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Ona-maxu pBanyaa.. 'ogamu omedecmBeHHOE BEH-
QUHT-cO00W,eCMBO FHAA0 OM ce0sl MbICAL 0 moM, 1mo De-
gepaAbHAsl HAAOTOBAA CAYXOQ KOTga-HuOygh BO3bMEMCs
30 NPOBEPKY COOMBEMCMBUS NAPKA MOPTOBbIX ABMOMQ-
OB 3aKOHY 0 3awjume npaB nompedumeaet. Boabmemcs
u ckaxem: «Aral A yek-mo Bbl He Bhigaeme!» AaibHel-

wul guaror 6oAee UAU MeHee npeg-
CKa3yem:

Onepamop: A gasaiime st nocmas-
A0 npuHmep u 6ygy neuamamsp uek?

DHC: He npocmo npuHmep, d C
PUCKAABHBIM PETUCMPAMOPOM.

O.: A rge B3samb?

@DHC: A B CI16, na «Hckpe».

O.: A on goporoti u HUKyga He BAe-
3aem.

@HC: Dmo Bawia npobrema. U ne
3a0bBalime nepeperucmpupoBamsb
CBOU aBMOMQM Npu KAWKJoOM ero ne-
pemMewenuu, KaK BeAum nocmynams
3aKOH.

O.: Tax on ke 3mo ropopum o cma-
YUOHAPHBIX MOPIOBLIX MOYKAX, KO-
MOpBlE NOAOKEHO 00OPYGOBAMb KOH-
MPOAbHO-KACCOBLIMU GNNAPAMAamU.
A Mbl BCE-MAKU He COBCEM CMAYUO-
HApHELE.

@OHC: A Kakue?

O.: Hy, smo Bpoge AOMKOB-meAe-
JKEeK.

DHC: A rge smo cka3ano?

O.: Hy Bel Xe 3raeme, rge u gaxe
KeM.

DHC: 3Hat0, HO 3mO 6O BPEMEH-
HO, a4 BpeMsi-Io NPOUIAO.

O.: Ho smo Begb noumu 0OgHO U mo
>ke. M Boobuie y Hac celiuac Bce, KAK
BO BceM Mupe.

@HC: Y Hux cBOoU NOPAQKU, d B HA-
uieM 3QKOHe Bbl B UCKANOUEHUSIX He
¢urypupyeme. A mbl — He npocmo ge-
MOKpamus, a COBceM gpyroe geao. A

cetiuac... (HauuHaem opopMASIMbL NPEGRUCAHUS, WMmpag-

Hble KBUmMmaHuuu u Hp)

Ilo smomy npuHyuUNy B pe)xume BAAOmeKyuwel wu30-
¢dpenuu npoxoguau Bcmpeuu-becegnl B pA3AUUHbIX DErU-
oHax cmpanbl. Hago omgamp goaxnoe omeuecmBeHHOU
locmuyuu: go cux nop cygebHas BemBb BAGCMU B AUUE
apOumpaXKHbIX CygoB NPUHUMAAQ CIMOPOHY Onepamop-
ckux xomnarull. Ho Haaoropuxku He gymMasl OCMAHABAU-
BambCA. AeldcmBUMEAbHO, UeAds OmpAacAb, NyCmb NOKA
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It finally burst up... For many years the nation-
al vending-community had been throwing away
the thought that the Federal tax agency would
get down to checking the correspondence of
vending machines park to the law protecting
consumers' rights. Would get down to it and say:

“Aha! You don't give out receipts!”
The dialogue taking place after these
words is rather predictable:

Operator: Let me install a printer —
then I'll give out receipts.

FTA: Just a printer is not enough —
it should be furnished with fiscal reg-
istrator.

O.: Where could I get it?

FTA: In Saint Petersburg, at “Iskra”
factory.

O.: It's too expensive and requires
too much place.

FTA: It's your problem — not mine.
And keep in mind that in accordance
with the Law you should reregister
your machine every time you change
its location.

O.: But this law relates to stationary
points of sales which should be
equipped by controlling cash-
machines. And we are not entirely sta-
tionary.

FTA: And what kind of POS are you
then?

O.: Well, something like chest cart.

FTA: Is it written anywhere?

O.: It is. You know where and even
by whom.

FTA: I do. But is was temporarily,
time has passed.

O.: But it's nearly the same. And
everything here is like in all the other
countries now.

FTA: They have their laws, we have
ours. And you are not an exception. We

are not a mere democracy — we are different.

And now... (starts registering orders, fines etc.)

By the same principle of languid schizophre-
nia meetings and discussions took place in sev-
eral regions of the country. We should do jus-
tice informing you that so far the judicial
branch of power, represented by courts of arbi-
tration, took operators’ side. But the taxmen
didn’t give up. Really, a whole branch, let's say



MOAOQas, HO ABHO pacmyulas (06 3mom Be3ge ropopam u
nuwym), neimaemcss HaBogums cBou nopsagku! Hy u
umo, umo uxX MOXHO npoBepums no dyxomuémnocmu? C
HUMU BooOuwje HAgo pa3odpambCs, KMO OHU: MOPIOBAS
uau obwenum?

U Bom meneps BoOAHAG nNpOBepOK U pasbopoK gokamu-
Aack-maxu go Mocksrl. Ha Korey mas npoBepKaMu HAAO-
TOBBIX UHCNEKUUU HA npegMem NPUMEHEeRUs B MOPIrOBbLX
aBMoOMamax KOHMPOAbLHO-KACCOBOU MEXHUKU OXBAUEHO
12 komnaRui, 3asegeHo 22 geaa. B wucae nposepaembix
— onepamoptbl «Hecmae» u « KOKQ-KOABL»,

Takosbl pakmel. Hmo geaamb MOAOGOU, HO nepcnekx-
MuBHOU ompacAu, ¥mo0bbl He norubryms Bo useme Aem?

1. PykoBogcmBo HayuoraasHOU Accoyuauyuu obpamu-
Aoch yepe3 Iocygapcmpennyo Aymy B MunucmepcmBso
QuHancoB ¢ npocbbol gamb pas3bsiCHeHUe No NOBOgy
pacwupsouuxca nposepok. Hackoabko uzsecmHuo, HA-
AT npogoaxaem A0606upoBamb BHECEHUE NONPABOK B
Degeparbhblii 3akoH Ne 54.

2. B nplHewHel cumyauyul uMeem CMbICA DoAee cepb-
€3H0 omHecmuck K npegroxenusam Esponetickotl Ben-
gunr-accoyuayuu o scmyniernuu B Hee HAAT. He mewa
cebst 0COOBIMU UAAIO3USIMU O BAUSIHUU eBponelckux (u
MUpPOBBIX) CMPYKMYP HA HAUWU BHYMPEHHUE JeAd, MOX-
HO BCe-MaKU pacCyumslBamb HA ONPegeAeHHOe BO3gel-
CmBUE HA ynpapAslowue CmMpPyKmypbl onbima pabomel
ompacau 3a pybexom. Ilpu npueme HAAT B EBA smo
Bo3gelicmBue CMAQHOBUMCS OoAee, MmO AU, Henocpeg-
CIMBEHHBIM,

3. Ognum u3 aprymMenmoB KOHMPOAbHBIX OPIAHOB B
noas3y BHegpeHusa KKT B BeHGUHI AABASIEINCS JeKAQpUPO-
Banue 3abomsl 0 npasax nompebumerell. HAAT gorkna
noxKa3amp, 4Mo el 5mu NPaBa gareKo He 6e3pasAuinst. C
3moll yeAblo HeobXogumo HABecmu NOAHBII NOPAJOK C
06pamuoll CBA3bIO KAUEHMOB-NOKynameAel ¢ onepamo-
pamu. He goAKRO Oblmb makoro, 4moObl HEYgoBAeMBO-
PEHRHBIU KAUEHM He 3HAA, Kyga MOXHO 00pamumbCs C
npemen3usamu u noxeaarnuamu. Caegyem, BO3MOXHO,
BePHYMbCA K 00CyKgeHU0 Bonpoca 0 mom, umobsl Acco-
yuayus CBOUM GBMOPUMEMOM I'dPUHMUPOBAAT KAUeCm-
BO 0OCAYXUBQHUSA, NPEGAAIAEMOro ee YAeHaMU, Hanpu-
Mep, UCNOAB3Ysl YMO-MO BPOge BHYNMPEHHEIo 3HAKA Ka-
yecmasa.

Ilpocum paccmampuBamp CKQ3aHHOE BblWE KAK Npeg-
AOJKeHUe accoyuupoBaHHOro irena HAAT gas obcyxge-
RHUA ero pyxkopogawumu opranamu. O geaax cyrybo xyp-
HUABHBIX NOTOBOPUM B CAEGYIOULeM HoMepe.

Cetiuac xomeAoch Obl CO CMPAHUY, KYPHAAA BLIPA3UMb
NPU3HAMEAbHOCIb KAK HQWUM ABMOPAM, MAK U Huma-
meAsM 3a UHmepec K U3gaHUIo U cogelicmBue B ero pado-
me. Ham OblA0 HEeCKA3AHHO NPUSIMHO Y3HAMb, YN0 UHOTI-
ga AlOgu CREeyuaAbHO NPUE3XAOMm HA HEeNnPOQUAbHbIE
BBICMABKU, 4mM0oObl NO3HAKOMUMbCS C NPegemaBumens-
MU XYPHQAQ, Y1ACMBYOWUMU B Meponpuamuu. Arsi HAc
obpawenue vumamens 3a COBeMOM UAU KOHCyAbmayuel
— Heé MATroCmMHAsA NOBUHHOCMb, d CBUgEeMeAbCMBO Hawell
BOCIMPeOOBAHHOCMU U OGHOBPEMEHHO CNocod nonoAHe-
HUS 6ara>xa HQWUxX COOCMBEHHbIX 3HAHULL.

young, but growing very quickly (as it's said
and written everywhere), is trying to make its
own laws! And the fact that it's possible to
check their book-keeping is not taken into con-
sideration. And let's make it clear at last
whether they are public catering or trade.

And now the wave of check-ups has reached
Moscow. By the end of May 12 companies have
already been checked on using controlling
cash-machines in vending process, 22 trials
were started. Among the companies which had
been checked are “Nestle” and “"Coca-cola”.

These are the facts. What should a young per-
spective branch do not to die in the prime of
life?

1. The leaders of the National Association
appealed by means of the State Duma to the
Ministry of Finances with a request to explain
the reason for these frequent check-ups. As it's
known, NVA keeps lobbying amendments to the
Federal Law # 54.

2. In the present situation it would be good
for NVA to think over the offer of European
Vending Association to become its member
more serious. We have no illusions that
European agencies are able to influence our
inner affairs somehow. But still we can depend
on the experience of the branch’'s functioning
abroad to have a certain effect on our govern-
ment. If NVA is a member of EVA, this effect will
be more direct.

3. One of the arguments of the government
to introduce cash controlling machines into
vending is proclamation of their care for con-
sumers’ rights. NVA should show that it's
interested in their rights as well. It's necessary
to reinforce the connection between con-
sumers and operators. There shouldn't be a sit-
uation when a dissatisfied consumer doesn't
know where he could call to tell about his
claims and wishes.

It would be good if the Association authority
could guarantee the quality of service; this may
be some kind of inner quality-sign.

We want the written above to be regarded as
an offer of an associated member of NVA to be
discussed by its management.

And now we would like to express our thanks
both to our authors and to the readers for their
assistance and interest to our magazine. We
were very pleased to find out that sometimes
people come to non-profile exhibitions in order
to meet our magazine's representatives taking
part in the event. When our readers address us
to ask for advice or to get a consultation, we are
happy to help them, because it makes us feel
needed and useful. Besides, it helps us improve
our own knowledge.
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3



4

Yumameau XypHaAQ, @ MAKKe me, KMO ero He yuma-
em, HO CMAA CHUACMAUBBLIM 06AQgaMeAreM NPUuraacu-
MeAbHOro 6buirema HA MEXJYHAPOGHYIO BbHICMABKY
«Beng®Okcno — Poccus», He MOTAU He 3aNOMHUMDb SP-
xull 06pa3 >KeRUWUHbI-pOOOMA ¢ NOGHOCOM, HA KOMO-
phlll U3 ee HeOHOBLAMHOIO YpeBa BHINOA3AEm YUNCOBELE
npogykuusi. Pobomecca He AutieHa NPUBAEKAMEALHOC-
mu, Max 4mo ocmaemcs NOXaAemb, Ymo OPranu3amo-
pam BblcmaBKu, komnarnuu BuyBrand, ne ygaroch Bbi-
cmynums B poau IlurmaauoHa u nocmasumb ee npu
BX0ge NaBUABOHA Ne7 BLICIABOUHOIO KOMNAEKCA « DKC-
nouenmp» Ha Ilpecre, rge 18-20 anpeas u npoxoguao
yNOMAHymoe mMeponpusmue.

A menepb o0 camotl BricmaBke. Omo gellcmBUMEABLHO
Oblaa nepsas B Poccuu cneyuaau3upoBAHHAST BLICMABKA
no memamuxe BeHgunra. To ecmb, KOHEUHO, coompem-
CMBYIOWAA 3KCNO3UYUA BO3HUKQAQ Nepuoguiecku mo
3gech, MO MaMm, HO, gwxe
ecAu ell U NpPUCBAUBAAOCH
ropgoe uMsi «BbICIMABKUY,

OHQ, B AyHWEM CAyHQe, OC- | !
masaAack OOABWIUM UAU
MeHbUIUM PA3geAOM mOoro
uAu uHoro gopyma. Haubo-
A€e KPYNHBIM NPUMEPOM
maxoro poga 0blAa, HABEP-
Hoe, «TepmuHaabl. Ben-

gunr. Kuocku 2006», npoxo- ’

guBWAA B CeHMAOPE B KOM- :
naexce «Kpokyc Okcno» B
pamkax Bbicmasku EELEX.

Ilo macuumaby sxcno3u-
yuu «Berg3Ixcno» 6wiaa
noumu maxou xe, kak TBK. Ho opranuzamopst «Ben-
gOKCno» DUCKHYAU nepepe3amb NYNOBUHY, COEqUHSB-
Wyl0 BEHgUHI-MEeMamuKy ¢ UHgycmpuel pa3BAeuenul,
u Bbllimu Ha apery 6e3 cmpaxoBKu. Puck okasaacsa on-
pasgannbsim. Ha naouwjagu uyms menbie 2000 kB. mem-
pOB 6pymmo pa3mecmuAuch 45 3KCROHEeHMOB pa3HOro
kaaubpa. C HQUOOALWUM pPA3MaxoM, no 06€ CMOPOHDL
UeHmMpPaAbHOI'O NPOX0gd, geMOHCMPUPOBAAQ CBOU JKC-
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The readers of the magazine as well as those
who do not read it but were Iucky to get an invita-
tion ticket for 'he International Exhibition
“VENDEXPO—RUSSIA-1" could not but remem-
ber the bright image of a robot woman holding a
tray filled with chins crawling from her immense
inside. The robotesse looked rather attractive, so
it was a pity the company BuyBrand, the organiz-
er of the show, diJn't achieve to play the role of
Pygmalion and install her al the entrance of
Pavilion 7, Presnya Exhibition Centre, Moscow,
where the event took place on April 18-20.

Now about the exhibition itself. It has been
really the first in Russia specialized trade fair cov-
ering the vending subject. Of course, previously,
from time to time, a corresponding exposition had
appeared here and there; but even if it was granted

the proud name of exhibi-
tion it usually stayed
larger or smaller part of
some forum affair.

The greatest example
of such an approach
seemed to be “Terminals-
Vending-Kiosks” show
held at Crocus Expo last
September within the

! frame of Eelex fair. The
scale of VendExpo was
very close to that of TVK.
But the organizers of
VendExpo were brave
enough to cut the cord

joining vending with entertainment industry and
to enter the arena without safety harness. The risk
appeared to be justified. At the area slightly less
than 2000 sq. metres 45 exhibitors of different cal-
ibre had been placed. The greatest scope of par-
ticipation was demonstrated by Valeo Firm that
occupied the both sides of the central passage. In
addition to the traditional for the company ingre-
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nonamut «@upma Bareor. B gonorHerue K mpaguyuoH-
HbIM gAsi Hee UHIPpegqueHmam U HANOAbHbLIM MOPIOBbM
aBmomamam B 3mom pa3 OblAU NPegcmaBAEHbl COBpe-
MeHHble wBelyapckue Koge-MauUuHbl 0OUCHOIO KAAC-
€qa, BbICMABO4HBElE 00pA3Ubl HE UMEAU NAQMEKHbIX CUC-
meM, HO NPegaaraAl NPuAudHbl Habop Gyaxyul (go
gecsamka BAPUAHMOB ropsiiux HANUMKOB). HMx npou3so-
gumenas, Komnanus Aequator AG, romoBa KOMRAEKIMNO-
BAmMb UX NO NPOChOe 3aKA3YUKA U «NAQMEKKAMU»,
Cpa3sy npu Bxoge B 3aA 0Opauiaru Ha ce0sa BHUMAQHUE
gBa cmeHga. Ha AeBoM, peuwleHHOM B MPAGUUUOHHbIX
gas rpynnel Komnanuli «Bengopyc» monax, gemon-
CIMPUpPOBAAOCH, pasymeemcst, obopygosanue Azkoyen u
UCNAHCKUE HANOAHUMEAU — UHIpegquenmel. Ho na nep-
Bblll naan Obla BbiHeceH ascmputickutl Fructomat gas
NPOgaKU NPUrOMOBAEHHOIO HA Mecme u3 KOHUeHmpa-
MOB COKA. ma MeXHUKAQ NO3BOASEM HE MOAbKO S9KOHO-
mMumsp Ha o6beMe goCMmAaBASEMbIX U3gUAEKQ HAINIUMKOB,
HO U npegaaramp NOKyNameAsiM COKOBble CMecCU.
Cnpasa om npoxoga, Ha cmeHnge cemu MOProBblX (B-
momamos «Accopmu», raa3 nocemumeaell pagoBaA or-
POMHBIL NAGKQM ¢ U300paxKeHueMm «ropaiell CKQHgU-
HGBKU», CUMBOAU3UPOBABWEU 9KCKAIO3UBHBLIL WOKOAAG
npousBogcmpa komnanuu Eurogran. Ha sonpocbst «A
rge u KaK MOXHO € 5Moll CKAHGUHABKOU NO3HAKOMUMb-
ca?» gamckul npegcmaBumenb OmMBEUdA, YMO 3MO0 He
npegcmasAsemcs BO3MOXHbIM. Ho unmepec He yObIBaA.
Ouenb NONYAAPHBL OKA3GAUCH CIEHgBl (hupM, npegaa-
rapwiux 060pygoBanue gas NPUrOMOBAEHUS U PEAAU3AUUU
ropauux 6ar0g. B nepByioo ouepegb 3mo OMHOCUAOCH K
cmeHgy «3Ko pewlenus 00WeCmBEeHHOI0 NUMAHUS», Ige
pPAa3MewaAcs u QyHKUUOHUPOBAA UMAABAHCKUU aBmomam
WonderPizza. Yepes noAmopsl MUHymsl NOCAE ONAQINbL
NOKynameAb NOAyUdem CBEKenPUromoBAEHHYIO 13 NOAY-
(hadpukamos nuyuy Becom 240 rpamm ¢ annemumHotl Ko-
poukoll. B ee nompebumenbCcKux Xxapaxmepucmukax ume-
AU BO3MOXKHOCML yoegumbCsi MHOIue nocemumeat. Boc-
XuuleHUue HEKOMOPbIX U3 HUX He CMOIAG OXAQgUMb gaKe
UHGpOpMaUUs 0 cCmoumMocmu aBmomMama: 0koAo 30 mbicsiu
eBpo. IlonymHo MOXHO ObAO BbIACHUMb, YMO (PUHAHCO-
Boe OpeMsi MOJKHO DACMAHYMb BO BPEMEHU, UCNOAb3YSA
npegaaraemyro NOCMABW,UKAMU AU3UHTOBYIO NPOrpammy.
IMoumu Ha kaxgol U3 peuen3upyemblx HaAMU BbICIMABOK
geMoncmpupyemcs xoms 6bl NO OGHOMY ABMOMAINY Ia3ui-
poBannol Bogsl. Ecau na Bricmaske PATITIA 3mo 6biA aB-
momam MmyAbCKOU Komnaruu «/Aerxas urpa», mo na Ban-
gOKcno nokaswlBaAU ero GAU3KOro pOgCMmBEHHUKA HA
cmenge «3cgopr». BrewiHee CX0gcmBO GBMOMAMOB OKA-
3QA0Ch He CAyHAlHbIM! y HUX «obujue kopHu». Hago cka-
3amb, YMO GBMOMAMbl CYW,EeCMBEHHO OMAUYQIOMCA Om
CBOUX NPegKoB COBEMCKOro nepuoga. OguH U mom Ke aB-
momam Mo)Xem npegaarams gBQ HAQNUMKQ (HaQnpumep,
KBAC U nuBO U3 KeroB). Ecmb KOHCMPYyKMUBHbBIE UCNOAHE-
HUA, NO3BOASIIOUUE NOAYYUMb BOGY NO BLIOOPY € IA30M UAU
6e3 rasa. M, kak npapuio, aBmomambl KOMDAEKMYIOMCS
yCmpoticmBOM gASL BbIGAUU OGHOPA30BbIX CINAKAHYUKOB.
- HocewaBwue Coemckuill Co103 uHOCMPAHUbL Nepe-
gaom u3 NOKOAEHUS B NOKOAEHUA UCMOPpUU — ANOKpU-
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dients and the console (floor-mounted) vending
machines, this time modern Swiss-made office-
class coffee machines were demonstrated. The
exhibition samples had no payment systems, but
possessed a nice set of functions (up to ten kinds
of hot drinks).

According to the manufacturers (Aequator AG
Co.), they are ready to equip the machines with
cash acceptors as well.

At the very entrance to the hall the attention
was attracted by two booths. The left one,
coloured traditionally for the Vendorrs (iroup,
demonstrated of course Azkoyen equipment and
Spanish (Vendin and Lagqtia) ingredients. But this
time the foreground was occupied with an
Austrian-made Fructomat machine, making
juices from concentrates, which allows not only to
decrease the volumes to be transported, but also
to provide the customer with juice mixtures
according to his choice.

At the right side of the central passage the
booth of Assorti vending chain gladdened the vis-
itors’ eyes with a huge poster portraying "“a hot
Scandinavian” who symbolized the exclusive
chocolate manufactured by Eurogran Co. Being
attracted with the questions "how and where it is
possible to get acquainted with the beauty” a
Danish representative answered tiredly it was
absolutely impossible. But the interest didn't
decrease.

The booths of the brands offering equipment for
making and selling hot meals turned out to be
very popular among the visitors. Firstly, it relates
to the booths "Eco solutions of public cater”
where the Italian WonderPizza machine was
installed and operated. A customer gets his half-
a-pound pizza freshly-made of half-finished prod-
ucts with appetizing crust in 1.5 min after paying
for it. A lot of visitors could make sure in its con-
sumers’ characteristics. Even the price of the
machine (which is about 30 thousand Euros) did
not decrease their admiration. By the way, it
came out that it was possible to pay off the sum
during a long period of time due to the leasing
program offered by the suppliers.

Nearly all exhibitions observed in our maga-
zine demonstrate at least one water machine. At
RAAPA exhibition it was the machine of “Easy
game"” company from Tula, and at VendExpo the
“SFOUR" booth exposed its closest “relative”.
The exterior similarity of the machines was not
occasional: they have the same “roots”. It's nec-
essary to mention that the machines differ essen-
tially from their Soviet “ancestors”. The same
machine is able to offer two drinks (e.g. kvass and
beer from kegs (metal barrels). There are design
versions enabling to get still or sparkling water
depending on customers' preferences. As a rule,



(bl 0 KOMDAEKMAUUU oOmedyeCmMBEHHbIX ABMOMAMOB
MalloHe3HbIMU OQHKAMU UAU KPYKKAMU HA UENOukKe.
Omo nawe “know how” celiuac, yBbl, He Bcmpemub
gawKe Ha ucmopuueckol pogukHe.

Bosspawasce K meme ropsiiero NUMAHUSL, OmMMemum,
umo OHU CMAHOBUMCS Bce DoAee nonyAspHou. B cBs3u ¢
3MUM HA BHICIMABKE MHOI'le UHMePEeCOBUAUCH HOBOU MO-
geabto aBmomama SVEND — S1/H (OOO «Bopnak»), oc-
HAWEHHOU MArHempOHHbBIM MOJYAEM Pa30rpeBa uimyd-
HOU NpogyKyuu, Bpoge cIngBuiel, NUPOXKKOB, yedype-
KOB U m.g., ¢ marxKe apmomamamu Sopamatic npous-
BogcmBa komnanuu BCN Azteca, xomopwie gupma
OO0 «C3B3n» npegiaraem gasi NPOGaxU AQnUIU, Cy-
noB, niope U m.n. NPOGYKMOB ObICIMPOro NPUromoBAe-
Hust (cM. KypHAA Nel 3a smom rog, cmp.42). B smom Ho-
mepe (cmp. 18) mbl nevamaem MamepuaAa o euje 0OgHOM
aBmomame gAsi NPOGWKU ropsuell egol, NpegaaraemMom
amoti pupmoti: Gourmet npouspogcemsa Jofemar S.A.

LeArlll psig KOMNAHUU-YUACMHUKOB JEMOHCMPUPOBA-
AU CBOU peweRnus NAGMEXHbIX MEPMUHAAOB, CNPABOU-
HBIX U OUAEMHbIX KUOCKOB, 0 MAKXe KOMIAEKIMYIOWUX
Y3A0B gAst NOGOOHOro 060PYJOBAHUSL, BKAIOUAS NPUHME-
pbl. K ux uucay omnocumcs, B uacmuocmu, «Heoku-
ocK.Py», «Ia1i Tpancgep», « OT Terekom», BXOgsiujas B
kopnopayuiw KSI, «3geabBelic», «MHHOBAUUOHHbBlE
moprosble cucmembl», «Kopsem Tpetigunr». Hapagy c
Hauuonaabnotl accoyuayueli apmomMamu3upoOBaHHOLU
moprosau (HAAT), sBuBwelics napmHepoM KOMNAHUU
BuyBrand no oprarusauuu BHICMABKU U OCODEHHO ee
«AeAoBoro hopyma», B BbICMABKE NPUHUMAAC yuacmue
u Moaogasi HauuoHaAbRAS accoyuauusi y4aCMHUKOB
pblHKA 9AeKMPpoHHbIX naamexeli (HAYPIII). B xoge me-
ponpuamull «AeroBoro popyma» BbISICHUAOCh, YMO He-
cmompa Ha memamuueckyro Oauzdocmb HAAT u HA-
YP3I1, y ux pyKOBOgCIMBA CyW,eCMBYOM ONpegeAeHHble
Pa3AuiUA B NOGX0gaxX K peweHuro Bpoge Obl CXOKUX 3d-
gau. Xomeaoch Obl MOAbKO, 1moObl 00CyXgerHue amux
NOgX0goB HOCUAO KOHCMPYKMUBHBIU Xapakmep, d He
npuBoguao K aumaronusmy. Co cBoeli CIOpPOHbL Kyp-
HQA nocmapaemcs CnocoOCMBOBAMbL UMEHHO NEPBOMY.

Psg xomnanut Bplcmynaa Ha BbICMABKE BNOAHE MPd-
GUUUOHHO, CMaBA cBoel 3agauell He CMOABKO NOKA3 HO-
BUHOK, CKOAbKO HAQNOMUHQHUE O CBOeM CYWeCMmBOBA-

the machines have a device for giving out dispos-
able cups.

The foreigners who had visited the Soviet
Union pass down from father to son stories about
the furnishing of home-produced machines with
mayonnaise cans and mugs on chains. It's impos-
sible to come across this Russian know how even
here. Alas...

Coming back to the question of hot cater, we
should notice that it becomes more and more pop-
ular. Due to this fact a lot of visitors of the exhibi-
tion were interested in new model of SVEND —
S1/H machine (JSCL “Borpack”), furnished with
magnetronic modulus for heating sandwiches,
pies etc. Sopamatic machines manufactured by
BCN Azteca company and offered by JSCL
“Seven" for selling noodles, soups, purees and the
like were popular among the visitors as well (see
Nel, current year, p. 42). In this issue (p. 18) we
publish an article about another machine for hot
meals selling, offered by this brand (Gourmet —
Jofemar S.A.). A number of companies which took
part in the exhibition had demonstrated their
solutions for payment terminals, reception and
ticket kiosks and components for them, including
printers. “Neokiosk.Ru", "Pay Transfer”, “FT
Telecom"”, which is a part of KSI corporation,
“Edelweiss”, “Innovated Trade Systems", “Corvet
Trading” are among them. Along with NVA which
has become the partner of BuyBrand company in
the organization of the exhibition, and especially
its “Business forum”, a "young” National
Association of the Participants of the Electronic
Payments Market (NAPEPM) took part. During
the events of the "Business forum" it became clear
that although NVA and NAPEPM were close the-
matically, their leaders had certain differences in
the approach to solving similar problems. It would
be good if the discussion of these approaches were
constructive and didn't lead to antagonism. Our
magazine will try to encourage the former.

A number of companies used the exhibitionin a
rather traditional way — firstly, to remind of their
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Huu. Ecau Xe ropopums 0 mom, ¥mo 3KCNOHUPOBAAOCh
B Poccuu BnepBble, MmO cmoum ynoMAHymMb CAegyiowee:

— Komnarus «Mascmpo Bengunr» nokasslBara npo-
gyKuuio KpynHetdwero Ha YKpauHe NPpou3BOguUMeAs KO-
¢elinbix u casxopbix mawmun CPS-Vending.

— OOO «Poguc» geMORCMPUPOBAAO UGEOAOTUIO AB-
moMamu3upoOBAHHOTO Munu-maraszuna Shop 24 (Facm-
porom 24).

— Komnanus «EBpo Onmuxar AUCK» NOKa3blBAAQ
NPUHYUNUAABHO HOBBLU MHOTONOAB30BAMEALCKUU mep-
munaa Robocopy gaa peaausauuu 3anuchblBaemMblx On-
muueckux Hocumeaeli CD/DVD.

— Komnanus «Cunra Macmep» geMOHCMPUpOBAAQ
CBOU MY3bIKUAbHblE GBMOMambl U I'ubOpugHble My3bl-
KQAbHO-NAQMEXKHBlE U UHGOPMAYUOHHbIE CUCMEMBL,
copmewaroujue pag pynkyul.

Ilepeuucaennbie KOMNARUU U UX NPOGYKYUsL 3ACAY-
JKUBQIOM HE NPOCMOTo NepeNucAenus, a 6oaee nogpoo-
HOro o0CyKgeHust, KOmopoe Mbl NAGHUPYeM B OAUXAlL-
uiee BpeMs npegcmasump HA Cyg uumameaetll.

B 3axkAr0ueHue HeCKOALKO CAOB O UMOT'aM BhICIMABKU.

— Kax BUgHO gaske u3 Kpamkoro nepeuucAenus, me-
MamuKa 5KCRo3uyjuu ObLAQ pa3HOOOPA3HA U OXBAMbIBA-
Aa 6OABWUHCMBO OCHOBHBIX HANPUBAEGHUU KAQCcudec-
KOIO BeHGUHId.

— [Moceujaemocmb BHICMABKU ObIAQ GOBOABHO BRe-
uamasouwjeld. TunuuHasa peakyusi HA MO Y4ACMHUKOB
u camux nocemumeanell Moxem 6bimb B 0600WEHHOM
Buge C(OpMyAUPOBAHA KAK «camu He oxugaau!», I1o
JAHHBIM PETUCMPAyUU HA BXOge, BLICMABKY NOCEMUAO
OKOAO gBYX C NOAOBUHOU MbICSY HEAOBEK, NPAKMUYECKU
Bce — cneyuarucmsl. Ecau coomnecmu amy yugpy c
qUCAOM YUQCMHUKOB, MO OKWKEMCs, 1mo 3¢ deKmus-
HOCmb BbLICINABKU BblUE, YeM Y PAGA NPOCAABAEHHbIX
MEXGYHAPOGHbIX (hOPYMOB.

— boabuiuM ycnexom noAb30BAAQCHh GUCKYCCUOHHAA
nporpamma. Kaxk nowiymua Ra ceMuHape reHepaAbHbIU
gupexkmop HAAT Erop CnuBakoBckul: «4 Buxy, umo
u3-3a Hegocmamka Mecm 3gechk MHOIrue CINoam, u 3Mmo
xopowo! »

B obuiem, MOXXHO cMeAO NO3gpaBump OPraHu3amopoB
BbBICIMABKU C YJAQuHbLIM CINIAPMOM NpoeKkma. 3agaia — cge-
Aamb MAx, Ymobkbl B cAegylowull pa3 warnyms Bnepég.
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existence, and, only secondly, to show some new
products. Talking about the subjects exposed in
Russia for the first time, we should mention the
following:

— “Maestro Vending” company demonstrated
the produce of CPS-Vending — the biggest in
Ukraine manufacturer of coffee and snack
machines.

— JSCL “Rofis" performed the ideology of auto-
matically operated mini-shop Gastronom-24.

— “Euro Optical Disk" company showed brand-
new multipurpose Robocopy terminal for CD and
DVD recording and selling.

— “Single Master" company demonstrated its
electronic juke box machines and hybrid IT sys-
tems combining a number of functions (playing
music, payment etc).

The listed companies and their produce are
worth not a mere listing, but a more detailed dis-
cussion; we're planning to publish it in the near-
est future.

In conclusion, we'd like to say a few words sum-
ming up the discussion of the exhibition.

— As it follows even from the brief listing, the
subjects of the exposition were very diverse and
covered most of the main tendencies of the classic
vending.

— The attendance was impressive, surprising
both the participants and the visitors. According
to the registration at the entrance, there were
about 2500 thousand visitors; nearly all of them
were professionals. Having compared the number
of visitors with the number of participants, we
found out that the efficiency of the exhibition was
higher than that of some famous international
forums.

— The debate program was very popular. The
NVA CEO Mr. Egor Spivakovsky joked at the sem-
inar, "I can see that thanks to the lack of chairs,
many of you are standing now, and that's good!”

We can congratulate the organizers of the exhi-
bition with the successful start of the project. The
task is to step further next time.



Hem, ssnorust He cobupaiomcs BBogumb HOPMUPO-
BaHue B cBoell Cmpane Bocxogawero Coanya. Taro-
Hbl, KYNOHbl — 3MO He gAsl HUX. Peub 0 mom, umo BAG-
cmu u geaoBble Kpyru Anonuu He moAbKO obecnokoe-
Hbl CBOOOGHBIM GOCMYNOM HECOBEePWEeHHOAeMHUX K
MabaunbIM U3GeAUsM U GAKOTOALHBIM HANUMKAM, KO-
mopbsle peaiu3yiomcs iepe3 moproBble ABMOMAMb,
HO U npegnpuHuMalom wdaru, HanPaBAeHHble HA Ne-
pekpsimue 3moro Kandaad. Kax coobwuro PHA «Ho-
Bocmu, ¢ 2008 r. B Ainonuu Kynums curapemsl B aB-
momame MOXHO Oygem MOALKO Npu HAAUYUU cneyu-
QABHOU NEepCOHAABHOU KApmou-
KU C MUKpOYUNOM, B KOMODOM
6ygem 3aKOgupoOBaH Bo3pacm
ee BAageAbua. Pewenue 06 smux
OrpaHuU4eHUuUsIX OblAO0 NPUHAMO
Anonckoll accouuayuetlli BeH-
QUHI-MQWUH COBMECIMHO C Ac-
coyuayuel npouszBogumeael
mabauHblX Uu3geAull u psagom
gpyrux opranusayui, npeg-
CMABAANOWUX MAOAUHYIO UHJY-
cmpulo. Brigaua nepBbX npoo-
HBIX KQPMOYEeK HAUHEmCA B ge-
kabpe 2007 r., a B MQCCOBOM No-
psAgKe ux O0ygym BblgaBampb C
gesparsn 2008 r. K utoaio 2008 r.
nAQHUpyemcs 0o6opygoBams CO-
OMBEMCMBYHOWUMU CYUMbIBA-
ouuMu ycmpoiucmBamu BCe Cu-
rapemrhsle aBMOMambl CIPAHDL,
YUCAO KOmopblx HA Koneu 2006
r. cocmaBasiao 565 meic. 200
wmyk. CerogHs HecoBepuweHHO-
AemHue MOTym Kynumsb curapemsl B Al060M aBmomd-
me; N0 gaHHbLIM ONPOCOB, UMEHHO MAK NOCMYNAKOm
83 % ANOHCKUX CMAapWeKAdCCHUKOB.

ARnaaoruunbsle Kapmpugepbl yKe yCImaHOBAEHbl NO-
umu B NOAOBUHE GBMOMAMOB, NPOGAOUUX AAKOT'OAb-
cogepKaujue HANUMKU, B CmMpaHe UX HacuumulBaem-
cs1 42 metc. 200 wmyk.

No, the Japanese are not going to introduce
rationing in their Sunrise Country. We are going
to inform that the authorities and the business
community there are not only troubled with the
free access of the minors to tobacco and alco-
holic goods sold by vending machines, but are
undertaking measures aimed at blocking the
channel. “Novosti” Information Agency
announced that starting from 2008 it will be pos-
sible to buy cigarettes from an automatic mer-
chandiser only having a special card with a

microchip where its owner's

age has been coded. The

decision about these rest-

rictions was made by

Japanese Vending Machine

Manufacturers Association

together with Association

of Tobacco Goods Produ-

+ cers and some other organ-

izations representing to-

bacco industry. Pilot series

of the cards will start to be

distributed in December,

2007; their mass distribu-

tion will be performed start-

ing from February 2008. It

is planned to provide all the

cigarette vending machines

in the country with corre-

sponding card-readers

before July 2008; their total

number at the end of 2006

was 565.200 units. Today

the minors can buy cigarettes from any machine

they meet; that is what 83 % of the Japanese sen-
ior pupils are doing.

Similar card-readers have already been
installed in half of machines selling alco-
holic drinks; their number in Japan totals
42.200.

VENDING BUSINESS, 2007/#2
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Ilepeg malickumu

npasgHuUKaMu Moc-

KOBCKO€ npegcmasu-

meA b CmB O

KeabHckoro skcno-

uenmpa «KeAbHMecC-

ce MockBa» opratu-

30BAAO BCMPEUY Op-
raHU3AMmMOpPOB Bbl-

cmaBku Eu'Vend c
npegcmaBumeAsMU

psAga cpegcmB MAC-

coBol uHpopmayuu.

C Hemeukol cmopo-

Hbl BO Bcmpeye yiac-

mBoBaAu r-H Ilemep Merep Tporioc
I'pomioc, pykoBogu-  Peter Grothues
meAb NPOGOBOALCI-

BeHHOro omgeaa «Kerrumecce Im6X», r-u Doab-
xep ge Kaogm, omBemcmBeHHbIU 30 CBS3b
Keabnmecce ¢ obwecmBerHocmblo, npog. Hop-
6epm MoHnccen, npesugenm I'epmaHCKoU BeR-
gunr-accoyuayuu (BDV), cnoncopa Eu'Vend, a
maxk)xe IreH. gupekmop npegcmaBumeAbCMBU
Keabnmecce B Poccuu Muxasab I'ay3os. CMH Obi-
AU NpegcmaBA€Hbl KOPPECNOHGEHMOM U3gameAnb-
ckoro goma «XOAOQUABHASA MeXRHuKa» Eaenoll
Ckpsabunot, 3am. ra. pegakmopa XypHaia «Mup
urp» Bukmopom AucyHoM, gupeKkmopoM BblCINAB-
xu «Berng3Oxkcno», ognum u3 pykopogumeaeli KOM-
nanuu BuyBrand («Kynu 6peng») u OGHOUMEHHO-
ro xypHaia Baagumupom Kpynoukurnbim (Bce —
u3 MOCKBbL), Npe3ugeHmoM U3gameAbCKOro goma
«IIpogykmst numarnua» TambaHoli KoBaaeHKO
(KueB) u ra. pegakmopom xyprara Vending
Business Mlropem 3omosim. Kak pasbsacHuAu op-
raHU3amopbl, CMbICA BCmpeuu COCMOSA B IMOM,
ymobbl goHecmu ¢goO CBegeHUs BEeHGUHIr-obue-
cmBeHHocmu uHgopmayuio o cneyuguxe
Eu'Vend u xoge nogromoBKu mpembell No cyenty
BLICIMABKU, 3ANACHUPOBAHHOU Ha 20-22 cenms0-
ps 2007 r.

Y opranu3amopor ¢ camMoro HA4aAd, NOCA€e Bbl-
geAeHUus BeHgUHIOBOIO HANPABAEHUS U3 COCMABA
«AHyru» — ogHolU U3 KpynHeluux NPOgoBOALCM-
BEHHbIX BhICINABOK B MUpE, ObIAU BECbMA 4€CMOAO-
6uBkle yeAu: npeBpamumb HOBYIO BbICINABKY B Be-
gywyto eBponelickyro apMapKy BenguHra. Kax om-
memua I1. I'pomioc, gas 3Moro OHa gOAXKHA BBUNOA-
Humb gB€ BAKHBIE (DyHKUUU:



1. He moabko ompaxamb npegaoXeHue U
CRPOC YEHMPAAbHO-€BPONEUCKOro PHIHKQ, HO U
CAY)KUMb CBOEOOPA3HLIMU BOPOMAMU h = PhIHKU
Bocmounot EBponsl.

2. IlokasbiBamb roBHlE *yMmU, KOHUenuuu u
nepcnexKmuBbl PO =377 U 9 oM YCAU.

HucAeHHBle I.7113Gin2Au CBUJEMEeAbCMBYIOM,
4mo No NepE-Z L L eizrsl YOI (HOBKE JBUKEHUE
NPOUCXOgumM B :77..Ay:0 .o oHYy. M3 4200 noce-
mumeael Eu' 7end — 2005 € % uau 1€70 cn=uu-
aAucmoB NpubblAlU U3-30 TPAHUUBL, B INOM YUCAE
NnoO CPaBHEHU!. _ BbICMAB.OL 2C 33 I. owymumo
BO3POCAO YUC/ . T2 7127 u3 Zocmo ol EBponsl,
B nepsyio ouepegnr — .3 Foocuwu, CroBenuu u
Boarapuu. Bo3pocrco u w77 0 ENOGCPEHM 3! CO
180 ¢pupm u3 13 cmpan B 2003 r. 0RO yBeAuuu-
Aock go 203 us 19 cmpan B 2005r. C yuemom mo-
IO, 4WmMO NO gaHHbLIM HA CepeqguHy anpPeAsi 3HA4U-
meAbHOE KOAUHeCmBO F. . 5F.I% upM <2:mopa
nogmBepyguAO CBO€ yuc-rmve B Bricmag.e 2007
r., oKugaemcsi pocm qu il 3.CNOHek .1 npu-
mepHo go 230.

Ecau rosopumsb 0 Bmopotl 3agaie — UHHOBAyU-
OHHOU, MO 3gech YCUAUSl OPraHU3QMCDOB Bhi-
CMABKU HANPAUBAEHbl KAK HA CMUMYL™TIBAHUE
HOBbIX pa3pabomox cOOCMBEHHO 1B O MOB,
MAkK U HA OPra.au3cril’ cr= bl UX Ene, erlq. B
CBA3U C 3MUM /.JH. [ VEXMZ. TOCBE T2HI2 D8Aga
KOHKYPCOB. 10 AV .uu Ju2CUCH CBT1I4UINd, HA
Ayuuiee LOMAAE. .F .z "CC7700F1al2 "ol 0yC-
HOU OCMAHOBKU.

SHAUUN.2ABL S L 2.2Mb EOBOMO NABUA. DR Ne 8,
NoAe3HAA nAOWAge Komoporo cocmaBasem 18
mylC. KB. M, OMBOGUIMCSA NOG 3KCNO3UGUOHHYIO
nporpammy Vending iv, rge Oygym geMOH-
CIMpUPOBAMbCS, CUCSN2DCKUE peweHUs Npeg-

Cac. w Ranpago: &. pe Ki a1, H. Moncrm, [ T'potioc,
M. Tay3os — 2-ii cipaBa

Left to right: V. De K.cedt, N, Monssen, P, Grothues,
M. Glusow — 2nd from the '3ht

3efore tne May nolidays Ko >Inmesse Moskva repre-
senting Cologne expocentre i:. our country organized
o meeling of tie lzy person; in charge of Eu'Vend
trade fair with mass mediu representatives. The
Germ~n side was rzpresentec by Mr. Peter Grothues,
kead of Xoelnmesse GmoH food direction, Mr. Volker
L2 Cloed: (LFress coatacis), ’rof. Norbert Monssen,
Presidz2nt of German Vending Association (BDV),
sporsoriny Eu'Vend, ard also Mr. Michael Glusow,
nead of tre Moscow Kcalimesse representatives.
Mass media were repriecented by Ms. Elena
Skryabina, correspondent of "Kholodilnaya
Techrik~" pvblizhing house, Mr. Viktor Lisun, vice
aditor-in-chief of “Mir igr” ricgazine, Mr. Viadimir
Lrupochkin, director of Venc.Zxpo exhibition, one of
the m.anaagers of “Bay 5rand” Company and the mag-
azin2 having the same vide (¢!l the three persons from
Mcscow), Ta'yana Kovalenkc president of “Produkty
pitaniya"” publishing house (Xyiv) and Igor Zotov, edi-
for-in-chief of “Vanding Buswness” magazine. As the
organizers explained, the ide 1 o1 the meeting was to
provide the vending comrmun:ty with information con-
cerning the specifice of Eu'Vend and the preparation
to the 3d fair planned for Sep -einier 23-22 this year.

+he aim of £u' /end organizers wino shared the show
1rom the famous Anuga, one cf the ¢reatest food trade
fairs in the world, was rather n ambitious one: to turn
the new fair into the Europea a1 teader. As P. Grothues
glaciied, to achieve this the air should perform two
important functions:

.. Not only to refleci ithe c emand-and-supply pic-
ture in the Central-European market, but to become a
sort of a gate to the mark=ts cf East Europe.

2. To demonstrite new ways, concepts and
prospects of the bran~h develcpment.

Numerical characteristics witness that the solution
of the first task develops in ine right direction. From
4200 visitors of Eu'Vend 2095 1600 experts (36% )
arrived from aorocd; compared to 2003 fair the num-
ber of guests from East Europe, especially from Russia,
Slovenca and Eulgaria, has grown considerably. The
number of exhibitors has inc.eased as well: from 180
companies / 13 countries (2003) it has grown up to
203 firms / 19 countries (2005). Judging by the num-
ber of important players of tt 2 sector who confirmed
their participation in tae fort.icoming event, the total
figure may grow this time up o 230. As for the second
task, the innovative one, here the efforts of the organ-
izers are aimed at stimulation both of new designs of
the machines and at optimization of their environ-
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npusimull o6WecmBeHHOro NUMAKUA, Mecm om-
ghlXa U pa3BAeverull U gaxke pumydAbHbIX YCAYT.
K oghopmreHur0 3KCno3uyuu NPuBAEUEHBl CIY-
geHmbl apxXumeKkmypHoro ¢paxyrbmema KeabHc-
KOro yHUBepcumema NPUKAGGHbBIX HAYK, B YUCAO
OpPraHU3amMOPOB U CNOHCOPOB KOHKYPCOB, KpOMe
BDV u Koelnmesse, Bxogum Cor03 apxumeKmo-
poB 3emau CeBepHblil Pelin-Becmanust u komna-
Rnus Bayer AG, uzBecmHas cBoumu pas3padomka-
Mu B obAaacmu noaumepos. Ha Bcmpeue unmepec-
HO NPO3BYUdAO Bricmynienue npog). H. Moncce-
HQ, Komopbll YgeAuA, B HQCMHOCMU, MHOI'O BHU-
MQHUS XapaKmepucmuke COBPEMEHHOTO COCMOsi-
HUSL aBMOMamMu3upoBaHHOU moprosau B OPI
(gokrag ¢ He3HAUUMEAbHbIMU COKPAUW,eHUsMU
nybAuUKyemcs B 2moM HoMepe Ha cmp. 34).

Kpyrapiti cmoa npegocmaBUA NPEKPACHYIO
BO3MOXHOCMBb gAsl He(hopMaAbHOro obwenus,
KOmopoe NO3BOAUAO 0OCygumb Dpsig BONPOCOB,
BBLIXOGAWUX 30 NpegeAbl NOGTrOMOBKU KOHKpem-
HOU BBICMABKU, HO NPegCmAaBASIOWUX UHMepec
gas cneyuaaucmos ompacau. O6Cyxgarack BO3-
MOJKHOCMb COMPYgGHUYEeCmBAd NPOGHecCUOHAAb-
HBIX dccouuauull U BbICMABOYHbBIX KOMNAHUU
I'epmanuu u Poccuu.

ITpog. MoRrccer u3baBUA rOmOBHOCIE OE3B0O3-
me3gHO nepegamb HayuoHnHarbHOU accoyuauuu
aBMOMAMU3UPOBAHHOU MOProBAU U3GAHHOE
BDV yuebnoe nocobue gasi onepamopos.

ment. In this connection some design competitions are
planned: “"The best VM design”, “The Best Vending
Equipment of a Bus Stop” etc.

A considerable part of the new # 8 Pavilion, having
useful area of 18 thousand sq. metres, will be assigned
for Vending City exposition program to demonstrate
design solutions for public catering, rest and enter-
tainment places. To decorate the exposition students
of Architectural Faculty of Cologne Applied Sciences
University are invited. Besides BDV and Koelnmesse,
the organizers and sponsors of the competitions
include the Union of Architects (North Rhein-
Westfalia) and Bayer AG Company, known for its
polymer R&D.

The audience met with interest the report of Prof. N.
Monssen who paid much attention to the contempo-
rary state of vending in BRD (a slightly abridged ver-
sion of the report is published in this issue, see p. 34).

The round table presented an ideal opportunity
for informal contacts, allowing to discuss some prob-
lems beyond the preparation of the event but pre-
senting interest for the experts of the branch. A pos-
sibility of collaboration between professional associ-
ation and exhibition companies from Germany and
Russia was discussed. Prof. N. Monssen expressed
his readiness to pass free of charge to the Russian
Vending Association a textbook for operators pub-
lished by BDV.
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K aemy HblHEeuwlHero roga MOCKOBCKUe (haHgoMambl
Oygym BblgaBampb B gBA pasa OOAbule geHEr: 3a OgHY
QAIOMUHUEBYH OQHKY menepb MOXKXHO Oygem NoAyuums
50 koneek, a 3a OGHY NAGCIMUKOBYI0 OYMbIAKY — B CPEg-
HeM 20 xoneex.

B nacmosujee Bpema B MockBe pyHKUUORUpYem yXKe
6oaee 2000 aBmomamoBs. boabwiasa yacmb U3 HUX ycma-
HoBAeHda B BAO, na Bmopom mecme - 30 %  [JAO.

Cogepxumoe aBmMOMAMOB e€XegHEBHO OMNPABAS-
emcs Ha nepepabomky: nycmble OymbIAKU npeodpasy-
HOMCs B IPAHYABL, QAIOMUHUU OMNPABASiemCcsl HA nepe-
NAQBKY.

Hecmomps Ha Bce BO3pacmarouyro

nonyasaprocmb (PaHgOMQMOB, KoAude-
CmBO nepepadammlBAEMOro Mycopa Ha
CerogHAWNHUU geHb COCMABAsEm AUWD
3% om obuiero o6'beMa BblBO3UMBIX HA
MYCOpOCOpMUPOBOUHblE CIMAHYUU Om-
XogoB. Aemom aBmomambl cobuparom
B cpegneM 3,5-4 MOHHbBI OMXOGOB B
geHb, 3umMoll — B 2 pa3a MeHbUWe.

Aas cnpasku.

ABmMomMamu3upOBAHHbBIU NpUeMHbIU
xomnaexkc «Qangomam» — annapam,
noxoxul Ha aBMOMam NO NPOgaKe ra-
3UPOBKU — pe3yAbmam gByxXiemHel
COBMECMHOU HAYHHO-UCCAEGOBAMEADL-
cxol pabomsl cneyuaaucmos Poccuu u
T'epmanuu. B omaunue om cBoux 3apy-

O€eKHBIX UHQAOIOB, OH CpA3y Bhigaem
peaAbHble geHbIU.

IMpunyun pabomrel annapama ma-

KOB! nycmas aAIOMUHUEBAs OQHKA UAU
II2T-6ymbiaKa 3AKAQGBIBAEMCS B

okowko npuema. CKaHep cuumblBaem

Wwmpux-Kog, pacno3nasast 06eM u Bec

obbexma. 3amem «Pangomam» BegA-

em geHbru B 3ABUCUMOCIMU OmM Bugd

KoHmeliHepa. Annapam OoCHAQWeH GHMUBAHGAABHOU U
aHmumeppopucmuyeckolu cucmemoll. B Hacmoawutl
MOMEHM OH MOXKem UgeHmu@uyupoBame U NPUHAMb
6oaree 4 mblC. PA3AUHHBIX MOgeAel MAaphL.

Cucmema «Mukpo-kaumam» obecnequsaem pabomy
annapama U B NOMEWeEHUU, U HA YAUUE Nnpu HU3KUX
memMnepamypax.

Cmoumocmpb ogroro «Dangomama» B 3QBUCUMOC-
mu om Komnaiekmauyuu cocmasasem om 4,5 go 7 mbl-
Csi4 €BpO.

ITo mamepuaaam caiima www.unipack.ru

FOBOPAT, HTO.,

This summer “Fandomate” empty containers’
receipt machines installed in Moscow will give
out twice as much money as earlier: 50 copecks
for an empty aluminium tin and about 20 copecks
for a plastic bottle.

There are more than two thousand machines in
Moscow now. Most of them have been installed in
the Eastern administrative region, second comes
the Central one (30 % ).

The contents of the machines is processed
every day: the bottles are worked into granules,

the aluminium is melted.

Despite the fact that the
popularity of Fandomates

‘ grows day by day, only 3% of

T the garbage is being convert-
ed in the city. In summer the
machines save about 3.5 — 4
tones of garbage a day, in -
winter — twice less.

A note.

“Fandomate” automated
complex is a result of a two
year long Russian and
German specialists’ joint
research. It looks libe an old-
times fizzy water dispencer.
As distinct from its foreign
analogues, this machine gives
out real money at once.

The machine operates in
the following way: an empty
aluminium tin or a plastic bot-
tle is inserted into the accep-

' ] tor window. The scanner

reads the code, finding out

. the size and the weight of the

object. Then Fandomate gives

out the change, the sum depending on the type of

the container. The machine is furnished with anti-

vandal and anti-terrorist system. It can identify

and accept more than 4 thousand types of pack-
ages.

Micro-climate system secures the machine's
work both inside and outside at low tempera-
tures.

The price of a Fandomate depending on the
version is €4.5 — 7.
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3a npuBegeHHOU B
3aroAroBKe abbpeBua-
mypol CKpbBaemcs
MexgyHapoghrulll ¢o-
PYM NPOGOBOALCMBEH- v
HOU uHgycmpuu u mop-
TOBAU (UAU NO-QHIAUU-
cxu Ukraine Food
Industry and Retail). l ‘ |
Ilog smoii obujet Kpbi- |
weli ¢ 20 no 23 mapma B |
MexgyHApOgHOM Bbl-
CIMABOYHOM UeHmpe B
Kuese (na BpoBapckom
npocnexkme) MOXHO Obl-
A0 cImamb YUaCMHUKOM U CBUgemeAem ueaoro 6ykema
meponpuamul. LlenmpaibHbiM (U NPOBEPEHHBIM)
cmepxHeM OblAa 10buretinasn (gecsamas!) mexxgynapog-
H@A BHICINABKQA « YKPMACOMOANPOM» B OKDY)KEHUU che-
UAAU3UPOBAHHBIX BLICIMABOK «XoAog», «Hnrpeguen-
mubi-Kues», « Mup moprosau» u «Bengunr3xcno». Qup-
ma «TposaH», ocHOBHOU npoguib Komopou — BblCMA-
BOYHble Meponpusamusa NUUWEBOU HANPABAEHHOCMU, B
3MOM rogy BnepBble NPOBOGUAC « YKDMACOMOANPOM» B
MBI] na BbpoBapckom npocnekme. 3mo NO3BOAUAO C
MOKCUMQABHBIM ygoOCMBOM pasmecmumb BO3POCUIEE
qUCAO 3KCIIOHEHMOB, YAyHlWumb YyCAOBUA npuema noce-
mumeaell u yuacmHukoB. B amom rogy niowags sxkcno-
3uyuuU BBIPOCAQ BGBOe no cpasHenuro ¢ 2006 r. u go-
cmuraa 5000 kB. m. Bcero B popyme npunsiu yuacmue
NOAMOPbL COMHU 3KCNOHEeHMOoB u3 18 cmpan mupa.

|
l
!
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The abbreviation ci-
ted above means Ukrai-
ne Food Industry and
Retail. The international
forum was held on 20-23
March at Intecuational
Exhibition Centre (Kyiv,
Brovarski prospect).

Visiting if one could
become a participant
and a witness of a num-
ber of events, the cen-
tral of which was a well
tested (the 10th by
number) international

Ukrmyasomolprom trade fair, accompanied
by specialized exhibitions Pefrigeration,
Ingredients — Kyiv, World of Trade and
Vending Expo. This year Troyan exhibition
company whose activities are mainly concen-
trated at the food sector was holding the
event for the first time at IEC venue. It
allowed to place more than ever exponents
most comfortably both for them and for the
visitors. This time the exhibition area was
twice as large as in 2006, reaching 5 000 sq.
metres. The total number of participating
companies from 18 countries exceded one
and a half hundred.

For the first time in the show existence a
specialized Vending Expo fair was held with-



BnepBble 30 BpeMs CyuecmBOBAHUSA BblCMABKU B ee€
pPaMKax nNPOXOgUAQ CReyuaAu3uUpPOBAHHAS BbICMABKA
« BeHgUHTIKCNO», reHepaAbHBIM CNOHCOPOM KOMmOpOU
6rra Komnanus ExpressPay. Temamuuecku 3gech OblAQ
npegcmaBAeHd ABMOMAMU3UPOBAHHAA IMOPIOBASL KUK
moBapamMu, MAaxk U ycAyramu (B MeHbWwel cmeneHu —
pasBievenusmil). B wucro skcnoneHmoB BXOGUAU KOM-
nanuu Bianchi, CPS, ExpressPay, Fair Pay, ICS,
KAVAIN, Newest, Global Technology, SmartGames,
baeqg, Bengunr xomnanu, BenguHr Ykpauna, BeHguHr,
Oxko-Beng, Hnmeasunm HrpocepBuc, Kubepnram Yk-
pauna, KC-Pycb, rerkas urpa, Aubepmu, Mampuxc Mo-
6aiia, OCMII. Caoll gurep, Texnonpom rpynn, Texcrao,
Tomax, YKpauHCKas KOMNAHUSI BEHGUHIQ, YKpmepMu-
Haac, YHukyM, FOnucucmem, Ukrkiosk, m.e. 6oree mpex
gecsmKoB (upm.

Coraacho npegBapumeAbHbIM OUEHKAM OPraHu3amo-
POB, popym GOAKHEL ObIAU NOCEMUMb NOPAGKA 25 mblC.
yeAroBeK. Ha cepegqury masa oguyuaibHble yu@pbl HE
OblLAU HA3BAHBL.

in its frame, sponsored by ExpressPay compa-
ny. Different aspects of automatic merchan-
dising found their reflection there: vending
goods, services, and (to the least degree)
entertainment. The list of participants includ-
ed about three dozen ccmpanies, among them
Bianchi, CPS, Expres-Pay, Fair Pay, ICS,
KAVAIN, Newest, Global Technology, Smart-
Games, Bled, Vendin¢ Company, Vending
Ukraine, Vending, Eco-Vend, Intelvint Igro-
service, Cyberplat Ukraine, KS-Rus, Lyog-
kaya Igra (Easy Play), Liberty, Matrix Mobile,
OSMP, Svoy Diler (Ow.: Dealer), Technoprom
group, Techsnab, Tomak, Ukrainian Vending
Co., Ukrterminals, Jnicum, Unisystem,
Ukrkiosk.

According to preliminary estimates of the
organizers, about 25 thousand people were to
attend the forum. By the middle of May no offi-
cial figures have been announced.

VENDING BUSINESS, 2007/#2
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MexqgyrapogHhbilil
Dopym ¢ maxkum Ha-
3BAHUEM NPOBOGUACS
B 1JBK « 9xcnouenmp»
(Mocksa) ¢ 12 no 14
anpeast. B pamxkax @o-
pyma npoxoguaa 3-a
MeXJyHApOogHAs cne-
UUAAU3UPOBAHHAS Bbl-
cmaBka «Hngycmpus
gemcKoro u WKOAbHO-
rO NUMAHUAY, MEXJY-
HAPOGHAS. BBLICMABKA
«HMngycmpus 3gopo-
BOTO NUMQHUA» U Psig
HAYYHO-NPAKMUYEC-
Kux Meponpusmul u
KOHKYPCOB.

Baxrocmp 3agaiil payuUOHAABHOIO NUMAHUS, OCO-
6eHHO NPUMEHUMEABHO K emsiM, CErOgHS, BUGUMO, HU Y
KOT'O He BbI3blBAEM COMHEHUS; NPuieM 3mo OMHOCUMCS
He MOABKO K Y1€HbIM-HymPUYUOHUCMAM, HO U K pabom-
Hukam pasublx ompacael AI1K, cnequarucmam 3gpaBo-
oxpaHenus, o60pygoBaHUA U, pa3yMeemcs, K pogume-
AsiM. B mo ke BpeMs, KAK omMeuaom CReyudAucmsl,
okoao 80 % gemetl u nogpocmkoB B Poccuu ne noayua-
10m B NOAHOM 00'beMe KaQueCcmBEeHHbIX NPOJYKIMOB, HEOO-
XOGUMBbIX gASL HOPMUABHOTO PA3BUMUS PACMYW,Eero opra-
Husma. Ilo cymu geaa @opym u OblA NOCBAWEH MOMY,
4mo MOKHO CgeAamb gAsl AUKBUGAUUU 3MUX «HOKHUUY
MEeJXgy meM, Wmo ecmb, U meM, KaK HAgo.

SKcno3uyus, no CPABHEHUIO C NPOWABIM T'OGOM, He-
CKOABKO cOKpamuAdck. 130 komnanutl uz 9 cmpan Bme-
cmo 151 usz 17. CoomsemcmBeHHO, NOy6ABUAACD U AO-
wags: 1000 xB.m BMecmo 1800 K KoauvecmBeHHO goMu-

rav. mives
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An International Forum with this title was held at CEC
“Expocentre” (Moscow) on 12-14 April. Within the frame
of the Forum the 3d intarnational specialized exhibition
“Industry of school and child nutrition”, accompanied
by “Healthy nutrition industry” trade-fair and some
practical & scientific events and competitions, was held.
The importance of rational nutrition, especially for chil-
dren, causes no doubt at anyone’s mind; it refers not only
to nutrition scientists, but also to the people engaged at
different branches of agricultural and food production
complex, to health experts, and of course to the parents.
At the same time, as the specialists mark, about 80 % of
kids and teenagers do not get the necessary amount of
quality food of key importance for their growing bodies.
As a matter of fact the Forum was devoted to the problem
what is to be done to eliminate the "scissors” between
what we have and what is needed.

The exposition this time has been somewhat less
than last year: 130 companies from 9 countries instead
of 151 from 17. Correspondingly the area has also
decreased: 1000 sq. metres compared to 1800. Russian
exhibitors have been dominating quantitatively (60-
70% ), one fourth — one fifth part of them represented
mass media. But let's put the statistics aside. What is
really important, the quantity of the products for child
and dietetic food coming to the Russian market con-
tinues to grow, though foreign producers still dominate
here, there are positive changes in the very structure of
nutrition. It has been seen especially well at the semi-
nars and the workshops where the urgent problems of
child and youth nutrition have been discussed. Special
attention has been paid to the baby age. Here global
and home tendencies of child food market develop-
ment has been discussed basing on the fresh analytical
data, as well as the prchblems of shaping retail range of




HUPOBQAU poccuti-
cKue (hupmpbl U opra-
HuU3auuu, HA GOAIO
KOMOPBLIX NpUXogu-
Aock 60-70 % yuacm-
HUKOB, U3 KOMOPbIX
Ka>Xghlll vemBep-
muit — namb U
npegcmaBAAA ne-
yamnoe CMH. Ho B
obueMm, bor ¢ neti, co
cmamucmukou. B
AIOOOM CAYHQE MOXK-
HO KOHCcmamupo-
Bamb, 4mo nocmyn-
AeHue Ha poccull-
CKUl PbIHOK NPOGYK-
MOB gemcKoro gue-
MUYecKoro NUMAHUA nPogoAXaem BO3PACMamb, U X0-
ms KOAUHYECIMBEHHO B CeKmope gemnuma NPOgoAXda-
om npeobAagamb UHOCMPAHHBIE NPOU3BOgUMEAl, B
caMoll cmpyKmype NUMAHUsi NPOUCXogAam NO3UmuB-
Hble cgBUIu. 3mo 0coOeHHO X0powo OhIAO 3aMEMHO HA
CeMUHApPax U KPYTAbLX CMOAAX , Ige OOCYKGUAUCEH QKMY -
QABbHbE BONPOCKHL NUManua gemet u roHowecmsa. Oco-
00e BRUMQHUE NPU 5MOM YgeAaA0ch NpoOAeMaM numa-
HUs gemel IPYGHOTO U «NOA3YHKOBOI'O» BO3pACMA.
3gech, ONUPAACH HA CBEKUE gaHHble QHAAUMUKOB, 00-
CYXKGaAUCh IN0DAAbHbLE U pocculickue mengeHyuu pas-
BUMUSA PHIHKA emCKOro NUMAHUS, BONPOCH (hopMUupo-
BQHUA PO3HUYHOIO GCCOPMUMEHMA U NPOGBUKEHUA
€ro B pO3HUYHbIX cemax. MapKkemoAoru BMecme ¢ npo-
u3BOgUMEAAMU U CHEeYUAAUCIAMU NO NUMAHUIO 00-
CYKGUAU QKIMYJAbHBle 3Agaul U BO3MOXHOCIMU YAYH-
WeHUs CMPYKMypel NUMARUA gemell, a 3mo yXKe caMo
no cebe Hemaaoro cmoum. B Oawkatiuee Bpemst Mbl
nAqHUpYeM 0OCyXXgernue psaga BONPOCOB, CBA3AHHDBIX C
gemcKuM U UWIKOABHBIM NUMAHUEM HA CMPAHUUAX KYD-
Haaa. Tloxaayl, rAaBHBI (€ MOYKU 3DERUSt BEHGUHIA)
3gech BONPOC: MOXKem AU GONOAHUMEAbHOe NUMAHUE
WKOABHUKA U3 aBMoMama Obmb HE MOABKO De3Bpeg-
HBIM, HO U NoAe3HBIM? KaK U3BECMHO, B PU3HBIX CMPA-
HOX U OmHOWeHue K amotl npobaeme pasHoe.

CneyuaabHana nporpamma @opyma «HoBunka-
2007» npegcmaBUAG NPOGYKUUIO NpOU3BOgumeAetl,
BRINYCMUBWUX HOBHIU NPOGYKM NUMAHUSA, pa3pd-
O0OMYUKOB HOBBIX MEXHOAOTUU UAU 0O0PYJOBAHUA GAS
npou3BogcmBa GemcKoro UAl 3gopoBOr0 NUMAHUSA B
nepuog ¢ 2006 no 2007 rr. Bcero B HOMUHAQUuU NPUHA-
AU yuacmue 27 KoMnaHUll, KOmMopble NPegcmaBuAl
103 o6pa3ua npogykyuu.

MunucmepcmBo ceAbcKoro xossiticmsa Pocculti-
cxoli @egepauuu u TY Pocnompebnagsopa no r. Moc-
KkBe opranusosaau B pamkax Popyma npogeccuo-
HOABHBIU KOHKYpC «/lynuiue NpogyKmbl — gemsam».
I'pan-npu noayuuara komnanusi OO0 «AaBp-K», Ko-
mopol OblA npegcmaBAeH WUPOKUU ACCOPMUMEHM
MSACHbIX KOHCEPBOB gAst gemetl.

DpykTOBLIE YMNCH (CYOAMMUDOBAHHEIE):
Ge3 xupa, 6e3 Harpesa, 6e3 KOHCEPBAHTOB,
6e3 pobaBaenus caxapa, Oe3 KpachTeneH.

Freeze-dried fruit chips: not-fried, fat-free,
no preservatives, no sugar added, no dyes.

Benrepckad yyA0-COAOMKa 3aBOeBaAa CepATA peTed B 15 crpanax. ITpoca-
CBIBAEMOE Yepe3 Hee MOAOKO NPHOOPEeTaeT OAUH U3 1eCTH BKYCOB — II0
BBIOODY.

Hungarian magic straw has conquered the hearts of the kids in 15 countries.
Being sucked through it, milk acquires one of 6 tastes — to the kid choice.

good and promoting it to the chains. Marketologists
were discussing how to improve the structure of chil-
dren nutrition together with the manufacturers and the
nutritionists, and this very fact is worth quite a lot.

A special program “Novinka (Novelty) — 2007" pre-
sented the new kinds of baby and child food, new
technologies and equipment that appeared in the
period 2006-2007. 27 companies took part in the com-
petition presenting totally 103 samples.

Russian Ministry of Agriculture together with
Moscow Administration for consumer goods
control organized a professional
competition “Best products for - !
children”. “Lavr-K" company
was awarded grand-prix for iis
wide assortment of tinned meat
products for child consumption.

OPYKTOBO-3AaKOBEIEe GaTOHYHKM: COAAGHCHPOBAHHBIY KOMIAEKC M3
YeThPeX LIEABHBIX 3AdKOB U CYXO(pPYKTOB. Pearnsyercd 1mop OpeHAOM
«CMeapuKm».

Fruit-cereal bars: balanced mixture of four cereals and dried fruit. Sold
under "Smeshariki” brand.

VENDING BUSINESS, 2007/#2
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Ocennblo 2006 roga Ha BblCMABKeE
Vending Expo2006 B [lapuxe BHUMaHUE
KoMnaHuu Seven npuBAeK aBmoMam no
npogwke ropsuell egnl Gourmet, npeg-
CMABAEHHbIU HA cmenge UCNAHCKOIo Npou3-

Bogumeas Jofemar SA, annapambl KOMOPOro KOMNAHUA
Seven yxe npogasaaa B Poccuu. IIpou3dBogumeAau ¢ HO-
BuHKOU poccuiickull phlHOK CpA3y 3HAKOMUMb HE CINAAU,
npegnouau ucneimams annapam B EBpone. Pewenue no
nocmasBkam asmomama Gourmel B Poccuio 6600 npuHsi-
mo KomnaHuel Seven B mom e geHb, MAK KAK 3anpOoChl

Ha nogoOHble aBMOMAMBL NO-
cmynaau euje ¢ 2005 roga, HO
HA MUPOBOM DbIHKE (BMOMA-
MBbl-AHAAOIU CMOUAU NOPAGKA
15-20 mwbicau eBpo, umo gas
pocculickux BEHgOPOB CAUW-
KoM goporo. briao npunamo
pewenue uzyqumsp Cnpoc, pas-
mecmuB uHgpopmauuio 00 as-
momame B Hnmepreme. MR-
mepec OblA OrPOMHDLU, OCOOEn-
HO om KOMNAHUU-Npou3Bogu-
meaell romosblx 00egoB, a
Mmax>xe OpraHu3amopoB obuje-
CMBEHHOTO nUMAaHus, mem 60-
Aee, umo cmoumocms Gourmet
OueHb NPUBAEKAMEAbHA — (O
10 mpic. eBpo.

Hgesa pabombi aBmomama
Gourmet ouenb npocma u no-
CBOEMY YHUKAAbHQ. Brympu
aBmMOMamMa pPACNOAOKEHA XO-
AOQUABHAA Kamepda, KOMmopas
noggepxusaem memnepamy-
py om 0,5 go 9 °C. INogaua Bbi-
6pPAHHOrO NPOgyKma Npou3Bo-
gumca ¢ nomMowbro Augma,
1Mo UCKAIOUQEem NOBpeXgeHue
npogyKma U ero ynakoBKU.

Ilepeg nogaueli B OKOWKO
npoucxogum npouegypa, B Ko-

mopoll 3aKAOUQemcs OCHOBHASL Ugesl ABMOMAMA - BO3-
MOJXHOCMb pa3orpems romosoe 6AXgO UAU NPUuromo-
BUmMb NOAYy(pabpukam B MUKPOBOAHOBOU Nedu, Komopas
moxem Oblmb CHaOXeHa (pyHKyuel «rpuib». Ecau Bni
0CmMAaHOBUAU CBOU BHIOOD Ha carame, Oymepbpoge uiu

VENDING BUSINESS, 2007/#2

Last autumn at D.A.Vending Expo

in Paris the attention of Seven Co.

was attracted by Gourmet vending

machine used to prepare hot food.

Some other models from the same
Spanish manufacturer, Jofemar SA, had been
sold in Russia before. As for Gourmet, its pro-
ducers preferred to test it in Europe first. The
decision to supply the machine to Russia was
made the same day. Some demands were
addressed to Seven starting from 2005, but at the

world market the analo-
gous machines cost
about 15-20 thousand
euros — too much for
Russian vendors. It was
decided to study the
demand by placing
some information about
the machine in Internet.
This aroused a lot of
interest, especially from
the companies produc-
ing ready meals as well
as from those who
organize catering. One
of the reasons of it is the
attractive price of the
machine — not more
than 10 thousand euros.

The very idea of
Gourmet machine is
both simple and rather
unique. There's a refrig-
erated chamber wit-
hin the machine which
maintains temperature
from 0.5to 9 °C.

The chosen product is
given out by lift; this
avoids the product’s and
its package's damage.

Before giving the product out its heating
and final preparation in a microwave oven,
which may also be furnished by grill, is taking
place — this step is the essential idea of the
machine. If you've chosen a salad, a sand-



Hanumke, KOmopblll He HYX-
HO pa3orpeBamb, NPOGYKM
6ygem NOgaH HANPAMYN U3
XOAOQUABHUKA B OKOWKO Bbl-
gauu. B umore Brl noAywaeme
romosplli K ynompebAeHulo
obegq.

B meHio samoro aBmomam-
Kage MOXKHO BKAWOHUMDb (O
15 6a10g. Dmo morym Obimb
BCEBO3MOJKHble BMOPble DAIO-
ga, CORgBUYU, NUYYA, XOMJo-
ru, caaambl, gaxe MOpPMbl
MAax KaK MaKCuUMQAbHbIU pas3-
mep 3arpykaemoro npogykma 90 x 200 x 220 mm (BblCO-
ma X gAUHA X WUPUHA).

Asmomamuueckoe Kage Gourmet — 3mo HOBBlE TOPU-
30HMbl AL POCCUUCKOro BeHguHra. Ero moxno ycma-
HABAUBQMb B y4eOHbIX 3aBegeHUsX, Ha BOK3AAUX, B OU3-
Hec-ueRmpax Alo0oro ypoBHs U m.n. B Menio By30B, rge
TAQBHOE — GOCMYNHASA CMOUMOCME €gbl, MOTym npeoo-
Aagamb C3HGBUYU U carambl. B 6usnec-uenmpax smo
morym Obimb NOAHOUEHHELE BMOpble OAI0Gd, C MACOM, K-
puuet um.g.

Penmabeabnocms asmomama Gourmet moxxem Obimb
BblUle, HEM ¥ PEAABHOro 6UCmpo UAU aKe PeCmOPaHd.
I'raBroe — Hatimu npaBuAbHOe couemanue: « Obeqg u ero
CMouUMOCMb».

B xomnanuu Seven Bam nomorym nogobpams Heo6xo-
gumyro Kongurypayuio asmomama Gourmet, npoussec-
mu mecmupoBaHUE NPOGYKMOB, umobbl nogobpams He-
obxogumoe BpeMa u memnepamypy pasorpesa. Compyg-
HuuecmBo ¢ npou3BogumeAem B Hcnanuu, komnanuel
Jofemar SA, no3sBoAum B cayuae HeoOXOGUMOCMU Bbl-
NOAHUMb CAMbL HECINAHGAPMHBLU U CAOKHBIL 3AKA3.

Agpec komnarnuu Seven: r. Mocksa b. ToamaueBckull
nepeyaox, g.5/ 1, ogpuc 520.

Tea. / ¢paxc +7 495 229 62 22,

mea. +7 495 74193 47

www.sevenltd.ru
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wich or a drink
which do not de-
mand heating, the
product will be gi-
ven out from the
fridge directly to the
window. So you get
a ready-to-eat meal.
- The menu of the
caf? may include up
to 15 courses: second
meals, sandwiches,
pizzas, hot-dogs, sal-
ads, cakes etc. But
the dimensions should not exceed 90 x 200 x
220 mm.

Gourmet automated caf? opens new horizons
for the Russian vending. It may be installed in
higher education establishments, business-cen-
tres of any levels, at railway stations etc. The
menu of a college may be limited by sandwiches
and salads, since it's important to make the
prices affordable. In business-centres the meals
may be more refined, competing even with
restaurants.

The profitability of Gourmet vending machine
may be quite reasonable. The most important
thing is to find the right combination “A meal
and its price”.

At Seven we'll help you to choose the version
of Gourmet machine you need, to test the prod-
ucts in order to select the right time and temper-
ature of heating. Cooperation with the manufac-
turer in Spain, Jofemar SA, allows to fulfil the
most difficult order.

Seven's address: Moscow, Tolmachevsky
proezd, 5/1, office 520.

Tel. / fax +7 495 229 62 22,

tel. +7 495 74193 47

www.sevenltd.ru
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Tamesxa IllymoBa, « BenguHr-6usHec» Tatyana Shoumova, “Vending Business"”

TomeRnyuaArbHO UHGYCMPUSA PA3SBACHEHUU — WUPOKOE The industry of -ntertainment is potentially a
noae gesmeAbHOCIMU gASl BeHgUHIa. B camom gene, rge,  broad field for vending activities. Judge yourself:
KQK He B NapKe UAU B DA3BAEKAMEAbHBIX UeHmpax cy-  aren't the parks, amusement centres ol supermar-
nepMapKemoB, YAUUHbBIX UIPOBBLIX nAoujagkax u asmo-  kets, open air playgrounds and autodromes the
gpomax, Mecmo BeHGUHIOBLIM aBmomamam, npogaio-  right place for vending machines selling not only
WuM He MOAbKO Pa3BA€UeHUS, HO U YCAyru u bwicmpoe  funs, but srrvices, goods and fast food as well?

numanue? Omo B ouepegHoll, yke gesampll pa3 noka-  The positive answer was given by 9-th
3aaa npoweguias 12-14 anpeas na BBL] International Exhibition RAAPA
MeXJyHUPOGHAA BbICMABKA «Ammpak- | held in Moscow, at VVTs Pavilion
yuoHbl U paspreuerus PATITIA - 2007 ». . ) | 69 on April 12-14.

«Cosgannas B 1995 r. Poccutickas Ac- | PR Fussian Association of Amuse-
coyuauusa NApKoB U npouzBogumenel : ;\ ' ment Parks and Attractions
ammpaxyuonoB (PAIITIA) nauunaaa . | (RAAPA) was created in 1995. It

. started its exhibition activities
i with just a few stands and visitors,

CBOIO BbICIMABOYHYIO gesAmMeAbHOCb BCe- \
I'O C HECKOABKUX CIMEHJOB U HEMHOIro4uc-

AEHHBIX YUaCMHUKOB, — CKA34A HQ Om- S - said RAAPA CEO Vladimir
KDPBUTIUU BICINABKU FeHEPAAbHbIUL GUPEK- o Gnezdilov, opening the fair. —
mop PAIITTA Baagumup AarexkceeBuu ' This time the event is participated
I'ne3quaos. - B HbiHeWHelU e BbICIABKe ' by 175 companies, including 57
yuacmsytom |75 koMnauut, B moM yucae ' from abroad. Compared to last
57 unocmpannbix. Ilo cpaBHERUO € npo- ' | year, the number of exponents
WABIM I'OGOM YUCAO YUACIMHUKOB YBeAU- increased nearly by 15%, and the
QUAOCH NPUMEPHO Ha 15 %, a nrowjagp — exhibition area grew about one

npumepHO B noamopa pasa. Hawa Bbi- ' and a half times. Our exhibition,

CMABKA, OPraHu30BAHHAS Npu noggepxke Komumema supported by the Committee of public and inter-
NO PEeruOHUAbHbIM CBSI3AM U HAUUOHaABHOU noaumuke  national relations of Moscow government, is right-
MocKBbl, NO NPABy cullMaemcsi FAGBHOU BbICMABKOU B ly considered to be the main trade fair of enter-

uHgycmpuu passievenull B Poccuu u cmpanax CHI ». tainment industry in Russia and CIS countries.

O guHaMUYHOM PA3BUMUU UHGyCMPUU pasBAedenull Dynamic development of the sector in Russia
B Poccuu u B Mupe ropopui u nouemmnbili rocms Bel-  and worldwide was spoken about by guest of hon-
cmaBku, nepBbll Buye-npegcegamear CoBema gupek-  our, first vice-chairman of the Board of directors
mopos Mexgynapogrot accoyuayuu napkoB u am-  of International Assiciation of Amusement Parks
mpaxuyuonosB (MAAPA) Pobepm Macmepmon (CLLIA). and Attractions (IAAPA) Robert Masterton (USA).

Ho Bom om3ByuaAu npusemcmsus, u 60AbWAsA CUM- After the greetings were over, a big and nice-
namuvHas NaHga nogHocum mpaguuyuoHHble HOXHU-  looking panda brought traditional scissors. V.A.

nl. B.A. T'He3sguaoB u P. Macmepmon nepepesarom  Gnezdilov and R. Masterton cut the ribbon and
AEHMOUKY u nog 6ogprlll Mapwl gyxoBoro opkecmpa  accompanied by cheerful sounds of the brass
BCe gBUIQIOMCS B 3QA. band the guests moved to the exhibition hall.

r 4 1 ) ' | ; -
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IlepBoe Bneuamaenue om skcno3uyuu — 6e3yCAOB-
HOe rocnogcmao BblCOKUX mexnoAoruti. Ha naowjagu 8
MbIC. KB. M (B MOM 4YUCA€ 2,5 MbIC. KB. M — OMKPbLIMAs
naoulagxa) pasMecmuAucCh NOCAEgHUE GOCMUKEHUSA
HAYYHO-MEXHUYECKOU MbICAU CO BCEr0 MUpQ, MPAHC-
¢opmupoBaHHble B pa3BAeuenus. Mmumamops u cu-
MYASIMOPBI, KAPMUHIU U ABMOGPOMBI, CBEMOMEXHUYE-
ckoe 060opygoBaHUE U Ad3epHble mupbl, OOYAUHTU U

¢poHma-

Hbl — BCE 3MO

CBepKaem, muraem,

1 naewem, rpoxovem,

nepuoguueckKu

cmpeasiem u B3pbl-

BAemcst — d B UeAOM

ouapoBbIBAEm U 3a-
BAEKaem.

AmmpaKyuoH»bl U pa3BAedenus 3gech Hd BCe BO3PAC-
mbl U BKyChl. Xomume omnpapumsCsi B nymewecmsue,
nycms BUPIMYUAbHOE, — NOXAAyUCMA. Mo BAM yCcmpo-
um gupma «Arpomawu» u3 Muncka, A Moxem Obllb,
3a06pIMbCA HA KAPYCeAAX, Kaueanx, ropkax? [Nouemy Obl
He BOCNOAb30BAMbLCS ycAyramu «Boarorpagckux am-
mpaxyuoHoB»? Hiu xeaaeme noObIBAMb NUAOCMOM
«@opmyabt-1» uau parru «Ilapuwk-Aaxkap»? Torga x
Bawum ycayram «Boawebnas urpa».

A Begb ecmb ew}é ckarogpomst Walltopia, kapmog-
pOMbl pA3AUUYHBIX KOHQurypauul («Pocco Maxa»,
Kaszanb), cmaakuBaowuecss MQUIUHKU U goMda YxKd-
cos u3 Kumas (Golden Dragon Amusement Co, Ltd),
fawnu cBobogroro nagerHus ommyga xe (Golden
Horse Amusement Equipment Co, Ltd), unmepax-
muBHble urpsl, kuHomeampnl 3 D u 4 D — Bcero u ne
nepeuucauwsb. [lloumu He ocmairoch OPraHoB
YYBCMB, HQ KOMOpble He MOTAU Obl BO3gelicmBoBamMb
COBpEeMEeHHble MHOTO(YHKUUOHAAbHBE CneysQ@ek-
mul — BnAaomb go obonsinus. Ecau nago, MOXKHO gaxe
CHIMUMUPOBAMA... yKycbl. He Bepume? Ob6pamumecs

b

L BRI

The first impression from the exposition was
complete supremacy of high technologies. The
area of 8 thousand sq. metres (including 2500
melres at open air) was occupied by the latest
achievements of scientific abd technical
progress of the world. All kinds of simulators,
carting and autodromes, lighting equipment,
laser shooting galleries, bowlings and fountains
— all this was sparkling, twinkling, splashing,
crashing, and from time to time shooting and
exploding, but as a whole charming and attract-
ing. There were attractions and amusements for
all ages and tastes. Wanna take a journey (let it
be virtual) — you are welcome, AGROMASH
company from Minsk will arrange it. Would you
prefer to forget about all at a merry-go-round, or
a swing, or a switchback — OK, use the produce
of “Volgograd attractions”. Would you like to
feel yourself a pilot of Formula 1 or rally “Paris-
Dakar"? "Magic Game” is at your service.

And there's much more since you may try your-
self at Walltopia climbing walls, go carts’ tracks
{“Rosso Maha", Kazan), colliding cars and horror
houses from China (Golden Dragon Amusement
Co.) free-fall to-
wers from the - T T T

same country
PA
A

(Golden Horse '

Amusement

Equipment Co.),

interactive ,

games, 3D and N

4D cinemas — it's . E '

not so easy even .

to enumerate all. i l
There were

nearly no senses

left that could |

not be influ-

enced by con-

temporary multi-

functional spe-

cial effects — sense of smell included. If needed,

even bites can be imitated. If you don’t believe, go

and address MIAS JSC, situated in Moscow, at

Sretenka Str., 12.
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k 3AO MHAC, umo pacnoaoxeno B Mockse, Ha Cpe- Now what about vending? Though vending in
menke, 12. Russia is still dominated by Moscow and St.-

Hy a umo xe Bengunr? Xoms B omeuecmBeHHOM  Petersburg, regions are also gaining momentum.
BeHguHre no-npexxnemy augupyom Mocksa u Cepep-  For example, a young entrepreneur plans to

H@sl cmoAuuq, peruoHksl maxxke Habupaiom obopomst.  open a fully automated caf? in Tomsk. “It's very

Hanpumep, B Tomcke naaHupyom omxpblmb Kage, advantageous, — explains he. — Your vending

NOAHOCMbIO 0O0PYJOBAHHOE ABMOMAMAMU. machine will neither take to drink, nor stash the
«IIpsimas Beiroga, — cuumaem MoAogol npegnpunu-  receipts. And the level of service will be ade-

mameAb. — ABmomam He 3anbem, He 3aryasiem, He 3aHa-  quale — especially if you maintain your

yum BHIPYUKY. Aa U cepBuc Ha O0Aee BhICOKOM ypoBHe.,  machines properly”.

ITpu coomBemcmByloweM yxoge, KOHeUHO», Of course one can't state that vending has

Koneuno, HeAb3s1 cKaQ3amb, 4MO BEHGUHT B OMPACAU already reached its climax in ainusewment indus-
pasBAeverull gocmur nuka nonyaspHocmu. Houmo 06-  try. But the prospects in this field are out of ques-
AQCcmb 3ma npegcemaBAsiem uHmepec — HECOMHEHHO. tion.

-
—_
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B 2006 rogy B mupe 6blA0 BhinuU-
mo cBhWe 2 MUAAUAPYOB nopuull
nanumkos ICS (nageemcs, umo ¢
YGOBOALCIMBUEM).

Aobumbcsi makoro pesyabmama !
MOJKHO OBbLAO MOABKO B MECHOM CO-
mpygHU1ecmse ¢ BblICOKOnpogeccu-
OHAQABHBIMU U NPEJUHHBLIMU 0bwemy .
geay napmuepamu. Bmecme mbi gobuBaemcst moro, 4mobbl Hanu-
MOK GOCMABASA YJOBOALCIMBUE NOMPEOUMEALO, rge Obl MOom HU JKUA
u Kakoli Obl HanUMOK HU BbiOpar. Kax Mbl rOBOpUM, «Bce Bpauiaem-
€1 BOKpYT ugearbHol uawku». Muorue komnanuu no BceMy Mupy
pasgeAsom 3my uarocopuro, Komopyro okpecmuau “X ingredient”.

B cBoetl cepuu nybaukayull B xyprare Vending Business
nog naspanuem «ICS B mupe» mbl nonpobyeM OpPraHu3o0BdMb
gas Bac 5KcKypculo no accopmuMeHmy HAWUX NPOGYKMOB C
0cOoObIM QKUEHMOM Ha MecmHubLU KoAopum. HelHeUHAA cmambs
— 3mo CBOero poga GHMOAOIUS, Xapaxmepusyrowas odwup-
HBU gqUANA30H Haulell NPOgyKyuU.

IIpucmpacmue Ropguueckux Hayull K Koghe Xopouo u3BeCmMHO.
Cpegu Hux Augupyrom (QuHHbB! C TOQOBBIM nompebaenuem Koge
0KoAO 11 Kr Ha ueroBexa. TpaguuyuoHHO gAs NPUrOMOBAERHUSA HA-
numxka ucnoarzyemcsa 100 % -nas apabuka ymepeHHOU Kpenocmu
u Aerkoll 0OXapKu, KOMopast 3aBApuBaemcst B uabmpyrouwed
cemxe. [TocmeneHHO nymb K CKAHGUHABCKUM CEPGUAM NPOKAAGHL-
Ba:om U HANUMKU UMAALAHCKOrO MUNA — 3CNPecco U KAny4uHo.

ICS nocmasasiem Ha ceBepHbLU PHIHOK 3HAUUMEABHOe KOAU1eC-
mBo Koghe gas KOQeUHbIX ABMOMAMOB U 34BAPKU B OMKPHIMOM CO-
cyge, a maKKe CUABHO OOXKApPEHHbI KOe gAst NPUTOMOBAERUA 3C-
npecco, Kpem-Koghe u Kany4uro. B Aobom cayuae peuenmypa cme-
cell yuumblBaem HAQUUOHAABHbIE U PETUOHAABHbIE NPUCMPACMUSL.

e

ITo wacmu WOKOAQGHBIX HANUMKOB B Mupe Cywecmsyiom
pasnele npegnoumenusi. Kmo-mo Awofum woKoAag caagkull,
KMO-MO — CAUBOUHbIU. Dpanyysst npocmo 060Xawom YepHbIU.
Ans aBmomamos u gucnencepos ICS cneyuaabHo paspabomara
peuenmypy ¢ 6oramsimM BKycOM Ha Oa3€e BbICOKOKAYeCMBEHHOTO
KAKAO-NOPOWKA U CYXOI'0 MOAOKQ. ‘

B mupe Bce 6oablue atogeti 06€CnoKoeHbl COCMOAHUEM CBOEr0
3gOpOBbA U, B HACMHOCMU, U30bIMOuHbLIM BecoM. C yuemom smo-
ro ICS paszpabomara WOKOAQGHbBIU HANUMOK NOHWKEHHOU KAA0-
putinocmu. OH max e apoMameH U BKYCeH, KAK CINAHGAPMHBI,
HO cogepxxum Ha 33 % menbuie karopull. Ilpakmuka nokasaaq,
4mo Aerkull WOKOAQg NOAb3Yyemcs 0COObIM YCNEXOM Y AUBAHUEB.

"

B smux cmpanax KOpoB, NOXAaAyll, HacuumalBaemcs n060Ab-
ute, ueM B 'oaranguu. Tem ne menee, npousogumnlii ICS mon-
NUHT NOAB3Yemcs 3gech BCe BO3PACMaioueli NONyApHOCMbIO.
CoraacHo oueHKaMm, B smux cmpaHnax Bcero 1% koge nompe6-

! In 2006, over 2 billion ICS drinks
were enjoyed all over the world. This
can only be achieved by working close-
Iy together with professional and dedi-
cated partners in the field. Together we

. ensure that the consumer is happy and

. content with his drink, no matter where

- ' he lives or whatever drink he choses. As

said, it all revolves around the perfect cup. Many com-

panies all over the world share this philosophy, which
is baptized "the X ingredient”.

In the Vending Business series 'ICS in the world' we
will take you by the hand and show you some of the
highlights within the ICS range and make you part of the
‘couleur locale’. This article is just an anthology from the
extended range of products ICS is able to supply.

RS ol

The Nordic people are well known about their cof-
fee intake. The Finnish people take the lead with
approximately 11 kg coffee per person per annum.
Traditionally the coffee is drunk as filter coffee and
made of a mild, light roasted, 100% arabica coffee.
Nowadays Italian style espresso and cappuccino are
making their way into the Scandinavian lifestyle.

ICS supplies quite some coffee to the Nordic mar-
ket. Both the traditional ground coffee for fresh brew
vending machines or for pour-over systems, but also
the dark roasted coffee for espresso, cafe creme and
cappuccino. All blends are made according to the
taste profiles, both national and regional.

There is a difference around the world in prefer-
ence in chocolate drinks. Some prefer it sweet others
creamy. The French really love dark chocolate. ICS
has developed a high quality chocolate to be used in
dispensers and vending machines. The chocolate is a
real rich treat and based on high quality cocoa pow-
der and milk powder.

-~ - ~r

Around the world people get more and more con-
cerned about their health and obesity (people over-
weight) rising. Within the range of chocolate drinks
ICS made an alternative with 33 % less calories than
the standard chocolate flavoured drink. These drinks
are as flavoursome and rich as the original chocolate
drink, though adapted to the calorie conscious peo-
ple. They are enjoyed by the people in Lebanon.

Tonnic Jis a Fn e e

Both countries probably have more cows than ever
counted in the Netherlands! Nevertheless, the ICS
fopping is a booming product in these countries. The



AfemcA B Buge acnpecco; ocmarbusie 99 % npuxo- .
gaAMmCA HQ OAN KQNYWUHO, AQmMme-MaKusmo u
NPOYUX HANUMKOB, KOMOPble TOMOBAM C IOPAIUM
MOAOKOM.

H3BecmHo, umo aurauuqHe — HAUUs, NBIOWAS
uqii. 3geck AucmoBol uaill 3aBapuBaOm gwre B
moproBplx apmomamax. [lockoabKy ©OpumaHybl
NPegnoNumMAIOm 4ail ¢ MOAOKOM, 0COOble mpeboBa-
HUA NpegruaBAsiomcs K 3abeausamenro. Tlosmomy
gas sgeunux arodumenett was ICS paspabomanra 3a6eauBamend,
rapaRmupyrowull BKyC, UBent U KOHCUCIMEeHUUlo AOUMOro Ha-
numKd.

Benrepckull pblHOK BEHGUHIQ NEPBbLIM OUEHUA PACMBOPU-
Mbll KANY4UUHO, DMom BKyCHBIU HANUMOK rOMOBUMCS U3 WOKO-
AQga B COYEMQHUU C KOge U MOAOKOM. BCKope oH noAwbuAcs u
COCcegHUM CIMPAHAM, KOMOPHle ¢ QHMY3UA3MOM BOCNPUHSAU U
apoMamMuU3uUPOBAHHbIE BADUAHMbI KANYUUHO, pa3pabomaHHble
ICS. ObujeeBponelickum aBOpuUMOM CIMAA OPEXOBLL Kanyuu-
HO, BOABWIUM yCNEeXOM NOAb3YEMCs U KANYUUHO C APOMUMOM BQ-
HUAU, KAPAMeAU, pOMd, AMAPemmo U mupamucy.

IIpo rpeveckyto MmaHepy nums Koge 3HAOMm BCe, KOMY gOBO-
guAoCh nocewjams 3my cmpary. I'peku npegnouumarom Au6o
ropa1ul Koge u3 mypku, Aubo npuobpemarowjuii Bce GOALWYIO
NORYAAPHOCID X0A0gHBIU Koge. C yuemom nocaregrero o6cmo-
ameabcmpa ICS paspabomara cepur0 OMAUYHBIX HANUMKOB C
MoAOKOM nog Has3Barnuem Soul Shakes; B ux uucao Bxoguin
«AXKa30BBIU Kogelnbill», «KAaccHbBIU BAHUABHBIL», «Moghblll
6araHOBbU» UAUL «OmnagHbIl KAYOHUUHBLL». X MOXKHO A€rKo
npUromoBumMb KaK B MQUIUHAX-JUCNEHCePax XOAOGHbLIX Hanum-
KOB, maK u B OreHgepe. [ToAb3ysack OreHgepoM, Bbl Mokeme npo-
sBUMb U306pemamerbHOCMb, GOOABUB B KAYECMBE « CEKPEMHO-
ro UHIDegUEHMa» CBEXUX (PPyKmoB
UAU MODOKEHOTO.

Ha 1ore EBponkt u ceBepe A¢puku

60ABW O NONYAAPHOCMBIO NOAL3YIONL-

€A NPOgyKMbl ¢ apomMamom mambel. B

JKUPKOM KAUM@IMEe MM XOpOuwo OC-

Bexaem. Ara Hee XapakmepeHn npu-

AMALIU CBeXull CAQgKOBAmMbIl 3anax

€ XOAOGHBIM NOCAeBKycueM. BgoxHos-

AEHHAS MPAGUUUOHHBIM MSIMHBIM (-

em, ICS paszpabomanra cBoti «Menma Iloreo» — pacmBopumblil

uall ¢ aQPOMAIMOM MAMbl, KOMOPbIU MOXKHO F'OMOBUMb B ABIMO-
mamax.,

Kapgamon — ogHna u3 cambix nONyAApHbIX cneyul B apab-
CKOM MUpe€, I'§€ OH ABASEMCS CUMBOAOM FOCMENpuuMCmBa U
npecmuxa. ApoMam KapgaMOHQ MPYGHO Noggaemcs onucd-

1

i

ICS topping is an excellent dairy product

1 fo be used in milky drinks. It is said that
only 1% of the coffee drunk in these coun-
Iries is enjoyed as an espresso, all the rest
is a cappuccino, latte-machiato or other-
hot milk based coffee specialities.

The Britons are known as a tea-drinking

nation. Even fresh leaf tea is served from a

vending machine. As the British consumers

prefer tea with milk, the whitener should have the same

characteristics to make it a lovely soothing drink.

Besides the colour of the drink, the whitener should

also have the right texture when drunk. ICS developed
a whitener that meets all these requirements.

The Hungarian market was the first vending market
that boosted the instant cappuccino. A Ilovely drink
based on chocolate, com-
bined with coffee and milk,
soon after was also enjoyed -
by the neighbouring coun- '
tries. The same countries
were enthusiastic when ICS b
launched the flavoured cap-
puccinos. The hazelnut- .
flavoured cappuccino has
become a Pan-European
favourite, but also the other !
flavours (vanilla, caramel, rum, amaretto, tiramisu) are
appreciated among many international consumers.

Anyone who ever visited Greece is familiar with the
Greek way of drinking coffee. Either the hot boiled
coffee or the even more popular cold coffee. ICS devel-
oped a range of cold milk-based drinks, under the
name of Soul-Shakes with swinging flavours like Jazzy
Coffee, Salsa Vanilla, Groovy Banana or Funky
Strawberry. These drinks can be made easily in cold
drinks dispensing machines or in a blender. When
using the blender some creativity or ‘the X ingredient’
can be added by using fresh fruit or ice cream.

Towards the south of Europe and the north of Africa
mint flavoured products are well known and popular.
Inwarm climates, mint is a refreshing ingredient. It has
a pleasant, fresh aromatic, sweet flavour with a cool
aftertaste. Inspired by the traditional mint-tea, ICS
developed the ‘Menta Poleo’, an instant tea with mint
flavour that is suitable to use in vending machines.

Tmmive e
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Throughout the Arab world, cardamom is one of the
most popular spices, with cardamom being a symbol of

v
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Hwo. B Hem npucymcmByem umo-mo om rpelingpyma, ypemou-
HO-napgiomMepHble OMMEeHKU U gaKe Heumo om MOAOGOlU 3ere-
HOU BeMKU, MeHMOAQ U UMOUpAL.

Anst npuromoBaenus B moprosbix asmomamax ICS pazpabo-
maaa pacmsBopumblll yal, apoMamUu3UPOBUHHBIU HAMYPAAb-
HbIM KQPGAMOHOM. Omom uall — nPeKpacHblll npuMep moro,
xak ICS npucnocabAuBaem cBOU NPOGYKMbl K MECMHbBIM BKY-
cam. Taxol Hanumok no3soasiem Bam uyBcmBoBamsb ceds Ke-
AQHHBIM FOCMEM, KOMOPOMY YIOMHO, KAK goMd.

b T T e

HecKoAbKO HenpuBbIMHO NOAyYUmMb Cyn U3 MOProBOro aBmo-
mama. A Bom B beabruu ero Aobsm, u ux npumepy HAHUHAIOM
cAegoBamMb U B gPYTUX CMPAHAX, Tge 3a00msimces 0 3gOpOBOM Nui-
manuu. Mrorga max xouemcst BBinumsy 1ero-Hubyges oCmpeHbKo-
ro, annemumnuoro! Cerogns u B Hugepaangax, u B beabruu ouens
NONYAsPHEL Cynbl U OyALOHBL Hawe Bcero omgaiom npegnoume-

HUe MOMamHOMY Cyny, HO NONYAAD-
i Hbl MAKKEe KypUHbLU U 0OBOWHOU OY-
' ABOH, CyI U3 CNAPXXU U MPAguyUuOH-
HbIU TOAAQHGCKUU Cyn U3 Fopoxa.

Ho BepHnemcs k npobaeme «uge-
aAbHOU uawku»., Ymobwl ee npuro-
moBUMb U NOGAmMb, HYKHO NYHK-
MYyUAbHO NpogeAamsb CAegyloujee:

!. Halimu npaBuAbHBE
UHTpEegUEHMbL,

Hawu cneyuaaucmbt geaarom
BCe, YmoObl 3aKynumb HQUAyHQWUE
UHIpegueHmsl gAs HQUIUX NPOGYKNIOB.

2. Ilogolimu ¢ 3a60moti U AKKypamHOCMbIO K OPraHu3ayuu
npou3BOgCMBEHHOrO npoyeccd.

YmooObl godumbCa HAUAYUUWETO Pe3yAPMAMA, HYXKHO MUWameAb-
HO KOHMPOAUPOBQMbB BCE NPOU3BOGCMBEHHbIE 3MANbl, KOMOpLle
3QA0KEeHbl B CMAHGAPMHYIO0 MEeXHOAOTUHeCKyto npoueqgypy. Bce
npousBogcmso 'y ICS opraru3oBaHo B coomBemcmaul CO CINQAH-
gapmamu HACCP u cepmucgpuyuponaro no ISO 9001 u ISO 14001.

3. Ilpegroxums cBobOgy BriGOpA

Pasznoobpasue — smo BKyc »x)u3Hnu. Yem wupe accopmumenm
HANUMKOB, KOMOPKIU Mbl npegAaaraem nompeoumero, mem 60Ab-
we UIaHCOB, 4Mo Mbl yTOgUM €ro AUMHOMY BKycy. IIpegroxume
eMy UgeaAbHYIO 4duKYy, U OH € ygOBOALCIMBUEM npugem K Bam
CHOBQ, WmoOkl ONAmMb NONUMb 4ero-Hubygb YHUKQALHOTO.

4. Obecnewums 6ecnepebolinyio pabomy apmomama

Ipogyxmul ICS geaaromcs cneyuaAbHO GAS UCNIOAB30BARUA B
moproselx apmomamax. Onu BecbMma HagexHbl. Obecneubme
cmabuAbRYIO gO3UPOBKY, U Bbl ybegumech B cmadUALHO BbICO-
KOM KauecmBe rOmoBOro HANUMKA.

5. AobasBums X ingredient

Topropplil aBmomMam He ymMeem No-HACMOSAUeMY YAbIOGMbCS, Bbl-
gaBas HanuMoOK. Bawia 3agaua — peryAapHO yucmums ero u cae-
gums 3¢ KQUECMBOM BOghl. Hucmas, yXOKeHHAs MAQWUUHA — BCE PAB-
HO wmo npuBemAuBkbltl npogasey, Ipocaegume 3a smum, u Bt yBu-
gume, YUMo y MaQuuHbl popMUPYEMCs CBOSL KAUERMYPA.

3a gonoarumeAbHOU ungopmayuel 3arasHume,
noxaayucma, Ha@ Hauwl caim www.ics-vending.com
uau Ha caiim «Bareo» www.valeofirm.ru
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hospitality and prestige. It is not easy to describe the
flavour of cardamom; it has a grapefruit-like, floral,
soapy flavour containing some green/woody notes. It
has a menthol undertone
and is similar to ginger.
ICS developed an instant
tea, flavoured with natural
cardamom to be served from |
vending machines. The ICS
cardamom tea is a fine exam-
ple on how ICS adopts its
products to the local taste pro-
file. A drink that makes you
feel welcome and at home.

sred oo T 2logn
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It is not very common to serve soup from a vending
machine. But in Belgium? They love it! However, with con-
sumers getting more health conscious, the tide is turning in
other countries and soup is asked for more regularly.
Moreover people are sometimes longing for a savoury
drink. In the Netherlands and Belgium, soup or broth from
a vending machine is a welcome variety in drinks. Tomato
soup is the number one chosen option in soups, but also the
drinking broth, chicken soup, vegetable soup, asparagus
soup and the traditional Dutch pea soup are appreciated.

To serve the perfect cup the following steps are to
be taken carefully:

1. Find the right ingredients

Our specialists are dedicated to purchase the best
ingredients for our products.

2. Put care and attention into the production process

To achieve the best, each step of the production
process is carefully guarded. These steps are laid
down in standard certified procedures. ICS produces
according to the HACCP standards and is accredited
ISO 9001 and ISO 14001.

3. Offer freedom of choice

Variety is the spice of life. Offering a wide choice of
beverages will satisfy the need of the individual con-
sumer. Serve the perfect cup and you will make sure
that customers will gladly come back to treat them-
selves to another unique drink.

4. Make the machine run smoothly

ICS products are made specifically for the use in
vending machines. ICS vending products are reliable
products; a constant gram-throw ensures a quality
drink over and over again.

5. Add the X ingredient

A vending machine cannot serve the drink with a
genuine smile. Make sure that the machine is cleaned
regularly and that the quality of the water is good. A
clean, well-kept machine is welcoming to the con-

sumer. By doing so, the machine will have
its own clientele.
For more info please visit our website
) www.ics-vending.com or get in touch with
v .+ Valeo at www.valeofirm.ru



KNlacCUYeCKni,
CIIIBOMHBIA,
CNagKum,
6enbiit

Ya# CO BKYCOM NMMOHa,
riepcuka, MONMOHHbINA
KOKTEANb CO BKYCOM
KIyOHWMKY, BAHWNN,
6aHaHa, Kode

[ Lo e i 00

Cy6nMUpOBaHHbIH (ObICTPOPACTBOPUMBIN),
3EpHOBON,
MONOTLI

KNacCUHECKWiA, BaHWbHBIW, KapaMenb,
amMapeTTo, NeCHON opex, PoM, TUpamucy,
KNaCcCMKA—3KCTPa, aMapeTTo—3KCTPa,
paHLy3CKUit BaHUNbHBIA, NATTI MaunaTo

cyxue CIMBKY, KYPUHBINA,
CyXue CIMBKN CO CTabunbHOM NeHKow, MACHOW,
MONOYHBIA Kany HO TORMUHT, Kappu

bebida blanca rica

NAMOHHbINA, NEPCUKOBbIA,
aNenbCUHOBBIA, MATHBIA,
3PA-TPLiA, YepHbilt HeCnaaKui,
YEPHbI MEIKONUCTOBOWM

I 150 mn, 70 mm, kop./Gen.
150 mn, 70 MM, Gexc./Gen.
) 1 150 mn, 70 MM, Ben.
: 150 MM, 70 MM, xop./6en. pudr.
180 mn, 73 MM, kop./Gen.

105 MM, npo3zpauHbii
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Briurpas npaBo Ha npoBegeHue OAUMNUUCKUX
urp 2008 r. B Ilekune u BcemupROl BblCMAaBKU
SKCIIO 2010 B Hlanxae, Kumalickoe npasu-
MmeAbCIMBO NPUCMYNUAO K PEaAU3dyull NPOrpam-
Mbl KDYNHBIX UHBECMUUUU B FOPOGCKOU PEALCO-
Brll mpaHcnopm B KpynHelwux ropogax Ku-
masi. Coraacno coobujernuro r-ua Kbsan Enuana,
npesugenma Kumatickol accoyuayuu cBA3U U
mpaHcnopma, B Kumae nocmpoeHo 6Goaee 20
nog3eMHbIX U AerKuX PeAbCOBBIX AUHUlU npomsi-
XxeHHocmblo cBbhiwe 500 km B 10 ropogax, a
umeHHo: B Ilekune, Illanxae, Tanbusune, I'y-
anwxoy, Hanuyrne, Aaasine, Yxane, Illenxene,
Yynyune u Hankure. Xoms kumailickull mempo-
cmpol npoxogum NOKA gemcKylo cmagulo pas-
BUmMUs, BAACMU BO BCEX OCHOBHBIX ropogax
cmpeMsamcs, BOCNOAb30BAMbCA ero yCAyramu.
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With its successful bidding for 2008 Beijing
Olympic Games and Shanghai World Expo 2010,
China's government has begun its large-scale invest-
menlts upon the urban rail transport in main cities of
China. According to Mr. Qian Yongchang, President
of China Communications and Transportation
Association, China has built more than 20 subway and
light rail lines with the operating length of over 500 km
in 10 cities throughout the country. These 10 cities are
Beijing, Shanghai, Tianjin, Guangzhou, Changchun,
Dalian, Wuhan, Shenzhen, Chongqing and Nanjing.
Although the Chinese urban rail transport industry is
still in its infancy, all levels of governments in main
cities are zealous for the construction of urban rail
transport. Up to now, another 6 cities have just been
newly approved by the State Council to start up rail
transport construction, still more than 20 cities are



Hegasro I'occoemom KHP OblA0 npuxHsamo pe-
weHue npucmynume K COOPYKeHUK Mempo B b
ropogax, paccMampuBdiOMmMCs KAHGUGAMypbl
ewe 20. Coraacno cmamucmuke, B Kumae cBbl-
we 50 ropogoB ¢ HacereHUeM, NPEBLIUAWUM 5
MUAAUOHOB HeAoBeK. [1o npornosam, B OAuXaul-
uiue rogbl MeMPONOAUMEHOM CMOTym
ob03aBecmuch He MeHee 36 u3 HuUX.

Paccmompum cumyayuio na npume-
pe KpynHelwero 5KOHOMUY€E€CKOTO
uenmpa Kumas, KaKuM ABASEMCS
Hlanxaii. C 1990 no 2000 r. 3gech ObAO
coopyskeno Bcero 3 Aunuu odbwel npo-
msoKeHHocmblo 65 kM. Ilpegnoaara- !
emcs, umo K 2010 rogy ux uucao go-
cmurnem 9 npu npomsukenHocmu 400 o
kM, a K 2020 Hlanxaill noAHOCMbIO 30-

Bepwlum CBOU NAGH pa3BUmMUs ropog- .
ckoll cemu Mempo NPOMSUKEHHOCMbIO
780 km (uucao aunuti — 17).

Bricmpoe pa3Bumue MemponoAu-
meHa B OCHOBHBLIX ropogax KHP om-
KpbiBaem HOBbl€ BO3MOXXHOCIMU (As
aBMOMAMU3UPOBAHHOI MOProBAU U
CaMOODOCAYKUBQHUSL.

Kumatickoe npaBumeabcmBo npu-
raquaem npuHsamb yyacmue B 3mou
nporpamme 3apy0OeKHbIX UHBECMOPOB, NpOu3-
BogumeAel U NOCMAaBWUKOB 000pygoBaHUA,
npuueMm He MOAbKO B COOCMBEHHO MPAHCNOPM-
HYyl0 UH@pacmpykmypy. 3gecb nompeOyromcs
aBMOMAmMbl gAst NPOGAKU NPOE3GHLIX OUAEMOB U
Kapmouek, KOHMPOAbHblE ABMOMAMbL HA BXOg U
BbIX0g, PA3MEHHBIE ABIMOMAMbL U MHOTUE gpyrue
Bugbl 00OPygOBQHUA (ASL ABMOMAMUYECKOU
MOProBAU U CAMOOOCAYKUBQHUSA.

B uyeaom aBmMOMaMU3UPOBAHHASA MOPTOBAS
6ypHo pa3BuBarack B Kumae B nocaeghue nsamsp
Aem. OgHAKO nepeg KumalCKUMU BE€HJUHI-One-
pamopamu cmoum euje MHOro npobaem. Asmoma-
mbl, yCMAHOBAEGHHbIe B 00UeCMBEeHHbIX MEeCMAXx,
yacmo cmpagarom om BAHGAAOB U rpabumeaet,
MaK Ymo KumaliCKuM onepamopam npuxogumcs
AOMQIMb FOAOBY He MOABLKO HAG pu3MeujeHueM aB-
momamos, YeHoU MOBAPOB U UX OCMABKOU, HO U
Hag obecneueHueM COXPAHHOCMU U 6GE30NACHOC-
mu. Qakmuuecku cerogus npubblAb 0OM BeHGUHI'A
BO3MOJXHQ B OCHOBHOM HU CMAHUUSX C KPYIAOCY-
mounol oxparoi. [Ipasga, B ¢Ba3Uu ¢ ObicmMpbM
pacwupeHueMm cemu ropogckux MpaHCNOPMHbIX
AUHUU U OOUABHBIMU UHBECMUUUAMU CUMYQUUs
MEHsIemcsl B AyUUlyl0 CIMOPOHY, U eCmb HAgexyga,
Ymo ¢ BHegpeHUeM KPYIAOCYMOYHOU OXPAHbl U
cucmeM HaOAOgeHUS BEHGUHT-Onepamopam npl-
gemcs mpamump MeHbUIE CUA U CPegCMmB HA pe-
MOHM U 0O0CAY’>KUBQHUE CBOUX QBMOMAMOB.

3agaue gaabHelwero pa3pumus KUmMAauckou
UHgyCmpuu BERJUHIA U CAMOOOCAYKUBAHUS,

oprkomurer China
Vending Show - 2007

Organizing Committee,
China Vending Show

under the procedures of approval. Figures show that
China has more than 50 cities with the population sur-
passing 5 million people. It is estimated that more
than 36 main cities in China will develop their own
urban rail traffic in the coming years.

Take Shanghai, the largest commercial metropolis

in China, as an example. From 1990 to
2000, only 3 urban rail lines were built
) with a total length of 65 km. From 2001
to 2010, it is expected to have 9 lines
with a total length of 400 km. From 2010
to 2020, Shanghai will finally complete
its construction plan of 17 lines with a
total length of 780 km.
Fast development of urban rail trans-
port in main cities of China will bring
I many business opportunities for the
vending and self-service industry. The
Chinese government warmly welcomes
foreign investors, equipment manufac-
turers and suppliers to join in such a
high tide of urban rail transport con-
struction. The government not only
needs to procure rail transport facili-
ties, but also to purchase ticket vending
machines, passengers check-in &
check-out equipment, card dispensers,
currency/coin exchangers, and many other self-serv-
ice and vending equipment.

Vending business has been developed rapidly in
China over the past five years. However, the Chinese
vending operators are confronted with many problems
on the way ahead. Vending machines placed in the
public are frequently damaged or broken by burglars.
Security of vending machines is one of the headache
problems for the Chinese vending operators to tackle.
They should not only consider the location of
machines, pricing of goods, delivery of goods, but also
pay much attention to the security of the machines.
Only those vending machines placed at rail transport
stations with 24-hour security service have the possi-
bility of satisfied profits. However, with the rapid
expansion of and large-scale investments upon sub-
way and light rail transport in main cities of China,
the situation is changing more for favorable for the
Chinese vending and self-service operators. It's no
doubt for them to obtain reliable and stable profits
along rail transport lines at present. Strict 24-hour
security is served in all rail transport stations with
safequards and surveillance systems on watch day
and night allowing the operators to save much man-
power and money on repairs and maintenance of their
machines.

In order to further develop the Chinese vending and
self-service industry, to strengthen technical
exchanges and trade cooperation between the
Chinese and overseas industry associates, and
expand business opportunities in the Chinese market,

Anekc Yen,

(LWaHxa)
Alex Chen,

(Shanghai)
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YKpenAeHusA MEeXGYHAPOGHOI0 MeXHU1eCKOIo
0ObMeHa U MmOopProBoro COMPYyGHUHECMBA MEXJY
NpOMBIWAEHHBIMU Kpyramu Kumas u 3apybOe-
JXKbA, @ MAKXe pacuupenuro Ou3Hec-BO3MOX-
Hocmel HA KUMAQlCKOM pbIHKE CAYXUIM Bbl-
cmaska China Vending Show 2007, noanoe Ra-
3BaHuUe Komopou «4-a MexXgyHnapogHas Bbl-
cmaBka B Kumae BeHGUHTOBHIX cucmeM U Npo-
gyKyuu gAsi KOMMepueCKOI'o CaMOOOCAYXUBQ-
Husi». Ee cnoncopamu siBastomcs Bcekumaii-
cKaa pegepayus NPOMBIWAEHROCIU U MOPIroOB-
Au u komnanusa «Yaitina TonbsH», a opraHu3a-
mopamu — maxkue ¢pupmbl, xkax Ilanxatickas
BbLICINABOUYHAA KomMnanus « Tanweny», «llanxat
xataatimce Ou3HeC MeHegXXMeHM KOHCAQAMUHI»
u pag gpyrux. BeitcmaBka npotigem ¢ 31 mas no
2 uronsa 2007 r. B LlIaHXaliCKOM KOHTPECCHO-Bhl-
cmaBO4HOM yenmpe «Beunocusiowuli»n. B Bbl-
CMaBKe NAQHUpYem NPUHAMb yiacmue pag u3-
BeCMHBIX KOMNAHUlU u3 6oAee ueM gByx gecsm-
KOB CMPAH, B 4UCAO KOMOPHIX BXOgsAM
ASTROSYS, AUCMA, BAIXUE, BIANCHI,
CASHCODE, COFFEE QUEEN, COINCO,
DIXIE-NARCO, FENNER, FUJI B:i1'53SHAI,
GIERRE, GUARD, HAPPYLINE, HUAXIN, ICT,
JCM, KIMMA, NECTA, MEI & CONLUX, N&W,
PANASONIC, PROTEL, SANDEN VENDO,
VESIEL, VTI, SINGGU, S.M COIN, 3M, u gp.
CBoux npegcmaBumeAel HA BbICMABKY HANPAB-
ASllOM, KpOMe MOro, makxue BegoMcmBa, KAk
«YHatina Mempo Onepetimen», «Yatina I[Tocm»,
«Yatina KOruonnsii», rocmuHU4YHble cemu U
MHOTUe gpyrue KumdaticKue u MeXgYHG~ - Grhle
cmpykmypnbl. Bolcmaska pa6omaem moAbKO GASL
npogpeccuoHaAOB, NepCOHAABHbIE NpUuraAdule-
Hust ObiAu HanpaBAeHnbl boaee wem 5000 unocm-
PUHHBIX CNEYUAAUCMOB, KOMOPble MOI'ym BOC-
nNoAb30BAMbCS BbICMABKOU gAA YCMAHOBAEHUE
MOpProBblX U UHGOPMAUYUOHHBIX KOHMAKMOB.
AONOAHUMEABHYIO UHMOPMAUUIO MOXKHO NOAY-
uums Ha 0PUUUAAbHOM caume:

http://www.vendingshow.com
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“The 4th China International Vending Systems &
Commercial Self-Service Products Exhibition 2007"
(China Vending Show 2007) sponsored by All-China
Federation of Industry & Commerce, China Tongyuan
Corp and administrated by Shanghai Tiansheng
Exhibition Service Co., Ltd. and Shanghai Highlights
Business Management Consulting Co., Ltd. and other
relevant organizations will be held on May 31 -June
2, 2007 at Shanghai Everbright Convention &
Exhibition Center in Shanghai, P. R. China. This exhi-
bition has attracted renowned enterprises from more
than 20 countries and areas worldwide to exhibit. The
exhibit brands include: ASTROSYS, AUCMA, BAIX-
UE, BIANCHI, CASHCODE, COFFEE QUEEN, COIN-
CO, DIXIE-NARCO, FENNER, FUJI BINGSHAN,
GIERRE, GUARD, HAPPYLINE, HUAXIN, ICT, JCM,
KIMMA, NECTA, MEI & CONLUX, N&W, PANASON-
IC, PROTEL, SANDEN VENDO, VESIEL, VTI,
SINGGU, S.M COIN, 3M, etc. In addition, China
I“etro Operation Corp., China Post, China Unionpay,
Hotel Chain Institutions, China government procure-
ment agencies as well as many multinational corpora-
tions have assigned their representatives to attend the
exhibition. This exhibition is only open to profession-
al visitors. Up to now, over 5000 overseas professional
visitors worldwide have been invited to attend the
exnibition for purchasing, networking and market sur-
vey. For any further information about the exhibition,
please visit the official website: http://www.vending-
snow.com.

Writer's Contacts:

Mr. Alex Chen

International Liaison Office of the Organizing
“ommittee

The 4th China International Vending Systems &

Commercial Self-Service Products Exhibition 2007

Address: Rm. 4A71, Shanghai Mart, 2299 Yan'an
Road (W.), Shanghai, 200336, P. R. China

Mobile: +86-13818028583 (English Speaking)

Tel: +86-21-62365580

Fax: +86-21-62918125

E-mail: vendingshow@vip.citiz.net



Anacmacus KoxeMmsaKuHa, rpynna KoMnaHuil
«Yruxkym» (Mocksa)

TIporpeccuBHble MEXHOAOTUU NOOEXGAOM JeUIEBYIO
pabouyro cuay gawke B Kumae, nHecMompst HG mo, 4mo
NpaBuMeEALCMBO CMAPAEMCs MPygoycmpoums KAKGo-
IO CBO€ro IpKGAQHUHA, NPUGYMBIBAA AL HUX MAKue
npogeccuu, KOMopkle KWKymcs CMEWHBIMU OObIUHOMY

| PYCCKOMY HEAOBEKY.
K npumepy, ra nymu
B TOCIMUHUYUY, KOMO-
prll 3aHumaem 200
mempoB, cmosm 5 ue-
AOBEK U YKa3blBQiOm
aBmobycam U AEerKo-
BbIM ABMOMOOUAAM
! gopory. M smo Bmec-
mo OBbIYHBIX YKA3ameAel CO CMPEAKAMU.

Pacnpocmpanenocmb BEHGUHTOBBIX (BIOMAMOB B

Kumae Beauka. OHuU, KK U B gPYTUX UUBUAU30BAH-
HbIX CIMPAHAX, YCMAHOBAEHb! B (3PONOPMAX, B WOY-
pymax pabpuk, Xxorrax opucHbIX 3gaHul
u Ha Bok3aaax. [Ipeobragarom cobcmBen-
HO KumaicKkue aBMmoMambl C HENOHSMHBI-
MU ueporaugamu u Kumalickue Bepcuu
MeXgyHapogHblX OpeHgoB. Hauje Bcero
3mo 6e3AUKO-DeAble, Cephle U FTOAYOkle aB-
momamspl. OueHb NOXOXU HA me, umo
cmaBam y ce6s HQ pOGUHE ANOHUbL

Ipogarom uauje Bcero xoAogHble HQ-
numxu coHCmMBEHHOrO0 NpPou3BOGCMBA U
cHeku. Pexe Bcmpeuqiomcs QBMOMAMbL
no Npogaxe ropaiux HANUMKOB (OOBIUHO
B as3ponopmax). HanomHio, umo y kumaii-
ueB, uzobpemameanell BEAUKOTO 3€A€HOTO
uas, Koge He NoAb3yemcs 00AbULOU nony-
AgprROCMBI. XOms romoBUmMb €ro OHU, B
omaudue om ppaniuy30oB, HAYIUAUCH.

| ’ Anastasia K-hemyatira, UNICUM
group {Moscow)

The advanced technologies tend to
defeat the cheap manpower — even in
China. It happens despite the Chinese

government tries to hire as much its citi-
i . zens as possible, even inventing for them

professions that look funny for an ordi-
nary Russian. For example, approaching a
hotel standing within 700 m, one is meet-
ing 5 (five! ) men showing the direction to
buses and passznger cars. And note it's
done instead of he usual road signs with
arrows...

Vending mac: ines are widely distrib-
uted in China. L ke in the other civilized
counlries, they are installed in airports,
show-rooms of the
factories, at the halls l
of business centres,
and at the railway
stations. Among
them the machines
that prevail are
either of the Chinese
origin, or the Chi-
nese versions of for-
eign brands. Most frequently they are coloured white,
grey or light blue and look rather faceless, like those
installed in Japan by the Jaf "nese.

The goods vended are mainly Chinese-made cold
drinks and snacks. More ra-ely one can come across
hot drinks machines, usualy at airports. I'd like to
remind that in China where the great green tea was
invented, coffee is not very popular. Nevertheless the
Chinese (unlike the French) learned to brew it quite
satisfactory.
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Komnanus Eurogran cneyuaausupyemcs Ha npous-
BOgCMBE UHTPEJUEHMOB gAs UHGYyCMpUuU BEHGUHIA U
ABASIEMCA OGHUM U3 KpyNHEUWUX eBpONetcKuX npous-
Bogumeael B amom cekmope. C camoro cBOero 0CHo-
Banus B 1971r. komnanusi ObLAQ HAQUEAEeHQ HA paspa-
60MKy u npou3BOgCmMBO NOAHOU IaMMbl BbICOKOKQ1eC-
MBEHHDBIX UHIPEGUEHMOB gAsl KOellHbIX GBMOMAMOB.

Cmpana npoucxoxgeHus

Eurogran no gyxy u reorpaguu Begenus onepayutl

SABASIEMCA MEXGyHAPOgHOU KoMnaHuel co wmaob-
xBapmupot B r.Karynoopr, Aarus, u umeem oguchl
npogax no Bcell EBpone. IIpou3BogcmBeHHbIE MOUJ-
HOCmMU KOMNAQHUU DPACNOAO-
JKeHbl B Aanuu u Beaukobpu-
manuu. Hrmepecst komna-
RHuu B Poccuu npegcmasasem
pocculickuti napmuep — cemb
«Accopmu» (www.assorti.ru).

Konmpoas kauecmsa

KauecmBo romosoti npo- '
gyxyuu Eurogran obecneuuBa-
emcs 3a cuem MmujameAbHOIO
KOHMPOASL KQYecmBa HA BCEX
5MQanax, HAQUUHAsA C NPpUeMKu
Chipbsi. B komnanuu geticmsy-
em cmporas cucmema omoopa
NOCMABUJUKOB CbIPbA, APAH-
MUPYIOW,ast HEU3MEHHOE Kaye-
cmBo romosoro npogykma. K nepepabomke gonycka-
emcsi MOAbKO Chlpb€ HQUBBICWETO KAUeCmBd.

Bce unrpeguenms! Eurogran npousBogamcs B CO-
omBemcmBUU C CUCMeMOU KOHMPOASl KQ1ecmBa
HACCP. Aannas cucmema RaAaraem o6s3ameAbCm-
BA NO 00830MEABHOMY JKeCIKOMY KOHMPOAIO BCEX
2MAQNOB NPOU3BOGCMBA, OM NPUEMKU ChPbSL gO
CKAQGUPOBQHUSL U OMNPABKU romoBolU NpogykKyuu
KAUEeHmam.

IlpousBogcmso

Ha npegnpusmusx Eurogran npu npou3Bogcmsae
UHIpegueHmMOB UCNOAb3YIOMCS MEeXHOAOTUU BblCO-
KomemnepamypHOU CYWKU PACNbIA€HUEM U T'PAaHy-
AuUpoBaHus. MHrpeguenmbsl, npou3BegeHHble NO
neppol mexnoAoruu, ooragarom doabwett NAOMHOC-
mMblO U, COOMBEMCMBEHHO, 3AHUMAOM MEHbULE MeC-
ma B KAHUCMPAX, 4MO, B CBOIO OUepeghb, yMeHbUldem
yacmomy OOCAYXUBAQHUS ABMOMQMOB.

Hnrpeguenmsl, u3romoBAeHHble COCOOOM TPAHY-
AUPOBQHUS, UMEIOM AyHUIyI0 PACMBOPUMOCIb U BKYC,
gocmuraemble 3a cuem 6oAbWweEl NOBEPXHOCIMU IPARYA.
Kpome smoro, rparyAupOBaHHblE UHTPEgUEeRMbL OMAU-
yaiomes xopoulell Chinyuecmbio B At0ObIX Kode-aBmo-
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Eurogran is a dedicated manufacturer of ingredi-
ents for the vending industry and among the leaders of
the sector in Europe. Since 1971 the Company has spe-
cialised in the development and manufacture of pre-
mium quality ingredients for vending. Eurogran pro-
duces a full range of high quality instant beverages.

Country of origin

Eurogran is a true international company with
headquarters in Kalundborg, Denmark, and sales
offices around Europe. The production facilities are
based in Denmark and United Kingdom. Distribution
of the company's ingredients in Russia is performed

by the vending chain
«Assorti» (www.assorti.ru).
Quality

In order to offer the cus-
| tomers the best high quality
instant drinks the quality
control begins with the raw
materials. Eurogran has a
! strict policy of the raw mate-
rials supplier selection,
which guarantees stable
quality of ingredients. Only
the best raw materials are
used in the production.

All Eurogran products are
manufactured in accordance
with the HACCP Quality Control System. The quali-
ty is rigorously controlled through all stages of pro-
duction from selection and reception of the raw
materials through to storage of the finished product
and its delivery to the customer's door.

Production

The products are produced either by spray drying
or by granulating. Spray dried products have a high-
er density which means that they take up less space
in the canister and the vending machine can there-
fore be refilled less often. The full natural taste of the
product is preserved.

The large surface area of each individual granule
ensures fast solubility as well as perfect flavour.
Granulated products have excellent flow character-
istics and function well in any type of vending
machine, no matter of age or type.

Innovations

In the R&D department at Eurogran one will meet
a dedicated team of ingredient technicians and
developers who follow the latest trends in beverages
and work determined on new products that will meet
the rising demands of customers.



Mamax, BHe 3aBUCUMOCIU OmM MO-
geAu UAU CPOKA SKCNAyamayuu.

Hnunosayuu

Hag paspabomkotl u BHegpeHu-
€M HOBBIX peyenmoB NpogyKyul,
OMBEUAOWUX PACMYW,EeMy Cnpocy
nompebumeaet, B Eurogran pabo-
maem KOMQHGQA BbICOKOKAQCCHBIX
CneyuaAuUCmoB OmMgeAd UCCAego-
BaHUU U HOBBIX pa3pabomoxk.

Hnrpeguenmsu

Komnanusa Eurogran nocmas-
asilem B Poccuio BriCOKOKaQuecm-
BEHHble UHIpegueHmbl N0g mop-
roBol mapkoti Le Royal.

Bca aunellka npogykyuu Le

bt e

| sonera

e sy

e

=

Ingredients

Eurogran delivers
to Russia premium
qudlity ing-redients
under Le Royal brand.

Royal aganmupoBaHa K BKyCO- = .
BbIM NPEgNOYmMeHUuUsAM pOCCUul-
CcKux nompebumeaned.

3a 6oree nogpobHOU ungpopmayuel 06 unrpegu-
enmax xkomnarnuu Eurogran o6pauialiimech K 3KC-
KAIO3UBHOMY gucmpubsiomopy B Poccuu:

Poccusa: «Accopmu — cemb MOProBHX ABMOMQ-
moB», Agpec: 111250, r.Mocksa, Kpacrokazapmen-
HB npoesg, g.1

Tea: (495) 361-92-38, 361-93-65, 221-84-17 (mHo-
TOKQHAABHBLIU }

E-mail: info@assorti.ru, www.assorti.ru

All Le Royal pro-
ducts are adapted
to the Russian consumers’ taste preferences.

For more information about the full Eurogran
product range, please contact our exclusive distrib-
utor in Russia:

«Assorti — a chain of vending machines»

Address: Krasnokazarmenny passage, 1, 111250,
Moscow, Russia

Tel. (495) 361-92-38, 361-93-65, 221-84-17 (multi-
channel)

E-mail: info@assorti.ru, www.assorti.ru

JAHUA

Kogbe

+ Le Royal Prima Karra (500 r) — cybAuMupoBaHHb ObICMPOPAcCmMBOpUMBLll KOghe ¢ Xopoulo c6araHcupo-
BQHHBIM BKYCOM U NPUSIMHBIM NNOCAEBKYCUEM.

» Le Royal Expresso (500 r) — cybAumMupoBaHHbBIU OpicmpopacmBopumMbll KOghe CO BKYCOM KAACCUYECKOTO
ascnpecco. Hgeaien B Kauecmse OCHOBBL gAsl NPUTOMOBAEHUSL KANYYUHO, KOhe ¢ MOAOKOM, Aamme.

~ Cafe Fiesta (250r) — cybaumupoBauHbIU 6ricmpopacmBopuMbll Koge 100 % Apabuka ¢ MATKUM U POB-
HbIM BKYCOM.

TI'opsivuii wokorag

« Le Royal Choco Green (1 krj — ropsuuil ul0KOAQg NO pe3yAbmamaM NPOBOGUMOTO «CAENOro» mecma
onepeguA No KaUueCcmBY BCe UMelouleecs HA POCCUTICKOM PhIHKe (LHAAOTU.

Banuabupiii Kanyuuro

+ Le Royal Vanilla (500r) — romoBbslll HANUMOK C UgEAAbHOU BO3gYWHOU NeHoll, BAHUALHHIM GPOMAMOM
HQ pOCCUUCKOM PbIHKE NPegCMABAEH B KAACCUYECKOM U NPEMUYM BApUAHMe.

CauBku

+ Le Royal Gourmet Topping (750 r) — cyxue MOAOUHBIE CAUBKU OAarogaps Goramomy BKyCy U rycmot ne-
He ABAAIOMCA AYUWUM BbIOOPOM gASl NDUTOMOBAEHUS KAILYUUHO.

+ Le Royal Whitener (750 r) — cyxue pacmumeAbHble CAUBKU; UGEAABHOE COYemaHue UeHbl U Kauecmsd.

Yaii

Le Royal Lemon Tea (1 xr} — 6plcmpopacmBopuMblli 4ali ¢ TAPMOHUYHbBIM, POBHHIM BKYCOM U APOMQMOM
CBEXXEe30BAPEHHOTO Uds C AUMOHOM.
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Baaronpusmmble 2KOHOMUYECKUE
yCAOBUSL CROCOOCMBOBAAU IMOMY,
Ymo ompdacAb MOProBbIX ABMOMA- « i
moB B ['epmanuu ommeyaem cmoti- -
KO€ NoAOKUmMeAbHOe pa3pumue. AB-
momambl gAst NPOGAKU HANUMKOB U
NPoOgyKmMoB NUMAHUSL CINAAU HEOM'b-
eMaAeMoUl 4acmbi0 COBpEMEHHOU
xusnu. CerogHs OHU NONYASIDHBL KAK
HUKOTgQ paHbUle. .

Huwxe npegcmapaena xapakmepu-
CMUKaQ COCMOSIHUS OMPACAU NO gaH- !

Favourable economic situation
in Germany encouraged the
branch of vending industry to
develop. Drinks and food machi-
nes have become an integral part
of modern life. Today they're
more popular than ever.

Here you can see the description
of the branch’s condition, accord-
ing to German Vending Asso-
ciation’s (BDV) data. The statistics
covers only food-selling machines.

Hop6ept MoHCCEeH,
npesnneHt F'epmaHcko
BeHAuHr-accoumnayuu (KenbH)
Norbert Monssen, the
President of German Vending
Association (Cologne)

neim I'epmanckoll BeHgUHI-accoyua-
yuu (BDV). Cmamucmuka orparuye-
HQ aBMOMamMaMu gAs peaiusauuu
NPOGOBOALCMBEHHBIX MOBAPOB. AAs
CNPABKU YKAKeM, 1Mo B HACmMoAuee

By the way, about 600 thousand
cigarette-selling machines func-
tion in Germany now. The statis-
tics does not include about 100
thousand machines selling chew-

Bpemsa B 'epmanuu HAxogsumcs B 9KC-
nAyamauyuu maxke okoaro 600 myic.
aBMOMAamMoOB gAsl npogaxu curapem. Cmamucmuka He
BKAIOU@em makxe oKoao 100 mbic. aBmomamoB no npo-
gwKre KeBameAbHOU pe3uHKU U KOHGOMUMOB.

ing-gum and condoms.

During the period from 1999 to 2006 the fol-
lowing quantity of new machines appeared at

the market:
B I'epmanuu B nepuog ¢ 1999 no 2006 rr. Ha pbIHOK NO- 'rr::ce'z:;s 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006
CMynuAu HOBbLE MOPIOBble ABMOMAMbL B CACGYIOU,eM Ko- |70
AuvecmsBe:
Cold drinks
machines  [13.700|12.700(12.500( 8.000 | 5.300 | 4.700 | 3.800 | 3.400
r (bottled)
Tuns
1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006
aBToOMaToB | I Hot d(inks
ABTOMATHI [?If)g?'_”es 15.500| 8.800 | 7.000 | 6.700 | 7.100 | 8.400 | 4.500 | 7.400
e installed)
Romons 118.700(12.700(12.500] 8.000 | 5.300 | 4.700 | 3.800 | 3.400 - - r
HanUTKoRB (B Hot drinks r
ByTHINKAX) machines  |15.600|18.700 28.60031.200/35.800[30.000(27.000/20.000
ABTOMATH! (table)
ropa4unx
HannTos, |15-500] 8.800 | 7.000 [ 6.700 | 7.100 | 8.400 | 4.500 | 7.400 S
HanonbHbIe machines | 4-350 | 5.0008.500 [ 6.400 | 5.500 | 5.300 | 4.100 | 3.000
ABTOMATHI
rops4ynx
HanaTkos, |15-600/18.700[28.600(31.200[35.800/30.000[27.000[20.000
acTONbH . e, .
1 i According to the Association's estimates,
- 9 ]
AsTOMATH! | 4,350 | 5.000 | 8.500 | 6.400 | 5.500 | 5.300 | 4.100 | 3.000 about 10-15% of new machines at the market
replace the worn-out ones. This does not

Ilo ouenkam Accoyuauuu, okoao 10-15 % BROBb nocmy-
NUBWUX HA PIHOK ABMOMAMOB CAYXAM GASL 3aMeHbl U3-
HOWEHHBIX. MO0 He pacnpocmpaHAemcs Ha KOMOUHUPO-
BQHHble U HACMOABHblE (QBMOMQMbl, NOSBUBWUECSA HA
PblIHKE AUULb HECKOABKO Aem HA3Qg.
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extend to combined and table machines
which appeared at the market just several

years ago.

The quantity of vending machines installed
in Germany at the border of 2006-2007 is esti-




KoauuecmBo moproBeix aBmoMamoB, yCMAHOBAEHHbIX
B I'epmanuu na pybexe 2006-2007 rr., ouerusBaemcs, ¢
yuémom YKQ3GHHbIX BblUE GAHHBIX NO cOBUMY, CAeqylo-
wum 06pa3om:

ABTOMATbI XOIOAHbBIX HAMUTKOB 153.000
ABT. FOPSYUX HATTUTKOB HACTOMNbHbLE 202.000
ABT. FOPAYUX HATTUTKOB HAMOJIbHbIE 86.000
ABTOMATHI CHEKOBbIE 88.000
ABTOMATbl MOPOXEHOTrO 3.000
WUtoro 532.000

Obwee yryvuweHue 3KOHOMU4EeCKoU cumyayuu B 2006
I. NOAOKUMEABHO OMPA3UAOCh HA OMPUCAU MOPrOBbIX
aBmMOMQIMOB B [e€pMUHUU: UX KOAUHECMBO NOCMOSHHO
yBeauuuBaemcs. IlompeGumeabckull cnpoc Boapacma-
em, B m.4. HQ NPOMBIUAEHHOM DbIHKE, KOMOpPbill, KK u3-
BECMHO, OYeHb YyBCMBUMEAEH K KoAebanusaM ueH. baa-
rogaps ycmoUuuBOMy pocmy nompeOAeHUs UMQAbSH-
CKUX KO(heUHBIX HANUMKOB, MAKUX, HanpuMep, Kax Kany-
qUHO UAU AQMINE MAKUAMO, YGAAOCh YBEAUUUMb YUCAO
YCIMAHOBAEHHBIX KOQEUHbIX aBMOMAMOB, U, COOMBEem-
CMBEHHO, YBEAUUUML NPUOBLALL.

ITo-npexxnemy 60AbWIAA 4aCMb QBMOMQINOB YCMAHOB-
AEH{ B YUPEXJEHUAX U HA NPegNPUAMUAX, IJ€ UMU NOAb-
3ylomcsi B OCHOBHOM compygruku. limenno sgecy Haubo-
A€e OM4EMAUBO NPOABASEMCS CMPYKMYPHBIU CYBUI B
TepMAHCKOU 3KOHOMUKE: C OGHOU CMOPOHbI, 3aKphlmue
npegnpusmull U COKpAawjeHUue WMmamoB B cepe npous-
BOGCMBA NPpUBOgUM K ONPEJeAEHHOMY YMEHbUWEHUIO
Mecm gas pasMeuweHus aBMOMQMOB, C gpyrol — aBmo-
Mambl CIMAAU YaWe UCNOAb30BAMbCS BMECIO CMOAOBLIX,
cmaBwux HepeHmabeapbRbMU. OGHUM U3 pe3yAbMAmoOB
3moro cmaao mo, umo B 2006 1. 06béM NPOGAXX HACMOAD-
HBIX QBMOMAMOB (Af I'OPAYUX HANUMKOB BHOBb YBEAU-
QUACA.

IMo gannbim Accouyuauyuu, 06bEM NPOGAK HANUMKOB ,
KOHGUMEePCKUX U3geAull U AETKUX 3aKyCOK Yepe3 mopro-
Bble apmomamyl B 2006 r. npeBrICUA NPOWAOIOGHUU NpU-
OAu3UmMeEeAbHO HA 5 % u cocmaBuAa B 2006 r. noumu 2, 415
- MApPg. €. YKA3AHHAS CYMMA CAOKUAACH CAEGYIOUUM 06PA-
30M:

— ropsivue HanUMKU 926 man. €

— XOAOQHblIE HANUMKU 895 man. €

— CHEeKOBaA NpogyKyus 356 maH. €

— wmyuHble npogykmbl numanus 232 MaH. €

— MOpOXXeHOoe 6 MAH. €
Hmoro 2,415 mapg. €

B I'epmanuu okoao 1000 pupm-onepamopos. Koauuec-
MBO HOBbIX QUPM NOCMOAHHO YBEAUUUBAEMCS, YMO HE B
NOCAEQHIOW ouepegb OOBSICHAECMCA mMeHgeHyuel K pas-
BUmMuo maroro pusneca. Onepamopsl gelicmByom 60Ab-

mated, taking into account the data given
above, as following:

Cold drinks machines - 153.000
Hot drinks machines (table) 202.000
Hot drinks machines (floor-instatled) 86.000
Snack machines 88.000
lce-cream machines 3.000
Total 532.000

The total improvement of the economic
situation in 2006 has had a positive effect
on the branch of vending industry in
Germany: the number of the machines is
increasing constantly. The consumers’
demand is increasing too, including the
industrial market which is very sensitive to
fluctuation of prices too. Owing to the fact
that the consumption of Italian coffee
drinks like cappuccino and latte is growing,
the number of installed coffee-machines
and — in accordance with this — profits
have increased.

As before, the most part of the machines is
installed in offices and at factories where
they are used mostly by the staff. Here we
can see clearly the structural changes in
German economics: on the one hand, the
closing of factories and stuff reduction
results in diminishing of places for the
machines’ installation; on the other hand,
the machines are more often used instead of
canteens which have become unprofitable.
One of the results of these changes is that
the sales volume of table-installed hot
drinks machines has increased again in
2006.

In accordance with the Association’s data,
the sales volume of drinks, pastry and snacks
from vending machines in 2006 has exceeded
the last year's for about 5%. In 2006 it made
up nearly 2.415 bn €. The sum is formed as fol-
lowing:

— hot drinks 926 mn €
— cold drinks 895mn €
— snacks 356 mn €
— piece-goods (food) 232mn €
— ice-cream 6 mn€

Total - 2,415 bn €
There are about [ thousand operator firms

in Germany. The number of new ones is
increasing constantly. This can be explained
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well 4acmelo B PEruOHAABHOM UAU AOKUABHOM MACIUMA-
Oe, AuWF HeMHOTue — B pecnyOAuKaHCcKoM. K nocaegrum
OMHOCAMCS, B HACMHOCINU!
«Coca-Cola-Erfrischungsgetraenke AG», bepauH
«Dallmayr Automaten-Service», Mionxen

«Selecta Deutschland», Sw6opH

«Maas International», Epyx3aan
«CA-Vending-Gruppe»

+ tARAMARK», Hot-HU3zenbypr

«Sodexho», Xoxxaiim

«SV Care Catering», AanreHnpeing.

*

*

*

*

*

*

*

+ ABmomampt B moge. OHU npogalom npoe3gHble OuAe-
mbl, NOYMOBbIE MAPKU, HANUMKU U AETKUe 3aKyCKU, Mo-
Bapbl NOBCEGHEBHOTO cnpoca u m.q. 70 % HaAUHHBIX ge-
Her Bolgaromcs dankomamamu. Ocoboll NONYAAPHOCIbIO
aBMOMQMbl NOAL3YIONICS Y MOAOGEXKU. JMO BNOAHE 00b-
ACHUMO, Beghb 3MO0 NOKOAEHUE yXKe C gemcmBa NPUYUeHO
K obpawernuio ¢ 3AeKmpoHHOU mexHukol. CHaOXeHue
numaHueM pabOMHUKOB nNpegnpuamul oCcyw,ecmaasiem-
CSl CerOgHA NOYMU UCKAIHUMEABHO NOCPegCmBOM ABMO-
mamos. Onpoc nompebumeaeti, npoBegéHHbIT Accoyua-
yued B 2005 r., noKa3aA, 4mo B XUAbIX PAQUOHAX HAOAIO-
gaemcs HeXBAMKA ABMOMAMOB.

« C KaxgbiM gHEM obulecmBo cmaHoBumcsa Bcé boree
MOoOuAbHBIM. B amoil cBa3u BaKHO, 4umo0bbl ega U Hanum-
Ku 6pLAu gocmynHbl Bcerga u Besge. “Coffee-to-go” — Ha-
uboree pacnpocmpaHERHAA popma ynompebAeHuA 3mo-
ro NONyAAPHOro RHANUMKA. ABmomamel, padomarnuwue
KDYTAOCYMO4HO U 0e3 BBIXOGHbIX, YCMAHOBAEHHblE B
YgOoOHEIX Mecmax U KOMNAKMHblE, HAUAYIWUM 00pa3om
omBevam HyXKgam nompebumeiel. [IpuromoBAeHHbIE
B HUX NPOYYKMBbl U HANUMKU CIMAHOBSMCS BCE boAee KQa-
YecmBeHHbIMU U pa3HoobpasnbimMu. KauecmBo koge,
bAarogaps ONMUMU3UPOBAHHOU MEXHUKE 30BAPKU, YKe
gOCMUrAO BBICOKOIO KYAUHQPHOTO YPOBHA. Bom nouemy
aBMOMAMBbL CMAAU BAKHBIM KAHAAOM cOBLNGA KOhe — Alo-
Oumelwiero HANUMKA HEMUEB.

« Hagesxnocma, npusaexameabHbll BHEWHUU BUg U 3p-
TOHOMUYHbIU gU3aliH ABMOMAMOB CNOCOOCMBYIOM MOMY,
4Mmo UMU HQUUHAXOM NOAb30BAMbCS GUKE CAMbIE B3bICKA-
meAbHble nompedumel. Accopmumenm, npegaaraembli
aBMOMaMAMu, NOCMOAHHO OOHOBASIEMNCA — ONEPAMOPHI
YYMKO pearupyiom HA AKMYAAbHbIe MEeHgeHUuUu B nUMa-
nuu. Tax, ouenb NONyAAPHEIMU B NOCAEGHEE BPpEMSA CINAAU
HU3KOKUAOPUUHblE NPOGYKMbl, OUONPOGYKMblL U NDOGYK-
mbl, UMeW e OMHOWeEeRHUE K Ae4eOHOMY NUMAHUIO.

+ ABmoMampl npegaaraiom camble pasdHbie Kogetlnble
HQNUMKU — 0m 3CNPecco go PA3HbLIX COPMOB PACMBOPU-
MOro Kogpe; 5mo no3BoAsiem OCBOUMb HOBble CEerMeHMmbl
PBIHKQ, Tge gOo CUX NOP GBMOMAMbL ewje He ObAU Npeg-
cmaBAenbl. Mix menepb MOXHO Halimu B peCmMOpPAanax u
KOH(pepeRry-3aAax rocmuRul, Kapemepusix My3ees, Ioc-
YUpeXgenusax u Cygax.

» Cmotikas akmuBHOCMb, KOMOPYIO NPOABAAIOM KPYyn-
Hble hupmbl nUWEBOU OMPACAU B ABMOMAMHOM OU3Hece,
YNPO4UAQ KUK PUHAHCOBYIO 63y BEHGUHIA, MAK U JOBe-
pue nompebumeanell K aBmomMamam.
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by the tendency to small business developing.
The majority of ¢cperators work in regional or
local scale, and only some of them — in repub-
lic scale. These are in particular the following
companies:

« «Coca-Cola-Erfrischungsgetraenke AG»,
Berlin
«Dallmayr Automaten-Service», Munich
«Selecta Deutschland», Ashborn
«Maas International», Bruehsal
«CA-Vending-Gruppe»
» «kARAMARK?», Neu-Isenburg
«Sodexho», Hochheim
«SV Care Catering», Langenfeld

*

-

*

*

*

*

+ The machines are in fashion. They sell
tickets, post stamps, drinks and snacks,
everyday-needed goods etc. 70 % of cash is
given out by ATM machines. The machines
are especially popular among the young
people. This fact is easy to explain — the
new generation is used to electronic
devices from the early childhood. The
machines supply workers of the factories by
food and drinks. The survey of consumers
held by the Association in 2005 snowed the
lack of machines in accommodation dis-
tricts.

+ The society is becoming more mobile
day by day. That's why it's important to
make food and drinks available anytime and
anywhere. “Coffee-to-go” is the most usual
way of drinking t. Compact round-the-clock
machines working 7 days a week, installed
in convenient places satisfy the consumers’
demands perfectly. Food and drinks made
in the machines are becoming more and
more qualitative and variable. Thanks to the
optimized technique of brewing the quality
of coffee is very high. That's why the
machines have become an important market
of coffee.

~ The reliability and the attractive
ergonomic design of the machines make the
most exacting consumers to use them. The
assortment offered by the machines is being
renewed constantly — the operators are aware
of the new tendencies in catering (low-nutri-
tion food, bioproducts etc.)

+ The machines offer different coffee-drinks
(espresso and all kinds of instant coffee); this
lets develop new segments of market. Now
you can see the machines in restaurants and
conference-halls of hotels, in museum cafes,
offices and courts.

» The constant activity of big catering com-
panies in the sphere of vending business has
strengthened both the financial basis of vend-



+ ABmomam cerogna CMaHoBUMCS 3IAeMEeHMOM CMUAb-
HOU JXU3HU, YMO NPOABAAEICA, HANpUMep, B COBPEMEH-
HbIX KUHODUABMAX. OMO NOAOKUMEALHO CKA3bIBAEMCH
HQ penymauyuu OMPAcAU B UEAOM.

~ [loBcemecmHoe pacnpocmpaHenue dBMOMAMOB No-
poXxgaem OTPOMHOE KOAUHEeCMmBO HOBbIX Ugel, Kacaio-
WUXCA UX UCNOAbL30BQHUA GASl CObIMA CAMBIX PA3HO00-
pasneix moBapoB. Tak, Hapagy ¢ yKe cmaBuuMu KAACCU-
YecKuMu HAQNUMKAMU U NPOGYKMaMu NUMAHUA, ABMOMQ-
mbl npogarom KHUTU, gamckoe Oeabe, Oamapellku, MO-
OuAbHble MEAeOHBL, 30HMbl, CYBEHUPHYIO NPOGYKUUIO,
cpegcmBa NO yXOQgy 34 MEAOM, HAKUBKY U m.g. ABmoma-
mel BCe qawje UCNOAB3YIOMCA MAKKEe gAA BblgauU UH-
CMPYyMEHIMOB U 3QWUMHbIX npucnocobrenull HA npo-
MbIWAEHHBIX NPEGNPUSMUSAX.

Hecmomps Ha mo, umo BO MHOIUX JKUABIX PAUOHAxX
T'epmanuu B nocaegrue rogel yXyguUAOChL CHADXenue
HACEAEHUs HQNUMKAMU U AETKUMU 3QKyCKAMU, KOMMY-
HAABHBlE OPraHbl OTPAHUYUBAIOM BO3ZMOXHOCIU GAS YC-
MQHOBKU ABMOMAMOB NPOGYKMOB NUMAHUA U HANUMKOB
HA 00wecmBeHHbIX JOPOrax.

Bom nouemy Accoyuayus cuumaem HeoOXogumol AuU-
bepairu3auyuio 3aKOHOgameALCMBA B 00AQCMU Npoekmu-
POBQHUSA U CMPOUMEAbCMBA.

Y

» AucmanyuoHRas nepegaia gaHHbIX Om OgHUX ABMO-
M@MOB K gpyruMm, pearudoBarHas B ['epmanuu 6oiee uem
HQ 3 mblc. anNApamoB, 3HAUUMEAbHO CHUXKAem 3ampa-
mbl Ha ux obcayxusanue. Bo @pankgypme na Llenm-
POABHOM BOK3aAe nogobHAs cemb CBs3blBAE€M OKOAO
COMHU ABMOMQMOB.

- [ThaméxkHple cucmeMbl CMAHOBAMCA BCE boAee pas-
RHooOpasubimu. Hecmompsa Ha npeobiraganue mMoHemon-
PUEMHUKOB, 0KOAO 25 % aBmomamoB 060pygoBanhbl be3-
HAAUYHBIMU NAGMERHBIMU cCUCMEeMaMU. B 3akphimbix cu-
cmemax (BHympu npegnpusamutl) amo uauie Bcero bec-
KOHMAKMHblE NAACMUKOBBlE KUPMOUKU, COBMEWEGHHbIE C
NPONyCKaMu; HA OMKPbUMbIX CUCMEMAX — yCmpoUucmsa
cuumniBaHua Geld Karte (genesxxHotll kapmouku). Bce ua-
we Bcmpedaomces 6aHKHOMHbIE ABMOMAMBbL.

+» Public vending — sxcnayamauiss moproBblX aBMOMA-
moOB B 00w ecmBeHHKIX Mecmax — obaagaem OOABWIUM
PBIHOYHBIM NOMEHYUAAOM U OCBauBaemcs OblcmphiMU
memnamu. ABmomamal BCe uauje MOKHO Bcmpemumb HA
BOK3QAGX U OCMAHOBKAX, B a3p0nopmax, Mecmax npose-
geHus gocyra u 3aHamul CnopmoMm, cmpoUuMapKemax,
yHUBepMarax, B qgMUHUCMPAMUBHbIX OPIraHaX, OOAbHU-
yax u m.g.

« B cgpepe ogpucnoro kogpe — "Office Coffee Service” —
BMecmo KO(eBApoOK u mepMOCOB BCE uaule CMAAU Uuc-
NOAB30BAMbCS HeOOAbWIUE HACMOABbHEIE apmomamsl. Bo-
gopasgamuuku — mak Ha3piBaemble Bottled Watercooler
u BogonpoBogHble pa3dgamuuku {(“Point-of-Use
Watercooler”) — maxoxe cmanoBamcsi Bce boaee pacnpo-
CMPAHEHHBIMU.

« Cosganue 10 mpic. UWIKOA NDOGA€HHOTO GHS OMKPbIBA-
em gas aBMOMamMHOU ompacAu HOBbIU, Xomsl U gocma-

ing and the consumers’ confidence in
machines.

» Vending-machines are becoming an ele-
ment of stylish life nowadays; this is clearly
seen in modern films. This effects positively
the reputation of vending-industry in gen-
eral.

» The spreading of vending-machines is
a source for a huge number of ideas con-
cerning their usage for selling different
types of goods. Now the machines are sell-
ing not only "“classic” drinks and snacks,
but also books, women underwear, batter-
ies, mobile phones, umbrellas, souvenirs,
body-care products, bait etc... The
machines are also widely used for giving
out instruments and security devices at the
factories.

In spite of the fact that in many accom-
modation districts in Germany the supply-
ing of population with drinks and snacks
has deteriorated, the municipal agencies
tend to limit opportunities for installing
food and drinks machines on public
roads.

That is why the Association considers it
necessary to liberate the laws in sphere of pro-
jecting and building construction.

» Remote control data translation from one
machines to anothers realized in Germany on
more that 3 thousand machines decreases
considerably expenses on their service. A net
like described above links more than a hun-
dred machines in Frankfurt at the Central
railway station.

+ The payment systems become more
various. Despite the prevalence of coin-
systems, about 25% of the machines are
furnished by cashless payment. In closed
systems (within the factories) plastic
cards are often used; in open systems
Geld Karte readers can be met. Quite usu-
ally you can see bill-accepting payment
systems.

- Public vending — vending-machines in
public places — has a strong market potential
and is quickly developing. There are a lot of
machines installed at stations, in airports and
in places where people are having rest or
doing sports, in malls, administrative agen-
cies and hospitals...

+ In the sphere of office-cafes — "Office
Coffee Service” — small table-installed
machines are widely used. Bottled Water-
coolers and “Point-of-Use Watercoolers” also
become very popular.
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MOYHO MPYGHbIU PEIHOK. KAroueBas npobAema 3moro Ha-
NpPABAEHUA 3QKAIOUQEmMCss B MOM, YMO NOXEAQHUS
WIKOABHUKOB, C OGHOU CMOPOHKL, U NPegCMAaBAEHUA UX
neqgaroros u pogumeAaet 0 3gOPOBOM NUMAHUU — C gpY-
roll — guaMempaAbHO NPOMUBONOAOKHBIL.

+ Ilpegnoaoxumeabno, yxe B 2007 r. ¢pegeparbroe
NpaBumMeAbCmMBO NpuMem NOCMAHOBAeHUE 00 ymBep-
JKgeHuu nepeuns npogeccul, CBA3AHHLIX C aBmMoMama-
mu. Takum 0b6pazom, MHOroremHue UHMEHCUBHbIE YCU-
AUS GBMOMAMHOU OMPACAU YBEHUAIOMCS YCREXOM.

» B racmosawee Bpemsa naarama apxumeKmopoB 3eMAU
Ceepnbill Petlin-Becm@aaus npoBogum KOHKYypC apXu-
MEeKMOPOB NO 0POPMAEHUIO T'OPOGCKOU aBmMoOycHOU oC-
MAHOBKU C BCMPOEHHbIMU apmoMamamu. Maxkem nobe-
gumeas KoHKypca bygem npegcmasien Ha Eu'Vend
2007.

+ C 20 no 22 cenmadbps 2007 r. B KeabHe B mpemut pa3
b6ygem npoxogums Eu'Vend — mexxgyRapogHas BblCMAB-
Ka moprospix asmomamos. CambiM ApKUM coObImueMm sap-
MapKU go/UKeH cmamb KOHKYPC UHHOBAUUL, B PAMKAX KO-
moporo 6ygym Rarpa>kgeHnsl ABMOPsl AyHlux uget B 00-
AQCmu aBMOMAmMOB, NPOGYKMOB U KOHUenyuil.

C yuémom moro, umo o6'beMbl NPOGAXX HANUMKOB U
AETrKUX 30KyCOK U3 QBMOMAQMOB B nepBble mMpu Mecaya
2007 r. Bo3pocAu, aBMOMAmMHAsL OMPACAL PACCHUMbL-
Baem Ha gaAbHelwee pa3pumue, BKAIOHAS pOCm Npo-
gax cobCMBEHHO ABMOMAMOB U NPOGYKMOB gASl UX 3a-
IDY3KU.

.
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« More than 10 thousand schools of extend-
ed day were open in Germany. This opens new
fields for vending industry, though rather dif-
ficult one. The main problem is that the chil-
dren's preferences and their parents’ vision of
healthy food are totally different.

« Probably in 2007 the federal government
will confirm the list of professions concerning
the vending industry. So the efforts of vending
communitywill be crowned with success.

» At the moment the Union of Architects of
North Rhein-Westfalia is holding a competi-
tion on designing a city bus stop with
installed vending machines. The pattern will
be exhibited at Eu’'Vend 2007.

» On September 20-22, 2007 Eu'Vend exhi-
bition will be held for the third time in
Cologne. The most interesting event of the
exhibition will probably be the competition of
innovations where the authors of the best
ideas in machines design, products and con-
ceptions will be awarded.

Taking into consideration the fact that the
sales volumes of drinks and snacks machines
have increased during the first three months
of 2007, the vending branch prospects look
favourable including both the sales of
machines and the goods to load them.

CRA - Dixie Nuarcu oc .,

—avin
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OmuemauBo npegcmaBAAl, KAKoOU
npomecm y peBHUMEAel KAGUCCUHEeCKU-
qUCMOro PYyCCKOIO S3blKA BbI3BAA 3QI0-
A0BOK. HecmHO ropops, cam npegnodu-
Maw0 NoAb30BAMbCS OMeEYeCmBEHHOU
mepMuHOAOTUElU (npu HAAUYUU OHOU).
Iosmomy npowy pacyenuBamb Haneua-
MaHHOe BhlUle KAK AeTKyl0 POBOKAYUIO.
Koneuno, peub noligem 0 BO3MOXXHOCINU
CcOCyuwecmBOBAHUA «0OLIYHOU» PO3HUY-
HOU MOProBAU € QBMOMAMU3UPOBAR-
HOU, UAU, ecAU Xomume, aBMOMAMHOU.

Bpsig Au HY>XKHO 0COOEHHO arumupoBamps HAWUX
yumameAael 3a BeHGUHI, NepevucAsas obueuspecm-
Hble gOCMOUHCMBA MOProBblX ABMOMQMOB (He mpe-
Oyrom npucymcmaus NpogaBya-Kaccupd, KOMNAxKm-
Hbl, NPOGOAKUMEABHOCIMb HenpepblBHOU pabombl
He OTPaHUYeHd HuueMm, KpoMe 3anaca mosapa UAl
UHTPegUeHMoB, TaPAHMUPYIOM TUrueHy u m.g. u
m.n.). Kazarocws 6bl, npu makom Habope no3umuBda
HUYMO He GOAXKHO Cgep XuBamb MPUYM@PAAbHOTO
ulecmBUsi BEHGUHI-MAUWUH. B peaabHOU KU3HU, KAK
He MPygHO ybegumbCsl, NONbIMKA YCMAHOBUMb AB-
momam B nepCneKMuBHOM MeCIme C BbICOKOU NPOXO0-
gUMOCIMBbIO MOXKEM HAMOAKHYMBLCST HA Cepbe3Hble
npenamcmsaust. [Ipumepsi? CKOABKO yrOgHO, BOm He-
CKOABKO «HABCKUJKY».

1. Agmunucmpayus XeAe3HogopoKHOTO BOK3AAd
(By3a, KOAAe@iKQ, a3ponopma) 3auacmyio ompuuya-
meAbHO BOCNPUHUMAEM UGero YCMAHOBKU ABMOMA-
MOB, NOCKOABKY CBSI3AHA CUCIMEMOU CAOKUBWUXCA
B3AQUMOOMHOWEHUU ¢ KUOCKaMU, CmoAOBoU (Kage),

A - . -~

ABTOMATEI Ha TIAPFIKCKOM BOK3aAE
Vending machines at the railway station in Paris

I can clearly imagine the protest
caused by this title in the minds of those
who adhere classically clean Russian
language. To be frank, I also prefer to
use Russian terms (if they exist). So
please consider the above-printed a
light provocation. Of course we are
going to discuss the prospects of coexis-
tence between the traditional and auto-
mated merchandising.

It's hardly necessary to campaign our

Business readers for vending business by enumer-
ating the widely known advantages of merchandiz-
ing machines, who do not need the presence of a
shop assistant, are compact, whose working hours
are limited only by the presence of the goods to be
sold or the ingredients, who guarantee hygienic
standards efc. One may think that with such a set of
positive features nothing can restrain the tri-
umphant march of vending machines. But it can be
easily seen that in real life the attempt to install your
vending machine at a promising place with a high
passability may face some serious obstacles. Here
are some typical examples:

1. The administration of a railway station (univer-
sity, college, airport) often apprehends to idea to
install vending machine negatively because of the
existing system of relations with kiosks, canteens,
restaurants. They may be not impressed with the
argument that the passenger (student, lecturer) may
be too short of time to spare it standing in a queue or
chocking with a turbid liquid called "coffee” with a
price of a good espresso or a cappuccino.

2. Subway management stubbornly resists intro-
duction of vending at its territories referring to the
special status of the subway and the safety / securi-
ty problems. It's interesting that those problems (as
well as the status) do not prevent installation of
vending machines in Paris metro, where the danger
of terroristic acts seems to be not less than in the
Moscow one. Reference to the possibility that after
the machines appear in the subway people will start
to pour drinks upon each other or throw the cups
around sound not very convincing, since even with-
out machines people tend to drink from cans and
bottles; the used vessels are rolled by the draughts
along the polished marble or granite floors.

There is one feature common in the two examples:
the passengers’ comfort (and, speaking generally,
the service quality) is sacrificed to either minor fea-

HUrops 30708,
«BeHguHr-ounaHec»
Igor Zotov, Vending
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pecmopaHoM. He 00a3ameAbHO BNEYQMASIIOM apry-
MEeHmbl, YUMo NACCAKUPY (cmygenmy, npenogasa-
meArw) moxem Obimb HEGOCYI JKgamb B ouepegu
UAU gaBUMBCSI MyMHOU JKUGKOCMbIO NOG HA3BAHU-
eM «Koge» no uene Xxopowero 3cnpecco uAu Kany-
YUHO.

2. PykoBogcmBO MEMpPONOAUMENHU C YNOPCMBOM,
gOCMOUHBIM AYYWEro NPUMEHEeHUsA, NPOMUBUMCA
BHegpeHU!O BEHJUHIQ HA BBEPEHHBIX eMy Meppumo-
pUusix, CCHIAGSCH HA NPOoOAeMbl 6e30nacHOCmU U 0CO-
Obl cmamyc mempo. TloueMy-mo smu npobaemsl (u
cmamyc) He NPensimcmByom yCmAaHOBKe ABMOMA-
moB B Ilapuxckom mempo, rge yrpo3a mepakmos,
BUGUMO, HUKQK He MEeHbUle, YeM B MOCKOBCKOM.
CchlAKU HQ MO, YmoO npu NOSABAGHUU UBMOMQMOB
Alogu O0ygym noAuBamb gpyr gpyra HQNUMKAMU U
pasbpacklBamb CMAKAHYUKU, He CAUWKOM ybegu-
MmeAbHBL: B MEMPO U MAK NbIOM U3 OAHOK U OYMBIACK,
KOMOpble NOMOM CKBO3HAKU KQMQOM NO NOAUPO-
BQHHOMY TPAHUMY U MPAMODY.

Obwum B smux gByX npumepax ABAS€mCA Mo,
umo ygobcmBo (a no O0ABWOMY cuemy, U Kauecmso
00CAY)KUBQHUA NACCAKUPOB) NPUHOCUIMCA B XKepm-
By Aub0 BMOpPOCMENeHHbIM MOMeHmam, Aubo cob-
CmBEeHHOU UHepMHOCMU, d UHOTgd, BO3MOXHO, MA-
mepuaAbHOU 3auUHMepeCcoOBARHOCIU.

3. Ocoboro pa3roBopa 3acAyKUBAOM B3AUMOOM-
HOWEHUsl GBMOMUMOB U MAra3uHoB. YmooOnl u3be-
Kamb HYGHOI'O Meopemu3upoBaHUs, nepeugy K
KOHKpEemHbIM npuMepam U3 MUpPOBOU NPAKIMUKU.

Cmaao obwum mecmom ropopumsb 0 AnoHUU KaK
0 cmpaHe ¢ WwupoualiuluM NpuMeHeHUeM mOopro-
BbIX GBMOMQMOB, NO YUCAY KOMOPHIX HA MbICAYY
JKumeael cmpaHa Npogorxdem, KaKemcs, ygep-
JKUBamb neppoe mecmo B mupe. Ilpu Bcem ryma-
HU3M€ SANOHCKOU UUBUAU3QUUU HEmM COMHEHUS,
4mo 3a 3MuM cCmoum He MOAbKO 3aboma 0 OAUXK-
HUX, HO U 5KOHOMUYecKas uerecoobpa3nHocmb. B
umore BAageAey HeOOAbWOro Mara3uH4uKa NOKy-
naem UuAU apengyem aBmomamsl, KOmopble MOIrym
Oblmb YCMAHOBAEHbl, HANPUMED, NPSIMO BO3A€ BXO-
ga, Ha yAuue. B aBmomamsl npu 3mom mMorym 3d-
rpyXambCA gaKe me XKe MOBApbl, 1IN0 npogaiom-
Cs1 B MArasuHe, pacuem geAqemcs: Hd mo, 4mo He-
KOmopble NOKynameAu MOrym, He NOXeAaB CMmo-
Amb B ouepegu K NPUAABKY, Kynums Ymo-mo Haxo-

. gy — 0COOEHHO ecAlU pedb ugém O moBape UMNYAb-
CHoOro cnpoca. B makoll cumyauuu Aerko peuaem-
Cs1 BONPOC 0 NONOAHEHUU 3anacd moBapd B dBMO-
mame u Boobuje He BO3HUKAem KOHKypPeHUuU gBYX
BUGOB MOPIroOBAU.

Paccmompum cayuatl ¢ KDyNHBIM MOProBbIM NPe(-
npusmuem. Heab3a ckazamb, umobObl B omeuecm-
BEHHBIX TUNepMapKemax U NPouuX MOAQX MOPIrOBLlE
aBmMoOMambl OMCYMCMBOBAAU Obl coBceM. Ecmb pag
YgauHblX npUMepoB (Hanpumep, B «Awane» ), korga
aBmMoMamal yCMAHABAUBQIOMCSA B CAYK€OHOM nome-
wjeHUulU, BblgeAeHHOM NOg MECIMO OMgblXd NEPCOHA-
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[Tepep AMOHCKUMM Mara3uHaMH
In front of Japanese shops

tures or some personcl passivity;, sometimes it may
be personal incentive.

3. The relations between the vending machines
and the shops demand a special treatment. To
escape dull theoretical treatments, let's look at real
situations from the world practice.

It has been a commonplace to nrme Japan “a
country most widely using vending machines”; judg-
ing by the number of vending machines per thou-
sand people, the couniry seems to stay the first in the
world. With the traditional Japanese humanism in
mind there is not only care about the people behind
it, but also an economic expediency. As a result the
owner of a small shop buys or rents machines to
install them, for instance just at the entrance from
the street. The machines may be loaded even with
the goods sold at the shop; the idea is that some cus-
tomers who do not want to waste their time in the
queue may make this purchase in motion, especially
if the needed good refers to the so called "impulse
demand”. In situation like this the question of
reloading is solved easily and there is no competi-
tion of the two types of merchandising at all.

Now let us treat the case with a larger trade facility.
It would be untrue 10 say vending machines are
absolutely absent in our hypermarkets and all the



B mapmKckoM MeTpo

In Paris subway
Aa. Ecmp cayuau, korga Ha 6a3e napbl aBMOMAmMoB
(Hanpumep, KogetlHOrO UAU CHEKOBOTI0) cO3gaémcst
OCMPOBOK 0OMYblXA NPAMO B MOProBOM 3aAe (Hanpu-
Mep, B marazune «M-Bugeo» na meppumopuu mop-
rosoro komnaexkca «Peaa»), rge um morym noan3o-
BAMbCA NPOJABUbl, COMPYGHUKU (huAUGAd BAHKA U
nokynameau. bbiBaem, umo asmomam cmaBumcs B
obujegocmynHoU 30He BHE MOPIOBOIo 30Ad CaMO00-
CAyXKuBaHUA. m.e. 3a Kaccamu. [louemy, cnpocume,
He BHympu? Aymaro, umo B NepBYIo ouepeghb U3 ONa-
CeHus, 4mMO NOKyNameAu MOIym K Koghe npuxsa-
mumb KaKue-HuUOygh KOHguUMepCKue u3geAus om-
Kpblmol BhlKAGGKU. HO, BO-NepBkIX, OHU MOIym BO-
poBamp WOKOAGGKU U B omCymcmsue aBmomamd.
Bo-Bmopbix, aBmomam moxem cmosime X0m» U B 3Q-
Ae, HO gaAexko om 3aBemHbIX KOH(pem. B-mpempux,
umo6sl MeHbUle UCKyWamp KAUEHMA, PAGOM C KO-
eliHUKOM MOXKHO YCMAHOBUMb CHEKOBYIO MAWURY,
Aubo 3ameHumb 00€ KOMOUHUDPOBUHHBLIM GBMOMQ-
mom. H, B-uemBepmblXx, cyweCmByem >Xe Mmaxas
BeWwb, KK BUGEOKOHMPOAD.

ITouemy 51 0c060 BblgeAsAI0 CUMYAUUIO C BEHGUH-
roBoll moproBoli Moukol B 3dA€ CAMOOOCAYKUBA-
nus? Begb cyujecmByrom MHOrouucaeHHble Oyge-
mbl, pacm-pygel u npouee, Xxomsa U BHE 3dAd. Aa,
HO ecmb pasHuya. Te, Kmo mepua waramu orpom-
Hble aHrapsl «Mempo» u «AwanoB» 3HAIOM, 1Mo
YeAOBEK Mam uepe3 HeKomopoe BpeMsi ycmaem,
ero NCUXuka OKa3blBaemcs neperpyxeHHol mdc-
coll BneuamAaeHul, BHUMQHUE pACCEUBAEMCsl, OH
MyuumeAbHO COOOpwKaem, He 3a0blA AU OH 4Yero-
AubO CywecmBeHHOI0, d NOMOM B T'OAOBE oCmaém-
C5i BCEro OgHA MbICAb. KGK Obl CKOpee NOKUHYMb
3mo 3aBegernue? B umore — guckomgopm nokyna-
meAs,, @ MAra3uH, BO3MOJXHO, yNyCMUA WAHC
cObimb emy umo-aubo ewé. «Touka» cCHaApyxu
amol npobAeMbl He pewaem, MaAO KINO BO3BpPAuLd-
emcs B 3aA, 4mobbl NPOGOAJKUMb NOKYNKU, gWke
OMQgoOXHYB U paccaabuBwuchk. A ecau Obl NOKyna-
meAb MOT OM@hlUlambCs ewé BHympu — yAGBAUBA-
eme pa3nuyy?

other malls. There are some successful examples (e.g.
at “Auchan”), when the machines are installed at the
rooms for staff relaxation. There are cases when basing
upon a pair of machines (say, a coffee and a snack
one), a rest island is created within the trade hall (e.g.
at M-Video shop at the territory of the Real com-
pound); it can be used by the shop assistants, clerks of
the bank branch and the buyers. Sometimes the
machine is installed in the free-access zone outside
the self-service hall, beyond the points of payment.
Why not within? Mainly of a fear the buyers could steal
some candies from the shelves to enjoy them with the
coffee. But listen, firstly, they could steal those choco-
lates even in the absence of vending machines.
Secondly, the machine can be placed in the hall but far
from the sweets. Thirdly, to dacrease the temptation, a
snack machine can be installed side by side with the
coffee one, or replace the both with a combi one. And,
fourthly, there exists such a taing as video control.
Why am I making an accent at placing a vending
point-of-sale within the hall? Everybody knows
numerous buffets, fast foods etc. — though outside
the hall. Yes, sure, but there is a difference. Those
who measured the giant nangars of Metros and
Ashans with their steps know that a man gets tired
there about some time, his attention weakens, the
mind becomes overloaded with the numerous
impressions; first he tries to recollect whether he has
forgotten something important, but later there is
only one thought left in his head: how to get out of
the place rapidly? The resulis are: the customer feels
discomfort and the shop loses his chance to sell
more. An external POS doesn't solve the problem
since a person rarely secedes to come back to the
hall to proceed with the buying process, even after
having a rest and relaxation. But if the buyer could
restore his breath within... Do you feel the difference?
Installation of vending machines at hypermarkets
can present some additional attractive mo-
ments as well. You
must have seen that ' |
some goods are nearly
never laid out in the i
hall, but are proposed |
at the point of pay-
ment. These are small
things, very attractive
for a potential thief.
Their range expands,
and the load at the
cashier increases with 1
the accompanying
decrease of buyers’
passage through the
point. It could be avoi-
ded passing the func-
tion of selling those
goods to vending machi-

B ToproBom 3aae rumepMapkera
Carrefour ([Tpara)

[n the trade hall of Carrefour hyper-
market (Prague)
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Ecmb ewé Hekomopble NPUBAEKAMEAbHbLE MOMEH-
mbl B yCINAHOBKE MOPIOBbIX QBMOMAMOB B runep-
mapxkemax. Bbl HABepHAKA BUgeAl, 1Mo HEKomopbsle
MOBAPbl NOUWMU HUKOIgA HE BbIKAAGHIBAKOMCS B
moproBom 3aae, a npegaararomcst Bam Ha pacuem-
HO-KaccoBoM y3Are. Peub ugém o marorabapummnblx
moBapax, coOAQ3HUMEABHBIX, C MOYKU 3PeHUs No-
MEeHYUAABHOTO noxumumeas. AcCopmuMeHm ux no-
cmeneHHO pacwupsiemcs, HArpy3ka HA Kaccupd
YBEAUUUBQEMCcs, 4 CKOPOCMb NPOXOXKGEeHUS! KACCHL,

yBbl, nagaem. 3moro MOXHO OblA0 Obl u3zbexamsb,

nepeAo’KuB (PyHKUUIO NPOGAXU 5mMUX MOBAPOB HA
aBmomam. M, Hago cka3zamb, nepBble WArd B 300M
HanpaBAeHUU §eAdqlOMcs, BNAOMb O Moro, 4mo yc-
MAHABAUBAEeMCs ABMOMam € XOA0QUABHOU Kamepol
gAs nPOgaXu UKpel B MeAkou mape. Ilpsmamsb ma-
Ky OQHOUKy He uMeem CMblcAa — Bbl ee yxxe onaa-
muau. Kcmamu, npamoil cMbica OblA Obl NPOgaBamb
maxkum e o0pa3zom MopoxeHnoe, 9mo mosap npe-
UMYU,eCMBEHHO UMNYALCHOI'O CNPOCd, «KyNUA —
CcheA», 0COOEHHO AemoM. B3sB ero u3 Mopo3uAbHOTO
Aaps B 3aAe, Bbi He umeeme npasa cbecmb €ro go
KaCChl, HO NOKA NPOCMOouMme B ouepegu, OHO BNOAHEe
moxem pacmasmpe. Kynus e pOKOK UAU 3CKUMO B
aBmomame, Bol BoAbHBI checmb ero B AOOU MO-
MeHm.

MOoXHO, KOHEUHO, nocqyumams, 4mo BCE 3MO —
MeAOuU, MAAO0 BAUSIIOWUE HA o6opom npegnpusimust
moprosau. Ho cmero Bac ysepums, u3 MaAblx, Kasa-
AOCh 6bl, ygoOcmB gopmupyemcst KompopmHblll
KAUMQIM U NPUBA3AHHOCMb, NYCMb JaXe NOGCO3HA-
meAbHAs, KAUeHmMa K 3asegeruto. He caegyem ynyc-
Kamp U3 BUgy U Mo, YWmo Kpacusbll, I3PrOHOMUYHbIU
U IPaMOMHO YCIMAHOBAEHHbIU QBMOMAM CUMBOAU-
3upyem COBpEeMeHHBI CMUAb MAra3una, pabomaem
HQ ero npecmux.

Tlonumaem Au 2mo MeHegXKMeHm MOProBbX U
MOpProBo-pa3BAeKameAbHbIX npegnpusmuli? K co-
JKAAeHUIO, He Be3dge. M geao He B KaKOU-mo NamoAo-
ruu paspumus, BoBce Hem. Alogu mam, KaK NPAaBUAO,
coobpazumeAbHble, UMO HA3blBaemcs, yenkue. Ay-
MU0, WMO GO HEKOMOPKIX Beujell He goxogam PYKU,
rge-mo 3aegaem meKyuka. HMnorga paccyxgaiom
nparmamuiecku Npocmo: 3a4eM 4mo-MO UCKQMb,
€CAU MOKHO NPOCIMO CgaBAmMb KBAGPAMHbLe MEMPbL
B apeHngy no xopowell yene? 3Ha0 CAyual, KOrga og-
HOMY U3 «HQWUX» NPEegAOKUAU NO-NPUSAMEAbCKU!
«Aaghno, bepu kBagpamubsli memp 3a 700 6axcoB».
U, rasgs Ha ero pacmepaHHy0 NOAYYABIOKY, goOaBU-
Au: «3mo — Kak cBoeMy. A mak B3sAu Obl NOAMOPbL
wmyKu»,

...A Mosxem ObUnb Mbl CAMU MUAO BegeM pa3bACHU-
meabHylo pabomy?

B 3axaouenue xomeaoch Obl BhIPA3umpb NPU3HA-
meAbHOCIbL KOAAEraMm 3d NoAe3Hoe o0CyKgeHue 3a-
MPOHYMBIX BONPOCOB, B MOM HUCAE COMPYJHUKAM
xomnanrul «Baaeo», «Bengopyc», «Benga», «Kom-
nacr, « JkenpeccnpogeepBucHy.
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B muranckoM MeTpo
In Milan subway

nes. The first steps in this direction have already been
made, e.g. installing a machine for selling caviar in
small cans stored in a refrigerated chamber. There's
no use to hide such a cin — you've already paid for it.
By the way, there's a sense to sell ice-cream in the
same way. Ice-cream is mainly an impulse demand
good, “buy-and-eat”, especially in summer. Taking it
from refrigerated chest at the hall you have no right
to consume it before the point-of-payment.
Unfortunately it can melt while you are standing in
the queue. But having bought a cone or an Eskimo
from a machine, you are free to eat it any moment.

One can consider all those to be just trifles, weak-
ly influencing the shop's turnover. But may I remind
you, a set even of small conveniences forms a climate
of comfort and even an affection (let it be subcon-
scious) of the client to the facility. And don't you for-
get that a beautiful, ergonomic and correctly
installed machine symbolizes the modern style of the
shop, enhancing its prestige.

Does the management of trade and entertainment
facilities understand it? Unfortunately, not every-
where It has nothing to do with some pathological
trends in their development, not at all. These people
are usually quick-witted, bright. Perhaps most of
them are sometimes too busy. Some are reasoning
simply and pragmatically: why should one look for
something if it's possible just to lend your square
metres? I know a case when one of "us” got a pro-
posal: "Ok, take your square metre for 700 bucks per
month". And then, seeing his embarrassed half-
smile, the person he was talking to added: “This is a
special price, for our people only; otherwise it would
cost you one and a half grands”.

But maybe we are not active enough explaining
what the things are and should be?

In conclusion I'd like to express my gratitude to
the colleagues whose discussion of the problems has
been very useful, especially to the employees of the
following companies: “Valeo”, “Vendorus”, "Ven-
da”, "Compass”, “Expressprodservice”.
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Erenuti Kapaciok

Cuumaeme cBoli 6usHec 6e3HAgeXKHbIM?
Torga B3rAstHUMeE HQ MOPrOBAIO AUUEH3U-
OHHOU ayguo — u Bugeonpogykuyuel mpex-
Aemnetl GaBHOCMU — BAM MOYHO NOAEIid-
em: pocm NPOgaK BAAB, 4mMo6bl He CKd-
3amb HyA€BOU, nompebumenb Hepa3bop-
YUB U NPUY4eH K OpOCOBbIM UEeHaM, OOAb-
WUHCMBO KOHKYPEHMOB — NUPAMbL, U NPa-
BOOXPUHUMEABHbBIM OPIGHGM Hem go RUX
Hukakoro geaa. Pucknyau 6bl uHBecmupo-
Bamb B maxoti ousnec?

A coBaageaey rpynnkl Ritzio Oaer Ha-
MUH pewuAcs, npuuem ¢ pasmaxom. [Ipu-
HAgAexaQuias emy cemb Mara3uHos «Ha-

Eugeniy Karasyuk

You think your business is hopeless?
1nen look at the market of licensed audio
and vidzo products three years ago — you'll
breathe with relief: slack sales increases,
fussy consumers used to dumping prices,
competitors most of whom are pirates (the
least dozsn't interest law machinery at all).

Would you run the risk of investing
your money in such a business?

Ritzio group's joint owneir Oleg
Chamin ventured to do it, furthermore —
with a wide scope. “Nastroenie”
(«Mood») trading network belonging to
him numbers nearly 80 points of sales in

cmpoeHue» mMoAbKO B MOCKOBCKOM peruoHe HacHumblBaem
0KoAO 80 mouek, u 3mo npu mom, 4iNno OHA BHLUAQ HA PBIHOK
CPUBHUMEABHO HEGABHO — B KOHUe BeCHbl 2005 .

K o6ygywemy Hoomy rogy cems nAQHUpPYyem OMKPbLMb
ewe 40 mara3unoB B MOCKOBCKOM peruoHe U yBeAuiums quc-
Ao cBoux mouek B Cankm-Ilemep6ypre ¢ 4 go 30.

TIpogaBamb AUUEH3UOHHKIE MY3bIKY, BUJEO U DA3BAEKQA-
MeAbHbIU coPm BGPYT OKA3AAOCH HACMOABKO BbIFOGHO, 1Mo B
urpy BKAIOHUAUCH KPYNHbIe NPOGYKMOBLIE Cemu, MAra3unbl noO
NPogwKe IAEKMPOHUKU U gaKe KHWKHble cynepmapkembl. T1o
ouyeHKkam «Hacmpoerus», ne MeHee 50 % BCeX AUYEH3UOHHBIX
CD u DVD B MockBe noKynaemcs UMNYAbCHO B HENpoguAb-
HbIX CemSiX.

Moscow region, and what's more, it appeared at the
market not much time ago — at the end of spring, 2005.

By the New Year they're planning to open 40 new
shops in Moscow region and to increase the number of
shops from 4 to 30 in Saint-Petersburg.

It suddenly turnec out to be very profitable to sale
licensed music, video and entertainment software.
Large food trading networks, shops selling electronic
goods and even book-supei.narkets joined "the game”.
According to Nastroenie's estimates, not less than 50 %
of all the licensed CDs and DVDs in Moscow is bought
in non-profile trading networks.

R oLt IS r

(SR “a We can't say the history of CD and DVD commerce
in Russia was successful. Just a few "“players” of legal
field managed to sur:ive aiter the crisis of 1998 and
pirates’ attacks late.. According to The International
Federation of the Phonographic Industry (IFPI),
65—70% of all the rausic produced in our country is
counterfeit. With ho..e video the situation is the same.
Nevertheless, just a rew years turned out to be enough to
improve this market radically. “We expect that the Russian
market of licensed music and video will increase up to $1.5
by 2010", the chairman of “Soyuz” concern's board of
directors Alexander Menn iorecasts. It's quite easy to
explain these changes — the goods fell in price sharply.
Western music-producers were the first to cut prices
on the Russian produce. The majors started selling
licenses for so callec cyrillic production to their local

Haspamp ycneuHot UCmMopuo MOPropAll AUUEH3UOHHbIMU
CD u DVD B Poccuu Re noBopaduBaemcs s3bik. Pegkum urpo-
KaM AeraAbHOIO PBIHKA YJAAOCh nepexxumsb Kpusuc 1998 r., a
nocae Hero — yueaems Nog Hamuckom nupamos. [To ouerkam
MesxgyrapogHrot ¢egepayuu npouspogumereli (hoHOrpamm
IFPI, na konmpagaxkm npuxogumcs 65—70 % Bcell npogasae-
Mot B Hawell cmpane My3biku, C gOMaQuHUM BUgeo cumyayus
B AydWeM CAyuae ma Je.

Ognako xe, umo0Obl paguKaAbHO npeodpa3ums 3Mom phl-
HOK, XBQMUAO BCero napsl Aem. «Mbl paccuumeiBaem, 4mo
pocculickull pplHOK AUUEH3UOHHbIX MY3blKU U Bugeo Ha ¢u-
suueckux HocumeAsx K 2010 r. Beipacmem go $1,5 mapg», —
nporro3upyem npegcegameAb COBema gupekmopos KOHUep-
na «Corw3s» Arexcangp Menn. OO0bsicnumb mMemamopgosy
OYeHb NPOCMO. MOBAP PE3KO NOgelleBeA.

Ouecr ouHLIM o6uem Nnpoaax
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TlepBriMu CHU3UMB UeHY HA POCCUUCKYH NPOGYKUUI om-
BWRUAUCH 3QNGGHKBIe U3gameal My3niku. MetigiKoprt HAUGAU
npogaBamb MECMHbIM NAPMHEPAM AUUEH3UU HA BLINYCK MAK
HQ3bIBAeMOU KUPUAAUKU — QABOOMOB B yNPOULEHHOU Bepcuu:
C HembIpeXCMPAHUYHBIM OYKAeMOM U MADKUPOBKOU, OrpaHu-
wusaioujell 30Hy pacnpocmpaHeHus. «Kupuiiuueckue» guc-
KU OKA3QAUCH BBOE JOPOKEe NUPAMCKUX, HO BMpPOoe geuleBAe
umnopmHublx. Takoe coomHouleHue PIHKY NOHPABUAOCD.

«Cerogusa 6e3 KUpuAAuKU OU3HecCa 3anagHbIX 3ByKO3anu-
chiBaroOwux komnanul B Poccuu Hem», — 3asBAsem reHePaAb-
null gupexmop Universal Music Russia Amumputl KoHHOB.
Ha xomnaxm-gucku, npousBegeHHble B Poccuu, npuxogumcs
70 % npogax mecmnoro oguca Universal Music, cocmaBus-
wux 3a npouwbit rog $10 MAH.

Aeraapupix DVD B 2005 r. 6pir0 npogano na $220 MAH B
PO3HUYHBIX UEeHAX, d TOJOM NO3Ke UX NPOgWkKU 6oAee UeM yg-
BOUAUCH, gocmurnys ommemxu $450 MAH.

'—,nr\.n: Wt . s

Barageapurt mMyAbmumeguilHblX cemell pewuau 3apabo-
mamp HQ BEHGUHIe U, NOXOXe, Bcepbe3. «Hacmpoernue»
pa3sMecmuAQ B KOMRAHUU « YHUKYM» 30KQa3 HQ pa3pabomky u
npousdBogcmsBo @x 2000 annapamoB no npogaxe BUGEO U
MY3BIKU — KUK B UU@pOBOM Buge, MaK U Ha Qu3uieckux HO-
cumersnx. Cymma xonmpakma — $12 man. Tengupexmop
myabmumeguiinotd cemu «Hacmpoenue» EBrenuti Kob3aps
3aMemuA, 1Mo goXOgHOCMb BEHGUHIA CONOCIMUBUMA C Bhl-
pPYuKoOU urpoBOro aBmoMama (N0 OUeHKAM « YHUKyMd», 3MO
o0k0A0 $40 B gens ¢ annapama B Mockse). YaumulBast MOAb-
k0 500 mawun, mopryouwux romossimu CD u DVD-guckamu, —
ux «Hacmpoerue» naquupyem paszmecmums B CIMOAUUE GO
KOHUQ rogd, — NoAyuaemcst cabiile $7 MAH. FogoBOll BIPYU-
Ku. Henaoxo, nHo pearbno Au? «Mbl u3yuaiu BeHGUHIOBbLU
onsum B EBpone, no 60ABWUHCMBY CMPAH PE3YABMAMEL He-
ymewumeabHbl. K momy e MHOro roroBHOU 60AU € 06CAY-
JKUBQHUEM U UHKaccayuell», — ropopum Arexcangp Menn
u3 «Corw3sa». 3ma KOMNAHUSA CGEAQAd CMABKY HO MEPMUHA-
Abl, npogaoujue yugposol Konmenm. Ilpoexm mecmupy-
emcs u 6ygem 3anywen HQ NOAHYIO MOWHOCMb NOCAE Ypery-
AUDOBQHUA BCeX BONPOCOB C npaBoobiagamersmu. A cge-
Aamb 3mo 0ygem He mak-mo npocmo. B « Hacmpoernuuy u3-
HQYQAbHBLIE NAGHBL N0 yCMaHoBKe 1000 aHaAOrUYHbIX MAQUIUH
celfuac nepecmampuBaiom. IIpuuuna, kax nosicasem Kob6-
3app, B MOM, MO NOKQ MelgXKopbl NPegoCmaBASION MAAO
yu@dpoBOro KOHmMeHmMA U MHOTO 3Q Hero XOmsm — OKOAO
70% om cmoumocmu mpeka. Kakol u3z npoexmos B umore
ygacmcs, nOKa HeACHO.

C asmomamamu no npogwxe ¢urbmos na DVD-R B cBoux
CQAOHAX yJKe 3KcnepuMenmupyem «EBpocemb».

$1,5 mapg mokem gocmuub A€TUABHBIU PHIHOK MY3bIKU U
urbmoB yxke k 2010 r. 50 % max Ra3bBaeMOU KUPUAAUKU
npogaemcs B CemMAX WUPOKOro NPOPUASL.

Io mamepuaram xyprara Smart Money, 16 anpeas 2007 r.

partners. Cyrillics are reduced versions of albums with 4-
paged booklet and limited distribution area. The Cyrillic
discs cost twice as much as the pirate ones and three
times less than the imported ones. The market liked this
correlation.

“Today it's nearly impossible to imagine the busi-
ness of western sound recording companies in Russia
without cyrillics”, Dmitry Konnov, Universal Music
Russia CEO, claims. CDs produced in Russia make up
70% of the Universal Music's local office's sales ($10
mn last year). Legal DVDs for $220 mn were sold in
2005, and a year later the sales increased twice and
made up $450 mn.

Multimedia trading networks' owners decided to
make money by vending. “Nastroenie” has offered
2000 video and music selling mashines from “Unicum”
company. The sum of the contract is $12 mn. Eugeniy
Kobzar, Nastroenie's CEO, claims that the profitability
of vending can be compared with the least of game-
machine (according to Unicum's estimates, it's about
$40 a day in Moscow). Taking into consideration only
500 CD and DVD selling machines Nastroenie is plan-
ning to install in the city, the profitability will be more
than $7 mn a year. Not bad, but is it real?

“We've investigated the vending background in
Europe, in most countries the results are unfavourable.
Besides, there are a lot of problems with service and
encashment”, Alexander Menn from “Soyuz" says. This
company has made a stake on terminals selling digital
content. The project is being tested and will be started
up when all the problems with right holders are solved.
But this is not so easy. "Nastroenie" is revising its pri-
mordial plans for 1000 analogous machines. The reason
of this, by Kobsar, is that so far majors don't grant
enough digital content and ask for it too much — about
70 % of track's price. It's still unknown which of the proj-
ects will be started up.

"Euroset” is already testing DVD-R selling machines in
its salons.

The legal music market can reach $1.5 bn by 2010.
50 % of so called cyrillics is sold in multi-profile shops.

Based on publication in Smart Money magazine,
April 16, 2007.
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1. CTonMoOCTh pa3MeleHus peKAaMHbBIX MaTepuanos, (6e3 yuera HAC).

+ Ha BHympeHHUX cmpaHuyax

Ihowags Cmoumocmy, + [{enmpaarpupill pazsopom
PEKAAMHOTO pyo (2 cmp. A4) — 56 000
MOgyAa » 1-a BRYymp. cmp. A4 — 29 000
1/1 (A4) 16000 + Ha obroxkax:
1/2 9000 1-s1 cmp. — 35000
1/4 5300 2-51, 3-a cmp. — 28 000
1/8 2800 4-s cmp. - 31 500

+ [Tlpu nybAaukayusix npegycmompeHna rubkas cucmema CKUgox.
Yrenam HAAT npegocmaBAsemcs GONOAHUMEABHASL CKUGKA — 9 % .

» Ecauy Bac Hem romoBoro pekKAQMHOro MogyAs, Bt moxkeme 3akasams ero y nac. Cmoumocms paspabom-
Ku MOgyAsL 3aBUCUM OM CAOKHOCIMU, HO, KAK NPABUAO, Haxogumcs B npegeaax 3500 — 5000 pyb. (3a noao-
cy popmama A4).

2. TexHu4yecKue TpeGOBaHHUs K NIPEAOCTAaBASIEMBIM AASI TYOANKAILMM MaTepHasaM.

+ Ilogaua mamepuairoB B pegaxkyuio OCyWeCmBAsemCcs He No3gHee, YeM 3a MecAay go BhX0gd coomBem-
CMBYIOWeEro Homepa.

« Texkcmopol mamepuaia npunumaemcs B Word (doc, rtf), Excel, txt.

« Harnocmpayuu, ¢omorpagpuu — B saekmponHom Buge (CMYK, paszpewenue He Huxe 300 dpi);
gonycmumo npegocmaBAeHUe KQueCMBEeHHbIX (hOmoomneuamxoB U CAAUgOB.

+ Maxkembl peKAaMbl NDUHUMAIOMCA B CACGYIOWUX NPOIpAMMAX:

Photoshop 5.0—9.0. @aiirb B popmame TIFF, CMYK, 300 dpi (grs BHecerUA KOpPEKMYPbl B PEKAAMY
pegakyuell — ¢gatiab B popmame PSD, crou «He CKA€EHb»).

Corel Draw 9.0—13.0, Illustrator 7.0—12.0 (o6a3ameAbroe coxparerue nog sepcuio 9.0). Bekmophuble
u3006paKenus goAKHb Oblmb nepeBegenbl B KpuBkle (Curve).

Quark Xpress 3.0—7.0 (Collect ¢ npuaroXeHRBIMU wpugmamu).

+ Mamepuar npunumaemcs Ha Hocumeanx: guckemsl 3,5, CD-R, CD-RW, DVD.

« Qopmam cmpanuupl: go o6pesa — 215x300; o6pe3roti — 205x290 mm, noroca Habopa — 169x239. Texcm
U U300pWKeHUsI TOMOBOT0 (CBEPCMAHHOTO) PEKAGMHOIO MAMEPUAAI JOAKHBL OMCMYNAMmb OM 0OPE3HOT0
¢opmama re menee 10 MM ¢ KaKgGoU CIMOPOHDL.

+ Qopmambnl MmogyAel, meHbWUX A4

1/2 — 169x115,5 mm; 82,5x239 mm.
1/4 — 82,5x115,5 mm; 169x56,4 mm.
1/8 — 82,5x56,4 mm.

+ K pexaamHbIM MOGYASIM 3AKA34UK NPegocmaBAiem aHAAOTOBYIo usemonpo0by. Ilpu omcymcmsuu ysemo-

npobbl U3gamMeALCMBO He Hecem OMBeMCMBEHHOCINU 3d HEMOUYHOCMDb UBemonepegauu.

B HOMepe yIIOMSIHYTHI (P PMBI 1 OpEHABL:
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Acquator AG (6) Coca-Cola {36) Global Technology (15) Koelnmesse GmbH (10)
ARAMARK (36) Coges (00A.2) Golden Dragon Amusement Maas International (36}
ASTROSYS (30) COFFEE QUEEN (30) Co, Ltd (21) MEI & CONLUX (30)
AUCMA (30) COINCO (30) Golden Horse Amusement N&W (30)

Azkoyen (6) CPS (15) Equipment Co, Ltd {21) NECTA (30)

BAIXUE (30} CPS-Vending (8, 15) Gourmet Newest (15)

Bayer AG (12) Crane M.S. (43) (Jofemar S.A.) (7, 18, 19) NRI (43)

Bianchi (15) Dallmayr Automaten- GUARD (30) PANASONIC (30)
BIANCHI (30) Service (36) HAPPYLINE (30) PROTEL (30)
BuyBrand (4) DIXIE-NARCO (30) Hotel Chain Institutions, RuVendor (43)
CASHCODE (30) Eurogran (6) China (30) S.M COIN (30)
CashCode (43) Express Pay (15) HUAXIN (30) SANDEN VENDO (30)
CA-Vending-Gruppe (36) Fair Pay (15) ICS (15, 24-26) Selecta (36)

China Metro Operation FENNER (30) ICT (30) Seven (06A.4, 18, 19)
Corp. (30) Fructomat (6) JCM (30) SINGGU (30)

China Post (30} FUJI BINGSHAN (30) KAVAIN (15) SmartGame (15)

China Unionpay {30) GIERRE (30) KIMMA (30) Sodexho (36)
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1. Price of ads publishment, euros (VAT included)

» Inner pages

Ad module areaq, Price, €  Central opening
1/1(A4) 540 (2 A4 pages) — 1900
172 300 s Fly leaf (1st inner page A4) — 830
1/4 180 « Cover pages:
1/8 95 Ist page — 1000
2nd and 3d — 800
4th — 900

+ There is a flexible discount system

+ NVA members are granted an addititional 5 % discount

« If you do not possess a ready ad module, you may order it here. The price of the new design depends on
its complexity, but usually lies within E 150 (for A4 page).

2. Technical requirements to the materials submitted for publication.
» The materials to be published are to be submitted to the editors not later than a month before the planned
publication.
+ Texts are to be submitted in Word (doc, rtf), Excel, txt.
+ Pictures and photos are to be submitted in electronic version (CMYK, resolution not lower than 300 dpi).
Submission of high quality photoprints and slides is possible.
+ Ad modules are to be submitted in the following modes:
Photoshop 5.0-9.0. TIFF, CMYK files, 300 dpi. To make editorial corrections possible, please use PSD
files, the layers «not fused».
Corel Draw 9.0-13.0, Hlustrator 8.0-12.0 (must be saved for 9.0 version). Vector pictures are to be
transferred into curves.
Quark Xpress 3.0-7.0 (Collect with prints enclosed)
« Page size: before cutting 215x300 mm, after cutting 205x290 mm, composition (type) surface 169x239 mm.
The ready text and the images are to be spaced from the after?cutting size not less 10 mm at each side.
+ Module sizes less than A4:
1/2 — 169x115.5 mm; 82.5x239 mm
1/4 — 82.5x115.5 mm; 169x56.4 mm
1/8 — 82.5x56.4 mm.
« It is highly advisable to submit an analog colorfprint sample. Without the latter the editors are not
amenable for the exactness of color reproduction.

Sopamatic (BCN
"Azteca") (7)

SV Care Catering (36)
Ukrkiosk (15)

VESIEL (30)

VTI (30)

Arpomau (21)
Aamacgpyg (064.3)
Accopmu (6)

Auwian (41)

Bareg (15)

Bopnax (7)

BBI] (20)

Benga (42)

Bengunr (15)
Bengunr xomnanuu (15)
Bengunr Yxkpauna (15)

Bengomup (38)

Bengopyc (6, 42)

EBpo Onmuxaa guck (8)
3A0 MHAC (21)
Hmnopm-Tpetigunr (43)
Hnnoeayuonnslie moprossie
cucmemst (7)

Hnmeasunm Hrpocepsuc (15)
Keaprmecce Mocksa (10)
Kubepnaram Ykpauna (15)
Komnac (42)

Kopsem mpeligunr (7)
Kpokyc 9kcno (4)

KC-Pycn (15)

AaBp—K (17)

Aérkas urpa (6, 15)
Aubepmu (15)

Mampuxc Mobatia (15)
Mascmpo Bengunr (8)
M-Bugeo (41)

Mempo (41)

Mup urp (10)

HAAT (3, 7)

Haypen (7}
Heokuock. Py (7)
OCMII (15)
Tetimpancgep (7)
Ipogykmbt numanus (10)
PATITIA (20)

Pean (41)

Pocco-Maxa (21)
Poguc (8)

CBoli guaep (15)
Cunra Macmep (8)

Texnonpom rpynn (15)
Texcrab (15)

Tomax (15)

Tposn (14)

YKpauHcKas KoMNAHUs
BeHgurra (15)
Ykpmepmuranac (15)
Yuukym (15)

Dupma Banreo (4, 6, 42)
Dopmmpetig (12}

DT Terexom (7)
Xonroguabnas mexHuka (10)
Ogeaspelic (7)

Oko-Beng (15)
Oxkcnoyenmp (16)
Oxcnpeccnpogcepsuc (42)
IOnucucmem (15)
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HngopmayuorHo-aHarumudeckul
U PEKAGMHbILL KYPHUA

Hszgaemea ¢ mapma 2004 r.
Mocksa

YupeauTean:
3A0 « OreprompancKoMNAEKm »

UzpaTensn:
C. P. FOpxaHos

I'raBHBII peAAKTOP:
H. A. 3omos

PepaKIMOHHBIN COBET:
O. I1. BoakoB

A ©. Kum

A. E. KpblroB

U. 10. Aynun

A. B. Maiicos

E. B. [loaywuna

B. A. Paxumckull

E. IO. Anuuxk

Appec pepaKuH:
Poccus, 127422, Mocksaa,
ya. Kocmskosa, 12, ogpuc 50-51

Tea./dakc:  (495) 610-2130
Ten.: (495) 913-4118
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MakeT, XyA0)KeCTBeHHOe
ocopMAEHHE, KOMIIBIOTEPHAST
BepctKa: OO0 «AoMupa Ipunm»
E. Boponosa

Omneuamano B OO0 «AoMupa IMpurm»
Tupax: 1500 5x3.

OTBETCTBEHHOCTD 3a COAEPIKAHUE
pexkAaM ¥ 06bSIBACHUI HeceT
peKAAMOAATEAD.

IIpu nepenevaTke CChIAKA HA N3AAHUE
o0s3aTeAbHa.

© 3A0 «JHEProTpaHCKOMIIAEKT»
3aperucmpuposan Munucmepcmpom PO
no geaam neuamu,

meAepaguoBewanUA U CpegecmB MACCOBBIX
KOMMyHUKayuil

12 peBpans 2004 r.

CBuAeTeABCTBO 0 peructpanuu CMU
TTVINe 77-17388
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[Nepsritt B Poccun nH@OpMaAMOH-
HO-AaHAAUTUUECKUHN U PEKAAMHBIN
JKYpHaA, CIeLWAAUu3UPYIOLUUNCT Ha

BONIPOCAxX OpraHu3anu TOProsBAH, yC-

AYT ¥ Pa3BACUEHHU C UCTIOAB30BAHUEM
ABTOMATUYECKUX YCTPOUCTB.

COAEpsKUT aHaAU3 PEIHKA, 0030p TeKy-
LIX COOBITHI U HOBOCTEH BHYTPY CTPAHEI
U 3a py0eskoM, BKAIOUast HOBUHKUA 000DY-
AOBaHUS, TeXHOAOTMM U HHTPEAUEHTOB,
TOBAPOB, YCAYT, (DUPM U AFOAET OTPacAu.

BeixopuT 6 pa3 B rop (10 4eTHBIM
Mecsnam). Tupax 1 500 oka.

JKypHaa pacnpocTpaHsieTcs B O0Ab-
IIMHCTBe pernoHOB Poccum, B YKpau-
He U Ap. pecnyOankax OriBiL. CoBeT-
ckoro Co103a, a Takke psiae crpal Es-
pocorosa u Kopee.

3A0 «3neprompaHCKOMNAEKIM »
HHH/KIITT 7726063807/ 772601001
p/c 40702810900100000831

B OAO «MHUnE» r. Mocksa

BUK 044525600

/¢ 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069

IIpu noxkynke B pegaxkyuu 150
C gocmagkot B PO 185
C gocmaskou B beaopyccuio,

Y3bekucman, ScmoHu0 210
C gocmaskotl B gp. CmpaHbl 230

The first Russian info?ads & ana-
Iytical magazine specialized at the
problems of trade, service and enter-
tainment = based on automatic
devices.

Contains market analysis, review
of the current events and the news at
home and abroad, including novel-
ties in equipment, technologies,
ingredients, goods, services and the
people of the sector.

Issued bimonthly (even months).
Circulation 1500 copies.

Distributed in most of the regions
of Russia, in the Ukraine and in other
FSU republics, as well as in some EU
countries and Korea.

Energotranscomplect JSC

Legal address:

113326, Russia, Moscow, Soumskoy
proyezd, 21, 1-4

Intermediary bank: DEUTSCHE
BANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDEFF

Benebank: SAMPO PANK,
TALLINN, ESTONIA

SWIFT: FOREEE2X

Beneficiary: IBAN:
EE893300333443690003
GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREET,

SOMERSET WEST 7130,

SOUTH AFRICA

Bought at the editorial office ~ 150

Sent within Russia 185
Sent to Belarus,

Uzbekistan, Estonia 210
Sent to other countries 230



XeomHopacTBoprMBbIe HAmWTKA: KoKTewns (ManuHa, knybHuka, depHas
CMOpPOJMHa, KapaMenb, BULWHSA), Wokonag, kode, dpykToBbivt MIX. . = % xapeHbl B
3epHax, CybnumMupoBaHHbIW. % 1 : ., ' ropaunn wokonag Rich, rpanynupoBaHHbif
wokonagn. CQumEKm: CNMBKU CO CTabUNBHOM NEHKON, CIMBKWU PaHyNMPOBaHHbIE,
TOMAMUHKL. " ., 02 Classic (Irish Cream, Vanilla, Amaretto), 01 Premium Decaf-
feinated (Irish Cream, Vanilla, Amaretto). Y& NMMOHHbIN, NEePCUKOBbIA, MaJIMHOBLIN,
BULUHEBbLINA, YePHOCMOPOANHOBLIN, KNYOHUYHbINA.



. ... Seven noMoMme r a .

t 'Th Coris v
sHru3ay = " 1MW TO ‘OBI IMh
a rromaramm, obe ~neymuT
MOJIHC 4€* HOt TeXHM 16CKoe
conposo..sgeHue ¢ of y «+  uelw.
BaWIE™ ) I 3 -JHc .d,
NCTeCTV L, 5 Tk o,
«w3TOM. . B H1L.WNX
npoayKTax v NpenIoHnT
OrPOMHbIA acCOPTUMEHT
HanoJsHuTenei ana asBTomara
Sopamatic.

www.sevenlitd.ru
Ten.: +7 (495) 229-62-22

lNoppobHee ynraiite Ha cTp. 18-19




