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PegaxkuuonHas KOAOHKQ HE eCcmb JXAHP UCKAIOUUMEAD-
HBI, HO NO Cymu geAd OHA — MO Ke npegucaoBue. A x
nNpegucAOBUI0 OMHOWEHUE U3BeCMHOe! NPUHSMO CHU-
mamb, YMO OHO HABA3BIBAEM HUMAMEAN YYXKJylo eMy
MOYKY 3peHUA U K MOMY Xe NpeXgeBpeMeHHO DACKPbIBA-
em unmpury cogepxanus. Mcxoga us
5moro, pag uumameaeu (Kcmamu, go-
BOABHO MHOTI'OYUCAEHHbLU ) npegnoyiu-
maem 3HAKOMUIMbCA € NPEGUCAOBUEM
nocae oCHOBHOro mekcma. Hawu uu-
mameAu BOAbHbl yCIAHABAUBQMb
2My O4epeqgHOCMb NO CBOEMY BKYCY, B
000uUX NOgXOgax ecmb CBOSI AOTUKA.

Kax 6b1 mo HU ObLAO, Mbl XOmMeAU Obl
gamb HEKOmoOpble KOMMeHmapuu K

COgePIXXKAHUIO HOMepd. 3amemHoe me-

Editors' column doesn't present an excep-
tional genre; as a mater of fact, it's just a pref-
ace. The common attitude to prefaces is well-
known; they are usually considered to impose
some alien point of view on the reader, and,
in addition, discloses the intrigue
prematurely. Hence some readers
| (rather numerous, by the way) prefer
j to read the foreword after the main
‘ text. Qur readers may choose the
! sequence according to their own

taste, both the approaches have their
own logics.

In any case we'd like to give some
commentaries to the issue's contents.

Appreciable part of that is occupied

CmMo B HEM 3GHUMQIOM MQmepudaAbl, C. P. IOpxaHose, - by materials devoted to the possibili-
NOCBAWEHHbIE BOSMOXHOCMAM pAyU- Honarens ties of healthy nutrition based upon
S. R. Jurkhanov, . .
OHQUABHOIO NUIMAHUSA C UCNOAb30BA- Publisher use of vending machines. The maga-
HUeM MOpIroBbIX aBMOMAMOB. JKyp- zine has treated the problem more
HAA yKe HeOgHOKDAIMHO 3amparuBan than once and is going to preceed the
amy npobaemy, Oygem odpaw,ambCsi K line. We considered it necessary to
Hell u Bnpegb. Mbl nocuumaau HeOO- pay additional attention to it because
XOgUMBIM ygeAumb el NOBblUIeHHOe of the latest events that happened
BHUMQHUE C y4emoM NOCAegHUX CO- during the meeting of the so called
Opunull, pasblIPaBUIUXCA HA 3acega- Moscow student "“doubling govern-
HUU MK HA3bIBAEMOr0 MOCKOBCKOI'O ' ment”. It is known that taking the
CIMYygeHn4YeCcKoro «npaBumeAbCmMBd \ floor there Moscow mayor not only
gybaepoB». Kak u3BecmHo, BblCMY- \ / ~ strongly criticized the project of
nast mam, MOCKOBCKUU M3 HE MOABKO U. J1. 3oros, school catering development, but has

PUCKPUMUKOBAA NPOEKIM pa3BUmus
WKOABHOIO NUMAHUA, HO U B CBOU-
CmBEeHHOU eMy Oe3aneArsiyuoHHOU
MaHepe 3aABUA O OecnepcneKmuBHOCMU WKOALHOTO BeH-
gunra. K coXaAeHulo, NOX0Xe, YMO B MOCKOBCKOM DYKO-
BOGCMBE HE HAWAOCH AlOgell, KOmOophle OCMEAUAUCh Obl
BCMynumb ¢ IpAgoOHAYAALHUKOM B gucKyccuto. boaee mo-
ro, psg pykosogumeael genapmameHmoB NOCnewuA no-
ggepXamsp €ro, He coodpasysa CBOU BbICMYNAEHUA C 2Ae-

mMeHnmapHoU Aorukol. MoxXHo 6blLA0 Obl NOJKAMb NAEUAMU,

nasHbIt peaakTop

1. L. Zotov,
Editor-in-chief

also declared 'in his usual categorical
manner) that school vending has no
future. Unfortunately it seems there
were no people among the Moscow governing
bodies who were brave enough to enter a dis-
cussion with the leader. Even more than that:
some top managers of the departments hurried
to support him without agreeing their state-
ments with elementary logics. Of course one

might shrug his shoulders recalling that some
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CCHIAAACH HA MO, WO pAg rpomkux 3aasarerul IOpus Mu-
XQUAOBUYA OCMABUACA B NPOWAOM 0e3 nocaegcmBull (Ha-
npumep, ero naccaXxu Hacuem moro, 4mo « CeBacmonoab
Mbl He omgagum» ), ecau Obl 3a 3aCeganueM He NOCAegoBda-
AU OPIBbIBOGHL.

bria0 0mMeHeHO nocmaHOBAeHUEe NpaBUMeAbCMmBA
MockBbl, npegycmMampuBapwiee yAyuuleHue cCucmeMmbl go-
NOAHUMEABHOIO NUMAHUSA UIKOABHUKOB, 4IMO NOBAEKAO 3d
coboll pacmopKeHue goropopa Mexgy genapmameHmom
nompe0bpbiHKa U 3A0 «Aymometimug cepBucu3». Mbl He
Oygem 3amparuBamb HOPUGUUECKUX ACNEKIMOB 3MOro —
HE HQW Npo@uAb, HO cuumaem HeobXoguMbiM 0OCygumhb
000CHOBAHHOCMb NPOGEMOHCMPUPOBAHHOIO BOAEBOIO
nogxoga, ero BO3MOXHble NOCAEGCMBUS U AAbIMEPHAMUB-
Hble Bapuanmyel. KoneuHo, oueHb XomeAoch Obl, Ymoobl B
nepcnexkmuse BCe-mMakKu BO300Aagaiu He sMoyul, d 3gpa-
BblU CMBICA U B3BEWEHHOCMb.

B smom HOMepe Mbl NPOGOAXKQEeM NyOAUKAUUIO Mame-
pUuaAOB 00 OPraru3ayuu ABMOMAMU3UPOBAHHOU MOProB-
AU B pa3pumblx cmpaHax. Ilo Hawemy MHeHUIO, peub
gO/KHQ Ugmu He O CAeNOM KONUPOBQHUU peweHul, Ko-
mopble Heu30eXHO YyHUMbIBAIOM CAOKUBWUECS HAUUO-
HOAbHBIE UAU PErucHaAbHble MPAGUUUU, d O PA3YMHOM
yueme MUpOBOIro onsima, UHGOpMayus 0 KOmopoM no3B0-
Afem no-HOBOMY B3TASHYMb HA NPOUECCH, Ugyujue B Ha-
wel cmpane. K makoro poga uHgopmayuu OMHOCUMCA U
npuBoguMadsl B HOMepe CMAmucmuxka no O6pumaHcKoMy
BEeHGUHTIY, Xoms OHQ U HOCUIN Mecmamu, KaK Npu3Harom
cocmaBumeAu 0630pa, npomuBopeyuBblll xapakmep. Aa
u poccusiHe, OblBaBWUE B NOCAegHee BpeMs B AHrauu,
nogmaepKgalom, Ymo UeHbsl Ha Koge, npuBegeHHble B 00-
30pe, Cyu,eCImBEeHHO 3AHUXKEHBL.

H nocaeghee. [Ipu nogromoBke K nyOAUKQUUU B NPEghl-
gyuiem Homepe uHmepsblo B.A. Pakumckoro o noceuie-
Ruu BeicmaBku AVEX B mexcm BKpAAUCh gBe OWUOKU:

1. Ha cmp. 45 B cmpokax 20 (pyc.) — 23 (aHrA.) crusy
smecmo Etna (Aromatique) caregyem wumams BEVY 2
{Beautiful beverages);

2. Ha cmp. 47 B cmpoxkax 12-15 cBepxy Bmecmo Cimbali
caegyem vumamp SGL.

B xoge becegrnt ¢pupma Cimbali ynoMUHAAGCH, HO NO
gpyromy noBogy — Q UMEHHO, B CBA3U C MeM, YmO OHA
npuobpeaa 25 % axuuti FAS.

Mbpl npunocuM CBOU U3BUHEHUA yumameasaMm u Baae-

puio ArekceeBuuy.
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loud proclamations of Yury Louzhkov had no
consequences in the past (foe example, his
declarations that “we shall not give away our
Sevastopol”), if only the meeting were not fol-
lowed by practical conclusions. A previous
Moscow government decree aimed at
improvement of supplementary school cater-
ing was annulled, entailing dissolution of a
contract between the department of con-
sumers’ market and Automated Services JSC.
We'll not treat the legal aspects of this, since
it's not our profile, but we consider it necces-
sary to discuss the validity of the arbitrary
approach, its possible consequences and
alternative versions. Of course we'd wish
strongly that a common sense and balanced
mind prevailed over emotions.

In this issue we proceed to publish materials
on organization of automatic vending in the
developed countries. In our opinion the ques-
tion is not to copy blindly the decisions basing
inevitably on national or regional traditions,
but to demonstrate a rational attitude towards
experience that allows a fresh look at the
processes in our country. Data on the British
vending statistics belongs to this kind of pub-
lications, though they are somelimes contra-
dictor, as the compilers admit. And some
Russians who visited Britain recently also con-
firm that the coffee prices cited in the review
are too low substantially.

And the last. During the preparation for
publication in the last issue of interview given
by Valery Rakitsky on his visit to AVEX trade-
fair, two errors slipped into the text:

1. At page 45, lines 20 (Rus.) — 23 (Engl.)
from the bottom, "Etna (Aromatique)” should
be changed for BEVY 2 (Beautiful beverages);

2. At page 47, lines 12 — 15 from the top,
“Cimbali” should be changed for SGL.

During the talks Cimbali was mentioned but
regarding the fact it bought 25% of FAS
stocks.

We present our apologies to the readers and

to Valery Alexeevich.



Ot n3parens

B acconmanusax
Bce goporu Begym B Pum —
Ha Popym onepamopoB

Bcmpeua ¢ NAMA

Hayuonanvhas
accoyuayus
npouszpogumeaet
kogpe FNC

BeicTaBKH
Tepmunaabl. Bengunr.
Kuocku 2007

3A0pPOBOE NUTAHUE
Yem nakopmum asmomam?

Aemu — Rawe Oygyuee.
A umo oHU gOAXKHbBL eCMb
B Hacmosiuem?

T'oBopsr, uToO...
Cobrimus B 3epkare CMU

3eproBol uau
pacmBopumblii?

B HImamax Atobsm
uoKoAQg

Briurpaii cebe omapa

Bpa3uabckux wWKOABHUKOB

Oygym noumb Koghe
I[IpoOaeMsl oTpacau

Bbpumanckuil BEHGUHT

Anno GpupMsel
Ilopa 3perocmu

Ymo maxoe Jofemar?

O06opyaoBanue
IoxBaabHoe cAOBO
«Bucme»

AOAH OTpacAU
MaapmeHn XeHgpuK
ITaxBuc

Editioral

In associations
All roads lead to Romer's
Operators' Forum

Meeting with NAMA

FNC — The National
federation of coffee
growers

Exhibitions
Self-Service Exhibition
2007

Healthy food
Who's afraid of vended food?

Kids are our future. And
what should they eat
at present?

They say that...
Events reflected in mass
media

Roasted or instant?

They like chocolate
in the States

Win yourself a lobster
The Brazilian
schoolchildren will be

offered coffee

Problems of the branch
British Vending

Facing the company
Age of maturity

What is Jofemar?
Equipment

Praising of « Vista»

People of vending
Maarten Hendrik Pakvis

VENDING BUSINESS, 2007/#4 =

3



HegaBro opranusoBannsiii EBponetickutll ®o-
pPyM onepamopos cobupancs Bo smopoti pas B Pu-
me 8 cenmsnbpsa. Heszapucumele onepamnopsl BEH-
gunra u3 HYewckol pecnybauku, Opanuuu, I'ep-
manuu, Umanuu, Noabwiu, HMcnanuu u AHrauu
BCMPEYUAAUCE Ast OOMEHA ONbUMOM U, B 4ACMHOC-
mu, oocyxxgeHust nymel noBblUIEHUS] DKOHOMUYE-
ckol a¢ppekmuBHOCMU cBoero 6uszHeca. CnoHCco-
pamu u opranuzamopamu scmpeuu oviru CONFI-
DA (Mmanabsinckas Bergunr-accoyuayus) u EVA.

IlpegcegameabcmpoBar na Dopyme UMAAbSH-
ckuli onepamop {DropaBaHme AAAErpUHO, YAEH
Hcnoakoma CONFIDA. B noBecmky gHst, cpopmu-
POBAHHYIO CAMUuMU onepa-
mopamu, BXOGUAU CAEgYIO-
ujue gokAaghl:

Pogxep Yuabsmc (Beau-
koOpumarus): O BHIoOgax,
Komoprle cyaum Ou3HecCy
BHegpeHUe cmaHgapma
ISO 14000;

IO6ep boiie (Opanuus):
O npeumyuecmBax ISO
9001:2000;

B. Ckpunbsi (Mmaaus): O
cucmeMe KaquecmBda
Confida;

Yezape Cnunearu (Mma-
Aus): O6 ycnexax u npobae-
MQX pacuuperust accop-
muMeHma MOBAPOB.

B yucao BonpocoB, Komopkele 3amem 00CyxXga-
AUCh B peXKUMe KPYTAOTO CIMOAd, BXOGUAU MAIKKe
npobAeMbl 3GHAMOCMU, KQUecmBa YCAYr U HA-
gexxHocmu 060pygOBAHUA.

Cregyrowuti Qopym 6ygem opraHuU30BAH
Dpanuysckoll BeRguHnr-accoyuauueli NAVSA u
npotigem 12 anpeas 2008 r. B INapuxe. Hcnan-
CKasl, FepMAHCKAs U NOABCKAS accoyuauuu yxe
3a5BUAU O CBOEM Oygywem yuacmuu.

I'lo mamepuaram npecc-peauso om 02.08.2007
u 10.09.2007
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KateprHa [1bsHa, HCIIOAHUTEABHBIA AUPEKTOD
EBA u BBA (caeBa), ObopaBanTe AAerpuHo (cripasa)
Catherine Piana, CEO, EVA & WVA (left),

The recently set up FEuropean Operators’
Forum held its second meeting in Rome, Italy, on
8th September. Independent operators from
Czech Rep., France, Germany, Italy, Poland,
Spain and the UK exchanged success stories and
experience on iso-certification, cost-efficiency
and the range of products on offer. The event
was hosted and sponsored by Confida, the
Italian Vending Association, in cooperation with
the EVA.

The meeting was chaired by Mr. Fioravante
Allegrino, an Italian operator, member of the CON-
FIDA Executive Committee.

The agenda items set by
the operators themselves
included business bene-
fits of ISO 14000 (presen-
tation by Roger Williams
— UK), advantages of a
ISO 9001:2000 (presenta-
tion by Hubert Boyer —
FR), the Confida Quality
Scheme (presentation by
V. Scrigna — IT) and last
but not the least widening
of the offer in vending
(presentation by Cesare
Spinelli — IT).

Following these
depth presentations,
round table discussions
took place to share experience and best
practice including the following items:
employment, quality of service, equipment
reliability.

The next Operators’ Forum will be hosted by
NAVSA and will take place in Paris on 12 April 2008.
The Spanish, German and Polish Associations have
further confirmed their intention to support the up-
coming meetings.

Based on Press Releases from 02.08.2007 and
10.09.2007

in-

299 py6.
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OuepegHaa (Bmopas no cuemy) cneyuaAu3upoBdR-
HAA BLICMABKA NAGMEXHBIX U UHGOPMAYUOHHBIX mep-
MUHQAOB, MOPrOBblX ABMOMAMOB U, B WUPOKOM CMbIC-
Ae, 000PYgOBAHUSL gASL C(hepbl ABMOMAMU3UPOBAHHOTO
CaMoOOOCAYKUBQHUSA 30UNACHUPOBAHA HA 3-5 oKmAbps
2007 r. u 6ygem npoxogums B [laBuabone Ne | Komnaex-
ca « Kpokyc 3kcno». B smom rogy no cpaBHeHUIO C Bbl-
cmaskoll 2006 r. naoujagb 3KCnosuyuu Bo3pacmem
smpoe (go 3 000 M?), d HuCA0 KOMNAHUU-Y1ACMHUKOB —
npumepHoO BgBoe. Ha Koneu aBrycma 4ucAo 5KCNOHEH-
moB 0blA0 cBbluie 90 u npogorxaro pacmu. K momy xe
BBICINABKA NpuobpeAa cmamyc MeXJyHApPOgHOU, No-
CKOABKY Cpegu ee yuacmHUKOB — kKomnanuu u3 CILIA,
l'epmanuu, Anrauu, Kanagut, beaapycu, lseuyuu, Ben-
rpuu, Ykpaunst, Ppanyuu, beabruu, Kopeu, Anonuu
(He cuumas, koneuHo, Poccuu).

Takum o6pasom, KoAuvecmBeHHble YCnexu HaAuyo,
Macwumad BeicmaBku Bneuamasiem. CogepiKameAb-
HYI0 CMOPOHY NPOrpamMMbl OUEHUBAMb HYXHO, pa3-
ymeemcs, no pesyabmamam meponpusmus. [oka xe
AQBQHCOM MOJHO CKQ3amb, 4MO meMamuuecku
CMpyKmMypa 3KCRO3uyjul HeCKOALKO OMAUYdemcs om
Beng3Pkcno B mom cMblCAe, UMO CyU,eCMBEHHO NO-
gpoOHee npegcmasAsiem MepMUHAAbL U KUOCKU, 4eM
asmomamsl NO Npogaxe moBapoB. Ha goao mopro-
BbIX GBMOMGMOB («B YUCMOM BuUge») NpUXOgumMCcs
11-12% »skcno3uyuu, HAQ NPOGYKYUIO «gBOUHOIro HA-
3HAuUeHUA» (KOMNAEKMYyOWUe Bpoge NAQMeXHbIX CU-
cmem, 9KPaHOB U m.q.) — 0koao 14-159% . OcmaakHoe,
NOHAMHOE geAo, cocmaBAfom (3a Bpluemom CMH —
OKOAO 5 % ) ycmpolicmBa gAsi NpOgAXu YCAYT U CUC-
membl HA UX OCHOBE.

B kakol-mo cmeneHu 3mo, npasga, KOMNEeHcupyem-
€S meM, 4o B MOM e KOMNAEKCe U B me Xe gHU Oygem
npoxogumb Bricmaska ITHP, rge no mpaguyuu yuacm-
BYIOIM HECKOABKO BEHGUHIOBBIX KOMNQHUU, a MAaKxe
¢dupm-npousBogumeseti MOBAPOB U UHIPEGUEHMOB gAs
BeHgUuHra. B ux wucao Bxogsam, Hanpumep, U3BeCMHbIe
Hawum yumameasm Bengekc, Bengopyc, Mucmepus,
Xyxmamaxu, Aama-Dyg u Cimbali.

YAl g
LL 7./ .L Lhai tea

Regular (second by number) specialized frade-
fair of payment and information terminals, vend-
ing machines and, in a wide sense, of equipment
for automatic self-service is planned for October
3-5, 2007, in Pavilion 1, Krocus Expo venue. This
year exposition area will ¢crow thrice compared to
2006 fair, reaching 3000 sq. m, and the number of
exponents — about twice. For the end of August
the number of participating companies was more
than 90 and continued to grow. The exhibition
acquired international s:iatus, since the list of
exponents includes companies from USA,
Germany, Britain, Cancda, Belarus, Sweden,
Hungary, Ukraine, France, Belgium, Koreaq,
Japan (and of course Russia).

So the quantitative successes are evident, the
scale of the event is impressive. As for the con-
tents of the program, it should be evaluated by the
results. Before the event we can only state that its
subjects structure is somewhat different from that
of VendExpo in the sense the terminals and
kiosks are represented in much more detail than
the machines selling goods. The share of vending
machines in their primary sense is 11-12 % of the
exposition, of "double purpose” produce (compo-
nents like payment systems, monitors, etc.) —
about 14-15%. Mass meaia present 5%, and the
rest are devices for selling services and systems
based on them.

To a certain extent it seems to be compensated
by the fact that at the same venue and at the same
time PIR trade-fair will be held. The latter is {ra-
ditionally participated by several vending com-
panies and also by manufacturers of goods and
ingredients for vending. Among them such well-
known to our readers companies as Vendex,
Vendorus, Mystery, Huhtamaki, Alma Food and
Cimbali are to be named.

It is very likely that this year the participants’
interest for SSE'2007 will also grow. If last year it

235 pyb.
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Ecmb ocHOBQHUA noAarams, 4MmMo B 3MOM IOy GOA-
JKE€H BO3pacmu U UHmepec nocemumeirel K BbICIMABKE
TBK'2007. EcAu B npouwlAOM rogy ee nocemuau (0blAu
3aperucmpupoBanbl) 4523 nocemumeas u3 15 cmpakr,
MO B 3MOM Iogy OPraHu3amophbl BhICMABKU OXKUGAIOM,
umo oHa npuBAevem nopagka 10 000 npogpeccuonaron
UHgYCMpUU ¢BMOMAMU3UPOBAHHOU MOPrOBAU U CAMO-
obcayuBarusl. B smom ecmb pe30H, NOCKOABKY pOC-
culickull U BOCMOYHOEBponelucKull cermenmsl MUpoBO-
I'0 BEHGUHIA ABAAIOMCA €gBA AU HE CAMBIMU GUHAMUYHO
paspuBaroujumucsa. COrAQCHO OUEHKAM CneyuaAucmos,
B cepequHe 2005 r. B EBponelickoll uacmu Poccuu
¢yukyuoHupoBaro 10-12 mpic. BEHGUHTOBBIX ABMOMA-
MOB U OKOAO 42 mblC. NAQMEXHBIX mepMuHaroB. Cerog-
HA B 75 peruornax Poccuu KoauuecmBo mOProBulX aBmo-
mamoB npeBpliaem 20 muiC., d NAGMEXHBIX MEPMUHA-
aoB — 100 meic. equnuy. CoomBemcmBeHHO, B Poccuil-
ckoll Degepayuu NOPAGKA NOAYMUALUOHA YEAOBEK CO-
BepWAOMm eXegHeBHble NOKYNKU 4epe3 aBMOoMamel, d
OKOAO 250 mbiC. — MPAH3AKYUU Hepe3 NAQMEXKHblEe
mepmuHaabl. IIpegnoaaraemcs, umo k 2008 r. pblHOK
UHgyCmpUU CaAMOOBCAYRUBQHUSL UMeem WAHCh! Bbllimu
Ha npupocm 35 % B rog.

I'ge pocm — mam u npobaemsl. Ilosmomy yuacmHu-
Kam cekmopa ecms umo obcygums. IIporpamma Bbl-
CMAaBKU npegycmampuBaem npopegenue 3-4 okmaops
ompacAeBol KOH(epeHUuU, NOCBAWEHHOU aKMYaAb-
HBIM BONPOCAM, MeKyWeMy COCMOSHUIO U HANPABAEHU-
M pa3Bumusl ompdacau. 3 okmabps memol KOHgpepeH-
yuu 6ygem «ABMoMamu3upOBAHHASL MOPTOBASL», OPIa-
HU3QmMopoOM KOH(peperRUUuU ABAslemcs koMnanus «lam-
6oaac». B cBoem obpawerHuU K Oygyu,uM YHAQCMHUKAM,
pPa3MeweHHOM HA calme BbICIMABKU, gUDEKMOpP KOM-
nanuu Eprenuil AAH4YuK BbICKA30A, B 4QCMHOCINU, CAE-
gyrowee:

«Onbim pabomsl popyma HA UHMepHem-calme HA-
weli komnanuu WWW.GUMBALLS.RU nokassiBaem,
umo yacme BONPOCOB NO PA3BUMUIO U NEPCNEKMUBAM
BEHGUHI-6U3HeCa yKe gaBHO BRHXOGgUM 3Q PAMKU gaxe
€aMOro NONyAApHOro callma, guckyccuu NO BEHGUHTY
BBI3BIBAXOM NOCMOSHHBIIL UHMeEpeC, a HA PhIHKE OWy-
ujaemcs HeXBAMKd ONepamuBHOl uHGopMauuu no aB-
momMamu3upoBaHHOU moprosie. Aa U HAM, KAK no-
cmaBwukam 00opygoBaHus, ygobHee umemb geao C
IDAMOMHBIMU, XOPOUWIO NPEGCMABAAOWUMU OU3HEC NO-
Kynameasamu.

CYB. M JMPUBAHH 1/ K¢ ®F
1.2 NOYAL Expresso

was attended (with registration) by 4523 visitors
from 15 countries, this year the organizers expect
it will attract about 10 thousand professionals
from the sector of automatic merchandizing and
self-service. The estimate is quite reasonable
since the Russian ind East-European segments of
the world vending are very close to being the most
dynamically developing.

According to specialists’ estimates, by the
middle of 2005 10-12 thousand VM and about
42 thousand payment terminals functioned in
European part of Russia. Today in 75 regions
of Russian Federation the quantity of VMs
exceeds 20 thousand, and payment terminals
— 100 thousand units. Correspondingly, about
half a million people purchase from VMs daily,
and about 250 thousand make transactions by
means of payment terminals. It's supposed
that by 2008 the market of self-service indus-
try has chances to acquire a 35% annual
growth.

The growth brings problems. That's why there is
a lot to discus for the participants of the sector.
The program of the exhibition includes a branch
conference (October 3-4) devoted to actual prob-
lems, current condition and directions of devel-
opment of the branch.

“Automatic vending"” will be the theme of con-
ference on October 3; the organizer of the confer-
ence is "Gumballs” company. The company's
director Evgeniy Yanchik addressed the following
words to the future participants on the exhibi-
tion's site:

“The experience of the forum on the web-site of
our company WWW.GUMBALLS.RU shows that a
number of questions on development and
prospects of vending business are already beyond
the scope of the most popular site, discussion on
vending cause constant interest, and a shortage
of operative information about automated mer-
chandizing is felt at the market. And to us being
suppliers of equipment it is more convenient fo
deal with competent buyers conceiving the busi-
ness properly.

For this reason we have taken up organization
of regular conferences which we plan to hold two
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Hmenno nosmomy mbt B3AAUCH 30 OPTAHU3QUUIO PETY-
AADHBIX KOH(pepeHnuull, Komopble NAGHUDYeM nNpPOBO-
gumb gBa pa3d B rog, BO BpeMA OMPACAEBbIX BbICINABOK.

Mbl naqruUpyeM npegocmaBAamb MPpuOYHY pasAud-
HBIM YHQCMHUKAM 3MOr0 PhIHKA, NpUraquids npousBo-
gumeaell aBMOMAMOB U HANOAHUMeAel, KOMNAHUU-
onepamopkl U gpyrux UHMepecHblx rocmel, ¢ nyoAu-
Kauuel mamepudaAoB KOHpepenyull Ha HauleM caume,
B JKypHaAe «BenguHr-ouzHec» u, BO3MOXHO, B gpyrux
CMHU.

Ans TlepBotl KOHbepenyuu Bonpockl NOBeCMKU GHS
Mbl BEIOPAAU CaMU HA OCHOBe meM u BONPOCOB, Haubo-
Aee BOCMpeOOBAHHBIX NOCemMumeAsiMu Hawero caiima.

B gaabnetiwem mbl xomeau 6bl (hopMupoBams No-
BeCmKY gHs KOH@epeRyul COBMeCmMHO ¢ UX NOMeHyu-
QABHBIMU YUACIMHUKAMUY.

B nporpamme nepsoro gns Kongepernuuu (12.00-
16.30) - obcyxgenue caegyromux mem:

1. YBeauuenue npogax ¢ asmomama. Bzaumoomno-
WeHUs ¢ apeHgogameaamu. YBeAuueHue 4ucaa mopro-
BbIX IMOYEK, CO3gUHUE U OOCAYKUBAHUE Cemu aBMoMd-
mos.

2. [JuBuAu30BaHHAA KOHKypeRruus. AurepcmBo U
napmrepcmaso.

3. Hccaegosanue priHKa. [Ipe3denmauus HOBbIX MO-
BapoB. MapKemuHr u NPOgBUXKEHUE.

4. Ocobennocmu yyema u HAAOTOOOAOKEHUS B BeH-
guHre.

Pacnucarnue ynumbpiBaem BO3MOXKXHOCIMb BbICINYNAE-
HUA € gorAagamu u o0cyxgenus cooOweHul.

B nporpamme sBmoporo gus (11.00-15.00) caegyroujas
memamuxa:

1. Bribop onepauuoHHOU cucmembl gAsi KUOCKOB U
MmoueK OOCAYKUBAHUA.

2. OpraHu3auusi HOBbIX NAQMEXHbIX CEPBUCOB HA
MepMUHAAAX CAMOOOCAYKUBAHUAL.

3. H3meHenusa B OQHKOBCKOM 3QKOHOgAMeAbCIMBE U
PBIHOK 2AEKIMPOHHbIX NAQMEKHbIX CUCIEM.

4. Tepmonpunmeprl gAs MOPrOBbIX MEPMUHAAOB U
KUOCKOB.

5. MobuabHble NAGMEXKHblE MEPMUHAADL

6. BHegperue cemu NAQIMEXHbIX MEPMUHAAOB B OQHKE.

7. MupoBOU pbIHOK pA3BUMUS NAQMEKHbIX CUCIEM U
cemel MEPMUHAAOB CAMOOOCAY)KUBAHUA.

ITo okOHYGHUU BbICMABKU NpPegnoAaraemcst BhlOO-
POYHOE U3gaHUE MPYGOB KOHpepeHyuu.

.
S = =1 r|. r=

| L

G
e Fioan,

250 r

times a year during the branch exhibitions. We
plan to give a tribune to various participants of
this market, inviting manufacturers of vending
machines and ingredients, operating companies
and other interesting visitors, with publication of
conferences’ proceedings on our site, In
“Vending Business” magazine and, probably, in
other mass-media.

This time we have chosen the subjects for the
agenda of our first conference ourselves on the
basis of the most demanded among the visitors of
our site themes and questions.

In the future we would like to form the agenda
of the conferences together with their potential
participants”.

The program of the first day of the conference
(12.00-16.30) contains discussion of the following
subjects:

1. Increasing of sales from a VM. Mutual rela-
tions with the lessors. Increasing of the number of
shops, creation and service of a network of VMs.

2. Civilized competition. Dealership and part-
nership.

3. Research of the market. Presentation of new
goods. Marketing and promotion.

4. Peculiarities of accounting and taxation in
vending.

The schedule reserves some time for discussion
of reports after their presentation.

In the program of the second day (11.00-15.00)
there are the following topics:

1. Choosing an operational system for kiosks
and points of service.

2. Organization of new payment services on
self-service terminals.

3. Changes in the bank legislation and the mar-
ket of electronic payment systems.

4. Thermo printers for terminals and kiosks.

5. Mobile payment terminals.

6. Introduction of a network of payment termi-
nals in banks.

7. The world market of development of pay-
ment systems and networks of self-service termi-
nals.

After the exhibition a selective edition of con-
ference's presentations is intended.
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C.B.TumoweHKO, pyKoBogumeAb Ipynnsl Komnaxui
«Bengopyc» (Mocksa)

YguBumeabHO, HO BEHGUHT, He ycneB Bripacmu B Poc-
cul go 3HQUYUMbIX NO MUPOBBIM MEpPKaM macuimabos,
cmaa NOBOGOM gAsl COPOB U pa3Horaacull. [lepBas BoA-
Ha npemeH3ul BO3HUKAGQ CO CMOPOHbBL HAAOTOBbIX OPId-
HOB U KACAAQCh (BpoueM, U NPOJoOAKAEem KACAMbCs)
BONPOCOB NPUMEHEeHUsA KOHMPOAbHO-KACCOBOU MeXHU-
KU B MOPTOBbIX ABMOMAMAX.

AONoARUmMEAbHYIO ocmpomy npobieme npugarom
PA3AUNUS B YHeMHbIX CUCMEMAX, NDUMEHAEMbIX B DA3-
HBIX PEruoHax, OMCymcmale 4emKoro 3aKOHOGameAb-
HOro onpegeAenus NOHAMUSA «MOProOBbll GBMOMAMY,
omcymcmBUe eguUHbIX YMBEP)XGEeHHbIX (popM omuem-
Hocmu no uHKaccupyemou BBIPYYKE U, KOHEUHO Xe, B
gyxe npoucxogaujux B obuwecmse nepeMeH, nogospe-
HUl B YKAOHEHUU Om yNAQMbl HAAOTOB.

Cepbe3Has paszbACHUMEABHAA paboma,
NPOBOGUMQsl KDYNHBIMU UTPOKAMU BeHGUH-
roBoro pelHKa u HauyuoraabHOU accouua- ‘
yuell aBMOMAMU3UPOBAHHOU MOPIroBAU
(HAAT) no3Boasiem ¢ onpegeAeHROU goaell
BEpOAMHOCIMU pACCHUMbIBAMbL HA PA3YM- ‘
HOCMb OPTrGHOB BAQCIU U BbIHeCEHUe pe-
ulenus, Komopoe gacm HOBBbIU NOAOXU-
MEeABHbIU UMNYALC gASl PA3BUMUS OMPACAU. l

Bnpouem, smA mema 3acAayxusaem ‘
omgeAbHOU cmambu. ‘

CoBceM HegaBHO BO3HUKAQ HOBAS yIrpo3d
gas Haulero busHeca. Baacmu, B wacmuoc-
mu, MOCKOBCKOe npaBumeAbCmBo, 03a00- |
MUAUCH 3§OPOBbEM HQUIUX COIDAKJAH.
Bepree, smy 03a604€HHOCIb NPOABASAIOM
JOBOABHO 4ACIMO, HO PAHEE OHA KACAAACH GAKOTOABHOI'O
pbIHKAG, mabaka u umnopma u3 cmpax bauwxnero 3apy-
bexbsa. Tenepb gowna ouepegbr go reHHOMOgGUPUUUPO-
BQHHbBIX NPOGYKMOB U (pacm-pyga. EcmecmBerHHO, 4mo
3a60mumbCA CMOUM B NEPBYIO ouepegb O gemsix.

Kasanrock 6b1, npuuem 3gech aBMoMamu3upoOBAHHAA
moproasi? He cneuiume BO3MywambCsi, HUHOBHUKU MO-
Iym pyKoBogcmpBoBambcs cBoell aorukol. Ilpu obcyx-
geHuu npoeKkma ueAeBol NPOrpamMmbl pA3BUMUS WKOAb-
HOIo NUMQHUA HA 3AC€JAHUU CMOAUYHOIrO NPABUMEAD-
cmBa 17 oAl psag MOCKOBCKUX pYKOBogumeAell, BKAIO-
uas npegcegamearn komuccuu Mocropgymet Tambsiny
IlomseBy, gaau noHAmb, YMO BCE CKAOHSIEMCSA K MOMY,
umoObl NPU3HAMb MOPTOBble ABMOMAMbl OCHOBHbBIM 1O~
CMAaBUUKOM BPEGHLIX NDOYJYKIMOB B WKOAGX I. MOCKBBL.

ACcHO, WMo YUHOBHUKU B O4YepegHOU pa3 pewuAlu He
pasbupambcsi B cymu npoOAembl U BMeCMO NPOBEPKU

VENDING BUSINESS, 2007/#4

S. V. Timoshenko, Head of Vendorus Group
(Moscow)

Strange, but vending in Russia started to give rise
to disputes and disagreements before it grew to sub-
stantial scale (judging by the world standards). The
first wave of claims came from the tax agencies and
was pertinent (and still is) to the problems of appli-
cation of payment control to vending machines.

The problem becomes additionally acute by the
difference between accounting practices used in
different regions, 1bsence of clear legal definition
of the very vending machine concept, absence of
the unitary and anproved book keeping forms
used to register the receipts, and, of course, in
spirit of changes in the society, suspicious con-
cerning evasion from tax payment.

The serious explanatory work carried
out by the major players of the vending
market and by the National Vending
Association allows, with some probabil-
ity, to count upon some reasonable
decisions of the authorities giving a
new positive impulse to the develop-
. ment of the branch.

’ Well, the topic deserves some separate
P discussion. Quite recently a new threat for
the business has arisen. The authorities
including Moscow government got wor-
ried by the health of our fellow-citizens. To
be more correct, this profound concern has
been demonstrated a lot of times, but pre-
'l viously it has been directed to the alcohol
market, tobacco and import from the FSU
countries. Now came the turn of genetically-modified
products and fast food. And, naturally, the first folks to
be worried about are children. What has automatic
merchandizing to do with all this? Don't hurry with
indignation, the officials have a logic of their own.

During the discussion of the school catering
development program at the Moscow government
meeting on July 17, some of the city top man-
agers, including Tatyana Potyaeva, chairing the
city council science and education commission,
made it clear they are inclined to proclaim vend-
ing machines the principal supplier of dangerous
products in Moscow.

It is clear the clerks decided, as usual, not to
look into the essence of the problem, but, instead
of controlling the quality and the range of the
products, to do away with the equipment! Iron




KauecmBda u accopmuMeHma NPogyKmoB cooupaiomcs
bopombcs ¢ obopygopanuem! JKereaHas AOIuKa: eCAU B
KapmMaHe KypmKu OOHAPYXeH HAPKOMUK, Mo 3anpe-
mumb HAGO WBEUHYIO NPOMBIWUACHHOCMb...

Topropble apmomambl NPU3HAHBL 3A0M. Baageabybl
aBMOMAMOB, KAK, OKA3AAOCh, NPUY1Aom gemetl U B3poc-
ABIX K «NAOXOMY» hacm-@ygy u 3apadamblBAiOm KOAOC-
caAbHble Oapbluiu Ha caaboc-
mAax Aogel U UX NPUBbIYKE K
HenpaBuAbHOU nuwe. ITowemy-
mo HUKMO He NOgyMaA, 4mo
MOJKHO UCTIOAL30BAMb MOM JKe
UHCMPYMeHMm gAsi NDPOJAKU
NOAE3HbIX NPOJYKMOB.

Moxem, cmoum nocmom- .
pemb HA NpobieMmy ¢ gpyrou i
CMOPOHKI?

Toprosbill aBmomam — 3mo yc-
mMpotcmBO, CO3GAHHOE gAsl YJOO-
cmBa Arogeti, npegocmaBAstouiee
BO3MOXHOCIb ObICMPO Kynumb
HeobXoguMblli NPOgyKM, 6e3 ouepegetl U NOMepb BPeMEeHU.

A Bom YTO sarpyxaemcs B apmomam u KAK oro
mam XpaQHUMCA — MOXHO U HYXHO obcyxgams. Ilpu-
yeM cmoum, HaBepHoe, o6pamumb BHUMAHUE HE MOAb-
KO HQ GBMOMAMbl, yCIMAHOBAEHHDLIE B WIKOAGX U gPYTux
006pa30BAMEABLHBIX YUPEXJEeHUAX U UX ACCOPMUMEHM,
HO u BoOOWe HA aCCOpMUMERm B QBMOMAMAX.

Cerogns Haul ONbUN ONEPUPOBAHUA ABMOMAMAMU
gASl CHEKOB, d MAK>Ke ONblM HAWUX NAPMHEPOB U3 pa3-
Auunbix peruono PO (BaagusBocmok. Ekamepunoypr.
Kpachnosapck, Iamuropck, CI10 u MHOrue gpyrue) noka-
3blBaem, 4mo HQUOOABWUM YCIIeXOM Yy noxkynameael
NOAB3YIOMCA CIHGBUYU U KPYUCCAHbl, MUHEDUABHAS BO-
ga u HanumKu H4 OCHOBE COKQ, d 3UMOIl — WOKOAAG.

W3 ropsiMux HANUMKOB MHOTUE NPegnovumaiom Ko-
he ¢ MOAOKOM, KANYUUHO U rOpAvUl WOKOAQY (KAKAO).
TpaguuuoHHblE GASt 3APYOEKHOTO BEHGUHIA HUNChl Y
HOC MOoJXe egsam, HO He MAK GKMUBHO.

Ecau skempanoauposams AOTUKY BAQCIETl, MO MOXKHO
BooOUWe BBeCU 3anpem HA NPOJaXy, BBO3 U NPOU3BOg-
CMBO MAKUX NPOGYKMOB, KAK YUNChl U CHEKU, Cogepika-
wue nuueBkle KpacumeAu U BKYCOBble GOOABKU, KOHpe-
mel (caxap, MHOTO yraeBogos!), uall (kKogeuHa Oorbule,
uem B Koghe! ), kope (u max nornamnro — Hapkomuk! ), msaco
(rup u xoaecmepun!), kapmogperb (Kpaxmanr!), xaeo
{cnaowinble yraeBogsl!), Bce KOHgumepcKue Uu3geausi
(MOXKHO He NOACHAMB), KoADacy (Kup, cos, kpacumeau!),
Bce KOHcepBbl (KoHcepBanmybl), u m.g. Dakmuuecku B
CNUCOK Nonagym Bce NPOGyKMbl KPOME, OblMb MOXKem, Ka-
nycmsl U CBEKAbl, BNPOYEM, OMHOCUMEABLHO NOcAegHel
ecmhb COMHeHUsl — BCe-maKu OblBaem u CaxapHasl.

Karoueotll owubKol nogxoga siBAleMCs Hegosepue K
AIOGAM U YBEPEHHOCMb, WIMO CAMU OHU He MOryin u He
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WpeanbHo coyeTawTcs ¢ nboim BUAOM Kohe

logic it is: if some drugs have been found in the
coat pocket, the clothing industry is to be prohib-
ited. Correspondingly the vending machines are
declared to be an evil. Their owners appeared to
accustom both kids and adults to “bad” fast food
and to earn enormous money exploiting people’s
weakness and their habils for wrong food.

But why it didn't come to
their minds that the same
instrument can be used to sell
wholesome food? Perhaps it's
worthwhile to look at the prob-
lem from another side.

A vending machine is a
device created for the people's
comfort, making it possible to
buy the necessary product fast,

«  without queues and time loss.

What ought and must be dis-
cussed is WHAT is loaded into
the machine and HOW it is

stored there. Perhaps we should pay attention not
only to the machines installed in the schools, col-
leges and the like and their assortment, but also to
the range of vended goods in general.

Our current experience in snack machines
operation and the experience of our partners in
various regions of Russian Federation
(Vladivostok, Ekaterinburg, Krasnoyarsk,
Pyatigorsk, St.-Petersburg and many others)
shows that the most successfully bought are sand-
wiches, croissans, mineral water and juice based
beverages, and chocolate — in winter.

From the hot drinks many people prefer coffee
with milk, cappuccino and hot chocolate (cocoa).
The chips, traditional for vending abroad, are
also consumed here, but not so actively.

Extrapolating the officials’ logic, it would be
natural to ban selling, import and production of
such products as chips and snacks, containing
food colouring and flavouring substances, can-
dies (sugar and a lot of carbohydrates!), tea (con-
tains caffeine more than even coffee!), coffee
(absolutely clear, it's a drug!), meat (fat and cho-
lesterol!), potatoes (starch!), bread (full of carbo-
hydrates!), all the confectionary (clear without
explanation), sausages (fat, soya, colourings!j, all
the preserved foods (preserving substances!), and
so on. Practically all the products are doomed fto
appear in the list, perhaps, excluding the cab-
bages and the beet; as for the latter, there's a
doubt, since it can be a sugar-beet.

The basic error of the approach is distrust for
the people and firm confidence they are not able

NN 154 py®.
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GOAXKHBL BRIOUpAMb, KAK UM XUumb U 4Mo uM ecmb. Hu-
HOBHUKU B Poccuu Bcerga cmpemMuAuck pewiams 3a Ipax-
gaH, KK UM JXUmb, NOYEMY-MO CHUMAs OObIYHOIO IDAXK-
GQHUHA TAYNBIM U HECNOCOOHBIM NDUHUMAMb DEUEHUSL.

Ecau ropopumb o gemsax, mo, De3yCAOBHO, OHU HE
BCerga Morym omaudums xopoulee om gypHOIo, U 4ac-
MO MO, YMO UM KGXX€MCA BKYCHbIM, OGHOBPEMEHHO SB-
Agemcs u BpeghpiM. Orparnuvums gocmyn gemeil K
HEeNnOAEe3HBIM NPOJYKMAM — 5MO NPABUALHOE pellenue.

Ho npuuem 3gechk moproele aBmomMamat?

Mory ymBep>kgamb, 4O Mbl NPOGAeM U 3KCNAYAMUpy-
em 0bopygoBaHUE, KOmMopoe MOoXem npogaBams AtOObIe,
camble NoAe3Hble U NPUBUALHBIE NPOGYKMbl U MOBAPAL

Huumo ne mewaem pasmeujamb B dBMOMAMAX CAAd-
mbl B NOPUYUOHHbIX YIIAKOBKAX, FTOMOBble CyNbl U NUPOX-
Ku, torypm u MOAOKo. [Ipakmuuecku Ato0ast BEHGUHI-MA-
WUHA gAS CHOKOB OCHQWAeMcs OXAdgumeAeM ¢ Hacmpd-
uBaemoll memnepamypotl, Umo no3BoAsiem NporpamMmmu-
poBaMb CPOK, NOCAE KOMOPOro mosap He Dygem npoga-
BQMbCA U, MAKUM 00pA30M, NPOCPOUeHHbLIT NPOGYKM HU-
Korga He nonagem K pefeHKy uau B3pocaomy. Kcmamu,
B omAuvue om mpaguyuoH-
HOU CMOAOBOl, I'ge npogams Bue-
pawrut 6opuj UAU KomAemy —
He npobaema. Ilouemy Buepaw-
HAA KomAemda U3 KakK Obl MAcCQ
cuumaemcst 0OOA€e NOAE3HbIM
NPOgYKMOM, 4eM CBeXUll C3H(-
BUY UAU NAKem MOAOKA U3 GBMO-
mama?

Moxem, cmoum pa3pabo-
mamb U peaAu3oBamb HACMOS-
uylo NporpamMmy no QONOAHU-
MEeAbLHOMY NUMAHUI B COYUAAL-
HO 3HAUUMBIX yupexgenusx Poc-
cuu? Moxem, me uHBecmuuuu,
Komopble nompebyemcs BAO-
JKumb B 000pygoBaHUe, C AUXBOU
OKynsamcs, Xoms Obl 32 CHem COKPaueHUs 3apNAGm gas
apmuu NPOBEPAULUX NUWEOAOKU?

Hacmosawas npobaema — B KOCHOCIMU HAWIETO Mbll-
ACHUA U XEeAQHUU B3mb NOG KOHMPOADL BCeX U BCS, He
goBepsis NPO(heccuoHaAaM U CHUMas, Ymo YK HaCMHUK
oba3ameAbHO oOManem.

Aasatime co3gagum rocCMPyKMypy UAU KOMUCCUIO,
Komopas npoBegem HACMOAWUL OmMKpeimbll meHgep
no BelOOPy NOCMABUUKA 000PYGOBUHUS, MOABKO OCHOB-
HbIM KpumepueM 3moro meHgepa cmoum CgeAdmsb He
BEAUHURY OIMKAMA UAU HU3KYIO CIouMocms 060pygoBa-
HUA U OOCAYKUBQHUA, YWMO NO ONpegeAeHulo He gacm
BO3MOKHOCIb HOPMUABHO OOCAYKUBUMb U KOHMPOAU-
poBAmMb NapK 060pygoBaHUSA U NpUBegem K ouepegqHoMy
pasouapoBaHuto. AasBalime BblOepeM HECKOAbKUX NO-
CMABWUKOB, NOG PA3HBIE NPOGYKMBL U 3aga4iu, onpege-
AUM, KAKUe MOBAPbL Mbl XOMUM NPEJAOKUMb AIOGSIM.

Hlupoma accopmumenma 0OOPYGOBAHUS NOPWKA-
em. ToAbKO Haula KOMNQHUSA, HANpuMep, npegaaraem
aBmMomMambl gAst COKOBBIX HANUMKOB € Ta30M U 0e3, Mo-
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Kak HCIOAB30BATE IIKOABHBIE aBTOMATHI
How to use school vending machines

(and hence shouldn't) choose how fto live and
what to eat. The Russian officials always aspired
to decide for the citizens how they are to live, con-
sidering an ordinary man to be a fool incapable to
make decisions.

As for the children, it is certain they are not
always capable to know good from bad, and often
the product thev consider tasty is harmful
Therefore to limit their access to unhealthy prod-
ucts would be a right decision.

But what are the vending machines to do with it?
am ready fo claim the equipment we sell and operate
can vend most wholesome and healthy products and
goods. Nothing pravents from loadind the machines
with piece-packea salads, ready soups and pies,
yoghurt and milk. Practically every snach vending
machine can be ecuipped with a cooling unit allow-
ing to control the siorage temperature and program
the time-limit for che product to be sold; making it
impossible for the cverdue food to be bought (by the
way, unlike a traditional canteen where it's not a

proolem to sell a yesterday's

borsch or a chop). Why this

yesterday's cutlet (supposed

ﬁ to be made of meat) is con-

sidered to be healthier than

a fresh sandwich or a pack-

age of milk from a machine?

Maybe it's worthwhile to

develop and realize a real

problem on supplementary

feeding in socially impor-

tant enterprises in Russia?

LL Maybe the investments in

equipment will more than

s pay-off thanks to decreasing

salaries of the army control-
ling the catering?

The real problem is the inertness of our thinking
and the desire fc control everybody and every-
thing, distrusting the professionals and being sure
a private business is always ready to deceive. Let
us create a state structure or a commission that will
conduct a real open tender to choose the equip-
ment supplier; the main criterion of the choice
must be not the size of the bribe (“recoil”, as it's
called in Russia) or the low price of the hardware
and its service; the latter will not allow to maintain
and control the equipment park normally — with
further disappointment. Let's choose several sup-
pliers for different products and tasks, defining
which goods we are going to suggest to the people.

Modern choice can really strike. Only our com-
pany suggests machines for fruit drinks with gas or
without it, for ice-cream and ready-frozen lunches,
hot pies, sandwiches and pizzas, juice, milk and
dairy products, including yoghurts, milk cocktails,
cocoa and hot milk, tea, coffee and coffee drinks,




POKEeHOro u rOmoOBbIX 3QMO-

| POXeHHBIX 00eqgoB, Iropsiux

NUPOKKOB, COHgBUUEl U nuy-

‘ Ubl, COKOB, MOAOKQ U MOAOU-
HBIX NPOJYKMOB, BKAIOYAs UO-
rypmbal, MOAOYHBIE KOKIMEUAU,
KaKQao u ropsiiee MOAOKO, ual,
Koge u Kogelinpble HaNUMKU,
¢dpykmoB u cyxo@pykmos,
OBOWHbIX U (PPYKMOBBIX 1IO-
pe, caAQmoB, NUPOXHBIX,
MBOPOXKKOB...

Omo obopygoBarHue HegeweBO, HO OHO CMAOUAbHO
padomaem rogamu u NO3BOAeM He MACKAMb € coOoU B
PIOK3QKe UAU CyMOuKe 6ymepOpoghl C GOKINOPCKOU KOA-
bacotl B 30-rpagycHyto xapy. Kak Bel gymaeme, umo
noAesHnee gas 3gopoBbA?

Baxknblll nAlOC aBmMOMAMOB (ecmecmBeHHO, COBpe-
MEHHbIX U HegeweBblx!) — BO3MOXHOCMb NPUHUMAND
onAamy ¢ NOMOWbIO YUNOBbIX KApM, npuiem He OaH-
KOBCKUX KpegumokK, a Kapm, Komopble OGHOBPEMEHHO
morym Owumb U nponyckom. Ilpegcmasbme cefe, umo
CmygeHm UAU WKOABHUK NO CBOEMY NPONYCKY ONAQHU-
Baem noxkynku B asmomame. Ilpu smom gas Hero ycma-
HOBA€HA HeOOAbWAA CKUGKQ, U CIMYGEeHm MOXEem Ky-
nums COHGBUY He 3a 45 pybaell, a 3a 40. AobaBrenue
cpegcmB HA KAPMY MOXXHO OPrdHU30BAMb DA3HBIMU
cnocobamu, KaK uepes3 cam aBMOMAM, MAK U B Kacce
yueGHoro 3apegenus. Te, Kmo He uMeem Kapmal, MoXe
MOrym nokynambs NPOgyKmbl, HO 4ymb gOpOXKe, OnAa-
YUBAA NOKYNKY HAAUUHbBIMU.

Euje oguR oueHb CywecmBeHHbI aQPTyMEHM B NOAb3Y
MOpProBblX ABMOMGMOB B WKOAE — 5MO OMCymcmBaue
HeobxoguMocmu gemsam Oerams U3 WKOAbL K KUOCKAM U
AQPBKAM, UHOIGA 4epe3 gopory, 4mo siIBHO ONACHeEe No-
Kynku B apmomame gaxe CMOoAb HEHABUCMHbIX B3POC-
AbM vuncos! Ogra moa nogpyra pabomaem yuumeaem
B WKOAe, y Hee KAacC HeboAbwol — 22 ueroBeKa, HO
3Mo MaAeHbKUe gemu, U OCmMaBUMb UX OgHUX HEBO3-
MOJXHO gasKe Ha gecsimb MUHYmM. A mym WKOAbHUK Oe-
JKUM OGUH HA yAuuy. 3amembme, 3Q BCE MPABMbl U
npobdaembl Oygem ompeuams UMEHHO yuumeAn!

ABmomambl € HUNCAMU U Fa3upOBKOU U3 UIKOA U BY-
30B BbITHQMb MOJXKHO, HO NepecmanHym AU gemu u
B3pPOCABlE 30 eCMb U NUMb?

Ha motlt B3rasg, ropa3go npogyKmuBHee MOXem
cmamb guaAor MeXgy BAGCIMbIO U OU3HECOM, npuiem
Mbl, YHQCMHUKU BEHGUHTOBOTO PbIHKA, OCMAMOYHO Op-
raHU30BAHHAA ompacab, ecmb HAAT, komopas moraa
Obl B3simb HA ce0s hyHKUUU Begerus guaAord co Cmopo-
Hbl BEHGUHIOBOro coofwecmsd, mem 0oiee, Wmo Ha no-
Becmke gHsl yKe cmoum paspabomka CmangapmoB gAast
pabombl BEHGUHTOBbIX KOMNAHUU. IMOm GOKyMeHIM MOT
Obl yuecmsb U BONPOChl, KACAIOWUECS ACCOPMUMEHMHOUL
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fresh and dried fruit, vegetable and fruit purees,
salads, cakes, cheese-curds... The equipment is not
cheap, but it works stably for years and allows to
stop carrying in your rucksack or handbag a sand-
wich with sausage (especially in a 30?C heat!).
Which would be healthier, how do you think?

An important advantag2> of vending machines
(naturally, up-to-date and r.ot cheap) is the possibil-
ity of payment with chip carsds; I mean not so much
bank credit cards, as the cards combined with a
pass. Imagine a student paying his buys from a
vending machine using his pass. Here he has some
modest discounts; e.g. the student can buy a sand-
wich paying not 45 rubles, but 40. The money can be
added to the card in different ways, either using the
very machine or the cash-office of the school or the
college. Those who have no card can also buy the
products, using cash, but paying a little more.

One more substantial argument in favour of
vending in schools is that they make it unneces-
sary for the kids to run to the nearest kiosks and
shops, sometimes crossing the road, which is
much more dangerous than buying the chips
hated by the adults. A friend of mine is a school
teacher. Her class is rather small, 22 children, but
since they are small, it's quite impossible to let
them unattended even for ten minutes. And imag-
ine such a child is running to (or across) the
street! Alone! And, mind you, the teacher is
responsible for all injuries and problems!

Of course it's possible to throw all the machines
vending soda and chips out of the schools, but will
the children and the adults stop consuming them?

As for me, a dialogue between the authorities
and the business can be much more productive.
We, the participants of the vending market, are a
well organized sector, we have RNVA, which
could take the functions of representing the vend-
ing community in
such a dialogue,
especially as the
development of I
standards for
vending compa-
nies stands now in
the agenda. Such a
standard might
take into account
the questions of
assortment policy
of the operating
companies, the
quality of their
work, and of course

140 py6.
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NOAUMUKU BeHgUHI'OBbIX ONEPAMOPOB, KAYeCmBA UX pd-
bomnl U, 6€3yCAOBHO, KQueCcmBa mex QBMOMAMOB, KO-
mopbhbie NPUBO3SMCA U ycmaHaBAuBaiomcs B PD. Bpems
geweBoro u cmaporo 060pygoBaHUA YKe NPOWAO.

Kcmamu, Bonpockl kauecmsa UCNOAb3YeMbIX NPOGYK-
MOB B BEHGUHT€ yKe NOGHUMUAUCH HA CMPAHUUAX KypHA-
AQ, U KACAIOMCA OHU HE MOABKO CHEKOBOU (NOPUUOHHOU)
NpogyKuuu, HO U MOTo, YNOo ONEepAamopkl 3acbiNaom B OyH-
Kepbl CBOUX KOhe-aBmomamoB. B uacmnuocmu, cmpemsich
CHU3UMb Ce6eCmouUMOCmb KOHEYHOTO NPOJYKMAd — HA-
NUMKA B CINAKAHYUKE, NPegnpuHUMameAl 4acmo cmapa-
romea natmu Hauboaee geweBble UHrpequenmal. C Hamy-
PAABHBIM 3€DHOBBIM Koge Bce OoAee-MeHee NOHAMHO!
oabuie poOycmbl — Koghe ropie, HO CMouMocms poOyCmbl
3HQUUMEABHO HWKE, YeM apabuKu, ga euje BAKHO, Ige Bbl-
paujen Koge. Yem gewrepae mexHOAOrus 00XaApKU U cmap-
we obopygoBaHue, meMm geweBAe npogykm. [lonsimHo,
Mo K KQUeCMBEeHHOMY ApOMAMHOMY KOe C HOPMAABHOU
KpeMOBOU NEHKOU U HACHIW,EHHbIM BKyCOM
Mo, 4mo NOAYHAemcs B CMAKAHIUKe Y MHO-
rux «3KOHOMHbBIX» ONepamopoB, umeem
BeCbMU OMYQAEHHOE OmHouleHue. B pe-
3yAbmame Koge U3 apmomMama cuumaem-
CAl MHOIUMU NOKYNAMeAsMU HU3KOKQuecm-
BEHHbIM, U B CAy4ae geuleBOIro NnpogyKmd
OHU AOCOAXOMHO NPABBbL.

Bega B mom, umo npuyuums HQUUX KAU-
€HMOB K KaueCmBY Npu, ecmecmseHHO, 00-
Aee BbICoKoU uene fygem cAoxHO. Tak BeH-
guHr-onepamop yousaem cam ceosi. I lnoxol
HQNUMOK — HU3KAA cebecmoumocmb — HU3-
Kas pO3HUYHAA UEHA U HU3Kas Mapxa. Ae-
Her HQ NepPCOHAA U HOBoe ODOPYgOBAHUE
Hem, HAAOT'U He NAQMSIMCS (NPOCMO He C ve-
ro). A BAacmb nogo3pesdaem B COKPbIMUSIX
npubbiau. Ilpunasiau! A Bce nomomy, 4mo noxxarea gener
HA HOPMAABHBIU KOhe U COBpeMeHHbLU Koghe-apmoman.

Ewje neuarphee cumyayus ¢ cyxum MOAOKOM. He cek-
pem, 4mo HEeKOMOphle, CMPeMACh ONAMb Xe K CHUXe-
HUIO UeHbl, UCNOAb3YIOM 3aAMeHUMeAU CAUBOK — CyXue
3abearuBameru. Hem, B HUX HemM HUYETrO NAOXOro, MOAb-
KO u MoAOKa Hem! Kcmamu, KOCBEHHO K 3MOMy NOGMAanA-
KuBaem u MAaMOXKeHHOe 3GKOHOGUMEeAbCIBO, me, KMo
nocmasAsem Cyxue UHIrpegqueHmsl gAss BEHGUHIA OMAUY-
HO 3HQIOM CAOKHOCIU C OOpMAEHUEM JOKYMEHMOB HA
NPOgyKmbl KUBOMHOIo npoucxoxgenua. [Toamomy nao-
Xue 3epHa NPeBpaualomcs B NAOX0OU 3Cnpecco, U BKYC
KOPPeKmMUpyemcs « CAUBKAMU» 6€3 MOAOKA C PA3AUYHbL-
MU BKyCOBBIMU gobaBkamu u apomamu3samopamu. [1pu-
4eM BCE 9MO NOAYHAemcs 3HAUUMEABHO gelleBAe Ramy-
paabHOro npogykmal! Pe3yabmam — npeHedpexumenn-
HOe OmMHOWEHUE K BEHGUHTY B UEAOM U MHEHUE O MOM,
4Mmo XoOpowlero NPOgyKma u3 aBMoMamd He NOAYYUMb.

Cumyauuio He06X0guMO CPOUHO MeHsIMb, €CAU HAC
BCe-MAKU BOAHYem KQ4ecmBO Hawel JKU3HU, U Mbl
XomuMm, He mepaAs QUHAMUKU pA3BUMUSs, npegaaramhb
HQUIUM NOKYNAMeAsIM BKYCHble U CBEXKUE NPOJYKMbL U3
KPACUBBIX U COBPEMeHHbIX ABMOMAMOB.

VENDING BUSINESS, 2007/#4

the quality of .he machines imported and
installed in Russia. Time of cheap and old equip-
ment has passed.

The quality of the products used in vending
practice has been discussed in the magazine time
and again, and they concern not only snack
(piece) produce, but also the ingredients loaded
into the hoppers »f coffee-machines. Sometimes
the operators try to lower the price-cost of the
drink seeking for the cheapest possible ingredi-
ents. The situation is more or less clear for the cof-
fee-beans: the binger is robusta share, the more
bitter is the drink, the price of robusta is much
lower than that of arabica; and, additionally, it's
important where the coffee was grown. The cheap-
er is the roasting technology and the older is the
equipment, the cheaper is the product. But it's
clear that the liquud filling the cup in the machines

belonging to some “thrifty” operators has
: nothing ir common with full aroma and
| taste of a quality coffee, especially having
a creamery foam above. As a result many
buyers consider coffee they get from a
vendind machine a low-quality one; and
in case of a cheap product they are
absolutely right. The problem is that to
accustom the clients to a quality coffee (of
course more expensive) will be rather dif-
ficult. In this way the vending operator
ruins himself. Poor drink — low price-cost
— low retail price and thin margin. No
money for staff and for new equipment,
the taxes are not paid (there’s no source!).
And the authorities suspect you are hid-
ing the profit. Here you are! And the rea
son is that one was not eager to spare his money
buying good coffee and a modern coffee-machine.

The situation with dry milk is still sadder. It's
no secret that some people wishing to lower the
prices use cream substitutes — the so called dry
whiteners having vegetable origin. No, they may
contain nothing bad — but there’s no milk in
them! Operators are indirectly driven to this way
by the existing custom rules; those who supply dry
ingredients for vending, know the problems with
official drawing up the documents concerning the
products of animal origin. The result is that bad
beans are converted into bad espresso, the taste
of which is corrected with milkless "cream” with
various taste additives and flavourings. The price
falls, but the final result is the scornful attitude to
vending as a whole and the opinion it's impossi-
ble to have a good product vended.

The situation is to be changed urgently if we are
still worried by the quality of our life and if we want
to suggest our buyers savoury and fresh products
from nice-looking and modern vending machines
— and not to lose the dynamics of development.



http.//pln-pskov.ru/print.php?id=32666

3anpemumb NPOGAXy HUNCOB, IA3UPOBUHHBIX HA-
NUMKOB U KAPAMEAU B WKOAQX NAQHUPYyem C HOBOTO
yuebnoro roga Mun3sgpacoypaspumusl.

Huncel u AUMOHAg He ABAANOMCA OCHOBHOU egol B
WKOAE U He NPUHOCAM NOAb3bl 3gOPOBbI0, PACCYGUAU
4UIHOBHUKU.

3anpem B nepBylo ouepegb KOCHEMCS CAAGKOU BOgbl,
B COCIMAB KOMOPOU BXOGAM KPACUMEAU, KOHCEPBARMAL,
Kogeun u . Cpegu HanNuUMKOB, Nogae-
KQUWUX U3BAMUIO U3 WKOA, AUMOHAGbL, SHepremuyec-
Kue Kokmeuau u

To xe camoe npousoligem ¢ NPOJYKIMAMU C BbICOKUM
cogepiKaHueM COAU U HAmpus — d 9O NOMUMO YUNCOB
ewje u OpewkKl, 4 MaKKe ¢ KoHpemamu U gpaxe, B KO-
MOPbIX COgEPIKAMCS kpacumeau. IToka
Y MURUCMEPCMBA HEM NpemeH3Uull K ULOKOAAgHbBIM 0a-
moRruukam u 6ymep0opogam u3 aBmMoMamos.

http://mignews.com.ua/articles/263642.html

C maxkum npegroKeHueM [UCKAIo UMb YUNChl, CAAgO-
cmu u ra3upOBAHHBle HANUMKU U3 WKOALHOTO MeHIO]
BBICIMYNUAQ 3aMecmumeAb PYKOBOGUMEASl genapma-
MeHma nompebumeAhCKOro prlHKA U ycAyr Mocksbt Ba-
Aenmuna BapgoromeeBa. — «B3amen Mbl npegaaraem
COAAQHCUPOBAHHOE BUMAMUHU3UPOBAHHOE NUMAHUEY,
— CKQ3aAQ OHQ HA 3ACE€gaHUU CMYGeH1eCKOro NpaBu-
meabcmBa gyorepoB MOCKBBL.

C 1 cenmsabpsa HOBOro yueOHOIro roga B MOCKOBCKUX
WKOAQX NAQHUPYEMCs BBeCMuU 24-gHeBHOe MeHIO, B KO-
mopoe Bolgym MOABKO HAMYPAAbHBLE NDOGYKMbL — De3
buoAoruuecKu aKkmuBHbIX gooaBok, 6e3 'MO (renemu-
4ecKu MOGU@UUUPOBAHHbIE OPIAHU3MbL), COKU 0e3 KOH-
cepBaHmMOB u Kpacumeaetl. OHO Oygem pacciumaHo HA
gBe BO3PACMHbIE I'DYNNbL YIAWUXCA B COOMBEMCMBUU
€ 9HepremuyecKuMu 3ampamamu gemeu.

http://www.rian.ru/society/20070717/6910
3056-print.html

«Cerognst Mbl yJKe HAUaAUu CMAAKUBAMbLCS C NpobAe-
motl oxxupenus y gemet. Caagocmu Kak pa3 u BAUSIOM
HQ nosiBA€HUE 3MmOoro 3a60AeBAHUs», — OMMEMmUAd 3d-
mecmumeab npegcegameAs komuccuu Mocropgymsl no
Hayke u oopasoBanuio Tamesina I[Nomsesa.

Ilo ee mHeHUI0, MOProBsle ABMOMAMbl HEOOXOGUMO
yopamp u3 CMOAUHHbBIX WKoA. Kpome moro, INomsaeBa
nNpegAOXUAQ BBECIMU BeremdapudHCKOe NumdHue B
CMOAUYHbBIX WKOAQX, NOCKOABKY

Minzdravsotcrazvitiya (Ministry of Public
Health and Social Development) is going to for-
bid sale of chips, soda and caramel at schools
from new academic year. Officials have come to
the conclusion that chips and lemonade are not
the basic meal at school and are not good for
health.

The prohibition first of all will concern sweet
drinks which contain colourings, preservatives,
caffeine and . Among the drinks
which are to be forbidden are lemonades, power
cocktails and

The same will happen with products with a high
content of salt and sodium (including chips and
nuts), as well as sweets and dragees containing

colourings. So far the ministry does not
have claims to chocolate bars and sandwiches
from vending machines.

It was the proposal of Valentina
Varfolomeyeva, deputy head of department of
consumer market and services of Moscow, to
exclude chips, sweets and soda drinks from the
school menu. “Instead of these unhealthy prod-
ucts we offer balanced vitaminized food”, she
said at Moscow students’ government of doublers
session.

Since this September it is planned to bring in
24-days’ menu at Moscow schools; the menu will
include only natural products — without biologi-
cally active additives and genetically modified
organisms, and juices without preservatives and
colourings. It will be intended for two age groups
of students in correspondence with their power
inputs.

«Today we already face the problem of children
obesity. Sweets also influence occurrence of this
disease», said Tatyana Potyaeva, vice-chairman
of the commission of Moscow City Council on sci-
ence and education.

In her opinion, vending machines are to be
removed from schools. Besides Potyaeva has sug-
gested to introduce a vegetarian menu at Moscow
schools as

VENDING BUSINESS, 2007/#4
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— TepMuHas aas onnarbl COTOBOV CBA3N?
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KOHTeHTa?

— ¢oTokmnock ana nedarn ungposoro

¢doro?

Tenepb 310 4OCTYINHO B O4HOM
MHOroQyHKuUnoHaibHoM knocke X-BOX!

Xotute y3Hatb 60sbLie?

lNocetnte Haw cteHg Ne 144B Ha BbiCTaBKe
«TepmuHansl. BeHanHr. Knocku» B Mockse

c 3 1o 5 okrsa6ps.

3BoHuTE Ham B Mockse no ten. (495) 974-30-77,
B C. lNetepbypre (812) 324-99-76

Vnun nocetute Hawl carTt www.ista-tech.ru
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Ten. 361-9557, 361-9799, chakc 361-9569
vww.formtrade.ru, e-mail:info@formtrade.ru
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H. 3omos, O. Oransn (Vending Business)

«HeroBeK ecmb Mo, WNO OH ecm». Mbl NPUBHIKAU BOCNPUHU-
Mamse 3my ppaszy KaK Hewno u3 00AaCmu ByAbIGPHOI'O Mamepu-
aAU3MA U, COOMBEMCHBEHHO, NPONYCKAMb MUMO ywiel, He 3agy-
MBIBAACh, B KAKOU CIMenenu Ha 3gOPoBhe U CYghOy HeAOBEKA BAU-
sem CMPYyKINypa u pexum ero numanus. OCoOeHHO 5Mo BAUSIHUE
CYWeCMBEHHO gAsl (POpMUPYIOWETOCA JemCKOro OpraHu3md.
Bom nouemy B mupe He NpekpauQiomcs quCKyccuu O mom, Ka-
KUM gOAKHO Obinb NUUMAaHUe pebeHKa Boodule U WKOABHUKA — B
yacmHocmu. HOBYO rpaib 3moll qUCKyCCUuU BbIIBUAO NOSIBAEHUE
B WKOAQX INOPrOBbIX ABMOMQIMOB. Y aBMOMAIMU4eCcKoro npogas-
Ua ecmb MAcca goCMOUHCMB, HO eCMb NPU 3MOM U 0COOEHHOC-
MU, KOMOPble NPUXOGUINCS VIUMbIBAMb OPTAHU3AMOPAM BEH-
GUHIQ, OCOOEHHO WKOABHOIO. X0mb Mbl U HA3BAAU AB-
MoMaM NPOGABYOM, OH B KIKOM-IMO CMbICAE
SABASEIMCS QBMOMQMUYECKUM NPUAUB-
KOM, KOmOpblll HE Hecem oOomBem-
CIMBEHHOCMU 3Q MO, YEM €TI0 3arpy3uAl. :

Hcmopuuecku cAOXUAOCE MAK, 1mo nep-
Bble QBMOMAMABL ObAU pACCYLIMAHBL HA '
PEaAU3aULLIO MOBAPOB, KOMOPbIE He SIBASL- : Ca
H0MCA CKOPONOPMAWUMUCA U He mpedyiom
0COOBIX YCAOBUL gASt CBOETO XPAHEHUS, U \
B 3MOM ObAQ CBOSL AOTUKA. B meuenue '
MHOIMIX Aem OCHOBHBIMU NPOGYKMAMU, |
KOmOpble NPOJABAAUCH Yepe3 aBmomd-
mbl, ObAU TA3UPOBAHHBLIE HANUMKU U : ) '
BCSIKOTO pOQQ CH3KOBASL NPOGYKUUSL ‘
Cettuac Regocmamxu u moro, U gpyroro . ,
obweuspecmnbl. [a3upoBaHHble HaA- ‘ |
NUMKU U 3aKyCKU HU3KoU nuweBol YeH- :
HoCmu — egBa AU He OCHOBHOU UCMOYHUK AUWHUX KAAOPUll B gem-
CKOM PQUUOHE, NPUYUHA BO3HUKHOBEHUA U30bIMOYHOIO Becd U
oxupenus. Tax, B CHIA macuimabbt 0KUpeHUs ygBOUAUCh 3d NO-
CAegHUE gBA geCAmuAeMus cpegu gemeli U ympouAuch cpegu nog-
POCINKOB, NpU4eM psig UCCAegoBameAell NPAMO CBA3bIBAIOM 3MO C
poCcmoM NOMPeOACHUA CAQGKUX Ia3UPOBAHHBLIX HANUMKOB.

Hekomopkle rasupoBaHHble HANUMKU MOrym Obimb B OYK-
BAABHOM CMBICAE CMEDMEABHO ONACHbL gASL HEAOBEKQ, nuwem
The Independent. Aeao B mom, umo cogepawuticst B HUX
Koncepsanm E211 (6en3zoam Hampusi) noBpexgaem BAXKHYIO
obracmb AHK B MumoxoHngpusix kiemok. K makum BoiBOgam
npuuies, npopegs Cepulo Aa0OpamoOpHBIX UCCAEgOBaHUL,
npogeccop MoAreKyAsipHOU Ouoaoruu u 6uomexxoaoruu Iu-
mep Ilatinep us llepgurgckoro yrusepcumema. E211, ko-
mopyttl B 2000 r. BO3 06bABuAG 6€30NACHBIM COEGUHEHUEM,

FOPAYUN LLOKONAL 144 py6.

LE ROYAL Choco Green

CopepxaHue kakao-nopoiuka He meHee 9,5 %
1000 r
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AKMUBHO UCNOAL3YeMCs NUUW,EBOU NPOMbBIUAEHHOCMbIO MHO-
rux cmpaH. Panee koncepBanHm yxe Bbi3bIBAA HEKOMOPblE
Oonacerust B CBA3U € NOMEHUUAABHbIM KAHUEPOTeHHbIM 9¢h-
¢exkmom, Komopblli BOZHUKAem Npu HQAUYUU B IQ3upOBAH-
HOM Hanumke OgHOBPEMEHHO KOHcepBanma u sumamuna C.

TMumanue cauwlkom 60ABWOro HucAa gemeti He coomBem-
cmByem peKOMeHJauUAM gUemoAOroB — B UX DAUUOHE Hegonyc-
MUMO BbICOKOE KOAUYeCMBO KUPA, CaxXapd, COAU U CAUWKOM Md-
A0 (ppyKMOB, oBowell U KpaxmaArucmbix yraepogos. Ilhoxo coa-
AQHCUPOBAHHUA guema, HaPAGy C NACCUBHBIM 0OPA30M KU3HU, —
BOM (haKmMOpbl, HECYUW e OMBEMCMBEHHOCMb 30 JEMCKYIO MY-
HOCIb, PAcCnpoCmMpaHeHue KOMopol npuHumaem macuimadsl
snugemuu. OXupeHue 3HAQUUMEABHO YBeAUYUBaem puck pda3Bu-
mus guabema BIOpOro Mund, CepgetHo-CoCygucmblx 3a00A€Ba-
HUl, PAKa U gpyrux MsUKeAbIX HegyTOB.

Ilponaranga 3gopoBOro numMAHus Nbl- .
maemcsa gonecmu 3my UH@OPMAyUo go 2
nompefumeaneti, HO, B KOHUE KOHUOB,
B3POCAbBlE AOGU CaMU HeCym om-
BEMCMBEHHOCMb 3Q CBOE 3GOPOBLE.
Hnoe geao — gemu. Y HUx ropa3go
caafee pa3BumMoO PAUYUOHAABHOE Hd-
HAAO, U Kpumepuu OUeHKU eghl U Nu-
mbsi 4aCmMO CBOGAMCA K mpuage:

« BKYCHO-KAQCCHO-NPUKOABHO». Ko-
HEYHO, UX BKYChl U CUMNQMUU HYX-
HO MpeHupoBAMb U BOCNUMbIBAMD,
HO NO BO3MOXHOCIMU COOAQ3HbL AVU- |
ule MUHUMU3UpOBAmMb, mem OoAee, .
Ymo CyujecmByOWUM aBMOMAMAaM
BCe PUBHO, KMO HAXogumcst nepeqg
HuMu.

Ho Bepremca k ucmopuu BeHguHra. [lepBble aBmomamasl,
YCMQHOBAEHHblE B WKOAQX, HE OMAUUGAUCH OM «B3POCABIX»
HU Nno opme, HU NO COgepXaHUlo, U, eCmecmBeHHO, OHU
BHOCUAU CBOU NOCUABHbIU BKAQY B HECOQAQHCUPOBAHHOCMD
gemcKoro NUMMQHUA. 9moMy cnocoOCmBOBAA He MOABKO AC-
copmuMeHm NPOJyKmMoOB, HO U gOCMYNHOCMb UX gAsl gemeli
B Al0O0€e Bpemst npebblBaHUA B uikoae. Omcioga Karo0bl po-
gumeael HQ MO, YMO pebeHOK NUMAemMcsi OGHUMU UWLOKOAQG-
KaMu u quncamu, 3anusas uxX CAagkou ra3upoBKoll.

AarbHelluiee MOXKHO ObIAO NpegBugems. B psage paspumbix
CMPAaH HAQUAAQCh U CMAAd Habupams CUAY KAMINAHUA 3 U3'b-
Aamue aBMOMQIMOB U3 WKOA. Hauboree pagukaAbHYO no3u-
uulo nog ee Bo3gelicmBUeM 3QHAAU BAQCMHblE CINDYKMYPhl
Bo Opanyuu u ppankos3plunblx pationax beabruu, rge Boos-
uje 3anpemuAu NPOgaKy NPOGyKMOB NUMAHUA HQ Meppumo-
puu WKOA NOCPegcmBOM MOProBblX aBMOMamoB. B Beauko-
opumaruu, CIIA, AamBuu BBOgsSMCsl 3aKOHONPOEKMbI, 3d-
npew,arowjie MOpropAo B WKOAGX HUNCAMU U CAAGKUMU Id3u-
poBaHHbIMU Hanumxkamu. CMOPOHHUKU 3anpema ymBepxga-
0m, WMo omcymcmaue aBMoMamoB, NPOGaroujlX «He3gopo-
BYIO» nUWY, NOMOXKem OCMAHOBUMb HApACMAaouwjue noKa3a-
meAu gemcKoro u30blUNOYHOr0 BECA U OJKUPEHUS.

CTAKAHHI 0.63 py6.
OM.: 1NPFOBE X ™ OWATO |

KauyecTBO, (hYHKLMUOHANBHOCTL, YHUBEPCAMNBbHOCTD
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Ymo, no HaueMy MHEHU0, MOXHO (U HY)XHO) npomuBOno-
CImaBUMb MAKOMY pasBumuio coosimull? ABmomamsal BblOpO-
cums, KoHewHo, HempygHo. Ho npu smom ocmaemcs psig Hepe-
WeHHbIX npobaeM. [lepBasi: 4eM U KK NOGKOpMUumMb U HANOUMb
gemetl B Mo BpeMs, KOrgd WKOABHAS CINOAOBQS U Oyhem yxe He
pabomaiom, a gemu B WKOAE elje NPUCYMCMBYIOM — HA JONOA-
HUMEABHBIX 3QHAMUSAX, B KDYXKAX, CNOPMUBHbLX ceKyusax? Begn
pacmywul, a 0COOEHHO 3AIPYXKEHHbIU OPranU3M CBOEro mpeoy-
em. Bmopas: Kax Obimb, ecau peOeHKy HA nepemMeHe X0Uemcst
(Hy ouenb xouemcal} nonumb uru CreCmb KAKyiO-HUOYgb Me-
AOUb, HEe nepebusas annemuma? A B byheme ouepegs, a cmap-
WEeKAQCCHUKU ommuparom maasiwel u m.g. Xygo-0egHo B UKO-
A€ QMUHUCIMPAUUA elje MOXem NPOKOHMPOAUPOBAUIE MEHIO,
Q, gonycmuM, Hag AGPbKAMU, KOMOPhle CMOAM HA YAUUE, OHA
BooOOWe He BiacmHa. M umo, gemu He Halgym
cnocoba myga cberams? Y smol cumyauyuu
ecmb eule OQUH ACNeKm — NUManue NePCoHaAd
u rocmeti WKOAbI, mex Xe pogumeietl.

KoHeuno, 6oapuiuHCMBO nepevuc-
AEHHBIX BblUIe NPOOAEM CBA3AHblL HE C
OCHOBHBIM, d C (ONOAHUMEALHBIM NU-
MQHUEM WKOABHUKOB, HO UM npeneope-
rams moke He caegyem. M ecau mbl € Ba-
MU peluM, 4mo OHO, 5o NUMAHe, Xe-
AQMEABHO, Mo gasalime 00CygquM, 4mo
HYXKHO cgeAaamb, gadbl OHO WAO He BO
Bpeg, a HQ NOAB3Y, WmoObl OHO NO BO3-
MOJKHOCIMU He KOHKYPUPOBAAO C mMpa-
GUUUOHHBIM OOW,enUMoOM, Q JONOAHAND .
ero. o

Hmak, no nopagky. ‘

1. Kameropuuecku HeAb3si gONycKamb
npUCymMCmBUSL B ACCOPMUMEHME NPOGYKMOB, B KOMOPDIX
BpegHble BeWecmBa AUOO COgepKamcesi U3HAYAABHO, AUDO
BO3HUKQIOM B npouecce xpaHeHus. [apanmom ux omcym-
CmMBUA, BUGUMO, JOAXKHO CAYXUMb 3aKAouenue Pocnompeo-
nagaopa. Ilopsgok opopmaenua pazpeuwieHus Aubo, B CAyHae
Heo0XoguMOCMu, KOHMPOABHbBIX NPOBEPOK — 30 OMGEeAbHUS
memaq, BhIXOGAWAA 3¢ PAMKU GaHHOU nybAukayuu. Pazymeem-
C5, PU JKEeAGHUU MOXHO MHOIoe 3anpemuib, @ MHOTO€ — pas3-
pewums. Kaaccuueckull npumep — smo xondenocmu. Xopo-
Ul0 U3BECIMHO, WMO B COCINAB bIMOB BXOGSIM KAHUEPOT'EHBL.
Tem He MeHee, UMO-mo HE CABIWHO, 4mo0Obl B cBoel 3abome o
3gopoBbe nompebdumenrell BAQCMHbIE CMPYKMYPbl KUGAAUCH
3QKPBIBAML MQIQ3UHbL, MOPIYOUUe KONUEHbIM MSICOM UAU
pblool. Bnpouem, ecmb OgHO UCKAIOHWEHUE! UCMOPUS C AQm-
BUUCKUMU WNPOMAMuU.

Kcmamu, ra Bce npogyKimbl, KOMOpPble NPOGABAAUCH B NOCAE]-
Hee BpeMsi uepes AaBIIOMAMbl, YCIMAHOBAEHHbIE B MOCKOBCKUX
WKOAGX, UMEAOCH paspeuwierue mpex (! ) Begomcms MOCKOBCKOTO
npasumeAbcmsd. Ymo He ybeperao om HQUaALCMBEHHOIO THEBA.

2. Heobxogumo nOCMOAHHO gyMQMb O NOBLIUEHUU NPUBAEKA-
MeAbHOCIU U NUWeBoU UeHHOCMU NUWEBbIX MOBAPOB gAS UIKOAb-
HOIO BEHGUHIG. 3gech mpeOylIomcss COBMECMHblE YMCMBEHHbIE

_ | AR N
& LI- T M Lew i fei

LI RNY

1000 r
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OBowwm - GpyKThI
Fruits and
vegetables 0.1%

ManoxupHoe nevyeHbe ,
M BbiNneuka. '
Low-fat cookies and
baked goods 0.7%

. ’ Opexu
. Nuts, trail mix
0.6%
L /:lanox(uphu:

" MONoKo
Low-fat milk 1%

[2%-e M uenbHoe

MONOKa

2% and whole milk 2%\
D pPYKTOBLIE COKM
Fruit juice 4%

- -f Auetnydeckune
ra3svpoBaHHble HaNUuTKU
Diet andag 3%

'l
ManoxupHbie Yuncsl, ] I’1 "'l . MeyeHbe U NUPOXHbIE
KPEeHAeNu C CONbIo, " Cookies
KpeKepbl, MIOCNU-0aTOHYNKN ) and snack cakes 5%
Chips (low-fat), pretzelt, Bopa Water7% \
crackers, granola bars 4%
Tt J'

Yuncel n Kpekepbl
Chips, crackers with cheese 12%

(ﬁl‘.‘.}'f" S

/ / Cnapoctu Candy 17% R
# dpykTOBbLIE N AP.

N
rasupoaanuag %)ZE% :gﬁ.ﬁgf:l.euuue : Auepro- 7
‘. © Bopga r - TOHUKN
1 / Soda 21% ‘:’) Fruit and other Sports 5
; 2 sweetened | drinks 8%
V | drinks 13% J l

IMupamuga HArasagHO NOKA3LIBAEM pedAbHOe (YBbl! | coomHoweHue pa3AudHbIX NPOGYKIMOB
B CMpyKMype WKOABHOI'O BEHGUHIA.
The pyramid clearly shows the real (alas!) correlation of different products in school vending structure.
www.cspinet.org

YCUAUSL QUEMOAOTOB, Negaroros, pogumeAell U, pa3yMeemcst, KOM-
nanuu-onepamopa. CoBpeMeHHI MeXHUKA U MEeXHOAOTUU NO3BO-
ASHOM IAPAHIMUPOBAMb OCMAMOYHO GAUMEALHOE XPAHEeHUe ma-
KUX NDOGYKMOB, KUK (DPYyKMbl, OBOWU, MOAOUHbIE NPOJYKMbl, PA3-
Horo poga Oymepopognsl u MHoroe gpyroe. Ilpu 5mom HeCKOAbKO
BO3pacmarom mpeboBaHUA K CUCIMEeMe AOTUCIUKU U UeHbl HA 000-
PYJOBQHUE — HO Yero He cgeaaeulb gast gemuuwiek. Yyms He 3a0bl-
AU — npugemcs nopadomams U NUUIEBUKAM.

3. Hukyga ne gembcsi om pazbACHUMEABHOU padomsl ¢ gemb-
MU, KOMOPbIX, KOHEYHO JKe, HYKHO UH(OPMUPOBAME O NPUHUUNAX
3goposoro numanus. He nomewaem u ungopmauus o nompedu-
MeABCKUX CBOUCMBAX NPOGYKMOB. B smom cmbicre uHmepecer
ONbUN AMEPUKAHCKUX KoArer. Bo MHorux wmamax cyuecmayrom

KO®E B 3EPHAX 291 pyb. , ,
PAULIG ARABICA R

! 100 % Apabuka
1000 r
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NpOrpamMmbl, KOHMPOAUPYIOUWUE QCCOPMUMEHM NPOGYKMOB B
MOPIOBBIX ABMOMAMAX, YCMAHOBAEHHbIX B uikoae. koast B Ka-
augpopruu, Bawunrmone, Hesage, Asxopgrkuu, Kenmyxku, Mun-
Hecome U BupgrkuHUU NPUHUMAIOM Mepbl, WMoObl BLINOAHUMb
NPABUMEALCIMBEHHbIE NPEGNUCAHUS NNO 00ECNEeeHLI0 UKOA MOP-
TOBLIMU GBMOMAMAMU, 3ANOAHEHHBIMU 3OPOBBLIMU CHIKAMU U HA-
numkamu. Puuapg 'upgec, npesugenm HauuonaabHOU accoyua-
yuu asmomamuyeckoll mopropau CLIA, npusnaa, 4mo orpoMHoe
KoAuuecmBo gemell cmpagaem om OXUPEHUs: U My4HOCMU, No-
CAegHUe UCCAeJOBAHUA NOKA3bIBAIOM, wmo OoAble 9 MAH gemell B
CLIA umerom u3bbumouHbIL Bec. [upgec 0O0BsSBUA KAMNAHUIO C
orogemom $1 MAH, Ccymb Komopotl B MOM, WMo NpOgABAeMbIE ue-
pe3 aBmoMambl NPOGyKmbl Oygym nomedeHbl UBeMHbLIMU dmu-
Kemkamu, cogepXxauumu Un@opMaylio 0 nuweBol UeHHOoCmuU
NPOGYKIMOB. 3eAeHble SMUKEMKU YKA3bIBAIOM HA 3gOPOBbIE NPO-
gyKMbl, KDACHbIE JKe — Ha Me, KOMOPbIE GO/UKHb! YIIOMPEOASMbCS
PEgKO (4uncht U M1 ). Euje 0gHUM BOKHBIM QCNEKIMOM NPOIPAMMbL
SBASEIMCS NPONAraHga (pu3udecKol axmuBHoOCMU. « Mbi mosxe po-
guUIMeAU, Mbl MAK K€, KAK BCe 03a00UEHb! BCEMU 9MUMU NPOOAEMA-
Mu», — 3aaBAsem I'upgec. MHorue u3 waros, npegnpuHsambix Ac-
couuauuel, makue, Hanpumep, KaK NpOgBUKEHUE 00e3KUPEHHOU
guemsl B COYeMaHUU € NOBHIUEHHOU (hu3u1ecKol aKMUBHOCMbIO,
COOMBEMCMBYIOM HOBLIM GUEMUYECKUM DEKOMEHJAUUSIMU, Bbl-
nyujenHbiM DegeparbHbIM NPABUMEABCMBOM.

4. Ecmb u cnocoObl OrpaHu4eHus nompeOAeHus peGeHKoOM
onpegeAenHbIX npogykmos. OguH U3 MAKUX CnocoOOB OCHO-
BQH HAQ BHEgPERUU B WKOAAX KAPMOUEK YHAWUXCS, KOMOpble
MOI'ym COBMeULamb (DYHKUUU YGOCIMOBEPEHUA AUMHOCIU, NPO-
nycka, bubauomevHoro aboneMeHma, burema gasi npoe3ga Ha
mpaHcnopme u, 4mo B gaQHHOM CAy4ae 0COOEHHO BAUKHO, NAG-
MEXXHOIo CPegemaa gast paciema ¢ apmomamamu. B uune kap-
MOYKU MOXem HAKANAUBAMLCS UHGOPMAUUS O MOM, CKOABKO
AODUMOE 4ago CAONAAO WOKOAQGOK 30 HEgEeAlO; 0 MOXKHO U
NpoCmMoO OrpQHUMUMb €70 annemumsl — CKWKeM, Nporpamma
He NO3BoAUM Kynums OOAbWE OGHOTO OAMOHUUKA B geHb.

5. Ecmb u euje oguH MOMEHM, MAK CKA3aMb, MEPKAH-
MUABHOrO cBolicmBa. Bo3moxxHo, cmoum nogymams O M-
mepuaAbHOU 3QUHMEPECOBAHHOCMU YUeOHbIX 3aBegeHull B
aBMOMAMU3UPOBAHHOU MOProBAe HA UX meppumopuu. H3-
BECIMHO, YN0 B AMEPUKAHCKUX WKOAAX 3MOM NOGX0g PeaAl-
3yemcsa. Tax, no gaHHRM AMepukaHCKolU accoyuayuld
WKOABHOIO NUMQHUSA, WKOAbL Noc-Angxereca 3apabambi-
BQIOM HG PeaAl3ayuu Ia3UpPOBAHHBLIX HANUMKOB 4epe3 aB-
momamst okoao § 700 000 B rog, Yukaro — noumu $ 3 000
000. Hearuwne gAst WKOAbHBIX 0I0GXKemOoB, He MAK Au?

Ilpu nogromoske cmambU UCNOAb30BAHbBl MAMEPUAAbL
caiimos:

http://cspinet.org/new/200405111.html

http://www.gazeta.ru/science/2007/06/01_kz_ 1761918
.shtml?kz1761918

http://www.infozine.com/news/stories/op/storiesView/
sid/ 5341/

http://www.vendingsolutions.com/vending _news.hitm

LU TR T
LC ! LY.L F-~ch tea

BeicTpopacTsOpUMbIi Yalk CO BKYCOM nepcuka
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Komnauma - ' npeAcTaBAsieT HO POCCUIACKOM
pbIHKe NPOAYKUMIO N3BECTHOrO UTAALSIHCKOIO NMPOnU3BOAUTEAS

o npousBoAnUTeAe

SIBASIETCS! U3BECTHBIM BPEHAOM B MUPE BEHAUHIA

cyuwecTsyeT 20 AeT HO BEHAUHTOBOM pblHKe

npouasoauT boree 5000 ABTOMATOB B rOA

OCYLLIECTBASIET MPOACKY CBOE# NpoAyKUMK B Boaee yem 50 cTpaH Mupda

O npoaykuum
AsTtomartsl “GPE Vendors” otandaer:

PEBOAIOLIMOHHAS CUCTEMA BRALUEHNS CIIMPAAU C UHBEPCUE * ( O3BPATOM), '"ic
obecneunBaeT becnepebonHyio BEIAQUY TPOAYKTOB De3 3¢ STpeBaHus (nateHT “GPE
System”)
Elevator (moAbeMHbI MEXaHW3M), 0beCrneunBAIoLMI BOSMOXHOCTb MPOACOKM XPYMKUX
TOBOPOB, HANPUMEP, HAMUTKOB B CTEKASHHON Tape
CGBTOMATUHECKAS BAOKUPOBKA CHIUPAAU NPKU UCTEUEHUU CPOKA FTOAHOCTU NMPOAYKTA
HOASXHOCTb SASKTPOHHBIX KOMNOHEHTOB
rpacbuyecknit AMCrnaem
QHTUBAHAGABHbIA KOPMYC
MPUBAEKATEAbHbIA AU3ANH

O Hac

CoTpyAHMYas ¢ HAMM Bbl NloAyqYaeTe:
KAYEeCTBEHHbIE TOProBble ABTOMATHI MO HU3KWMM LIEHAM
BbICOKWI YPOBEHB FAPAHTUAHOTO OBCAYXUBAHMS
rMbKYI0 CUCTEMY CKUAOK

VENDING BUSINESS, 2007/#4



K Bricmaske Avex 2007 (cm. xyprar Ne3, cmp. 42-47)
fpumanckas BeHguHr-accoyuauyus AVA Beinycmuaa
cmamucmuueckull 063op ompacau Census 2006, onupa-
HOWUUCA HA gAHHBLE, OMPAKAIOULUE CUIYyauulo HQ KOHEY
2005 r. K 3momy MoMeHmy napK MoproBulX QBMOMAMOB B
Beaukobpumanuu gocmur 523351 eguruupl, B smy cma-
MUCMUKY BXOGAM MOABKO MQUUHbL, PEAAU3YIOWUe HA-
nUMKU U npogykmel numaHus. B gaasretiwem AVA naa-
Rupyem yckopumb cO0p u 0OpaboOmkKy gaHHBIX C MeM,
umo6Obl Census 2007 ¢ gannvmu 2006 r. Bhluea B cBem
yxe B Hosiope 2007 .

B xauecmBe KANOUYEBbIX UMOTOB omuemHoro roga AVA
0Cc000 aKyeHmupyem cAegyroujue MOMEHMbL:

* 3a CKpOMHBIM TOGOBBIM NPUPOCMOM 0OUWETro HucCAd
asmomamos B 0,9 % ckpeiBaemcs camblll Bbicokull ¢ 2001
I. NpupoCcm YUCAA MQUIUH A CHEKOB U gpyrot npogyk-
MOBOIU NPOgyKUUl, CPEqU KOMOPHIX BEGYyWUMU SIBASIIOM-
€S MQUIUHBL C 3aCMeKAeHHbIM hacagom (npupocm 6,2 %
B rogj.

" AHaAOruuHbIM 00PA30M 3a CPegHEB3BEWEeHHbIM NPU-
pocmom 0,4 % B cexmope (pacOBAHHBIX HANUMKOB (OGH-
KU, KOpOOKU, OYmMBIAKU) CKPbIBAEMCA MACCUPOBAHHOE
BblMeCHeHUe OAHOK OymbIAKAMU.

* B ueAoM CeKmop HANUMKOB MOXKHO OXAPAKmMepuso-
BAMb KAK ropsAvull (BO BCeX CMbICAGX). 3gech HADAIOgQ-
emcs nepexog om MAWUH gAsl peaAu3auuU ropsiiux u Xo-
AOGHBIX HANUMKOB K MQUIUHAM, CNeyudAu3upOBAHHBIM
nog ropsuee. 3gech HAUOOAee ObICMPO pacmem CermeHm
HACMOABHBIX KOheUHbIX aBmoMamoB (9 % Brog!) Ha zep-
HOBOM Koge.

«[To-KpynHOMy» CmMpyKmypa NApKa MOPTOBBIX dB-
MmoMamoB BBITAGUIN CAegylouuM o6pa3oM (Ha KoHey

2005 r.):

FCPAYUA HIOKONAL

S LE ROYAL Choco Red

Copepxanue kakao-nopouwka He meHee 15 %

1000 r
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Before the opening of AVEX 2007 (see #3,
pp 42-47) the British vending association AVA
issued a statistics review of the sector Census
2006 basing upon the data for end / 2005. At
this moment UK vending machine park
reached the number of 523351 units, including
only the machines for selling drinks and food.
In future AVA plans to accelerate data collec-
tion and proceeding to make it possible for
Census 2007 with 2006 data to be issued by
November 2007.

As the key results (“star turns”) of the year
AVA stresses the following points especially:

* The modest overall growth of the total
number of VM (0.9 % } doesn’t do justice to the
4.4 % growth in the snack / food sector (the
greatest recorded since 2001); leading among
them are glass fronted merchandisers (6.2 %
growth a year).

* In the same way the 0.4 % average
increase in the can / carton / bottle sector can
literally be described as hot with a strong
move from hot & cold machines to hot only.
The principle growth here has come from the
table top freshbrew segment characterized by
amazing 9 %.

Today (end 2005) the main items of British
VM park present the following picture:

The relative share of different VM types
changed in the last five years insignificantly;
the decrease in absolute and relative number
is mostly observed for in-cup machines (share

dropped from 20 to 16.2 % ). Within the above-

157 py6. i ‘:
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Tun asromara Konunyecrso anro»zaros, fipupocTt 3a rog,

wr. % %

TPafNLMOHHBIE MALLIMHBL

DSt (IPUrOTOBAEHUA U 230 344 44 1 2,2

peannsaunn HannuTkoB

MaluuHb gas

MPUTOTOBNIEHNA HANWUTKOB 84 930 16,2 -6

«B Hake» {in cup)

ABTOMAaTHI OS5t TPOAAXUN 95 869 18,3 0.4

$acoBaHHbiIX HANMUTKOB

CHAKOBbIE Y NPOAYKTOBbLIE 112 208 214 44

aBToMarsl

Bcero 523351 100 0,9

CoomHoweHue pa3AUdHbIX BUGOB (BMOMAMOB Npu
3MOM 30 NAMb AEIN U3MEHUAOCH HE3HAUUMEABHO, HAUOO-
Aee owymumo (B aOCOAIOMHBIX U OMHOCUMEABHbIX Uug-
pax) cokpaujenue goau mawuH incup’ (c20go 16,2 %).

Brnympu nepeuucAeHHbIX BblUle CETMeHMOB HAOAI0ga-
I0mMCs CAegyouue meHgeHyuu:

* CmabOuAbHO pacmem oA ABMOMAMOB HA 3€PHOBOM
Kohbe no CPABHEHUIO C PACMBOPUMBIM, 3d 5 Aém COOMHO-
wenue usMenuAock om 1:1 go 2:1.

* CmabuabHO pacmem goAs KOe-MAWUH, SKCNAYamu-
pyrowuxcsa B 6€CnAQmHOM gAS NOAb30BAMeEAel peXume;
B O(PUCHOM CcerMeHme OHa gocmuraem ogrol mpemu!

" Kax npaBuao, uem 6oaee goxogHbl MOYKU NPOGWK, MeM
MEHbWU NPOYEHM OHU COCMABASIIOM OM 0OUWETro KOAUHeCmsd.

* Cpegu moieK NpOogaX HANUMKOB « MPAGUUUOHHOTO»
npuromoBAeRnus camblll boabwiol npouenm (~ 25 % ) npu-
XOgumcsa HQ JOAK MOYeEK, peaausyroujux nopsagka 2000
vawek B Mecsiy. ABe mpemu MawuH " incup’ peaiusyrom
go 500 wawek B mecsuy,.

" Cpegu HQNUMKOB NO YUCAY NPOGAK npeobragaem
Koge (50-60 % ), 3amem ugem uall (~ 15 % }; npumepHO no
10 % garom woKoAQg U XOAOGHBle HANUMKU.

" 3amem~Hpll NPOUEHM OM NAPKA ABMOMAMOB NPOYJOA-
JKQIOM COCMABASIMD NOGEPKAHHDbIE MAUIUHBI, NPUYEM UX
JOAsL HE YMEeHbULAemcsl, d pacCmem: y AGKQAbHbLIX ONepamo-
POB OHA gocmuraa 45 %, y onepamopoB HAQUUOHAABHOI'O
macwumada — 38 % . Ipu smom KoAuuecmBO MAQUWUH BO3-
pacma 7 Aem u boaee Korebremces B npegeaax 10-18 %.

* B cpegrem KagpoBasi CmpPyKMypa KOMNAQHUU-onepa-

mopda Bplrasagum caAeqgyrowum 06p613OM.'

BAHWUNbHbBIA KAMYYUHO NPEMUYM

mentioned segments the follov-ing tendencies

are observed:

VM number Z;nual grBM}:, 1

Machine type wnits % %
Traditional beverage
machines 230344 44 2.2
In-cup beverage B
machines 84930 16,2 -6
Can / carton / botiles 95 869 18,3 | 0.4
Snack/ food 112208 214 | 44

U N SRR S

Total 523351 100 | 0,9

* The instant machines are constantly giv-
ing way to frechbrew; their ratio has changed
from 1:1to 1:2 in the five years.

* The share of free (for the user) coffee
machines tends to grow; in OCS segment it
reaches one third.

* As a rule the more profitable are the
points of sale, the less is there share in the
total quantity.

* Among the traditional beverages POS
the greatest share (25 %) belongs to the
points selling about 2000 cups per months.
Two thirds o: in-cup machines sell up to
500 cpm.

* Among the beverages the most sold is
coffee (50 — €9 % ); then comes tea (15 % );
about 10 % are given by chocolate and cold
drinks.

* Within VM park the share of used (not
new) machines stays quite noticeable and
continues to grow: for local operators it
reached 45 %, for national scale operators it is
38 % . The number of machines 7 years or more
old fluctuates within 10 — 18 %.

Averagely typical structure of an operating
company staff looks as follows:

Routemen — 54.3 %

Administration and other — 17.4 %

144 py6.
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Aunelinpili nepconaar — 54,3 %

Agmunucmpamusnbll nepconar — 17,4 %

IMpogaxxu u mapkemuHnr — 8,5 %

Hrxenepnoill nepconaar — 19,8 % (B mom uucae cne-
yuaAuCmbl N0 MOHMAXyY U Haaagke 1,6 %, peMOnmHuUKu
17,1 %, npouue 1,1 %)

Ilpouenm pabomarouw,ux HeNOAHKIU pabouull geHb He-
BEeAUK (5 % ).

* Hecmomps Ha pacnpoCcmpaHeHHOe MHEHUE, UeHd Koghe,
peaAu3yemoro yepes aBmoMQmhl, HEBbICOKA U COCIABAAECM
uaue Bcero okoro 20 nencos (~ 10 pyb6.) ra pabouux mec-
max; BHe padouux Mecm Ae;xum B quanasoHe 20-40 nencos.

* B cexmope ¢acoBaHHBIX HANUMKOB 00beM NPOJAK He-
CKOABKO BO3POC B CBA3U C POCMOM NPOGAXK HA OGUH ABMO-
mam. boabwuncmBo (mpu Yemsepmu ) ynakoBOK npogaemcs
no yeHe 55-60 nencoB. OKOAO NOAOBUHbBI ABMOMAMOB peal-
3yrom go 500 ynakoBok B mecay, okoro 20 % — csbiuie 1500.

* Ilapk aBMOMAamoB gAsA peaAu3auyuil WMy4HbIX Npogo-
BOABCINBEHHBIX MOBAPOB, BKANOUAA CHEKU, pacmem Obicm-
pee, YeM gAs NPOGWKU HANUIMKOB (B CPegHeM N0 CMPAHE B
1,3 pasa 6picmpee) — B OCHOBHOM 30 cuem MAUIUH C OCMEK-
AeHHbIM hacagom. Ipu 3mom KoAuuecmso padomaroujix (B-
MOMUMOB NO NPOGWKe HANUMKOB NPEBOCX0GUM HUCAO CHI-
KOBBIX MAaKxe npumMepHo Ra 30 % . Hauboaee pacnpocmpa-
HEHO 0ecnAamHoe npegqocmaBAeHue ABMOMAMOB ONepamo-
pam. Cmpykmypa NApKQ BbIPASAGUM CAEGYIOUUM 00DPA30M:

* « Tenablx» CHIKOBbIX MauwuH — 90 438 (B mom wucae ¢
ocmexkaenuem — §2 188)

* C oxaaxgernuem — 21 770 (B mom uucae 940 ¢ rayfo-
KoU 3aMOpOo3Koll)

* Becero B cermenme B 2005 r. 6110 3ageticmBoBaHo 112
208 asmomamoB (npupocm no cpapnenuto ¢ 2004 r. co-
cmaBua 4,4 %, gast MQWUH ¢ ocmekreHueMm — 6,2 % )

* ABe mpemu peaau3yemoti nNPogyKyUU COCIABUAU KOHGU-
MepCKUe U3geaus, 0CMAAbHOe — NPeUMYU,eCMBEHHO CHIKU B
naxemax. O6beM NPOGWXK B pacueme Ha CPegHION CHIKOBYIO

MAUWUHY COCIMABUA OKOAO 70 (DyHMOB CMEPAUHIOB B HEJEAIO.

SO "‘ LTS
b L'.. I+ ml;'_i NI
P 3 M .
LI R I

Sales and marketing — 8.5 %

Engineers — 19.8 % (including installation
engineers 1.6 %, emergency 17. 1 %, other
1,1 %)

Part time labor share is rather small (5 % ).

* Despite the widely distributed opinion, the
price of coffee sold by VM is usually not high
— about 20 p (10 roubles) a cup at the work-
places; outside them the price lies usually
within 20-40 pp.

* In the can / carton segment selling has
somewhat grown up because of growing sell-
ing per a machine. Most (about three quarters)
of packings are sold for 55 — 60 pences. About
half the machines sell up to 500 packs per
months, ab. 20 % — more than 1500.

* Park of food selling machines (including
snacks) tends to grow faster than of bever-
age machines (over the country 1.3 times
faster) — mainly thanks to glass front mer-
chandisers. Still the number of beverage
vending machines is 30 % larger than of
snack ones.

The most frequently met is VM free loan to
the operators. The structure of food machines
park looks as follows:

* "Warm" snack machines number is 90
438 (including 82 188 glass fronted)

* Refrigerated machines — 21 770 (includ-
ing 940 deep frozen)

* Total number of VM in the segment was
112 208 (growth compared to 2004 4.4 %, for
glass fronted machines 6.2 %)

* Two thirds of the products sold referred to
confectionaries, the rest — mainly bag snacks.

Average selling per a snack machine

amounted to about 70 pounds a week.

49 py6.
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Nestle Foodservices npoBeaq CpABHUMEAbHOE UCCAE-
gOBAGHUE PaKMOPOB, BAUSIIOUJUX HA UCNOAB30BAHUE DA3-
AUYHBIX BUGOB KOghe B MOpropulx apmomamax. B meue-
HUe wecmu MeCsaueB CONOCMABASAAAChL paboma ycmd-
HOBAEHHBIX B PA3HOOOPA3HBIX AUcmax 20 aBMOMamoOB
Ha pacmaopumom npogykme u 20 — na 3epHosoMm. Tlo
mrenuio Nestle, pe3yabmambl CBUGEMEABCIMBYOM O KA-
YeCMBEHHOM U KOAUYECMBEHHOM NPeBOCX0OgCmBe nep-
BOU rpynnbl, NpuyeM OCHOBHbIM APIYMEHMOM SABAAEMCS
pe3Koe CoOKpauweHue 9KCNAYAmMayuoOHHbIX (B CpegHEM §o
16 % ) u cymmapHbIx 3ampam, d B pe-
3yAbmame — NOBblUEHUEe NPUObIAL-
HOCMU, NpU MOM, YmoO UeHa nopyuu
000uUX HANUMKOB — OGHA U ma JKe.

Tenepb no nOPsAgKy.

Mawuna nHa pacmBopumoMm Koge
geuleBAe, NOMOMY WINO OHA NPOUjE. |

3ampamel BpeMeHU HA nepes3arpys- S

Ky apmomMamd U, COOMBEMCMBEHHO, «
pacxogel HA ONepamopda COKpauid-

womesi Ha 33 %. YnpoweHHbIU go-

cmyn K Mecmam oOCAYy>KUBGHUSA, OM-

cymcmBue HeoOXogumocmu nNpo-

qucmku uabmpa NpuBogsim K mo-

MY, 1IN0 B CPEgHEM OGUH BU3UIM CO-

Kpaujaemcs Ha 8§ Murym.

Ha 57 % cokpawaromcsa pacxoghl
Ha mexobdcayxuBanue. H3-3a 6oree
npocmol KOHCMPYKUYUU Beposim-

Hocmb HeucnpaBHoOCMmeU U 4acmoma NOoCeu,enus pe-
MOHMHUKAMU NAgaom BgBOe.

Kpome smux ¢pakmopoB, KOMNAHUS omMeuaem, 4mo
npuromoBA€HUE YQUIKU Hanumkd coxkpaujaemcs: ¢ 30
CEeKyH(g (B cay4ae 3epHOBOro koge) go 10. Kauenm mo-
JKem HQ4amb NUMb Koe HeMegAeHHO, He DosCh owna-
pumbCa: pacmBoOpuUMBbll Koge Bblgaemcs npu memne-
pamype 75?C, m.e. na 10?C ruxe, ueM 3¢pHOBOU.

Ymo Kacaemcs BKyCOBbIX XQpPQKMEPUCMUK, MO, NO
mHuenuro Nestle, ranumxku Nescafe o6aagarom BbiCOKUM
U cmabUAbHBIM KAUeCcmBOM, ( dCCOpMUMEHM npegad-
raemcs Ha A000U BKyC. YmBepxgaemcs, 1mo 0Aqroga-
psi CKA3GQHHOMY Bbllle, NPU CYUleCMBYOUeM HA UCNAH-
CKOM DbIHKE BEHQUHIQ OMUHUPOBQHUU 3€DHOBBIX M-
WUH HAOAIOgaemcs onpegeAeHH bl CGBUT B NOAb3Y «UH-
CMUHMHBIX» Cpegu Nnpou3Bogumeiell MAQUIUH, onepa-
mopoB u nompebumenet.

ITo Mmamepuaaram xypraara Hostel Vending,
2007, No37

VENDING BUSINESS, 2007/#4

Nestle Foodservices carried out compara-
tive investigation of the factors influencing
application of different kinds of coffee to
vending machines. During 6 months efficien-
cy of based in a number of sites 20 instant cof-
fee machines was compared to that of 20 bean
machines. According to Nestle experts opin-
ion, the results prove both qualitatively and
quantitatively superiority of the first group;
the main argument here is steep reduction of
service costs (16 % average)
and the total costs, result-
ing in improved profitabili-
Vo ty ( the per-dose prices of
o both the coffees being simi-
Iar).

Now in more details:

The instant machine is

! cheaper, since it's simpler.
‘ The time needed to reload
the machine and conse-
quently operator cost is 33 %
less. Better internal accessi-
bility, no need to clean the
filter decrease the visit dura-
tion by 8 minutes average.

The technical assistance
cost is reduced by 57%. The
simpler design failures (and
hence visits) frequency falls twice.

In addition to these factors, the company
marks that the time needed to serve a cup of
coffee drops from 30 seconds (bean coffee)
down to 10. The consumers coffee consumption
may be immediate without burn risk, since the
instant's serving temperature is 75¢?C, whereas
bean coffee is 10?C hotter.

As for the taste, according to Nestle, the
assortment of Nescafe drinks is adapted for all
tastes, and the quality is stable.

It is stated that because of all mentioned
above, despite the observed today domination
of roast coffee machines in Spain, there exists
some definite trend in favour of the instant
machines among manufacturers, operators and
consumers.

Based on Hostel Vending magazine,
2007, #37
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(IIpogorxenue. Hauaro cm. #3-2007)

B npegrlgyuiem HoMepe Mbl COOOWAAU O CeMUHape
«Bcmpeua ¢ NAMA», opranusosanHom komnarueli " AB-
mo6ap” B Cankm-Ilemep6ypre. B coompemcmBuu ¢ gam-
HBIM 0DeWaHUeM paccka)eM 0 HeM boree NnogpoOHO.

Beau cemunap npeszugenm NAMA, npogpeccop, gok-
mop 3KoHoMuueckKux Hayk Puuapg I'upgec ((pomo cresa)
u ee Buue-npeszugenm, npogpeccop Asn Membloc, komo-
pble NOCMAPAAUCh gamb YIACMHUKAM CEMUHAPd pPeKo-
MeHgauuu, KaK OpraHu30Bams cBol OU3HEC MAkK, YmooOhl,
YGOBAEMBOPAA KAUEHMOB, OH OCINABAACS NPUOBIALHBIM.

B cBsA3u ¢ pacmyuwell mengenyuel K nepexogy Ha 6e3-
HOQAUYHBlE  Ccucmembl
pacuema (gebummuble u
KpegumHble  Kapmbl),

Begyujue rOBOpUAU O

MoOM, KaK Aydule npous- :

BOGUMb 3MY 34MEHY, !

umo Boobwe Awgu gy-

mawom o0 6e3HAAUYHOM

pacueme. [lo gaHHbIM

NAMA, okoaro 15% no- \
Kynameael yxe UcC-

noab3yrwom GECKOH-

MmaKmHble CUCMEMbl

paciemaq, HO OOAbUIUH-

CMBO NPOGOAKAEM PACCHUMbIBAMbCS NPUBBLINHLIMU KAP-
mamu (55 % ) u HaauuRbMU (30 % ).

Ilo mHeHuI0 Begyu,ux, NPABUALHOE MeCIMO gAsl nepe-
X0ga Ha Oe3HAAUYHYIO cCUCmeMy paciemda — 2mo ABMo-
Mambl, ¥ KOmMOpPbIX TOgoBol 00beM NPOJAX COCMABAA-
em 0koA0 $5 mbic. Ha HOBYI0O cucmeMy onAamsel HyKHO
nepeBogumb BCe MAUIUHbl MOUKU; B NDOMUBHOM CAY-
yge noKynameaAb, KOMOPOMY YK€ NPUWAOChH BblMma-
wump CBOU OYMAXHUK gAs moro, umoObl pacnAqmumab-
€Sl 34 CHIK, BpAG AU CINQHem ONAGHUBAMb Ird3UPOBKY
Kapmodu.

AMepuKanybl 3qHUMAIOM OGHO U3 NepPBblX Mecm B MU-
pe no nompebieHU Koge Ha gywy HaceAenus. B yupesx-
geHUAX U HA NPegnpusmusx y3aKoHeHbl 1-2 nepepniBa
HQ Kogbe 3a pabovull geHb. AOASL AMEPUKAHCKUX nompe-
bumeael, nblOWUX Koghe exKegHEBHO (57 % B3POCAOro HA-

CYbM N Fi:PALHbL. ".0OE
LE RCYAL ‘rima Karra

BoicTpopacisopuMblil Kode ¢ XxopoLLo chanaHCMpOBaHHbIM BKYCOM

500 r
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(Continuation. See the beginning in

#3-2007)

In previous issue we wrote about a seminar
«Meeting with NAMA», organized by
«Autobar» company in St.-Petersburg.
According to the promise we have given, in this
issue we'll give a more detailed information
about it.

The speakers of the seminar were president
of NAMA, professor, doctor of economics
Richard Geerdes (left photo) and its vice-presi-
dent, professor Dan Mathews. They tried to

. give the par-

ticipants use-

| ful recommen-
dations how

to organize
the business
| | so that it sat-
isfies cus-

tomers and
remains prof-
itable.

In connec-
tion with the
I growing ten-
dency of transition to non-cash payment sys-
tems (debit and credit cards) the speakers dis-
cussed how it is better to organize this transi-
tion, what people think of the non-cash pay-

ment systems. According to NAMA sources
about 15 % of buyers already use contactless
payment systems, but the majority continues
to pay using habitual cards (55 %) and cash
(30 %).

According to the speakers’ words, a proper
place for transition to non-cash payment sys-
tems are VMs with individual sales volume
about $5 thousand per year. It is better to
equip all the machines of a given poinl with
new payment system, otherwise the buyer who
had already pulled out his wallet to pay for a

I S I N N

T
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CeAeHUs), NPEeBbICUAQ HUCAO MeEeX, KMo ynompebasem
npoxaagumeAabHble Hanumku (51% ).

Ilpogorxaem cmpeMumeAbHO pacmu YUCAO PETYAAD-
HO ynompebaaiouux koge npegcmasumereti MAQguIero
nokoaerusa. Macwumabbl nompebAeRUA YBEAUHUAUCH B
pekopghble cpoku: B 2003 r. kogpe nuau 16 % MOAOgGbIX
Awogell B Bozpacme om 18 go 24 aem, B 2006 r. ux koauye-
cmso gocmurao 31 %, a B 2007 r. — yxxe 37 % . B cmapwiux
BO3PACMHBIX KAMETOPUAX JOAA eXKegHEBHO NompeOAsIo-
wux Koge cpegu Arogeu om 40 go 59 arem cocmasura
61%, a cpegu auy cmapuie 60 — 74 %.

Heb6e3pinmepecHo 03HAKOMUmMbCA ¢ 0630pOM amepu-
KQHCKOTO PbIHKAQ BEHGUHIQ, NPEGCMABACHHbIM HA CeMU-
Hape. B AMepuke YCMAHOBAEHO 7 MAH MQUUH, TOgOBOU
06beM NPOGAK KOMOPBIX B COBOKYNHOCMU COCMABASIEM
$44 mapg. Bcero B Amepuke om 6 go 8 muic. onepamop-
CKUX KOMNQHUU, JOAsL KOMOPKIX, B 3ABUCUMOCIMU Om Io-
goBOro 00beMa NPOgaX, pacnpegeAsiemcs CAegyroujum
obpaszom:

Menee $1man—75%
$1—49mrn — 18%
$5—9,9man —4Y%
$10 man — 3%

Cmpyxkmypa mecm yCINAHOBKU:
28 % — npegnpusimusl
27 % — yupexgeRnus
21 9% — moproBsle npegnpusmus u
obujecmBeHHblE MECMA

Loaee

11% — obpasoBameAabHble YUpEXKGEHUA

4% — MeguUUHCKUe yUpeKgeHUs

9% — npouue

Cmpyxmypa npogax:

10% — ropsinue Hanumku

54 % — XO0AOgHBIe HANUMKU

27 % — ega, BKAIOUQA CH3KU

9% — npouue moBapkl

Ewe ogrotll memoU 0blAQ NPABUABHASL OPIARU3AUUA PA-

6ombl KOMRARUU. Omo BricmynAenue OblAO, B NEPBYIO
ouepegb, OpUEHMUPOBAHO HA pYKOBogumeAel Komna-
HUul, KeM SIBASAUCH MHOTUE U3 YYQCMHUKOB CEMUHAPA.
Peup wara 0 mom, Kax 6bumb XOPOULUM AUGEPOM, KAK BeC-
mu CBOIO KOMUHGY K HaMeUeHHOU UeAl. Y Xopowero Au-
gepa Bcerga ecmsp SICHOE NOHUMAHUE UeAl, HemKoe Buge-
Hue Oygywero coet xkomnanuu. On goAKeH yoequmbcs
B MOM, 1m0 CMPYKMypa Opranu3auyul coompemcmayen
ee OCHOBHOU UeAu. PykoBogumeab goAXeH yMems gOHe-
cmu 3my yeAb go CBOUX COMPYGHUKOB. [Ipu 3mom BaXHO,
umofbl nocaegHue OblAu ofecneveHbl BceM Heolxogu-

Ko i R FL HAX
i PoU 16 ARASICA

100 % Apabuka

1000 r
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snack is hardly expected to pay for a soda with
a card.

Americans hold one of the first places in the
world in coffee consumption per head. In offices
and at enterprises 1-2 coffee-breaks during a
working day are legalized. The share of the
American consumers drinking coffee every day
(57 % of the adult population) has exceeded
the number of those who consume soft drinks
(51 %).

Coffee drinking among younger con-
sumers continued to soar in 2007, reaching
a new record of 37% among 18 to 24 year
olds, up from 31 % in 2006 and 16 % in 2003.
Daily coffee consumption among 40 to 59
year olds and those 60+ also increased to
record levels in 2007 at 61% and 74%,
respectively.

It's interesting to acquaint with the review of
the American vending market presented on a
seminar. There are 6,000 — 8,000 operating
companies and 7,000,000 machines on location
in America, their annual sales comprise $44 bil-
lion. The share of operating companies,
depending on annual sales volume, is the fol-
lowing:

Less than $1 million annual sales — 75 %

$1 million — 4.9 million annual sales — 18 %

$5 million — 9.9 million annual sales — 4%

More than $10 million annucal sales — 3 %

Location Mix

28 % Manufacturing premises

2% % Office

21Y% Retail/Public

11% Education

4% Health Care

9% Other

Sales Mix

10% Hot Beverages

54% Cold Beverages

20% Snacks

7% Food

9%  Other Products

One more topic of the seminar was a prop-
er organization of the company’s work. It was
addressed, first of all, to the leaders of com-
panies who prevailed at the seminar. What is
to be a good leader? A Good Leader has a

291 pyb. ,.




MbIM gASl MOIo, 4IMoObl KQUECMBEHHO BbINOAHSMb CBOIO
padomy. Xopowull pykoBogumeAab gaem CBOUM COMPY(-
HUKaM CBoOOgy gelicmBull — OH He 3aHUMAEeMC s « MUKDO-
yNpAaBAEHUEM», SIBASIEMCS Al CBOUX COMPYJHUKOB He
MOABKO O60CcCOM, HO u napmuepoM. CompygHUKU CKAOH-
Hbl YBAXKAMb PYKOBOGUIMEAS, KOMOPbIU NoggepXubaem
UX, 0COOEHHO NOCAE MOro0, KAK OHU gONyCMUAU OwWUOKYy.
XBarumpe 3a XOpOwWoO NPOGEAQHHYI0 pafiomy Ayquue nyo-
AUYHO, KpUMUKOBAMb — B YACMHOM nopsigke. HyxHO
yMems cmpoums goBepUmMeAbHble OMHOWEHUS CO CBOU-
MU CoOmMpygHUKaMU, obwambCsli ¢ HUMU, 3QgaBamb KAK
MOXXHO DOAbULE BONPOCOB U BHICAYUWUBAMb OMBEMABL.

Ecmpb cmblcA nopyuamb AlOgaM papomy, ¢ KOmopou
OHU CNIPABASAIOMCA AYHWe BCEro, 1Mo NO3BOAslem UM gy-
Mamb, 4MO OHU YCNeUlHbl, d 3mM0O, B CBOIO OUepeyhb, NOBbl-
waem ux momuBayuio. Xopowul Augep caegyem npasu-
Ay UKIT:

1. Yemko cmaBums ueAb

2. Konmpoauposams pabomy

3. [IpuRuUMamb MOABKO CAMOE AyHulee

BaxHble pewleHUsA UHOTgAd NPpUXOgUIMCs NPUHU-
MQmb, PACNOAGIAst NPU 3MOM OrPAHUYEHHOU UHQOP-
mauuel. Ymobsl BrUKUMb, HYKHO Oblb OBICMPBIM,
rubkum, peulumeAbHbIM, MBOPUECKU NOGXOGUMb K NO-
CMABAEGHHBIM nepeg moboll 3agauam u He 60sAmbCs pu-
CKOBAMb.

VENDING BUSINESS, 2007/#4

clear vision or goal for the company's future,
he is able to make the team see, share and
adopt the goal. A good leader provides
resources for tne team to get the job done
and makes sure the organization structure
meets its mission. A good leader gives
employees freedom to act, he does nol micro-
manage. He is a partner with a boss of his
employees. It's necessary to let people do
what they do best and put them in position to
succeed. Employees respect a boss who
stands behind them, especially after they
have made a mistake. Work to build 2-way
trust, always. Compliment in public, criticize
in private. Communication is a two-way
street. Learn fo write, speak and listen well.
It is necessary to communicate with the
employees, to ask a lot of questions and to
listen to their answers.
A good leader follows the EIA concept:

1. Expectations are clearly set

2. Inspects the work

3. Accepts only the best

Sometimes big decisions have to be made

with little information.You need to be fast, flex-
ible, creative and willing to take risks.

CRAN ' Dixie Narco coir
T ?CS‘&.;



Illokorag npogoakaem 3QHUMQMB BUGHOE Mecmo
cpegu aMepuKkaHCKOU CcHIKOBOU npogykuuu. O6bem
npogax wokoaaga B CHIA cocmaua B 2006 r. okoro 6
mapg USD, cpegnegywieBoe nompebieHue smoro npo-
gykma — 6oaee 5 Kr B rog. Ha goaio mak Ha3blBaemMblxX
OPraQHUYeCKUX COPMOB WOKOAQGd NPUXOJUMCS BCero
70, 8 mar USD, Ho 3amo ama goas
— camasa onicmpopacmywast (49 %

B rog). Aas npou3Bogcmsda opra-
HU4eCKOro WOKOAQga UCNOAb3Y-
romcsi 600bl KAKQO, BbIPAU}EHHBLE
0e3 npuMeHeHUs NecmMuuyugoB U
repbuuugoB, a makxe cepmugu-
UUPOBAHHbLU €CAXap, MAcAo, QPpyk-
mul U opexu. KpynHele npoussBogu-
meAu NPOSIBUAU UHMepec K MmeH-
genyuu, npuobpems npaBa HA OPEHgbl OPIAHUYECKOIO

woxkoaaga: B mdae 2005 smo cgeaara Cadbury

Schweppes (6peng Green&Black's), B okmsbpe 2006 —
Hershey (0peng Dagoba).
New York Times / Hostel Vending

HTOIOBAA HHOOPMAILIUA

Oprarusamopsi:

«Ixcno-Tlapk Beicmasounsie Tlpoexmbl» u «Mecce Aroc-
ceabgopgh Mocksa»

Ilpu noggepxxe:

MuRucmepcmBa 2KOHOMUYECKOTO pA3BUMUs U MOProBAU
P, MockoBcKolU moproBo-npPOMbIIAEHHOU NAAQGMBL,

Eponetickoro uncmumyma moprosau EHI (Tepmanus),
Mesxgynapogrot Beicmasku EUROSHOP (Fepmanus),

Poccutickoro omgeaenus Mesxgyrapogroll accouyuayuu
mapxkemuHnra B pumetire POPAI

Poccutickoro Cosema Toproseix Ljenmpos

Ilpu yuacmuu:

Aenapmamenma nompedumMeAbLCKOro pulHKA u yeayr Ilpa-
Bumeabcmsa Mockssl (Poccus)

Hmoru B yugpax:

1. Baperucmpuposaau cBoe yuacmue 12 skcnonenmos u3
12 cmpan: Ascmpuu, Beaopyccuu, I'epmanuu, Hcnanuu,
HWmanuu, Kumas, Poccuu, CaoBenuu, CHIA, Typuuu, Ykpau-
Hbl, HiBetiyapuu.

2. Dxcnosuuus Boicmasku 3aHsAd boaee 4.000 KB.M.

3. BricmaBKy nocemuau 6oaee 15 mpiCA1 CNEYUAAUCMOB U3
P® u cmpan GAUKHEro u gaabHEro 3apyODeKbsi.

Ha BricmaBke OblAU npegCcmaBAEHbl CAGYIOUjUe PaA3geAbl:

Marasunocmpoenue (60% om obwell niowagu); XOAO-

Chocolate occupies a prominent place
among American snack produce. Its sales
totaled about $6 bin in 2006, an average
American consuming about 12 pounds per
year. The fraction of the so called organic
kinds is still rather small {$70.8 miInj, but the

value is growing rapidly
(49 % per year). Organic
chocolate is made of
cocoa grown without pes-
ticides and herbicides, of
certified organic sugar,
essential oils, fruits, and
nuts. Big-name companies
the
trend, acquiring organic
chocolate brands: in May 2005, Cadbury
Schweppes Plc acquired the Green&Black's

are responding to

brand, and Hershey Co. bought Dagoba in
October 2006.
New York Times / Hostel Vending

guabHOe obopygosanue (9% ); P.O.S. mapkemuHr, Bu3yaAb-
HBIU MepuaRgali3unr (18 % ); cBem u mexHoAOIuu OCBeWeHUus
(5% ); cucmembl apmomamu3ayuu u cucmemsl 6ezonacHocmu
B moprosae (8% ).

Bricmaska SHOP DESIGN RUSSIA exerogrno coGupaem Hd
Kpacrott Tlpecne xpynHeluux UrpOKOB DBIHKA GASL JEMOH-
cmpayuu ompacAeBblX HOBUHOK U BO3MOXKHOCIel B gu3aline
u 000pygoOBAHUU MATA3UHOB. B smom rogy opranu3amopos u
nocemumeaeti 0COOEHHO NOPAGOBUA BbICOKUU YPOBEHb
OOpMACHUA CMERYOB. AUNAOMBL 30 AyHuwiull gu3alin 9KCno-
suyuu noayuuau: 1 mecmo - komnanus IndexEventus, 2 mec-
mo - komnanus Red Line, 3-e mecmo — komnanus Heroyuanm
(sce - Poccua). B pasgere Cucmembl asmomamu3sayuu. Kom-
MYHUKQUUU U uHgpopmayuonnsle mexnororuu. Cucmembl Oe3-
ONACHOCIMU KPOMe gpyrux yuacmBOBAAU KOMNAHUU YHUKYM U
Himpux-M.

B mpemutl pa3 npowea Pecmusars POP/POS Pexaambl
2007 «BestPoints!», komopsili BKAO4WaA B cebs Hayuonanb-
bl KOHKYpC Ra Ayuwutl gucnaetl u MexxgyrapogHyio Konge-
peRyuo No npodAeMaM pa3BUMUs U UCNOAb30BAHUA CPEeYCmB
BU3YGABHBIX KOMMyHUKauull B mecmax npogax. Decmusanrb
npopoguiacs Pocculickum omgeaenuem accouyuauyuu POPAI
COBMECMHO ¢ KoMnaHusamu « Ikcno-Ilapk BeicmaBounble npo-
exmbl» u «Mecce Arcceabgopd Mocksar.. Obaagamerem
GRAND PRIX ¢pecmusars cmana komnanus VIRTU.,
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B smom rogy ucnoansemcsa 80 rem HayuonaAb-
HOU accoyuayuu KoAymoOulickux npou3pogumeanell
kogpe (FNC).

FNC o6begunsiem 500.000 koaymoutickux ¢pep-
MepoB, BbIpauWuUBarOWUXx Koge, u nepepabomuu-
KoB. Accoyuauus rapaHmupyem npou3BogumeAsim
u pepmepam « 4HeCmMHyIO YEeHy», d He PhIHOYHYIO, KO-
mopas Moxxem Oblmb Kamacmpoguuecku HuU3Kol.

AonorrHumenansnbie goXoghl, NOAYUEHHbIE B Nepu-
0g BbICOKUX MUPOBBIX UeH Ha Koge, NO3BO-
Asrom Accoyuauuu COXpaHAMb MUHUMAAb-
HBlI ypOBeHb UeH B nepuog ux obuiero na-
geHus. B nauare 90-x sma cucmema Kom-
NEeHCcupoBaAad (hepmepam nomepu HA CyMMy
1,5 mapg. goarapos.

Apyrum cnoco6om BO3BpaujeHust npudbl-

Au FNC B o6wiecmBO u noBblUIEHUST KQYeC-
mBA XU3HU MUAUOHOB AlOgel SABASEMCS
agpecHast nporpamma cmpoumeAbCmBa
WKOA, gopor u OOAbHUU, !

AAst NOAyveHUs npaBa pa3mew,amb AOro-
mun Cafe de Colombia Ha ynakoBke npo-
u3BogumeAab 00513aH NPOXOgUMb €XXEKBAP-
MAABHBII KOHMPOAb KQUECMBA NPOU3BOGJCMBA.

INokynameau koge c¢ aoromunom Cafe de
Colombia, nomumo 0coO3HQHUA CBOEl NPUHAGAEX-
HOCMU K agpecHOl NoggepyXKe HeAerkoro mpyga
KOAYyMOUUCKUX (hepMepPOB, NOAYUAIOM HEMAAOBAIK-
HYIO BbIIOGY B BUg€ YBEPEHHOCIMU B MOM, 1O KO-
e gelicmBumeAbHO BbICOKOTO KAueCcmBd U BhlPd-

wieH B Koaymouu.
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This year ‘he National Federation of
Colombian Coffee Growers (FNC) cele-
brates its 80th anniversary.

The FNC urites 500 000 Colombia’s cof-
fee farmers. The Federation makes sure
that producers and growers are paid a fair
price, not jus. the market one, which can
fall catastrophically low. Extra revenue
generated when the world prices are high

is accumulated to maintain a min-
imum price when they drop. In the
early 1990's this system served to
compensate the farmers’ $1.5 bil-
lion snortfall.

Invastment to improve the infra-
structure — e.g. schools, roads and
health centers — is one way the

' FNC channels profits back into the
‘ community and enhances the qual-
ity of .ife for millions of people.

To obtain the right to use the
i logo Cafe de Colombia the produc-

er is subjected to quarterly quality
control.

The buyers of a coffee with the Cafe de
Colombia logc besides understanding their
belonging to the direct monetary pay back
to the Colombian Cafeteros for their toil also
have their own benefit as an assurance that
the coffee has high quality and Colombia

origin.



Bce Briienepeuucaennnle gelicmsus Accoyua-
4uu MOXKHO OXAPAKMepu30Bamb OgHUM eMKUM No-
HAMUeM — «4eCMHAs MOPIOBASLY,

Ilpogaxu moBapoB, rapanmupyouue cnpa-
BegAUBble YCAOBUSL gASl (hepMepOB B PA3BUBAIO-
WUXCsl CMPAHAX, YBEAUYUAUCH 30 NOCAEGHUE MPU
roga boree wem B gsa pasd. [lpumeRumeAbHO K
FNC pocm 06beM0B Npogax cBUgemeAbCmBYyem
0 goBepuu nompebumearell He MOAbKO K Mapke
Accouuayuu, HO U Ko BKycy. Ilepsbill kogpe FNC
nosisuacst 80 aem naszag. Ceroghs npo-
gykuus ¢ aoromunom Cafe de Colombia

npogaemcsa B 17 cmpanax 452 komnanusi-

MU U omBeuaem MeXGYHAPOGHBIM CMAH-
gapmam «4ecmuoll mopropau». Ilpumep- |

HO ¢ cepeqgunbl 1990-x ona usBecmHa u B
Poccuu.C smoro roga B 4UCAO NOCMAB-

UUKOB KOghe gAsl BEHJUHTA C AOrOMUNOM

Cafe de Colombia na poccutickuill phlHOK

BouleA KpynHeuwul eBponeuckul npo-
U3BOgUMeAb UHIDEgUeHMOB gamcKas
xomnanus EBporpan. KCKAO3UBHbIM GU-
cmpubbiOmMOpPOM UHTPEgUEeHMOB
Eurogran B Poccuu u CHI saBademcs
cemb MOProBbX ABMOMAMOB «Accopmu»
(www.assorti.ru).

Menegxep «Accopmu» no mapkemuHnry laau-
Ha 3aMQHOBA NOgmMBEPGUAQ, UMO KOMNAHUSA
npegaaraem Ha pocculickull PhlHOK CyOAUMUPO-
Banuplll kKogpe mapku ~Cafe Fiesta” uz 100%
Apabuku, BuipauienHoU B koAymoOulickux Kopgu-
AbEPAX.

Pegakyus xypHaira noggepkuBaem KOMNAHUL,
cAegyoujue HOBbIM gAsL HAC NPUHYUNAM «4ecmHol
moprosau», u xeaaem FNC reomcmynHo caego-
BamMb NPOBO3TAQUIEHHbLIM 80 Aem momy Hasag ry-
MQ@HHBIM NPUHUUNAM «... 3QUUMbl U NOGGepKKU

npouzsogumeaeti koge».

All above mentioned actions taken by the
FNC could be named by one capacious
word combination- “fair trade”.

Sales of goods that promise a better deal
for farmers in developing countries have
more than doubled in the last three years.
Rising sales figures show that the public not
only trust the FNC mark but trust their taste
too. The first FNC labeled coffee appeared
80 years ago. Now products carrying the

mark Cafe de Colombia are sold in
17 countries through 452 compa-
nies and meel internationally rec-
ognized standards of fair trade.
Starting from the middle nineties,
it is well-known in Russia.

This year a large Danish vend-
ing ingredients producer Eurogran
has become one of the companies
providing Russian customers with
Cafe de Colombia labeled prod-
ucts. The Furogran ingredients

- exclusive distributor in Russia and
CIS is the vendiag chain “Assorti”
(www.assorti.ru).

“Assorti” markeiing manager Mrs.
Galina Zamanova confirmed that the com-
pany suggests to the Russian market FNC
labeled freeze dried instant coffee "Cafe
Fiesta” made of 100% Arabica beans
grown in the Colombian Cordilleras.

The “Vending Bus.ness" editorial board
encourages the companies leading the
way with this new “fair trade” offer and
wish NFC to follow up persistantly the
declared 80 years ago humane principles
of " ... building the prosperity of the coffee
farmers”.

VENDING BUSINESS, 2007/#4
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IToruna HexkpacoBa, ren. gupekmop OO0
«CaBen» (Mocksa)

Hcnanckas MawuHOCMPOUMEAbHAST KOMNAHUS
Jofemar — ogur u3 KpynHeliwux eBponetickux npo-
u3Bogumeaell MOProBbIX ABMOMAMOB — GO NOCAEG-
Hero BpeMeHU OblAQ He CAUWKOM nonyaspHa B Poc-
cuu. T.e. cneyuaaucmsl, KOHEHHO, 3HAAU €€ HA3BA-
HUe, HO, NPABgd, KOA€OQAUCh, KUK NPABUABHO €T0
npouszHocums. [ToamoMy cpa3sy Xe BHeCY SICHOCMb!
COTAQCHO UCNAHCKUM NPABUAGM umeHrus, Oykse J co-
omBemcmayem 3BYK «X», xoms 3a pyboexamu Hcna-
HUU 4acmo Npuxogumcsi CMAAKUBAMBLCSA C
TQAALCKUM «K» U QHTAUUCKUM «gX». HMcnanubl K
3MOMY NPUBBIKAU U, TOBOPsl NO-QHTAUUCKU, CaMu
NOGAGKUBAIOMCS NOG GHIAOCAKCOB.

Ilpogykuus Komnanus napy pa3 NOsBASIAACH B HA-
wel cmpaHe RHA BbICMABKAX, HO CepPbe3HO ee Nnpo-
gBUXEHUeM, HACKOABKO HaM U3BECMHO, HUKMO u3
pocculiCKuUX guAepoB go CUx nop He 3aHuMaacs. [1o
Kpatinell mepe, pekramy usgeaull ¢ mapxou Jofemar
y HGcC Mbl He BCMPEdYaAUu U PEWUAl BOCNOAHUMbB
smom UH@GOPMAUUOHHbIU npodea, mem OoAree, umo
«CaBeH» ABASIeMCsl OUUUAABHBIM guAepoM « Xoghe-
mapa». Keaanue 3mo OKOHUQMEABHO OKPENAo noc-
A€ MOro, KAk HaM NpegocmaBUAGCE BOZMOXHOCMb
nocemumhb NPOU3BOGCMBO KOMNAHUU B aBrycme
2007 r. EcAu npocymmMupoBamb AUYHblIE Bneuamae-
HUA U UHGOPpMAYUIO, NOAYUEHHYIO U3 OmgeAd mMap-
KemuHra, mo BbIpUCOBLIBAEMCS CAegylowas Kapmu-
Ha. Ima6-kBapmupa u 3aBOg KOMNAHUU HAXOgAM-
csi B HeboabwoM ropogke Ilepaarbma (obracmes Ha-
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Ipu BBe3pe Ha Tepputopuio. CAeBa — aBTOP CTAThA,
CIIpaBa — ee 3aMeCTUTeAb

At the entrance to the premises. The author is at the left,
her deputy — at the right

Polina Nekrasova, CEO “Seven" Co. (Moscow)

Spanish Jofemar company is one of the largest
European manufacturers of vending machines. It
has not been too popular in Russia so far. Certainly,
the experts knew its name, but hesitated how to pro-
nounce it correctly. Therefore I'll make it clear at
once: according to the Spanish rules of reading, let-
ter J gives sound [kh] though out of Spain it is often
pronounced as Gallic [3] and English [d3]. The
Spanish have got used (o it and, speaking English,
adopt themselves to Anglo-Saxons.

The company's produce appeared in our country
few times at exhibitions, but as far as we know, nei-
ther of Russian dealers has promoted it seriously. At
least, we did not see any ads of products by Jofemar
in our country, so we decided to fill up this informa-



CynepasTrBaHAAABHOE HCIIOAHEHHe, Superantivandal enclosure

Bappa), B 400 km om bapceaonsl (kemamu, B Hasap-
pe JXe KBapmupyem gaBRUWHUU KOHKypeHm «Xo-
gemapa» — Azkoyen). IThowags, 3aruMAEMAsT KOM-
narueti B [lepaarbme, — 30 mbic. kKB. M. YucA€HHOCMb
nepconaaa — 240 yenroBek, komopele mpygamcs B 11
omgeAax (genapmaMeHmdax): mpu — agMuHUCmpa-
MUBHO-YNDPABAEHUECKUE, OmgeAa

uccaegoBaHUll U pa3pabdomok (C
nogpasgeAenusaMu 3AeKmMpPOHU-

KU, npOrpamMMHOro obecneuenus

U KOHCIMPYKIMOPCKO-MEeXQHUYeC-

KUM); mexomgeAa (skcnayamauyu-

OHHblEe CAYXOblJ; AOTUCIMUKU, UH-

dopmayuu; npou3BogCcmBEeHHbIU;

MAPKEeMUHIa;, NPOGaK; KOHMPOAS

Kauecmsa.

Komnarus 3aHuUMaem o4eHb cephe3Hble No3uluu
HQ MUPOBOM DBIHKE BEHJUHTOBOIO OOODPYJOBAHUSL.
OHa umeem guauanrt B CLIA, BeaukobpumaHuu u
Opanyuu, a B 51 cmpane — 0pulyuaAbHBIX GUAEPOB.

Ha cerograwHull geHp CMPyKMypa npogykyuu
KOMNAHUU BKAIOHQem B ce0st 7 AUHUU BEHGUHI'OBbIX

GBMOMAMOB, 2 AUHUU NAGIMEKHBIX cucmeM, 2 AUHUU

—
PO

tional gap, especially since Seven is the official deal-
er of Jofemar.

This intention got firm after we were afforded an
opportunity to visit the company's plant in August,
2007. Summarizing personal impressions and the
information of marketing department gives the fol-

Iowing picture. The headquarters
and the plant of the company are
situated in a small town Peralta
(Navarra province) in 400 km
from Barcelona (by the way,
Jofemar’s long-standing com-
petitor Azkoyen is quartering
there too). The company occupies
a territory of 30 thousand m? in
Peralta. The number of employ-
ees is 240. They work in 11
departments: three — administrative and manageri-
al; R&D (with subdivisions of electronics, software
and master mechanics); engineering department
{operational services); logistics; information; func-
tional; marketing; sales; quality control.

The company takes up a very serious position at

the world market of vending equipment. It has affili-

TeppuTopus AOCTATOYHO BEAMKA, UTOOBI
IIepPCOHAA e3AUA TIO Hell Ha BepocHnepgXx. The
site is large enough for the staff to use cycles to
Cross it.

VENDING BUSINESS, 2007/#4
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aBmMoOMamMoB NO Npogaxe curda-
pem, HO CerogHs nepBoe Mecmo
3qHUMdem apmomam no npo-
gaxe CHYKOBOU npogyKyuu
Vision. Ha yauuax ucnaHckux
ropogoB MOXHO 4aCmo Bcmpe-
mumb aBMOMaM No Npogaxe |
MoOpoXeRoro Iceplus. I[Npakmu-
uecKu BCA NPOGYKUusi KOMNa- L

HUU BBINYCKAemcs B AHMUBQH- - -
GaABHOM UCNOAHEHUU; NPO pAg

u3geAull (Hanpumep, aBMoMam

no npogaxe npoxaaguimeAb- I i l

HBIX HQnUMKOB Arclics) cneyu-
QUAbHO OrOBOPEHO, 4YMO OHU
NPEgHA3HAUCHbl gAs 3KCNAYQ-

mayuu Hda yauye, Hmo geaaem

ux oco6o npuBAeKAmMeAbHbIMU

gAsl POCCUTICKOTO PHIHKA. AyMQato, 4mo ycnex xgem B
Poccuu u aBmomambl gasi npogaku ropadet egbl
Gourmel.

HackoAbKO u3BecmHo, y BEHGUHIOBBLIX ONepamo-
POB NONYAAPHBL U NAGMeEXXHble cucmeMbl Jofemar, B
mom yucae MmoHemonpuemHuku J2000, kynroponpu-
emHuKku BT10 u cucmembl cuumsiBaHust kapm J130.

Komnarus gocmamovHo XOpowo 3apeKOMeHgo-
BaAa ceds, umobbl NOCMOSIHHO COMPYGHUYAmMb C
BEeCbMU U3BeCMHBIMU MUPOBBIMU U €BpPONneucKumu
bpengamu (nanpumep, Danone). 3aka3uukoB npu-
BAGKAQIOM HE MOABKO nompebumeAbCcKue CBOUCMBA
npogyKyuu, HO U NYHKMYydAbHOe CoOAl0geHue KOM-
nanuel CPOKOB NOCMABKU U TOMOBHOCIML ee (npu
gocmamoyHno KpynHeIX napmusax) pabomamb no
CneyuaAbHbIM 3aKa3aM. Tak, gas KpynHoU UMAaAbSAH-
ckoti mabaunol komnanuu Romeo Oblaa paspado-
MQHA cCNeyuaAbHasi MOgeAb dBMOMAMA No NPOgaxe

curapen.

CGopounkiit tiex, Assembly department.
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ated companies in USA, Great
Britain and France and official
dealers in 51 countries.

Today the structure of the
company's produce includes 7
lines of vending machines, 2
lines of payment systems, 2
lines of cigarette machines,
R but the first place takes snack
selling Vision machine. In the
streets of Spanish cities one
| : can often see Iceplus ice-
cream selling machine.
Practically all the produce of
the company is manufactured
in antivandal enclosure; a

1 number of products (for exam-

ple, Arctics — a VM selling soft

drinks) are intended for operation in the streef,

this makes them especially attractive to the

Russian market. In my opinion, Gourmet vending

machines selling hot meals will be a great success
in Russia.

As far as we know, Jofemar's payment systems
including J2000 coin-acceptors, BT10 banknote-
acceptors and J130 card reader systems are in vend-
ing operators' good graces.

The company has proved itself well enough to
cooperate with well-known world and European
brands constantly (for example, Danone).

Not only the consumer properties of the produce
attract customers, but also punctual fulfillment of
delivery terms and the readiness of the company (if
the party is big) to work under special orders. E.g., a
special model of cigarette vending machine has
been developed for a big Italian tobacco company
Romeo.

| «oema !

N CepsucHble CAYKOB — B IIOAHOH TOTOBHOCTH.
Service is at fool readiness.



H3z wmama

Msnr pacnpo-

cmpaHsiemcsi HO-

N Basi MOgQ: urpo-

i . BOs cucmema

muna «KpaH»

(Bpoge mex, Ka-

KUMU gemu Bbl-

yXKuBamom geuie-

Bble UrDYWKU B

obulecmBEHHbIX

Mecmax) ucnoAb-

3yemcsi gasi mo-

ro, ¥moOsl NONLIMAMbCS BHIAOBUMb U3 QKBAPUYMU

... Aobcmepa. AAsi 3mOro MEXQHU3M KPAHA € Kynio-

pPONpUEeMHUKOM COYemaAl ¢ XOpOoWUM GKBApuy-

MOM (C OXAGKgeHUueM, buoguibmpayueltl U m.g.;

OMQAphl, NOKQ HE NOUMAHbL, NOAYyYaiom cBol pauull

Kopm). B umore noayuuiach urpoBas MAUWUHd

Maine Lobster Game, rge MOKHO nonblmamshb CHdC-

mbs 3a gBa goarapa. Ecau B Oape, rge Bce 3mo

¢dynxyuorupyem, ecmb BO3MOXHOCIb, MO gOOBIUY

MOXXHO cBaApumb U ynompefiums, nouimu «He Om-

X0gst om Kacchl». M3 npuBoguMblx yugp no rogo-

Boli npubbiau ($10 000) u cpoky okynaemocmu (10

MecAueB) MOXHO CgeAamb BBIBOgG, 4MO MQUUHA

cmoum 0koA0 $8000. FoBopsam, 1Mo B ygauHbIX Me-

cmax goxog 6pymmo moxem cocmasasims $2000 B
HegeAw u Doabuwie.

www.lobstergame.com

A new fashion spreads from the State of Maine: a
crane game system (like thoz > used by kids who fish
toys in public places) is used to try and catch a lob-
ster in an aquarium. For this »urpose the crane-and-
claw system is coupled wit!. a bill acceptor and a
good aquarium (equipped wi_h chilling, biofiltration,
etc.; the lobsters are fed with their craytish food). This
resulted in a gaming machine called Maine Lobster
game, where one may try cne's luck for, say, two
bucks. If it's possible at the bar or the restaurant
where it all functions, it is possible to boil and con-
sume the catch at the spot. .“-rom the values of esti-
mated annual profit ($1000C) and the pay-off time
{10 months) one can deduce the price of the machine
is about $8000. It is stated that at good points the
gross profit can amount to $2300 and even more

www.lobstergame.com

bt
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bpa3uabckas KogellHas accoyuauusa NPUHAAQ PEWEeHUe ONAQ-
mump WKOABHBIU 3aBMPAK | MAH MaAeHbKUX OpA3UABLUEB U §O-
NOAHUMB ero YawkKol Koge, 4mobbl OHU Aydwie yiuAuch. I1To o6b-
SBAEHHOMY NAQHY, KAXgasi 00XKAPOUHAs KOeUHblX 3epeH JOAXK-
Ha no3abomumbCsa KaK MUHUMYM 0 500 WKOABRUKAX, npegocma-
BUB UM OecnAamHblU 3aBMPAK U3 KOe, MOAOKA U xAedd.

«/Aemu nbom B wWKoAe caagkue Hanumku. I'louemy 0vl He noga-
BamMb UM BMECMO 3moro Koge, umobbl OHU Oblau OoAee BHUMA-
MEeABHBIMU U COCPegomO4eHHbIMU?S », rOBOpuUm npogeccop Aapcu
Auma, HQywHbI KOHCYABIMQHM 3MOr0 NPOEeKMa, HA eXerogrou
KOH@beperyuu accoyuauyuu, npoxogsawell Ha ceepe bpasuauu.
Ilpogeccop Agpuana @apax u3 ynusepcumema Puo-ge-XKanel-
PO mMaxxe noggep xuBaem ugero nogasams Koge gemsm, yBepsis,
4umo B HeM Cogep Xumcs MeHblle 2 nPoueHmoB KOgeuHd U 4mo OH
nomoraem CHU3UMb PUCK 3a00A€BAHUSA PAKOM, CEPgEeUHO-COCYyqu-
cmbiMU 3a00AEBAHUSIMU, AAKOTOAU3MOM U genpeccuell.

Bbpasuaus ¢ Haceaenuem B 185 MaAH — KpynHelwul B Mupe no-
mpebumean Koge nocae CLIA. B 6pa3uirbCKUX peruoHax, Bblpa-
WUBQOWUX Koghe, gemu HaHUuUHQIOM NUMb €ro ¢ paHHero Bo3pac-
ma, max 4mo HOBAA Ugesi He BbI3BAAQ npomecma B 00ujecmae.

The Brazilian coffee association has made a decision to pay for
school lunches of 1 mn small Brazilians and to add a cup of coffee
to their breakfast so that they study better. Under the declared
plan, every coffee grains roastery is to take care of at least 500
schoolchildren supplying them with a free breakfast from coffee,
milk and bread. «Children drink sweet drinks at school. Why not
to offer them coffee instead — they will be more attentive and con-
centrated», professor Darsi Lima, the scientific adviser of this
project said at annual conference of the association which took
place in the north of Brazil. Professor Adriana Farah from Rio de
Janeiro University supports the idea and claims that coffee con-
tains less than 2% caffeine and helps to reduce risk of cancer,
heart diseases, alcoholism and depressions.

Brasilia with its 185 mn population is one of the biggest con-
sumers of coffee in the world (after USA). In Brazilian coffee-grow-
ing areas children get used to drinking it from very early age; this
is the reason why the new idea didn’t evoke protest in the society.
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JKypHaa yxe HEOGHOKDAMHO NyOAUKOBGA Mame-
puaasl 0 gesmeapHocmu komnarnuu S.M Coin u ee
npogykuuu. Ceroguss HAM X0meAoCh 0kl obpamums
0cof0e BHUMAHUE yumameael Ha Kogelnnlll aBmo-
mam Vista, Ha Komopblll KOMNAHUSL geaaem nepBo-
OuepegHYIO CIMABKY HA BHEUIHUX PbIHKAX, BKAIOUAS
pocculickull. K mo-

My Xe, Ha Mol

B3TrAsg, ucmopus

3Mmoro apmomama !
XApAKMepHa gAs !
KOMNAHUU.

MawuHa OblAa
30gyMAHQ KGK QAb-
mepHamuBa uma- !
AbsiHcKoU Colibri,
nonyaspHou B EB-
pone, ga u 3a ee
npegeaamu. KoHKy-
penm cepbe3HblU, o
nosmomy npexge,
yeM BbIXOgUMb 30
pybex, OblAa npogeAaHa OoAbWAsT paboma, BKAIO-
YaBUIAsT UHMEHCUBHYIO IKCNAYAMAUUIO ONkMHOU
napmuu B Kopee, Kumae u Poccuu. ITo pezyibma-
mam UCTbIMAHUU B KOHCMPYKYUIO aBmomama Obla
BHECEH psg U3MEHeHUl, KOMmOopble CyUleCmMBEeHHO
YAYHWUAU NEePBOHAUAAbHBlE XApaKmepucmuku. B
umore Mbl UM€eM CEeTrOgHsA COBPEMEHHYI0 MAUUHY
eBpOoNneucKoro gusaliHd, GOBOABHO KOMNAKMHYIO
(1600 x 492 x 658 mm} u Aerkyio (88 kr), paccuuman-
HYH) HQ NPUrOMOBAEHUE U PEaAU3auUIo geBsmu
Pa3HOBUGHOCMET ropsuuX HANUMKOB U pACMBOpU-
MbIX UHIPpEGUEHMOB, gAS Yero MQWuHA OCHAUEHd
wecmblo OyHKepaMmu. 3anac CmakaH4ukoB no [80
MA — 230 wmyk. ABmomam Moxxem pabomamb AUOO
HQ 3andce BOghl (CMAHGAPMHAS KAHUCMPA eMKOC-

mbio 30 A}, AuDO npucoeguHamMbCA (Uepe3 uaibmp)

The magazine has alreacy published materials
about the activity of S.M Coin company and its
produce. Today we would I'ke to pay our read-
ers’ special attention to Vista coffee-machine.
The company stakes on ii at foreign markets,
including Russian. Besides, in my opinion, the

history of this
machine is char-
acteristic for the
company.
The machine
' was conceived as
alternative to
Italian Colibri
popular in Europe
and beyond its
bounds. The com-
petitor is quite
serious, that's why

before entering

Poman Xa6ucos, rnasa npeacraeurenscrea S.M Coin (Mockea) the foreign mar-
Roman Habisov, head of S.M Coin (Moscow) representation kets a great work

including intensive operation of the experimen-
tal batch in Korea, China and Russia was done.
According to the results of the tests a number of
changes which have essentially improved the ini-
tial characteristics of the machine had been
brought into its design. As a result today we have
a modern machine of European design, compact
enough (1600 x 492 x 658 mm) and light (88 kg),
calculated for preparation and realization of
nine versions of hot drinks and instant compo-
nents for what the machine is equipped by six
containers. The stock of 180 ml cups is 230 units.
The machine can work either on a stock of water
{a standard canister containing 30 1) or joined
(through a filter} to a waterpipe. It can be

equipped by coin- and banknote-acceptors capa-
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K BogonpoBogy. Mawuna Moxem KOMNAEKMOBAMb-
CA Kyniopo- U MOREeMONpUeMHUKAMU, CNOCOOHBIMU
pasauvams Baaromy 30 cmpar;, umeemcs QyHKuus
BrIgauu cgauu MoHemamu. OO6HoBaeHHasa Vista
(SMC-180 FTB) cmoum npumMepHO B NOAMOPA pa3a
MeHbUe CBOUX 3ANAgHbIX AHAAOTOB.

Ob6cmosamenbHas gopaboOmMKa MAQUIUHbL CPA3Y Xe
gaAQ NOAOKUMEAbHblE PDE3YyAbIMAMBL. YKe B meue-
HUe nepBoro roga npogax (c cema 2006 no aemo
2007 rr.) B Poccuio 6bia0 BBe3eno 1180 asmomamos
Vista, uz komopsix 1050 npuxogumcs Ha MOgepHU-
3UPOBAHHYIO MOgeAb, WMO COCMABASemM NPUMEPHO
OgRY cegbMylo Bcero umnopma. Takum odpasom, 3da
ucmexkwiut rog Vista okasaarach camoll npogasae-
mot B Poccuu mogeanio! B smom ecmb u 6oAbULAA 30 -
cAyra gucmpuOblOmopoB, Cpegu KOMOPbIX 5 XOMeA
Obl 0cO60 ommemumb KoMnanuu «/Aekopanm», «Ba-
Aeo» u «IIpumaBeng».

Haxonaennbtll onklm no3BoAsem cgeaamb CAe-
gylowue waru: komnaHus S.M Coin omkpblBaem
cBou npegcmapumeabcmBa B KaHnage, Ykpauhe,
beaapycu, ®panuuu, boarapuu. OgHOBpeMEHHO
ugem paboma no pazpabomke U COBepPUIEHCMBO-
BAHUIO U gpyTrux MogeAel aBMOMAMOB, B KOMOPOU
NPUHUMAOM yyacmue He MOAbKO KopelcKkue U Ku-
matcKue, HO U pocculickue cneuyuaaucmsl. [lo-
caegHue pafomarom B OCHOBHOM B 3A€KMPOHHOU
cgpepe (Ali-Tu u MyaAbmuMegua cucmembl, measeme-
mpus).

Ouenb HageeMcst, 1Mo NAOGbl MAKOTO COMPYJHU-
YecmBa He 3aCMaBsm ce0s GOAro Xgamb.

Xomea Obl BOCNOAb30BGMLCS CAydaeM U obpa-
mumb BHUMQHUE HQWUX HbIHEWHUX U NOMEHUUAAb-
HbIX KAUEHMOB HA BAXKHOCMB IPAMOMHOI0 nogbopa
UHIpequeHmoB. B npomuBHOM cAyude gaxke BblCO-
Kue mexHuyeckue Xapakmepucmuku aBmomamad
Morym He obecneuumsp BbICOKOIO KQUeCmBQ Hanum-
Ka. A kaxk Bwrt nonumaeme, o Kauecmse apmomamd
nompedumeab cygum npexge BCero no Kaiecmsy
Hanumka.

ITo smomy nosogy cuumailo UearecooOpa3HbIM
NPUCAYWambCA K dBMOpUmMemHoMy MHeHuo Baae-

pus Pakumckoro, Bo3raasasiioujero gpupmy «Banreov,
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Updated
Vista (SMC-
180 FTB)
costs approx-
imately one
and a half
times less
than its west-

ern anada-

logues.
S u ¢ h
detailed

upgrade of the

machine has

brought posi- .
tive results at

Within I !
the first year of .

once.

sales (since

summer 2006 till summer 2007) 1180 Vista machines
have been imported to Russia 1050 of them is the
modernized model; this makes about one seventh of
all the imported machines. Thus, according to the
last year's results, Vista turned out to be the model
most sold in Russia! This is a great service of the
company's distributors among which I would like fo
note especially Lecorant, Valeo and Primavend com-
panies.

The saved up experience allows to take the fol-
lowing steps: S.M Coin company opens representa-
tions in Canada, Ukraine, Belarus, France,
Bulgaria. At the same time work on development
and modernization of the other models of machines
is done. Not only Korean and Chinese, but also

Russian experts take part in this job. The least work



bl CREYUAAUCTBL UMEom O0ABWOU onbim padomal
¢ Npo@eCcCuUOHAABHBIMU UHIDEgUEeHMAaMU JAsl BEH-
gunra. Kcmamu, no pe3yAbmamam UCNbLUMAHUU UH-
JKE€HePbl CePBUCHOU CAYXObl « BaAe0» gaAu BbICOKYIO
OUEHKY MeXHUYeCKUM XaQPAKMepUCmMUKAM aBIMOMA-
ma Vista u Bbipabomaau psag pekomeHgayull no ero
ycoBepuleHCmMBOBAHUK U akcnayamauuu. Ilpume-
HUMEABHO K UHIpegueHmam 3mu peKoMeHgauuu
BBITAAGAM CACGYIOWUM 00pa30M:

1. 72KerameabHO umems BCe URIPeguUeHmbl Om 0g-
HOro NPOU3BOGUMEAS, MO rAPAHMUPYem UX COBMe-
cmumocmb. Hanpumep, cyxue CAUBKU GOAKHbI
Oblmb COBMECMUMB! C KOhe N0 KUCAOMHOCMU, MAK
KQK 3MO BAUSIEM HA UX PACMBOPUMOCTb.

2. Koge rHeobxogumo ucnoab30BamMb MOAbKO CY0-
AUMUPOBAQHHBLU.

3. Caxap HYKHO UCNOAB30BUMb IMOABKO npogec-
CUOHQABHBIU BEHGUHTOBBIL, NOCKOALKY OH FapaHmu-
POBAHHO pacmBopsiemcs 0e3 0Cagka.

4. K BbIOOPY TOpsINEro ULOKOAQGa HEOOXOGUMO No-
golimu OCOOEHHO MU,ameAbHO, MAK KAK B MEHIO
Vista namp u3 geBsamMu HANUMKOB NPUromaBAUBA-
H0MCSl € ero UCNOAb30BAHUEM.

5. KanyuuHo B BUge romoBOro UHrpeguenma ume-
em CMbICA NPUMEHAMb MOABKO C VAVUWEHHLIMU NEH-
KooOpasyrowumi CBOUCMBAMU.

B 3axkarouenue He Mmory omkasams cebe B ygOBOAb-
CMBUU NPOUUMUPOBAMb HAWUX gUAEDOB U quCImpu-
OpIomopoB (meM 6oaee, umo Mol onblm oOueHUsA C
HUMU CBUgeMeAbCMBYem: OHU MOT'YIM I'OBOPUMb HE
MOABKO NPUAMHBLIE BeWU):

- [Ipowao HemMHOTUM OOAE€E GBYX A€M, U Mbl C YGO-
BOALCMBUEM omMedaeM mom (paKm, 4mo MAUWUHbL
S. M Coin yBepeHHO 3aHUMAIOmM OGHO U3 AUGUPYIO-
Wux noAoKeHul no npogaxxam. Bce 3akonomeproO:
NPABUABHOE U KAYECMBEHHOE NPegAOXKeHUE (As
PBIHKQ, UgeaAbHOEe couemaHue UeHbl U KauecmBd
aBmMOMQmMOB gaem BO3MOXHOCMB B3s1mb ObICMPHL,
yBepeHHBIl cmapm HAYUHAOWUM U yBeAUdZUMb
cemb meM, KINO yXe umeem apmomamsl. [locmosn-
HOs MOGEepHU3aQUUs NO3BOASEm BCe AydWle agan-
MmupoBaAmMbCA K U3MEHSWOUUMCA MpPeOOBAHUSM

PbIHKA.

mainly in electronic sphere (I-T and multimedia sys-
tems, telemetry).

We hope very much that fruits of such cooperation
will not keep waiting for long.

I'd like to take advantage and pay attention of
our present and potential clients to the impor-
tance of competent selection of components.
Otherwise even high technical characteristics of
the machine would not provide high quality
drinks. And as you understand, the consumer
judges the quality of the machine first of all by the
quality of drinks.

On this occasion I consider it expedient to listen
to Valery Rakitsky's (head of “Valeo” firm) author-
itative opinion. His experts have a wide experience
of work with professional components for vending.
By the way, according to the results of tests, the
service engineers of "Valeo” have given Vista
good characteristics. They have developed a num-
ber of recommendations on its improvement and
operation.

With reference to components these recommenda-
tions look as follows:

1. It is desirable to have all the components from
one manufacturer. This guarantees their compatibil-
ity. For example, dry cream should be compatible to
coffee on acidity as this influences their solubility.

2. It's necessary to use only sublimated coffee.

3. You should use only professional sugar for
vending as it is dissolved without settling.

4. It is necessary to choose hot chocolate especial-
ly carefully as in Vista's menu five of nine drinks are
prepared with its use.

5. It is reasonable to use only cappuccino with
improved foaming.

In conclusion I can not decline the pleasure to
quote our dealers and distributors (as my experience
of dialogue with them testifies: they can tell not only
pleasant things):

— A little more than two years have passed, and
we can say with pleasure that S.M Coin machines
confidently take one of the leading positions on

sales. It's natural: correct and qualitative offer for
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Maxcum EBaromun, reH. gupekmop OOO «IOM
Beng», ExamepunOypr.

- Hawa komnaHusa He nepswlll rog pabomaem B
chepe BEHGUHI-YCAYT U NPUBBIKAD NPUHUMAMb
MOALKO I'DAMOMHBlE U 06gyMannble pewenus. Au-
HAMUYHO pa3BuBaioulytocs komnanurwo S. M Coin mbl
BhIOpAAU 30 KOMNEMEHMHBIU NOGX0g K geAy u pas-
YMHO€ COOMHOWEHUE UeHbL U Ka4ecmBd.

Anexceli EBcmagses, ren. gupekmop OOO «Ben-
gunr-Koger», Mockaa.

- 3a rog npou3owA0 3 CyuweCMBEHHbIX USMEHE-
HUS: Om PecmaiAuHra go U3MeHeHUsl KOHCMPYK-
musa u 3AekmpoHuxu. K gocmouncmsam OOHOB-
AEHHOU MQUUHBl OMHO-

CSIMCA, B 4ACMHOCMU, HO-

BAA cucmema MUKCEpOB,

BO3MOXHOCMb YCMAHOB-

Ku Al060ro muna MOHemo-

U  KynmoponpuéMHUKOB,

HaAUvUe 3UMHero pexumd

(Boga B Oake He 3amep3a- |

em), ycopepuleHCmMBOBAH- !

Hasa

cucmema Bblgauu | | |

CMQKQHYUKOB, BO3MOX- .~ ¢
Hocmb ycmaHoBKu GSM
MOgyAsl, BO3MOXHOCMb

paszmeweHus B apmomame

ycmpolcmB Bblgauu ue-

KOB (mepmMoOnpuHmepos u

m.n.), caMmo3anyck aBmo-

mama npu BO300OHOBAe-

HUU NOga4u Hepruu noc-

A€ CKQUKQ UAU OmKAIOYe-

HUS, BO3MOJXHOCMb YCIMAHOBKU YCMPOUCMBA gAA
CHAMUA UH@oOpMauuu aBmMoOMamuyeckKu (uepes
USB).

Ha Bricmaske China Vending Show 2007 pykoBo-
gumeau komnarut u3 I'oaranguu, Hlseyuu, H3pau-
A, Anonuu, @PI, Mmaauu npoBeau C DyKOBOG-
cmsoM ¢pupmbl S.M Coin neperopopbl U OCMABUAU
CBOU NOAOKUMEAbHbBLE OM3bIBbL.

Oaer Anmunuyx, ren. gupekmop OOO «IIpuma-

Beng», Mocksa
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the market, an ideal combination o or. -2 and qual-
ity of the machine enables the ber.:rers lo take
fast confident start and to ircrecse the network
those who already have VMs. Cons.ant moderniza-
tion allows to adapt better to the changing require-
ments of the market.

Maxim Evlutin, “UM Vend” CEO, Ekaterinburg.

— Our company has been working in the
sphere of vending-services for manv years and
our rule is to take only competent and consid-
ered decisions. We have chosen the dynamical-
ly developing S.M Coin company for its compe-
tent approach to business and reasonable cor-

relation of the price and
the quality.
Alexey Evstafyev,
“Vending-Coffee” CEO,
Moscow.
— There were three
" essential changes dur-
ing one year: from
restyling to modification
of constructive and elec-
tronics. New system of
mixers, possibility of
; * installation of coin- and
banknote-acceptors of
any type, thermo print-
ers, GSM module, self-
start of the machine at
renewal of energy sub-
mission after jump or
switching-off, a winter
mode (water in a canister does nol freeze),
advanced system of cups delivery — all these
features are among the advantages of the
updated machine.

At China Vending Show 2007 heads of compa-
nies from Holland, Sweden, Israel, Japan,
Germany, Italy carried on negotiations with S.M
Coin's management and have given their
favourable comments.

Oleg Antipchuk, «Primavend» CEO, Moscow.



Hngopmauus o Arogax moxem Oblmb UROTGA
He MeHee NOAe3HA, 4eM O (pupMax, B KOMOPHIX
OoHu cay)am. Hicxogsa uz smoro, XypHaA Hauu-
Haem nyoAuKoBamb Kpamkue ouorpaguuec-
Kue CNpaBKU O meX, KOro MHOrue 3HAI0m AUYHO
UAU NOHACADbIWKE.

Cerogns 5mo r-1 Ilaxksuc, Komoporo MHorue
pocculicKue cneyuaAucmsl BEHGUHIA 3HAAU §O
NOCAegHEero BpeMeHU KAaK BOCMOuHoeBponel-
CKoro npegcmasumeAs komnanuu Necta.

Maapmen (uau Mapmur,

KaK ero NPuBbIKAU HA3blBaMb
muorue B Poccuu) Xengpuxk Ila-
KBUC poquacs 8 gekabpst 1961 r.
B 1. Tuab (Hugepaangnt).

ITocare okonuanus cpegrell
WKOAbL U CAYXObl B apMul
paboman B psige KPYIHbIX €B-
poneulcKuUXx U AMepPUKAHCKUX
XUMUYECKUX KOMNAHUU AQKO-
KpPACOYHOro NpoguAs, Hauu-

HAs ¢ MexXHUKa-AabopaHma u
KOHUQSl KOHCYABMAHMOM NO
KOAOPUCIMUKE U NPUMEHEHUIO
KPACOK B NPOMBIUAEHHBIX U
ObumoBbIX ycaoBUAX. Heko-
mopoe BpeMs COBMeWdaA pa-
bomy ¢ yuebou B Ym-
pPexXmcKoM YyHuUBepcumeme.
IMo cayxebnbIM geaam MHOTO
nymewecmBOBQA, nocewas
Anrauro, HMmaauio, FOAP, a
nosgHee — I'epmanuio, beabruio, CKAQHGUHUB-
CKU€ CINPAHBL.

C 1985 r. nocmosHHO npoxuBaem U
pabomaem B Umaauu, rge xenuaca B 1991 r.

B Bengunr npuwea B 1998 r., korga Zanussi
Vending uckaaa 3kcnopm-menegxepa no
HIetlivapuu, I'oaranguu u Bocmounoti EBpo-
ne. Coxpanar BepHOCmb (pupme U nociae ee
npeobpazoBanusn B Necta Vending Solutions u
ee causHus ¢ komnaruel Wittenborg.

CxkpomHO cuumaem pe3yAbmamsbl CBOeU pa-
pombl B OAKHOCINU IKCNOPpM-MEHegKepa no
Bocmourotl EBpone «nHenaoxumu».

B 2007 r. nepewea Ha pabomy B KOMNAHUIO
FAS International B goAKHOCIMU gUPEKIMOpa no
npogaxam B CeBeprol, Llenmpaabnoii u Boc-
mounoll EBpone. 3a Hekomopoe BpeMsi go 3mo-
ro KOMNAQHUA YCUAUAQ BHUMQHUE K QBMOMQ-
mam gAs NPUromoBA€HUS U NPOGUXU HANUmM-
KOB B PO3AUB («KOghelHbIX» ).

Maarten Pakvis has been well-known to the vending
community as a representative of Necta. In 2007 he has
joined FAS International. Today M. Pakvis is FAS's sales
director (North, Central and East Europe). We thought it
would be interesting to our readers to learn the biogra-
phy of a person who has achieved so much.

Maarten Hendrik Pakvis was born in Tiel, the
Netherlands on December 8, 1961. In the early eighties
after finishing high school and military service M. Pakvis
started to work with a major paint company where he was

educated as a technician (laboratory).
In the evening hours after work he stud-
ied in Utrecht.
Following this first experience
Maarten joined an American company
. in Maastricht and worked in the labora-
tory for development of colour mixing
systems, which at that time where intro-
‘ duced in Western Europe.
r Maarten started to travel abroad
K (England, Italy and South Africa) where
r he assisted paint companies with the
introduction and development of their
in-house colour systems.
In 1985 Mr. Pakvis accepted a job in
: Italy in a company producing colour
cards (booklets, folders, complete sys-
tems “colour sampling” showing
colours for decorative, house or auto-
motive) for the paint indusiry.
This was Mr. Pakvis's second work-
ing experience in Italy and this time it
turned out that he stayed to live in this couniry. His
new function was “customer support” and “job coordi-
nator” for international key accounts from Holland,
England, Germany, Belgium, and Scandinavia (all the
major paint industries are in these countries). Here in
Italy Maarten met his future wife and they got married
in 1991.

In 1998 he decided to change his job and started to
work in vending business. Zanussi Vending were look-
ing for an export manager for Switzerland, Holland
and East Europe and Mr. Pakvis thought that the time
was right to move and join a bigger company with
more opportunities. Then Zanussi became Necta
Vending Solutions and merged with Wittenborg, we all
know the story.

After working as an export manager in East Europe
from 1998 until the beginning of this year the results of
Mr. Pakvis's work are not bad at all; the company has
important shares in many countries. Joining FAS
International this year is a new adventure.
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1. CToMMOCTH pa3MeleHns1 peKAAMHBIX MaTepHUaAoB, (6e3 yuera HAC).

+ Ha BHympeHHUX CMPAHUUAX

IMiowags Cmoumocmp, + [JenmpaabHbIU pa3Bopom
PEKAAMHOIO pyo (2 cmp. A4) — 56 000
MOgyAS + 1-a BHymp. cmp. A4 — 29 000
1/1 (A4} 16000 « Ha obaoxkax:
1/2 9000 1-s cmp. — 35000
174 5300 2-1, 3-1 cmp. — 28 000
178 2800 4-a cmp. — 31 500

« Ilpu nybaukayusax npegycmMompeHa rubkas cucmema CKUgok.
Yrenam HAAT npegocmaBasemcst GONOAHUMEABHAS, CKUGKA — 5 %.

« Ecau y Bac nem romoBoro pexxamHoro Mmogyas, Bol moxxeme 3akazams ero y Hac. Cmoumocms pazpapom-
KU MOGYAA 3QBUCUM OM CAOKHOCIMU, HO, KAK NPABUAO, Haxogumcs B npegeiax 3500 — 5000 py6. (3a noro-
cy popmama A4).

2. TexHuYecKne TpeGOBAHUS K IIPEAOCTABASIEMBIM AASI IYOAUKAIUH MaTepuanaM.

+ Tlogaua MamepuaAOB B pegaKuuio OCyW,eCMBAAEIMCs He NO3gHee, 1eM 3 MeCsly go BblX0ga COOmBem-
CMBYIOWEro HoMepa.

+ Texcmool mamepuair npunumaemcs B Word (doc, rtf), Excel, txt.

- Marnwcmpayuu, ¢gomorpaguu — B srekmponnom Buge (CMYK, paspeuwienue He Huwxe 300 dpij;
gonycmumo npegocmaBACHUE KAUeCMBEHHBIX (POMOOMNEUAMKOB U CAQUGOB.

+ Maxemsl peKAGMbl NPUHUMAKOMCS, B CAEGYIOWUX NPOrpamMmax:

Photoshop 5.0—9.0. ®@atiabt B popmame TIFF, CMYK, 300 dpi (gAst BHeceHUst KOpPEKMYPbL B PEKAAMY
pegakuuel — ¢atiabl B popmame PSD, caou «He CKAeEHbL»).

Corel Draw 9.0—13.0, Illustrator 7.0—12.0 {o6a3ameAbHOe coxpaHeHue nog sepcuto 9.0). BekmopHbie
u300pWKEenUsa GOAKHBL OblMb NepeBegeHbl B Kpubble (Curve).

Quark Xpress 3.0—7.0 {Collect ¢ npuAaoXeHHbIMU Wwpugmamu).

« Mamepuaar npunumaemcs Ha Hocumeasx: guckemslt 3,5"", CD-R, CD-RW, DVD.

« @opmam cmpanuypl: go obpesa — 215x300; obpesnoli — 205x290 mm, noroca Habopa — 169x239. Tekcm
u u300paKEHUs1 FTOMOBOro (CBEPCMAHHOTO) PEKAUMHOIO MAMepuaAad goAXXHbLL OMCMynams om 0Ope3HOro
¢gopmama He MeHee [0 MM C KAKGOU CMOPOHBL.

+ Qopmamnl Mogyrel, meHbuiux A4

1/2 — 169x115,5 mm; 82,5x239 mm.
1/4 — 82,56x115,5 mm; 169x56,4 mm.
1/8 — 82,5x56,4 mm.

* K peKAaMHBIM MOGYAAM 30KA34UK NPEGJOCMABASIEM QHAAOTOBYIO UBemonpody. [Ipu omcymcmBuu yBemo-

npoobl U3gameAbCMBO He Hecem OMBEeMCMBEHHOCIMU 3Q HEMOUHOCMb UBEMonepegaiu.

B HOMepe ymoMsIHYThI (DUPMBI 1 OPEeHABI:

AVA — 4 EVA—4,35 NAVSA —- 4

Azkoyen — 37 FAS International — 45 Necta — 45

Cadbury — 31 FNC — 32, 33 Nescafe — 26

Cimbali — 5 Goldengame — 40 Nestle — 26

Coges — 2 GPE — 20 S. M Coin — 41-44

CONFIDA — 4 Hershey — 31 Seven — 36-38

Danone — 38 ICS—1,3 Zanussi Vending — 45
Eurogran — 4-7, 9, 11, 15-19, 21- Jofemar — 36-38 Arma-Qyg — 5

23,28, 29, 33 NAMA — 28-29 Accopmu —4-7, 9, 11, 15-19, 21-
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1. Price of ads publishment, euros (VAT included)

» Inner pages

Ad module areq, Price, € » Central opening
1/1 (A4) 540 (2 Ad pages) - 1900
1/2 300 « Fly leaf (1sf inner page A4) — 830
174 180 « Cover pages:
1/8 95 Ist page — 1000
2nd and 3d — 800
4th — 900

» There is a flexible discount system

« NVA members are granted an addititional 5% discount

« If you do not possess a ready ad module, you may order it here. The price of the new design depends on
its complexity, but usually lies within E 150 (for A4 page).

2. Technical requirements to the materials submitted for publication.
« The materials to be published are to be submitted to the editors not later than a month before the planned
publication.
+ Texts are to be submitted in Word (doc, rtf), Excel, txt.
+ Pictures and photos are to be submitted in electronic version (CMYK, resolution not lower than 300 dpi).
Submission of high quality photoprints and slides is possible.
+ Ad modules are fo be submitted in the following modes:
Photoshop 5.0-9.0. TIFF, CMYK files, 300 dpi. To make editorial corrections possible, please use PSD
files, the layers «not fused».
Corel Draw 9.0-13.0, Hlustrator 8.0-12.0 (must be saved for 9.0 version). Vector pictures are to be
transferred into curves.
Quark Xpress 3.0-7.0 (Collect with prints enclosed)
« Page size: before cutting 215x300 mm, after cutting 205x290 mm, composition (type) surface 169x239 mm.
The ready text and the images are to be spaced from the after?cutting size not less 10 mm at each side.
+ Module sizes less than A4:
1/2— 169x115.5 mm; 82.5x239 mm
1/4—82.5x115.5 mm; 169x56.4 mm .
1/8 — 82.5x56.4 mm.
« It is highly advisable to submit an analog color?print sample. Without the latter the editors are not
amenable for the exactness of color reproduction.

23, 28, 29, 33 Hmnopm-mpetigunr — 34 IpumaBeng — 44
Aymomelmug cepBucus -— 2 Hcema — 14 Cmangapm Iaroc — 24, 25
Bareo — 1, 3, 42 KueBckas MexXgyHapogHas TBK — 5-7

Benga — 24, 25 KOHMPAKMOBAA ApMapka — 35 Tposn — 27

Bengexc — 5 KUEBOKCIIOIAA3A — 35 Qopmmpelig — 14
Bengunr-Koge — 44 Kpokyc Jkcno — 5 XeauocBeng — 20
Bengomup — 30 Nekopanm — 42 Xyxmamaxku — 5
Bengopyc — 5 Mucmepus — 5 FOM Beng — 44
Beng3Oxcno — 5 HAAT — 11

TI'amboarrc — 6 TP — 5
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Hngopmayuonno-anarumudeckuil
U PEKAGMHBIU JKYPHAA

Hszgaemcs c mapma 2004 r.
Mocksa

YdpeauTean:
3A0 «3HeprompanCcKOMnAEKm»

H3paTeas:
C. P. lOpxanos

I'raBHBI pepaKToOp:
H. A. 3omos

3aMeCTUTeAb TAQBHOTO PEAAKTOPA:
O.10. Oransn

PeAaKIMOHHBINA COBET:
O. Il. Boako

A. @. Kum

A. E. Kpburos

U 10. Aynun

A. B. Mcaiicos

E. B. Iloayuiuna

B. A. Pakxumckuil

E. IO. Anuuk

AApecC pepakIuu:
Poccus, 127422, Mockaa,
ya. Kocmsixosa, 12, ogpuc 50-51

Tea./dakc:
Tea.:

(495) 610-2130
(495) 913-4118

E-mail: editor@vendingbusiness.ru
editor-vending@mail.ru

www.vendingbusiness.ru

Makert, XyA0KeCTBEeHHOe
o(opMAEHHE, KOMIIBIOTEPHAs
Bepcrka: OO0 «AoMupa Ipunm»
E. A. Boponosa

Omnevamaro B 000 «AoMupa [Tpurnm»
Tupawxk: 1500 3x3.

OTBETCTBEHHOCTh 3a COAEP)KaHUE
peKAaM 1 0G'bSBACHHI HECET
PEKAAMOAATEAD.

I1pu nepenevyaTKe CChIAKA Ha H3AaHUE
o0s13aTeAbHa.

© 3A0 «IHeproTpaHCKOMIAEKT»
3aperucmpuposan Munucmepcmsom PO
no geaam nevamu,

meAepaguoBew,aHUs U CPegemB MACCOBbIX
KOMMYHUKRauul

12 gpeBpans 2004 r.

CupeTeAbCTBO 0 pernctpanuu CMU
TINe 77-17388

VENDING BUSINESS, 2007/#2

[Teperiit B Poccum wHPOPMALHOH-
HO-aHAAUTUUYECKUU M PeKAaMHBIHU
KypHAA, CIEIHAAM3UPYIOWHUNACT Ha
BOIPOCaX OpPraHU3aiiyu TOPrOBAH, yC-
AYT U pPasBA€UYEHUH C UCTIOAB30BAHUEM
ABTOMaTHYECKUX YCTPOMUCTB.

CoAepKUT aHaAK3 PBIHKA, 0030p TeKy-
LIMX COOBITUN M HOBOCTEH BHYTPY CTPAHbL
1 3a pyOesKoM, BKAIOYasi HOBUHKHU 000py-
AOBAHWUSI, TEXHOAOTUM U WHI'DEAMEHTOB,
TOBAPOB, YCAYT, (PUPM 1 AFOAEH OTpacAu.

BeixopuT 6 pa3 B rop, (IO UETHBIM
mecanam). Tupax 1 500 3ka.

JKypHana pacripocTpansieTrcs: B 60Ab-
IIKMHCTBE pernoHos Poccuu, B YKpau-
He U Ap. pecnybaukax OwiBlI. CoOBeT-
ckoro Cor03a, a TakXxe psiae cTpal Es-
pocorosa u Kopee.

3AO0 « BHEprompaHCKOMNAEKI»
HMHH/KIII 7726063807/ 772601001
p/c 40702810900100000831

B OAO «MHUnE» r. MockBa

BUK 044525600

k/c 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069

Ilpu noxynke B pegakyuu 150
C gocmaBkol B PO 185
C gocmagskoll B beaopyccuio,

Ysbekucman, 3cmoHuro 210
C gocmaBkoil B gp. CMpPAHBI 230

The first Russian ii. 0-c as & analyt-
ical magazine srzc...ized at the
problems of trade. serv._e and enter-
tainment based on automatic
devices.

Contains market ¢ alvsis, review
of the current even!s and the news at
home and abroad, including novel-
ties in equipment. technologies,
ingredients, goods, services and the
people of the sector.

Issued bimonthly {even months).
Circulation 1500 copies.

Distributed in most of the regions
of Russia, in the Ukraine and in other
ESU republics, as well as in some EU
countries and Korea.

Energotranscomplect JSC

Legal address:

113326, Russia, Moscow, Soumskoy

proyezd, 21, 1-4

Intermediary bank: DEUTSCHE

BANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDEFF

Benebank: SAMPO PANK,
TALLINN, ESTONIA

SWIFT: FOREEE2X

Beneficiary: IBAN:

EE893300333443690003

GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREET,

SOMERSET WEST 7130,

SOUTH AFRICA

Bought at the editorial office 150

Sent within Russia 185
Sent to Belarus,

Uzbekistan, Estonia 210
Sent to other countries 230
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cy6nuMnpoBaHHbIit (ObICTPOPaCcTBOPUMBIiT),

3@pHOBON,
MOJIOTbIA
.
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KNacCUYECKWA, BaHW/IbHbIH, KapaMens,
aMapeTTo, NecHon opex, PoM, TUpaMuCY,
KNaccuKa—3KCTpa, aMapeTTO—3KCTpa,
¢ppaHLy3CKUit BAHWNBHBIN, NATT? MaYMaTo
¢ '
|
i
t
cyxXue CNvBKM, KYPUHBIRA,
CyXuve C/MBKM CO CTaBUNLHOM NeHKOMN, ) MACHON,
MOROYHBIA Karty4MHO TOMMMHY, Kapp#
I % sing bebida blanca rica
|
' [
KITacCU4ecKni, NMOHHBIA, NEPCUKOBLIA,
CNUBOYHBIN, anenbCUHOBLIA, MATHBIA,
cnaaxum, 3pA-Tpeit, YePHbIA HECAAKUA,
6envblit “epHBIA MENKOAMCTOBOM
Yalt CO BKYCOM JIMMOHa, " 150 mn, 70 MM, kop./Gen.
NepCMKa, MONOYHLIA " 150 mn, 70 MM, Bex./6en.
KOKTEeslb CO BKYCOM 150 Mn, 70 MM, Ben.
KnyOHUKM, BaHMn, | 150 MM, 70 MM, kop./6en. pudn.
HaHaHa, kode 180 M, 73 MM, kop./Gen.

105 MM, npo3patHbIi
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L4 O nepcoHana,

npore cTupy. T pabory
aBTOMAToOB Ha BalUnxX
nNpoRyHKTax U NPenIoHNT
OrpOMHBIA aCCOPTUMEHT
HanonHuTeneun 4NA aBToMara
Sopamatic.

www.sevenltd.ru
Ten.: +7 (495) 229-62-22
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