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Awxke npu 6eraiom B3rasage Ha 3mom
HOMep HempygHO 3aMemumb €ro
reorpaguueckutli kpeH. Heobpiuno

Even a slight glance at the
issue will allow you to notice its
geographical inclination. An

boabwiass ~ naowagbh — NOCBAWEHA
«BOCmMOYHOMY BeHguHIy»: Kumad,
Kopes, Anornus. YecmHo roBops, HaM
Bcerga ObLAO UHMEPECHO, YmO maMm
npoucxogum, HO 3quacmyro
nPUXOGUAOCH gOBOALCMBOBUMbCA
00priBOuHOU  uH@opmauyuel. 3a
HEenoAHOmMy KAPMUHbl HAC, GbIBAAO,
YKOpsiAU (HaBepHOe, cnpaBegauBo). M
Bom menepb cygbbe ObLAO YrOGHO
nogapums HAM UeAblli OyKem Npamblx
KOHMAKMOB HQ meppumopuu

unusually large area has been
devoted this time to "“Oriental
vending”: China, Korea, Japan.
Frankly, we felt always interest-
ed, what was going on there; still
mostly we had to content our-
selves and the readers with infor-
mation rather scrappy. It is this
incompleteness that we used to
| be blamed for (we admit, quite
| righteously). And now we were
| granted our chance to improve

ACGAbHEBOCMOYHOTO peruoHd, 4em
OblAO0 TPEWHO He BOCNOAb30BUMbCH.
Ilpu 6auwxkalwem paccMompeRuu

C. P. IOpxaHoB,

S. R. Jurkhanov,

the situation having direct con-
tacts at the territory of the Far-
Eastern region. It would be a sin

Nanarens

BBISICHUAOCK, umo Kumatickue Publisher to miss it! It was discovered at
paszpabomuuku u npou3Bogumenu closer inspection that the
BHUMQIMEABHO CAegAm 304 DA3BUIMUEM Chinese designers and manufac-
ompacAu 3a pybexom, OCOOEHHO B turers match (and very attentive-
CHIA u AnoHuu, u nOGromoBuAU ly) the development of the vend-
cepbe3nyo 6a3y gasa pelBKA B obAdcnu "| ing branch abroad, especially in
aBMOMAMU3UPOBAHHOU mMoproBau. B USA and Japan, preparing a solid
amoM  HaNpaBAeHUu  pafomarom base for a spurt in automatic mer-
NPUMepHO ¢BA4 gecsamkKa KoMNAHul, chandising. This direction 1Is
KOMOPpKLIM HE CMbIGHO BLIXOGUMb HA explored by two dozen compa-
PHIHKU €O cBoell npogykuuel. Tem, nies, who look mature enough to
Kmo 6blA CcBugemeAeM Kumalickol promote their produce to the mar-
3KcngHcuu B obaacmu  Aerxkou kets. Those who witnessed the
NpOMblUWAEHHOCMU, 6stmoBol Chinese expansion in the field of
MexXHUKU U JSAGKMPOHUKU, G B light industry, home appliances,
nocAeguee  BpeMs  XOAOGUABHOU . electronics, and recently in
MEeXHUKU U ABMOMOOUAECMPOERUs, He — L— | —- — refrigeration and car industry,
O4eHb CAOXKHO npegcmasumb cebe, u. 1. 3otos, can easily imagine the possible
4Mo U3 5MOro MOXem noAyuumacs. B [nasHeii pepnaktop  consequences, including those
IMOM HUCAE U HQ POCCUUCKOM DbIHKE. I. L. Zotov, for the Russian market.

Kopoue roeops, u om BbICMABOK
OblBaEem NoAb3d,

Hekomoprie BONpPOCH, BCKOAb3b
3ampoHymble B HoMepe,
3acAy)KuBaiom, pazymeemcs, Ooaree
nogpobHOro paccMOMpPEeRUs U pA3BUMUS, YN0 Mbl U
nocmapaemca cgearams B OAwKaUUuX Bbnyckax, K
HUM OmMHOCUMCs, B UYACmMHOCIMU, Npobiema
«BEHQUHI U 3§OpoBbe» (UAU, €CAU Xomume, «.. U
3gopoBoe numaHue»). B ¢BA3U ¢ BbICKA3QHHKIMU HA
npaBAeHUU HAAT nNpegAOKeHUAMU o
KoppekmupoBke YcmaBa u 3Jmuueckoro Kogekxca
Accouuayuu cmouao 6bl 06Cygumb BO3MOXKHblE
usMeHeHus KOHKpemHo. Kcmamu, a xakue y Bac
Oygym noxeAqHus, goporue YumameAau u Koareru?

Editor-in-chief

Well, that means there can be
some use visiling trade fairs!

Some problems touched upon
slightly in the issue deserve a
treatment more detailed, and
we'll try and do it soon. These problems
include "Vending and health” (or, if you like
it better, “... and a sound nutrition”). In con-
nection with proposals made at the last NVA
Board meeting to make some corrections in
its Charter and Ethics Code, it would be
worthwhile to discuss possible changes more
concretely. By the way, have you got any
wishes, our dear readers and colleagues, to
be listened to and discussed?
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11 uwan 2007 r. cocmosroCh pacwupeHHoe
3aceganue npaBAenus Accoyuayuu, HA KOMOPOM
00CyXgaAucCh cAegyroujue BONPOChHL:

1. PasBumue u uucaeHHb pocm Accoyuayuu.
Hucao uaeHoB gocmurao 28, B OAwkalwee Bpems
npegcmoum paccMompernue ewe 5-7 Kangugamyp.

2. 3axoHogameAbHble U3MEHEHUs! NOCAEgHEro
BpeMeHU, Kacawoouwjuecsi BEeHguHra. B smom pa3
HenpuamHocmb NOGKPAAACh C mMOU CMOPOHEL
OmKyga He XgaAu: B COOMBEMCMBUU C NONPABKAMU
K 3akony Ne 85 D3, moproBbrie aBmoOMamml
UCKAIONQIOmcs U3 nepevHs o6beKmos odbujenuma u
npuuucAsfiomcsi K 00beKkmaM CMAayuOHAPHOU
mopropol cemu. Omcroga npoucmekaem, imo ¢
01.01.08 nagrexum onpegeAsms
6a30By10 gOXOGHOCMb MOPrOBOIO
gpmomMama N0  NPUHUYUNY  «C
mOoproBoro mecmdar», d 3mo, B CBOIO
ouepegb, o3Hauaem, umo EHBA
(egunblll HAQAOI HA BMEHEHHBU
goxog) Bo3pacmaem B HeCKOAbKO
pas. 3akoHogameael npu 2moM He
cmymuao, umo 'OCT omnocum TA k
HeCMAYUOHAPHBIM 00BeKmam.

Yaennl Accouuayuu 6biAU
NPOUHGOPMUPOBAHNKL, umo y
MUHUCMepCmB u BegoMCms

CywleCmBylOm DA3AUUHBIE OUEHKU NPUMEHUMOCINU
KKM B Bengunre. MuR@UH, KaK CImaA0 U3BECIMHO,
cyumaem 3mMO NPUMEHeHUe HeUeAeCOOOPU3HbIM.
Ho no3uuyus maxux Begomcms, kak OHC, M3OPT u
@CF nokxa HeymewumeAbHa. EBponetickas
BenguHr-accoyuayua (EVA) no npocrbe HAAT
3anpocuAd y CBOUX YAEHOB UHMOpMAUUI0 O MOM,
KQK 5mom BONPOC Pewaemcss uX HAQUUOHAABbHBLIM
3aKOHOgameAbcmBoM. [1o ganHbM Ha 9 utoast B 12
uz 17 cmparn omcymcmByoom Kakue-Aubo
mpeboBanua 06 00a3ameAbHOU  YCMAHOBKE
@uckarbhblx perucmpamopoB. Omsem ewe nsamu
oXXugaemcs, BUGUMO, IOCAE AEMHUX OMNYCKOB.

3. bblAu paccMompeHnbl NPEGAOXKEHUS! O BHECEHUU
gonoArerull B YcmaB u Omuueckuii KogekcC
Accoyuayuu:

* O co3ganuu Komumema Nno BMOPUYHOMY DbIHKY
BEHGUHIOBOTO 0OOPYJOBAHUA.

* O gobpocoBecmHOU KOHKYDEHUUU MEXJY
KOMNAHUAMU-ONepamopamu i NPURYUNAX pabomsml
C NepcoHaAOM (peub ugem, B HaCmMHocmu, o bopnbe
C nepeMaHUBGHUEM NepCOHAAQ).

Ilpegroxenust o HOBOU pegakyul yCMABHBIX
gokymenmoB Oygym BblHECeHbl Ha obujee
0OCyKgerue YAeHOB.

On July 11, 2007 an expanded board meet-
ing of the Association took place. The follow-
ing questions were discussed there:

1. Development and numerical growth of
the Association. The nvinber of members has
reached 28, membersh.p of 5-7 more nomi-
nees will be considered in the near future.

2. The recent legislaiive changes concern-
ing vending. This time trouble has crept from
an unexpected side: according to amend-
ments to the Federal law #85, vending
machines are excluded "ror the list of objects
of public catering and ranked as objects of
stationary trading network.

From 01.01.08 it will be neces-
sary to defir.e the base profitabil-
ity of VM by principle «from a
point of sale»; this means that
imposed income tax will increase
several times. Legislators were
not confused by the fact that
according ‘o the State Standard
(Gost} VMs are non-stationary
objects.

Members of the Associalion
were inform=d that the ministries
and agencies have different

assessments of tax registers applicability to
vending. The Ministry of Finance as it
became known, considers this application
inexpedient. But positicns of such agencies
as FTA, MEDT and FSS are unfavourable.

The European Vending Association (EVA)
under request of RNV4 has asked its mem-
bers how this question is solved in the
national legislation of trheir countries.
According to the information from July 9, in
12 from 17 countries ‘here are no require-
ments about obliga.ory installation of fiscal
registers. The answer of the rest of the mem-
bers is expected after s.mmer holidays.

3. Offers on adding certain amendments
to the Charter and th. Ethical code of the
Association have been -onsidered:

* About organization of a committee on
secondary market of vending equipment.

“ About fair competi‘ion between operator
companies and the principles of work with
the personnel.

Offers on revised edition of the documents
will be submitted to general discussion of the
members.
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Pa3pumue KogheUHOro pplHKQ HOCUM CEeHCAUUOH-
HBIU xapakmep. Hanumok u3 npocmo npegmema
NOBCegHEBHOro nompebAeHUs NPEeBPAMUACS B NO-
Kazameaib 00pa3a Xu3Hu. 3mo «KOPUHHEBOE 30A0-
mo», KaK ero OgHWXQgbl HA3BAAU, NpegcmasAsiem
cerogHst OQuH U3 OCHOBHbIX CEKIMOPOB UHGyCmpuu
BeHgunra. IIpumep rao6aibHOro pacnpocmpaHe-
Hus makux cemeli kogeen, kak Starbucks, World
Coffee u gpyrux, nogmaakuBaem nocmaBujuKOB K
HOBOMY OCMbICAEHUIO 000PYGOBAHUA U NPOGYKMOB.
IMocaegruil xum — 2mo «koge Ha BLIHOC» (coffee-
f0-go), KOmMOopAkL MOXKHO NUMB U3 CINAKAHUUKA Ye-
pe3 KpblwKy. KoMy oxoma cmosms B Kage B ouepe-
gu 3a uauwkol Koge no gopore Ha pabomy, ecau
MOXKHO HE3aMegAUMEeAbHO NOAYUUmb ee B aBmomda-
me! Ha BricmaBke Eu'Vend - 2007 B KeabHcKoMm
Sxcnoyenmpe ¢ 20 no 22 cenmsabps MOXHO Oygem
y3Hamb MHOTO HOBOro 06 aBMOMAMU3UPOBAHHOU
MoprosAe Koge KaK B MeXgYHapogHOoM macuimaoe,
mak u ocopenHo B 'epmanuu. He BceM u3BecmHo,
ymo B I'epmanuu xoge npouHo ygepsxuBaem nep-
BOe Mecmo no nompebAeHUo HA YWy HACeAenUs;
ero cpegHecmamucmuueckull HeMeuy BhlnuUBAem
153,5 aumpa B rog. Ha Bmopom mecme — MuHe-
paabHas Boga (135 A / rog), u moAbKO Ha mpembeM
— nuBo (117 A / rog). BoAabwiyio poAb B npogBuXe-
HUU NUBA B MACChlL CHIIPAA BEHGUHI, YbU MAPKEMo-
AOTU BHUMQMEAbHO OMCAEXKUBAIOM BKYChl U Npu-
cmpacmus nompebumeael u cnocob6cmayom op-
MUPOBQHUIXO MOgHBIX MeHgeHyul. baarogaps Ben-
QUHIY KaUeCMBEeHHbIU KOge MOKHO NoAyuums me-
nepb He MOABKO B Kaghe, HO U BO Bpems Ar0doro, ga-
JKe KOpOmKOTro nepepeiBa Ha pabome, B OXKUGAHUU
noesga Ha BoK3aAre, aBmobyca — HQ OCMAHOBKE, B
yHuBepmare, Ha OeH3o3anpaske, Ha noume. [TosB-
AeHUe Ha pblHKe «Koghe Ha BHIHOC» (coffee-to-go),
KOmOpbIlU MOXHO B3amb ¢ cob0l, He puckyrom 00-
AUMbCS, — HOBBI WATr B HANPABAEHUU pOoCcmda npu-
BAekameAbHOCcmMUu Hanumxka. IlepcnekmuBHocmb
3MOro HANUMKA (UAU, mo4Hee, cnocoba NPpogaXxu)
yX)e oueruaa Komnanusa Starbucks, komopas naa-
HUpyem CBO€ BXOKJeHUe B BEHGUHI B KOHUE 3MmOoro
roga — caauaaa B CIIA, a 3amem u B EBpone. Tam,
rge HegocmamouHO MeCma gas pa3mew,eHus Kage,
Starbucks ramepeBaemcsi yCmaHaBAUBAMb (BMO-
mamel. [Ipu smom npugemcs pewams PAG MEXHU-
YyecKux 3agay, Hanpumep, KaKk cHabgumpb CMAKAH-
YUKU KpBUUKAMU, UAU KAK oPecnedumb BO3MOX-
Hocmb BHIOOpPG CMAKAHYUKA HYXHOIO pasmepa
(180, 200, 250 uau 300 ma).

ITlo mamepuaaam npecc-peausa Kearnmecce,
uionb 2007 r.

Coffee is causing a real sensation now that
it's not just an everyday item but a lifestyle fac-
tor. This “brown gold,” as it was once called,
represents one of the main business areas for
today's vending sector. Inspired by the global
phenomenon of Starbucks, World Coffee and
other coffee shop chains, suppliers have come
up with a new understanding of machines and
products. The latest hit is coffee-to-go with a
sip lid. Who wants to queue at the coffee shop
on their way to work in the morning? It's quick-
er to come up to a vending machine! Ideas and
technical features related to automated trade
and coffee both in world scale and especially in
Germany will be on show at Eu'Vend - 2007,
which will take place at Cologne exhibition
centre from 20th to 22nd September.

It's not widely known that coffee takes the
top spot in the list of consumption in Germany;
an average German drinks 153.5 litres coffee a
year. Mineral water takes second place at just
under 135 litres, and beer has fallen to third at
117.7 litres. This resounding success for coffee
is due largely to vending. Vending experts by
means of quality and marketing campaigns
and clever market observations investigate
customers' demands and encourage forming
new fashionable tendencies. Vending
machines are helping to get high quality coffee
not only in cafes but at railway stations, bus
stops, in department stores, at filling stations,
and even in post offices. The appearance of cof-
fee-to-go conception at the market is a new
step in the direction of popularization of the
beverage.

The perspective of this new way of realiza-
tion has already been valued by Starbucks
company, which plans to enter vending busi-
ness before the end of this year, initially in the
USA and then in Europe. In places that are not
suitable for a complete coffee shop, the compa-
ny will set up vending machines to supply cus-
tomers with coffee. The coffee-to-go approach
needs, of course, some specific solutions, e.g.
the lid design and possibility of choosing the
necessary cup volume (from 180 to 300 ml).

Based on Koelnmesse press release, June
2007.
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Puuapp I'mpaec, pesuaeHT NAMA
Richard Geerdes, president of NAMA

Meponpusamue, Komopoe nNpPOXOGUAO B
Canxkm-Ilemep6bypre 18 u 19 urwas 2007 r. nog
Ha3Banuem «Bcmpeua ¢ NAMA» psgoBbM He
HA30BeUWb. Cemunap, OpraHu30BAHHbLU
xomnanuel ABmobap npu noggepxke HAAT,
Beau npesugenm NAMA, npogeccop, gokmop
aKoHoMuueckux Hayk Puuwapg I'upgec u Buue-
npeaugenm NAMA, npogeccop Asn Membioc.
Ymobrl Ayuwe oueHUmMb BAXHOCMDb JMOro0
coOpmus, HANOMHUM, 4YMO NpegcmdaBAsiem
coboli NAMA - HauuoHaabHasi Accouyuauus
asmomamuueckot mopropau CHIA. Ora 6blAa
ocHOBaHA B 1936 r. ¢
UeAb pa3pumus U
nNnpogBUXEHUSH
apmomMamuueckou
moprosau. Cerogns
Y A e H a M Uu
Accouyuuauuu
ABASIIOMCA 0KOAO
2500 xomnanui, 3mo
onepamopcKue
KOMDNnaH HUUU,
npousBogumeau
obopygoBaRrUu=A, |
nocmasBwuK«Uu
NPOgyKMOB u
UHIrpegueHMmOE.
Xomsa smo npuMepHO
mpempb ¢pupm, pabomarouux B OmMpAacAl, HA UX
goAro npuxogumcs okoao 80 % obopoma.

I'-n Tupgec paccxka3zaar npucymcmBYROUUM,
4MO OH U ero KoaiAera r-o Memsioc go npuxoga B
opranusayuio NAMA 6biau BeHQUHTOBBIMU

VENDING BUSINESS, 2007/#3

Brepean (cuant) rerepapHblil AMpeKkTop KoMnaHuu «ABtobap» Oaer Boako ees’
Sitting in front: Autobar CEO Oleg Volkov

The event named “Meeting with NAMA"
which took place in St.-Petersburg on July
18 and 19, 2007 cannot be called ordinary.
The seminar organized by Autobar compa-
ny with support of RNVA was held by the
President of NAMA, professor, doctor of
economics Richard Geerdes and Vice-pres-
ident of NAMA, professor Dan Mathews.

In order to estimate better the impor-
tance of this event, we shall remind what is
NAMA — the National Automatic
Merchandising Association. It was founded
in the USA in 1936 with the purpose to
advance and promote the automatic trade.
Today about 2500 companies are members
of the Association; these are operating
companies, manufacturers of equipment,
suppliers of products and ingredients.
Though these companies are about one
third of those working in the branch, they
hold about 80 % of the turnover.

Mr. Geerdes said that he and his col-
league Mr. Mathews had worked as vend-
ing operators before coming to NAMA,
which allowed them to get rich practical
experience which they were glad to share
with the participants of the seminar. It is

necessary to note
that the lectures of
the American visi-
tors touched the
most actual at the
moment problems of
world vending:
interrelations of the
state and the pri-
vate business,
methods of work in
conditions of harsh
competition, moti-
vation of employ-
work, etc.
According to Mr.
Geerdes’'s, he had a
chance to visit a number of countries and to
find out how the vending-business was
organized there. Having generalized his
impressions, he has made a conclusion that
vending-operaiors' problems in different



onepamopamu, 4mo NO3BOAUAO UM npuodpecmu
npaKmu4eckull onbim, KOmoOphlM OHU OblAU paghl
nogeAumbCcsa € yuacmHukamu cemuHapa. Hago
omMmemumbp, YMO A€KYUU AMEPUKAHCKUX rocmet
3amparuBaAu Hauboree aKMyaAbHblE HA GAHHBLU
MoMeHm npobieMbl MUpPOBOIO BEHQUHTA:
B3QUMOOMHOWEHUA TOCygapcmpBd U 4dCMHOIO
6u3Heca, Memoghl pabomhbl B YCAOBUSX KeCIMKOU
KOHKypeHUuuu, mMomuBayus pabomel
compygruxoB u gp. Ilo caoBam r-na I'upgeca, on
uMeA BO3MOXHOCMb nocemumb MHOXECMmBO
CmMPAH U O3HAKOMUMbBCA C mMeM, Kak
OpraHu30BaH B HUX BeHguHT-6usHec. O6o6wuB
yBUGEHHOe, OH geAaem BblBOG, YMO NPoOGAEMbl ¥
BEHGUHT-0ONnepamopoB PA3HbLIX CMPAH No cymu
OgHU U me Xe.

I'-n Tupgec ygeaua 60AbwiOe BHUMAQHUE
MmeHgeHUUAM pa3Bumus BeHUHIra B Mmupe. B
amoU CBA3U peub 3dWAd O nepexoge HA
Oe3HQAUYHBIE CUCMEeMbl paciema npu nOoMowu
gebemnbix u kpegumurx xkapm. IlosBaenue
maxuxX NAQMEXHBIX cucmeM — peaxyuss Hd
cmpemaeHue nompebumerell K YygoOGHOMY,
OblcmpoOMy U MQKCUMQABHO YNPOWEHHOMY
ceppucy. B flnornuu pacnpocmpaHeHbl NOKYyNkKu
npu noMowu MOOUABHOrO meaedoHA: npu
Habope CNneyuaAbHOTO Koga geHbru
CNUCHIBAIOMCA CO CcHeMmd Bawero meaegoHa.
Takas cucmema yxe ucnoib3dyemcs u 8 CLHIA. B
HeKOmOpblX cynepmapkKemax NOKYNKU MOXXHO
onAamums «omnevamrom naabua» -
KOMnbplOmep CHUMbIBAEM ¢ HEro HeoO0XoguMmylro
UHpOpMAyUIO,

Ewe ogHOU mexHoAoruueckol unHoBauuel B
obaacmu BEHGUHIA SBASIeMCS GUCMAHUUOHHBLU
KOHMpOAbL: HAQ KOMNbHOMEp OmM aBmMoOMama
nocmynaem UH@OpMaAUuUA O HENOAAgKax,
KoAudecmBe NpogaXx, 3anace UHTPEGUEeHMOB.
Omo no3BoAsiem payuoraAu3upoBamb pabomy
CepBUCHOTO NepPCOHAAd.

B xoge cemuHapa obCcyXgaaucs u
geMORCMPUPOBAAUChE MAKXE MHOTUE (gpyrue
mexHUvecKue cpegcmaBsa, ynpouwaouue
«obwenue» C MOProBbIMU aBmomamamu. Omo
CEHCOpDHBle  HKPAHbl,  JOBOABHO  WUPOKO
ucnoAb3yemble B Anonuu, KUOCKU
camoobcAyRuUBaruA B pecmopanax Mc Donald'’s,
KFC, Subway, Chicago Pizza u gp.

Ha cemunape maxxe ObIAU pPACCMOMPEHBL
meHgenyuUu pa3Bumus KopeUuHOro BEeHGUHIA B
CIIA, npobaembl 3gOpOBOro o06pasd XUu3HU,
nNpaBUABHOIO NUMAQHUA, KypeHus U np.,
umMeruwue HenocpegcmpBeHHOE OMHOWEHUEe K
UHgyCcmpuu BeHGUHIQ. Dmu u gpyrue membl,
3ampOHymble AMEPUKAHCKUMU rocmamu, 6ygym
nogpobHee oCBeWeHbl B CAEGYOUUX HOMEDPUX.

countries as a matter of fact are very much
alike, not to say the same.

Mr. Geerdes payed attention to the ten-
dencies of vending industry's progress in
the world. In this context he talked about
transition to cashless payment systems by
means of debit and credit cards.
Occurrence of such payment systems is a
reaction to consumers' request for fast,
convenient and simplified service. In Japan
purchases by means of a mobile phone are
widespread,; after dialing a special code
the money is written off the account of your
phone. Such system is already used in the
USA. At some supermarkets it is possible to
pay by your fingerprint - the computer
reads outl from it all the necessary informa-
tion.

One more technological innovation in the
field of vending is the remote control: the
information about defects, quantity of
sales and stock of ingredients is delivered
from the machine to the computer. It
allows to rationalize the work of the service
personnel. .

During the seminar many other devices
simplifying the «dialogue» with vending
machines were discussed and demonstrat-
ed. These are the touch screens widely
used in Japan, self-service kiosks at Mc
Donald’'s, KFC, Subway, Chicago Pizza,
etc.

Tendencies of coffee vending develop-
ment in the USA, problems of healthy mode
of life, healthy nutrition, smoking and so
forth have also been discussed at the semi-
nar. These and other subjects treated by
the American guests vill be discussed in
detail in the following issues.

AsH MaTeioc, Bulle-Ipe3uAeHT NAMA
Dan Mathews, vice-president of NAMA

VENDING BUSINESS, 2007/#3
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Europran Vendme \saect

22 uiona npu noggepxxke EBponetickoll u
Hmanbanckoll Bengunr-accoyuayutl B Mu-
AQHE NpouiAo cobpanue He3aBUCUMBIX one-
pamopoB u npegcmasumeAell HQYUOHAAb-
HBIX accoyuayull u3 wecmu €BponelcKux
cmpan (@panyuu, lepmanuu, Mmaauu,
Ioavwiu, Hcnanuu u BeauxoOpumarnuu).
Ha noBecmke gHA OblA 0OMeH MHEHUsAMU O
mexywel cumyayuu B BMOMAMU3UpPOBAH-
HOU MOproBA€ U OUEHKA ee Nnepcnexmus.
Ha Bcmpeue npegcegameAbCmMBOBAA UYAEH
UCNOAKOMA UMAABSIHCKOU —accoyuayuu
CONFIDA ®popaBanme AAAETPUHO
(SOGEDA srl). Kax ommemuaa reHepaib-
Hul gupexkmop EVA Kamepunua Ilbana,
yuacmHuKu cCmapaAuck obcygums Kax o0-
wue gaa Bcex npodAeMbl, Hanpumep, NOUCK
u nogbop KBAAUQUUUPOBAHHOIO NEPCOHA-
Aq, gekaapupoBarnue HAC u 60oprby 3a Ao-
SABHOCMB KAUEHIMOB, MAK U AOKUAbHBLE
(puckarbrasa perucmpayusa B Iloabwe). Ha
NPAaxKmMuKe 5mo 03HAUAA0, WMo Bcmpeud co-
cmosAQ U3 gayx uacmell. OnNUCaHUe HAyuo-
HAABHOU cumyauyuu U BORPOCHl B3AUMOOM-
noweHnull ¢ EVA. Cpegu obcyx)gaemMbix BO-
NpOCOB ObAU: meAeMempus, GUHAMUKA
pasBumust pbIHKA, BAHQAAU3M, KAGPOBblE
pecypchl, uenooOpa3oBarue, nompedu-
meAbCKUe MeHgeHUuUu (3gopoBoe numa-
Hue, 6uoNPOgyKmbl), NOAUMUYECKUE aCNek-
mbl OXPAaHbl OKPYXarouwel cpegbl, KOHKY-
peHuus ¢ gpyrumMu KQHaAaAMU cObima u m.g.

Bria cpopmyrupoBar psag npemen3ull K
KOHCMPYKYUuU aBMOMAMOB, B 4QCMHOCMU,
no BoOnpocam Hage)XHOCMU, «gpyxKecm-
BEHHOCMU» NO OMHOWEHUI0 K noKyname-
Asim. Onepamopst BbpA3UAU HAGEXJY,
4MO BLICKA3AHHBIE HA POPYME NpemeH3ul
6ygym BOCNpUHAMbI NPOU3BOGUMEASMU
boaee cepbe3Ho, HEM npexge.

ObcyKgaauch nepcnekmuBbl OmHoule-
Hull ¢ EBponetickoll accoyuauuet. [1puns-
mo pewenue 0 peryAaspHomM nposegenuu EB-
ponetickoro ¢oopyma onepamopoB — ¢BK-
gnt B rog. Caegyrowuti ¢popym npotigem 8
cenmsnbps 2007 r. B Pume. 3aunmepecoBan-
HbIX B yuaCIMUU NONPOCUAU NOGABAMb 3051B-
KU uepe3 HauUOHaAbHble accoyuauuu. Yuc-
A0 Mecm B 3aA€ 3acegaHuli OrpaHu4eHo.

ITo mamepuaaram npecc-peausa EVA om
28.06.2007

A group of dynamic and forward-looking independent
operators, together with representatives of national
associations (from France, Germany, Italy, Poland,
Spain and the UK) gathered in Milan to exchange views
on current and future challenges in vending operations.
They decided to set up the European Operators’ Forum
to meet twice a year and focus on vending operators’
business issues. The event (22 June) was hosted by
CONFIDA, the Italian Association in cooperation with
EVA.

“We could not have been happier at the outcome of
the event, as all independent operators present decided
to take the European Operators Forum forward.
Operators shared their business experience with their
European counterparts and set their own agenda of
challenges to discuss in the future” says Catherine
Piana, the EVA Director General. "Both common ‘issues
and problems specific to some countries were discussed,
for example the cash registers in Poland or DIA declara-
tion for machines in Italy. Common concerns included
finding qualified employees, showing added value and
ensuring customer loyalty. The ambition of the
Operators Forum is to discuss challenges and find solu-
tions.”. The meeting was strictly limited to independent
operators and representatives of National Associations,
and was chaired by Fioravante Allegrino (SOGEDA srl),
a Member of the Confida Executive Committee. After a
welcome speech from the EVA President, Augusto
Garulli, and a presentation by the EVA Director General
on the aims and objectives of the meeting, the debate
started. The meeting was divided in two parts : the
description of national situations and the relation with
the EVA.

Each delegation presented its national situation and
issues: telemetry, shrinkage, vandalism, human
resources, pressure on prices, consumer trends (health,
bio), political pressure on environmental issues, compe-
tition with other channels, etc. Concerns were also
expressed with respect to machines, in particular relia-
bility and consumer-friendliness. Operators expected
that theirwish list, presented to the machine manufac-
turers during the Technical Forum in Rome, would be
taken more seriously.

The operators debated their future relationship with
the EVA. They wanted to ensure that their concerns be
heard and taken on board by the EVA.

The next Operators’ Forum will take place in Rome on
8 September. Interested operators should contact their
National Associations as the number of seats is limited.

Based on EVA Press Release 28.06.2007

VENDING BUSINESS, 2007/#3
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Aas nocemumeaetll meponpuamull ¢popyma «ARu
Maaoro u cpegrero 6usHeca», npoxogusuiero 22-25
mas 2007 r. B naBuarorne Ne 69 BBL] (Mocksa) yguBu-
MmeAbHOe HQUUHAAOCh NPsMO co Bxoga. OHU umeAu
BO3MOXXHOCMb 3APErucmpupOBAMbLCS GAsL yHACMUsi B
gBYX MEepOnpusamusax OgHOro ¢opyma nog obwet
Kpblulel, HO Ha PA3HbIX CMOUKAX U NOAYYUB PA3HbLE
xamaaoru. OgHO U3 HUX uMeHOBaAOCh 3-1 Mexgyna-
POgHAs BbICMABKA-APMAPKA 000PYJOBAHUSL U YCAYT
gas Maaoro 6usHecda, NPOgyKyuu MAAblX npegnpu-
amui «TBoi 6usnec». Opranu3zoBaiso ero OO0 «A3C
- OKCIIO» npu noggepyxke DegeparbHOro areHm-
cmBa no npombiwreHnocmu, OITOPBI Poccuu, Ae-
napmameHRma NoggepXKuU U paspumus MaAOro npeg-
npunumameabcmsa Mocksrl, Poccutickoll accoyua-
yuu MmapxkemuHra, MocKoBckoU accoyuauyuu npeg-
npurumamenrell u MIAK «Aeabkonm». Ars yuacmus
B HeM OBIAO 3asIBA€HO OKOAO 60 2KCNOHEHMOB, UH-
OPMAUUOHHYIO NOGGEPKKY OKA3bIBAAU gBA gecsm-
I i -

VENDING BUSINESS, 2007/#3

For visitors of events of a forum “Days of small
and medium size business” held in Moscow at the
All-Russia Exhibition Centre on May 22-25, 2007
in pavilion 69, surprising began from the very
entrance. They had an opportunity to be regis-
tered for participation in two events of one forum
under the general roof, but at different stunds,
receiving different catalogues. One of them was
called “3-rd International Trade-fair of the
Equipment and Services for Small Busii.ess,
Produce of Small Enterprises «Your business». It
was organized by JSC "AZS-EXPO" with support
of Federal agency on the industry, OPORA public
organization, Depaitment of support and devel-
opment of small business of Moscow, the Russian
Marketing Association, the Moscow association
of entrepreneurs, the "Delcont” centre. About 60
exhibitors have been declared for participation in
it, information support was rendered by twenty
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KQ Megua-cnoHcopoB. Bmopoe 6biro no macwumabam
4yymb NOMEHbWE (43 y1QCMHUKA}, HO 3QIMO KAKUE Op-
ranusamopul: Copem ®egepayuu, Toproso-npo-
MblIWAEHHAs — naaama P,
PCIITI, OAO «I'TAO BBL]», agmu-
nucmpauuu cyovekmos PO.
Cmpameruueckum napmHepoM
orin BTE 24, oduyuarbHbIM —
Pocbank, a npoxoguaa sma Pe-
geparbHAsl BBICMABKA-APMAPKA
npogykuyuu npegnpusmull Ma-
AQro u cpegHero 6Ou3Heca Nog
nampoHamom I[IpaBumeAbCmBa
Mocksbl.  HHGopmayuoOHHBIX
napmHepoB 3gech OBIAO yXKe
mpu gecamka (B moMm qucAe U
Haw KypHaAa). [To KaKOMy NpuH-
yuny npoxogua BOgOpPA3geA
MEX(JY gBYMs BBICIMABKAMU —
ckazamb He bepemcs, ga 5mo,
BUGUMO, U HE€ CaMoe UHMEpPEeC-
Hoe. ABHOU IpaHUYbl HU HA NO-
Ay, HU B BO3gyX€ BUGHO He OBLAO,
HGQ KOH@MEepEeHUUOHHYIO Npo-
rpaMMy XOgUAU BCe JXeAqroujue,
He3aBUCUMO O0m NpuHagAexnocmu. Kcmamu, KoHpe-
penyull moxe ObAO, KAK MUHUMYM, gBe: OogHA ObIAQ
nocBAweHa ONbMy BHEgPEeHUs! UHHOBAUUOHHbIX
MexXHOAOTUl U pAa3BUMUIO DPLIHKA 000PYygoOBAHUS U
YCAYI gAsL MAAOTrO 6u3Hecd, Bmopas — OGAHKOBCKUM
YCAYram gAs MQAOTO U cpegHero Ou3necd.
Ouenusamp Meponpuamus Bpoge Mauckoro ¢o-
pyma nenpocmo. ITecmpas kapmuHa, Bpoge 6bl Bce-
o MHOIO, XOpOWero U PA3HOro, B rAa3d Ae3em Hayu-
OHQABHBIU (pPEruOHAAbHBL) KoAopum (cm. ¢homo).
ARaau3upoBamp U CucmemMamu3upoBAMb 3MOM Kd-
aeldgockon Henpocmo. Ilpu Oauwkatiem paccmom-
PEHUU OKA3bIBAEMCSA, YMO B 3KCRO3UyuU 3-U MEXJY-
HAPOGHOU BHICMABKU NpeobAagaiom, NOXAAYIl, KOH-
CAAMUHTOBblE, YueOHble, UHPOPMAUUOHHbIE YCAYTU,
B Degeparbnoll 6oAbule NpegcmaBAeHo paspabom-
YUKOB, Npou3BogumeAell U nocmaBujukoB 060pygo-
BaHuA. Hackoapko cmpykmypa sKcnho3uuuu ompa-

A

media-sponsors. The scale of the second one was
somewhat less (43 participants), but with unsur-
passable organizers: Council of Federation,
Commercial and industrial chamber of the
Russian Federation, Russian Union of
Industrialists and Entrepreneurs, the All-Russia
Exhibition Centre, plus administrations of sub-
jects of the Russian Federation. The strategic
partner was VITB 24 bank, the official one —
Rosbank, and this Federal trade-fair of produce of
the enterprises of small and medium business
passed under patronage of the Goveiiunent of
Moscow. There were as much as thirty informa-
tion partners here (including our magazine). We
are not sure by what principle passed a watershed
between the two exhibitions, and it's, probably,
not the most interesting. Obvious border was visi-
ble neither on the floor, nor in the air, the confer-
. , ence program was visited by
everybody. By the way, there

\ J l were at least two confer-
| ences: one has been devoted

l to esperience of introduction

! of innovative technologies
and development of the mar-
ket of equipment and servic-
es for small business, the sec-
[I \ ond — to bank services for

small and medium business.

It's not easy to estimate

f such events as May forum.

Motley picture, a ot of all,

good and different, national

b (regional) colour strikes
one's eyes (see the photos).
It's rather difficult to analyze
| and systematize this kalei-

doscope. On closer examina-

tion it appears that in an

exposition of the 3-rd inter-

national exhibition consulting, educational,
information services prevailed; perhaps, in the
Federal one there were more developers, manu-

VENDING BUSINESS, 2007/#3
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Kaem 00W,epoCCuliCKy0 KApMUHY MAAOTO U CpegHe-
ro ousneca? Kak-mo, KOHeUYHO, ompaxaem, HO BU-
guMo, € CywecmBeHHbIM UCKaKenueM. Hu gas Koro
He ceKpem, umo B omeuecCmMBEHHOM MAAOM OU3Hece
npeobaAagaiom npegnpusmus moOproaiu, obuje-
CMBEHHOTO NUMQHUA U YCAYT. 3gech JXe ux noumu
He OblA0, U ocmaemca AuUUlb ragamp — novemy. Hem
omBema U Ha gpyrou BOARYHWUL MEeAKUX npegnpu-
HumameAel BONpoc: KOrga CyuecmBeHHO U3MeHUMm-
Cs1 KpeGUMHASL NOAUMUKA 6AHKOB NO OMHOUWEHUK K
«meaoqu». Bpoge 6nl BCe NOHUMAIOM, KAK BAJKHO BO-
BpeMs noggepxamb MOAOGO€ npegnpusamue, U
npegcmaBumeAu OQHKOB AUXO JKOHTAUpYIOM Uug-
pamu o0beMa KpequmHblx nopmegeaeli, YUCAOM 3da-
eMIWUKOB, C MEHbUWUM 3SHMY3Ud3MOM HA3bIBAIOM
pasmep rogoBOro npoueHma KpegumoBQHUS, COB-
CeM CKy4Helom, KOrga npuxogumcs NPU3HAmMp, 1mo
peaabHBll NPOUEHM pasd B NOAMOPd, d MO U gBd
OoAblIEe HOMUHAABHOTO. Tem He MeHee, Umo-mo Bce
JKe npoucxogum.

Ilo garubim Pocculickoro MukpoguHaHCOBOIO UeH-
mpa, B 2006 r. Bbiro BoigaHO B Buge Maablx 3alimos 900
MAH gOAAQPOB NPU CPpegHeM pasmepe 3aima 2 mulcs-
qu. COraQCHO OUeHKaM, NOMEeHUUAABHbIL CNpoc Ae-
JKum rge-mo B guana3one om 3 go 7 MAPG JOAAQDOB B
rog, a B uucao 4,5 MAH cyObeKmoB Bxogam u bespa-
fomHble, U OMCMABHUKU, U MUTPQHMBL.

Euje HeCKOABKO CAOB 0 Bugax noggepxku. Cerog-
HA CywecmByem HeMaAO CMPYKIMYp, KOMOPhle geK-
AQPUPYHOM TFOMOBHOCMb NOGYep)XuBamb MAAbIX
npegnpuHuMameAael, 0CO6eHHO IKCNOPMHO-OPUEH-
mupoBaHHbIX. [OBOpAmM 0 cucmeme NOGrOMOBKU K
cepmugukayuu u NaMEeRmMOBAHUU 3a pyOexKOoM, No-
Mowiu B pa3zpabomke OU3HeC-NACHOB U Kopnopa-
MUBHBIX CAQUMOB U m.g. ¥YX0 yXKe NpuBbIKAO K mep-
MUHY «OU3HeC-UHKyOamop». K COXUAEHULO,
ueM KOHKpemHee 3Byium BONPOC, 4 rge oHU, 3mu
unKybamopsl, HAX0gamcsa, meMm pdcnAblBUamee

VENDING BUSINESS, 2007/#3

facturers and suppliers of the equipment. How
much the structure of the exposition reflects the
general picture of small and average business in
Russia? Somehow, certainly, reflects, but proba-
bly, with essential distortion. It's not a secret that
in domestic small business trading enterprises,
public catering and services prevail. Here they
were almost absent, and we can guess only — why.
There is no answer also to another question excit-
ing businessmen: when the credit policy of banks
in relation to «trifle» will essentially change. It
seems that everyone understands how important
it is to support a young enterprise in time, and
representatives of banks valiantly juggle with fig-
ures of volume of credit portfolios, number of bor-
rowers; with smaller enthusiasm they name the
size of annual interest for credits, become
absolutely bored when have to admit that the real
percentage exceeds the nominal one one and a
half and even two times. Nevertheless, something
still happens.

According to the data of Russian microfinancial
center, in 2006 900 million dollars have been given
out as small loans at the average size of the loan —
$2 thousand. According to assessments, the poten-
tial demand lies somewhere between 3-7 bns of
dollars a year; the number of potential recipients is
of the order of 4,5 min, including the unemployed,
the retired servicemen, the migrants.

Some more words about
kinds of support. Today there are many struc-
tures which declare readiness to support small-
scale businessmen, especially export-focused.
They spoke about system of preparation for certi-
fication and patenting abroad, help in business-
plans and corporate sites development, etc.

The ear has already got used to the term «busi-
ness-incubator». Unfortunately, the more concrele




cmaHoBamcs omBembsl. Takoll, 3Haeme AU, NPUHYUN
HeonpegearenHocmu l'etizenbepra. M HacKoAbKO
npusmHo ObIAC Bcmpemumb OGHOTO U3 PYKOBOGU-
meaell HekomMmepueckol oprarnusayuu « Poccutickas
accoyuayua MapKemuHra», Komopblll « 6e3B03Me3q-
HO, MO ecmb gapoM» pasgaBar gast Oygyuiero ob-
CyKGeHUsA NPoeKm Npaxmuieckux nocobull gas py-
KoBogumeael MAAbIX npegnpusamul no NOBBWEHUIO
ux npubslABHOCIU.

BosBpauwjasacek kK 3KCno3uyuu, CMAROBUWbLCS NEPeEyg
npobaeMoll: nepevucAumb BCEX NPAKMUYECKU HEBO3-
MOJKHO, OCODEHHO eCAU KpOoMe HA3BAHUSA NuUCamb
umo-mo no cyujecmsy. Ecau e BriOupams, mo no xKa-
KOMY NpuHyuny npous3Bogums cerekyuio? He xearas
HUKOro obugems U PUCKYsl HABA€Ub HA cebsi oOBUNe-
HUe BO BKYCOBWUHE, HA30BY Yemblpex 3KCNOHEHMOB,
Komopble 60AbUlEe gPYrUX 3QUHMEPEeCcOBAAU MEHS
AUYHO:

OOO «Konumyp» (Huwxnuii Tarua), cneyuaausupy-
oujeecsi N0 NPUKAGGHOMY U CUCIEMHOMY NpOrpammu-
POBQHUIO, pa3padbomKe 3AeKMPOHHbIX MOgyAel, aB-
momamu3aaqyuu yiema. Qupma nokazaira Ab6onbim-
Hble pa3pabomKu, B MOM YUCAE€ UHHOBAYUOHHKIU NPo-
exm « Kapma yuaujerocsi» u maimep gasi neulexogHblx
nEepexogoB C PeUEBbIM ONOBEWEHUEM,

3A0 «Mepnaca» (MockBa), geMOHCMPUPOBABWEE
COBpeMeHHble MeXHOAOTUll, B MOM 4UCAe B KOMHQM-
HbIX BAPDUAHMAX, gAsl yRAKOBKU NUU,EBHIX NPOGYKMOB
B 3quumHOU amMocpepe UAU NOG BAKYYMOM;

IJenmp nopouwikoBrlx nokprimuu «Pagap» (Ka-
3QHb), NPegAQrarowul psag pewernull o BbICOKOKQUe-
CMBEHHOMY KPUCOYHOMY NOKPLUNUID 060PygoOBAHUS,

OOO OT Konmaxm (Mocksaj, nokaszaswee pabdo-
maowull MaKkem annapamHuoro KOMNAEKCa gAst roAo-
COBOro yNpaBAE€HUS DA3AUYHBIMU ycmpolcmBamu
(xomnbromepom, 6pUNOBOU MEXHUKOU U gp.), 4mo 0co-
OEHHO BAWKHO gAs Al0gell ¢ OTPAHUYEeHHbIMU husudec-
KUuMU BO3MOKHOCMAMU.

the question where these incubators are sounds,
the more indistinct become the answers. A sort of a
Heisenberg principle of uncertainty. it was
extremely pleasant to meet one of the heads of a
non-profit organization — the Russian Association
of Marketing, who distributed for the future dis-
cussion the project of practical handbook for heads
of small enterprises, aimed at helping them to
increase their profitability.

Coming back to the exposition, you come across
a problem: it is practically impossible to list all,
especially if you'd like to write something in
essence in addition to the title. If to choose, by
what principle to make the selection? Not wishing
to offend anybody, I'll name four exhibitors which
have interested me personally more than the oth-
ers:

OSC “Kontur" (Nizhni Tagil) specializing on
applied and system programming, development of
electronic modules, automation of the account.
The firm has shown interesting developments,
including an innovative project Pupil Perssonal
Card and a timer for pedestrian crossings with a
vocal notification; :

JSC “Merpasa” (Moscow) has shown modern
technologies, including indoor variants, for pack-
ing food in a protective atmosphere or under vacu-
umy;

The center of powder coatings “Radar” (Kazan)
offering a number of decisions for a high-quality
colourful coating of the equipment;

OJC OT Contact (Moscow) has shown a work-
ing model of a hardware complex for voice man-
agement of various devices (computer, home
appliances, etc.), that is especially important for
people with limited physical abilities.

VENDING BUSINESS, 2007/#3
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Mup urp-2007

IMucams npo 3-10 MeXgyHAPOGHYIO BHICMABKY
UrOpHOIO, PU3BAEKAMEAbHOI'O U BEHGUHIOBOTO
0060pygoOBAHUA, CKAXKY HeCMHO, IPycmHo. Aaxe B
2006 rogy, korga yxe ObAO ACHO, YmoO HQg
ompacAbl, KOomopas No meMnam pa3Bumus
ycmynaaa Auulb  HepmsaHomy Ou3Hecy U
UH(GOPMAUUOHHBIM MEXHOAOIUSM, CIyWarnmcs
myu4u, MOXHO OBAO ewe KOHCmamupoBamMb
yAYUWEHUE nokasameAel  BbICMABKU 1O
CPABHEHUIO C NPeghlgyujum TOgoM.
Ecau conocmaBAsamb BBICMABKU B
YUCAOBOM BBIDUIKEHUU, mo
OKaXemcs, 4mo BMPOe YyNAACG YUCAO
YyYQCMHUKOB (U COOMBEMCMBEHHO
BBLICINABOYHAS NAOWAGL), B gBA C
AUWHUM pa3a — YUCAO CMPQaH-
yuacmHuly. YKe nogbe3Kasa 7 UOHA K
KOMNAeKCy «KpOKyc-3Kcno» MHOTuUe |
C YguBAeHUEeM Y3HABQAU, 4MO
NpoOgoAXUMEAbHOCME  BBLICINABKU
COKpaujeHa ¢ mpex go gByx gHel (a
¢akmuuecku go noAymopda, ecAu He
BKAIOHQMDb NOAYHOUYHBIU Oankem).
TpygHo BuHumbL B JmMOM cnadge
OpraHU3amopoB BbLICMABKU, KOMOPbLE HeCMHO
NBMAAUCh pacuiupumb ee 0a3y, npuBAeKas K
yuacmulo npegcmaBumeAel BeHguHra. Kax
NPU3HAQAU CcaMu  OpPraHU3amMophl, MHOTUE
IKCROHEeHMbl NPOWAOro roga 3QHAAU
BBUKUGAMEAbHY nNO3uyuio (CM., Hanpumep,
uUHmMepBbI0 guUpeKmopa BbICMABKU Buxkmopuu
bapanHukoBol, ONyOAUKOBAHHOE B UMHbLCKOM
HOMepe XypHaia «Mup urpr»). To ecmb sCHO,
4mo pa3Bumusa Cumyauuu Xgym KakK me, KMo
YKAOHUACS OIM yuacCcmusA B BhlCINABKe, MAK U me,
Kmo  peuiuA  ywacmsoBamsb.  bauy-onpoc
3KCNOHEHMOB NOKA34A, YN0 OOABWUHCMBO UX HE
Xareem o6 yuacmuu B BLICIABKE, NOCKOALKY Q)
UMeAU MeCmO NOAe3Hble KOHmaxkmsel u 0) oHa
no3poAsiem Aydwe OUEeHUMb QGUHAMUKY U
HanpapAeHUEe pasBumus ompacau.

To tell you the truth, it's rather sad to
write about 3-rd International
Professional Tradeshow of Gawmbling,
Entertainment and Vending Equipment.
Even in 2006 when it was already clear
that clouds are condensing above the
branch which on rates of development
conceded only to oil business and

information technologies, it was still.

possible to ascertain improvement of
parameters of the exhibition in
comparison with the previous
year.

If we compare the exhibi-
tions numerically, it will turn
out that the number of partici-
pants (and accordingly the
exhibition area) decreased
three times, and more than
twice — the number of the

' countries-participants.

Approaching the “Crocus-

Expo” complex on June 7 many

of the visitors were surprised

by the fact that the duration of

the exhibition was reduced from three

to two days (and in fact to one and a

half if not to include the midnight ban-

quet). It is difficult to blame for this

recession the organizers of the exhibi-

tion who tried to expand its base, invit-

ing vending representatives fto take
part in it.

As the organizers admitted, many of
the exhibitors of the previous year have
taken wail and see attitude (see, for
example, interview of the exhibition's
director, Victoria Barannikova pub-
lished in June issue of “World of
games"” magazine). It is clear that both
those who evaded participation in the
exhibition and those who decided to
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AwbonblmHublll COUUOAOTUYECKUU (pakm: ecau
pykoBogumeAu ¢upm u Begywue CnReyuaiucmsbl
cepbe3HO 3aAgyMBIBAIOMCA HAG meM, Kyga noligem
garbwe uHgycmpus pas3BAeieHull, mo MOAOgble
pebama —  MeHegXephl NO  NPOGAXKaAM,
geMOHCMpUpPOBABWUEe UrPOBble QBMOMAMBL,
noxoxe, npocmo He bepym 5mo B roaoBy. Cpegu
Kypbe30B 3KCNO3UUUU MOJKHO HA3BAMb CMEHg
konyepna PHO, «xomopwii noumu  gBa
gecsamuAemus 3QHUMAEMCsT BOCCIMAHOBAEHUEM
NOgepXXAHHbIX UrpoBblXx aBmomamoB. QDupma
COYAQ, YMO AyQUe BCEro Cneyu@uKy pocculiCKoro
uropHoro Ou3Heca CUMBOAU3UDYyem KpPOCCOBbLU
BHEGODOXHUK, KAKOBOU U
OblA yCmaHOBAEH |
nocepegune cmeHga
naouwagero nog 80 KB.M.
Ars gonoanumeabHOro |
« OJKUBASIKA» Obina
3agelicmBoBaHa rpynna |
noggepxxu u3
cuMnamuuHblXx promotion f
girls, Komopkle
NPUHUMOAU NOG MY3bIKY
NUKQHMHBIE  NO3bl B
cmuae «aecbo-uoy» U
BNAOMHYIO NOGOWAU K
cmpunmu3sy. Habarogamb
3¢ 3mum gelicCmBOM U Npu JXeAQHUU Becmu
neperoBopbl MOXHO ObIAO CUgSl HA HEOObSMHOM
KOXXAHOM gUBQHeE.

K gpyrum HOBOBBegeHUAM MOJXHO OmMHeCcmu

Opraqru3auyul0 BeuepHero OaHKema mMaxuMm
obpasom, umoOsl ~ HANUMKuU U  3QKyCKU
CUMBOAU3UPOBAAU uemselpe UropHO-

pasBaekameAbHble 30HBL (Aamatl, [Ipumopse,
Kpacrnogapckull xpatl u
Kaarununrpagckas
obaracmb). Kaxk coobujua
npecc-peauas,
«0OHOBAEHHBIU opmam ! '
BLICMABKU «gBd QGHA U
OgHQ  HOYb»  QOAXKEH
«cgeaams nporpammy |
eule boree UHMEHCUBHOU ]
U HaCblWEHHOU ». |

A menepb 06
3Kcno3uyuu boree
cepbe3Ho. B ee cocmase
OriAu mpaguyuoHHblE
3 KcnoHdamBb ,
BKAIOUQHOWUE MEXHUKY U MebeAb gAsi KA3UHO U
UrpoOBblX 30A0B, UIDOBble UMUMAMOPKl, @ MAKXE
pAg KOMNAEKMyHOWUX U QnNapamublXx peuierHul,
KOmMopple MOrym UcCnoAb30BAmMbCsl KAK B UTPOBOM
(uroprnom) 060pygoOBAHULU, MAK U B MEPMUHAAAX U
KUOCKAX PA3AUYHOIO HA3HAYEHUs U MOPIrOBBIX
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participate ar2 waitinc .- = devel-
opment of the situation.

A blitz-interrogatior. 2f the
exhibitors has shown that t..: najority

of them do noti regret abcu: .he.r par-
ticipation in the exhibition us a) it
helps to tie useful contacts and b) it
allows to estimate better the dynamics
and the direction of the branch's
development. An interesting sociologi-
cal fact: while the heads of firms and
leading experts seriously think of the
future of entertainment industry, the

young sales man-
agers who demon-
strated slot

machines simply do

not take it into their

heads. Among funny

things of the exposi-

tion we can name the

stand of RIO concern

which has been

engaged in restora-

tion of second-hand

slot machines for

I almost two decades.

I They thought that a

cross-country race car established in
the middle of their stand (about 80
square metre:) would symbolize the
specificity of Russian gaming best. For
additional amusement a group of nice
promotion girls were invited. They
danced to the music in style of lesbo-
show closely approaching striptease.
One could observe

all this and, if
desired, negotiate
sitting on an
u ’ immense leather
1 ) sofa.

' Among the innova-

- - tions of the exhibi-

- tion we can name the

organization of the

evening banquet so

that drinks and

snacks symbolized

four gambling-enter-

tainment zones

(Altai, Primorye, Krasnodar territory

and Kaliningrad area). According fto

the press-releise, "the new format of

the exhibition "“two days and one

night” will make the program more
intensive and saturated”.



aBmomamax. K ux QUCAYy OmHocAmmcsa, B

YacmHocmu, CEHCOPHble 3KPAHbL U NAAMEXHDbIE -

cucmeMmbl. YBEAUHUACA NPOUEHM 3KCNOHEHMOB,
geMOHCMpuUpOBABWUX KUOCKU U mMepMUHAAbL
pa3nHoob6pa3Horo BHEWHEro u GyHKUUOHAAbHOTO
gusaiina. O HeKOMOpPHIX yHUACMHUKAX —

nogpobnee,

Byaamos I'pynn (Ka3zanb) omHOCUMCA K YUCAY
Komnarut, BCcepres 3QHABWUXCA
nepenpoguAupoBanueM accopmumeHma

NpogykKyuu B CBA3U C OIPAHUYEHUAMU HA
urposoll busnec. Cpegu ee HOBbIX NPOJYKMOB —
u3sujHble POMOKUOCKU.

I'ro6aa Ielimenm
Texnoaogxus (CIIA) —
xopowo u3BecmHhll
npou3BoguUmMEAD
BAAUGAmMOPOB BBICOKOTO
KauecmBda C
onmuueckKumu u .
9AeKmMpPOHHB MU ' !
cucmemMaMMmu

pacno3HABAHUA. Ao
HEegAaBHETIO BpeMeHuU
npogykyus GPT

UCNOAB30OBAAACD

npeuMywecmBeHHO B

urposoll mexHUKe, HO

nocmeneHHO ee NpUMeHeHUe B BEHGUHIe
pacwupsemcsa. Ha smou BblcmaBKe OblA NOKA3AH
Baaugamop Falcon ¢ xapakmepucmukamu,
VAYHWEHHBIMU NO CPABHEHUl ¢ cucmeMmol
Aurora.

JCM (fnonus - TepmaHus) — OQuUH U3
KpynHeuwux pa3pabomuuKkoB u
npous3dBogumeael
cucmem no pabome c
HAQAUYHOCHMGBbIO, i
npogyKyusa Gupmbl
ucnoab3yemcs
npumepno B 90 %
KA3UHO U NOAOBUHE
urpoBbIX GBMOMAQMOB B
mupe. Mbl qacmo
paccka3bBaem o
npogykyuu Komnaruu. B
amom pa3 u3 HOBUHOK
OHa NOKa3blBAAQ
BAAUGAMOPHL B
NBIAEBAATO3QUIUULEHHOM
UCnoAHeHuu.

CKFB BniuucaumeabHOU mexHuxu «Hckpa» B
oyepegHOU pa3 gemMoCmMpPuUpPOBAAO (PUCKAAbHbLU
perucmpamop I[IPHUM-2]1K — eguHCmMBEHHOE
usgeAue maxoro poga, BKaroueHHoe B ['ocpeecmp
gAs BCeX cep NpuMeHeHUsl B COCMaBe KUOCKOB.
Briro coobweHo, umo gaa ucnoab3opanus KKM B

i

L}
| '

And now let's talk more seriously
about the exposition itself. There were
traditional exhibits including equip-
ment and furniture for casinos and
gambling halls, game simulators, and
also a number of accessories and
hardware components which can be
used both in gambling equipment and
in VMs, terminals and kiosks of vari-
ous purposes (e.g. touch screens and
payment systems). The percentage of
the exhibitors demonstrating kiosks
and terminals of various external and
functional designs
has increased. Now
we'll provide more
detailed informa-
tion about some of
the participants.

Bulatov Group

. - (Kazan) is one of
the companies

ch nging the

assortment of their
produce because of
limitations for gam-

l bling business.

Elegant photo

kiosks are among their new products.
Global Payment Technologies (USA)
— a well-known manufacturer of high-
quality validators with optical and
elecironic discernment systems. So far
GPT's produce was used mainly in
gaming equipment, but its appliance
in vending is gradu-

ally expanding. At

this exhibition they

showed Falcon val-

| idator, its charac-

, teristics had been

i Improved in com-

parison with Aurora

system.
JCM (Japan,
Germany) — one of

the biggest develop-
ers and manufactur-
ers of cash systems,
the firm's produce
is used in about 90 % of casinos and a
half of VM's in the world. We write
about the company’'s produce quite
frequently. This time they demonstrat-
ed dust- and damp-proof validators.
SPCDB Iskra showed PRIM-21K tax
register - «callingit» the only product
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cocmaBe moproBblX aBMOMAMOB !

pa3pabomaH CneyuaAu3upoOBAHHBLU
KOHMpOAAEp ynpaBieHUsA,
NO3BOAAOWUU NOGKAIOUUMbLCA K |
asmomamy uepe3 uHmepgeucs |
VTS, MDB, Executive (Protocol A)
bes ero cXemMamuuieckoro
U3MEeHeHUs, npou3Bogs neyamb
yekoB Ha [TPUM-21K.

Kacmom Hnxunupunr (HMmaaus)
— nocmaBujuK UIupOKOro
accopmuMeHmMa KOMNAEKMYWUX
gAs  UrpoBOoro u  CepBUCHOIO
0bopygoBanus.

KCHu Kopnopauus (Aoaronpygnntii)
nosuyuonupyem ceba Kak kpynHettwul B Poccuu
onepamop u npou3Bogumeanb UrpoBbIX
asmomamos. PaspabamblBaem, npou3zpogum,
cgaem B apeHgy U MeXHUYeCKU noggepKubaem
000pYgOBAHUE KA3UHO U UTDOBbIX 30AO0B.

IThacm T'eliMm — oguH U3 OCHOBHBIX
NOCMABUWUKOB KOMNACKMYIOWUX gAS
CEeHCOpHBIX KuockoB B Poccuu u

KaszaxcmaHe, eguUHCMBEHHBLU
opuyuarbHBLU npegcmaBumeAb
KpynHelwero npou3Bogumeas
ceHcopHoro obopygosanus (General
Touch.

Komnanuu CashCode u NRI rog .
Ha3ag ob6beguHUAUCHL nog obuwum
«3oumom» Crane Payment Solutions
(komnanus Crane) u B HblHeUWHelU

BLICIMABKE yiacmBOBaAU
COBMECMHO, geMoHCmpupys
HoBeUwue Kynopo- u

MOHEmMONPUEeMHUKU, BKAIOUASL MEeXHUKY QgAs
pas3mena Kynop HA KyRiOphl.

B apcenare komnanuu PomogpaiiB (Mocksa)
— 18 mogeaell yuhpoBblX CEHCOPHBIX KUOCKOB U
¢omocmanyuld. Koncmpykuyus o60pygoBaHUSA
no3poasiem Aubo cpa3y npuobpecmu MOgeAb C
MAKCUMAAbHBIM —~ Habopom  ¢yHkyuli, Aubo
NOgKAUAMbL GONOAHUMEAbHblE CEPBUCHL NO MePe
Heobxogumocmu. B mepMuHaAax, BHINYCKAEMbIX
¢gupmod, «peaAru3o0BaHa nporpamma,
NO3BOAAIOW,AA CBOGUMBb B €GUHBIU (QUHAHCOBHBLU
omuem BCIO geAMEABHOCMb KUOCKA» U CAegumb
3a ero pabomol on-line uAu noAyuas Sms-
omuemspl NO meAepony.

of this kind included into the
State register for all types of
paid service kiosks. For using
CCM in VMs they've devel-

oped a special <controller
" which lets to connect the fiscal
register to the machine
through VTS, MDB and

Executive (Protocol A) inter-
faces and print the receipts by
means of PRIM-21K.
Custom Engineering (Italy)
— a supplier of large assort-
ment of accessories for gam-
bling and service equipment.

KSI Corporation (Dolgoprudniy) posi-
tions itself as Russia's largest operator
and manufacturer of gaming machines.
Develops, manufactures and leases
casino and gaming hall equipment and

provides technical support.
PlastGame — one of the main
| suppliers of accessories for
' sensor kiosks in Russia and
Kazakhstan, the only official
_representative of General
I Touch — the largest manufac-

. ' turer of sensor equipment.

Cas:.Code and NRI compa-
nies have joined into Crane
Payment Solutions (Crane
company) a year ago and
worked together at this exhibi-
tion. They demonstrated
brand-new banknote and coin
acceptors, in:luding equipment for
changing bank.aotes for banknotes.

There are 18 models of digital sensor
kiosks and photo stations in the assort-
ment of FotoD ive company {(Moscow).
The construction of the equipment lets
either purches? a model with maximal
set of functions or add services if need-
ed later. In the firm's terminals "a pro-
gram letting reflect all the activities of
the kiosk in a single financial account”
and to control its work on-line or get
sms-accounts by mobile phone is real-
ized .



B nosibpe 2005 r. pykoBogumeau
xomnanuu S.M Coin (Pecnybauka Ko-
pesl) gaau UHMEPBbIO HAWEMY Xyp-

Haay. K amomy MoMenmy moprosble

aBmomambl KOMNAHUU MOABLKO NO-

SIBUAUCH HA POCCUUCKOM pblHKE, U

nepcnekmuBbl UX NPOGBUKEHUSA B HA-

well cmpane MOXKHO OBIAO OUEHU-

Bamb C onpegeseHHOU cmeneHblo Be- .
possmrocmu. B noAb3y KoMnaruu ro- ! '
BOPUAU makue (axmopbl, KaK OOAb-

wol onbm ee npes3ugenma U BAA-

geabua 90 % axyuti r-na Au Can IOR,

3Q nAeuaMu KOMmoporo noumu gecs-

muAemHsas onepamopckas paboma,

max wmo npodAeMbL OMPACAU OH 3HA= 1 3000 ¢ JOpxaton
€m, Ymo Ha3blBAemCs, UBHympu. Ilpu 1 Zotov, S. Yurkhanov
ero yuacmuu KOMNGQHUS NPOBOGUAQ
UCCAJOBAMEAbCKUE U ONbUNHO-KOHCMPYKMOPCKUE pa-
6ombl, HANPABAEHHbIE HA CO3GAHUE HOBBIX, COBpEeMEH-
HbIX QBMOMAMOB U NAGMEXHbIX cucmeM. [1o uHuyuamu-
Be r-Ha /Au komnarnus B KOHUe 90-X rogoB npuHsaAQ peule-
HUe pacuupumsp CBOIO gesimeAbHOCmb 3a npegeabt Ko-
peu. Hmeauch B BUgy gBa HANpaBAeHUsa 3mou pabomsi:

1. Opranusayus npou3Bogcmaa 3a pyOesxom.

2. Pacwuperue skcnopma.

B pamkax roBoro nanpasaenus B 2002 r. 66110 OMKPbI-
mo nNpou3BogCMBEHHOE nogpasgeAenue komnanuu S.M
Coin Co., Ltd (Shanghai) B Kumatickoti Hapogroti Pec-
nybauke. Ilpu smom 3a ceyAbCKOU wmab-kBapmupotu
onau ocmasaenbl 3agavu HUOKP u onepamopckol pa-
bombml. B pamkax Bmoporo
HanpaBAeHus ObAU Haua-
mbl NOCMABKU KO(eUHbIX
aBmMoOMAmMOB 3a pybex .
(1999 r., Kazaxcman) u
oprarusauyusa 3apybex- * , ' }

HbBIX NPEegCcmaBUMeAbCMB ‘
komnanuu. Ha cerognaw- ,
Hull geHb camblM Kpyn- | °* '
HbIM NpegcmaBumeAbCm-

BOM 3a pyDeXoM sABAAem-

ca S.M Coin (Moscow),

KOmopoe  BO3TAQBASleM I
Poman Xabucos. Komna-

HUA geKAapUpPOBAAd CBOEe

HaMepeHUe 3KCNopmupo-

Bambp CBOIO NNPOGYKUUIO HE  Y4aCTHUKY NIPe3EHTAUHN (CABA HAMPABO):

The leaders of S.M Coin company
(Korea) gave our magazine an inter-
view in November, 2005. By that time
the company's machines had just
appeared at the Russian market, the

1 perspectives of their promotion in our
country were very vague. The experi-
ence of SSM Coin's president and
owner of 90 % of the company'’s shares

I Mr. Lee Sung Youn was a favourable

| factor for the company. Mr. Lee has

nearly 10-years experience in operat-

ing work, which means that he knows

the problems of the branch very well.

The company together with Mr. Lee

carried out R&D aimed to create up-

to-date machines and payment sys-

tems. On Mr. Lee's initiative at the

end of 90's the company had made a decision

to widen the geography of its activity in two
ways:

1. Organization of production abroad.

2. Expansion of export.

Within the bounds of the new direction in
2002 a production subdivision of S.M Coin Co.,
Ltd (Shanghai) was opened in China. The prob-
lems of R&D and operating work should still be
solved by the headquarters of the company in
Seoul.

Within the bounds of the second direction
they started to deliver their coffee-machines

abroad (Kazakhstan,
1999) and to organize
foreign representations
of the company. Today
the biggest foreign rep-
resentation is S.M Coin
(Moscow) headed by

‘ Roman Habisov. The

ol h!j " company has declared

. - ' its intention to export its
produce not only to

o republics of former

Soviet Union but also to

. Western Europe, Singa-

L C pore, Australia and

other countries.
It was interesting to

MOABKO B p ecn Y6A UKu T. AbﬂKOHOB, H. 30TOE, Au Can I’OH, C. A}KO, A rA,MI/I'I‘peHKOI A KOCTaHAOB, understand Whal was

Oppwero CoBemckoro CepxkuHa, O. AHTUIUYK, P. Xabucos
Coro3a, HO u B 3anagHylo  Participants (left to right):

M. Esatomn, A, A6pamos, B. Pakurckui, H. Pakurckas, C. FOpxanos, H.

“behind"” all these plans
which should be con-

Espony, Cunranyp, Ap- T Dyakonov, . Zotov, Lee Sung Youn, S. Jo, A. Dmitrenko, A. Kostandov,  firmed by serious techni-

¢mpasuto u gp. Cmpabl. Serkina, O. Antipchuk, R. Habisov.

M. Evlyutin, D. Abramov, V. Rakitsky, N. Rakitskaya, S. Yurkhanov, N.

cal arrangements. That's
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Bbriro, pazymeemcs, unmepecHo NOHsIMb, YMO PEAALHO
cmoum 3Q MUMU gAAEKO (U WUPOKO) ugywuMu 3aMblC-
AQMU, KOMOPble JOAKHBL ObIMb NOGKPENACHb CEPbE3Hbl-
MU OPraHU3QUUOHHO-MEXHUYECKUMU MepONnpUAmusiMU.
TMosmomy HUKAKUX sMouutl, KpoMe NOAOKUMEALHBIX, HE
MOTAO BHI3BAMbL HANPABAEHHOE B PEgUKUUIO DYKOBOJ-
cmBom S.M.Coin npuraquienue npuHsmb ydacmue B
npe3eHmayuu KOMNAHUU gAsl €€ qUAePOB, HA3HAYEeHHOU
Ha 28 masa — 1 urors cero roga B llanxae. Aonoanumens-
HBIM CIMUMYAOM CAY>KUAO MO, MO B NpOorpammy Mepo-
npusmusa BXOGUuAO U nocewenue yempBepmol MeXgyHa-
POgHOU BHICMABKU NO ABMOMAMU3UPOBAHHOU MOProBAe
China Vending Show.

B qucao npuraawenHblx BXOGuAU:

gupekmop OO0 «Tepmunaa» (r. Kupos) Aernuc Abpa-
MOB;

gupekmop OOO «KOM Beng» (r. Examepunoypr)
Maxcum EBrromun;

gupekmop no passumui QOO «IIpuma Beng» (r.
Mocksa) Apmyp Kocmangos;

ren. gupekmop OO0 «HUDK Ipembep-Dunanc» (r.
Mockpa) Orer AHMunuyx;

ren. gupekmop OOO «@upma Bareo» Barepuil Pa-
Kumckull u kommepueckuti gupekmop Hamaabst Pakum-
CKas;

rA. pegakmop XypHaaa «Bengunr BusHec» (r. Mock-
Ba) Uropy 3omos u kommepueckull gupekmop Cmenan
KOpxanos.

Om xomnanuu S.M Coin yuacmBoBaau:

npesugenm komnauuu S.M Coin Au Can FOn;

ren. gupekmop S.M Coin (Shanghai) C3mi03A AXo;

Hay. omgeaa npogax S.M Coin (Shanghai) Hamaabs
CepkuHna,

meHegxep no npogaxam S.M Coin (Shanghai)
Poy3 By,

raasa npegcmasumeabcmsa S.M Coin (Moscow) Po-
MaH Xabucos;

gupexkmop no mapkemunry S.M Coin {Moscow) Tamo
APSKOHOB;

MeHegkep omgeaa npogax S.M Coin (Moscow) AHHa
AmMumpeHxo.

Cmpica Bcmpedu 6blA HE MOABKO B O3HAKOMAEHUU GU-
AEDOB C COCMOAHUEM GeA KOMNAHUU U KOHKDEeMHO —
WaHXAUCKOro 3adBOgQ, HO U B NOGYepXaHUU AUYHbIX
KOHIMAKMOB 3ABOGUAH € COMPYGHUKAMU MOCKOBCKOTO

why we were very pleased to get from the lead-
ers of S.M Coin an invitation to take part in the
presentation of the company organized for its
dealers (May, 28 — June, 1, 2007, Shanghai).
Visiting of China Vending Show was an addi-
tional reason to accept the invitation.

Among the invited persons were:

director of JSC “Terminal Ltd." (Kirov) Denis
Abramov;

director of JSC “UM Vend” (Yekaterinburg)
Maxim Evlyutin,

director, development and promotion, JSC
“Prima Vend"” (Moscow) Artur Kostandov;

CEO JSC “IFC Premier Finance” (Moscow}
Oleg Antipchuk;

CEOJSC "Firma Valeo" Valery Rakitsky and
commercial director Natalya Rakitskaya;

Editor-in-chief of “Vending Business" mag-
azine Igor Zotov and commercial director
Stepan Yurkhanov.

From S.M Coin company took part:

President of S.M.Coin Lee Sung Youn;

CEO of S.M Coin {Shanghai) Samuel Joe;

Head of sales department of SSM Coin
(Shanghai) Natalya Serkina;

sales manager of S.M Coin (Shanghai) Rose
Woo,

Head of representation S.M Coin (Moscow)
Roman Habisov;

marketing director of S.M Coin (Moscow)
Tato Dyakonov;

manager of sales department S.M Coin
(Moscow) Anna Dmitrenko.

The aim of the meeting was not only to
acquaint dealers with the state of the company
and, to be concrete, - the factory in Shanghai,
but also to strengthen ties connecting the fac-
tory's staff with the personnel from Moscow,
which is always important.

Production and administrative premises of
S.M Coin (Shanghai) are situated in so called
industrial zone of Pudong — Shanghai's active-
Iy developing district at the outskirts of the
city. Shanghai in general and Pudong in par-
ticular represent a very interesting topic.



npegcmaBumMeAbCMBA, 4MO, PA3yMeemcs, AUWHUM He
ObiBaem.

TIpous3BogcmBeHHbBlE U QGMUHUCMPAMUBHbEIE NOME-
wenusa S.M Coin (Shanghai) pacnoaroxenbl B maK HA3bl-
BaeMol NpoOM30He QKMUBHO DA3BUBQIOULEIOCA pPAlloHA
Hlanxas — IygyH, pacnoAOKeHHOU HAQ OKPAUHe Merano-
Auca. Hlanuxall Boobwe u [lygyH B wacmHOCmMU — 3MO0
OmgeAbHAS U OYeHb UHMEePEeCHAs meMd. 3a NoAmopda ge-
csamuAemus ropog npeobpasuAcs pagukaAbHeliwum 00-
pasoMm, gaabHeluwue npeodpa30BAHUA NPOUCX0ogam HA
raazax. AeaoBoll yermp 3apoc HebOockpebamu, KK
«Wemxa» rOpHOTO XPyCMmMaAs — KPpUCMAAAAMU, NpUieM Y
KWKGOro «KpUuCmaaAd» - COOCmMBEHHOE AULO.

Hecmomps Ha Renpexkpaw,aioujeecs cCmpoumeAbCmso,
B ropoge gOBOABHO QUCMO, eCMb O4eHb 3€AeHble pallo-
Hbl, 4MO NPUAMHO GONOAHAem XaU-MeKOBCKUU CMUAb
HoBolU 3acmpoltiku. Heboabuias, HO XapakmepHasi NoO-
gpobHOCMb: HEU3DeXHble B COBPEMEHHbBIX TOPOgaX MHO-
TOYPOBHEBhle DPU3BA3KU OXUBAEHbl JeKOPUMUBHLIMU
pacmenusamu, OAQronoOAyYHO NPOU3PACMAOUUMU HA OT-
pwKgenuax be3zonacrocmu.

Ho Bepremcsa na oxkpauny Ilygyna. CAOBO «npOM30RA»
He gOAKHO BBOgUMb B 3a0AyKgeRue: Ha yauue Yyanbua
MHOTI0 3€A€HU, Mym He BUGHO gbhIMAWUX U RBASIUIUX 00b-
eKMmOoB; N0 meppumopull MeXgy 3gaHusMu OeCuyMHO
e3gsam aKKyMyASIMOPHBle CKymepsl. Yucmo u yiomHo U B
pabouux nomewenusx. dakmuuecku 3gech NPoOu3BO-
gamcs cOOPOUHble, OMGEAOUHblE U NYCKO-HAAAGOUHblE
pabombel, USromoBA€HUE KOPNYCOB GBMOMAIMOB NPoUu3-
BOgUMCA B gPYIroOM Mecme.

OCHOBHGA HArpy3Ka HA Npe3eHMAayuu AeTAd Ha naevl
rocnoguna Au u Hamaabu Cepkurot. Ilpezugenm He
MOABKO AUYHO NPOBEeA 3KCKYPCUIO NO padouum nomeuie-
HUAM, HO NPOYUIMAUA UEAYIO AeKUUI0 O NPOWAOM U HACMO-
AujeM KOMNAHUU U ee NAGHAX Ha Oygywee. Cerogus oc-
HOBHQA CINABKA geAqemcsi Ha HOBOe NOoKOoAeHue Kogel-
HBIX aBMOMAMOB cpegHero macwmaba — mawuH Vista.
3mo coBpeMeHHBIU aBmoMam eBponeuckoro gu3aunda,
paccuumaHHblll Ha UCNOAB30BUHUE PACMBOPUMBIX UH-
rpequeRmosB (go 9 pasHoBUgHOCmMeEU ropAduX Hanum-
KOB). 3anac cmaxkarR4ukoB no 180 ma — 230 wmyx. B
CMQHGAPMHYI0 KOMNAEKMAUUIO aBMOMama BXogum
ygobnasa 30-AumpoBaa KAHUCMPA,; KAK BAPUAHM npegyc-
MOMPEeHA BO3MOXHOCMb NOGKAOUEHUA (vepes puabmp)
K BogonpopogHoli cemu. Ilo xkaaccy Vista npubausu-

During the last two decades the city has
changed radically and the transformation is
still in progress. The business centre is over-
grown with skyscrapers. They are like a brush
of rock crystal, and each of them has its own
face.

Despite the fact that the construction doesn't
stop, the city is rather clean, there are some
very green areas adding a fresh stream to high-
tech style of the new buildings. A small but
characterizing detail: multi-leveled road junc-
tions inevitable in modern cities are enlivened
with decorative plants growing at the security
fences.

But let's come back to Pudong's suburbs. The
words "indusirial zone” shouldn't lead you
astray: there are a lot of trees at Chuansha
street; you won't see any objects emitting
smoke or dust here; accumulator powered
scooters drive noiselessly between buildings.
It's clean and cozy in working premises too. In
fact, assembly, finishing and setting-up works
are held here, the cases of the machines are
produced in another place.

The main load at the presentation was taken
by Mr. Lee and Natalya Serkina. The President
not only led personally an excursion through
working premises, but also read a whole lecture
upon the company's past, presence and its
plans for future.

Today the company is staking on new gener-
ation of middle-class Vista coffee machines.
It's a modern machine with European design,
meant for instant ingredients (up to 9 kinds of
hot beverages). The machine stores 230 cups
{of 6.5 ounce capacity). The standard delivery
list of the machine includes a 30 I can. It's also
possible to connect the machine with water
supply (through a purifying filter).

For the class, Vista corresponds with well-
known Italian Kikko machine (Necta-
Wittenborg), but Vista costs nearly twice less.
Vista had been used intensively during a year,
at the Moscow base too. This allowed to elimi-
nate a number of defects. That's why now S.M
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MeAbHO COOMBEmMCMBYem U3BECMHOU UMAAbAHCKOU M-
wiure Kikko npousBogcmsa Necta-Wittenborg, no uene
— noumu BgBoe gewesBAe. Vista npumepHO rog nogsep-
raarach UHMEHCUBHOU 3KCNAYamMayul, B MOM HUCAe HA
MOCKOBCKOU 6a3e; MmO NO3BOAUAO BBIABUMbL U yCMpa-
HUMb pAg KOHCMPYKMUBHbIX HEgopabomokx, maxk umo
meneps S.M Coin ¢ yucmot coBecmbio peKOMeHgyem ee
3AKA3UUKAM.

Panee BrinyckaBwasncs 6oaee KpynHas Mogeab Kogel-
Holl mawunbl SMC-380 FTB (600 cmakaHYUKOB) B HQ-
cmosawee Bpems nepepabambsiBaemcs NOg 3epPHOBOU KO-
¢e. B KOHUe rema nAqHUPYemCcs NOABAEHUE HOBOIO dB-
momama gaa Npogaxu wmyiHblx mosapos Super Vendo
1000, xomopprlll B KOMNAHUU HA3bIBAIOM «ABMOMAMOM-
cynepmapkemom». Mawuna, paccuumaHnHas (B 3aBUCU-
Mocmu om UCnoAHenus) Ha peaausayuro om 300 go 800
equHuy WMmy4YHOro moBapa ¢ rabapumHbMU pamepamu
10-400 mm. ABmomam umeem COBpeMeHHBI gu3alH,
CHQOKeH AUpmOoM gast MPaHCNOpMUPOBKU MOBAPA K OK-
Ry Bblgauu. [To XeAarUI 3aKA34UKOB MOKeM KOMNAEK-
MmoBamMbCs KUGKOKPUCMAAUIECKUM 3KPAHOM gAsl ge-
MOHCIMPAUUU PEeKAGMHO-UHGOPMAUUOHHBX Mamepua-
AOB, XOAOQUABHBIM arperamom (4-15°C), kapmpugepom u
4eKkoBoU cucmemol. B 1ucAo moBapoB MoXem BXOogumb
KaK CHEKOBQA NPOgyKuus, maxk u 6aHKu, OYmblAKU, KOH-
gumepckue u3geausi, NPogykmasl 6bICMPOro NPUromoB-
A€HUA U m.g.

B psage cmpan ycneau npo-
ABUMb UHMEPEC K MAALIM Md-
wuHam mogeau 150 FT gas
NpuromoBA€HUA U peaausa-
yuu 6 BUGOB ropsiyux HaAnum-
KoB. ABmomam rabapumamu
895 mm (H) x 485 mm (W) x 615 |
mm (D) umeem 3anac 170 cma- |
KaH1ukKoB. OH NnpuMepHO .

BgBoe Aerve, uem Vista (42 kr '
no cpaBreruo ¢ 88 kr). B ogu- !

cbl mawuna 150 FT nocmasas- |

emcsi B OCHOBHOM B UCNOAHe-

Huu 6e3 nAameXXHOIo ycmpou-

cmaa.
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Coin can recommend its machines to cus-
tomers with clear conscience.

A larger SMC-380 FTB machine (600 cups)
S.M Coin was producing earlier is being
rearranged for coffee beans use. S.M Coin is
planning to show a new machine for piece-
goods vending Super Vendo 1000 at the end of
summer. The staff of the company calls it
“supermarket machine”. It's intended for
realization of 300-800 piece-goods with
dimensions 10-400 mm. The machine has a
modern design, it's furnished with an elevator
for transportation of the chosen good to the
window. According to customers' demands, it
may also have LCD for information and adver-
tisements, refrigerator (4-15°C), card reader
and check system. The machine can sell
snacks and cans, bottles, confectionery, con-
venience food products elc.

In a number of countries an interest to com-
pact (170 cups) machines 150 FT for prepara-
tion and realization of 6 kinds of hot beverages
has already appeared. The overall dimensions
of the model are 895 mm (H) x 485 mm (W) x
615 mm (D). It weighs twice less than Vista (42
kg in comparison with 88 kg). For offices the
model is produced without payment system.

In informational
materials distributed
by SM Coin at

' China Vending Show
one more - Lamian
100 machine for con-

- venience noodles

was present; this
machine is intended
' for Asian market.
The peculiarity of
the presentation was
that it succeeded not
to become a "one-



B neuamublx mamepuaaax, KOmopble pacnpocCmpaHsi-
Auch om umenu S.M.Coin Ha Bbicmaske China Vending
Show, @purypuposaa euje ogux amomam — Lamian 100,
NPegHA3HAUEHHbIU gAas Aqnuiu 6blcmporo NpuromoBAe-
HUS U OpUEHMUPOBAHHBIU HA Q3UAMCKUU PBIHOK.

OcobeHHOCMbIO npe3eHmMayuu ObAO MO, 1Mo OHA He
NPEeBPAMUAACEH, KAK BbIPAKAOMCA AMEPUKAHUbL, B «YAU-
uy € OgHOCIMOPOHHUM (gBUXKEHUEM», B HECKOHYQeMbll
MOHOAOr npunHumarpoujeltl cmoponbl. Hyxno omgamb
goAXKHOe r-HY Au, Komophlll cnoco6CcmBOBAA (POPMUPO-
BQHUIO GUCKYCCUU, BHUMAMEABHO BhICAYULUBAA AAbMED-
HamuBHble MOuKU 3perus. CTHUM L5 TUCKYCCUOHHbIX
BONPOCOB OBIAQ OUEHKA NePCneKmMuBiH-Ch.u KOG eUHbIX
aBMOMAMOB, PACCYUMAHHBIX HO UCNOAB30BAHUE pAC-
MBOPUMBIX UHIDegueHMOB. 3gech KUK HeAb3si Kcmamu
oKasaaack obcmosimeAbHAs UHGOpPMAUUs, Npegemas-
AenHas B. Pakumckum. OH hoggepXar HaAMe-
perHue PyKOBOGCMBA KOMNAHUU pazpabomams
MoguguKayuio aBmomMama nog 3epPHOBOU KO- .
e, HO noguepKHyA, umo He cmaa Obl Ha 0003- ﬁ
pumoe Oygyujee OgHO3HAUHO ropopums o bec-
nepcnekmuBHOCIMU KOoge pacmBosuMc™. L1-
pakmepusys npegnoumeHus nompeoureaiell,
Baaeputi AaekceeBuu ommemua, umc B Poc-
cuu, NO OUEeHKe CcneyuaAucmoB, 0Ko..0 3.4 no- '
mpe ~ameaell Koge Haxogamcss B ropogax- ;
MU, 'OHHUKAX U B MQCCe CBOel npegnouuma- -
wom 3epHoBolU kKoghe (scnpecco). FacmBopu- "
MBIM UHMEPEeCYIOMmMCs B NEPBYIO OUePE b KU-
meAUu ropogoB U HACEAEHHBIX NYHKIMOB, I'y'S HA-
cereHue He npeBpiuiaem 0,5 man. B EBpone
pasmesxkeBaHUEe BKYCOB CAOXKUAOChH CAEQJYIO-
wWum 06pa3oM: UMaAbsIHUbL Mpebyom B OCHOB- ‘
HOM 3epHO; Bo OpaHuyuu U CKAHGUHABCKUX
CMPAHAX uMeem NpABO HA CYyWeEeCMBOBQHUE
pacmBopuMblll Koghe, HO BbICOKOKAUECMBEH-

way road”
as Ameri-
cans use to
say mean- .
ing a mo-
nologue of . i l
the invit-
ing side. h
We
should do
justice and —— e
say that Mr. {
Lee encour-
aged form- | .
ing of dis-
cussion
hearing out
alternative
points of
view. One |
of the ques- ‘
tions which had been discussed was the estima-
tion of the perspective of coffee machines work-
ing on instant ingredients. In this connection the
detailed information given by Mr. Rakitsky
turned out to be very useful. He supported the
intention of the company’s management to devel-
op a modification of coffee-beans loaded
machine, but emphasized that he wouldn't say
the instant coffee has no perspective in the near-
est future. Characterizing consumers’ prefer-
ences, Valery Alexeevich pointed out that
according to specialists' estimates, 3/4 of coffee
consumers in Russia live in cities-millionaires
and prefer grain coffee |espresso). Instant coffee
is popular mainly in towns with population below
0.5 mn. In Europe demarcation of tastes is the fol-
-

i
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HblU — cybAu-

r MUPOBGHHDIU.

, B npegeaax

ogHoU cmpa-

Hbl, KAK npa-

BUAO, CnpoOC

; HQ 3epHOBOU

Koghe Bbluie B

6u3Hec-ueH-

! mpax, Ha pac-

MBOPUMBLL —

HQ npomblul-

- AEeHHbIX Npeg-

’ nNpuUAMUAX.

ITo muenui

Baaepus

AAeKceeBuuaq,

3H@UUMeEeAb-

’ HBIU NPOYEHM

onepamopos

B pocculickux

peruonax Oy-

[ gem u gaaee

: opuenmupo-

! BamMbCsi  HA

' pacmBopu-

Mblll KOghe, HO, BO-NEPBLIX, BbICOKOTO KQUECMBd, d BO-

BMOPBKIX, NO UYeHe CyW,eCMBEeHHO HUKe mol, 1mo 3anpa-
wusaem Nestle.

HemaaoBaxHo, umo npu obujeHuu HQ npeszeHma-
yuu HeusmeHHOU 6blAG amMmocepa omKphlmocmu u
B3QUMONOHUMAHUS. BHsACHUAOCH, 4mo 10MOp U go6po-
JKeAameAbHOCMb NO3BOASIOM NPE0GgOAEBAMb PA3AU-
yus B A3blKE, MeHmaAumeme u mpaguyusax. OOMmeH
BNeYaMAEHUAMU MeXJY YiaCMHUKAMU MepOoNpuamus
NOKa3aA, 4mo Bce 0e3 UCKAIOUEeHUS BbICOKO OUEHUBA-
H0mM NOAe3HOCMb BCMpeuu U UCNhMbIBAIOM YyBCIMBO
npusHameAbHocmu kK ee opranuzamopam. Ocobol
6rarogaprocmu, no obujeMy MHEHUIO, 3ACAYXUBAEm
paboma Hamaabvu CepkuHol, cgeaaBuiell O4€Hb MHO-
ro gas 6becnepebolinoro oOujeHuss MHOTOA3bIUHOIO
KOAAEKMUBA.

Yaitnag nepemMonus. Tea ceremony
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lowing: Italians like grain coffee; in France and
Scandinavian countries high quality freeze-dried
instant coffee is still popular. Within the borders
of one country, demand for grain coffee is, as a
rule, higher in business centres, for instant — at
industrial enterprises. From the point of view of
Valery Alexeevich, a significant percentage of
operators in Russian regions will go on working
with instant coffee. But it should be pointed out
that the quality of this coffee should be high, and
the price — significantly lower than that of Nestle
brands.

It's important
that the atmosphere
of openness and
mutual understan-
ding was unchang-
ing during the con-
tacts at the presen-
tation. It turned
out that humour
and benevolence 4
overcome differ-
ences in language,
mentality and tra-
ditions. The ex-
change of impres-
sions between the
participants of the
event showed that
all of them appreci-
ate the usefulness
of the meeting and
are very grateful to
the organizers. All
the visitors agreed
that special thanks
should be said to
Natalia Serkina
who did really a great work for the uninter-
rupted communication between the multi-lin-
gual collective.

Hy, 3a Benaunr! To vending!



Iloanoe RHa3BaHUE
mMeponpusimus, KOmo-
poe nNpoxoguao B
Hlanxae B Lenmpe
BbICMMABOK U KOHIpec-
coB «Beunocusio-
wuti» ¢ 31 mas no 2
urons 2007 r., 3Byqum
caegyrowum  obpa-
zom: «4-a1 MexgyHa-
pPOgHAs  BblCIMABKA
moproBbriX aBmoMa-
moB u KuockoB 2007 B -
Kumae». BricmaBka
ObIAQ HE CAUWKOM Be-
AUKQ Nno macuimabam (OKOAO NOAYCOMHU yuacmHU-
KOB), HO 3HQUY€HUe ee ONnpegeAsil0OCh He MOALKO
smum. Bo-nepBhrlx, cpegu KumaliCKuX Y4dCMHUKOB,
COCMABAABWUX BMecme ¢ KumalcCKuMu godepHUMU
¢uruaramu 3apydexHbx ¢pupm npumepHo 70%,
3HAUUMEABHYIO JOAK) COCMABAAAU (PUPMbI-NPOU3BO-
gumeau (mo, umo Ha3biBaemcsit OEM). Bo-Bmcnhblx, u
MupoBolU BeHGUHI OblA NpegcmaBAEH BNOAHE (o-
cmotino. Co cBoumu
cmeHgamu B BbICIMAB-
Ke ydacmBOBaQAU py- Lo
KoBOogumMeAu maxkux
npogeccuoHAAbHbBIX '
obbeguHenul, KAaK
Bcemuprnas u EBpo-
neiickas BeHJUHI-ac-
coyuauyuu, NAMA,
Anonckas accoyua-
yus npousBogumeaetl
moproBbX aBMOMA-
moB. KamepuHa I1bs-
Ha (WVA / EVA), As-
Bug Kaetimon (NAMA)
u Taxawu Kypocaxu
(JVMMA) BricmynuaAu

China _
Vending 51 w

The full name
of the event held
in Shanghai at
the Center of
exhibitions and
congresses
“Everbrig..t”
from May 31 till
June 2, 2007
sounds as fol-
lows: “olg

C 2 i n a

" Ii.terv.at’o.i.

Yeuc'ng anc

Kiosk chow,

2007". The exhibition was not too great on
scales (about fifty partcipanis), but its ralue
was definec not only E this. First, among the
Chinese paiticipants neking together with the
Chinese affiliated branches of foreign firms
approximately 70 %, a s:gnificant s..are
belonged tc fi.ns-inanufacturers (OEMs).
Secondly, the world ver dirg hcs been present-
ed quite ade-

quately.  "Viih

I their stand:

hezads of such
professional
associations
pariccipated in
' ‘he =xnikition,
cs the

Worldwide and

European vend-

ing associations,

NAMA and

Japan Vending

Machine

Manufacturers

Association.
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C gokAagamu Ha KOHpepeHyul, Komopas ropgo ume-
HoBaAack «BmcToll mexgyHarcyi T % ca’ mum no
Bengunry, Kumaii, 20¢"». C paspewenus T. Kypoca-
KU Mbl RYOAUKYyeM U3AOKEeHUe ero npe3eHmayuu (Cm.
cmp. 31-38). inmepecHo conocmaBums €ro OUeHKY
YPOBHS U nepcnekmuB pPA3BumMusl KUMAUCKOTrO BEH-
guHra ¢ nporroszamu npogeccopa Axun Y, obpa-
MUuBWerocsi K yHaCmMHUKAM Bbl-
CmMaBKU om KUmMQUCKOIo geAo-
Boro coobwecmsafcm. cmp. 40).

Husxe mbl nomewaem ¢pomo-
penopmax ¢ BbicmaBku China
Vending Show, conpoBoguB ero
HeOOoAbWIUMU KOMMEHMApUsMU.

Hunan Kimma Intelligent
Equipment Manufacture Co.
(KIMMA). PacnoAoxenHnas B TI.
Yanwa (npos. XyHaHs) pupma
ABAAEGMCS OGHUM U3 Begywjux
KumalicKux npoussogumeael
MmoproBulx apmomamosn. Mmeem
COOCMBEHHBIU UCCAEGOBAMEAD-
cKuill yenmp, npogyKkyus omme-
YeHU pAgoM PEeruoOHAAbHBIX U
HGUUOHUABLHBLI npemul, Meix-
gyHapOgHBLIMU cepmuguxkama-
mu u 50 namenmamu. Ilpogyk-
uus, cpegu Komopol npeobdAd-
gaom MAWUHbl AsL NPOGAXKU
WMy4HbIX MOBAPOB, C OXAGXK-
genuem u 6e3, NOCMABASIAGCH B
30 cmpan.

Dailian Fujibingshan Y'ei.1i:g Machine Co. — Aa-
ASIHbCKUU 3dBOG MOPrOBbIX ABMOMGMOB, CneyuaAu-
3upyrowulicss Ha4 NPOuU3BOgCmMBE NPOYGYKUuU NO Al-
uensuu Fuji Electric Co. (nonus).

Jicngs:.u Ba'e Electric Appliances Co., r.
Yanwa, npou3pogum AUHUKX ABMOMAMOB gAsl NPOga-
JKU CHEKOBOU NpOgyKuuu U HANUMKOB B 6aHKax / 0Yy-
MBIAKAX (€ oxXAwKgeHueM). TexHuKa KOHCMPyKmMuB-
HO 6Au3Ka K psigy mogeael Crane Merchandisir.g.

Tianjin Nankai Guard Group Co. (GJA.D), r.
TaHy3uH, KK ymeepxgaiom, kpynHetiwuld B Kumae
npou3pogumeib MOProBbIX ABMOMAMOB ASL NPoga-

3
]

Catherine Piana (WVA / EVA), David Clayton
(NAMA) and Takashi Kurosaki (JVMMA) pre-
sented their reports at a conference proudly
called “2-nd China International Vending
Summit, 2007". With Mr. Kurosaki's courtesy
we publish below the text of his presentation
(see p. 31-38). It is interesting to compare his
estimation of the level and
prospects of Chinese vend-
ing with the forecasts of
professor Jin Qu, who
addressed the participants
on behalf of the Chinese
business community (see
p. 40).

Below we place the
photo-report from China
Vending Show accompa-
nied with some comments.

Hunan Kimma Intel-
ligent Equipment Manu-
facture Co. (KIMMA).
Located in Changsha
(Hunan) firm is one of
Chinese leading manufac-

Y SRR turers of vending machi-

) nes. It has its own research

center; the produce has

] been awarded by a number

of regional and national

premiums, international

certificates and 50 patents. The produce, among

which machines for sale of piece goods prevail,

with cooling and without, is delivered to 30
countries.

Dailian Fujibingshan Vending Machine Co.
— Dailian factory of vending machines special-
izing on production under license from Fuji
Electric Co. (Japan).

Jiangshu Baixue Electric Appliances Co.,
Changsha, produces a line of machines for
selling snacks and canned drinks (with cool-
ing). Their design is close to that of Crane
Merchandising models.

|



JKU CHEKOB U HANUMKOB B MEAKOU mape (¢ OXAaKge-
HUeM U NOGOrpeBoM ), NOBbUEeHHOU BAHJUAOCMOUKO-
cmu, ¢ MyAbMUMegUUHbBIMU BO3MOXHOCMAMU, ONAG-
motl uepes3 COMOBY10 cemb. Mogeau yAUUHOTO UCNOA-
HeHUs uMelom cucmemy ynpaBA€HUs, NPUcnocoo-
AEHHYIO K BO3MOXKHOCIAM gemel u uHBaAugos. Ilpo-
gykyus nocmaBAsiemcs B EBpony; B Kumae umeromcs
UeHmMpbl NPOGAXX U MEeXOOCAYKUBAHUSA B 22 KDYNHbIX
ropogax.

Qingdao Aucma Commercial Auto-Facility Co., r.
LHunsgao, IlanbgyH, - KpynHbl XOAGUHI, NPOU3BO-
gawutl cepie 200 kameropuil mMoBApPOB, BKAIOHAA
sHepremuueckoe 060pygoBaHUe, (POMOIAEKMPOHU-
Ky, paguomoBapbl. Hmo kacaemcsi moproBblX aBMO-
MamoB, NO ymBep)XgeHulo GupMbl, OHa obiagaem
camoll 6oabwol u Hauaywweu B KHP npou3Bog-
cmBeHHoU 6a3ol, rge Bhinyckaromcs 30 munos BeH-
QUHT-MQWUH, BKAWOUASI MEXHUKY §ASL NPOGgAXU Ha-
NUMKOB B WMYYHOU mape, KOMOUHUPOBUHHbBIE UB-
momambl U MQWUHbL GASL NPOGAXU MOpoXxeHoro. Ma-
WUHBL NO CNey3aKa3am NOCMABAAIOMCA MAKUM KOM-
nanusm, kak Coca-Cola, Pepsi-Cola u Watson's
Water (['OHKOHT).

Dongguan Kwanhong Electronics Co. npegcmas-
ASIAQ 3aperucmpupoBaHHyl0 B Makao rpynny
Kwanasia Electronics. Co cpoumu npou3BogcmBeH-
HeIMU naowiagamu B 100 mbic. KB. M U boaee ueM 5
mbpic. compygHukoB Kwanasia Bxogum B COMHIO MU-
POBbIX npousBogumeael (no KAaccuguxkayuu rpyn-
nbl Research and Markets). Ee npou3BogcmBo cep-
muguyuposano no ISO 9001 (c 1995 r.), ISO 14001 u
TSI 6949, rpynna cuumaemcs OGHUM U3 Begyuwux
npouspogumeAael npogeccuoHaAbHOU ayguo- u me-
AEKOMMYHUKAQUUOHHOU annapamyphkl, d MAxKxe mop-
roBblX ABMOMAMOB gpyroro o60pygoBaHUs caMoo0-
cayx)uBanus. Kpome nocmaBoxK cepuliHoOU NpogykK-
yuu, oupma romosa dpamecs 3a pabomy no cneyu-
QABHBIM 3aKa3am, umesi OOAblIUE BO3MOXKHOCMU NO
Mmemaaroobpabomke, nepepabomke NOAUMEPOB, OM-
geAOuHBIM onepayusaM, cOOpKe 3AeKMPOHHBIX OAO-
KOB.

Shanghai Sheyue Electric Appliance Co. npegaa-
raem pas’AuvHoOe 3AeKmpoMexaHuieckoe o6opygoBa-
Hue (COAeHOUgHble KAQNAHbI, HACOCHI, NEepeKArud-
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Tianjin Nankai Guard Group Co. (GUARD),
Tianjin, as they assert, is the largest in China
manufacturer of vending machines for snacks
and drinks in small containers (with cooling
and heating), vandal proof, with multimedia
opportunities and payment through a cellular
network. Outdoor models are provided with a
control system adapted for children and
invalids. The produce is delivered to Europe;
in China the company has sales and service
cenlres in 22 large cities.

Qingdao Aucma Commercial Auto-Facility
Co., Qingdao, Shandong, a large holding mak-
ing over 200 categories of goods, including
power equipment, photoelectronics, radi-
ogoods. As for automatic merchandising
devices, under the statement of the firm, it pos-
sesses the biggest and the best in the Peoples
Republic of China industrial base where 30
types of vending machines are manufactured,
including machines for sale of canned and bot-
tled drinks, combined automatic devices and
machines for sale of ice-cream. Machines on
special offers are delivered to such companies
as Coca-Cola, Pepsi-Cola and Watson's Water
(Hong Kong).

Dongguan Kwanhong Electronics Co. repre-
sented Kwanasia Electronics group registered
in Macao. With the floor spaces of 100 thou-
sand square metres and more than 5 thousand
employees Kwanasia is included into the hun-
dred of world manufacturers (according to
classification of group Research and Markets).
Its production system has been accredited I1SO
9001 (1995), ISO 14001 and TSI 6949, the group
is considered to be one of the leading manu-
facturers of professional audio- and telecom-
munication equipment, as well as vending
machines and other equipment for self-service.
In addition to deliveries of batch produce, the
firm is ready to undertake work under special
orders, having great opportunities on metal
working, processing of polymers, finishing
operations, construction of electronic blocks.

Th T
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meAu u np.), B MOM qucAe gas KoMnAekmayuu koge-
MQWUH U MOpProBblX asmomamos. TlocmaBujukom
KAQNUHOB ABASIEMCs U3BECMHAS UMAAbSIHCKASL up-
ma ODE, komopas ¢ 2004 r. npuHagAe um roHKOHT-
cxoli komnanuu Defond. bauskas cneyuaauzauyus y
Dachang Industries Co.

Unitop (IRTOUCH Systems Co.) — Begywut npo-
u3BogumeAnb CEHCOPHbIX gucnaeeB B Kumae. Ero
npogykuyus noxkpsisaem 70% nompebnocmeti 6an-
KOBCKOI'O ceKmopd. SKpaHbl ¢ guaronaabsio om 16 go
254 (!) cm ucnoab3dyromcs B KUOCKaX, OQHKOMamax,
urposom 000pPYgOBQHUU, NAQMEXHO-KACCOBLIX y3-
AQX, CUCMeMax NPOMbIWAEHHOIO KORMPOASL He MOAb-
ko B KHP, no u B
Kopee, Anonuu u
eBponelcKux cmpa-

HAX.

Happyline Y .

(China) Co. — cne- 5

UuQAU3UPOBAHHBIU
npou3zBogumeAb aB-
MmoMamoB gAs npu-
TOMOBAEHUS U NPO-

Opno u3 coBMecTHEIX "peTwin” Panasonic u K.Com u ero "poaurern” caesa -
Kyasnpo Mupa, pykooputeas rpymnsl Panasonic Electronic Devices; crpapa -
gaxu HANUMKOB U njon Cyn FO, npesupent Korea Coin Mechatronic Co.

Shanghai Sheyue Electric Appliance Co.
offers various electromechanical equipment
(solenoid valves, pumps, switches and so forth),
including a complete set of coffee and other
vending machines. The supplier of valves is
well-known Italian firm ODE owned from 2004
by Defond company (Hong Kong). Its speciali-
ty is close to that of Dachang Industries Co.

Unitop (IRTOUCH Systems Co.) — the lead-
ing manufacturer of touch displays in China.
Its produce covers 70 % of bank sector's needs.
Screens with a diagonal from 16 up to 254 (!)
cm are used in kiosks, ATMs, game equipment,

cash-payment units, sys-
tems of industrial control
not only over the Peoples
Republic of China, but
also in Korea, Japan and
European countries.
Happyline (China) Co.
— specialized manufac-
turer of automatic
devices for preparation
and sale of drinks and

Ccynos, B mom uucae One of "common babies’ born by Panasonic and K.Com and its "parents™: left - soups, including coffee,

Koge, woxoaaga,
u@s, COKOB, ropsiuel
U XOAOGHOU BOgbl, 'PUOHOTO CyNd, KApmomeAbHOro
nope u m.g. B 3aBucumocmu om npegnoAaraemMoro
Mecma yCmAHOBKU U NOXXEeAGHUU 3aKA34UKd, Mawu-
Hbl MOTYm NOCMABASMbCA C NAGMEXHOU cucmemou
uau 0e3, ¢ 3anACOM CMAKAHYUKOB UAU OMNYCKOM B
mapy nompebumeaAsd. IKCnopmom 3QHUMAIOMCA
BHewHemoprosrlli omgea B Lllanxae u npegcmaBu-
meabcmBO B I'OHKOHRTe. ’

eTone / Shanghai Asiacom Technology Co., [llan-
xall — pa3pabomuuk U NPoOu3BOguUMEAb IAEKMPOH-
HBIX cucmem ynpaBAeHUSl, KOHMPOASA, gucnemuepu-
3aquuU, @ MAKXe KUOCKOB CAMOOOCAYXXUBQHUA PA3-
AUYHOTO HA3HAQYEHUS (CNPABOYHLIX, §ASI NPOGAXXKU
Uu@poOBOro KOHMeHmMda, 3apsgku MOOUALHBLIX MmeAe-
¢onoB u m.qg.)

Hapagy ¢ pagom nocmaBUjuKOB y3KOIo accopmu-
MeHma cneyuguieckux KOMNAEKMYOWUX, B Bbl-
CIMABKe NPUHUMQAAU yiacmue KPpynHble U WUpPOKOo u3-
BeCMmHble MeXHAQUUOHAAbHblE KOMNAHUU, KOMOphle
3@4acmylo He HYKgalomcsi B NPegCcMmAaBA€HUU, U UX
gouepHue cmpykmypsl B Kumae. INepeuucaum ux 60o-

dent, K.Com
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Koujirou lida, Panasonic Electronic Devices Co.; right - Youn, Myun Sup, presi- chocolate, teq, juices, hot

and cold water, mushroom
soup, mashed potatoes, etc. Depending on
installation place and wishes of the customer,
machines can be delivered with payment sys-
tem or without, having a stock of cups or pour-
ing the drink into consumer’s container (cup,
thermos bottle, etc.). Export operations are
performed by the foreign trade department in
Shanghai and representation in Hong Kong.
eTone / Shanghai Asiacom Technology Co.,
Shanghai, designer and manufacturer of elec-
tronic control and dispatching systems, as well
as self-service kiosks of various purpose (for
inquiry, for sale of a digital content, mobile
phones charging, etc.)

Alongside with a number of suppliers of nar-
row assortment of specific accessories, large
and widely known international companies
which usually do not require representation
and their affiliated structures in China took
part in the exhibition. We shall list them more
or less in the order they appeared in the list of
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Aee UAU MeHee B MOM Nopsigke, B Komopom OHU ¢u-
rypupytom B CNUCKe YiCCMHUKOB!
Conlux — naamexnble cucmempl [ Blaeyo iy

(MEI),
ValTech International — MyAbMUHQUUOHAABHAA
KOMNQHUsL €O wmadb-keapmupou B Tl Il

(CLHIA) u omgeaernusmu B AoHgoHe . Tert 72,
Ihamexnble cucmembl Malrix wup <o 107 ias- /-
womcs S.M Coin;

International Currenc,s Techrcizjiee o ..poration
(ICT);

Shanghai ~izn .Z'cct-cnic Techrology Co. — naa-
mesxHble cucmembl Money Controls u CoinCo;

Necta Vending Solutions;

S.M Coin (7" ang: a’, Co. (cm. cmp. 19-24);

Panason.c Inaust..cl (China) Co. — (hi2u :.7:;
CMaBA€Hbl COBMECMHbIE C KOPEUCKC: ~OMinlH .-
K.Com paspabomku OQHKHOMONPUEM P 121C3 14C " o/t
Hbix pagos EVC u EVD ¢ mogugukavr ama L7 ..
peu, TatiBans, Poccuu u Kumas;,

Lotte Engineering & Mceiinzr, -5 0000 72
CKaA KOMNAHUSA, BAATA€U 33BOCA Vei™e o att -
BOGCMBY MOPrOBEIX TBX."MC.->83 B .2 . 0077

Bianchi VeiZirg ¢ a2 Cro o Lo e oo
BOgUMEADL HACMOAbr. . .. J2UHEL £ v 0.
MQWUH gAsi opucy> > €2 urc721 B Dz o C
ujuku obopygoBarus, GpeHCL.pOlAH Ao oo T
gykuuto Nestle, Craft, Liptor., F>po» 0 = "o
u cmpanbl EBponbt;

Coffee Queen Beveicce M. . »

B meuenue 35 Aem KoMacr ™ TO ULttt T
IIBeyuu nocmaBAsier. v~ MUTCIZS T4 Il
KAQCCHBlEe Koghe-r . dulubl. B .covie o - =2 . 72
50 mogeaell, pc3AuvQOWUXC? . (.7
obicmpogelicmBUeM, NPGUIT DGl 2 e - s e Lo

Astrosystems (i"ar Eas.) .. .,

Vesiel S.p.A — uzBecmnpili uvs -2 LT Ll e
gumeAb NAQMEeXKHbIX CUCLeM i . MIZl. '
Fage u EMS, B mom uucae cucr -1 ¢z~ <~
AQMbl, GUCMAHUUOHHOTO I 0 ™ 0 7

Coin-tech trc J'ing;

Eastman Kc:.cu Co.;

ICS International B.V.;

eVending (iTrade.bz Corp.), Georgia, the USA.

participants:

Conlux — Mrevs H'c ‘rerizs (WIEI) payment
svstems;

va'lec, .. {21 Ui ' — Laultinational com-
pnywith hec lqguartere ‘ny . 2552 (0754, anu
branches in Lonazn a. ~ ¥ au.zlen Ils Malrix
payment systems arz v *eiy w2d by o.M Cony

uitermitione” Cuicrry T2cinc.o;.es
Corporatio.: '’CT,;

Lhwde oD =0 ih2cicric J2avocay Co.
—Money Control~ aaz ol .lo paymest 2ys-
tems;

Nesio Vo Ty Dot oo

TwrZeln i iice 3z, T (Ceen 924
Pana-cvicLie' Lt v i wve, Co.—dezlen-

ments of cash accerte=. »f 7 V'C nnd TV selizs
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havebzenro-2.2ne.;

Lete Snore2 v, o A L o, L
Korean ~omr~~" - . - ‘e
ng macine; 22207 Losns L,

~ e .
Laea UL oo

RS iz
manufa: s 25 : D
ingmac v LT oL T
Nocige o0 .o A Lz
o Thinacr. . - LT s

DALAGEIS o C F
Liticiait el e _— SPIIRI
compopv =L T S
eis Oyt oooTio T A
masXet. . . LS -
s Verin .- L oL
ity o

L7000,

AP : . N

B IPal e - [P PO -
turer of wa7. ..o v o2 Vs
and ./ . . o
canpan o LI L

Coin-t .. .

e o T

120 Los.

eVerzin, il ... o o
A memHer os .o L P '

fl ¢



30

YAreH MeXgYHApoOgHOU accoyuayuu nAapKoB pasBAe-
yenull u ammpakyuoHoB (IAAPA) u NAMA. Accop-
MUMEHI BRINYCKAeMol MmexXHUKU pa3Hoobpa3eHn. B

Hero BXOgUm aBMOMAM (AsL NPUro-
MOBAEHUA U NPOGAXU AQnuiu U gp.
pacgacoBanHbIX NPOGYKMOB, KUOCK
gAs omnpaBku (¢ onaamot) HeOOoAb-
wux Oangepoael, aBmomMambl gAs
npogaxu nAameXHbIX Kapm, UH-
GOpMAUUOHHbIU KUOCK, aBmoMamu-
YecKdas Kacca gast onaamsl npu Bee-
A€HUU B OmeAb, DA3MEeHHble yCnml-
policmBa, KOMNAKMHbE (HACMEH-
Hple) aBmMoMampl gAsli NPOGAXU
wWmMy4HblX MOBAPOB C CEMEBLIM UAU
AKKYMYASIINOPHBIM NUMAHUEM, KU-
OCK KOMNBIMEPHBIX YCAYI, ABMO-
Mam gasi NPOgaxu pacghacoOBaAHHbIX
HQNUMKOB, aBmMoMamuieckull roc-
MUHUYHbBIU MUHU-O6Ap (MUHU-Mara-
3UH), YyCMQHABAUBAEMbIlU BMeCmo
CMAHGAPMHOTO XOAOGUABHUKA PA3-
mepom 520 x 535x 520 mm.

Ha ¢one maccoBoro ywacmus
CMHU B omeuecmBeHHbIX BbICMAB-
kax China Vending Show cmompe-
AQCb OBOABHO CKPOMHO: neuams
OblAQ npegcmaBAeHd AUWlb OGHUM
CmMeHgoOM, NPUHAGAEXABUWIUM He-
MEUKOMY U3¢ameAbCKOMY oMY
Vending Report, xomopwiii pacnpo-
cmpaHnsem CcBOU U3gaHUsi (HaQ Me-
CIMHbIX 53bIKAX) B 7 eBponelckux
cmpanax: [lepmanuu, ABcmpuu,
Hipelivapuu, Iloabwe, Benrpuu,
Hexuu u CaoBakuu, sABASISAICH OGHO-
BPEMEHHO O@QUUUAABHBIM OPTAHOM
EVPA — Erponeltickoil accouyuauuu
newamHblX u3gaHul NO BeHGUHTY.

VENDING BUSINESS, 2007/#3
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3.

¢ rvendin

Amusement Parks and Attractions (IAAPA)
and NAMA. The assortment of machines pro-
duced is wide. It includes a vending machine

for cooking and sale of noodles and other

’vluu T "

packaged products, a kiosk for
sending (paid) small parcels,
automatic devices selling pay-
ment cards, an information
kiosk, automatic cash depart-
ment for payment when check-
ing in a hotel, change devices,
compact (wall-installed) auto-
matic devices for sale of piece
goods with a net or a battery
power supply, a computer
kiosk, machine vending pack-
aged drinks, an automatic ho-
tel mini-bar (mini-shop),

' replacing a standard ref-

, r'gerator with size 520 ¥ 535x
520 mm,

On a background of

mass participation of mass-media in Russian

i

Ao Berpeun Ha Oanvnuaae-2008!
See you at 2008 Olompics!

exhibitions China Vending
Show looked modest enough:
the press has been presented
only by one stand belonging to
German publishing nouse
“’ending Report, which dis-
tributes its editions (in local
Innguages) in 7 European
countries: Germany, Austria,
S witzerland, Poland, Hungary,
Czech Republic and Slovakia,
L 2ing at the same time the offi-
cial body of EVPA — the Euro-
pean Vending Press Asso-
ciation.



Bricmynaenue Ha KoHpepeHUUU, NPUYPOUEH-
HOU K 4-U MeXgyHapogHOU BbICINABKE BEHJUH-
ra u kuockons, Kumati, 2007

YBaskaemble gaMbl U TOCNOga, CerogHA A codu-
palch OCBemumb CA€gyHouue BONPOCHL:

I Anonckas ungycmpus BeHqQUHIA:

1. Hcmopus;

2. CoBpemMeHHOe cocmosiHUE;

3. Ilpobaembl, cmoawue
nepeg HaMmu;

Il Kumalickasa ungycm-
pus BEHQUHIA:

1. CoBpemenHnoe cocmos-

HUEe U NOMEeHUUAAbHbLE BO3-
MoOXHOCIMU;

2. Mecmo BeHGUHIAd B
PO3HUYHOU MOpProBAe;

3. Kak peaau3oBamb BO3-

MOXXHOCMU;

Aymarwo, umo xopowum
gonoAHeHuUeM K 3mou npo-
rpamme NOCAyXxXam cmamu-

Presented to the conference at "“4-th
China International Vending and Kiosk
show"”, China, 2007

Dear ladies and gentlemen, today I am
going to elucidate the following ques-
tions:

I. Japanese Vending Industry:

1. History;
2. Present condi-
tion;
3. Issues we are
facing to.
II. Chinese

Vending Industry:
1. Present condi-

tion and potentiality;
2. Demand of auto-
mated systems in
| retailing;
| 3. How to realize
the promise.
i I think that the sta-

cmu4eckue gaHHbLE o tistical data about

cmpykmype ANOHCKOTO the structure of

Bengunra (cm. Ilpuaoxe- Takamu Kypocaku, reBAMpexTop AnoHCKoi acconuanuy Japanese vending
IPOU3BOAUTEAEH TOPTOBEIX aBTOMaTOB (ToKHO) ;

Hue ; . see the Appendix

an 4K, 10 NOPAGKY. Takashi Kurosaki — CEO, JVMMA (Tokyo) ‘(V 1 corve pf 500 é

KoauwecmBo moproBbix
aQBMOMQMOB, YCMAHOBAEHHbIX B AnoHuu, MeHs-
AOCbh B NOCAEGHUE NOABEKA cAegyrwuM obpa-
30M!

OCHOBHbBIMU NPUYUHAMU MAKOT0 OYPHOIO po-
cma ompdacAu A CHUMAK0:! )

1. ObwecmBeRABIU MUp U cnOKolcmBuUeE;

2. MaccoBoe obpaujeHue MOHembl gOCMOUH-
cmBom 10 lUen (1 goaarap
N0 COBPEMEHHOMY OOMeEeH-
HOMY KypcCy); .

3. Buegpenue aBmoma- 5
mMOB NO NpPogaxe MmMpPAaHC- s
nopmHbBIX OUAEMOB;

4. Pazpabomka apmomda-
MOB NO Npogaxe ropsaiux
U XOAOGHBIX HOQNUMKOB B !
O6aHKax, BKAOUAsS Koge. 0 !

Number of machincs

(o n)
[

Cerogns OCHOBHAs cma- 1965 1970 1975 1980

mucmuKka OmpdacAU BbITAA-
gum caegyouum obpasom:

* U3 obwero Koauuecm-
B4 5,5 MAH YCIMAHOBAEH-
HBIX MOPTrOBbIX aBMOMAamoB 2,66 MAH npegHa-
3HAUYeHbl gAasi npogaxu Hanumkxos, 0,56 MAH —
mabaynblX U3geAul

* I'ogoBolu ob6bem npogaxx uepe3 BCe 5mu AB-

Yucro TOPTOBLIX dBTOMATOB B SNOHMM, MAH, IIIT.

Number of vending machines in Japan, mn

addition to this pro-
gram.

So, in succession.

The quantity of vending machines in
Japan changed during the last fifty years
as follows:

I consider as principal causes of such
rapid growth of the branch:

1. Public peace
and order;
2. Mass circula-

tion of 100 yen coin
(1 dollar under the

i modern exchange
rate);

3. Introduction of

vending machines

selling tickets,

4. Development of
vending machines
for sale of canned
hot & cold bever-
ages, Including cof-

1985 1990 1995 2000 2008

Year

fee.

Today the statistics of the branch looks
as follows:

* 5.5 million vending machines are on

VENDING BUSINESS, 2007/#3
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momambl cocmaBaaem 430 mMApg wanrel, uau 60
MADG goarapoB CIHIA;

* Iloumu Bce apmoMambpl N0 NPOGAXXe HAnum-
KOB U mabaunblx u3dgeaul npuHumaiom 4 Buga
Monem: 10, 50, 100 u 500 tlien

* 70 % aBmoMamoB no NPogaXxe HANUMKOB U
95 % mabauHbX MQUUH NPUHUMQMOM Kyniophl
1000 ten.

Xouy obpamumb Bauie BHUMAHUE HA PA3AU-
yue B cmpykmype Kumauckol U ANOHCKOU dB-
momMamu3upoBAHHOI MOProBAU.

K ocrHoBHBIM npobaremam, KOmophsle cmosm
nepeg ANOHCKUM BeHgUHIOM, A 0b omHec
caegyouwue:

1. TIpob6rema oxpanbl oKpyXxawujell cpeghl, B
moM HUCAe 3Heproc-
bepexenue, nepexog
Ha 3KoAOrudecku 6e3s-

Paznuuue CTPYKTYp KMTAKCKOTO U INOHCKOIO BEHAMHTA
The difference of structure of the industry between China & Japan

location: Beverage — 2.66 million,
Tobacco — 0.56 million;

* Annual sales volume through vending
machines makes 430 billion yuans, or 60
billion US dollars,

* Almost all of beverage and tobacco
vending machines accept 4 kinds of
coins: 10, 50, 100 and 500 yens;

* 70 % of beverage machines & 95 % of
tobacco machines accept 1000 yens.

I wish to pay your attention to distinc-
tion in structure of Chinese and Japanese
vending.

To the basic problems which Japanese
vending faces to, I would relate the fol-
lowing:

1. A problem
of preservation

ONACHBlE XAQQATEH- of the environ-
mhl, ymuausayus ment, including
CNUCQHHBIX aBmMOMA- energy saving,
mos. VM manufacturer VM manufacturer transi tlo{l to
3a nepuog c 1991 llp:m:mr;un‘c.’u, fIpoussorreas aBrovaros € CO]OglCG]]y
no 2006 r. ygaaoch e safe coolants,
COKpamumb 3JHEPro- l | recycling of the
nompefbienue GBMO- Operator Soft drink maker written . off
mamos no npogaxe Oneparop [poussorureas HAIHET OB v e H d i n g
HanumxkoB B OQHKAX - machines.
Ha 50%. B 2000 r. l { ‘ For the period
OblA 3aBepuieH nepe- | 5 - I - from 1991 to
| perator Retaiiors
X0g € XAQQgQreHMmOB | Onepi.op } (Shop owner. Ge,) 2006 the energy
CFC/HCFC {(xaopg- f | et | consumption of
mopyraepogoB u rug- ve d;‘l’gl‘:‘!“’:ml | — machines vend-
YCI'e By Al .
POXAOP(PmOPYMePO' ABTOMAT b l ing canned
gos) na HFC (rug- | drinks was
pogmopyraepogni). Location reduced to 50

2. IIpomuBoget-

VeTauomIe HHbLIC aBTOMATL!

%. In 2000 the

cmBuUe npecmynHoc-

mu, B MOM YUCA€E BHE-

gpeHue cucmeM aBMOMAMUYECKOro onopewe-
HUA O NONbMKAX BCKPbIMUA UAU XUWeEHUS dB-
momama. Takxe npegnpuHsambl Mepbl NO BbISAB-
A€HU0 (PaAbWUBBIX MOHEm U Kynwop U UX uMu-
mayut.

3. boprba ¢ npogaxeti mabaunkx uzgeaul u
QAKOTOABHbBIX HQNUMKOB HECOBEPWEeHHOoAem-
Hum. C smol YeAblo BHEgPSAWMCSA CUCMEMb
KOHMPOASL BO3pACMA NOKYyNAmMeAs: HAd aBMOMdA-
max gas npogaxu nusa ¢ 2000 r. c amou yeAbio
UCNOAB3YIOMCA KAPMOYKU C MATHUMHOU NOAO-
col u BogumeAbCKUE€ NpABA, HA CUrAPEeMHBIX
apmomamax ¢ 2008 r. 6ygym ucnoAb30BamMbCs
6eCKOHMAQKMHbIe YUNOBble KADMOUKU.

IToropopum menepb 0 KUmMAUCKOM BEHQUHTE.
Coraacno pas3AuuHbBIM OUEHKaM, B Hacmoauiee
BpeMsa B CMPaHe ycmaHoBAeHo om 20 go 40 mbi-
CAY MOProBbIX ABMOMAMOB, MO ecmb MeHee | %
om YUCAQ yCMAHOBAEHHBIX B Anonuu. KorneuHo,
ucmopus KumallCKOro BEeHguHI'd Ha4dAdCh BCe-
ro Aem gecsmb HA3ag, B KOHUE NPOWAOTrO ¢mo-
Aemusi. Tem He MeHee, UMOTu YMOro gecsimuAae-
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transition from

CFC/HCFC
coolants to HFC coolants has been com-
pleted.

2. Countermeasures against criminali-
ty, including introduction of automatic
notification system for the attack to VM.
There are also taken measures for coun-
terfeit and fraud coins and banknotes.

3. Struggle against sale of tobacco
products and alcoholic drinks to the juve-
nile. With this purpose age verification
system is introduced: on VMs selling beer
from 2000 with this purpose magnetic
stripe cards and driving license cards are
used; on tobacco machines contactless IC
cards will be used from 2008.

Let's talk about Chinese vending now.
According to various estimates, from 20
to 40 thousand VMs are established in the
country now. This is only 1 % from the
number of VMs established in Japan.
Certainly, the history of Chinese vending
has begun all about ten years ago, since



mus 1 pPUCKHYA Obl ciecmb NOKA HEYGOBAEMBO-
pumeAbHbIMU.

ITonpobyem ouenums nepcnekmuBkrl. Haceae-
nue KHP cerogrnsa 1200 MAR uea. — noumu B 10
pas 6oabule, uem B Anonuu. 'ogosol pocm 3KO-
HoMuKuU — 0KoAo 10% . Pacmem ypOBeHb XU3HU,
0COOEeHHO B KPDYNHBIX FrOpogax, rge HabAwgaem-
ca gejpuyum pabouell cuanl. [Tocregnee ob6cmo-
AmMeAbCMBO NO3BOASlemM cHumamp, 4mo pa3BU-
mue po3HUYHOI moproBAu nompedyem pacuiu-
PEHHOIr0o BHEGgPEHUA B Hee aBmomamoB. Topro-
Bhlll aBMOMAM — 3MO BAXHOE CPEGCMBO CHUXKE-
HUSL MPygoeMKoCmu PO3HU4YHOU MOProBAU NO-
cpegcmBoM ee aBmomamuiayuu. [Ipu smom s
xomea Opl ymouHumbs OgHO 00CMOAMEALCMBO.
Ecmp AOgu, Komopble He NOHUMdAIOmM CamMoro
3HQYEeHUs CAOBQ «dBmMoMamu3ayusa». «cApmoma-
musayusi» COBCEM He 03HAuaem, Umo AKGAM He
HyXHO pabomamb. OHO 0O3HAuY@em, 4Ymo nNpo-
yecc Ou3Heca payuoHQAU3UPYEMCA.

Hmak, 5 yXe ropopua, 4mo Cuumar BE€HGUHT
MHoroobewarwel ompacabio B Kumae. [louemy
JKe CEerOgHs Cumyauus HeygoBAemBOpUMEAbHA?
AyMalo, umo npu¥uHaQ B Hegocmamke onblma y
onepamopoB. OO0 3moM CBUgemMeAbCMBYIOM, B
yacmHoOCmMU, MOU AUYHble BNEUAMACHUA:

* Bauacmylo KumalicKue aBmomMampl OMKA3bl-
BOAUCL NPUHUMAMbL MOU OAHKHOMbBL U MOHEMBL.

* Hekomopbsle apmomampl, geAUKAMHO BblpA-
JKQACHh, HE BHITASAGEAU YUCMbIMU.

* I[Jenbl HQ HQNUMKU, NPOgaBaeMble aBMOMA-
mamu, UHOrga OblAU Bhllle, 4eM B NPOGOBOABCIM -
BEHHBIX MAra3UHAX.

* Hurge B aBmomamax He NPOgaABAAUCH [OPSA-
yue Hanumku B OQHKAX, O KOMOPbHIX s MEUMAA
XOAOGHOU 3uMoOlU.

Ha camom geae, gasa pearudayuu HAgeX(,
BO3AQraemMblXx HQ MOPTOBblE ABMOMAMBL, HYKHO
Bcero Auwb (!) yBeauuums o6beM npogax. B
CBOlO ouepeghb gAas 3moro mpebywomcs HAGeX-
Hble QBMOMAMBbl, NPUBAEKAMEAbHBlE MOBUPHL U,
KOHeuHo, uucmoma. Ecau nocmompemb Ha
npobiemy raybxxe, mo OKaXemcs, 1umo gAas pa-
UUOHQAU3QUUU U ROBBIWEHUS NPpubbIALHOCMU
onepamopcKol geameAbHOCMU NOAE3Hbl maKue
Bewu, KAK gUCMAHUUOHHASA nepegaua GAaHHbIX
{mearemempusi), 6e3HaAUYHAsA onAama, CHUXe-
Hue sHepronompebaenus. Ho B 3akiwuenue 1
xomeAa Obl ewe pa3 noguepkHyms, umo y Kumas
ecmb OrpOMHBIU NOMEHYUAAbHBIU DPBHIHOK BeH-
gUHTQ, U Bbl MOXeme ero pd3Bumb u CgeAamb
Ooree KyAbMYPHBIM, CMApasich CgeaAamb CBOU
MQUWUHbl MAKCUMQABHO NDUBAEKAMEABHBLIMU (AL
xauenmos. ConocmaBAss cumyauuio U pa3mepnl
HAaCeAeHUS B HAWUX CMPAHAX, PUCKHY ymBep-
xXgamb, umo B Kumae goAXHO OblmMb yCMAHOB-
AEHO VX HUKAK He MEeHbWE & MAH ABMOMGMOB.
Keaaro Bam Ha 3mom nonpuuje ycnexos u OAa-
rogapio 3a BHUMAHUE.

the end of last century. Nevertheless, the
results of this decade I would risk to con-
sider unsatisfactory.

Let's try to estimate the prospects. The
population of the Peoples Republic of
China is 1200 million today — almost 10
times more than in Japan. The annual
growth of economy is about 10 %. The
standard of living is rising, especially in
large cities where shortage of a labour is
observed. This will bring the demand of
automated systems in retailing. Vending
machines are important method to
decrease labouriousness of retail trade by
means of its automation. I would like to
specify one circumstance. Some people
misunderstand the meaning of word
«aqutomation». «Automation» does nct
mean at all that people do not have to
work. It means that process of business is
rationalized.

I already said that I consider vending
to be a promising branch in China. Why
the situation is unsatisfactory today? I
think that the reason is in lack of opera-
tors' experience. My personal impressions
testify to it, in particular:

* Chinese VMs often refused to accept
my banknotes and coins.

" Some machines, delicately expressing
myself, did not look clean.

* The prices for the drinks sold by VMs,
were sometimes higher than in food
shops.

* Nowhere in VMs canned hot drinks
which I dreamed of during the cold winter
were not on sale.

Actually, for realization of hopes
assigned to vending machines, it is nec-
essary to increase the sales volume only
(!). For this purpose reliable machines,
attractive commodities and, certainly,
cleanliness are required. If to look at the
problem deeper, it will turn out that for
rationalizing of operators’ work and mak-
ing profit bigger, such things, as remote
data transmission (telemetry), non-cash
payment, decreasing of energy consump-
tion are useful. In conclusion I would like
to emphasize once again that China’'s
vending market has huge potential, and
you can develop and make it more cultur-
al, trying to make machines as attractive
as possible for your clients. Comparing
the situation in our countries, I would
risk and assert that not less than 5 million
vending machines should be established
in China. I wish you success in this field.
Thanks for attention.
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99,695,0003 1.5%
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[na npogaxun

Ons kode,
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' 2006 :ﬂ
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Lna 6/ank. Lnsa kode, Onamonoka  Ansnuea,
HarTKOB Kaxkao cake
2002 284398 12014 23998 4181 )
(¥ 1,000)
Ona npopnaxu| [ns kode,
6/ank. Kakas (8 [ns monoka AnganleéBa,
] ' o 2006 |
! 1,21
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2004| 109,400,373 | 10,582,269 | 8,697,575 | 1,754,550 | 2003 :H <31
I:H Beero
2002
2003 111,152,792 | 110,202,019 | 8,756,577 | 1,303,391 | 2
| [ ] — ]
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2002| 105,426,645 | 9,937,332 | 11,878,067 | 1,613,518 HamMTkos  Kakao caxe
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Kon-go, mr.!

O6bLeM Npogax,

CrpaHa-umnoprep Tac. USD
Korea 46802 5474.26
USA 3788 693.59
Taiwan 3021 5897.25
Malyasia 2525 559.04
Hong Kong 1585 3344.19
Australia 542 107.01
Thailand 245 227.09
Singapore 181 478.88
China 157 154.23
Philippine 82 5.59
Belgium 5 53.82
Russia 4 6.58
Saudi Arabia 3 523
Germany 1 4.00
Guam 1 3.14
India 1 20.89
UK 1 5.00
Bcero 58944 17039,79

CrtpaHna-sxcnoptep | Kon-Bo, wr. 06‘;2‘::?5333”"
Thailand 42528 4777.25
Indonesia 39351 70070.17
China 2129 3565.33
Taiwan 6775 722.41
Korea 2304 4838.93
Canada 1464 421.87
Denmark 534 703.75
UK 456 539.99
USA 338 157.03
Malaysia 329 49.76
Hong Kong 51 38.52
Italy 8 127.95
Germany 7 34.44
Singapore 4 10.97
Spain 3 9.94
Netherlands 1 2.71
Philippine 1 5.42
Bcero 115445 86076.44
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CybnummnpoBaHHbIV
kode ¢ xopoLwo
cbanaHCUpPOBaHHbIM
BKYCOM. [paHynbt koge
o6paboTaHbl Macnamu
Ons npenoTepatLeHust
nonagaHus YacTnyex
kodhe B yanb! aBTOMaToB.

Cy6nmmupoBaHHbIiA

Kope C Knaccu4eckum
BKYCOM 3CMNpecco u
MPUATHBIM MOCNEBKYCUEM.
Kodpe siBnsietcs
uaeanbHO OCHOBOW 1S
NPUIOTOBNEHUS Kany4ymHo.

Cy6GnnmMmnpoBaHHbii
kodpe, 100 % Apabuka,
C MATKMM POBHbIM
BKYCOM, 1earibHbiM
,  ans noboro
' BPEMEHU OHS.

Cyxue pactutencHbie
CMUBKU € MAaeanbHbIM
COOTHOLIEHHEM
“LeHa-KavecTBO”.
PekomeHayemas
[03UpoBKa

31 Ha 150 mn.

Cyxve MOMouHbIe CIUBKMK,
maeasnbHO CoveTaloTCs

¢ noBbbiM BUOOM Kode.
Mpwu npurotoBneHuun
KanyuuHo u kode Jlatte
DaloT rycryio
cTabunbHy0 NEHKy.

BaHunbHbIN KanyynHo ¢
BLICOKMM cofiepaHuem
(ve L ar "t Ykodpe.

loTOBbIN HANMTOK UMeeT
BaHUMbHbIA apoMar U

BEMUKOSNEMHbLIA CIMBOMHbBIA BKYC.
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O6nagaeT Knaccu4eckum '
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Yal ¢ rapMOHUYHbBIM
POBHBLIM BKYCOM

1 apomaTom
cBeXxe3aBapeHHOro
Yan C FINMOHOM.
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Axun ¥, npogeccop, MHXeHepnblll yeHmp pacno3HABa-
Hus 6ankrom u camoobcayxuBanus (XyHnanb, KHP)

C paBHOMEPHBIM U ObICMPBHIM POCIMOM KUMAUCKOU 9KOHO-
MUKU, NOBbIUIEHUEM JOXOgOB U YPOBHS JKU3HU Alogel, npu-
orwxenuem Oaumnulickux urp B I[lekune u BcemupROlU Bbi-
cmasku B [llanxae, a maxxe ropogckuM CmMpPoumeAbCmBOM U
peopMUpoBaHUeM, Kumalckas UHgycmpusi BEHGURIQ,
CmMapmoBaBWAS B CAMOM KOHUE NPOWAOIO BEKd, OKA3UAAChH B
HO pegKOCIMb BhiIOGHbIX gAsl pa3Bumus ycaoBuax. CoraacHo
UMEIUUMCA OUEHKAM, KUMAUCKUl PbIHOK ¢BMOMAMU3Upo-
BAQHHOU mMOpProsau Oygem pacuiupsamsCs HA gecsmKu mulcsay
asmomamoB B rog. OGHOBpeMeHHO pa3Bumue uHgycmpuu
BeHguHra 6ygem GAGronpusmMHO CKA3bIBAMbLCA HA pacuiupe-
HUU NPOU3BOGCMBA NPOYJYKMOB NUMAHUSA, HANUMKOB U MO-
BapOB NOBCEGHEBHOTO CNPOCA, @ MAKXe Ha pocme YUCAd pa-
bouux mecm.

OrasgblBAACh HU NyMb, KOMOPHIM WAO PA3BUINUE OMPUCAU B
meuenHue NOCAeGHUX gecsmu Aem, Mbl MOXKEeM KOHCMamupo-
Bamb, WMO RHAWU NPEGNpUsMuUs CYMeAU pPeuiumb KAIOUEBble
mexXHUYeCcKue BONPOChl, cmosiujie nepeg pazpadomuuxkamu
MOpProBblX ABMOMAMOB, B MOM YUCAE CBA3UHHbIE ¢ KOHCIMPYK-
yuell U NPOrpaMMHBIM 0OecnevenuemM KOHMPOAAEPOB, npuMe-
ReHueM npomoxoia MDB, mparcnopmupoBKol NOKyNKu, ca-
MOgGUATrHOCMUKOU HeucnpaBHOCcmell U HAGEeXKHOCMbIO, aBMO-
MQmMUYecKuM mepMoperyAupOBanueM, pacno3HaBanuem OaHK-
HOM u MOHem u 0e3HaAU4HOU onaamot, o6uuM gu3aliHOM Ma-
WUH, MEXHOAOruel UX npou3Bogcmsd u ucneimarul. OgHO-
BpeMeHHO Mbl HUOAIOGAeM, KAK C pa3BumueM pocma NOnyAap-
Hocmu UH@OPMAUUOHHBIX mexHoAorul, 6ecnpoBogrOU CBA3U
u Minmeprema, ¢ maxoke NOBblUleHUEM mpeOOBANUL K IKOAO-
TUYHOCIMU U SHEProctepesxeHu0, MPAancGhopMUPYIOMCA U Kpu-
mepuu OUEHKU MOProBblX ABMOMAmMoB u mpebosanust K Hum. C
y4emoM 3moro MOKHO OKUgamb, 1mo B 0003pumMom Oygyujem
HO BHYMPEHHEM DbIHKE NOABAMCA CAEGYIOWue NPOGyKMbL:

1. negoporue cucmemsl GUCMAHUUOHHOTO YNPABAEHUS AB-
momamamu U UuxX Ipynnamu, NO3BOAAIOUUE BhIABAAMb HENO-
AQgKU U cAegumb 3a pACXOgOBAHUEM MOBAPOB U UHIpeguen-
mos;

2. npamasa u geweBas CBA3b ABIIOMAMOB C UHMeEPHEMmOM,
brarogaps wemy NOKynameAu CMOrym B NPOUecce NOKYNKU
cAegumb 30 HOBOCMAMU U PEKAGMOU NO BUgeo- U QygUOKAHA-
AQM, @ MAKXKe BCMynamb B o0weHue ¢ NePCOHAAOM PUPMbI-
onepamopa;

3. MAQUIUHbL, C NOMOWbIO KOMOPHIX MOXKHO Oygem NPOCAY-
wuBQMb, NPOCMUMPUBAMD, d 3aMeM U npuobpemams My3bl-
KAABHBUI U BUGEOKOHIMEHM gAS COMOBLIX meaedonos, MP3 u
MP4 naeliepOB KaK HANPAMYIO, MAK U HA PA3AUYHBIX Hocume-
ASIX, YINO HUBEPHAKA 6ygem menao BOCNPUHAMO MOAOGEXKbIO;

4. MawuHblL, KOMOPbIE CMOIYM B 3AgUHHOE BPEMsI MPAHCAU-
pOBAMb HOBOCMU, NECHU UAU KAUNDL,

5. MauwuHbl ¢ 9PPEeKMUBHBIM OXAWKGEHUEM, Komophle Oy-
gym raparmupoBamb CBEXECMmb U COXPUAHHOCIb OXAWK(GEH-
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Professor Jin Ou
Hunan Engircering Center for Banknote
Recognition and Self-Service

With the smooth and rapid growth of the Chinese
economy, the rise of labors’ pay, improvement of peo-
ple's living standards, approach of the Beijing
Olympic Games and World Expo Shanghai, and the
acceleration of the urban reformation and construc-
tion, the Chinese vending Industry that started at the
end of last century has ushered in rare development
opportunities. It is predicted that the Chinese vend-
ing market will increase at the rate of annual addi-
tion of tens of thousands of machines. Meanwhile,
the development of the vending industry can also
promote food, beverage and daily consumer goods
industries and increase new job opportunities.

Looking back at the growth of the Chinese vend-
ing industry, we see that through ten years' efforts
by local enterprises, we have mastered the core
technology of vending machines, including VMC
(Vending Machine Controller) software and hard-
ware design, MDB (Multiple Drop Bus) protocol
application, delivery system, fault self-diagnosis
and fault-tolerant design, refrigeration computer
temperature control, banknote /coin identification
and cashless (IC card and cell phone purchasing)
payment, whole-machine design, manufacturing
and testing and other techniques. Meantime, we
also see that, with the popularization of IT, wireless
communication technology and Internet, as well as
application of environmental protection and ener-
gy-saving technology, vending machines will be
developed towards the direction of entertainment,
intelligence, information, networking, energy-sav-
ing and environmental protection. It can be predict-
ed that in the near future, the following home-made
products will emerge: 1) low-cost remote monitoring
vending operation, vending network grouping oper-
ation management system that can find out-of-
stock in machines and faults; 2) vending machines
that can go online by the INTERNET with low cost,
so that consumers can watch news and ads while
shopping, together with camera and display screen,
they can communicate with managing personnel by
sound and image; 3) machines that can have such
functions as trial-listening, trial-watching and trial-
use and can pay to download cell-phone music
rings, MP3 and MP4, such machines will warmly be
received by fashionable youngsters and will mainly
be used to sell MP3/MP4/CD/DVD/digital cam-
era/cell phone, etc.; 4) machines that can automat-
ically timely broadcast news, songs or DVD pro-



HBIX U 3aMOPOKEHHBIX NPOJYKIMOB, BKAIOUASl (PPYKMbL U MO-
POXKeHoe;

6. Mawunbl ¢ pobomu3upoBaHROU Brigauel;

7. MQuuHkl, Komopyle 6ygym coomBemcmBoBamb Omeuec-
MBEHHBIM U MUPOBbIM 3KOAOTUHEeCKUM CMAHGAPMAM, BKAIO-
4Qs BONPOCHl yMUAU3AUUU, a MAaKxKe mpeOGOBaHUAM IHEProc-
Oepesxenus;

8. mawunbl, Komopkle 6ygym ompBeuamb nompeOHOCMAM
KUmMQaUcKOro pplHKQ € MOYKU 3pEHUSt JOXOGHOCINU, accopmu-
MeHma MOBAPOB, BblgauU Cgayil, HAGEXHOCMU, MAABIX 3KC-
NAYamMAyUOHHbIX pacxogoB. OueHb BWKHO, 4MOObl MOXKHO
6bLA0 OPraHU30BaMb UX MUCCOBOE NPOU3BOGCMBO, G UEHA
aBmomama Oblraa nopagka 10 meic. wanett (oxkoro 1300 goa-
aapos CIIA, uau 35 meic. pyoaell — Peg.), umo rapanmupo-
BAAO Obl UX ObICMPYIO OKYNAEMOCMb NPU OCMAMOYHO UH-
mencuBHOU sKcnayamayuu. MoXHO cuumamp, Ymo maxkue
MQUIUHbL NPUWAUCH Obl BO BKyCY KUMQUCKUM BeHGUHI-One-
pamopam.

3araageiBas B 6ygyuiee, mbl gymaem, umo B Kumae caego-
BaAo Obl ygeaums 0cob60e BHUMAHUE CAegyIOW, UM HanpaBAe-
HUAM pA3BUMUSA BEHGUHIA!

1. obuienauyuoHarbHaA nporpamma obecnevenus MOAOKOM
UIKOABHUKOB U CMYgeHMOB;

2. BHegpeHrue caMOOOCAYKUBAHUSA B OMEASX IKOHOM - KAQC-
ca u OOWEeXUMUAX, BKAIOUAS CMUPKY OeAbsi, KOnupoBanue u
PUCCBHIAKY gOKYMEHMOB, NPOJWKY MOBAPOB NOBCEGHEBHOIO
cnpoca;

3. AUYEeH3UPOBAHHAA NPOGWKA NPOrpaMMHOIro ofecneve-
RHUA, YUGPOBbIX HOCUMEAeU, KHUT U KYDPHUAOB,

4. pearusayus madAUHBIX U3geAlll € UCNOAb30BAHUEM YGO-
cmoBepenull AUYHOCMU, KOMOpAs UCKAIOUAAQ Obl NPOGAXY
HecoBepWeHHOACMAUM U MOPTOBAIO KOHMPAGAKMOM, Npo-
gBUraAd Obl KQUECMBEHHYH OMeEYeCMBEHHYI0 NPOJYKUUIO U
OnUPAAAch HA NOGgep KKy NPABUMEeAbCMBA;

5. opranu3ayusa MUHU-CyNepMapKemoB B MAKUX MeCmax,
KaK meAe- U paguoCmMAanyuu, munorpaguu, Ka3apmbl, noumo-
Bble COPMUPOBOYHBIE Y3ALL U M.J.;

6. ycmaHOBKAQ @BMOMAMU3UPOBAHHbBIX QNMEUHbIX KUOCKOB
B Mecmax NPOXKUBQHUA NPUe3Xux padouux, 4umo cnocob-
CMBOBAAO Obl peuwleHUI0 3agay 3gpABOOXPAHEHUS, NAQHUDO-
BQHUA CeMbU U NP.;

7. gBUXKeHue B HANPABAEHUU «UUupPOBOro ropoga» ¢ UH-
(POPMAUUOHHBIMU KUOCKAMU, «YMHBIMU» OCMAHOBKAMU TO-
POJCKOTO MpAaHCNOpma U gpyrumu yCOBepueHCMBOBAHUSMU,

8. pacwupenue Mo6uAbHOU U URMEPHEeM-MOPIroBAU, Npo-
gWKU PA3AUMHBIX KAPM, B MOM YUCAe gASl YHUBEPCAABHOU on-
AQmbl TOPOGCKUX YCAYT, KOMOUHUPOBAHHblE PeWleHusl 3agay
YBA3bIBAHUA UHQOPMAUUOHHHIX NOMOKOB U AOTUCIUKU,

9. Bcakoro poga camooOCAYKUBAHUE B Chepe omygblxd, pas-
BAEHEHUU u mypusmda, om Npogaku AomepelHblx OUAemoB go
CMPaxoBKU.

IlogBogs umor, MOXXHO ymBepXgamb, 1m0 y KUMAaucKo-
ro BEHGUHIQ eCcmb XOpoWwue NepcnekmuBbl, XOMa gopora
gAUHHQ, U HQ Hell KumalcKuXx npou3BogumeaAel u onepa-
MOpPOB JXJym cepbe3Hble mpygHocmu. Pa3BuBas BHympeH-
HUll ppLHOK, Mbl GOAJKHbI BHUMAMEABHO CA€GUMb 30 PHIHKOM
MUPOBBIM, YHUMbCA U NEPEHUMAMmb ONbUM Y 30PYOGEXHbIX
KOAAETI, MUKCUMQALHO NpuBOgumb B gelicmBue pe3epBbl
MaAGHMA, KOonepayuu, NPOu3BOGCMBEHHOT0 ONbIMA HAYH -
HBIX WKOA U, PA3BUBAACL IAGPMOHUYHO, CgeAqmb Kumau-
CKyI0 UHGyCmpUui0 BeHgUuHra 60Abwol u cuAbHOU. M mBl
yBepeHbl, 4mo nepeg KuMalCKuM BEHGUHIOM — CBEmMAOe

Oygyuwee!

grams; 5) in factories machines that can adopt
advanced refrigeration technology and have fresh-
keeping, cold storage and freezing functions, that
can sell fruit and ice-cream; 6) that work with robot
arm; 7) that can meet the green EP demands at
home and abroad; that can be recovered and be
energy-saving, 8) that can meet the needs of the
Chinese markets with basic functions of collecting
money, delivery of goods and exchange-giving and
that are stable in quality, low in operation cost, that
can be mass-produced and the whole machine price
is at the rate of RMB 10000 or so and guarantee
quicker return of investment after going into opera-
tion on a large scale. Such machines mentioned
above should be best liked by the Chinese vending
operators. Looking ahead at the future of the
Chinese vending industry, we think that China has
the following opportunities that are worth attention:
1) milk vending operation project for pupils and
students of primary and secondary schools nation-
wide,2) self-service of economy-class chain hotels,
campus, and apartments (self-laundry, self-print-
ing, copying, faxing, card-selling and value-
adding) and sales of daily necessities; 3) vending
sales channels for authorized software and discs,
CD, DVD, books and magazines; 4)cigarette vend-
ing network that have ID card and driver's license
identification functions, that can restrict minors’
use and smuggled cigarettes, that can obtain gov-
ernment's support and specialize in qualified home-
made cigarettes; 5) man Less vending mini-super-
market projects at enclosed places such as TV sta-
tions, radio stations, newspaper printing plants,
military barracks, and large postal sorting centers,
etc.; 6) projects of automatic delivery equipment
and vending machines that have «public medicine
box» function, that can enter entertainment places,
residential communities, and gathering places of
migrant workers, that can cooperate with family
planning work and disease conltrol to give out birth-
control devices, medicine and health goods, 7) proj-
ect that can work with «digitized city» information
kiosks, intelligence bus stop and kiosk reconstruc-
tion; 8) vending distribution projects that can pro-
mote mobile commerce, E-commerce, cell phone
payment, urban one-card-to-everywhere projects;
that can combine information flow with logistics; 9)
that can provide self-service for leisure, entertain-
ment, and tourism and that can sell lottery tickets
and insurance.

To sum up, there are huge potentials for the
Chinese vending industry. For the Chinese vending
manufacturers and operators, the burden is heavy
and the road is long. In addition to opening up
domestic market, we should study international mar-
ket, learn and copy the experience of success from
foreign colleagues, bring the talent resources and
manufacturing advantages of production, school and
research into full play, coordinate technology, manu-
facture, operation and market so as to develop har-
moniously and to make the Chinese vending industry
big and strong! We are confident that the Chinese
vending industry will see bright prospects!

VENDING BUSINESS, 2007/#3
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CkoabKO XKe Ha cBeme unmepecHoro! Toarko B 3a-
nagnoti EBpone peryaapro npoxogum NOAQHOXUHbI
CNeyuaAu3UuUPOBAHHBIX BbICIMABOK, NOCBAW,EHHbBIX BEH-
gunry. Aaxxe ¢ yuemom moro, 4mo OHU 0ObIUHO pA3He-
CEHbl BO BpEMEHU, nocnems Be3ge HY O4e€Hb CAOXKHO (U,
gobaBuM, HegeweBo). K cuacmpbio, ecmb B pegaxkyUOH-
HOM @KmUuBe AlOGU, CNOCOOHKIE npullmu HQ NOMOWb U
nocemumsp MeEpPONpUSAMUS, KOMOPblE B NPOMUBHOM
CAyuae MOrAU 6bl OCIMAMbCA « HEOXBAUEHBIMU ». B amom
CMbICAE pegaryus ocobo npusnameibHa B.A. Paxum-
CKOMY, KOMOPBIU NOCAe NOCEWEHUS MEXJYHAPOGHBIX
BBICMABOK 00A3QMEALHO (eAUMCs BReuamAeHUAMU.
Omo 0co60 UeHHO, NOCKOALKY 3pyguuus u npogeccuo-
naausm Baarepusi ArekceeBuua obweusBecmHbl. B
3MOM HOMepe OH eAuMCs BNeYamAEHUSMU O Bbl-
cmasku AVEX - 2007, npoBoguBwietics ¢ 24 no 26 anpe-
As B DKcnoyenmpe 3pac-Kopm (AongoH), omBeuas HA
BONPOCHL pegakyuu.

— Ymo B 3motl BeicmasKe, Kak Bam npegcmasasiem-
¢, 6b1A0 MUNUYHBIM, d YN0 — 0COOEHHbIM?

— AoAKen ckazamb, umo BbICIMABKA OblAQ gocma-
moYHO mpaguyuoHHoU. OCHOBHOU
ynop 6blA CgEAQH HA GHIAUUCKUX 9KCTO-
renmax. Conocmasierue ¢ Npegulgy-

W uMU BbICMABKAMU NOKA3bIBAEM, 4MO
COCIMAB YUACMHUKOB MEHSEMCSA MAAO,
NONyASPROCMb KAK MUHUMYM He€ pac-
mem. B pasrosope co mHOU npegcma-
BUMeEAU paga GupM ommMeuaAu HEBbICO-
KYI0 S5KOHOMUHECKYIO 3(hhekmuBHOCIb
CBOETo yuacmusi, B CBA3U € 4e€M OHU HA-
MepeBalomcs COKpamumb B GaAbHEl-
uiemM CBOU 3QsBKU HA BBICIMABOYHbIE
naouwjagu, HeKomopsle yxe MAax u No-
cmynarom. B smom pa3 He OblAO, Ha-
npumep, Makux POCKOWHbBIX CMEHJOB,
Kak 6piBaau y komnanuu Lavazza. Pas-
yMeemcs, makue KpynHble yiaCmHUKU,

VENDING BUSINESS, 2007/#3

There are so many interesting things in the
world! Half a dozen specialized vending exhibi-
tions are regularly held in Western Europe. In
spite of the fact that they are taking place at dif-
ferent time, it's rather difficult to attend at all
these events. Fort.nately, there are some people
in our editorial council ready fo help and visit
exhibitions which otherwise might had been
missed. In this connection we are especially
grateful to Mr. Rakitsky who is always ready to
share his impressions after visiting international
exhibitions. This is particularly valuable
because of Valery Alexeevich's generally known
erudition and prcfessionalism. In this issue he
answers our questions and tells us about AVEX -
2007, the UK vending industry's premier exhibi-
tion which was held at Earls Court, London, on
April 24-26.

— What was typical and what — particular at
this exhibition?

— I should say the exhibition was rather tradi-
tional. English exponents were
accentuated. The comparison
with former exhibitions shows
that participants are more or less
the same and the popularity of
this kind of exhibitions does not
increase, It even decreases.
Representatives of some firms

| told me that the economical effi-

! | ciency of their participation is
not high. In this connection they

are going to reduce their claims

for exhibitory area. Some of them

have already done it. For

instance, there were no such lux-

urious stands as Lavazza had

before. Of course, such partici-
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xax Necta, Bianchi, Nestle, 6niau npegcmaaensl. Ho
Bom KpynHelwull MeXHAUUOHAABHHIU onepamop
Autobar, komopulli B npowAslll pas umea xopowulil
CIMeHg, HA 5MOMm pa3s CHeA MO HeUeAecoOOpas3HbIM.
Bbrira npegcmasaena Selecta UK, sapiaowascs uac-
mpio Selecta Group — camoro kpynnoro B EBpone BeH-
gunr-onepamopa, patomarwowero Ooree uem B 24
cmpaHnax EBponbl u npurocsawero B rog okoao 700 Man
¢ynmos goxoga. B OO0rpequHeHHOM KOpPOAEBCMBE U
Hparanguu Selecta UK otecneuusaem pabtomoti 1100
yearoBek. OHU OOCAYXUBaIOmM OKOAO 20 mbiCc. mMovexK
NPOgaX (BEHGUHIOBBIX MQUIUH) OM JKEAe3HbIX (Opor
go yuebHbIX U AeyeOnbx 3aBegeHull. Cama Komnanus
mMaK onpegeAuAd HOBble KOHUEeNnyul, Haweguiue ompa-
JKeHUue HA ee Cmenge:

* Bengunr-cucmema kaacca npemuym Coffee Tower,
NPEegHA3HAYEHHAA gAs NPUTOMOBAEHUSA U PeaAu3aqyuu
ropsiiux HANUMKOB C UCNOAb30BAHUEM CBEKET0 MOAO-
Ka,

* BpengupoBanHble apmomamsl gast npogaxu Oes-
QAKOTOABHBIX HANUMKOB B OaHKAxX U OymblAKaX (npo-
exm Apple);

* Cucmema Steamplicity gas peaausayuu cBexenpu-
IOMOBAEHHbIX HA NAPY NOG gABAEHUEM BbICOKOKAUeCm-
BEHHbIX, BKYCHBIX U NUMAMEABHBIX BMOPHIX OAIOQ.

— OmauvumensHoli yepmotli AVEX 2007 no 3ambicAy
Opranu3amopoB gOAKHA OblAQ CIAMb MACCUPOBAHHASA
gemoncmpayus 060pygoBaHUS gAsl PEAAU3QUUU NUMb-
eBoll Bogbl B DA3AUYHbBIX BUGAX (OXAQKGEHHOU, Nnogo-

R
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pants as Necta, Bianchi, Nestle took part in the
event as usual. But the biggest international
operator Autobar, which occupied a big stand at
the previous exhibition, decided not to take part
in this one. While Selecta UK which is a part of
Selecta Group — the largest European vending-
operator was also present at the exhibition.
Selecta is present in over 24 countries across
Europe. It earns about £ 700 mn a year in oper-
ating revenue. Selecta UK employs 1,100 people
in the UK and Ireland. They serve about 20 thou-
sand points of sale — vending machines — from
railway stations to educational and health sec-
tors. The company declared its new concepts
demonstrated at its stand as the following:

* Coffee Tower, a new premium coffee vending
system which uses fresh milk to create high qual-
ity hot beverages;

* Project Apple — Selecta-branded can & bot-
tle vending machines selling soft drinks;

* Steamplicity system using steam pressure
cooking to offer high quality, good taste, and
nutritious ready meals.

— According to organizers' intention, the dis-
tinctive feature of AVEX 2007 should had been a
massed demonstration of equipment for purifi-
cation and realization of drinking water in dif-
ferent varieties (cooled, heated, sparkling and
still). That's why the exhibition had a double
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rpemoii, ¢ rasom u Oe3), a maxxKe ycmpolicms gasl ee
nogromosKu, ouucmku u m.g. Omcioga u gBoliHoe Ha-
3Banue BricmasKu ¢ ynomunanuem Cooler Show. Byx-
BAABHO 30 HEgeAl0 O OMKPhUNUA B BEHGUHI-Coobuje-
CmBe UUDPKYAUDOBAAU CAyXU O IMOM, WINO KyAE€DHYIO
CeKyui0 yKOMINEKMoBamyb He ygaroch. Ymo 6br0 Ha
camom geae?

— Ha camom geae cekyusa QyHKUUOHUPOBAAQ U, HA
Mmoll B3raag, ygauno. Ha ee goato npuwnrock 60oaee no-
AYCOMHU 3KCNOHEHMOB (u3 obwero uucaa 194). 3mo
YacCmu4HO KOMREHCUPOBAAO COKPAWEHUE HUCAQ NPe]-
cmaBumeAel aBMOMQMU3UPOBAHHOU MOPIOBAU.
MOoXHO OBIAO HATAAGHO YOegqumbCs, WMo PHIHOK BOgbl
Ha 3anage CUAbHO pa3Bum. Mo CBS3GHO KAK C MEH-
MAABHOCIMBIO 00UW,eCMBEHHOCMU, MAK U C XOpowuMu
BO3MOXHOCmMAMU gAsl Ousdneca. Obpawaem Ha ceds
BHUMQHUE NPEKPACHKIU gu3ain annapamyphl.

— A B BogonpoBoge B 3anagHoli EBpone HOpMaAb-
Has Boga?

— Bo ©®panyuu, I'epmarnuu BogonpoBOGHYHO BOGY
MOHO NUMb CNOKOUHO. B nNpOMBUIAEHHBIX ropogax
Anrauu u Mpaarguu, B npuropogax Ausepnyas, Man-
yecmepaq, nums Bogy He cmoum. Ilpu smom B gpyrux
pationax Boga oueHb MArkas u wucmas. Tem He meHee,
obuaa meHgeryua MaKoBa, Wmo B opucax yxe cmaio
HOpMOU, YmMoObl CMOSA KyAep ¢ BOgoU U KogelHbll an-
napam, 1quje Bcero HaCMOAbHbIU.

— Ecau MOXHO, HEMHOI0 NOgpoOHee 0 MoM, Kax Obl-
Aa npegcmasiena OCS — Office Coffee Service, uau,
KaK ee Bce uauje pacwugpossisaiom, Office Catering.

— Tengenyus K pacwlupeHul0 QBMOMAMU3UPOBAH-
HOro obwenuma Ha padome ABHO yKpenasemcs. Jmo-
My cnocobcmByem NosBA€HUE HOBbIX MOgeAel aBMmo-
MQMOB, KAK C NAQMEXHbIMU cUCmeMaMu, makK u fes,
0COOEHHO MAAOTO U cpegHero Kaacca. Yucao ux, no mo-
uM HabAOgeHUAM, pacmem Om BblCIMABKU K BLICMABKE.
Mbl nbimaemMcs He OCMAMbLCA B CIMOPOHE OmM 3mMoll
MeHgenryul, YKpenAsisa CBA3U C NPOU3BOgUMEAIMU He-
60ABWUX HACMOABHBIX MQUWUH, B 4ACMHOCIMU, WBE]-
ckumu (Coffee Queen). B Coffee Queen uemripe OyH-
Kepa: gBa — nog ropsiiue Hanumku (Koge, uail), gpa —
nog XOAOgHble (MOAOUHbBIE WelUKu u m.n.). MrumepecHo,
Ymo B 3aBUCUMOCIMU OM CE30Hd, MOXKHO MEHSAMb 3MO
COOMHOWeEeRUe: max, 3uMol nog ropauue HANUMKU
MOKHO UCNOAL30BamMb Mpu OYHKepPa, NOg XOAOgGHbIE —

name mentioning Cooler Show. A week before
opening there were some rumours that the
organizers failed to complete cooler section. Did
they turn out to be true?

— In fact the section, to my mind, functioned
quite successful. It demonstrated over 50 expo-
nents (their total quantity was 194). This partial-
ly compensated the reduction of vending repre-
sentatives number. One could make sure how
developed the western water market is. This can
be explained both with people's mentality and
good potential for business. Wonderful design of
the equipment attracts one’s attention.

— What about the water-supply in Western
Europe?

— You can drink water without any risk in
France dnd Germany. I would not recommend
drinking unfiltered water in industrial areas of
England and Ireland, in the suburbs of Liverpool
and Manchester. In other areas the water is very
soft and clean. Nevertheless, the general ten-
dency dictates its norms — to install water cool-
ers and coffee machines (usually — tabletop) in
offices.

— Could you please tell us in detail how OCS
— Office Coffee or Catering Service was repre-
sented at AVEX 2007?

— The tendency for expansion of automated
catering at workplaces is becoming stronger.
This process is encouraged by appearance of
new models of machines both with and without
payment systems at the market. Their number, as
I can see it from one exhibition to another,
increases. We try not to stay aside from this ten-
dency and strengthen ties with compact tabletop
machine manufacturers, for instance with
Swedish Coffee Queen. There are typically four
hoppers in a Coffee Queen machine: two — for
hot beverages (coffee, tea), two — for cold ones
(milk shakes etc.). Coffee Queen’'s know-how is
that it's possible to change this correlation: in
winter you can use three bunkers for hot bever-
ages and one — for cold ones, in summer — vice-
versa. The system is meant for HoReCa and OCS
segments.



OoguH, Aemom — Haobopom. Cucmema pacciumaHa HA
cermenmsl HoReCa u OCS.

— Kaxue pa3pabomxu Brl 6b1 BrigeAuAUu u3 BbICIMAB-
AEHHBIX B NEPBYI0 ouepegn?

— IllpousBogumeib BEHqUHI-000OPYGOBAHUSL (Asl I'O-
PAUUX U XOAOGHBIX HANUMKOB U CHeKoB pupma FAS 06-
HOBUAQ KO(elHyIo rpynny, npegcmaBuB CBOU HOBbIU
annapam Perla. Mogeab B nepaamMympoBoM Kopnyce ¢
HeOHOBOU NOgCBEemMKOU BITASIgEAQ HA BICMABKE O4E€Hb
appexmuo. Caregyem umems B BUY, WINO CHEKOBbLE
aBmomamyl FAS xopowo cebs 3apeKoMeHgoBaAU, Mor-
ga Kax Kogelinble go Cux nop Bbl3bIBAAU HEKOMOPblE
HapekaHusl y KaueHmos. Perla 3anumaem cpegree no-
Aoxenue (300 cmakaH1UKOB) MEXGY U3BECMHbIMU (B-
momamamu Colibri {170 cmakanuuxos) u Kikko (500
cmakanyukoB). [lo rabapumam oH meHnbwie, uem Brio,
HO HeCcKOALKO boabwe, wem Colibri. 300 cmakaHUUKOB
u 6 konmeUHePOB C UHIPegUenmMamu — ygaiHoe coye-
manue gasa pelHKa. Ymo kacaemces ueHrl, mo Perla ge-
wesAe Brio u rHeckoabko gopoxe Colibri. CoomHowe-
HUe UeHbl U KaiecmBd Y aBMOMAMOB ONMUMAABHOE, U
OHU MOTYm COCMABUMB KOHKYpeHUuto mou ke Necta ¢
ee annapamamu Brio u Colibri. Tak wmo npegnoaaraio,
umo Perla 6€3ycA0BHO 3aUiMem CBOI HUWY HA DBIHKE.

Y nocemumeaell u y4uaCmHUKOB BbI3BAAU UHMEpEC
annapamubl Etna (Aromatique), pabomarwwue Ha kan-
cyrax. Cam no cebe nogxog He HOB — OH yXe UCNOAB30-
Baacs pupmou Lavazza u Hekomopreimu gpyrumu. Ho-
BUHKQ 3GKAOUQEMCs. B MOM, YO UHrpeguenmsl (Koge,
uall, WOKOAAQ) XPAHAMCS B KANCYAQX B BUge XUGKOTO
sxkcmpaxkma. Kaxk ymsepxgarom pazpabomuuku, 5mo
nopplliaem OblcmpogelticmBue cucmeMbl U Cnocoo-
cmByem COXpaHeHuro Kauecmsa. [Ipouecc npuromos-
A€HUSA HANUIMKA NPegeAbHO NPOCMm, SKCMPAKM AErKo
pacmsopsaemcsa B ropauel Boge.

— Hy u kax kauecmBo?

— Ecau yecmHo, HQNUMKU He OYeHb BKYCHbIE, KAK
Koghe, mak u uwal No BKyCy yCMYynaxom NPuromoBA€EH-
HBIM B QNNAapamax aCnpecco.

— ABa roga nasag B KeAbHe NOKA3bIBAAU QNNApambl
€ KUGKUM 3KCINPAKMOM, UX NPOGAEMA 3AKAIOUAAACH B
moM, umo mam He ObA0 UHGUBUGYAABHBIX Nopyul, u
UHIPegueRmbl MOXHO ObLAO XPAQHUMb AUWL NPU HU3-
Kux memnepamypax, uHaie oHU nopmuauck. Kax smu
npobaeMbl peuraromcs B ONUCHBAeMblx Bamu asmoma-
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— Which novelties would you distinguish from
the exhibited firstly?

— The manufacturer of vending equipment for
hot and cold beverages and snacks FAS has
replenished its coffee group, demonstrating a
new machine — Perla. The model in pearled case
with neon illuminator looked very spectacular at
the exhibition. We should notice that FAS's
snack machines have shown themselves to
advantage, while their coffee machines so far
have roused clients’ censure. Perla takes a mid-
dle position (300 cups) between well-known
Colibri (170 cups) and Kikko (500 cups). By its
overall dimensions Perla is smaller than Brio and
a little bit bigger than Colibri. 300 cups and 6
containers with ingredients is a good combina-
lion for the market. As for the price, Perla is
cheaper than Brio and more expensive than
Colibri. The correlation of price and quality is
optimal in these machines and they are able to
compete with Necta produced Brio and Colibri
produced by Necta.

Etna (Aromatique) demonstrated capsules
loaded machines which roused both visitors’ and
participants’ interest. This approach is not new,
it has already been used by Lavazza and some
other firms. The novelty is that the ingredients
{coffee, tea, chocolate) cre kept in capsules as
liquid exiract. The producers claim that this
makes the system work faster and helps preserve
quality. The process of drinks preparation is
very simple — the extrac: easily dissolves in hot
water.

— And what about the quality?

— To tell you the truth, the drinks are not very
tasty; both coffee and tea are inferior to the same
drinks made in espresso machines.

— Machines with liquid extract were demon-
strated in Cologne two years ago; their problem
was that they didn't use individual portions, and
ingredients ought to be kept at low temperatures
only, otherwise they deteriorated. How are these
problems solved in these new machines?

— Capsules just do not have such problems.

— Are all the drinks poured out from one tap?
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max?
— Y kancya Hem makux npobaem.
— Bce nanumxku cAuBaiomcs uepe3 OguH Kpan?
—Aa.
— To ecms B npunyune BO3MOXHO «3QrDA3HEHUE»
OGHOr0 KOMNNOHEHMAa gpyrum?
— Tam 3mo npogymMaHO — KPAR ovuwaemcs napom.
Bkycosrix cmewenull 3amMeieHo He OblLAO.
— Kaxue ewje RoBunKu npuBAexAl Bauie BHUmanue?
— Etna npegcmasuaa ewje oguy HOBUHKY, NPUMEHU-
MYI0 B OCHOBHOM gAas cermenma HoReCa u ogucos.
3mo annapambt, NO3BOASIIOUUE CIMPOT0 YiUMbIBAMb U
KOHMPOAUPOBAMb
| l ' nompebarenue. oORHU
' UCnoAbB3ylOm Kapm-
pugepHylo cucmemy
. | ¢ yunamu, Komopmele
' l . ukcupyom KoAuue-
CIMBO NPOGAHHBIX C
annapama 4Quex.
Necta npogemoH-
CMpUpOBAAd §BA HO-
BBIX @nnapama, go-
CMOUHbIX BHUMQHUSA
— 2mo npogeccuo-
‘ HaAbHBlE Koge-ma-
i ' v wunst Kobalto (2
! 6yrkepa) u Konvivio
' (3 6yHKepa), UCNOAb-
3yroujue pasAluHble BUghl 3¢DHOBOIO Koge. Annapa-
mbl npogorxarom cepuro Koro, Korinto. Kak Kobalto,
max u Konvivio — gocmamo4HO MOUjHble O0AbWLE MA-
WUHBL C XO0powuM gu3aatinom. Ecmb BO3MOXXHOCIb OF-
HOBPEeMEeHHOTO NPpUromoBAeHUA gBYX uauiek. Hauboas-
was UHMEHCUBHOCMB nompebAeHUs pAcCUUMAHA,
O4EeBUGHO, HA PeCMOPAHbl OKICMPOro O6CAYKUBAHUSL.
Ognako Halimu gasi Hux mecmo B cermenme HoReCa
Oygem HeAerko u3-3a Ux pasmepd — OHU 3QHUMQIOM
foAbule Mecma, ueM YXKe UMEOUWUECs HA PbIHKe NPOo-
¢eccuonarbuble koge-mawunbl. Ilo moell ouenke, ¢
yuemoM BBICOKOU UeHbl, 5muM annapamam Oygem
CAOXKHO HQUMUu Mecmo HA pocCuliCkoM DblHKE.
Konvivio ¢ 3aBoga cmoum OKOAO 7 mbiC. €BPO, Npu-
6aBbME K 3MOMY MAMOKEHHbIE PACX0Ghl, COCMABASIO-
wue 42 % om cmoumMocmu MAQWuHbl. YPOBeHb PDeHMA-
beabHocmu, CNOCOOHBIL NOKPHIMb MAKYIO CMOUMOCTDL
30 cuem npogaxu Koge, gorxkeH Oblmb O4eHb BbICO-
KUM.
B nekomopbix aBmomamax Necta BO3HUKQAU CAOXK-
Hocmu ¢ pycugukayuell — OHU NOHUMAAU HE BCe PYC-
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— Yes, they are.

— So, it's possible that one ingredient influ-
ences the taste of another?

— It's thought out — the tap is cleaned by
steam.

— Were there any other novelties which
attracted your atiention?

— Etna showed one another novelty intended
mostly for HoReCa segment and offices. These
are machines controlling the quantity of drinks
vended by them. They use card-readers system
with chips fixing the number of cups sold by the
machine.

Necta demonstrated two new machines worth
mentioning — professional coffee machines
using different types of coffee-beans: Kobalto (2
hoppers) and Konvivio (3 hoppers). The
machines follow Koro — Korinto series. Both
Cobalto and Convivio are high-capacity large
machines with good design. It's possible to pre-
pare two cups at the same time. The greatest
intensity of consumption is intended, obviously,
for fast-food restaurants. Nevertheless, I think it
will be rather difficult to find place for these
machines in HoReCa segment because of their
size — they occupy more area than the other pro-
fessional coffee machines. Taking into consider-
ation the comparatively high price, I think it
won't be
easy to
find buyers
for them at
Russian
market.
Konvivio
from the . ' T
factory \ '
costs \
about 7 ' \
thousand
Euros, plus N -
customs '
expenses }
(42% from
t h e
machine'’s
price). The \
level of '
profitabili-
ty which
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CKUe KOMaHghl. Kak MHE KaXemcs, B CBSI3U C MeM, Yo
Poccus, kKax cmpana ¢ OypHO pa3BUBQIOWUMCS BEH-
QUHTOM, CIMQAQ NPUBAEKAMb BHUMAHUE, celvac bygem
npouje yAQKUBamb NOGOOHbLE BONPOCHL.

Necta maxxe npegcmasuia kKoHyenuuio coffee-to-
go («koghe ¢ coboll» ). CMbICA €€ B MOM, 4INO Bbl NOAY4A-
eme cmaxaH Koge, KPhUIKY, MEWAAKY, O €CAU HYXHO,
caxap u cAuBKU B npugauy. Koruenyus He npegnoaa-
raem 008304MEAbHOI0 HAAUYUS NAGMEKHOTO yempol-
CmBQ, 3MO CKOpee OQUCHHEIU BAPUAHM.

Ilomumo uucmo BeHgUHroBbIX aBmomamos, Nectaq,
npucoeguHuB k cebe pupmy Cimbali,
cmaad Npou3Bogumb ANNAPAMbl gAs
cermenma OCS, gomauwnue Koge-

MAQWUHBl U MQUIUHBL gASt HEOOABWIUX
6apoB u ogucoB, pacwupuB mem
CaMBbIM CBOU MOGEAbHBIU PAY.

- Kaxue y Bac Bneuamaenus om
aHTAUTICKOro BeHguHra?

- Arst ARFAUU XaQpAKMepHO, 4mo B
Mempo U HQ BOK3QAQX NPAKMuuecKu
Hem KoghellHbIX annapamos, Wmo, BU-
guMoO, CBA3GHO C BONPOCAMU I'Ur'UeHbl
u AuyHol 6eszonacnocmu. Ilpu smom
CHEKOBbIX ABMOMAMOB GOBOABHO MHO-
ro. Hecmompsi Ha Ar060Bb QHIAUYAH K
CBOEMY 35AI0, NUBO 4epe3 aBMOMambl
He npogaemcs. Bugumo, na6 — 3mo —_
cBsimoe,

Kak u B psige gpyrux pasBumblx

cmpan, cermenm OCS nporpeccupy-
em Opicmpee, ueM BEHGUHTOBbIU, XO-
ms, KaKk Bel norumaeme, rpans MexXqgy
HUMU MOXem O6bmb GOCMAMOYHO
pasmpimol. Hekomopoe npegcmaBsae-
Hue 06 QHMAUUCKOM BEHGUHTe gaiom
(OomMOCHUMKU, KOMOpble YGAAOCh Cge-
AQmb HA XOGy, XOmsl SCHO, 1mo 3ma
UHpOpMAUUA AUWEHA TAYOUHDL.

- Barepuii ArekceeBuY, NO3BOAbINE

Bplpasumbs Bam Hauly npusHameAb-
HOCIMB 30 UHMEDECHHI U COgepXa-
meAbHBI paccka3. Ymo Xxe Kacaemes
QHTAUUCKOro BEHGUHIQ, IO, gyMadeM,
xopowium gonoAHeRueM K Bawum Bne-
YyamAeHUsM MOXem NOCAYXXUmb cmamucmuieckul
Mamepuaa, NOAYYEHHbBI HaMu om pykoBogcmsa AVA
— OpumaHCcxol BeHgUHI-ACCOUUayUlL.
On Hallgem ompakenue B CAygyIOujeM HOMepe.

I

can cover such a price by selling coffee should
be very high.

Pceviously some machines of Necta seemed to
have problems with russification — they didn't
“understand” some Russian commands. But, in
my option now when Russia attracts attention as
a country with intensively developing vending ,
problems like this will be solved easier.

Necta has also shown coffee-to-go concept:
you get a cup of coffee, a lid, a mixer stick, sugar
and cr<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>