE
000pyAOBaHHe U MALTHHBI ANT XHMYHCT-
KH.

O60pyAOBAHUE AAS IIPAYEYHBIX U XHUM-
YHCTOK CAMOOOCAYXUBAHHUSI AEMOHCTDH-
POBaA U pAA APYTHX IKCHOHEHTOB (Ha-
npumep, OOO «ABaHrapp» — TOXe H3
C.-Ilerepbypra), HO TOABKO «HeBCkui
IpocreKT» IOKa3bIBaA €ro B BAPUAHTE aB-
TOMATHYECKOH OIIAQTHI.

I'Ae-To oyeHb OAU3KO K 38Aa49aM [PEeAo-
CTaBAGHHUS ABTOMATH3HPOBAHHBIX YCAYT
HOAXOAHUT AesTeAbHOocTh komnaHuu UCS (MockBa),
KoTOpasi pa3pabaThiBaeT CHCTEMBI aBTOMATH3AI[HH
OPEeANTPUATHH Chephbl TOCTENPHHUMCTBA, BKAIOUAS I'OC-
THHHYHBIe KOMIIACKCBI, AOMAa OTABIXa, AKBAIIaPKH, KH-
HOTeAaTphbl, peCTOPAHBI U T.A. IIporpaMMHEIE IPOAYK-
THl KOMIIAHHH MOIYT VUHUTBHIBATH OCOOEHHOCTH pas3-
AUYHBIX (hOpM COOCTBEHHOCTH, MOAEACH BEeACHHS
ouszHeca u 1p. CucreMbl MOI'YT IPOU3BOAUTE OPOHH-
poBaHue OHAETOB H MecT Jepe3 Internet u cOTOBYFO

ing to see the result of an all-round evaluation of
an enterprise as a whole. But of course such a
task is not an easy one.

If we discuss the degree the vending business
found its reflection at the fair, as a complex of
automatic devices for selling goods and services,
then we'll have to admit it occupied rather a
modest place. Nevertheless, it's worthwhile to
concentrate on some exhibits Nevsky Prospect
company (St.Petersburg) is an official distributor
of American Mayltag, producing washing and
drying equipment for self-service laundries. The
machines have been designed for loading from 6
to 55 kgs of washing and from 8 to 77 kgs of dry-
ing. The assortment includes a number of models
with microprocessor or mechanical controls,
electric, gas or steam heating, etc, There exist
combined models, containing both a washing
and a drying machine (see photo). According to
clients desire the machines can be provided with
coin or token acceptors. To get corresponding

change, note changing machines
with a stock of 1200 5-rouble coins
are proposed. The company has a
considerable experience in organiz-
ing laundries in St.Petersburg and
Moscow, including student campus-
es. Also some professional equip-
ment for ironing and dry-cleaning is

proposed.
Equipment for self-service wash-
ing and dry-cleaning was also
! demonstrated by some other expo-
nents (for example, by Avangard Co,
also from St.Petersburg), but Nevsky
Prospect was the only one to show its
coin-operated versions. As for the
problems of automatic services, the
activities of UCS  Company
(Moscow) seem to be situated very
close to them. The company has
been engaged in development of all
kinds of hospitality establishments,
including hotels, rest inns, aqua
parks, cinemas, restaurants, etc.
Their software has been used suc-
cessfully for automation of enterpris-
es of various ownership forms and business
models, from a small rest-hous to a large-scale
hotel complex. Such systems can provide tickets
reservation by means of Internet and cellular sys-
tem,; have remote points of sale, connected to the
common data base; program operations concern-
ing logistics, supplies, manufacturing and selling
dishes for ca tering; accounting the staff loading,
and many other procedures. Applying to an aqua
park, for example, the developed soft- and hard-
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CBA3b, UMETH YAAACHHDBIe TOUKH MPOAAXK, CBI3aHHbIE C 00-
mjer 6a308 AQHHBIX, IPOTPaMMHPOBATE ONEPAIIHH, CBI3aH-
HEBI€ C AOTHCTHKOH, MaTepHAABHBIM CHAOKEHHEM, IIPOU3-
BOACTBOM M peaAusalrues OAI0A B oOLjelIHTe, Y4eTOM 3a-
I'DY3KH IepCOHAAa U MHOT'He ApyTHe nponesypsl. IlpumeHu-
TEABHO, CKaXKeM, K AKBallapKy IPEeAAaraeMbld IPOrpaMMHO-
anmnaparHeIl KoMIOAeKc, basupyrommricst Ha [10O R-Keeper,
peliaeT CAEAYIOIHE 3aAQYHU:

— KOHTpOAB H yHmpaBAeHHE AOCTYIIOM Ha TePPHTODHIO
yepe3 TYPHUKETHI;

— Obecnevyenre NOBPEMEHHOH TapH@UKAIHHU IPeObIBa-
HHS;

— YnpaBaeHue Tapupamu;

— BeaeHue Oe3HAAHYHBIX PACYETOB ITOCPEACTBOM MIEPCO-
HAABHBIX HACHTHQHKATOPOB (Hanpumep, OpacAeToB CO
BCTPOEHHBIMH YUIIAMH);

— KOHTPOAD 3@ KOAHYECTBEHHBIMH U (DHHAHCOBBIMH I10-
KazareAssMH pabOThI aKBallapKa (B peaAbHOM PEXUMe Bpe-
MeHH);

— YiupaBaeHue F4eHKaMUu KaMephbl XPaHEHHUS;

— KoHTpOAB bararHca rocrs;

— llomoaHeHHe cYeTa (KHOCKH C KyHIOPOIPHEeMHHKAMH
Ha TePpPUTOPHUH MAPKa).

CoBepuieHHO B ADYTOM KAIOU€, HO HOTEHIJHAABHO OAE3-
HOM prg BeHAHHra, Tpyantcsa OOO «Kocmynak CepBHC»
(MockBa). KoMIIlaHHSI IDOH3BOAUT (H YIAKOBBIBAET) Map-
(proMepHIO H TIOCTHHHYHBIE aKCeccyapbl OAHOPAa30BOTO
MOAB30BAHHSA, B TOM YHCAE C AOTOTHIIOM 3aKa34YHKa, AeKAa-
pHUPYS BBICOKOE KadeCTBO, peaAbHble ILeHBI, KOPOTKHE
CPOKH.

U yX, KOHEYHO, HeAb3s He YUOMAHYTH HEIPEeMEeHHOI'O
YYaCTHHKA BBICTABOK — HIBEHIADCKYIO KOMIAHHIO
Nespresso, koTopas B 9TOM I'OAY ObIAa HE TOABKO YYaCTHH-
KOM, HO H CIIOHCODPOM IMPOXOAHUBIICH B PAMKaX BBICTABKH
MEeXAYHApPOAHOH KOH(pepeHIHH « OCTUHHYHBIN OH3HEeC:
HOBbIe OPHEHTHPHEI — HOBBIe pyOesxu». Ha KoHpepeHIHun
0OCY>KAAAUCEH BOIIPOCHI MEPOBOI'O H OT€4€CTBEHHOTO OMBITa
OPOEeKTUPOBAHHS, OPTaHU3AI[Hd W (QYHKIHOHHPOBAHHUA
TOCTHHHYHEBIX CETEH H OTAEABHBIX IIPEAIDHATHH HHAYCT-
puH rocrenpuuMcTBa. Ha Tperrem u3 3aceAaHUM OH3HEC-
Aupekrop Nespresso Professional (Poccus) AHapert HeunH
BBICTYIIHA C AOKAGAOM O KOYEeHHBIX PEIIeHHAX B COBPEMEH-
HBIX TEXHOAOIHSIX TOCTHHHYHOIO OH3Heca. KOHKpeTHO
peys 1IAa 0 coenuuke paboTel KoMIaHUHU INespresso, Ko-
TOPAasA ABASETCS CaMbIM OBICTPOPACTYIIHM OH3HECOM KOD-
nopaguu Nestle. Ecau BRparie, TO COCIJU(DPUKOU SBASIETCSH
SAHTAPHBIX XapakKTep BCEro, 4To CBsI3aHO ¢ Nespresso: 3To
H SAUTHBIN Kogpe «I'pan Kpio» B repMeTHYHBIX KaIlCyAaXx,
COXPAHSIOIUIHI Ka4eCTBa OTOOPHOIO CBEXKEMOAOTOI0 Koghe,
U AHHHSA CTUABHBIX H KOMIIAKTHBIX KOYe-MalluH C SAEeraHT-
HBIMH aKCeccyapaMu, U BO3MOXHOCTHb AASI HOCTOSHHBIX
KAHEHTOB OBITbH YAeHaMu MeXAYHapOAHOIO KOMEeHHOIo
KAy6a, 4TO rapaHTHPyeT YHUKAABHbBIE CEPBHCHEIE BO3MOXK-
zHocTtH. CeropHsa KogeHHkie pelleHHS KOMIaHHHU TOMOTraioT
CO3AaTh KAHUMAT I'OCTEIIPHHMCTBA B PA3AHYHBIX 30HAX IOC-
THHUI] 4" U 5 IpDUATHON HOBUHKOI AASI TOCTEH CTaAH KO-
periaple MuHIOApsl Nespresso, ycraHaBAHBA€MbI€ B HOMe-
pax KaTeropuH «AFOKC».
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ware complex, basing upon the so called
USC R-Keeper product, can perform the
following tasks:

— Access control to the territory

— Tariffing time-stay and tariffs control

— Cashless payment calculations
using personal identification bracelets
with built-in chips

— Real-time control for quantitative
and financial parameters of the park
management

— Control after check-room cells

— Control of the quest’s account

— Filling up the account (using
kiosks with note acceptors over the park
territory

Absolutely in other field, still useful for
vending, is the activity of Kosmupak
Service Ltd (Moscow). The company
manufactures (and packs) perfumery and
hotel disposable accessories, including
those with the customer's logo, declaring
high quality, real prices, short terms. And,
of course, one couldn’t omit the perma-
nent participant in the fairs — a Swiss
company Nespresso; this year it was not
only an exhibitor, but also the sponsor of
an international conference “Hotel
Business: new objectives - newgains”.
During the conference problems of world
and home experience in design, organiza-
tion and functioning of hotel nets and
separate enterprises of hospitality indus-
try. At the third session of the conference
Andrey Chechin, Nespresso Professional
(Russia) business director delivered a
presentation about coffee solutions in the
modern hotel business technologies, and
specifically about Nespresso Company,
whose business is the most fast growing
within Nestle Corporation. In short the
most specific feature of the project is high
quality of all its components: it refers to
Grand Cru coffees in air-tight capsules,
preserving the qualities of selected fresh-
Iy milled coffee; to the line of stylish and
compact coffee-machines with elegant
accessories; to the possibility for perma-
nent clients to be the members of world-
wide coffee club, which affords them
unique service opportunities.

Today NESPRESSO Business Coffee
Solutions can help high-end restaurants,
hotels and cafes to create hospitality cli-
mate in various zones of 4* and 5" estab-
lishments; a pleasant novelty is waiting
for the guests in de luxe rooms —
Nespresso coffee mini-bars.
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B nporpamme Gopyma

Kondpepenuns pyKoBomuTenell pocckicKMX rOCTAHHYHBIX YMpaBNAILIKX ROMNAKHE.

Kowcepenusa: "0t npoenta H cepshcy. [oCTHHHLA - kak yenewwbid Gwanec”.

®opym npepcrasuened pervoros PO “CocTosne ¥ akTyanbhble 3agauM
PasBHTHA TOCTHHHYKOTD X03AHCTBA' .

Cemnnap: “Crpoum oTenb: (OpHAWYECKHE, HANOTOBbIE ACMERTbI”.
Macrep-knacc: “[lu3aiit-npoerT coBpeMenHoro oTens”.
Hpecc-ondeperuna pyrosogutenek Dedepansioro arestcTsa no Typh3wy,

PocchicKoH ToCTHHRYHOR ACCOUHALMR,
Pocchiickoro Cotosa TYPHHEYCTPMH H [PYTHX YYacTHHHOB

Cnoncopb:

Huhopmaunontas nopaepiya:

TemarthKa BbICTaBKH

TpOeKTHpOBAHHE, CTPOHTERBCTBO, PEKOHCTPYKUKA. [JEBERONMENT

[naiin, ofyctpoiicteo, meGnnposra

0Bopynosanke Ana pecropanos  6apos, HOHrPECCHBIX W [eNOBbIX
Yenyr, 03OPOBHTENBHbIX, CNOPTHBHbIX, Pa3BAERATENbHbIX LEHTPOB

Besonachocts. HHmenepHoe X03RHCTBO, CHCTEMbI CBA3H
[OCTHHHYHOE TENEBHACHHE H CBA3b, OCDHCHAA TEXHHHA
MeHegHMeHT, CHCTEMbI yMpaBneHKA W KOHTPOAA
TloAroToBKa K NepenoAroToBKa CMELHAAHCTOB
PbiHOuHOE NPOABHIEHHE, pernama

Chalienne pacxofbiMA TOBApaMi M NPOAYKTAMH
Kode, kodemaumtbl

Buro, anxoronbHbie H 6e3aNKOTONBHbIE HANHTKH
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Mo e THA B BbICTABKE OBPALLAHTECH B OPIKOMHTET:
107031, Mocksa, Cronewnnos nep., 11, ctp.l
TEN/®AKC: +7 (495) 721-36-55 (mHorokananbiblii)
E-mail: hbbexpof@u.emoskva.ru infoibfgroup.ru www.hbhexpo.ru
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C 12 o 14 anpeas B OkcronenTpe Ha KpacHonpecHeH-
CKOH HabepeXHOH yCIeIHO MPOLIAA BTOpas MexXAyHapoA-
Has CrieljHaAu3upOBaHHAs BBICTABKA «MHAYCTpHS AETCKO-
ro ¥ WIKOABHOTro nutanus 2006», npeacTaBUBIIAs TPOAYKTE
NHUTaHHS, TeXHOAOTHH, @ TaKXe 0DOPYAOBaHHE AAS IIPOH3-
BOACTBA ITUTAHHUA A AeTel OT MePBBIX YaCOB UX JKH3HH AO
COBEPIIEHHOAETHA.

OT0 MacmrTabHoe MepOIPHATHE SBASETCS €XETrOAHBIM
NIPOEKTOM POCCHHCKOH Komrnanuu «Marep Axel JKcro»,
MpununcrepcrBa ceapckoro xo3sicrea PO u 3A0 «Jkcmo-
HeHTp». BricTaBKa cocrosarack npu copericrsun HUM INuta-
Hust PAMH, HayvHoro rjeHTpa 340poBea Aetert PAMH, Co-
f03a mepuatpos Poccun, nop natpoHaxem ToproBo-mpoMer-
naeHHoH naaatel PO u IpaBureabcTBa r. MOCKBEL

Tlo A@HHEIM OpraHH3aTOPOB, BBICTABOYHAA IAOIAAB CO-
craBuAa B 3T70M roay 1800 kB.M (3aAbl 3 1 4 naBUABOHA 7);
KOAHYECTBO IKCIIOHEHTOB — 151 xkomnaHud u3 17 cTpaH
mupa (Poccusi, Ykpauna, beaapycs, M3pauis, HupepaaH-
Abl, Opannus u Ap.). Bercraky nocetuao 6oree 3000 yero-
BeK. B HayUHEIX MeponpuiATHAX NPUHAAM yiacTre 984 cre-
IIHAAKCTA.

Bo3HuKHOBEHMe TaKOM BHICTaBKH He CAydasHo. Ilo cratu-
cTuke 0koao 80% AeTer M IKOABHUKOB B Poccry He MOAyYa-
10T B HOAHOM 00'BeMe KaueCTBEeHHEIX IPOAYKTOB, HEOOXOAH-
MBIX AAS HOPMAABHOTO Pa3BHTHA DACTYIEro OpraHHu3Ma.
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On the April 12-14 Expocentre at Krasnopresnenskaya
embankment hosted successfully the Second
International specialized trade fair “Child nutrition and
School Food Industry — 2006", demonstrating food prod-
ucts technology and equipment used to produce food for
kids from the first hours of the life to the majority.

This large-scale event is an annual common project of
Mayer J.Expo Co. (Russia), Russian Ministry of
Agriculture and Expocentre. It was carried out with assis-
tance of State Institute of Nutrition (Russian Academy of
Medical Sciences), Scientific Center of Children's
Health, Union of Pediatricians, under the patronage of
Russian Chamber of Commerce and Trade and the
Moscow Government.

According to the organizers, this year the fair occupied
1800 sq.m (hall 3 and 4, pavilion 7); number of exponent
companies was 151, from 17 countries (Russia, Ukraine,
Belarus, Israel, Netherlands, France etc. The fair has visit-
ed by more than 3000 people. 984 scientific experts took
part in the workshops and round tables.

The fair emerged not by chance. According to the sta-
tistics about 80% children in Russia get less than the nec-
essary quantity of products needed by their growing
body. The fair is unique, since there is no analogue to it
around the world.



B Hacroginee BpemMd Ha MHPOBOM BLICTABOYHOM IPOCTPAHCTBE HET
APYTOH BEICTaBKH, HOAHOCTBHIO MOCBALIEHHOM IPOOAEMaM AETCKOTO
nuTaH#s. B 3TOM OTHOII@HHY BEICTABKA IT0-CBOEMY VHUKAABHA.

Ha BEICTaBKe IIPEACTABACHBI Ay4lIne OTedeCTBEHHbIEe U 3apy0ex-
Hble NPOM3BOAMTEAH, HCHOAB3YIOINHE B CBOEH MPAKTUKE BBICOKHE
TEXHOAOTMH IPOH3BOACTBA, OTBEYa-
FoljHe COBpeMeHHBIM TpeOOBAHHAM
Hu obecrieyuBarouye IOBBIIIEHHYIO
NIHIIeBYI0 U OHOAOTHYECKYIO I[€H-
HOCTb IIDOAYKTOB AAF AeTed. Tloce-
TUTEAH HUMEIOT YHHUKAABHYIO BO3-
MOXHOCTh O3HAKOMMTBCA C paspa-
OOTKaMH, KOTOpBIe OTPAXAIoT I0-
CAeAHHE TeHAEHI[HH COBPEMeHHOH
HayKH B 00AACTH ONTHMHU3ALUH TH-
TaHUA.

Kakoe xe oTHOLIEHHE HMEET 3TO
MeponpusTHe K TeM, KTO TPYAUTCA
Ha HYBe BeHAHHTa?

HM3BecTHBIH (aKT, 4TO AETCKHE Y-
PEXACHHA, B TOM YHCAE IIKOABI —
3TO OAHa H3 Hauboree INPHBAEKA-
TeABHBIX KOMMEPYECKH 30H PACCTAHOBKH aBTOMATOB. Aa M B ADYTHX
TOYKAX AETH — 3ITO 3a4aCTyIO HanboAree AKTHBHBIE MOKYIIATEAH (CaM
rnporecc MOKYIKH H3 aBTOMATta AAS HHX — CBOErO POAA pa3BAede-
Hue). CAep0BaTEABHO, BEHAMHTOBbIE KOMIAHUU KK AUCTPUOBIOTODHI
IIPOAYKTOB NUTAHNS TAKXKe DA3AATIOT OTBETCTBEHHOCTH 3@ obecrie-
YeHHe 3A0POBOTO IUTAHHUS AETeH U He AOAJKHBI OCTABAThC B CIOPOHE
OT [IpOOAEMBI, IPUBACKATh BHEMAHHE K KOTOPOH IIPU3BaHAa BBICTABKA.

AAd KoMIIaHHH-0IepaTopoB BHICTABKA «AeTHHT» — 3TO IHOTEHIJH-
aABbHaA MTAOINAAKA AAS YCTAHOBACHHS AEAOBBIX KOHTAKTOB C IPEACTA-
BUTEAIMH ACTCKHX VYDEKACHHH M3 PA3HBIX PErHOHOB CTPAHBL
IlpaBaa, 3HaYUTEAPHAd 4acTh OTeYeCTBEHHBIX BeHAHHT-(DUpM
CKeNTHYECKH OIJeHUBAeT 3(P(PeKTHBHOCTH yIacTHSI B He-
IPOGHUABHEIX BBICTABKAX, HO TaK CYUTAIOT He BCe. B 9Kc-

HO3ULHH 9TOTO FOAQ IIPUATHO YAUBHAO I10-

SBAEHHE MepPBOX AaCTOYKU — KOMIITAHUYU

«CoBpeMeHHbIe BEHAHHTOBBIE TEXHOAO-

run». KoMiiaHusa 3aHUMAEeTCS MPOAaXKEH, ‘ L
YCTaHOBKOH, apeHAOH, OOCAYKHBaHHEM
TOPTOBBIX ABTOMATOB I10 NPOAAXKE TOPA-
YUX HAIIUTKOB H CHIKOBOH MPOAYKIHH OT
BEAYILero HTAABTHCKOTO NPOU3BOAUTENT
Bianchi. Cam pakT ee npucyrcTBud HA
BLICTaBKe AHIIHHI Da3 HOATBEPKAQeT,
KaK HaM KaXeTcd, OOIIYI0 TeHACHIHIO YKPEIIAGHHS U PaCIIHPEeHHA
ITO3HIIHY aBTOMATHOH TOPIOBAH B Chepe 00LjeCTBeHHOrO TUTaHUSL.

OAHa 13 OCHOBHBIX I[eAelf BEICTABKH — IPOABHJKEHHe Ha POCCHH-
CKHJ DBIHOK Ka9€CTBEHHBIX IPOAYKTOB AETCKOIO U IIKOABHOTO ITUTa-
HHA AYYIIAX OT€YECTBEHHBIX U 3aPyOeKHBIX IIPOH3BOAUTEAEH, IpO-
AYKIOHH H TEXHOAOTHH, OAOOPSEeMBIX MEAHLIUHOH.

Cpear KOMIIAHHH-ITOCTABIIMKOB, NPUHABIINX y4YacTHe B pabore
BBICTaBKH, CAEAYET OTMETHTH CAEAYIOIIHE!

" 3aBoj «AeGEeATHCKHI» NIPEACTaBAIA LIMPOKO H3BECTHbIE MAPKHU
COKOB, HEKTapOB, COKOCOAepXaljuX HAMHTKOB («f», «ToHyC»,
«DpykTOBEIH cap», «Frustyle», «@pyTOHAHS»), XOAOAHEIH 4YaH B
AMOHCKOM CTHAE «9A0» B YAOOHBIX TAACTHKOBEIX OYTHIAGYKAX (BBITY-

vl

The exposition represented the activities of
the best home and foreign manufactures using
the high technologies meeting up-to-date
requirements and providing for the high nutri-
tion and biologic value of children food. The
visitors had a
unique chance to
get  acquainted
with  the last
developments
reflecting the
modern tenden-
cies in the nutri-
tional science.

Now what had
it all to do with
those who are
engaged in vend-
ing business? It is
known that child
Iinstitutions
including the
schools are most attractive places from the
commercial point of view. And in the other
points kids are often the most active buyers (the
very process is a sort of a fun for them).
Therefore the vending companies being food
distributors share the responsibility for provid-
ing sound children nutrition and are to keep

close to the problem that is placed in the

centre of the exhibition attention.

For the operating companies

“Detpit” fair is a room for establish-

ing business contacts with child

welfare institutions from the

different regions of the

country. Though a consid-

erable number of Russian

vending companies are

skeptical estimating the effi-

ciency of taking part in the fairs

of “alien" profile, the approach is

not general. We are glad to state

there was “the first swallow" present at the

fair — a company called “Modern vending

technologies”. The company Is engaged in

selling, installation and service of machines for

vending hot drinks supplied by Bianchi, a lead-

ing Italian manufacturer. The very fact of their

presence seems to confirm the general tenden-

cy of strengthening and broadening of vending
positions in the field of catering.

One of the main aims of the fair was to pro-
mote to the Russian market quality children
food manufactured by the best home and for-
eign producers as well as products and tech-
nologies approved by the medicine. Among the
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cKaeTcq 3 BKyca: 3eAeHBIH YaH C SITOHCKOH CAMBOH, 3eA€HBIH
Ya¥ ¢ BHINHEH U YePHBIH 9ai C AaHMOM), @ TAaK)Ke HOBBIE OPEHA
«Tyca Axyca». [TocAeAHHUI IPEACTaBATET COOOH CePHIO COKOB
AAS AeTelt 6-10 AeT (BUTaMHHU3HPOBAHHEIE, 0e3 A0OABACHHS
KOHCEDBAHTOB MU KpacHTeAed). HapucoBaHHEIe IIepCOHaXH,
KaXAOMY H3 KOTOPBIX COOTBETCTBYET CBOH BKYC, IPHBACKAIOT
BHHMAaHHE AeTeH, a yAoOHad ynakoka Tetra Wedge Kak HeAb-
35 Ayvllle HOAXOAUT AAS IIKOAD-

HHKOB. l

* Kommanuss «MyATOH» (cOKH |
«Aobpsrii»,  «Rich»,  «Nico,
«fcan-Cap»). ‘

* A30BCKHI KOMOHHAT ACTCKO-
ro MHTaHHS (COKM H HEKTaphl
«Oasuc BKyca»).

*3A0 «IMB K’» — Bopa «['yu-
KOBCKas» (MPUPOAHAS MHUTHEBAT
BOAa@ u3 185-meTpoBoi apresuaH-
CKOH CKBaXuHbI. PaspelreHa kK
HCIOAB30BaHHIO B TUTAHUH AeTeH
H IOAPOCTKOB).

* Komnauus «Ilemorru» (Hu-
AepaaHarl). LllokoraaHO-0pexo-
Bass nacra DUO PENOTTI u 1moKOA4AHO-OpexoBas macTa
PENOTTI CHOCOLATTI (IpOAyKT HOBBINIEHHOH ITHTaTeAb-
HOH HEHHOCTH C COAEPKAHHeM MOAOKA, KaAbIHA, KaKao, BKY-
CBl — MOAOKO-KaKao M MOAOKO-MeA). YrakoBka 350 1. ¢ H306-
paxenuem «Cynepmuiiky Chocolatti» npuBAreKaTeAbHa AAS
A€TeH MAGAIIero BO3PacTa.

* QOpannysckas komnanus «O'HATIOP» (rpynma BAAb-
MEQO). Cepust IDOAYKTOB 9KOAOTHYECKH YHCTOr0 HaTyPaAbHO-
ro npoucxoxaeHus. B ramme «KAAMBHO»: 100% ppykToBBIE
AecepTsl 0e3 A0DaBAeHHA CaxapO3bl B OPUTHHAABHOH SIPKOH
KpacogHoH yrakopke 90 . ¢ pe3pO0BOH KpHIIIEY-
KOH. B accoptumeHTe pecept «A6A0K0» H « Kea-
Thle (DPYKTBI» (epCUK-abpuKoc). McToyHuK Haty-
paapHoro sutamuHa C H3 anepoArl. Arjepoia —
MAABITUTHS TPAHATOAUCTHAS, TaKXe Ha3bIBaeMas
«yepelrHs AHTHABCKHUX OCTPOBOB», H3BECTHA KaK |
OAMH M3 (PPYKTOB, HaHbOAee 6OraThlX BUTAMHHOM
C. I'amma «KAAHUBHO» Takxe MPEACTaBASET COK
aneAbCHH-SI0N0KO-aHaHac (be3 caxapa) ¢ Tpyboy-
KOH, neyeHre «ArpaBuT» — OYKBBI AATHHCKOTO aA-
(haBuTa AAT IOHBIX MOAHTAOTOB, IeyeHwe «MuHu-
AXYVHTAH» B (popMe 3BepeH, HIOKOAJAHEIe OaTOHIH-
KHU-CHEeKH H APYTHE IPOAYKTEL

B sTom roay BrepBble npomea MeXAyHapoAHEIH
Qopym 10 AETCKOMY H IIKOABHOMY HHTaHHIO. B
pamrax Qopyma cocTosIAach HHTEPECHAS H PasHo00-
pasHas HaydyHas IporpaMmMma, KOTopas AdaAd BO3MOKHOCTH
CAYIIATeASIM O3HAKOMHTLCS C OCHOBAMH Pa3pabOTKH TPHHIJH-
IIOB 3A0POBOTO MHUTAHHI AETeH, BOIPOCAMH CAHHTapHO-3IIH-
AEMHOAOTHYECKOro OAAronoOAyYHs AETCKOTO HACCACHHI H
OITHITOM BHEADEHHUS PErHOHAABHBIX IIPOTPaMM 3A0POBOTO MH-
TaHHA.

BricraBka, 6€3ycAOBHO, 3aCAYXKHBAET BHAMAHHSI U, OyAeM
HAAeATHCS, B CAEAYIOIHH Da3 BOBAEYET B CBOKO paboTy OOAb-
1ee YHCAO BeHAHHTOBEIX KOMITAHUH,
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exponents the following supplier companies are to be
mentioned:

* The plant “Lebedyanski” presented the well
known brands of juices, nectars and juice-containing
drinks (“Ya", "Tonus", "Frouktovy sad", “Frustyle”,
“Frutonyanya”), Japanese style cold tea "Edo” in con-
venient plastic bottles (3 tastes are bottled: green tea
with Japanese plum,
cherry green tea and
lime green tea) and a
new brand “Tousa
Jussa”. 1ne last drink is
realized as a series of
juices to be consumed
by children 6-10 years
old (vitaminized, nei-

, ther preservants, no

dye-staffs added).
Lo Cartoon caracters,
i each symbolizing a
taste, attract kids’
attention, and a con-
venient Tetra Wedge

packing suits the schoolchildren very well.

* “Multon” Co. (juices “Dobry”, "Rich", “Nico",
“Yassli-Sad").

* Joint works of children nutrition “Azovsky"”
(juices and nectars "Oasis vkousa").

* GMV Co. — Gouchkovskaya natural drinking
water from 185 m depth; permitted to feed kids and
teenagers.

* Penotti Co. (Netherlands). Nut-and-chocolate
pastes “Duo Penotti” and “Penotti Chololatti” (high

nutrition value products containing milk,

calcium, cocao; milk-cocoa and milk-honey

tastes). Packing portraying “Chocolatti
superbear” looks attractive for kids.

* French company “O’Nature” (Valmeo

Group). Series of ecologically clean natural

products close to purees demonstrated by

Argus company at Venditalia. Packed in 90 g

plastic bags with screw cups are fruit compo-

sitions made without sugar from apples,

oranges, pine-apples with addition of acerola

(malpigia) berries containing a lot of vitamin

C. The company also exhibited some candies.

This year an International Children

Nutrition Forum took place for the first time.

Within its frame an interesting and diverse sci-

entific program was carried out. Its participants

had a chance to get acquainted, with the basic princi-

ples of healthy kids nutrition, problems of sanitary and

epidemiological well-being of the younger population,

and with the experience of performing regional

healthy nutrition programs.

To end with, the fair is worth attention undoubtedly.
Let us hope that next time more vending companies
will get involved into it.




NpeacTaBieH B ABYX BN-
[ax ynakoBKW: B XEeCTHbIX BaHkax
(238 mn) n MN3T ByTbinkax (430 mn).

nOKyI‘IaTeJ’Ib MMeeT BO3MOXHOCTb
Bbl60pa ONTUManbHOrC Ansg Hero
ofbemMa HanuTKa 1 TMna YNaKOBKH.

Lav U o : MPOAYKT. OTO  w3anKOro/ibHbI  HerasupoBaHHbINA
COKOCOAEPXKE Al HANWUTOK, KOTOPLIA NOSb3yeTcs 3aciyXeHHOW MoboBblo noTpebutenei,
NOCKONEKY CO4YEdeT B cebe nperMyLLecTBa HaTypasbHbiX COKOB, CAAAKUX U NMUTHEBLIX BOL.
bornee TorO, MMEEeT YHUKaNbHYI0 0COBEHHOCTb — OH COAEPXMWT B cebe KyCOouku
(PYKTOB, KOTOPbIE HE OCTABANIOT PABHOAYLLIHBIMU HW AETEH, HW B3POCHbIX.
TaK Xe None3eH A8 340P0BbS, KAK M COKU, BEAb OH COAEPXKMNT HATYPanbHbIA LOK
1 Kycoukm OpyKTOB. HO, B OTAMYME OT COKOB, NErko NnTb.

Kak 1 nuTbeBble BOAbI, OT/INYHO YTONAET Xaxay. Ho, B oTnume ot l'IpOCTOl71
BOAbIl, CH €Lle 1 BKYCHbIVI N €ro Xo4eTCd NTs MHOTO.

Hera3mpoBaHHbIiA HAMTOK, & 3HAYMT OH DoNee NoNe3HbIN A8 3A0POBbS, YeM, K
NpUMepY, Cnaakue BOAbl UV JIMMOHAZb!, ¥ POAUTENM C PafoCTbio NpuobpeTaT
s cBoero pebeHka.

Ana XapakTepeH BbICOKWIA MPOLEHT NOBTOPHOM NOKYMKK, 4TO ELUE Pa3 4OKA3hIRAET €ro NPUBNEKATENBHOCTD AN
nokynarens. Hanntok xopoLLo peannayeTcs He TOMbKO B MarasuHax u ceTsx dact-dyaa, HO U B MECTax OTABIXa WU PasBAeyeHn
{KMHOTEaTPbI, NAPKK, PONEPAPOMbI, FOPHOJBIKHBIE KYPOPTHI U T.4.) U UMEET YCNELLHYIO MCTCPMIO NPOAAXK B TOPrOBbIX aBTOMATax.

Mbl NpefocTaBasieM BhIFOLHbIE YCIOBUS HAlMM NapTHepaMm, rmbko pearpyemM Ha M3MeHeHus poiHka. byaem pagsl HoBOMY

COTPYAHNYECTBY.

Mo BCeM Bonpocam CoTpyAHn4ecTBa copalanTecs B komnanuio «<A-T Trade Food & Beverages:.

Ten: (495) 589-2010 E-mail: info@at-trade.ru
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Japan Cash Machine (JCM) — BeAyIHI B MUpPe IIPO-
H3BOAHTEAB YCTPOHCTB aBTOMATH3HPOBAHHOIO IIPHEMa
BaAroT. QupMma creqHAAH3HPYeTCs Ha MPOH3BOACTBE
OaHKHOTOIIPHEeMHHUKOB IPAKTHYECKH AL BCEX CyljecT-
ByrOIHX B MHpe BaAroT. C BeITyckoM cepun WBA ¢up-
Ma CTaAd Mo CyljecTBY 3aKOHOAATEAEM MOA B 3TOH 00-
AQCTH.

JCM npeanraraer OaHKHOTOIPDHEMHHKH AAS BCEBO3-
MOJKHBIX 00AACTeH NpUMeHeHHs H B IOCAEAHEE BpeMs
ocoboe BHHUMaHUe yAeAsdeT PacHIMpPeHHIO CBoel Aesd-
TEeABHOCTH B OOAGCTH TOPrOBBIX ABTOMATOB. YCTAHOB-
A€HO, YTO HCHOAB30BaHHe OAHKHOTONPHEMHHKOB B
DA3AHYHBIX BHAAX TOPTOBBIX U
HUIPOBBIX ABTOMATOB 3HAYH-
TEeABHO YBEAHYHBACT TOBapoO-
obopor. ViMeHHO HO3TOMY
JCM paspaboraar OaHKHOTO-
npueMHHK cepuu DBV, kKoro-
Dbl YAOBAETBOPSIET BCeM Tpe-
60BaHUAM aBTOMAaTH3UPOBAH-
HOH TOPIOBAH. ]

DBV 0Obia coenfuasbHO pas- '
paboTaH ¢ yieToM TpeOOBaHHIT { |
KakK H3TOTOBHUTeAd, TaK H oIe-
paropa ToproBoro annapara. B
yacTtHocTH, DBV umeer yHU-
(hHLIHPOBAHHBIE TOCAAOYHEIC
pa3Mepsl AAA MOHTa)Ka Ha AH-

IJeBOH IaHeAH, AAT COBMeCTH-
mocta DBV ¢ AROOBIM BHAOM
TOPIrOBBIX aBTOMAaTOB HCIIOAD-
3yercss npotokoa MDB. DBV
MOXXeT  3KCHOAYaTHPOBATHECS

\PAN TATHAMACHIN

Japan Cash Machine (JCM) is a world lead-
ing manufacturer of currency handling solu-
tions. JCM is specialized in the production of
banknote acceptors for currencies all over the
world and has set industry standards with its’
WBA series. JCM offers bill validators for all
kind of applications and is concentrating on
its' expansion Iin the vending market. It is
proven that the integration of bill validators
into any kind of machine (vending or slot
machine) increases the turnover significantly.
That is why JCM developed the DBV series; a

bill validator suitable
for any vending appli-
cation.

The DBV has been
especially designed to
meet manufacturer’s
and operator’s needs; it
has a standardized face-
plate for door-mount-
ing and uses MDB pro-
tocol to make the DBV
compalible with any
kind of machine. The
DBV is able to operate
in an outside environ-

' ment of down to minus
15°C and has a special

' faceplate to prevent

5 water to enter into the
o . acceptor. All sensors

are integrated in the

M0A OTKPBITHIM HEeOOM HOpH

CotpyaHuk JCM Germany
Auapeac XunbpnebpaHt
¢ 6n0kamu DBV u RC-10.

back side of the accep-

remMreperype Ao muHyc 15 °C.
I'lpmu 3T0M KOHCTPYKIHUSA CThI-
KOBOYHOTO y3Aa IPEAOTBpAIIa-
eT [HOHNaAAaHHE BOABI B BaAHAQ-
TOP.

Bce parunkn DBV nomerire-
HBEI B 3a8AHEH 4acTH 1npubopa,
ITOOBI 3AIIUTHTE UX OT ITBIAH, TPSI3H H ADYTUX BHEITHHX
BO3ACHCTBHH. BEICOKOKaYeCTBeHHEIe AATYHKH, padoTa-
fol[He Ha OTPAXKeHHe H IPOCBET, rapaHTHPYIOT ONTH-
MAABHYIO HAAEXHOCTEH IMPH BEBISBAEHHH HOAAEABHBIX
KYITIOP.

Moayabueii ans3ane DBV ynpoijaeT 0OCAy >KuBAHHE
anmapara. XK Aucraer ¢ IOACBETKOH Ha 3aAHEH CTeH-
Ke KYIIOPOIPUEeMHHKA IIOCTOSHHO OKa3bIBaeT ero pe-
SKUM paOoTel. OOHOBAEGHHE MPOrpaMMHOro obeclieye-
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Andreas Hildebrandt
(JCM Germany GmbH)
with DBV and RC-10 Unit

tor so that they are well
protected against dust,
dirt or other environ-
mental impacts. High
quality reflection and
transmission  sensors
ensure an optimum
security against counterfeits. The modular
design of DBV makes the maintenance easier
than ever and status LEDs on the backside of
the acceptor shows the state of the acceptor at
any time.

The DBV supports the use of handhelds; soft-
ware updates, accounting overviews, statistics
or service function tests can be easily done in
the field. There is no need to take the acceptor



HHA, CBeM 1 00pabOoTKa CTATHCTHKH, @ TAKKe TeCTHPO-
BaHHe DBV MOryT IpOH3BOAHTECH B IOAEBBIX YCAOBHAX
C HOMOIIBIO MOPTATHBHBIX KOMIIBIOTEPOB, NpHIeM 6e3
AEMOHTaXa KyHmIOpoIpHeMHHKAa U3 apromara. Ilo cyru
A€Ad, 9TO CaMbI¥ OBICTPBIH CriOCOO OOHOBAEHHS IMpPO-
I'paMMHOTO ODecreyeHus.

CraHpaprHasd Kaccera smenjaet 300 6aHKHOT. baaro-
AapPAI MOAYABHOH KOHCTPYKIJHH 3aKa3YHK MOJKET BEIOH-
pare Kaccersl eMKOCTbIo 0T 200 Ao 1000 6aHKHOT.

O0OpaboTKa CAQUH — BCEIAd CAOXKHAS MpobAeMa Top-
roBoro apromara. ONnepaTopsl BCEIAA XOTAT HMETh Ha-
AEKHBIH 3a1laC CAQYM B CBOMX MAMIMHAX, YTOOLI U3be-
JKATHb CATYAIHH, KOTAA@ OHa KOHYAEeTCs IPEKAEBPEeMeH-
Ho. JCM mpeanraraeT COBepUIEHHO HOBOe pelleHde
3TOH IPoOAeMBI B BUAe HakonuTeAs Recycling unit RC-
10. RC-10 — 310 aBTOMaTH3uPOBAHHBIN MEXaHH3M XPa-
HEHHSA KyHNIOP AAS BBIAAYH CAQYH, MO3BOASIOIIHIT Xpa-
HHTB AO OAHHHAaANIATH 10-pyOAeBrIX OAHKHOT H HOMOA-
HATH 3TOT 3aI14C 1[I0 Mepe PACXOAOBAHHA.

RC-10 aBTOMaTH4YeCKH HIOHOAHSETCS OGAHKHOTAMH,
KOTOPBIMH PaclAa4UBarOTCSI ¢ aBToMaToM. C TOMOIBIO
TAKOM CHCTEeMBI HAKOIAEHH TOPTOBBIH aBTOMAaT BCErAd
B COCTOSAHNH BBIAATH CAAYY B OAHKHOTAX.

C HoBBEIMH paspaborkamu DBV u RC-10 u 6aaroaapst
cporcrBeHHBIM JCM KaqecTBY H HaAEKHOCTH KOMIIA-
HHA elje CHABHEe YKpeIlAJeT CBOM MO3HINH Ha DBIHKEe
BeHAuHra, Komounarus DBV u RC-10 aAaeT BO3MOIK-
HOCTB AFOOOMY TOProBOMY aBTOMATy NPHHHMATE U Pac-
XOAOBATh OAHKHOTHI IPOCTBIM H HAAEKHBIM CIIOCOOOM.
B pesyapTrare moAs30BaT@AH TOPrOBBHIX @BIOMATOB I10O-
CTOSHHO YOEKAAIOTCA B IPABUABHOCTH CBOETO BEIOOPA,
OTAABaA npeanoureHue paspaborkam JCM.

oul of the machine anymore —using a hand-
held the software update of DBV is the fastest
update method on the market.

The standard DBV-cashbox is designed to
contain up to 300 banknotes. Thanks to the
modular design of DBV customers can chose
between different cashbox sizes — JCM
offers cashboxes for 200 or even 1000 ban-
knotes.

The handling of change is always a compli-
cated aspect on a vending machine.
Operators want to have a secured stock of
change in their machines and they have to
avoid the run out of coins. This motivated
JCM to develop a perfect vending solution:
the Recycling Unit R”-10. The recycling unit
Is an Industry premi?re: it is an automated
storage mechanism, able to store up to eleven
10-Rubel-banknotes. The RC-10 is refilled
automatically with the banknotes paid into
the vending machine. Thanks to this storage
system the vending machine will always be
able to give back the change in banknotes.

With DBV and RC { ,CM is expanding in
the vending market with the usual JCM qual-
ity and reliability. The combination of JCM's
DBV and RC-10 enalfles the vending
machine to accept and dispense banknotes in
an easy and safe way. Vending machine users
remain more satistied with their vending
application experience — and will use it
again!

Moayan GSM—TeaeMeTpHH AASI TOPTOBBIX alludp - ‘OB

MHq)OpMdlﬂdﬂ O IPOAHEKAX, ITOAOMKAX KA. .LAOTF0 BCOHAOPA Ha @M HOMIILIL T P H Lol ALH dE L0

MAATHI YHIpABACHUA COBCTBEHHO pa3pa601‘lm AAA TOPTrOBHIX M1 PA3BMEHH 1X alnmaparos

www. FmWirm

Em W@ mWi.ru

+7-926—-528—-9157
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17 mast 2006 roaa B MoOCKBe COCTOSIACS CeMH-
Hap Ha TeMy «llraTeXHbIe CHCTEMBI AAT TOPIO-
BBIX ABTOMATOB», OPIaHH30BAHHBIA TIPYHIOH
KoMnaHuu Vendorus, .

CemMuHAp BeAH! HHXXEHEepbl KOMIAHHHU
Azkoyen Medios de Pago, S.A. Aapbepro CaH-
gyec, OanBep Aagapo AroHco (Hcrianusij u Ao-
peHIo Akyanadu, naoxeHep komrnanuu COGES
S.p.A., Hraaus.

I'-pa CaHyec u AAOHCO IPEACTaBUAH MOHETO-
IIpHEeMHUKH, IIPpOHU3BOAHMMEIE  KOMIAHHEH
Azkoyen Aas TOProBBEIX aBTOMAToOB. IlopapoOHO
6bIAM PACCMOTPEHBI OCOOEHHOCTH MOHETOIIPH-
eMHUKOB AN 8000 u HOBOH pa3zpaboTKH KOMIA-
HHH — YCTPOHCTBA BbIAaYU cAadu Presigion. B
HOPSIAKE CIPABKH! 3a HOCACAHHE I'OABI Azkoyen
npoaara 190 Teicad IPHEMHHKOB TOABKO AAS MO-
HeT eBpo. IIpoBepKa HOANHHHOCTH IPDOHU3BOAHUT-
cs o 32 (1) mapameTrpam, BRAFOUas Kak pa3Mephl,
TAK U YIPYIrHe H MArHHTHBIE XapPaKTePUCTUKH.

I'-H APKYAHAHH IIDOBEA IPE3eHTAlJHI0 KOMIIA-
Hun Coges S.p.A., KOTOpAs ABASIETCS AHAEPOM
€BPOINEHCKOr0 PBIHKA B CEerMeHTe AATEXKHBIX
CHCTeM AASI BEHAHMHIa U C HEAABHHUX TTOP BXOAHT
B Azkoyen Group. KoMraaHus IPOH3BOAHT YCT-
POICTBA ABYX THIIOB — C IIPDHMEHeHHeM ACHEeX-
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May 17 2006 a workshop "Payment systems
for vending machines” was organized by
Vendorus Group in Moscow. It was conducted
by engineers of Azkoyen Medios de Pago, S.A.
(Spain), Messrs. Alberto Sanchez and Oliver
Alfaro Alonso, and by Lorenzo Giuliani, an
engineer of COGES S.p.A.Co. (Italy).

Messrs. Sanchez and Alonso presented the
coin acceptors produced by Azkoyen Co. for
vending machines. Especially detailed was the
description of AN 8000 acceptor and the latest
design of Presigion change giving system. By
the way, just as a reference: in the last years
Azkoyen sold 190 thousand acceptors for the
euro coins only. The coins are validated check-
ing 32 (I) parameters, including the dimen-
sions and the elastic and magnetic characteris-
tics as well.

Mr. Giuliani made a presentation of Coges
S.p.A.Company, which is the leader of the
European market of payment systems for
vending; it has been a member of Azkoyen
Group of late. Now the company manufactures
the devices of two types: those accepting cash
and the cashless. The systems have great
potential in calibration and tuning; their pro-




HBIX CPEACTB M CHCTeMbl O€3HAAHUYHOH OIIAATHIL tection and reliability make them most attrac-

IlIupokue BO3MOXHOCTH HACTPOHKH, BBICOKAST tive for a broad section of customers.
3AUTHIIeHHOCTh H HAAEKHOCTh AEAAFOT CHCTEMBI In the nearest future Vendorus Group engi-
IPDHBAEKATEABHBIMH AAST HIHMPOKOIO KPyra KAH- neers plan to test a number of bill validators
€HTOB. and other devices
B o6amxarimiee Bpems manufactured by
HH>KE€HEDbI Vendorus Goges; the results

Group IpoBEAYT TECTHDO-
BaHHe psiaa OaHKHOTO-
IpHEeMHHKOB U ADYTHX yC-
TporicTtB or Coges, pe-
3yABTATBHl OYAyT o00sa3a-
TEeABHO OIMYOAHKOBAHEL

B pabore cemuHapa
OPHHSIAM YYacCTHE IIPEeA-
CTaBHTEAH AHAEPOB
Vendorus Group  Hu3
MockBsl, TroMeHH H ADY-
I'HX POCCHHCKHX peruo-

, i are to be pub-
. ' lished.
The workshop
was attended by
' the representa-
o tives of Vendorus
' Group  dealers

3 . from Moscow,
Tyumen and
other Russian

o regions, as well as
vending business-

HOB, 4 TakKXe IIPeACTaBH- men from

TEeAH BeHAHHIOBOro Ou3Heca H3 KaszaxcraHa — Kazakhstan (Kazakh Vending Co.) and the

«Ka3zaxcKast BEeHAHHIroBass KOMOaHHSI» H YKpa- Ukraine (Sailtech).

HHBI — «CeHATeK». Some feasible participation in the workshop
I'locurpHOE yuacTHe B paboTe ceMuHapa 1pH- activities was made by the editor of Vending

HSIA TA@BHBIH DEAaKTOp KypHaiAa «BeHAHHT- Business magazine.

OHu3HECH.

LEOC P

move ~hr- 1 _ith us
Mackea, KaBkasckuii SynbBap, 59

O HOro cTakaHa — Korneek, 0gHON KOPodKM wt. — 1100 py6.,
HE3aBWCUMO OT NPUOBPETAEMOro KONMYeCTsa.

CTakaHbl N3roToBNeHbl N3 aKonornyeckun Yncton Gymarn Ha coBpemerHom oBopyaoBaHWM.
IocTaBka 6e3 BbixoAHbix NO . MockBe OT kopobok becnnarHo,
no Poccum n CHI™ — uepes 3asBneHHblE TPAHCMNOPTHBIE KOMNAHMK.

CrewmTe, Bpems He XIEeT. NPOXOANT TOMNbKO ¢ 1 urona no 1 asrycra.
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HHTepec k cucremaM yAAAGHHOTO KOHTDOAS TOPTOBHIX
aBTOMATOB B MHD€e BEHAMHIA CYL]ECTBYET YK€ AOCTATOYHO
AaBHO. HeCKOABKO A€T Ha3aA HOSBUAMCH HEPBEIe KOMMepD-
YyecKHe IPEANOKEHHA A KOMIIQHUU-0IIePaTopOB, C KOTO-
PBIMH MOKHO OBIAO O3HAKOMHUTECS HA PA3AHYHEIX OTpacAe-
BBIX BBICTABKax 110 BceMy mupy. Haia komraHuA Bceraa
NPOABAIAG TAYOOKHIH HHTEPEeC K 3THM HOBOBBEACHUSAM, ITO-
CKOABKY MBI YOEXAEHbI, YTO BeHAHMHI 00S3aTeAbHO OYAeT
pa3BUBATHCI B 3TOM HAIPABACHHH.

Ilocae TOro, KaK CTAAO HOHATHO, YTO -
HecMOTpsA Ha OOAbIIOE KOAHMYECTBO '
KOMIIaHMH, NPEeAAaraioliHX pasAuy-

HBIe pellleHHsd U3 obaactu obecreye-

HUS 6eCIPOBOAHOM CBA3U AAS TOPTO-

BBIX ABTOMATOB, HQ MEPOBOM PEIHKE He

CyLIeCTBYeT IPOAYKTA, XOTA Okl HAIlO-

AOBHHY YAOBAETBODSIOIEro HOTped- ' ot
HOCTSIM KOMIIQHUH-ONepaTopoB, MbI "
IIPUHSAH pEUIeHHEe O CO3AAHUH CBOeH
COOCTBEHHOH CHCTEMBI.

ABa roaa Hazaa OBIAO CO3AAHO OT-
A€ABHOe KOHCTPYKTOPCKOE HOAPa3Ae-
AeHue Komnanuyu «DopMTpIHA», KOTO-
poe BIOCA€ACTBHH BBIAGAHAOCH B OT-
AeabHy1o KomniaHuro — IT&T. Ceroans
MBI CO3AAAH TAODAABHYIO CHCTEMY, HE
HMEIOUIYI0 @HAAOTOB B MUPE, ITO3BOAT-
FOIYIO OXBATHUTh ¥ ONTHMHU3HPOBATH BCE NPOI[eCChI, IPOTe-
KaroHye B KOMIIAHUH, OOCAYKHUBAIOIEH CETH TOPIOBBIX aB-
TOMAaTOB.

CHcreMa COCTOMT M3 TPEX OCHOBHBIX OAOKOB, KOTODEIE
MOTyT paboTaTh KaK COBEPILEHHO He3aBUCHMO APYT OT APY-
ra, Tak M COBMECTHO — B eAMHOM KOMIIAeKce. JTo:

1. KomIiAeKc AUCTAHIIHOHHOTO KOHTPOASA COCTOSHHS TOPTO-

BbIX aBTOMaToB TVV
2. Cucrema yAaAéHHOro KOHTpoAS iepcoHara WM-Logger
3. [NporpammHoe obecrieyernue SYSTEMA Vending Edition

Kommaekc TVV penraer 33aady AMCTAHIHOHHOTO KOH-
TPOAA 3@ pabOTOH TOPTOBEIX aBTOMATOB IMOCPEACTBOM bec-
1poBoAHOH GSM-CBSI3H ceTd TOProBBIX aBTOMATOB C IJeHT-
PAABHBIM O(PHCOM.

OcHoBa Komiirekca BkarodaeT B cebs, B ToM yucire GSM-
MOAYAb, pa3paboTaHHBIH TaKUM 06pa3oM, TTOOE HMETh BO3-
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«DopmTperin» (Mocksa)

FORMTRADE (Moscow)

The vending irdustry had a vital requirement in a
remote control systems from the first days of it's
foundation. Several years ago first solutions of this
issue were demonstrated on the expositions of some
program product developers at the specialized
vending trade shows.

Our company always took profound interest in
the innovations of this kind, as we are convinced
that vending industry will be
developing 1n this direction. We
decided to develop our own sys-
tem, after it became obvious
that despite great number of
companies offering different
solutions in the sphere of wire-
less communications for vend-
ing machines, there is not a sin-
gle product in the world market
which can satisfy at least half of
requirements of operator-com-
panies.

Two years ago FORMTRADE
established a design division,
which now grew up to an inde-
pendent company IT&T. The
company created and patented
an innovative product enabling
the operator companies to optimize internal busi-
ness processes. This product does not have ana-
logues neither in Russia nor worldwide.

The said product is the three blocks system,
which can function either independently, or as one
single complex. These blocks are:

1. Vending machine status remote control complex

(TVV)

2. Staff remote control system (WM-Logger)
3. SYSTEMA Vending Edition software.

Uropb JlyHnH,

Igor Lunin,

TVV complex exercises remote control over
operation of vending machines via wireless GSM
communication between vending machines and a
central office.

The GSM module used in the Complex is com-
patible with any vending machine. The Complex



MOKHOCTD HMHCTAAASIIJHH TPAKTHYECKU B AIOOOH TOPTOBBIH
ABTOMAT, IPHCYTCTBYIOUHH CerOAHS Ha PLIHKE. AGCOAIOTHAS
YHHBEDCAABHOCTb AOCTHIAeTCS TeM, YTO YCTPOHCTBO COOHpa-
eT HHGOPMALHIO He TOABKO CO CTAHAAPTHOH IIHHBI 0OMeHa

AGHHBIMH B TODPTOBOM
apromare (runa MDB,
Executive u T.11.}, HO 1
HEOCPEACTBEHHO €
IMYH YIPAaBACHHS HC-
TTOAHUTeABHBIMH MeXa-
HU3MaMH¥ U [[elIeH MOA-
KAIOYEHHS DAa3AHIHBIX
A@TINKOB, HMEIOUHX-
cg B aromare (CM.
puc.1).

GSM-MoAyAE, ycTa-
HOBAEHHBIH B KaKAOM
aBToMaTe, yepe3 olpe-
AEAEHHEBIE MPOMEXYT-
KU BpeMeHH, KOTODEIe
33aaeT cam Omeparop,
aBTOMATHYECKH IIOCEHI-
AaeT OAOK HHpopMa-

absolute versatility is provided by combined data
collection from both standard data excharge bus
installed in a vending machine (such as MDB,
Executive, and etc.) and directly from control brises

Puc. 1

of vending
machine actua-
tors and sensor
connection cir-
cuits (ref. Fig. 1).
The GSM
module installed
in a vending
meachine  anto-
matically makes,
with the intervals
preset by an
operator, data
blocks transmis-
sion in SMS or
GPRS format to
an operator-com-
pany's office.

Fig. 1

uu B hopmare SMS nau GPRS B ogic KoMIaHUU-0IeparTo-
pa. 3ty HHPOPMALHOHHBIE COOOIEHHS COAEPIKAT KaK HeoO-
XOAHMYFO CTATHCTHKY, TaK H HHOPMAIHIO O COCTOSHUH TOP-
rOBOTO aBTOMAaTa — HAAHYHEe AOCTATOYHOTO KOAHYECTBa IIpo-
AVKLHH 10 BCEMY aCCOPTUMEHTY, HaAHYHe MOHET Ha CAAYy B
MOHETOINPHEMHHKE, CTelleHb 3AITOAHEHH CT3Kepa OaHKHO-
TOIIPHEMHHUKA U T.A. Takme cooOujeHHUs MOTYT MOCBIAATBCA
IIPAKTHYECKH C AFOOBIM IIPEABAPUTEABHO 3aAAHHBIM HHTEp-

BAAOM — XOTb KaKAYIO MHHYTY, XOTh Da3 B
CcyTKH. KpoMe Toro, yCTpOHCTBO DOCEIAGET
HeMeAAeHHbIe BHEOUEDEAHbIE TPEBOKHbIE
COOOIIIeHHA B CAyYde HENITATHBIX CHTYa-
UUH — HAIPHUMEp, HeCAHKIMOHUPOBAHHO-
ro BCKPBITHA, DOTePH paboToCnOCOOHOCTH
TOPTrOBOTO @BTOMATA, OTCYTCTBHUSI KAKOTO-
An60 npoAykTa. CyHjecTByeT Macca Aera-
AeH ¥ XapaKTepPHEIX 4epT Kommaekca TVV,
H@ KOTODBIX HET BO3MOXHOCTH IHOAPOOHO
OCTAHOBHTBCA B PAMKAaX 5TOH CTATHH, HO
KOTODEBIE AEAGFOT €0 pabOTy MAKCHMAaABHO

YVAOOHOH H HAAEKHOH.

SppeKTHBHOCTS AIOOOH CEpPBHCHOH
KoMOaHuH, B ocobeHHocTu (Oneparopa
TOPIOBEIX @BTOMATOB, HAIIPSIMYIO 3aBHCHT
OT 3(h(peKTHBHOCTH BBIIOAHEHHS TEXHOAO-

These data

messages conltain statistics and information of the
vending machine status, i.e. products stocks status,
coin change and banknotes left, etc. Such mes-
sages can be transmitted with practically any pre-
set intervals - from one minute to once in a day.
Besides that, in emergencies, the Complex imme-
diately sends alarm messages, e.g. in case of unau-
thorized door opening, vending machine failure,

Games
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Fig. 2

rHYeCKHX IIPOIIeCCOB, B TOM YHCAe H paboTsI mepcoHasa. CH-
crema WM-Logger (WML) npeaHazHayeHa AAS pelIeHHS
3ToH 3apaud. B ee ocHope - KIIK ¢ GSM-Mopyrem u co
BCTPOEHHBIM HAHM IOAKAIOYAeMEIM CK@HepOM HITPHXKOAOB
(cM. puc. 2), KOTOPBIMH OCHAIIAIOTCS BCE TeXHUKH KOMITAHUU

BMECTO OOBIYHBEIX MOOHABHBIX TEACGDOHOB.

product out-of-stock status. The
TVV Complex has a Ilot of other
useful features, which, unfortu-
nately, could not be described in
depth within this article.

Any servicing company's effi-
ciency, a vending machine opera-
tor in particular, directly depends
on the efficiency of the techno-
logical processes execution,
including staff activities. WM-
Logger (WML) system is
designed to accomplish these
tasks. It is based on PPC
equipped with GSM module and
integrated with an external bar
code scanner (ref. Fig. 2).

While doing his daily routine work a technician
uses PPC, instead of standard mobile phone, with
special software "WM-Logger" loaded in it. Each
working operation he does has to be accomplished
by scanning a corresponding bar code located, for
example, inside a vending machine door.

VENDING BUSINESS, 2006/#3
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Tocae 3arpysku B 3T0T OPHOOP CHEHAABHO
pa3paboTaHHOro MPOTPAMMHOI0 00eCrieYeH s
WM-Logger crucreMa HaynHaeT paboTaTek cAe-
AyrouuM 06pa3om. Hpy HOCEH[eHHH TOPTOBOTO “H“"H“m
aBTOMAaTa, TeXHHK BBIMOAHAET IIOCTaBAEHHbBIE
nepeA HHM 33Ad4d, IO OKOHYAHUHU KOTOPBIX

Hayano

TexHonornueckas kapra Sagoma H-7

This approach let’s identi-
fy and later on to control any
operation made by a techni-
Mm“m cian. Such operations as

money collection, product

Onepayuu

T

...................................... loading / unloading (prod-

scanned before been loaded
or unloaded) are controlled
distantly from a company

HH ucts’ packaging bar code is

-

il
MOHBT

Eosspar

1)

! N office.
”Hm”” M‘I When combined with an
" | appropriate warehouse
inventory system, it

CYHUTBIBAET KO/ COOTBETCTBYIOIJHX paboT co N
CIeUaAbHOU KapThl (CM. pHuC. 3), HaXOAALeH- M“ll” ”““I“
Csl, HAIpHMEp, Ha BHYTPEHHEH MNOBEPXHOCTH s
ABEDH TOPrOBOIO @BTOMATa.

Takum 00pa3om MOXeT ObITh HAGHTHHUIH- | I
poBaHa At0bas paboTa, BRIIOAHeHHas TeXHH- | £ WIHI{HMM\‘
KOM B IIPOIJecce OOCAYKHBAHHS KOHKDETHOTO | & s
TOPrOBOIO @BTOMAaTa; HHKACCAIHA, 3alIOAHEeHHe \/

HAY BBIEMKa IDOAYKIJHH M3 ABTOMATA (Ipy 9TOM | &
MPOHCXOAUT (PUKCHPOBAHHE 3dIDYKAeMOHR HAH | &

U3BIMAEMOH IPOAYKIUH 10 ACCOPTUMEHTY H KO- [N/
AHYECTBY CYHTHIBAHHEM IITPUX-KOAA € YHAKO- | |

I

I

i“"“m becomes possible to organ-
T ize closed accounting sys-
tem for products and spare
‘Il”“ parts movement. A pre

]

BOK TOBapa). B KOMIIAGKCe ¢ COOTBETCTBYIOMEH | ienwn | cpepwit coded information block
CHCTEMOH CKAGACKOTO y4eTa HMeercs BO3MOX- | & MI” ""mw containing inventory num-
HOCTb HOAYYHTH 3aMKHYTYIO CHCTeMY ydeTa U e ber of the serviced vending
ABMJKeHHS TOBApOB M 3allacHbIX yacTtel. [locae N i i machine, technician's iden-
BBIITOAHEHHST pAOOTHI IPEABAPUTEABHO 3aKOAU- HH“ J”] m ”H"m " IH tification data, detailed
POBaHHBIH HH(POPMAIHOHHEIH OAOK, BRAIOUARO- | M H‘”l"m“ wwe | description of the jobs done,
njuii B ce0s HHBEHTAPHBIT HOMED O0CAYKeHHO- | 2 I I’ time spent and entire infor-
IO TOProBOro aBTOMATa, PEKBH3HThHI TEXHHUKA, R e mation on product move-
AETAAM3aIUI0 BBIIOAHEHHEIX UM PadoT, IOTpa- N | ment is transmitted, after a
sennoe apen, a raoxe o mapopwarneno o | 3| || W | o0 comptetion, srom e
ABH)KEHHMH IIPOAYKTA, OTIPABASETCS C HHAHBH- | & e Apyroe technician’s PPC to the
AyaabHoro KITK Texnmka B ouc xommanpn. N/ Coemmmmmmmmmemes company's office. Then the
Aairee IpUXOAUT OYepeAb IAaBHOIO CBA3ytomje- ¥ HMMNM’ major connecting link - spe-
ro 3B€Ha — CHEIHAABHO pa3spaboTaHHOro Mmpo- £ cially developed SYSTEMA
rpammHOTO obecrieyenns SYSTEMA Vending Puc. 3 Fig. 3 Vending Edition software -

Edition.

comes into operation.

Oro perenne, npepAHa3HavYeHHOE AT aBTOMATU3AI[HU AESITEAD-
HOCTH KOMIIAHHH, 3aHIMAafOL[eHCa YCTAHOBKOH U CePBUCHBIM 00-
CAY)KHBAHHEM TOPIOBBIX aBTOMATOB (DABHO KaK U AF0OOT0 APYTOro
000pyAOBaHHA, paboTaroIero B YAAAGHHH OT 4eAoBeka). Kom-
IIAEKC AMCTAHLJMOHHOIO KOHTPOAA PAOOTHI TOPrOBBIX ABTOMATOB
TVV u cucreMa yAaAEHHOTO KOHTpOAA nepcoHara WM-Logger, o
KOTOPBIX TOBOPDHAOCH BhIIe, HHTErpupyrorcd B SVE, IpepocTaB-
Agg Onepatopy orpoMHbIe BO3MOXKHOCTH 0 00pabOTKe U aHAAU3Y
BCeX AQHHBIX, HOAYYaeMbIX OT TOPrOBBIX @BTOMATOB M KOHTPOAIO 3@
paboTon 0OCAYKHBAFOIIETO HX EPCOHAAQ, TO €CTh I10 KOHTPOAIO U
ONTUMHU3AUHUH PaOOTHI BCeH KOMIIAHUH B [JeAOM. KacareAbHO KOH-
TPOAST HaA IEPCOHAAOM HEOOXOAUMO OTMETHTH, YTO HMEEeTCS BO3-
MOXKHOCTB ITOAY4aTh A€TAAH3HPOBAHHBIE OTYETE 00 I(hPEKTUBHO-
CTH TeXHHKOB (3KCIIEAHTOPOB, MHKAaccatopoB). Takom ordeT mMo-
JKeT OBITh CBSI3aH, HAIPHMep, ¢ CHCTeMOH aBTOMaTHYECKOro pac-
geTa eXXeMeCSYHbIX OOHYCOB IepCOHaAd. AAMHHUCTPANUS KOMIa-
HHH-0IIepaTopa NPakKTUYECKH B PEXKHAME PEarbHOTO BpEMEHH MO-
JKET OHPEAEAUTh, TAE€ B HACTOSIIUI MOMEHT HaXOAHUTCS AOOOH U3
COTPYAHHMKOB U KaKyI0 paboTy OH BEITOAHHA. Bcro HH(opMaI[Hio 0
ITOCeIeHHSIX TOPTOBBIX T0YeK MOJKHO AAS HATASAHOCTH IPOEIHPO-
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Is a software solution designed to automate
the operations of a company engaged in vend-
ing machine installation and servicing busi-
ness, as well as any other company operated
equipment remotely. TVV vending machine
remote control complex and WM-Logger staff
remote control system mentioned above can
be integrated into SVE giving an operator the
great opportunities to process and analyze
data received from the vending machines and
to control service staff, i.e. control and opti-
mize operations of the entire company. The
SVE lets evaluate work efficiency of any staff
member by receiving detailed reports on tech-
nical personnel (delivery men, cash collec-
tors). Such reports ideally do for structuring
motivation and / or bonus systems for a com-
pany staff.

Company management can determine loca-
tion and activity of every employee practically
in real time. All related to the sales outlets



BaTh KAK Ha MOHUTOP OQHCHOTO KOMIBIOTEPA, TaK M Ha Ha-
CTEHHYIO IAeKTPOHHO-IJU(DPOBYIO KapTy AN BH3YAAU3AILUH
paboTel AucneTIepa TEXHUIECKOH CAYKOBI HAH CAYXKOBI Op-
raHu3anud AOCTaBKH. Kpome TOro, cuMOMO3 3THX CHCTEM
ITO3BOASIET (DOPMHUPOBATH PAa3AMYHAIE OTYETHI KaK II0 CTaTH-
CTHKE IIPOAAXK, TaK U M0 CEPBUCHOMY OOCAYXHBAHHIO, ACTA-
AH3HDPYS HX II0 KAHEHTaM H HX IDYIIIaM H/HAH II0 TOPrOBBIM
aBTOMAaTaM M HX rpymnaM. Halpumep, Kaxk 9acTo Ta HAH HHas
MOAEAB BEIXOAHUT H3 CTPOSI, CKOABKO B CDEAHEM TPATHTCA Bpe-
MeHH HAM CPEACTB Ha OOCAYKHBAaHHE C Pa30HBKOH IO MOAe-
AIM 000PYAOBaHHS HAH 110 CeKTOpaM prIHKA. Ilpu 3ToM nep-
coHaA 6ypeT M30aBA€H OT PYTHHEI 3aIIOAHEHHS DAa3AMYHBIX
OAaHKOB, (hOPMYASIPOB, BHYTPEHHHX HAKAGAHBIX B IIPOIfECCe
BBIIIOAHEHHS CBOHX Pabor.

Ob6pabarpiBasd HHGPOPMAIHIO, MOAYYaeMyl0 OT CHCTEMEI
TVV, MOKHO MTHOBEHHO ITOAYYaTh Pa3AHYHEIe CTAaTHCTHIEC-
KHe OTYeTEl, KaCalou[Hecs IPOAAXK, AeAaTb BHIOOPKH, COCTAB-
ASITH MApPUIPYTHI ABHXEHHS TEXHHKOB M 3KCIIEAUTOPOB U
MHOroe Apyroe.

Becs aTOT YHH(DHIIMPOBAHHBIN IPOrPAMMHO-TEXHHYCCKHH
KOMITAEKC INPeAHA3HaueH AAS ONTHMH3ALHYU PAOOTE KOMIIA-
HIH, UMEFOLJUX ACAO C TOPTOBBIM U AIOOBIM APYTUM 0BODYAO-
BaHHEM, OCODeHHO AAS KOMIIAHHE, OOCAYXHBAIOIJHX CeTH
TOPrOBBIX ABTOMATOB, IPUYEM YeM KpyIHee KOMIOaHHUA-OIe-
parop, TeM 3HaTHTeAbHEe DOAb aBTOMATU3AI[MH ¥ KOHTPOASL.
PykoBoapuTerb A10O0OK KOMIAHHH, BHE 3aBHCHMOCTH OT ee
Da3MepoB, HAI[eACHHBIH Ha MepCITeKTUBY, OVAET BEIHYKACH
3aAyMarscsl 060 BCeX 3THX BOIPOCAX A@Ke C CAMBIX ITePBBIX
naroB. A Halla rAaBHas 3aAa4a — €My B 9TOM ITOMOYb.

attendance information can be graphically pro-
jected to a monitor or a wall electronic-digital map
used to visualize activities of a technical service or
delivery service controller. Besides, symbiosis of
these systems make possible to generate different
reports on both, sales statistics and servicing,
structuring them by clients and groups of clients
and/or vending machines and groups of vending
machines. For example, it is possible to determine
failure rate of a particular model, time or money
spent for it's servicing, classified by equipment
models or market sectors.

The SVE will save time spent for making routine
work, such as filling forms, records, issuing inter-
nal invoices etc. The fast processing of a data
received from TVV system makes it possible to
obtain different sales statistic reports, make
extracts, specify routes for technicians and con-
trollers and much more.

The entire unified firmware complex is
designed to optimize activities of a company deal-
ing with trade or any other equipment, especially
for those servicing networks of vending machines.
The larger is a company, the greater is a role of
automation and control.

A future oriented owner or a manager of a com-
pany has to think over and take into account all
the opportunities outlined in this article. Our main
task is to help him in it.

Asmomamsl Onsi npu2oMOoeneHus U npodaxu 20psvux Hanumxos u UHepedueHms! 0515 HUX
Aemomambi Orist npodaxu rnpoxnadumesbHbIX Harnumkos

Asmomams! Onst npOdaxu WMyYHbIX Mmoeapos
lFapaxmus, cepsuc, obyyerue
-~ [MnamexHple cucmemsi

112250, Mockea, KpacHokaszapmeHHsil npoesd, 0.1, oghuc 602,

Ten. 361-9557, 361-9799, parc 361-9924
www.formtrade.ru, e-mail:info@formtrade.ru
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Y ICS obmas ¢ «Bareo» jeAb — «HACAABHAS Yalll-
Ka», ITOAHAA HAIHTKA, KOTOPBIH NOHPABUACS OBl HOKY-
nareAro. ECTb 1 cBOA Cyry00 TexHHIeCKad 3aAaya: CO3Aa-
BATh TaKHe MPOAYKTHI, KOTOPEIE 00AerYars 65 TOYHYIO AO-
3UPOBKY M FaPAHTHPOBAAK Obl OIlepaTopy becrepeborHoe
IIPHrOTOBAEHHEe HalUTKOB. IOKymaTeAro e, KOHEYHO,
BCero BaXHee BKYC H apoMaT AIOUMO-
ro HallATKa, KOTOPBIY OH MOT OBl TOAY-
9HTH TAE U KOIAQ YTOAHO.

CeropHss MbI XoTeAu Obl IPEACTa-

BUTH Bam ABe IpyInnbl HAHTKOB, HAE-
AABHBIX AAS AETA. XOAOAHEIE dYau Ice
Tea u MoAoYHBIe KOKTeHAM Soul Shake.
OHH MOTYT OBITE IPATOTOBAEHEI B TOP-
rOBEIX @BTOMATax, TAe HPEAYCMOTPEHa
110AQYa XOAOAHOM BOABI.

C mepBbIMM BeCeHHU-

MH COAHEYHBIMH AHSIMI,

He TOBOpS yXKe IIpO AeT-

HIOIO Xapy, B Bac npocsr-

naeTcs HeyAep)uMoe Ke-
AaHHe IONHTh 4ero-HuOyAb xoaoamoro, ICS u
«Baaeo» rotoBsl IpesroKHUTs Bam no-nacrosmjeMy ocse-
JKaroLUH XOAOAHBIH Yai. K Bammm ycayram AnO0 AMMOH-
HBIH Yal C XapakTepHbIM OLIyIIeHHeM IPOXAdAbL, AHOO
IepCHKOBBIA ¢ TOHKMM apOMaTOM M HaCBIJeHHBIM (DPYK-
TOBEIM BKycOM. O0a IPEKPacHO PACTBOPSIIOTCS B XOAOA-
HOH BOAe, HO, B OPUHIUIIe, IUTH UX MOKHO U TOPSUUMH.
TaK yT0 3THMH YafIMK aBTOMAThI MOT'YT HAIIOUTH Bac B Alo-

0oe BpeMs ropa.

Together with Valeo our goal is to serve the

ICS Dperfect cup. Besides this goal we want to make

drinks that are appreciated by the consumer, ICS
also focuses on the technical aspects of the product,
to make sure products have constant gram throw
and provide continuity to the operator. For the con-

sumer we focus on flavour and
aroma, to serve you the loveliest
drink, wherever you want and as
often as you like it.

We would like to present to you
two excellent summer alternatives:
Ice tea and Soul Shakes. Both prod-
ucts are suitable for vending
machines with a cold water option.

As summer is on it 's way and you
enjoy the first sun in spring you long
for a drink that goes well together
with the warm lemperatures on this
sunny day. ICS and Valeo offer you
an utterly refreshing ice tea. Chose

from two exiting flavours: the lemon flavoured ice
tea is refreshing and cooling, the peach flavoured
ice tea has a fine aroma and a very fruity taste. The

ice tea dissolves excelle..

n cold water. Four sea-

sons in one day? Both peach and lemon tea can also
be drunk warm and are developed specifically to be
used 1'7 vending machines.

Another hit are the Soul Shakes, a

swinging cold beverage that cools you

down on a hot day. Soul shake are milk-

based products have been developed

especially for the use In vending

machines. They are a real treat for yourself

and others. Try the four flavours salsa vanilla,

groovy banana, funky strawberry or jazzy coffee and
enjoy the freshness of this drink.

Apyro# Ham XHT — Ha0op XOAOAHBIX HAIIMTKOB Soul
Shake, pa3paboTaHHDIX TaKXKe CITEIJHAABHO AAST IPHTOTOB-
AEHHS B aBTOMAaTax. 3TH MOAOYHBIE KOKTEHAH — IIPEKPac-
Hoe yroujeHue s Bac u Banux pApysed. O053aTeAbHO HOo-
npobyHTe BCe YeThIpe BapHaHTAa HanmuTKa: Salsa Vanilla
("Kaesnni BaHuABHEIH "), Groovy banana («MoaHbIE OaHa-
HOBBIH»), Funky strawberry («YAeTHBIH KAyOHHUHEBIF») U
Jazzy coffee («3aBOAHON KOGeHHBIN») — B KaXKAOM €CTb
CBOSI IPEAECTS.

No matter what season, the location,

or the occasion, ICS in co-operation with

.+ Valeo will provide you the ingredients

to make your business a success. The

company Valeo in Moscow Is our dedi-

cated local supplier to all the ICS prod-

ucts. Do you want to know more about

the summer hits? Please get in touch
with Valeo.

B Ar000e BpeMst ropa, B AIOOOM MecCTe, B
Arobort curyayun ICS Bmecre ¢ «Bareo» cy-
MeeT obecrmedHTh Bac HHIpepMeHTaMH BO
nmA ycrexa Bamrero 6usneca. B Mockse y
pupMEl «Bareoy - TOAHBIN ACCOPTUMEHT HH-
rpeanenros [CS. Xorute y3HaTh 00AbLIE O
xuTax aToro Aeta? Obparurech K «Bareoy,
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cybnuMmupoBaHHbIit (BbICTPOPacTBOpHMBINA),
3epHOBOM,
MONOTbIA

KNACCUYECKUH, PaHTa3MA, BAaHUIbHBIN,
Kapamenb, aMapeTTo, SeCHOM! opex,
v POM, TUPaMUCY, KNACCUKA-3KCTPA,
aMaperTo-3KeTpa,
paHLY3CKIUIt BaHWITBHBINA

‘ CYXMe CSMBKK, KYpHHbIA,
CyXue CrmMBKY CO CTabunbHOM neHKoi, MACHOM
MOJSTO4HbBIA Kany4UHO TOTIWH,
: Tooping bebida blanca rica
s
|
i
i
! KNAaCCU4eCKui, JIMMOHHBIW, NEPCUKOBLIA,
‘ CIIMBOYHB I, : areNbCUHOBbIW, MATHBIA,
Cnagaxui, 3pA-rpel, YepHbIi HecrnagKui,
Genplit 4EPHbBIA MEKOUCTOBOM
I’.
!
Hait CO BKYCOM NMMOH, 1 150 mn, 70 MM, kop./6en.
nepcuka, Abnoka, 150 mn, 70 Mm, Bex./6en.
MONOYHbIA KOKTEMNb . 150 mn, 70 M, 6en.
€O BKYCOM KiyBHuKM, i 150 MM, 70 MM, kop./6en. pudn.
BaHWAKW, HaHaHa, NUMOHS, 180 Mn, 73 MM, kop./Gen.
naiMa, Kakao, kode 160 mn, 73 MM, kop./Gen.

105 MM, npospatisiit



vens

Cnoso «Venson», aBngiolieecs couetaruem cnos «Vending machine» u «Person»,
03HEY€T, 410 aBTOMAT «Venson» CO3AaH ANA 340POBLA YENOBEKA U ero KOMOpTa
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Takeout Venson

Korna xouetcs Hactosiero 3epHoBOro kode,

[IPUTOTOBLTE €TO B dBTOMATC «BeHcon KO(I)G-X&YC».

Braroaaps 3T0M MalLWHE HanUTOK NPMOBPETAET U3bICKAHHBIRA BKYC, apoMaT 1
CTUIb 38PHOBOIO Kodhe, a Bl — 4yBCTBO KomdopTa.
Tenepb ¢ NOMOLLBI0 aBTOMaTa Venson Nerko HacnaauTbCst 38pHOBLIM kode B
noBom MecTe 1 B NioGoe Bpems..

el BSSWRDEIT B M e Iyes - I BLi o2 T R

+ Bbi MOXeTe HacnaxaaTbes rnyboKUM BKYCOM Y apOMATOM CBEXAMLIEro 3epHOBOTO Kode.

- Bbl moxeTe BbibpaTh cebe BKYC HanMTKa ¢ uaeansHLIMIU NPONOpLMSMU Kode, caxapa v CIIMBOK, NPOCTO HaKAB Ha HYXHYH KHOMKY.
- ABTOMaT CnocoGeH NpUBREeYb LIUPOKUA CNEKTP KIIMEHTOB NPOAAKel He TOMBKO 38PHOBOTO Kode,

HO ¥ pa3sHbiX HallWOHANbHBLIX HaeB U pacTBOPUMbIX HAMUTKOB.

- Mmeetca Mopoanka co Nbgom Ans NPOJaXKN OXNax[eHHoro 3epHOBOIo Koge.

+ 3a cueT hyHKLMM aBTOMaTUYECKON MOWKK KOhe HE 3arpsa3HNAeTcs OCTaTKamu NpeabiiyLien nopumun.

YckopeHra nogada crakaHq4ukos. MpocToi cnocob nofayu Bodbl CH3Y.

+ 3acuer YBEMNNYEHHOTO BOAAHOIO Haka KonuuecTso I'IOpLMVl HanUTKa ropasgo bonblue, yem Y ApYyrux aBTOMaTOB.

+ Terkoe ynpaeneHne asToMaTom C NOMOLLBIO MHANKATOpa, 0D03HAYaI0Wero HencnpaeHblil yaen.

+ FApkuia uBeT 1 HeoBbIuHbIN Au3aitH npuenekatoT Bac. CoBpemenHsin XK ancnnedt nokasbiBaeT BECh NPOLECC NPUIOTOBIIEHNS 3EPHOBOrO Kode.

+ KHonku Bbl60pa MEHIO 1 gucnnen APKO CBETATCA HOMbID 3a CHeT CneLnanbHoN NoLCBETKN.

B Giobal Avtomattorg: (46.5) 788-7339 B RUS Vencing: (495) 780-7592 LOTTE

| PSK Vending: (195) 365-0055 W World Verding: (495) 930-5440 W Venda: (495) 721 2394

www.lottelem.co.kr



P endot

ITopbopxa HoOBOCTEH MEUPOBOIO BEeHAHHTa OCYLJeCTBAEHA
komnanneit OO0 «PyBeHAOp» coBMecTHO ¢ BDV - I'epman-
CKOH BEHAHHI-aCCOLHalHeH.,

MHorum onrepaTopaM 3HaKOMa CAeAyronias IpooAeMa: aB-
TOMAT NPHOOPETEH B CTaHAAPTE MDB, NAaTEXHAA CHCTEMa,
BCTPOEHHas B aBTOMAT, Takxe B MDB-craHpapre, u TeM He
MeHee BO3HHKAIOT COOH B paboTe aBTOMATA ¥ TAATEXHOH CH-
crembl, [10 MHEHHIO MHOTHX IKCNIEPTOB, IPHUYMHAE 9THX COO-
€B A€KHUT B HeUeTKOH HacTporke MDB-cranaapTa. [TocKoAb-
Ky MDB-cTaHpapT AOIyCKaeT MHOTOYHCACHHEIC BaPHAHTEL,
3TO YacTO NPHBOANT K HECOBMECTHMOCTH C IepU(pepHUHEI-
MH YCTPOHCTBAMH.

Komuccus mo naaTexXHEIM CHCTeMaM BMECTe C TeXHHIeC-
KoH Komuccuey ['epMaHCKOH BeHpHHr-acconuanuu BDV
B3SAHCH 3a pelrieHue 5ToH npobaembl. Tak kak MDB-craH-
AapT ObIA COBMECTHO OpHHAT EBpomercKOH BEeHAMHI-acco-
ruanuert (EVA) n AMepuKaHCKOM accolHalues aBTOMAaTH-
3UpOBaAHHOM TOProBan (NAMA), To BO3MOXHBIE H3MEHEHHS
CTAHAApTa HOTPEOYIOT COIAACOBAHHA HA MEXAYHAPOAHOM
ypoBHe. [AaBHas IJeAb 3THX H3MEHEHHH — 3aMEHHTH MHOTO-
YHCAEHHble BapUAHTH 1AKeTOM 00A3aTeAbHBIX MUHHUMAAD-
HbIX TpeOoBaHHH. Brira TaKKe BBHICKA3aHA UAES CO3AQHMS
HOBOTO CTaHAAPTA, €CAH Da3pabOTAHHBIC MPEAAOKEHHS TIO
MDB He BcTperaT mopAepXKH GOABIIMHCTBA 3aHHTEPECO-
BaHHBIX CTOPOH.

Komnaekc kaunuK r. XeMHHI] ycTaHOBHA 60 KogelHbIX
HaCTOABHBIX ABTOMAaTOB

Kogpe, mocae kaproeas, ABAIETCI OAHMM U3 CAMEIX BaXK-
HEIX IPOAYKTOB IHUTaHMA Haulero obmjecrsa. IlosroMy He-
VAHMBHTEABHO, YTO 3TOT HAITHTOK TOAB3YeTCs OOABUIOH MONy-
ASPHOCTBIO K&K Y IALHEHTOB, TaK H y IIePCOHAAA H HOCETHTe-
AeH camoro 60AbIIOro B ['eMarny GOABHHYHOTO KOMIIAEKCA B
r. XemnHu1. Ilourn Bo Bcex 00LeCTBEHHO AOCTYIIHBIX OTAEAE-
HHAX OBIAO DEIIeHO yCTAHOBHTE B I[eAoM 60 KOeHHEIX Ha-
CTOABHBIX @BTOMATOB, & TAK)K€ aBTOMATHl AASI THTEEBOH BO-
ABI, TOAHOCTBIO PELIUB TeM CaMbIM IPOOAEMy obecledeHHd
KAMHHK TOPSTYUMH U XOAOAHBIMH HAITUTKAMH.

T'raBHAg 3aAada CoCTOAAA B TOM, YTOOBI OCHOBATEABHO
IPOAYMaTh MEeCTa PacCTAHOBKH KOGeHHBIX aBTOMATOB, A€
OHH BYAYT XOPOILO BUAHEI H A€TKO AOCTYIIHEL. K&KABIH aBTO-
MaT AOAXKEH TaKKe OTBeYaTh 0COOBIM TPeGOBaHHAM TOTO Me-
CTa, A€ OH PACIOAOXKEH.

He cekper, uTo Kkoghe — BaXKHBIH HOCHTEAb HMHUAXA. BrI-
COKOKa4YeCTBEHHEIH KOe SBASETCA LEHTPAABHBIM KOMIIO-

The selection of global vending news has been per-
formed by RUVENDOR company in collaboration with
BDV - the German Vending Association.

Many operators are familiar with the following prob-
lem: they have bought an MDB standard vending
machine, the payment system built in it is also based on
the same standard, but still some faults happen in the
functioning of the machine. According to some experts,
the reason lies In the machine. According to some
experts, the reason lies in the defective tuning of the
standard. Since MDB standard allows for numerous vari-
ants, it leads often to incompatibility with peripheral
devices.

Two BDV commissions the Payment Systems
Commission and the Technical one) undertook to solve
the problem. Since the Standard has been approved
jointly by two vending associations, namely the
European (EVA} and the American (NAMA), all possible
changes are also to be approved at the international
level. The main aim of the changes ought to replace the
numerous variants by a single package of compulsory
minimum demands. There was also an idea express to
develop a new standard — if the proposals are not
accepted by the majority of the interested parties.

60 coffee tabletop machines have been installed at
Hemnitz hospital complex

Coffee is one of the most important food products of
our society, the second after potatoes. So it's unsur-
prising it enjoys great popularity among the patients,
the staff and the visitors of the Hemnitz hospital com-
plex, the greatest in Germany. Therefore it has been
decided to provide nearly all its publicly accessible
departments with 60 coffee table top machines, as well
as with drinking water supplies, completely solving in
this way the problem of providing the clinics with hot
and cool drinks.

The main task was to think out carefully the places of
installation where the machines could be easily seen
and accessible. And each machine was to meet the spe-
cific requirements of the place of its installation.

It is not a secret the coffee is an important image
bearer. High quality coffee is the central component of
service, supplementing the medical services provided
by the hospitals and the clinics. The clinic service
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HEHTOM CepBHCHBIX YCAYT, AOIOAHAROIIUM IPEUMYyIeCTBEHHO
MEAMITHHCKHE YCAYTH, IPEAOCTABASIEMEIe DOABHUIJAMH U KAH-
HuKamMu. AUDEeKTOp CepBHCA KAMHHMKHY TOCHOAMH Maruac
Tamxe 3ametu: «Xopourus Koge Y3HAIOT IO ero CBeXKECTH,
KOTOpAs OIpeAeAser apoMar H BKyC HamuTKa. [109ToMy Bax-
HO, YTOOBI Koge ObIA BCerAa CBeKe3aBapeHHBIM, KaK, HalIpH-
Mep, B @BTOMaTax Ha MOAOTOM M 3ePHOBOM Koghe». Pe3yAbTar
3aBapKH 3dBUCHT, PA3yMeeTCs, OT IPaBUABHOH HaCTPOHKH KO-
¢herinoro apToMaTa, 0T BEIOOpa copTa Koge H, HaKoHell, OT BO-
ABI, KOTOpas AOAKHA INPOUTH CIeHAABHYIO OUHCTKY B dBTO-
MaTe. YTOOR IPUBECTH ITH KOMIOHEHTHI B COOTBETCTBHE ADYT
ADYTY, HeOOXOAMM OIPEAEAEHHBIH 3aIlaC OMbITa H 3HAHHH.

IpocTou ryOuTeARHE! AAT KQ9eCTBa Koghe. [ AaBHBIN MEHEA-
xep 1o npoaaxam pupmer WMF rocrioans AeAAdHT 3HAET, 0
geM rOBOPHT: «/AOATHe NPOCTOH B KOQEHHHKAX T'YOHTEABHO
ACHCTBYIOT Ha AF000H Koghe — ero reMiepaTypa napder H OH
H3MeHAeT CBOH 1BeT. Tako# Kohe He MOXKET CAYXHUTb BH3HT-
HOH KapTOYKoH Bamrero pooMa, ckopee — HaobopoT, OH OyAeT
OTIYrHBaTh Baliux KAMEHTOBy.

TlanmeHTs! KAMHHKH ITOAYYAIOT KOe 6ecrAaTHO BO BpeMd
3aBTpaKa H MOAAHHKA. B 0CTaABHOE BpeMs OHH MOTYT BOCITOAB-
30BaTbCA ABTOMATOM, 3aIIAATHB 3a YalIKy Koge 50 neHros. Te-
nepb MAIHeHTHl H UX HOCETUTEAR MOI'YT HACA@KAATBCA BBICO-
KOKA4eCTBEHHBIM KOe, a TakKe MUTHEBOH BOAOH, KOTOPAA B
OTAHMYHe OT OYTEIAOYHOH BCETAQ B HEOTDAHHICHHOM KOAMYeCT-
Be. CTONUT 3aMeTHUTE, YTO YAYUYIIEHHOe Ka9eCTBO Koghe He 0CTa-
AOCH Oe3 BHUMAHUSA NAOUEHTOB U MEAHIIMHCKOrO IIePCOHAAA
— A0 50 uanrex xoghe B AHb BBITHBAETCH Yepe3 MAATHBIH aB-
TOMAT AOIOAHHTEABHO K O€CTIAGTHOMY YTPEHHEMY H HOCAE-
00eAeHHOMY Koge.

A0 YCTaHOBKH aBTOMATOB AT KObe ¥ MUTHEBOH BOAHI VII-
PaBAEHHE KAMHUK 3aHMMAAOCh OPTaHH3alHeH IOCTABOK MH-
HEPAABHOH BOABI B OYTBIAKAX # cOopa Tapkl (0koAo 50 moap0-
HOB ¢ OyThIAKaMH B HepeAro). C I[eABF0 COKpaleHHA TpaThl
BpeMeHH M AcHeT HeOOXOAHMO OBIAO HAHTH HOBOe DellIeHHe.
OtKa3 oT 6YyTBIAOYHOH CHCTEMbI B IOAB3Y ABTOMATOB AAS ITHTh-
€BOH BOABI II03BOAAET KAHHHMKAM DEryASpHO 3KOHOMMTbH 3a-
TPATHL, TEM CaMBIM KOMIICHCUDYS DACXOABI Ha IpHOOpeTeHne
aBTOMATOB.

B mepcrexruBe ynpaBAeHHe KAHHHK PaccMaTpHBAeT BO3-
MOJXHOCTB YCTAHOBKH @BTOMATOB, IPEAAATAIONHAX ITOMHAMO KO-
e TaKXe ApyTHe KO(eHHbIe U HIOKOAGAHBIE HAIUTKH. JTOT
mIar AOAKeH ObITb XOPOHIO IPOAYMAH H IPOCYUTaH, IOCKOAB-
Ky TaKHe aBTOMATHl AOPOXKe (XOTA U IJeHa 3@ YaIKy IPOAYKTA
MOXeT ObITh YCTaHOBAEHA BBIIIE).

B coBpeMeHHEIX KA\MHHUKAX, OOAPHMIIAX U DOAMABHBIX AO-
Max Bce OOAbLIe MALHUEeHTOB PACCYUTHIBAIOT HOMHUMO IIpogec-
CHOHAABHOTO MEAMIIMHCKOTO OOCAYKHUBAHUS TAKKe H Ha BbI-
COKOKAACCHEII CePBHC, OAHHM U3 KOMIIOHEHTOB KOTOPOIO SB-
AdeTcda obecrieyeHHe NAHEHTORB H HX IOCETUTEAEH Koge 1 KO-
(heHHBIMU HATHTKaMH.

C y4erom 3T0r0o partoHHasg OOAPHHLA H POAHABHBEIN AOM B
r. 'ymmepcOax (l'epmaHus) perpAa 3HAUYUTEABHO NPOAAHTE
Yachl paboTsl BRYTPEHHEro b6ytheTa H yCTaHOBUTH PAA KOeH-
HEIX ABTOMATOB, KOTOPBIMH ITOCETHTEAH MOTYT IIOAB30BAThCS
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director, Herr Matias Paschke notes: "Good coffee
can be recognized by it freshness, defining aroma
and taste of the drink. Therefore it's important the
coffee were always freshly brewed, as it Is, for exam-
ple, in vending machines using beans or freshly
ground coffee”. Of course the success depends also
on the correct requlation of the machine, the choice
of the coffee grade, and, the last but not the least,
on the water, that must go through special cleaning
in the machine. To bring all the components into
conformity, one needs definite sum of experience
and knowledge.

Staying idle is ruinous for the coffee quality. Top
sales manager of WMF Company Mr. Delling
knows what he is speaking about. "Staying long in
the coffee pot ruins each coffee — its temperature
falls, it changes the colour. Such a coffee can't be a
visit card of the house — just on the contrary, it will
scare away the clients"”. The patients of the clinic
get their coffee free during the breakfast and the
afternoon snack. All the other time they can use the
vending machine, paying 50 cents for a cup. Now
the patients and their visitors can enjoy high quali-
ty coffee and drinking water, which unlike the bot-
tled one is always present in unlimited quantity. It's
worth noting that the improved coffee quality did-
n't stay unobserved by both the patients and the
staff: up to 50 cups per day are being drunk in addi-
tion to the free morning and afterdinner coffee.
Before installation of machines, vending coffee and
drinking water the clinics management had been
engaged in supplying mineral water in bottles and
collecting of the bottles (about 50 pallets a week). A
new decision was necessary to decrease loss of time
and money. Changing from the bottles to the water
machines allows the clinics to save the expenses
regularly, compensating the cost of the machines.
In prospect the clinics’ management considers the
possibility to install the machines suggesting some
other coffee and chocolate drinks in addition to the
coffee. This step is to be well considered and
welighed since the machines are more expensive
(though the price for a cup may be fixed at a higher
level).

At the modern clinics, hospitals and maternity
houses more and more patients count, in addition
to the professional medical service, on high class
general service, one of the components of the lat-
ter being the provision of the patients and their
visitors with coffee and coffee drinks. Taking this
into account the regional hospital complex at
Gummersbach (Germany) decided to extend the
terms of their internal buffets and install some
coffee machines that may be used by the visitors
for additional payment. As a result during the last



3a OTAEABHYIO ITAATy. B pe3yAbTaTe B Te4eHHEe IOCAEAHHUX TPeX
A€T B 60ABHHLIE HADAIOAGETCA HOCTOSHHEIH POCT POXAAEMOC-
TH, IIOCKOABKY BC€e OOABIIE OYAYIIHX MAaTePEH IPEAIOYHTAIOT
AGHHBIH DOAMABHBIH AOM.

YTo BaXHO, CHCTEeMAa KO(QEHHEIX aBTOMATOB He TOABKO
YAOBAETBOPAET 3alIPOCKH! TAJHEHTOB, IOCETHUTeAeH U TePCOHa-
Ad, HO H IPUHOCHT XOPOLIHH AOXOA. B OAHOM TOABKO IJeHT-
DParbHOM Kagperepus OOABHHIIEL I. [ yMMepcOax HOTpeOAdeTcs
eXXeroAHo Ao 32.500 yaniek koge no cpeaHer nene 1,27 €, B
Kagperepuu AA9 MEAUIIMHCKOrO nepcoHara — 120.600 damrexk
110 0,39 €. Obmjas cymMmma IpOAAX Tpex KaheTepHeB COCTaBAS-
et 92.419 € npu obnux 3aTpatax B pasmepe 74.440 €. BuaHo,
YTO AdXKe B YCAOBHAX, KOIAQ IPUMEPHO ABe TPEeTH Kogbe IIpo-
AQ€TCs 10 AbIOTHOH IJeHe, CHCTeMa PeHTabeAbHa.

Ha paHHOM npuMepe 04eBHAHO, 4TO Koghe, KaK OAMH H3 Ca-
MBIX IPUOBIABHBIX CErMEHTOB IaCTPOHOMHH, MOXET OBITh yC-
HelTHO BHEADEH B c(hepy MEAHIJHHCKOTO OOCAYKUBAHUSA, €CAH
MTOAOHTH K 3TOMY C C€PBEe3HBIM IMTOACYETOM.

e
Moa0K0 — Ba)KHBIH KOMIIOHEHT MHOTHX KO(eHHbBIX HalluT-

KOB H B TO JX€ BpeMd CaMbIH l1}’3CTBHT(,‘./UE:HI)II'VI C TOYKH 3pe-
HHUSI THTHEHBI

Hrarpsrckue KoenHple HAIHTKA KaK KAIyYHHO UAM AQT-
Te AABHO Y>Ke CTaAu CTaHAAPTOM AI0OOro Kache, mpuyeM Ko-
(heriHble BaApUATIHU C MOAOKOM HOAB3YIOTCS BCe OOABLIECH 110-
HYAAPHOCTBIO He TOABKO Y HOCETUTEACH KO(e-XaycoB, HO H'Y
norpeduTeses Koge u3 KogerHsX aBTOMaToB. CeropHd He
TOABKO H3bICKAHHBIE 3KCIEePTH KO(he IPEABABASIIOT BHICOKHE
TPeOOBAHHUA K TOMY, YTO HAXOAUTCS B KOQEHHOH YaIlKe; A&Ke
PAAOBOMY NOTPEOUTEAIO, IOKYHAIoIeMy Koge H3 aBTOMara,
He Oe3pa3andeH BKyC U BHEIIHUI BUA TOTO, YTO OH HOKYIIAeT.
Kpome kavecTBa cOOCTBEHHO Koghe, IPHHUMAETCSI B 0C000e
BHUMaHHe TAKKe MOAOYHAA MEHK4, 3aBepuiaronias 60xecT-
BEeHHBIH HANHUTOK.

MHorue 3HaIOT, YTO MOAOYHASA HEHKA COCTOHUT U3 MOAOKA,
OCHOBHBIMH KOMIIOHEHTaMHU KOTOPOI'O BAFIOTCS BOAQ, OEAOK,
JKUP ¥ A@KT03a (MOAOYHBIH caxap). Ho He BceM H3BECTHO, 4TO
A TOro, YTOOBI IEHKA IPHOOPEAA IAOTHYIO KPeMOOOPasHyio
KOHCHCTEHIJHIO H 0CTaBaAACh Kak MOXKHO AOABIIIE IYCTOH, He-
00X0AMMO AOCTaTOYHOE KOAHYECTBO O€AKA, @ He BBICOKAA
JKUPHOCTb MOAOKA, KaK MHOr#e omubOYHO rnoAararot. Hcekyc-
CTBO CO3AAHHS IEHBI UMEET OAHH CEKpeT. B3OMBATH HY’KHO
MTOYTH HA CaMOH MOBEPXHOCTH MOAOKA. B scipecco-6apax uc-
MOAB3YIOT AAS 3TOH IJeAH FOPAYHH 11ap, KOTOPHIH B30HBAET MO-
AOKO IIOTOKOM BO3AyXa. B IIpogheCcCHOHAABHBIX 9CIIPeCCO-aB-
TOMAaTax 3Ta TeXHHKA y)Xe HHTeIDHUPOBAaHA B MamnHy. Ecau
B30HBATh CAHIIKOM TAYOOKO, BO3AVX He OYAET I0NajaTh B MO-
A0KO. Ecam Jxe coBceM Ha IIOBEPXHOCTH, BOSHUKHYT DOABIIHE
BO3AYLIHBIe ITy3EIDH, @ He MATKAS U IyCTas neHa.

BakHeHuuM MOMEHTOM SABASETCA eXeAHeBHAs OYHCTKA
Koge-MalIMHbl. BOABIIHHCTBO MPOH3BOAMTEAEH KO(EHHBIX
aBTOMATOB BCTPAHBAIOT ABTOMATHYECKYIO IPOrpaMMy IIPOMEI-
Ba. OAHaKO HeKOTOpbIE BHEINHUE AETAAH, KaK, HAIpHMep,
KHOIIK@ BEIOOpA HAH TPYOKH AN HOAQYH 11apa, AydIile YHCTHTD

BPYUHYIO.

three years the hospital witnesses constant rise of
the birth rate, since increasing number of future
mothers choose this maternity hospital.

What is important, the coffee machines are not
only satisfying the demands of the patients and
the staff, but are bringing a good income as well.
Only the central cafeteria of the Gummersbach
hospital consumes yearly up to 32500 cups of cof-
fee at average price of €1.27, and the medical
staff cafeteria sells 120 600 cups at €0.39 per cup.
Total selling sum for the three cafeteria is €92
419 at total expenses of € 74 440. It can be seen
that even for the situation when about two thirds
of the coffee are sold with discount, the system is
profitable. So it is evident that coffee, being one
of the most profitable segments in gastronomy,
can be successfully inculcated in the sphere of
medical service — if you approach the task with
serious preestimates.

Milk is an important component of a lot of coffee
drinks, and at the same time the most sensitive from
the hygienic point of view.

Italian coffee drinks like cappuccino and latte
have been a standard for any caf? for a long time,
the coffee varieties with milk becoming still more
populars not only among the coffee houses' visi-
tors, but also among those who consume coffee
from the vending machines. Today high demands
of the coffee cup contents are made not only by
refined experts; even a common consumer feels
not indifferent to the taste and the appearance
what he is buying from a vending machine.
Besides the quality of coffee itself, he pays a spe-
cial attention to the milk foam, mounting the
divine drink. Many people know that the milk
foam is composed of milk, the main components
of which are water, protein, fat and lactose (milk
sugar). But not everyone knows that to give dense,
creamery and stable consistence to the foam
enough protein is needed, and not fat. The art to
create the foam has a secret: the milk must be
whipped very close to the surface. In espresso bars
a hot steam and air mixture is used. In the profes-
sional espresso machines the technology is usual-
ly built in. If the whipping is made too deeply, no
air will penetrate into the milk. If the process is
carried at the surface, it will produce big air bub-
bles, and not the thick and soft foam. Daily clear-
ing is one of the most important elements of serv-
ing the coffee machines. Most of the manufactur-
ers build in a corresponding automatic washing
program. Still some external details, like choice
buttons and steam supply tube should be better
cleaned by hand.
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Bce xopolIo 3HA¥OT U 4aCTO IPO-
H3HOCAT KPBIAATHIE BBIPAXKEHHS:
«MEI He cToAb 60orartel, 4TOOBI MO~
KyIaTth AellleBele Bemju», « CKYHOH
IAATHT ABaXABI». Ho, npucrynas K
BBIOOPY 0OOPYAOBAHHSA, K KAYECTBY
U HaAE€KHOCTH KOTOpOro TpeboBa-
HHUS 3HAYHTEABHO >KecTde, YeM K
MOKYIIKe AOMAIIHEero YaHHKA HAH
TeAeBH30pa, MHOTHE IOYeMY-TO 3a-
OBIBAFOT O MOCAOBHI]AX H OIBITE.

AenreBprzi  aBromar! Eme co

ckupkomn! C nopaapkom! 3a0poBo!
A "Yepe3 HEKOTOpoe BpeMs XBaTa- '
IOTCST 3@ F'OAOBYy — OOHAep IOTEK,
KoeMOAKa CAOMaHa, TeXHHYecC-
KOH MOAAEP>XKH HeT, 3al4acTH —
yepe3 TpH Mecsa... Pe3yAbraT H3-
BeCTeH — MeCTO YCTaHOBKH IIOTe-
PSAHO, BRIDYYKH HeET, Ber sBasgerech
obraaaTereM KpPAaCHBOIO (HAH He
OYeHBb) KeAe3HOIo SAUJHKa C Heo-
NIPEAEAeHHBIMH IePCIIeKTHBAMH.

AapaHTe pazbepeMcs, KakKasg Xxe
IJeHa Ha aBTOMAT CIPaBEeAAHBA H TOYeMy HOBOE Ka-
gecTBeHHOe 000PYAOBaHHE HE MOXKET OBITh CAHII-
KOM A€HIeBBIM.

B KavecTBe HAAFOCTPAIHH BO3bMeM aBTOMAT AAST
IIDHTOTOBAEHHS H HPOAAXH IOpSYNX HAIMHTKOB (B
IPOCTOPEYUH - KOEHHBIH).

AAd Hadana paBariTe MOMMeM, U3 KaKHX Y3A0B OH
COCTOHT.

1. Kopnyc

2. Kogperpynna

3. Mukcepsl

4. boriaep

5. EMKocTH (XOonmeprI) AAST HHTDEAHEHTOB

6. Crucrema NOAKAYKH BOABI

7. IlraTe)xHasd cucreMa

VENDING BUSINESS, 2006/#3

Exarepuna Monywnna,
I'eHepanbHbIh ANPEKTOP
000 «'pynna Bexngopyc»
{Mocksa)

! MosxeT 6bITH H3rOTOBAEH H3
PAa3AHYHBIX MaTepPHAAOB, HO
yalre BCero IPOH3BOAHTCS HU3
CTAaABHOIO AHMCTA. B pasamu-
HBIX @BTOMATax HCIOAB3YEeTCS
CTarb PA3AHYHAsT 110 MapKe U
110 TOAIJHHE AHCTA. YeM ToAlLje
CTaABHOM AHCT, TeM OoAee ycC-
TOHYHB aBTOMAT K BaHAaAaM. K
TOMY >Ke IPOYHasd CTaAb Ha-
AEXKHee COXpaHSAeT «BHYTDEH-
HOCTH» aBTOMAaTa HIPH Iepe-
BO3Kax, Ayd4llle COXPaHAETCS
3CTeTHKa BHEINIHEro BHAJQ aB-

: TOMATa.

MeraarudecKu  KOpPIYC
OOBIYHO OKpallleH, H COXpaH-
HOCTh BHEIIHEIro BHAA aBTOMa-
Ta B OOABIIOH CTEIeHH 3aBH-
CHT OT TeXHOAOIHH OKPACKH.

KavecrBennass 06paboTka

CHHTeTHYECKHMH 3MaASIMH IDOH3BOAUTCS B He-

CKOABKO 3TaIIOB H 3aHUMAaeT OOBIYHO HECKOABKO CY-

TOK.

/ABepb aBTOMATa MOJXET O(hOPMAATHCS I10-PA3HO-
My, HO Ha HeH BCerAa IPUCYTCTBYIOT KHOIKH BBIOO-
pa HAOHTKOB, MHQOPMALHOHHBIN AHCIIAEH, yCTa-
HOBAEHBI KyIIODOIIPHEMHHUK HAH HHEIE YCTPDOHCTBA.
YHacTo ABepb OhOPMAIETCSI CMEHHBIMH IIOACBEYUBAE-
FOLJHMHCST HaHeASIMH, Ha KOTOPBIX MOJKET pasme-
HJaThCSA PEKAAMa.

TI'laneAn IpOH3BOASITCS H3 YAAPOIPOYHOIO IIAAC-
THKA (HampuMmep, NOAHKapOoOHaTa) H B KAYE€CTBEH-
HBIX aBTOMATAaX AETKO BBIAEPIKHUBAIOT YAAPHI KyAd-
KoM. MiMeeTcs ycrleUIHbIH OIbIT OOAHIJOBKH (hacaaa
BBICOKOIIPOYHBIMH CTEKAAMH.



I'lpu pabore Ha 36 pHOBOM KOhe OCHOBHEIM Y3A0M
ABASETCSI KOheMOAKA. B KayecTBeHHBIX aBTOMATax
0043aTeABHO IIDEAYCMOTPEHBI PETYAHPOBKH CTelle-
HH IIOMOA3 KOgbe H ero AO3MPOBKH Ha HOPIIHIO Ha-
MTHTKA.

AAS IDUTOTOBAEHUS KAACCHYECKOIro 3CIIPEecco
bOeperca 7,5-8 T HaTYpaABHBIX 3epeH Koge, B 3aBH-
CHMOCTH OT CTelleHH IOMOAA BEI MOKeTe HOAYYHTH
Kohe Kpemde HAH caabee.

Ba>KHBIM mOKa3aTereM HaAeKHOCTH aBTOMATa siB-
ASIETCS KOAHYECTBO TOMOAOB AO 00513@TEABHOTI'O TEX-
HHUYEeCKOro OOCAYKHBAHHA KOEMOAKH, B IEPBYIO
ouepeAb ee HOXeH. 31o npumepHo, kak TO B aBTO-
MobuAe (4eM AellleBAe, TeM dalje NPUXOAUTCS €3-
AHUTB B CEPBHC).

Hanpumep, B
aBTOMAaTax
Veneto oT
Azkoyen po nep-

BOIo OOCAYXKHBa-

Hug 140 000 mo-

MOAOB, 3TO IpH-

MepHO 4 roaa pa-

6orer mpu 100

IpOAAKax B ACHb.

Yamre Bcero aAs

aBTOMAaTOB 3asB- :

Asgerca 20 000 no-
MOAOB AO OOCAY-
SKHBaHUA. Hy>KHO
HOAYEPKHYTB: 3TO
He AO IOAOMKH
HAHW 3aMeHEl, & A0
0043aTEeABHOTIO
CEepBHCHOro 00-
CAYKHBAHHS.

HaapexHOoCTb
KOeMOAKH 0a3u-
pyercs Ha ABYX MapaMeTpax:

1. KavecTBO HOXeEH

2. Haanyue/OTCyTCTBHE PEAYKTOPA

BespeaykropHas kKopeMorka Tpebyer OOABIICH
MOIJHOCTH IIPUBOAQ, HO OTCYTCTBHE IEPEAATOTHBIX
MEXaHHU3MOB H MeHbLIee KOAMYECTBO AeTaAeH IIpH-
BOAHT K OOABIIIEH H3HOCOYCTOHYUBOCTH.

OnacHOCTb AT PEAYKTOPHBIX MEXAGHHU3MOB IIPEA-
CTaBASIIOT KocherHble 3epHa 0OoAee TBepAble, 4eM
OOBIYHO, H BO3MOXHOCTH IMOIAAAHHA B KO(PEMOAKY
IIOCTOPOHHHUX TBEPABIX IDEeAMETOB. B caydae be3pe-
AYKTOPHOH CXeMbl KOPeMOAKA 3aKAHHHUBAETCH, HO
IIOCAE OYHCTKH IIPOAOAKAET paborarh;, B CAydae
HOpAMEHeHH PEAYKTOPOB HX IAACTHKOBBIE 3yObs
IIPOCTO Cpe3aroTCsd, U NPHXOAHTCA 3aMEHSATEH BCIO

Kogperpynmy.

AAsT hopMEPOBAHHS KOheHHON TaOAETKH IpUMe-
HSEeTCSI CUCTeMa CeTO4YEK, KOTOPhIe CXKUMAIOT MOAO-
TBIH KOoghe. B perrreBoM 000DYAOBaHUH HCIIOAB3YIOT-
CSI CETOYKH H3 IIAACTMACChl, B AOPOrHX aBTOMAaTax
— U3 Meraara. MerarruyecKue CeTOYKH HO3BOAS-
0T YBEAHMYHTE CHAY CXKATHS TaAOAeTKH ¢ 9 KI A0 25,
YTO MMO3BOASIET TOTOBHUTE OOAEE KaUeCTBEHHHBIH Ha-
HOHUTOK C OTAHYHOH HACBIIJ@HHOH NeHKOH. MOAOThIH
Koge B COBpeMEHHBIX aBTOMAaTaxX HCIIOAB3YeTCHA
OPAKTHUYECKH TOABKO B HOPIHOHHOH pacgacoBKe
(KQIICyABI HAHM FepMeTHYHBIe NaKeTHKH - YaAAbl),
4TO MIPENSATCTBYeT ero BBIABIXaHHUIO.

MoaoKoO
(CAMBKH), HIO-
KOAaA, 4Yal B
Pa3AHYHBIX
BapHaIHsIX 3a-
CBIIIAFOTCS B
crHelHAAbHBIE

' eMKOCTH-XOII-

' l epel H OTTYAQ

AO3HUDPOBAHO

oOCTyHnaloT B

I MHKCEPEHI, TAe

v CMeHIHBAIOTCs
C BOAOH.

. EmMkocru

AASL IOPOAYK-

] TOB  AOAKHBI

| OBITH H3IOTOB-

A€HBI U3 BBICO-

KOKAYeCTBeH-

' HOro HAAcTH-

Py Ka, CTOHMKOIo K

BO3AEHCTBHIO

BBICOKOH TeMHIeparypsl, H XOPOLIO 3alHIAOIIero

HHIDEAHEHTHI OT IIOBBIIIEHHOH BAGKHOCTH.

AAST KaKAOro xonmepa HHIPEAHEHTOB AOAKEH
OBITH CBOM MHKCED, UYTO, K COXXAAEHHIO, AAAEKO He
BCErAa PeaAn30BaHO B HEAODOTHX MOAEAsiX. Pe3yab-
TaT — KO(pe C IPUBKYCOM OYABOHA.

CKOpOCTh BpallleHHuI MUKCcepa BAHSEeT Ha KauecT-
BO HAIHUTKa ¥ He AO/UVKHA OBITE HHKe 14000 o6opo-
TOB B MHHYTY. B mHOM cAydae Bbl He CMO>KeTe ITOAY-
YUTH XOPOLIYIO II€HKY B KAIYUYHMHO HAM KQ4€CTBEH-
HO pa3Merniarb Kakao.

Dopma ynoMaHYTHIX BEIIIIe XOIIIEPOB HE AOAKHA
3aTPYAHATH BBIAAYH HHTPEAHEHTOB. [IpOAYKTEI HE
AOASKHBI OCEAATh HAa CTEHKAX HAH 3aCOPATH BBIXOA-
Hoe orBepcTHue. HeM MeHbIIe Pa3AHMYHbBIX U3THOOB,
TeM HaAEeKHee BBIAQFOTCS ChITydHe IIPOAYKTEL
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Crout 06paTuTH BHUMAHHUE U HA IIAACTHK, U3 KO-
TOPOro U3rOTOBAEH XOIIIeP, OH AOAKEH OBITH 0€30-
IIACHBIM.

Borinep OOBIYHO H3rOTABAHBAETCA M3 AATYHU H
umMeeT HeOOABIIOH 0065eM — OKOAO 0,9 A.
Boaa B Hem marpesaetcs Ao 92 — 99 °C u Haxo-
AHTCS 1I0A AABACHHEM.
I'1pw npuroTos-
AEHHH ICIIPecco
BOAQ HOAA€TCA U3
borirepa MoA AaB-
AGHHeM He HIKE
9 arm. TI'lpoxoaur “
gepe3 cgopmu-
DOBAHHYIO paHee
TaOAETKY H3 CBe-
JKEeCMOAOTOIO KO-
e u HoCTYyNaeT B

CTaKaHYHK.
Hmenno 6Oaa-
ropapsg  AaBAae-

HHIO H TeMmnepa-
Type yAaeTcs mo-

AYVYHUTE apoMar-

HBIH 1 HACBIILCH-

HBIH HAITHUTOK.

B npomecce
HPUTOTOBACHHSA
HAQIHTKOB 00pa-
3yerca BOAAHOH
nap, Ionaaas B
00AaCTb XPAaHEeHHUs PACTBOPHMBIX HHIDEAHEHTOB,
OH MOJKeT IIPHBOAUTH K CIIEKAHHIO YaCTHI], H, COOT-
BETCTBEHHO, K 3@COPEHHIO KaHAAOB BEIAAYH HHIPE-
AHEHTOB. 1103TOMYy B aBTOMAaTe AOAKEH OBITH YCTa-
HOBAEH BeHTHASTOP, KOTOPBIH BBITITUBAET BO3AYX,
HACHIII[eHHBIH NapaMH, U3 MeCT, TAe MPOHCXOAHUT
IIPUTOTOBAEHHE PACTBOPHMBIX HAIHUTKOB, @ TaKXKe
13 00AaCTH HAXOXKACHHSA SAeKTPDOHHBIX IAQT.

B KauecTBeHHBIX aBTOMATax CBOH OCOOEHHOCTH,
IPOAAAIOITHE CPOK CAYXOBI 0OOPYAOBAHUA, HMeE-
I0TCA H Y (QypHHTYPHI TIOABOAA BOALI K Ooiirepy. B
AeIIEeBBbIX aBTOMATAX KOHCTPYKTHBHO TPYOKAa IIOA-
BOAA BOABI IDUMBIKAET K OOHAepy, H3-3a 4ero OT 1o-
CTOSTHHOI'O HarpeBa IAaCTHK Ae(DOPMUPYeTCS H CTa-
peeT, a BUOpAILHA OPUBOAHT K IOSIBA€HHIO B HEM
MHKPOTPEIHH H TEYEH.

Bo Bcex KaueCTBeHHBIX aBTOMATaX OCYIL€CTBAA-
eTCsT KOHTPOAB TeMIIeparypsl B OOHAEpe, AAST Yero
BpeMA BKAIOYEHHA IOAOTPEeBa IPOTrPaMMHUPYeETCH.

AN IOA@YH BOABI HCIIOAB3YeTCS HOMIIA (Hacoc). B
Ka4eCTBEHHBIX KO(heMallHHaXx OHAa OCHAIaeTCs
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MOIHBIM ABHIATEAEM, UTO CYIJeCTBEHHO YBEAHYH-
BaeT pecypc pabOTeI BCEI'O yCTPOHCTBA.

B cayyae nopkArO9eHHS aBTOMATa K MAruCTPaAb-
HOMY BOAOCHAOXEHHFO CHCTeMa IOAdYH BOABI 005~
3aTeABHO AOAJKHA OBITH OCHAII[eHa OTCEeYHBIMH KAa-
aHaMH, KOTOpbBIe cpabaTeIBAIOT B CAydae aBapHH-
HOH YTeUYKH BOABI.

HapepHoe, u3-
AHIIIHE TOBODUTH O
IpeuMyljecTBax
HOAAQTEKHBIX CHC-
TeM, HOPHHHUMAIO-
I[UX K OIAQTe KY-
MIOPBI ¥ MOHETHI U

‘. BBIAQIOIIUX CAQYY.
910  yxKe cTaso
HOPMOH AAS OOAB-
! UTHHCTBA ABTOMa-
TOB.

INharexHrple cu-
cTeMbl B Hanboaree
obuieM cAydae co-
CTOSIT H3 MOHETO-
OpHeMHHKA H KY-
MIOPOIPHEMHHKA.

Hacrosimas cra-
ThA HE CTABHUT CBO-
e 3ajpaded I1o-
APOOHO paccMoT-
peTrb BCe IIPUCYT-
CTBYIOIHE Ha

PBIHKEe YCTPOHCTBA, MblI XOTHM TOABKO HOSCHHUTH
Ba>XHOCTh AAHHOTO Y3Ad aBTOMAaTa M IPH3BATH HeE
3KOHOMHTH Ha YCTPOHCTBAX.

TpebOoBaHHS K IAATEXHOH CHCTeMe MOIyT cylle-
CTBEHHO PA3HHUTHCS B 3aBHCHMOCTH OT MECT yCTa-
HOBKH aBTOMAaTOB. I Ae-TO HanboAee Ba>XKHOH CTaHO-
BHTCS CKOPOCTH NIpHEeMa KYITIOp, TAe-TO BaKHA TOU-
HOCTh B IPOBEPKe KYIIop (Aydllle MEAACHHee IIPH-
HHMarTh, HO TOYHee).

Y 6oApIIHHCTBE KOMIOAHHH, IIPOAAFOLIUX aBTOMa-
TBI, HMEIOTCS PA3AHYHBIE IMPEANOKEHHUS 110 KOM-
HOAEKTAIHH ABTOMATOB INAATEKHBIMH CHCTEMaMH.
I'paMOTHBIH OIpOAaBel] 0043aTEABHO IOHHTEpeCyeT-
cs Bammmuy nmaasaMu 1o yCTAHOBKe aBTOMAaTa U Tex-
HOAOTHeH, KOTOPYIO NpHMeHseTe UMeHHO Brl npu
OOCAY>KHBAHHH, YTOOBI IPEAANOKHTE HAHOOAEE TIOA-
XOASIIYIO CUCTEMY.

Ba>xHa COBMECTHMOCTH YCTPOHCTB, HAACSKHOCTD,
3aIHI]eHHOCTD.



Bo3MO>KHOCTH ITO HacTpOHKe aBTOMATOB 4acTo
HEAOOIeHHBAIOTCA HAYHHAOIHMH OOepaToOPaMH.
Bpoae 0b1 Koghe u KOghe, 4TO TAM MPOrpaMMHUPO-
BaTkb?

OAHaKO KaK TOABKO AEAO AOXOAHUT AO SKCIAYaTa-
OUH aBTOMATOB, AOCTOHHCTBA Pa3BUTOH CHCTEMBI
IPOrpaMMHPOBAHHA CTAHOBITCS OYE€BHAHBIMH.

B nepsyro ogepeab 3TO mporpaMMHPOBAHHE pe-

LenTyphl HAMUTKOB U BO3MOXHOC-
TeH BhlAauu. Yem rubdye cHCTeMa
IpOrpaMMHPOBAHHUSA, TeM dYeTde
Brl Mo)XeTe ydecTh HOXKEAQHHA
Bampux noxkymareArer H YBeAHYHTh
BBIPDYUKY.

B Aopormx aBproMaTax nporpaM-

MHpyeTcsi OYKBAABHO BCe, T'HOKO
HaCTpauBarTCAd HapaMeTpsl BCeX
cucTeM. ABTOMAT B COOTBETCTBHH
¢ Banrumu HacrpoHkamMu Oyaer
BBIXOAHUTH B «CHSIQHH» AHOO B
«paboynii» peXuM, BKAIOYATH H
BBIKAFOYATh MOACBETKY, YCTaHaB-
AHBATH PAa3AHYHbIe IJeHbl Ha Ha-
IHUTKH B 3@BHCHMOCTH OT BPEMeHH
CYTOK, AHEeH HEAEeAH HAH APYTHX
napaMeTpoOB, BEIAABATE OOHYCHBIE
HAIIHTKH, KOHTPOAHPOBATE TeMIIe-
parypy # MHoroe apyroe. IIpo-
IpaMMHUPOBATECSI  MOXKeT 0Ooree
500 pyHKIHI aBTOMATa.

CheayromiHi OYEeBHAHBIH BO-
IPOC - 3TO KaK OPOrpaMMHUDYFIOTCST
¢ysrnun. CyijecTByeT HEeCKOAb-
KO BAPHAHTOB:!

* CTaHpAApPTHOE pellleHHe — [POrpaMMHPOBAHHE
C HOMONIBI0 CHEeNHAABHOTO HOYAbTA. AOCTAaTOYHO
AOATO, KDOIIOTAHBO, HE O9eHb IIPDOCTO.

" HcroaAb30BaHHE CHEIJHAABHBIX YCTDOHCTB —
IporpaMMaropoB, KOTODbIE HO3BOAIIOT HACTPaH-
BaTh TOABKO IJEHY TOBAPOB, HO HE PEelenTypy.

* HekoTopbie aBTOMAThI IIO3BOAAIOT NPHMEHSTH
IpOrpaMMHPOBAaHHIE C TOMOIHIO (PACIIT-KapPThl, KOT-
Ad HaCTpauBaeTCd OAMH aBTOMAT, @ 3aTeM IPOorpaM-
Ma 1lepeKayuBaeTCa Ha (pAelI-KapTy U IePEeHOCHTCH
Ha BCe OCTAABHBIE MAIIIMHEL.

* I'porpaMMupOBaHUE C HOMOIBIO KOMIIBIOTEPA.
Ha KoMneroTepe HACTPAHBAETCS HOAHOCTBFO KOH-
hurypanus aBproMara: pelenTypa, IeHbl, BpeMs
BRAIOYEeHHS/BBIKAIOYEHHS, U T.A. 3aTeM yepe3 HopT
RS-232 xomuprorep (dauje HOyTOYK) HOAKAIOYAETCH
K aBTOMATy, M IPOrpaMMma NnepekavuBaeTcsd B Ia-
MATEH TOCAEAHETO.

B coBpeMeHHEIX MaIIHHAX yKe AOCTYIIHO H IIPO-
rpaMMupoBaHue no kaHaaam GSM, Bluetooth, ye-
pes nopr USB.

Bce st yCcTporicTBa CyleCTBEHHO COKPALLAIOT
BpeMsI HACTPOHKH ABTOMATOB, IO3BOASTIOT THOKO pe-
arupoBarThb HA 3alpOCEl KAHEHTOB H, TaKHM 00pa-
30M, YCKOPAIOT OKyHIaeMOCTs 0O0OPYAOBAHHA.

OueHb Ba>KHBIM MOMEHTOM CTaHOBHUTHCS H BO3-
MOMKHOCTH @BTOMATOB IO CHITHIO TOYHOH U IIOADPOO-
HOH CTaTHCTHKH [0 MPOAAXaM, IPHHATHIM ACHEX-
HBIM CYMMaM, BRIAAHHOH cAade. KagvecTBeHHOe 000-

DYAOBaHHEe MNO3BOASET IOAY-
9aTh HOAHOI[CHHBIC AQHHBIE
o0 BCeM HeOOXOAHUMBIM CTa-
THCTHYECKUM [1apaMeTpam.

Yro Ke Takoe CHpPABEAAH-
4 Bas 1ieHa AAd TOPrOBBIX aBTO-
MaToB? Kak oHeHHTb 0bopy-
AoBapne?

CTtouMOoCcTE 000PYAOBAHHSA
B EBpone u Poccuu AOAKHA
OBITE OAH3KAa Ha OAHH H Te JKe
aBToMarel. MOXKHO CYHTATH,
4TO €eCAH POCCHHCKAas IEeHA
IpeBEBIIIIaeT PO3HHYHYIO €B-
poHeHcKyro OoaAee, 4yeM Hda
15%, TO OHA 3aBbBIIIEHA; €CAH
HHKe, TO 3a CYET Yero Takue

«IIOAAPKH» 7
KoneuyHo Xe, HaHAeTCS
MHOIO CTODOHHHKOB CHIDKe-
HUA NHEePBOHAYAABHBIX BAOJKEHHH B BEHAHMHTOBBIH
OH3HEC, B KAKHX-TO CHTYAI[HAX 3TO BIOOAHE OIPAB-
AAHO, OCOOEHHO, €CAH I[€Ab JITHX BAOXKEHHH «38-
CTOAOHTBE» MECTa H CHATE «CAHBKH», HO TOAYMAHTe,
yTO BBEI OyAeTe peaaTs depe3 1-2 ropa? Bo3aMOXXKHO
Te, KTO HONpoOyeT Koge u3 AelIeBOro aBTOMAra,
IPOCTO BOABIIE He MOAOHAET HH K KaKOMYy. A TOT,
KTO CAGA B APEHAY HAOLIaAL AN YCTAHOBKH @BTOMa-
T4, KATErOPHYECKH OTKaXXeT BCEeM, 3alIOMHHB, KAK
ITOT «ALHK» HE BBIAABAA KOe, & TOABKO «TAOTAaA»

ACHBI'H HAH OATEKAA €KEAHEBHO.

CTOHMOCTE @BTOMATAa - 9TO HE TOABKO Td CYMMa,
KOTOPYIO BBl mAaTuTe npoaAasIfy. 3TO H CTOMMOCTD
MPOCTOEB M3-3a OTCYTCTBHS 3alI4aCTeH, yIIyHI[eHHAsa
BBITOAQ, HMCHOpYeHHAas penyTalHd, HOTepsIHHOe
BpeMs.

AaBarTe AyMaTs He TOABKO O CErOAHAIIHEM AHE,
HO H 0 OyaymjeM. Bce-Taky Mbl paboTaeM, 9TOOBI Ha-
I KAHEHTEI OBIAM AOBOABHBI H TOAYYAAH YAOBOAD-
CTBHE, TOAB3YACH HAITHMH @BTOMAaTaMH.
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Ha crpannax XypHaAa yKe He pa3 IOAHUMAACH
BOIIPOC 00 ONTHMAABHOM BblOOpe OOOpPYAOBAHHA.
Kak moMoyp TeM, KTO COOHpaeTcs 3aHATHCH BEH-
AHHTOM, HAHTH «30A0TYIO CePEAHHY»: HEe HCTPATHTD
AHIIHHUX A€Her U He OIYCTHTBECSI HIDKe IIPHEMAEMO-
ro Ka4eCcTBeHHOro ypoBHA? Kak npaBuio, OOAb-
LIHHCTBO IIPOU3BOAUTEAECH U UX AHAEDOB YBEepSIoT,
YTO UMEHHO HX TOBap ONTHMAAEH C TOYKH 3PEHHS
COOTHOIIEeHHS «I[eHa-KadyecTBo». Heroroprere ac-
HIeKTbl IpoOAEMBI pPacCMarpHBAAHCh B CTaThIX
E.INoaymmaon « CpaBHUTEABHBIH AHAAH3 3aTPaT Ha
IKCIAYATalHUIO PA3AHYHBIX KOMEHHBIX aBTOMATOBY
(Vending Business, 2005, Ne5) u «Caaraemsle yciie-
xa» (310T HOMeEp).

Peparknus perrura oOCYAHUTH BOIPOC ONTHMAaAb-
HOTro BBHIOOPa 060PYAOBaHHUSA OPHMEHUTEABHO K OA-
HOMY H3 KAIOYEBBIX Y3A0B TOPrOBBIX ABTOMATOB —
maarexxHou cucreme. C 3TOH IeAbIO MBI 0OpaTH-
AHCB K PAAY BEAYIIUX IPOA3BOAHTEAEH IIAATEKHBIX
CHCTEM CO CAEAYIOIHMH BOIPOCAMHU!

1. H3BecTHO, YTO AAS OOABHIHHCTBA HOBHYKOB,
003aBOASIIIHXCSI 060PYAOBaHHUEM AAST
BEHAHHTra, OIIPEAECASIIOIIUM IlapaMeTpOM IpHU
BbIOOpE MaIIHH B I[eAOM H NAATEXHBIX CHCTEM
B YaCTHOCTH IBASIeTCS feHa. HacKoABKoO 3T0
HOpaBHABHO?

2. B npuHLuIe, Bce pa3MpIIN€HHUS Ha TeMY
«IJeHa-Ka4eCcTBO» MOI'yT CYUTAaThCSI HAYYHO-
060CHOBaAHHBIMH, €CAH ONTHMH3aHsS MOXeT
ObITh nIepeBeAeHa U3 00AaCTH KadyeCTBEHHBIX
PAaCCy>KAeHHUH B KOAH1€CTBEeHHYIO IAOCKOCTb.
CyimecTByeT AH AASI 3TOTO peaAbHast
BO3MO>KHOCTB, AOCTYIIHa AH COOTBETCTBYIOL{as
uH(popmanus?

3. Cunraere Au Bbl BO3MOXHBIM (U
1HeAecoo0pa3HbIM) opraHH30BaTs CO0p U
pacnpocrpaHeHHe TaKoH nHgpopManun yepes
JxkypHaA? I'oroBa Au GbIAa ObI Banlia KOMIIaHUA B
3TOM y4acTBOBarTe?

VENDING BUSINESS, 2006/#3

It was more than once that we rose the question of
the optimal choice. Is it possible to help those who
are going to get involved in vending business to find
a tradeoff, sparing no extra money for equipment
without falling lower than the acceptable quality
level? Usually most manufacturers and their dealers
try to assure you that it is their produce that is char-
acterized by an optimal relation between the price
and the quality. Some aspects of the problem were
treated in E.Polushina's articles "Comparative
analysis of expences on service of different types of
coffee vending machines” (VB, 2005, +#3J5) and
“Items of Success” (this issue).

Now the editors decided to discuss the problem of
the optimal choice of vending equipment as applied
to one of the key elements of the machines — their
payment system. With that end in view we
addressed some of the leading OEMs and suppliers
of the payment systems with the following ques-
tions:

1. It is known that most of the novices buying
vending equipment base their choice of the
machines and their payment systems in particu-
lar primarily on their price. Is this correct in
your opinion?

2. In principle, all the speculations about «price vs
quality» relation may be considered based sci-
entifically if the optimization can be transfered
from the qualitative field into the quanlitative
one. Is it possible practically, is the correspon-
ding information accessible?

3. Would you consider it possible (and useful) to
organize collection and proliferation of such an
information by means of the magazine? If yes,
would your company be ready to participate in
such an action?



Ham npusitTHO OoTMeTHTh, YTO B BBICHIEH CTEIeHH
OIIepaTHBHO OTPeardpoBaA Ha obpaljeHHe >KypHaAa
Bune-npe3uAeHT komnanuu Japan Cash Machine
Germany (JCMJ r-u benmn MoTrec, oTBeT KOTOPOTO
MBI IYOAUKYeM (C HEKOTOPBIM COKpAIjeHHeM):

— Bcerymas Ha HOBBIH PBIHOK, KaK-
ABIH HMHBECTOD MIPOSABASIET OCTOPOIK-
HOCTB, IIDEKAE YeM BAOXKHTBCS B
npuobpeTeHne A0pororo 0O0OpyAoBa-
HUs. Ilocae TOro, Kak HEKHH OIIBIT
npuobpeTeH (a HoA OIBITOM OOBIYHO
IIOHAMAIOTCS IMPOAAKH IPOAYKTOB
yepe3 TOProBBIM aBTOMAT, @ He CaMHX
aBTOMATOB), €CAH IPOAYKT XOpOIIO
IpOAAEeTCs, MHBECTOD HIEeT CHOCOo-
60B MAKCHMH3HPOBATH AOXOA.

Baaapeabp[BI TOProBBIX aBTOMATOB
Ha 3araae Ha onbiTe YOEAHAHCE, 9TO
IJeHa BaAHAATOPOB He UuMeeT 0coboro ;
3HAYeHHd, @ BOT YTO ACHCTBUTEABHO :
uMeeT 3HAYeHHe, TaK 3TO HAAEeX-
HOCTHb H IHOTPEOHOCTHE B CePBHCHBIX
paborax. CTouMOCTE 9aca pabodero
BpeMeHH CepBHCHOIO MEeXaHHKa CO-
cTaBAgeT B [ epMaHHuH H PSIAE APYTHX
CTPaH BIOAHE OH[YTHMYIO CYMMY.
Moe 3HaKOMCTBO C MOCKOBCKHM
YVAHYHBIM ABH)KEHHEM 03BOAAET IPEAITOAOKHTE, YTO
AAS TOIO, 9TOOBI OOCAYKHBATH OOABIIIE OAHOTO aBTO-
MaTta B CYTKM, CePBHCHBIE HHXeHepEI AOAKHEI pabo-
TaTH IT0 HOYaM.

I'-u# benu Morrec
Mr. Bepi Mottes

CToAb JKe Ba’KHa HAAEKHOCTb. O KaKOH 9KOHOMUH
MOJXHO FOBODHTE, €CAH B @BTOMATE MOXKHO KYITHTh TO-
Bap 34 (PAABIITHBEIE MOHETHI HAH «BBIVAHTH» H3 HEI'O
KYIIOpYy 006paTHO IOCA€ OIAATHI?

HHBecTOpBl HFOpHOIro OH3HECA NPHUBBIKAH K TOMY,
YTO BAOKE€HHS B HUIPOBBIe aBTOMAaThl OKYIArOTCS
O4eHE OBICTPO. B BeHAUHIe CUTyalug uHas. B Mlockse
KogberiHbpIe aBTOMAThl C KynroponpreMmHukamu JCM
OBIAM YCTAHOBAEHBI IIBEACKOH KoMIaHueH Jede B
1998 r. OHH TOAB3YIOTCS MOMYASIPHOCTBIO AO CHX IIOD,
IMOCKOABKY KOghe M Yak — BCEraa XOAOBOM TOBA&p.
MHue npeacraBAsieTcs, YTO B YCAOBHAX TaKOH OTPOM-
HOH CTpaHbl, Kak Poccus, Moryr npescTaBAsTe HHTe-
DeC CHCTeMbI AUCTAHIJHOHHOT'O KOHTPOAS H yIIPaBAe-
HHS aBTOMAaTaMH, KOTOPEIe IPHMEHSIOTCS BCe Yalilje.

B 3akarouyeHue nuchbMma r-H MoTtrec cooOiHA, 4TO
COTPYAHHKAM KOMIT@HHH AQHO YKa3aHUe OKa3bIBaTh
JKypHAaAy HOMOIIE B cOope HH(pOpManuu, HeOOXOAH-
MOH AAS IOATOTOBKH PA3BEPHYTOH HYyOAHKAIHUU IO
00CYyKAGEeMOMY BOIIPOCY.

We are glad to note the most prompt answer
given to our address by Mr. Bepi Mottes, the
vice-president of Japan Cash Ma<hine
Germany GmbH, his letter is published below
with minor abridgement:

In any new market the
investor is always prudent
before investing in expensive
equipment. After the experi-
ence is made (the experience is
usually the product sold in the
vending machine and not the
vending machine itself), if the
product is selling well, the
investor looks for ways to max-
imize his return.

Vending machine owners in
the West have experienced
that the price of the validator is
irrelevant, what is relevant is
the security and the amount of
service required.

The cost per hour of a serv-
ice technician in Germany or
other countries is the real
issue. My experience of the
Moscow traffic suggests that service engineers
must be working at night to be able to service
more than one vending machine per day.

The securily is equally important: If you can
feed false currency or «fish», the successful
product is sold for free, so where is the econo-
my?

Investors in the gaming industry have been
used to get a very quick return on their invest-
ment, but vending is different. Moscow coffee
vending machines were installed with JCM bill
validators in 1998 by the Swedish company Jede.
Today they are still as popular as in the past
because coffee and tea will always sell.

Vending machines are often serviced auto-
matically by remote control, this should be a
good feature in a vast country like Russia.

In conclusion Mr.Mottes informed us his
employees have been told to render their assis-
tance to the magazine in search of information
necessary to prepare detailed publication on the
discussed problem.
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source of the professional information on hanknotes worldwide

Catalogue
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The catalogue contains the comprehensive information on banknotes in circulation in 250 countries
of the World. It contains the color illustrations of the front and back sides of the banknotes with
indication on location of the public security features. The detailed descriptions allow to identify
and verify the banknotes. Along with it the catalogue includes information on currency circulation
and hasic information on the countries.
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News bulletin

The bulletin (12 issues per year) provides the professional information on the recent changes in cur-
rency circulation worldwide. It gives the images and descriptions of the banknotes which were put
into circulation in previous months starting from the beginning of a year. The descriptions contain
the details of the security complex of banknotes including images in UV and enlarged fragments of
the watermarks and security threads. The emphasis is put onto forensic topics. Each issue contents
descriptions and pictures of the detected counterfeits and some analytic materials on it.
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You can place your order by:

Post: 51/53, Bolshaya Pochtovaya str., Moscow, 105082, Russia
Phone: +7 (495) 267-4385, 267-3063
e : Fax: +7 (495) 267-4234
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MakerT, XyA0XKeCTBEHHOe
opOpMAEHME, KOMIIBIOTEPHAS
BepcTKa: «I pagp CepBHC».
OrneyaTaHo B TUIIOTpacun
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Tupax: 1500 3K3.

OTBETCTBEHHOCTD 3a COAEPIKaHMe
PEKAaM U 00BABACHMI HeceT
PEKAAMOAATEAD.

Ilpu nepenevaTKe CChIAKa Ha
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© 3A0 «DHEProTpaHCKOMIIAEKT»

3aperucTpupoBaH MHHNCTEPCTBOM
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[TepBriit B Poccuu nHOOPMAINOHHO-
QHAAUTAYECKHU U PEKAAMHBIN Xyp-
Haan, CHIEeNUAAM3UPYIOUIUICS Ha BO-
IpoCax OPTaHU3AIUM TOPTOBAH, YC-
AYT U pa3BA€UeHUH C HCIIOAB30BaHU-
eM aBTOMaTHUYeCKUX YCTPOHCTB.
CopepRUT aHaAKW3 PBIHKE, 0030p
TeKyIIuX COOBITUY U HOBOCTEM BHYT-
PH CTPAHBI U 38 PyOe’XOM, BKAIOYas
HOBHMHKHU OOOPYAOBAHUSA, TEXHOAO-
Iui ¥ UHIPEAUEHTOB, TOBAPOB, YCAYT,
GBUPM U ATOAEH OTPACAH.

BrixopuT 6 paz B rop (Io 4eTHBIM
MecanaMm). Tupax 1 500 3ks3.
>Kypaar pacupocTpaHsieTcss B GOAb-
LINHCTBE PernoHoB Poccuy, B Ykpau-
He U Ap. peclyOAHKax ObIBII. CoBeT-
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market analysis, review of the current
events and the news at home and
abroad, including novelties in equip-
ment, technologies Ingredients,
goods, services and the people of the
sector. Issued bimonthly (even
months). Circulation 1500 copies.
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1. CTouMoCTb pa3zMelleHHS PeKAAMHBIX MaTepHuaAoB (0e3 yuera HAC;

oIAaTa B pyOAsX, o Kypcy LIB PO Ha AeHb ONAATHI).
+ Ha BHyTpeHHHX CTPaHHLAX

TI'lhomaab CTOHMOCTE,
PEKAAMHOTO €BpO
MOAYAS
1/1 (A4) 450
172 250
1/4 150
1/8 80

- I]enTpaabHEI pa3zBopoT — 1600 eBpo,
» Ha obroxKax:

I-s cTp. — 1000 eBpo,
2-51, 3-s1 cTp. — 800 eBpo,
4-5 cTpD. — 900 eBpo.

« Ilpy IyOAHKAIHSIX IPEAYCMOTPEHA THOKAsa CUCTEMAa CKHAOK.
Urenam HAAT npeAoCTaBASIETCSI AOTIOAHUTEABHAS CKUAKA — 5%.
» Ecam y Bac Her roroBoro peKaaMHOro MOAYAS, Bl MoXeTe 3aKa3arto
ero y Hac. CTouMOCTE pa3paboOTKH MOAYAS 3@BHCHUT OT CAOJKHOCTH, HO, KaK
IPaBHAO, HAXOAMTCA B 1Ipeaerax 100-150 eBpo (3a morocy popmarta Ad).

2. Texunyeckue TpeGOBaHUS K IPEAOCTABASIEMBIM AAS ITyOAHKaumu
MaTepuasaMm.

- Tloaaua MaTepHaroOB B PEAAKIIHIO OCYILeCTBASETCA He HO3AHee, 9eM 3a
MecsI] A0 BbIXOAA COOTBETCTBYIOLIEro HOMEpPaA.

« TekcToBoO¥ MaTeprai npuHumaercs B Word (doc, rtf), Excel, txt.

« Haaroctpanms, potorpapuu — B 2AeKTpoHHOM BHAE (CMYK, paspe-
niere He HIXe 300 dpi); AOOyCTHMO HpPEACCTaBAeHHE KadeCTBeHHBIX
OTOOTIIEYaTKOB H CAAHAOB.

» MakeTsI peKAaMbl IPHHUMAFOTCS B CAEAYIOIHX IPOTrPaMMax:

Photoshop 5.0 —9.0. ®@ariner B popmate TIFF, CMYK, 300 dpi (Ar4 BHe-
CEeHHS KOPPEKTYPhI B peKAaMy peAakluer — ¢atinel B popmare PSD, caowm
«HEe CKACCHBI»).

Corel Draw 9.0— 13.0, lllustrator 7.0 — 12.0 (06s13aTeAbHOE COXPaHEHHUE
oA Bepcrio 8.0). BeKTopHbBIe H300PaKeHHA AOAKHBI OBITH IIEDEBEACHEI B
xpusrle (Curve).

Quark Xpress 3.1. — 6.0 (Collect ¢ npHAOKeHHBIMH LIPHGTAMH).

« Marepnaia npuHEMAETCs Ha HocuTeadx: Auckersl 3,5, CD-R, CD-RW,
DVD.

» Qopmar cTpaHHIIBL: A0 obpesa — 215x300; ob6pesHorn — 205x290 MM,
noaoca Habopa — 169x239. TekcT ¥ H300paKeHHsI TOTOBOIO (CBEPCTAHHO-
I0) pPEKAGMHOIO MarepHard AOAKHBI OTCTYIIaTh OT OOpe3Horo opopMara He
merHee 10 MM ¢ K&KAOH CTOPOHBI.

» DopMaThl MOAYAEH, MeHBIIHX A4

1/2 — 169x115,5 mp1; 82,5x239 M.
1/4 — 82,5x115,5 mm; 169x56,4 MM
1/8 — 82,5x56,4 mm.

e K peKAaMHBIM MOAYASM 3aKa34HK IPEAOCTABASIET aHAAOTOBYIO I[Be-
ronpoby. Ilpu oTCyTCTBHH OBETONPODB! H3AATEeABCTBO He HeceT OTBETC-
TBEHHOCTE 3@ TOYHYIO IIBeTOIepeAady.

VENDING BUSINESS, 2006/#3

Technical requirements for the
materials submitted for publi-
cation.

— The materials to be pub-
lished are to be submitted to the
editors not later than a month
before the planned publication.

— Texts are to be submitted in
Word (rtf), Excel.

— Pictures and photos are to be
submitted in electronic version
{CMYK, resolution not lower
than 300 dpi). Submission of
high quality photoprints and
slides is possible.

— Ad modules are to be submit-
ted in the following modes:
Photoshop 5.0-7.0. TIFF, CMYK
files, 300 dpi. To make editorial
corrections possible, please use
PSD files, the layers "not fused”.

Corel Draw 9.0-12.0, [llustrator
8.0-10.0 (must be saved for 8.0
version). Vector pictures are to
be transferred into curves.

Quark Xpress 4.1-5.0 (Collect
with prints enclosed)

— Page size: before cutting
215x300 mm, after cutting
205x290 mm, composition
(type) surface 169x239 mm. The
ready text and the images are to
be spaced from the after-cutting
size not less 5 mm at each side.

— Module sizes less than A4:

1/2-169x115.5 mm;
82.5x239 mm

1/4-82.5x115.5 mm;
169x56.4 mm

1/8 - 82.5x56.4 mm.

— It is highly advisable to sub-
mit an analog color-print sam-
ple. Without the latter the edi-
tors are not amenable for the
exactness of color reproduc-
tion.
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