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To Au npowabll rog ObIA HEYygauHBLU, MO AU 2mom —
BUCOKOCHbIU, HO SICHO, 1IN0 HA UX CMbIKE HU1ero xopoule-
ro Xgamse HE NPUXOGUAOCH. TQK OHO U BBIWAO: gEKAOPb-
CKull HOMep BhIXOgum € OOAbUWIUM ONO3gQHUEM NpOMUB
rpaguka. YacmuuHo MOPAABHBI yWiepd om 3MOro Mkl
nocmapaAuch BO3MeCMumb, BO-NEPBbIX, BKAIOUEHUEM B

Hero pAga CBeXXUuX mMamepuairos. Bo-
BMOPBIX, OH HANPABAAEICA KAK NOg-
NUCYUKAM NPOWAOro roga, KOmopble
ero onAQMUAU, MAaK U MeKyuero, xo-
ms, CmpOro rOBOPs, OHU €0 He ONAG-
yuBaau. Ho, corracumecs, e xgamb
JKe UM BBIX0ga (POPMAABHO NEPBOTO
HoMepa! B gaabHeltluem nocmapaem-
€A HaBepcmamb GOCAGHOE OMCMABA-
HUe, a celuac ocmaemcs No3gpa-
Bumb BCEX BAC ¢ Hacmynuswium 2008
rogom U noXxeaamb B HEM BCAUECKUX
ycnexoB u gocmuxerud.

Ymo MOXKHO CKQ3Qmb, OTAAGbIBAACD
HQ rog € NOPAGKOBbIM HOMepoMm 20072
Yem on Obla gasi mex Awogell u 00b-
eguHeHUull, KOmOpklX MblL cobupa-
meAbHO UMEHYeM BeHgUHI-coobuje-
cmBom?

B Poccuu npogoaxaacs koaudecm-
BEHHBIU poCm aBMOMAMU3UPOBAHHOU
mOproBAu mMOBAPAMU U YCAYramu.
IIpogorxaru nocmynamb ABMOMAMbL
u3-3a pybexa, npasgd, CmMpyKmypa
UMNOPIMA HECKOAbKO U3MEHUAACh. B
cekmope mawuH u3 IOro-Bocmounot
A3uu aBmomambl KumaiiCKo-Kopel-
ckoll S.M.Coin 1acmu4yHO NOMECHUAU
mawuHb! Venson (Lotte). HoBbim pak-
mopoM CmMAAO pacmywiee npucym-

CmBUE HA PBIHKE (BMOMAMOB OMeYeCmMBEHHOIO NPOU3-
BogcmBa. K u3BecmHbM paHee KoghelUHbIM MAWUHAM
EVEND go6aBuauck asmomamsl SVEND caBearoBcKux
MauiuHOCmMpoumeAael, NepBast COMHS KOMOPbIX YXKe pea-
AU30BGHA U NPUCMYNUAQ K MOPIOBAE€ WMYYHBIM MOBA-
poMm. Belau npogeMOHCMPUPOBAHbL U ABMOMAMBL NPOU3-
BOGCMBA IPYNNbl « YHUKYM», KOMOPAsi GO HEGAaBHEIO Bpe-
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Either last year was unlucky, or the new one
that has come is a leap-year, but it's clear that
nothing good can be met at their junction. As a
regrettable resulf we see the December issue
comes with a delay too large to be neglected.
We try and compensate for the moral harm,

firstly, including info it some brand
fresh material. Secondly, this issue is
sent both to the last year subscribers
(who paid for it) and to this year ones,
though, strictly saying, they didn’t
pay. But, agree, it would be silly to
make them wait for the formally first
issue. Later we'll do our best to make
up for the delay, and now let us con-
gratulate all of you with the year 2008
and wish it will filled with all kinds of
your success and achievements.

What can we say glancing back at
20072 What did it present for the peo-
ple and companies we call collective-
ly “the vending community"?

In Russia we observed a market
growth of automatic merchandising
of goods and services. The total num-
ber of vending machines installed has
grown by about 40 % (neglecting
those that had been written off). The
number of member companies of
National Association has doubled.

Machines continued to arrive from
abroad, though the structure of
import has somewhat changed. In the
Far East sector S.M. Coin Machines
(China-Korea) have partially dis-
placed Venson machines by Lotte. As

a new factor a growing presence of domestic
machines should be marked. The previously
known EVEND coffee machines have been sup-
plemented by SVEND snack machines manu-
factured at Savyolovo engineering works; the
first hundred of those have been sold and is now
operated. New vending machines made by



MeHU OblAG U3BECMHA CHAYAAQ KAK NPOU3BOGUMEAb UTPO-
BbIX GBNIOMQMIOB, A 3aQMeM — NAGMEXKHBIX MEPMUHAAOB.
Kcmamu, o mepmuHaaax. MoXHO CMEAO KOHCmMAmupo-
Bamb, YMO HA 3MOM pblHKE B cmpaHe 6e3yYCAOBHO goMU-
HUPYIOM ome4yecCmBeHHble Npou3Bogumeau. Apyroi Bo-
npoc: umo co BceM smumM boramcmsom Oygem garblie, C
yuemoM KOHKPEeMHO-UCIOPUYECKUX yCAOBUU?

K mengenuyusam pazBumusi poCCUlCKOIO BEHGUHIA
MOJXHO OMHECMU NOCMENeHHOe NPOHUKHOBEHUE €ro B
yupexgeHua u npegnpuamud. mom (pakm CBUgEeMEeAb-
CmByem 0 MOM, Ymo Mbl BCE JKe gBUTAeMCS NO 00W,eueAo-
BeueckoMy mapwpymy. MupoBoll Xe onblm FOBOpUM U O
moM, UMmo roAOgHble MPYGAULUECS HEe MOyl NOggep Ku-
BAMb CBOIO MPYGOCNOCOOHOCMb MOALKO CHekamu. [lo-
3MmOoMy meM, KMo npemengyem Ha 3BAHUE KOPMUABUEB,
NpuUXogumMcs gyMamb He MOABLKO O HUNCAX-CYXAPUKAX, HO
u o ropsuux 6arogax. M 3gech moxe HaGMemMuAuUCH NO-
gBUXKU. B gonoarenue k ucnarnckomy Gourmet nosiBAs-
0Omcs apmoMambl gASl pA30rpeBa 3AKyCOK U BMOPbBIX
OA10g, npudyem omeyecmsBeHHble. [10CKOAbKY, KAK T'OBO-
pumcs, memMa UHMEPECHAA, Mbl NAQHUDYEM ee OmMCAeXU-
Bampb. Kcmamu, OguH u3 acnekmosB 3mol meMbl — ueMm
3arpyxamb IMAKue apmomamsl. AyMaeMm, 4mo HeMUAO
OmBEemOB HQ 3MOm BONPOC MOXKHO Oygem NOoAyuumb HA
orwkatiwel Boicmaske «[Ipogakcnor.

To, 0 weM rOBOPUAOCH Bbllle, MOKHO OMHECMU K Kame-
ropuu «3a 3gpasue». Ho ecmb Koe-umo u «3a ynokot».
Ocmaemcs OMKpbUMBIM BONPOC O NPUMEHUMOCMU (puc-
KQABHBIX pEerucmpamopoB B IMOProBHX (BMOMAMAX.
IIpobreMa HEOGHOKPAMHO OOCYKGaAdch B DPQA3HbIX UH-
CMARUUAX, HO NOKa Oygyuwjee ee NOKpMo myManom. To
AU me, om KOro 3aBUCUM PeWweRrue BONpOoCd, CHumarom
ero He CAaMblM GKIMYGABHBIM, MO AU (CMPAUIHO NOGy-
mams!) KOMy-mo BBIPOGHO UMemb HA 3aNacHOM Nymu He-
PeweHHYIo npobAeMy ¢ KOPPYNUUOHHBIM NOMEHUUAAOM.
Bo BcakoM cayuae, B uRImepecax ompacau Halimu pasym-
Hoe pewenue npobaemsbl. M, Bugumo, HayuoHarbHoU Ac-
coyuauuu npugemcs gymams HAQG NPEGAOKEHUSMU NO
NOBOQJY 30KOHQ O BeHgUHre. Kak Korga-mo roBopuAu:
«EcAu He Mbl — mO KMo xe?»

K 3aynokotlinoill kameropuu MOXKHO OMHeECMU U Cumy-
ayuro CO WKOAbHBIM BeHGUHIoM B Mockse. [TocmaHoBUB
ybOpamb aBMOMAMbL U3 WKOA, MOCKOBCKUE BAQCIMU OKA3Q-
AUCH B OGHOU KoMnaHuu ¢ kopelckumu. IlpaBga, 10KHbl-
MU, HO BPAG AU 5MO0 MOXKem CAYKumb O0ALWIUM ymeule-
nuem. [
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UNICUM Group have been demonstrated, their
manufacturer was previously known for its slot
machines and later for payment terminals. By
the way, about terminals. It can be safely said
that this market is dominated by Russian man-
ufacturers. Another question is: How to deal
with this treasure under the current conditions?

The trends of Russian vending development
include its gradual penetration into offices and
production facilities. This fact is an evidence
that we are moving along the same way as the
humanity. The global experience witnesses also
that the hungry workers can't make up for their
ability to work by snacks only. Therefore those
who have a claim on being the feeders, have to
think not only about chips and chocolates, but
about hot dishes as well. A movement is also
observed here. In addition to Spanish Gourmet
some Russian hot food machines are emerging.
Since this subject is of considerable interest, we
plan to follow it on. One of the aspects of the
subject is what to load these machines with. We
think quite a few answers to this question will
be got at the coming “Prodexpo” trade-fair.

Topics mentioned above can be referred to
the category “a merry start”, but there's some-
thing as “a grave finish”. The problem of appli-
cability of tax registers to vending machines is
still unsettled. It was more than once discussed
at different levels, but the future is still foggy.
Either those on whom the solution depends con-
sider the question unimportant, or (terrible even
to think!) it is potentially profitable for someone
to have such an unsolved problem at hand.
Anyway, vending industry is interested in a rea-
sonable solution. So the National Association
will have to consider proposals concerning, let's
call it “Vending Law”. As they used to put it in
the old day: "If not we — then who?”

To the grave category the situation with
school vending in Moscow can also be referred.
Moscow administration who resolved to take
vending machines out from schools found them-
selves in a good company with the Korean
authorities. South Korean, but it's a poor conso-
lation. [f

154 py6.

CogepxaHue kakao-nopoiuka He meHee 9,5 %
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Examepuna IloaAywuHd, reHepaAbHbIl gupeKmop
HAAT u «I'pynnwt Bengopyc»

26 Rosabps 2007r. cocmoaroch omuemHO-BbIOODHOE
cobpanue ureHOB accoyuauuu. Ha Hem 6bA 3acAywan
omuem npexnHero pykoBogcmsa, u306paHbl HOBblE PYKO-
BOgAulUe Opranbl, ymBepKgenbl Ologxem U pasmep
YAEHCKUX B3HOCOB Ha 2008r.

Hopbm Ipesugenmom HAAT Ob1r uzbpan B.A. Pakum-
cxull (OO0 «@upma BAAEO»), reHepaAbHbIM qUPEKMO-
pom — E.B. INoaywuna (OOO «I'pynna Bengopyc»).

Ympepskgennbill cocmas u3dopanHHoro Ilpasrenust Ha
2008r.:

. OO0 «KommIIacc»

. OO0 «ABmomamu3upoBAHHbLE YCAYTU»
. OO0 «Benga»

. OO0 «I'pynna Bengopyc»

. OO0 «CHBA-Bengunr»

. OO0 «Hecmae Poccusi»

. OO0 «Ilpemaxca»

YreHamu pesusuoHHoU komuccuu HAAT na 2008r.
OblAu u3OpPAHbBL:

1. OO0 «Bopnak»

2. OO0 «SxcnpeccHpmcepBuC»

3. OO0 «Xyxmamaxu CHI»

Ipunumas Opa3gbl NPABAEHUS, HOBOE PYKOBOGCMBO
accoyuauuu BbPA3UAOC OAQrOgapHOCMb NPEKHUM PYKO-
BogumeAam: npesugenmy A.0. [lekkepy u reHepaAbHOMY
gupexkmopy E.B. CnuBaKOBCKOMY, d MAKKe BCeM ImMeM,
KIMO BHEC CBOU NOCUAbLHBLU BKAQQ B o0Ujee geao.

B coomBemcmBuu ¢ yeasimu, komopble ObIAU NOCMAB-
Aenbl Ha 2007T., nAOGOMBOPHBIMU pe3yAbmamamu pado-
mbl HAAT 3a 2007r. aBUAUCH:

— YgBoenue uucaa urenoB HAAT — mbl yoxe cmaHoO-
BUMCSL 3aMemHee.

— IlpoBegenue aKMUBHOIO GUAAOTA C BAQCMbIO TNO
BONpOCAM HOPMAMUBHOU 6a3kl, peryaupytoueli BeHguH-
rosplll OU3HEC, U NOAyueHUe noggepxxu MuHucmep-
cmBa (PUHAHCOB, uMo siBasiemcs 3acayrou A.3. [lekkepa
(«ABmomamu3supoBanuble ycayru») u A.A.3oromapeBa
(OO0 «IxcnpeccOrimcepBUC ).

— TlocmosrHOe MemOoguiHOe U KBAAUGUUUPOBAHHOE
UCCcAegoBaHUe HOPMAMUBHOU 0a3bl BEHJUHIOBOU UHJYC-
mpuu ropucmom HAAT Axekcangpom PoguHbiM no3BoAu-
A0 HAKONUMb QHOAUMUYECKUU Mamepuaa U gauHwle o0
apboumpaxHoll npakmuke, gocmynnele ureHam HAAT,
FOpuguueckas noggepKka BEeHgUHTOBBIX KoMnanud, no-
NQBUWIUX NOYG CygeOHble pa3bupameabCcmsd.

— Paspabomka u 3anyck B pabomy catima HAAT —
WWW.INVQ.ITU , HA KOMOPOM OCBEeWdi0Mmcsi OCHOBHbIE CO-
Oblmus u meponpusimus Accouuauuu.

— Paspabomka ugeu CO3¢aHUSL BMOPUUHOIO PbIHKA
paboueti rpynnoti nog pykoBogcmaom A.D. Kuma.

— Yyacmue B neppoll omewecmBeHHOU CheyuaAu3upo-
BaHHOU BeHguHroBoll Beicmaske VendExpo 2007 B anpere

NOGRAR W~
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Ekaterina Polushina, CEO, Russian National

Vending Association and Vendorus Group

On November 26, 2007, an annual electoral meeting
of RNVA took place. At it the previous management
presented its report, a new management was elected,
the main directions of activities were formulated, and
the budget for 2008 was approved.

V.A. Rakitskiy ( Firma Valeo) was elected a
new RNVA President, E.V. Polushina (Vendorus
Group) was elected its General director.

The newly elected Board included representa-
tives of the following member companies:

1. CommPass

2. Automated Services

3. Venda

4. Vendorus Group

5. SIBA-Vending

6. Nestle Russia

7. Premaxa

The newly elected inspection commission
includes:

1. Borpack

2. Expressbytservice

3. Huhtamaki UIS

Accepting the regions of government, the new
leadership expressed its gratitude to the former lead-
ers, L.E.Pekker (ex-president) and E.V.Spivakovsky
(ex-CEQ), as well as to all who made their feasible
contribution into the common cause.

In accordance with the tasks formulated for
2007, the following results achieved by RNVA
can by considered fruitful:

— The number of RNVA members grew
twofold — we are becoming more appreciable.

— An active dialogue with the authorities
concerning the legal base regulating vending
business took place, and a support from Ministry
of Finance was obtained; it was achieved mainly
thanks to Leonid Pekker (Automated Services)
and Alexander Zolotaryov (Expressbytservice).

— Constant and professional investigation of
the legal base of vending industry was carried
out by RNVA lawyer Alexander Rodin, it allowed
to accumulate analytical material and data on
arbitrary practice to be used by RNVA members
and provide legal support of vending companies
being legally persecuted.

— Development and launching of RNVA
web-site — www.rnva.ru, reflecting the main
events and undertakings of the Asociation.

— Development of the secondary market idea
by the group headed by A.F.Kim.

— Participation in the first home specialized
vending trade-fair VendExpo 2007 in April 2007,



2007r., opranu3oBarHOU ogHuM u3 YreHoB HAAT — Kkomnanru-
etl «3xkcnogap»,; B pamMKaxX BbICMABKU ObAQ NPOBEJEHA KOH-
hepenyuAa u Kpyrable CMOAbl, I'ge 00CYKGarach HOPMAMUBHAS
6a3a U pazAudHble QCNeKMbl Pa3BUMUsl CEKMOPA: NPOU3BOg-
CMBO U peaAU3AUUA MOPrOBbIX ABMOMAMOB U UHTPEJUEHMOB,
0COOEHHOCMU (DYHKUUOHUPOBAHUA ONEPAMOPCKUX cemetl.

— [lpuBaeuenue obujecmBeHHOro0 BHUMAQHUS K Npoo-
AeMaM BEHGUHIA NOCPegCcmBOM MeAeBUgeHUA: UHmep-
B0 A.3. [lekkepa u psaga gpyrux 4A€HOB acCoyuayuu Hd
Kanare «Cmoauua-naroc»;, unmepsbio E.B. CnuBaxkoB-
ckoro («Kommllacc») na meaekaHare PLK-TB B npo-
rpamme «B Dokycer, npamotl a¢pup B nporpamme «Cepe-
pa unmepeco» ¢ yuacmuem E.B. Cnusakosckoro, E.B.
TMoaywunoti u A.E. KpblroBa (« IKcnpeccObimcepBuc» ).

— [Tocewenue pykoBogcmsom HAAT gByx mexxgyHa-
poghbix BoicmaBok: NAMA B Hukaro u Eu'Vend 2007 B
Keabne, rge 6ba ycmaHoBAeH guaaor ¢ EBponetickotl
BEHGUHIOBOU accoyuauuel no Bonpocam 0OMEHA Onbl-
mom u Bcmynaenua HAAT B EBA, a maioke ¢ I'epman-
ckoll BenguHr — accoyuauueli BDV. INoayueno oguuu-
aabHoe nucbkMo om EVA no npakmuke npumenenus, d
Mmo4Hee CKa3amb, HenPUMeHEeHUA (PUCKAABHBIX perucm-
pamopoB B MOProBrX aBmomamax cmpax EBpocoro3a.

— [Ilpogorkenue UHGPOPMAYUOHHOTO COMPYGRUYEC-
mBa ¢ areamcmsoMm [lapk.ru no meme BeHgUHIa ¢ pac-
npocmpaHeHUeM eXeMeCsIHHbIX 0030POB U NPecCc-peau-
30B cpequ ureHoB HAAT u gpyrux 3aunmepecOBAHHbBIX
Y4aCMHUKOB BEHGUHIOBOTO PLIHKA.

Ha cerognawmnuti geHb npuopumemHbiMi HANPABACHUAMU
geameabHocmu HAAT Ha 6Awkatiue rogbl npegemaBAsiomcs,

— [Tlonyaspusayusa BeHGUHIQ B 0OUW,eCMBEHHBIX, NO-
AumMuUYeCcKux u OusHec Kpyrax:

— yuacmue B BricmasKkax (VendExpo, Eu'Vend u gp.)

— DNpuBAeveHUE K COMPYGHUUECMBY BeEGyWUX ne-
HYAMHBLX U3GARUU C UEAblO OCBEWEeHUA AKMYUABHbIX BO-
NpoCoB pa3Bumusa UHgycmpuu u geasmeapbrnocmu HAAT

— ydacmue B memMamuueckux nporpammax Ha TB

— paszBumue HMumeprem-pecypcoB (catim HAAT).

— IOpuguueckaa noggepxKa — KOHCYAbMUPOBAHUE
uarenoB HAAT no 1opuguueckum u HAAOTOBbIM BONPOCAM.

— [lpoBegenue exerogHmelx KOH@epenyul ¢ yaacmu-
eMm pocculicKux u 3apybexHblx KoMNaHUll U accoyuauui.

— HccaegoBanus phlHKaA:

— moHumopuHr CMH

— cbop u obobuwenue cmamucmuieckux gaHHbX om
Y4QCMHUKOB PBIHKA

— npoBegeHUe 3KCNePMHbIX UHMEPBbIO U UX AHAAUS3

— H3gameabckas gesmeabHOCMb COBMECMHO C OmM-
pacaeBbiM XypHaroMm « Vending Business»:

— u3gaHue OpowIop NO pe3yAbmamam aHaAumuiec-
KUX UCCAegOBaHull

— nepeBOg U U3garue 3apybexHblX KHUI, 6poullop u
gpyrux UH(OpMAUUOHHbBIX MOMEPUAAOB.

— [IlpuBAeuenue HOBBIX YAEHOB.

— [Ilpogorxerue pabombi, Hauamou B 2007r., no
@dopmupoBanulo 0a3bl HEOAQrOHAGE)XHbIX COMPYJHU-
KOB, npopabomke u GonoAHEHUO HEKOMOPbLIX cmamell B
Omuueckom kogekce HAAT.

organized by Expo far Co. — one of RNVA members,
including its conference and discussion events.

— Attraction of public attention to the problems
of vending community using TV: interview by L.
Pekker and other Association members given to
“Stolitsa-plus” channel; interview by E. Spivakovsky
(CommPass) to RBC-TV channel in the program “In
Focus"; direct broadcast in the "Sphere of Interests”
program participated by E. Spivakovsky, E.
Polushina, A. Krylov (Expressbytservice).

— Visiting two international trade-fairs by
the RNVA management: NAMA show in
Chicago and Eu'Vend 2007 in Cologne, where
dialogues with European Vending Association
and BDV (German Vending Association) took
place. Prospects of information exchange
between the associatiors were discussed. An
official letter from EVA was received concerning
application (or, to be more exact, nonapplica-
tion) of fiscal devices in VM in EU countries.

— Continuation of information collaboration
with Park.ru agency concerning vending subjects;
the result was distribution of monthly reviews and
press releases among RNVA members and other
interested participants of vending market.

Today in our opinion the most prospective
directions of RNVA for the nearest future are:

— Popularizaton of vending in public, politi-
cal and business circles:

- taking part in exhibitions (VendExpo,
Eu'Vend etc)

- enlisting to collaboration the leading printed
editions in order to illuminate urgent problems of
industry development and RNVA activities.

- participation in TV programs on the subject

- further development of RNVA web-
resources.

-Legal support and consulting of RNVA mem-
bers in law and tax problems.

-Holding annual conferences with participation
of Russian and foreign companies and associations.

-Market investigation:

- mass-media monitoring

- collection and generalization of statistics
data from the market participants

- interviewing experts and analysis of the
material.

-Publishing activities in collaboration with
the branch magazine Vending Business:

- publishing brochures containing the results
of analytical investigations

- translation and publishing of foreign books,
brochures and other information materials.

-Enlisting new members.

-Continuation of the work started in 2007 and
aimed at creation of data base of unreliable
employees and processing/supplementation of
some articles in RNVA Ethical Code.

VENDING BUSINESS, 2007/#6
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— Paspabomka cmargapmos KauecmBa gAst BEHJUH-
roBOU OmMpdacALll.

Om umenu pykoBogcmsa HAAT s npuraauiaro Bce BeHgUH-
TOBble KOMNQHUU K compygrudecmBy. Mbl ObAU Obl OUeHb
NPU3HAMEeABHb! 30 PA3YMHbIE COBENbl U NPEeGAOKEHUSL.

Pogunacek B 1976r. B 1. Acmpaxanu.

1998 r. — okonuuAa ¢ omaunueM AcmpaxarHcKul rocy-
gapcmpBeRHbIU MmexnHuieckul ynusepcumem (AI'TY), sko-
HOMUYecKul paKyAbmem.

1998 — 2001 r.r. — pabomaaa Begyuwum CnequaAucmom
no Mexx6aHKOBCKUM pacuemam B Acmpa-
xanckom banke Cb PD. |

2000r. — B pamkax [Ilpezugenmckoli
nporpamMmbl NOGromMOBKU YNPABAEHUECKUX
KQgpOB gAsL OPTAHU3QUUU HAPOGHOTO XO-
saticmsa P@D noayuura Bmopoe Bhicuiee !
obpasosanue B ocygapcmseHHOM yHU- |
Bepcumeme — Bricuiell wKoAe 3KOHOMU-

Ku, . Mocksa, no cneyuairbHocmu «Du- ‘
HQHCBL U Kpegum».

B Bengunrosoti ompacau ¢ 2002r. no na-
cmosulee BpeMa — TeHepaAbHbI gupek-
mop moproBol u KoHcaamuHrosoti komnarnuu OOO «I'pyn-
na Bengopyc», 3aperucmpupOBaHHASL MOPTOBAsl MAPKA
Vendorus.

Cerogns I'pynna VendoRus BkAlouaem caegyrowue no-
gpasgeaenusi:

00O «Benga-BP» (VR Trade) — Toprosas komnanus, npo-
garowast Ha pbinke Poccutickoli Degepayuu coBpeMeHHble
moprosele asmomamal, 000PYgoBaHue gasi Kaghe u 6apoB
(HoReCa). C 2003r. — sxcKAl03uBHbIl npegcmaBumens B Poc-
cuu u CHI Begywiero MupoBOro npou3BoOguIMeAs moproBblX
aBmomamos Azkoyen S.A. (HMcnanus); npegraraem wupokuti
cnexmp 060pygoBAHUS NO NPOGIKE FOPsTiUX U OXAWKGEHHbIX
HQNUMKOB, MOBAPOB B NOPYUOHHOU YNUKOBKE, curdpem, d
makke NPoghecCUOHAABHOIO Koghe-000pygoBaHUS;

gucmpuobblomop Jofemar S.A. (Mcnanus);

gucmpubbiomop Codic (Mcnarnus);

gucmpubbiomop ASCO Drink Machines (ABcmpus);

gucmpubbromop JCM (Anornusi-I'epmanus).

OOO «BP-Cepsuc» (VR Service) — Cayx6a mexnuue-
CKOU NOggepXKu U CepBUCHOI0 OOCAYXUBAHUA MOPIo-
BblX asmomamoB u obopygosanus gas HoReCa.

OO0 «CBT» (VR Ingredients) — [NlocmaBujux unrpe-
JUeHmMOB gAsA BEHGUHIA NPOu3BOgcmBa  Konarnuu
VendIn S.1. u Lagtia Group (Mcnanus), a maxxe KOHUEH-
mpamoB gAsi moproeplx apmomamos Alpendrink (AB-
cmpus). B 2006r. paspabomana cobcmBeHHAsI MOProBaAs
MapKa uRrpequeHmos gaa BenguHra u HoReCa « CORRI-
DA», pearusauus komopoti cmapmoBana B 2007r.

OOO «BP-Onepetiuinc» (VR Operations) — Onepamop-
CKaA KOMNAHUA, YNPABAAIOULAA CemblO CHEKOBBIX U KO-
petinbiXx moproseix apmomamos B Mocke. OCHOBHbIMU
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- Development of quality standards for vend-
ing branch.

On behalf of RNVA management I invite all
vending companies to collaboration. We'd be
most grateful for wise advices and proposals.

)

Born in Astrakhan, 1976.

1998 — graduated with distinction from
Astrakhan State Technical University, econom-
ics faculty.

1998-2001 — employed as a leading specialist

. for interbank payments in
Astrakhan division of Sberbank
of Russia.

2000 — graduated from
Higher Economics School
(State University) within
the frame of Presidential
program of training manage-
rial personnel for people's
economy; specialized in
finance and credit (second
higher education).

Engaged in vending branch from 2002 till
present time as Director General of trade and
consulting VendoRus Group company.

Nowadays VendoRus Group includes the
following divisions:

VR Trade (Benga — BP) — a trade com-
pany selling at the Russian market mod-
ern vending machines and HoReCa
equipment. From 2003 — exclusive repre-
sentative in Russia and CIS of leading
world VM manufacturer Azkoyen S.A.
(Spain); proposes wide specter of equip-
ment for selling hot and cold beverages,
packed piece goods, cigarettes and pro-
fessional coffee machines. Distributor of
Jofemar S.A. and Codic (both Spain),
ASCO Drink Machines (Austria), JCM
(Japan-Germony).

VR Service (RP-Cepsuc) — Technical support-
and maintenance service for vending machines
and HoReCa equipment.

VR Ingredients (CBT) — Supplier of vend-
ing ingredients produced by Spanish compa-
nies VendIn S. I. and Lagtia Group, as well as
Alpendrink concentrates (Austria) for vend-
ing machines. In 2006 an own trade mark
CORRIDA for vending and HoReCa ingredi-
ents was developed, its realization was start-
ed in 2007.

VR Operacions (BP—OnepeliwHc) —
Operating company managing chain of snack




3agawamu coOCmMBeHHOU onepamopcKotl cemu ABAACMCA
MecmupOBAHUE PU3AUYHBIX MUNOB MOPrOBbIX ABMOMU-
MOB, NAGMEXHBIX CUCMEeM U UHIPequeHMOB, d MAKXe
npopadomka u onMmMuMU3ayUs npoueccoB NO yNPABACHUIO
NApKOM MOProBblX GBMOMAMOB U NocAegyooulee obyue-
HUE KAUEHMOB KOMNGHUU HOBbIM HAPAOOMKAM.

VendoRus Group umeem pa3BemBAEHHYIH JUAEDCKYIO
cemb, KOMOpasa NpegcmaBAeHd B CAegyIoulux ropogax:
Kaaununrpag, Cankm-IlemepOypr, Ilepmb, Boponex,
ITamuropck, Pocmog-na-Aony, Camapa, Yoa, Exame-
punoypr, Tromens, HoBocubupck, Omck, KpacHospck,
Axymck, BaaguBocmok, XadapoBCK.

Poguaca B 1957 r. B HoBomockoBcke TyabcKoU 0OA.
TNocae cayx6bl B apMuu OKOHUUA C omAuduem Bricuiyio
wikory KI'b CCCP um.D.3.A3epxuncKoro u pabomaa B
opranax KI'6-DCh go Beixoga B omcmaskKy. Kangugam
I0pUgUUECKUX HAYK.

T'enepaapnbiil gupekmop OO0 «Dupma BAAEO» ¢ 1996 T.

OCHOBHBlE HANPABAGHUST gesiMeAbHO-

Cmu KOMNQHUU:
BeHguHr. [ !
OKCKAIO3UBHBIU qucmpuOblOmop roa-
AQHGCKOIO Npou3BOgumMeAst UHrpegueHr-
mosB ICS International B.V., Bxogsawero B
MeXgyHapogHblll XoAgunr "Aviobar” P
{camblll KpynHbIU BEHGUHI-ONEPUMop B
3anagnoll EBpone — 6oaee 250.000 mop-
roBblX aBmomamos). [1o 06bemy 3aKynoxk |
npogeccuoHaAbRbIX UHrpequenmos ICS
BAAEO B 2007 3ansa 1-e mecmo cpegu
270 gucmpubblomopoB u3 56 cmpaH Mupd.

Aucmpubpomop npouszBogumeaelti moproeblx aBmo-
mamos: Gerhardt (l'epmanus — 3kcka3uB), Necta
(Mmanus), FAS (HMmaaua — skckaro3uB Ha TA Perla),
“LOTTE" (Kopes), SM Coin (Kumati).

Onepamop komnaHuu Nestle.

Hmeemcs cBoOU napkK BEHGUHIOBbIX ABMOMAMOB, Ige
mecmupyomcs pasauunble munst TA, naamexuble cuc-
meMmbl, UHrpegueHmbl, ompabamblBAlOMCs BeHGUHIO-
Bble MEeXHOAOTUU.

Kauenmckasa 6asa B BeHgunre: 6oaee 1100 komnarudi-
onepamopos B 168 pocculickux ropogax.

Dygcepsuc (obujecmBeHHOe NUMAHUE).

BAAEO — camplli KpynHbll gucmpuOblomop y KoMna-
ruu Unilever, rogosol npupocm o6beMda npogax doree
50 % . Aucmpubrromop komnarnuu Mars — 3a 2007 r. npo-
gaxu Bozpocau B 3,3 pasa.

Kauenmckas 6aza — 6oaree 1200 kauen-
moB. 1

Pumeiia (nocmaska moBapoB B pO3HUUY).

YcnewHo 3anyweH B 2007 r. npoekm ¢ )
3KCKAIO3UBHOU moprootl mapkoti AUGEN
(Kope, ropsmuil WOKOAQQg, KANYHUHO, MOK-

KQUUHO).

B 2007 r. pupma HarpakgeHa mexBe-

gomcmBeHHBIM guniomom «Augep rogar. i

and coffee machines in Moscow. Main tasks of
the chain are testing of different types of VM
machines, payment systems and ingredients, as
well as studying and optimization of control of
VM park and further teaching of the company
clients.

Vending Group has a broad decaler network
present at the following cities: Kaliningrad,
Voronezh, Pyatigorsk, Rostov-na-Donou,
Samara, Ufa, Ekaterinburg, Tyumen,
Novosibirsk, Omsk, Krasnoyarsk, Yakutsk,
Viadivostok, Khabarovsk,

Born 1957 at Novomoskovsk, Toula Region.
After army service graduated with distinction
from Higher KGB school and was employed in
KGB/FSB system till retirement. Candidate of
law science.

CEO of “Firma VALEQ" Co. since 1996.

The mail directions of compa-
ny activities:
Vending
Exclusive distributor of ICS
Intl B.V., Dutch ingredients
: manufacturer, a member of
' i ~Avtobar international holding
" (the greatest vending operator
in Western Europe, more than
+ 250 thou. vending machines). By
the volume of ICS professional
ingredients purchases VALEO
occupied the 1st place among 270 distributors
from 56 countries.

Distributor of vending machine manufactur-
ers: Gerhardt (Germany, exclusive), Necta
(Italy), FAS (Italy, exclusive right for Perla VM
distribution), LOTTE (Korea), SM Coin {China).

Nestle Co. operator.

Owns its VM park used for testing various
machines, payment systems, ingredients, per-
fecting vending technologies.

Client base in vending: more than 1100 oper-
ating companies in 168 Russian cities/towns.

Foodservice (catering)

VALEO is the grealest Unilever distributor in
Russia with annual sales’ growth in exceed of
50 % . Distributor of Mars Co., 2007 sales growth
3.3 times.

Base more than 1200 clients.
Retail
During 2007 a new project start-
, ed based upon AUGEN exclusive
| trade mark (coffee, hot chocolate,
| cappuccino, moccachino).
In 2007 the company was
I awarded with an interdepartmen-
tal diploma “Leader of the Year". [f
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14 sanBaps 2008 roga B Kongepeny-sare naBurboHa Ne7
IlenmpaAbHOrO BHICMABOYHOIO KOMNAEKCA « DKCNo-
uenmp» Ha Kpacroti [IpecHe cocmosiaack npecc-KoHgpe-
PeHyUA, NO3HAKOMUBUIAsL gBE COMHU npegcmasumenell
cpegcmB MAcCOBOU URGopMayul ¢ umoramu padboms! Be-
gywero MexXgyHapogHOro BEICMABOYHOIO Komnaekca Poc-
cuu B 2007 rogy u nporpammoltt caregyrowero roga. B npe-
3uguyme npecc-KOHpepeHyuu MOXXHO OblAO YBugems 3d-
Mmecmumenast cekpemapst obuecmsenHol naaamsl Poccuu,
npegcegameas copema gupekmopon L{BK C.H. Kamripu-
HaQ, NepBOro 3aMecmumens IeHepaAbHOIO qupeKmopa
IJBK H.H. I'yceBq, gupekmopa genapmamenma BbICMABOK
u apmapox Topropo-npombiiarenHol naaamel Poccuu HLA.
Kopomuna u pykoBogumenas npecc-cAyx0bl « Ikcnouenm-
pa» A. B. AugeBuua, komopblll BeA KOHepenuuio.

BricmynaBwuill neppnim C.H. Kamblpun ommemun

mecHYyIo CBA3b MeXqgy Ixkcnouenmpom u TIITT PO. C og-
HoU cmoponst, TTII1 aBaaemcsa TAABHBIM AKUUOHEPOM
IIBK; B mo e BpeMs BO MHOIOM UMEHHO Oaarogaps
JKcnoyenmpy naaame ygaem-
CA COXpaHUMb CBOE UMA U OC-
HOBHblEe HANPABAEHUS CBoell
gesameabHocmu. OH noguepk-
HYA, umo 3JKCnouyeHmp O4eHb
Cepbe3HO OMHOCUACA K POCh-
oam TI1I1, B yacmHocmu, B BO-
npocax pa3Bumus BbICMABOU-
HO-IpMAPO4HOU geAameAbHOC-
mu B peruoHnax Poccuu.

H.H. I'yceB nogpo6HO oxa- S

PAKMEPU30BAA KOAUYECMBEH-
Hble U KQueCmBeHHBLE NoKa3ameAu pabomspl U pa3sumus
Oxcnouenmpa. Ecau nepepecmu ero pacckas B yugphl,
mo KapmuHa noAyvaemcs caegywouwyasa: scero B 2007 ro-
gy obao nposegeno 115 BoicmaBok npomus 94 — B 2006
rogy, u3 Hux — 33 co6cmBeHnble BoicmaBKu u 82 — roc-
meBble, KOMOpble NPOBOGUAU HA meppumopuu IKcno-
ueHmpa gpyrue BblICMABOYHblE ONEPAmMoOpbl, B M.4. 3d-
pyOesxHble.

Koauwecmso skcnonenmos B 2007 rogy gocmurao
29183 npomus 26607 B 2006 rogy, u3 nux 17203 (59 %)
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On January 1. 2008, there was a pre<s confer-
ence at the confrrence hall of Pavilion 7, Central
Exhibition Compound (CEC), Krasnaya Presnyaq,
Moscow. Its aim was to demonstrate the arhicve-
ments of the leading international trade-fair
complex in Russia to ahout two hundred mase
media representatives and to tell them abonft the
2008 program. At the presidium of the ev-'nt the
journalists could sce Depuly Secrctar: of the
Public Chamber of Russia, Chairman of CEC
directing council S.N. Katyrin, First Deputy CEO
of CEC N.N. Gousev, Director of the Exhibitions
and the manager of Fxpocenter press-ser-ice
A.V. Didevich, who conducted the conference.

S.N. Katyrin who was the first to take the floor
marked the strong ties between Expocenter and
Trade Industrial Chamber (TIC)} of RF. From the one
hand TIC is the main stockholder of CEC; at the
same time it is mainly CEC who assists the Chamber

to retain its name and the main
directions of the latter's activi-
ties. He stressed that Expocenter
*  regards the Chember's requests
- most seriously, especic!ly con-
cerning the problems of develop-
ing exhibition-fair activities in
the regions of Russia.
N.N. Gousev characterized
" the parameters of CEC work
and development in a most
detailed way. If we convert his
story into figures, we'll have the following picture:
115 trade-fairs were carried out in 2007 com-
pared to 94 in 2006; 33 of them were “own"” and 82
— "“guests”, conducted at CEC territory by some
other fair operat-irs, including foreign ones.

Number of erhibitors reached 29183 in 2007
(26607 in 2006), 17203 of them (59 % ) were our
compatriots, 11:180 (41% ) were foreign compa-
nies from 108 countries.

Selling floor-spaces also grew up. More than



|
H.H. T'yces

cocmaBUAU Hawu coomevecmBeHHuKu, a 11980 (41 %)
—UuHoOCmpaHHble Komnarnuu u3 108 cmpan.

Bospocaa u peaausayus naowaget. B 2007 rogy nog
BbICMABOYHO-KOHIPECCHYIO geAMeAbHOCIMb ObLAO NPOga-
HO boaee 700 mbic. KB. MeMPOB «HEMMO» («Opymmo» —
1446 mwpic. kB. MempoB), B mo Bpemsa, Kak B 2006 ObLr0 pe-
QAU30BAaHO 665 mbic. KB. MEMPOB «HemMmo» («6pymmon»
— 1181 mbic. KB. MempOB).

I'oBopsa o ¢unancosbix nokazameasx, H.H. I'yces
ommemua: «C 2002 roga obwull BaroBold goxog
OKkcnouernmpa yBeaunuAcs B 2,7 pasa».

Be3ycaroBRO, B nepBylo ouepegh, pa3pumue SKCnoueH-
mpa npoucxogum 3a CHem poCma BbICMABOK-TUTAHMOB:
«Ilpogakcno», «3gpaBooxpaHenue», « CBA3bIKCNOKOMY,
«World Food» u gpyrux cMompoB QHOAOTUYHBIX MAC-
wmabos. Tax, cyMmmMapHasa niowagps wecmu OCHOBHbIX
BblcmaBOK cocmaBuad B 2007 r 154,7 meic. KB. mempoB(
mo ecmb, 23,5 % om COBOKYNHOIO YUCAQ OCBOEHHBIX 3d
2007 rog niowageli). B uucao ocmaswiuxca 109 Bricma-
BOK BXogum U «BeHg3Kcno», yxe 3apeKoMeHgoBABUIAA
ceba B 2007r, komopasa B nacmynuBwem 2008 r bygem
npoxogums ¢ 19-21 mapma.

B cBoem Bricmynaenuu H.H. I'yceB ocobo ommemuna
meMmy NOBblWEHUSA YPOBHS OOCAYKUBQHUSL KAUEHMOB.
Tak gas cneyuaAucmoB, nocemumenetl U y1dCMHUKOB B
2007 rogy B pamkax BblcmaBKU « CBSI3b-OKCNOKOMM » Obl-
AQ IKCNEePUMEHMUALHO anpobupOBAHA CUCMEMA npeg-
BAPUMEAbHOIO HA3HAYEHUA GEAOBBIX BCMpeH
«MatchMaking». O9mo HoBwecmBO nomoraem COpueH-
MmMupoBaAMbCS B MUKCUMAABHO KOpOMKUU CPOK U HAUAYY-
wum 00pa3om 3aNAGHUPOBAMb BCE HEOOXOguMble
BCMpeuu B nepuog, omBegeHHbIU gAs NOCeU,eHUsl Bbl-
cmagku. Kpome moro, 664U HAAWKEHbl B3AUMOGONOAHS -
oujue aAropummbl U3yHieHusa o0WecmBeHHOrO MHEHUSA.
AAs 5moro ucnoAb3yemcs couemaHue aHKem npu Bxoge
¢ BBIOOPOYHBIM ONPOCOM HQ MePPUMOPUU BbICIMABOYHO-
o KOMIAEKCd CAYKawumu Jxcnoyenmpd.

Ara ygobcmBa nocemumeaell U y4QCMHUKOB BblCMA-
BOK BO BCeX NABUAbOHAX 3AQellCMBOBAHbl CNPABOYHDIE,
4mo no3BoAsgem ObICMPO NOAYHAMb UHMOPMAUUIO O pa-
6ome BbICMABKU U DKCnoueHmpd.

B pamkax yAyuuieHus nporpamm 0OCAYKUBQHUS NOCe-
mumeAell gas 3KCNOHeHMOB BBegeHbl CneyudAlu3upo-
BaHHblE OOyuaiouwjue cemuHapbl. OHU cocmoam U3 gByX

700 thousand sq. mctres (ne*) have been <nld for
trade-fair ard congress acti-itics in 2007 (116
thousand sq. m. gross area); corresponding fig-
nres for 2006 are 665 thousand sq. m. net. 1181
thou. sq. m. gross. As for financial indicce. Mr.
Gousev marked thot “front 2007 gross revenie of
CEC grew 2.7 times”.

Undoubtedly, the dcvelopment of Fxporenter s
mainly owing to the giont foire: Prodexpo, Priblic
Health, Svyazevpocom, World Food ond othere of the
romparable scale. Th- area n~cini~d bv the 6 moin
frade-foirs in 207 cmounted to 157 thou. ~q. m.
(that is 23.5 ¢, of the total net fiqure). Among the rest
109 the re is Ve nde xpo fair theit showed itself to advan-
tagr in 2007; this year it will }'> held on 19— 21 March,

Mr. Gousev has specinli marked the subject of
improving clientele scrvices For example, within the
frame of Svyazexpocom'20( 7 a new system of pre-
liminary meeting time fixin'y “Match Makina" wos
tested. The novelty helps e oxperts, vicitors and
exhibitors to plan the neces,orv meetine: in the besi
possible way. Also some mutuall- compl-mrentary
algorithms of studyina public opinion wer: adjustod.
For this purpnse a combination of entranc:: forms
and questioning at CEC venue s used.

For the convenjence of he ~“sitors and prrtici-
pants of the fairs inquiry 1»rminals wete installed
and activated in all the prilions, alloving to ¢, 't
information on the work ot the ¢~ hibition ard tho
Expocerter verv fast. One of the mec<ures (o
improve service of visitor; was to irtroduce semi
nars for exhibitors, consisting of two part<: firet -
making acquaintance with service unifs. second -
tegrhing training, aimed to impro<- the ¢ fficienc.
of participation in trade-foirs.

Weh reqistration of spe-ialists is widely used,
It saves time and provid-s additional copv-
ience. The svstem wns tested for the firet time
during the fairs “Mebc!” (“Furnitnre”) ond
“Zdravookhrancaiyc" (“Prhlic health”); at tho*
moment about 2 thousancd sperialists uac-d il.

N.N. Gousevsaid Expocenter stave anacti «m m-
ber of UFI (International A::sociation of Exhibition

CH. K wpun
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yacmell. [lepBas — 3HAKOMCMBO € CEPBUCHBIMU CAYXOQ-
mu. Bmopas — mpeRuHr obyuaiowero xapakmepa gas
noBblleHus 3(hheKMuBROCIU YIACMUS B BbICINABKUX.

ITupoko ucnoaAb3yemcs perucmpauus CneyuaAucmos
uepe3 Mumepnem. mo 9KOHOMUM BpeMsl U MAKXe CO-
3gaem gonoAHUMeAbHble ygoOcmBa. BnepBble cucmema
6biAC ONPOBOBANAG B nepuog pabombl BHICMABOK « Me-
OeAb» U «3gpaBOOXpAHEHUEY, U YKe MOrga €10 BOCNOAb-
30BAAUCH NOPAGKA 2 MblC. CNeYUQAUCMOB.

H.H. I'yceB ommemua, Wmo 3KcnouyeHmp npogoAxaem
ocmasambCs akmuBHbIM YAeHoM UFI — BcemupHot acco-
yuauyuu BHICMABoYHOU ungycmpuu. K npumepy, Ha ocer-
HeM 74-m BcemuprOoM KOHrpecce 18- no cuemy BhICIAB-
ke Okcnouyenmpa ( «Ckaag. Tpancnopm. Aorucmuka»)
6nr npucsBoen 3uak UFI. Takum obpasom, Skcnouenmp
CMAA NPU3HAHHBIM AUGEPOM HA POCCUUCKOM BhICINABOY-
HOM pbiHKe. ['enepaabHbll gupekmop Skcnouenmpa B.A.
ManbkeBuu 6b14 u ocmaemcst wreHom pykoogcemsa UFI B
meveHue MHorux Aem. TaioKe OH ABAemMCs 3amecmume-
AeM I1pezugenma PoccullcKoro cor3a BblCIMABOK U SIpMA-
POk, a 21 BbicmaBKke DKcnouenmpa npucBoen 3uak PCBA.

B 3akaiouenue cpoero BbicmynAeHUs NepBbll 3aMec-
mumeAab I'enepaabHoro qupexkmopa IL[BK «Jxkcno-
ueHmp» OCMAHOBUACSE HA MeMe PACULUPEeHUst KOHIpec-
CHOU gessmeAbHOCIU JKCnouenmpd. «B 3akatouenue He
nomomy, 4mo OHd Y HUC BMOPOCMeneHHds,, — NOgUepK-
nyAa H.H. I'yceB. — Konrpeccras gessmeAbnocmb L[BK —
smo 294 meponpusum'isi B paMKaX BbICMABOK naioc 98
BHEBBICMABOYHbIX Meponpusmul, KOmophle HOCsSm ca-
mocmoameApHblll xapakmep. O6rwem pabombl B 3MOM
HANPABAEHUU 0COOEHHO BneuamaAsiem, eCAu HAAOXKUmb
3mu yugpel HA KOAUYECMBO gHell B rogy».

Pacwupenue cnekmpa ycAyr, npegocmaBAsieMblX IKC-
NOUEeHMPOM, NPOUCXOgUM OGHOBPEMEHHO C (aAbHel-
wuM cmpoumeAbCMBOM U peKOHCMpPyKyuell CaMOro Bbl-
cmaBouHoro komnaekca. Ha cerognsiwnuti genb 9Kcno-
ueHmp yxe CMmaa HeOMbEMAEMOU YaCMbIO HOBOT'O (JeAO-
Boro ueHmpa cmoauubl « Mocksa-Cumu», obecneuuBas
ero BaKHelwue BbICMABOYHO-KOHIPECCHble (PYHKUUU.

B coomBemcmBue ¢ ympepKgeHHOU NOCMAHOBAEHUAMU
Mmockosckoro IIpasumeascmsa B peBpare 2007 roga ropog-
CKoU yeaesol nporpammot « Pa3sumue BbICMABOUHO-SIPMA-
POYHOU U KOHIPECCHOU gessmeAbHOCIU B ropoge Mockse B
2007—2009 rr.» 30 mpu roga npegcmoum yBeAudUmb Bbl-
cmapounkte nioujagu LIBK co 135 go 160 mbic. KB. M.

B pamxax nporpammel, B 2007 rogy Hauaaach NOAHOMAC-
wmabHas 3KcnAyamauust RaBUAbOHA Ne8 obwiett niowagbio
20 mwic. kB. MempoB. Ocobo cmoum ommemumsp mom gaxm,
4mo BBegeHUe HOBOIO NABUALOHA B pabomy NPOBOGUAOCH B
BecbMa CxKamble Cpoku Oe3 yuepba gas gpyrux meponpu-
amull, NPOBEJEeHHbIX B yUeguieM Iogy.

B xonue roga Ha rpanuue ¢ napkom « CmygeHey» Ha4dAoCh
BO3BegeHUe HOBOTO 15-3maKHOro 0pUCHOTo 3ganus JKcno-
yeHmpa. 3gaHue — HapaBHe CO CBOUMU OCHOBHBIMU (PyHKUU-
MU — CIMAHem BOCMOYHbIM BXOGOM HA Meppumoputo JKcno-
uenmpa. Om Hero CMeKAAHHASA NEWeXOgHAA Iarepes NPomist-
HemCcst go OCHOBHOIO KoMnaekca Hebockpebo « Mocksa-Cu-
mu» Hag IKCNOUEHMPOM MEXJy naBuAboHamu Ne2 u Ne§.
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WA, Koporun

Industry). For cxample, last autumn at 74th World
Congress the UFI mark was granted for 18th time fo
an Expocenter event; it was a trode-fair “"Ware -
house. Transport. Logistics” and Exporenter became
the acknowledged leader at the Russian cxhibition
market. Fxpocenter director general V.L. Malkevich
has been a member of UFI managerrent for many
years. He is also <1 Depiity President of the Russian
Union of Exhibitions and Fairs (RUETF); RUFF mark
has been granted to 21 exhibitions of Expocenter.

To conclude ist Deputy CEO of CEC fouched
the problem of epanding its congress activities.
“I'm touching it at the end not because I consider
it something sccond-grade”, accentuated Mr.
Gouvsev. "The congress activities embraced last
year 294 evenls within the frame of the fairs and
98 independent ~vents. The volume of thece activ-
ities looks still more impressive if you compare
the figures with the number of days in the year”.

Broadening the specter of services suage sfed
by Expocenter takes place simultaneously with
further building and reconstruction of the com-
pound. Today Expocenter is an inseparable part
of Moscow-City. the new business center of the
capital, ensuring its most important fair-and-
congress functicnas.

In accordance with the program “Development
of exhibition ar.d congress activities in the cily
during 2007-2009" approved by Moscow
Government at February 2007 the aim is to
increase the exhibition area of CEC from 135 to
160 thousand sq. meters.

Within the frc me of the program in 2007 a full
scale operation of 20 thou. sq. meters Pavilion 8
was started. It is worth saying that the building
was commissioned within a short time and with-
out any detriments to other events of the year.

At the end of 2007 building of a new 15-storey office
building was started at the border with “Stoudenetz”
park. The building will combine its main functions
with being an Eastern Entrance to the venue. It will be
connected by a glass pedestrian gallery with the main
Moscow-City sky-scrapers, going over Expocenter
territory between Pavilions 2 and 8.



B gaabneliwux nagrax SKcnoueHmpa — cCmpoumenb-
CMBO HOBOI'O KOHI'PECCHO-BbICMABOYHOIO UEHMPAd NAO-
wagplo 25 mblcAu KB. MempoB BJOAb KpacHorBapgeu-
CKOIo npoe3qga, ad MAaxKe YHUKAAbHOTO MHOTOSMAKHOIO
TOCIMURUYHOIO KOMNAEKCA.

IIpoexm yxe pazpadomaH u ogobpen 06weCcmBeHHbIM
rpagocmpoumeAbHbBM coBemom npu Mope Mocksbl. Ero
asmop — 3axa Xagug, 0gHA U3 CaMblX U3BECMHbBIX B MU-
pe apxumekmopoB. B 2004 rogy ona 6bAa ygocmoeHa ca-
Moll npecmuXHOU HArpagsl B 00AGCMU APXUMEKMYPHL,
IpuuykepoBckol npemuu, Komopasa ciumdaemcs gast ap-
XumeKmopoB aHaAroroMm npemuu HobeaeBcKol.

OkcnoueRmp B ero HOBOM OOAUKe cmaHem Opraruy-
HOU cocmaBAstowell KpynHelulero yeHmpa geAoBol
JKU3HU MOCKBBL

Ho smo Bce Kacaemcsa OmHOCUMEABHO gQAeKUX NAd-
HOB DKCNOUEeRmMpQ, a O BLICMABOYHbIX MepONpUAMUSIX,
HaMe4eHHbIX HA ODAWKaUWUU rog, pacCKa3aar gupexmop
genapmaMeHma BbICMABOK U sipMapok Toproo-npo-
MbllAeHHOU naarambl Poccuu U.A. KopomuH.

«ITopagka 126 BbicmaBok, — ckasar M.A. KopomuH, — Mbl
0ygem noggepXusanib B 3MOM
rogy. OcmaAbHblE BbICMABKU
Maxxe NOAB3YIOMCA BHUMA-

HUeM, HO UH(OPMAYUOHHO-0P-
TQHU3AUUOHRYIO NOYJGEPKKY,
HANPABAEHHYIO HA NpUBAeue-

HUe YUaCMHUKOB — KAK SKCNO-

HEHMOB, MAK U CReyUaAlC-

MOB, — NOAy4Yam B NEPBYIO
ouepegb me BbICMABKU, KOMO-

pble HAnpaBAeHbl HA (GEeMOH-
CMpauulo BHICOKUX MEXHOAO- ,
rutl, Ha yBeAu4eHue yiacmust B .
IKcno3uyuAx poccutickux npo- .1
usBogumenetl, npegnpusmuii |
MQAOIo U cpegHero busneca.

B munyswem 2007 rogy u3 132 BblcmaBOK, Komopkble
noggepxxusara TIIT PD, 19 BbiIcmMaBOK NpOXOguAlu B
Okcnouenmpe. B smom rogy 4ucAo noggepKxuBaeMblX
BbicmaBoK LIBK « 9kcnoyenmp» yBeAuuuBaemcs go 26».

Taxum 06pa3zom, MUHYBWUU IrOg O3HAMEHOBAACS (AS
IJBK «9kcnouenmpa» cmabuAbHBIM POCIMOM NoKa3ame-
Aell U OCBOeHUeM HOBbIX BO3BEgeHHbIX naowagell.

Ipecc-kongepenyusi B 3kcno- -
UeHmpe 3aBepuUAdCh BPyUeHUeM
NAaMAMHBIX GUNAOMOB pAQYy ne-

YAMHBIX U MyAbMUMEGUUHbIX
CMH 3a BbICOKONPOpECCUOHUAD-
HO€e OCBeWeHUe gesmeAbHOCmU
Oxkcnoyenmpa B 2007 rogy u om-
geAbHBIM KypHaaucmam. Cpegu
CNeyudAu3uUpPOBAHHBIX U3GAQHUU
ObiA ommeueH u XypHaa Vending
Business. |

[ -‘Lq“lll i - - )
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Further plans include building of a new
Congress center having an area of 25 thou. sq.
meters along Krasnogvardeisky proyezd and a
unique multistorey hotel complex.

The project has been per-formed by Zaha
Khadid, one of architectr-s most known in the
world. In 2004 she was awarded Pritzker's
Premium, the most presticious professional pre-
mium; architectors consider it to be an analogue
of the Nobel one in their field.

The project has becn approved by the public
city-building council unde: the Mayor of Moscow.

The new appearance of Expocenter will
become an organic component of the greatest
center of Moscow business activity. These are
relatively far plans of CEC. while the director of
the department of exhibitions and fairs of the
Chamber of Commerce and industry 1.A.Korotin
spoke about the exhibitior «vonfts of the year that
came.

“This year we're going to give support to about

126 trade-fairs”, said
Mr. Korotin. "Of
course other fairs also
enjoy our attention, but
the first lo accepl our
information and orga-
nizational support
aimed to attract partic-
ipants — both
rxhibitors and experts
— will be the shows
demonstrating  high
technologies, attract-
ing Russian manufac-
turers and the enfter-
prises of «mall and
medium scale business. Lost y~ar from 132 exhibi-
tions supported by CCI of RF 19 were held at
I'xpocenter. This year their number will grow to 26"

Thus last year was marhed by stable growth of
the characteristice of Ty )ncenter and assimila-
tion of its newly built arecs,

The pres; conference w 1< concluded with pres-
entation of honorary diplo-
ma. to .;ome printed and
mu ti-media macs media
for wighly protfessional illu-
mipation of Fxpocenter

" act.vities in 2007 and per-
P son-l'" to somc journalists.
I Amona the specialized edi-
' lions Vending Business

marrazine has bren also
ma-ked. *



Komuccus Codex Alimentarius c¢popmupoBana cOBMecm-
HO Bcemuprot accoyuayueli 3gpaBooxpanenus (BO3) u Op-
ranusayueit OOH no npogoBOALCMBUK U CEALCKOMY X035U-
cmBy (FAO) ¢ ueablo paspabomku MeXgyHApPOGHBIX CIMAH-
gapmoB no 0e30NdCHbBIM NPogykmam numaHusa. HegasHo
KOMUCCUS NPUHAAQ NAGH HA OAWXatiue 5 Aem.

Bo Bcmynaernuu koncmamupyemcs, umo cBoell 3agauell
Codex cuumaem co3gaHue MAKUX TAOOQALHBIX CIMAHGAP-
MOB, KOMOopble Obl « ONUPAAUCHL HA HAYYHbIE NPUHUUNBL U Obl-
AU HANPABAEHbl HA OXPAHY 3gOpOBba nompebdumeaell u yK-
penAeHue MOProBAU NPOGJOBOALCMBUEM KAK HACMHOTro Hu3-
Heca».

Cpepbl gesamerbHOCMU KOMUCCUU

— [lepecmomp u coBepuleHCmMBOBAHUE CMAHGAPMOB U
CBA3QHHBIX C HUMU OKYMEHMOB, KACAIOWUXCA 6€30NACHOC-
Mmu NUMAHUA, C y4emoM NOCAEGHUX HAYYHO-MEeXHUYEeCKUX
gocmuxeHnuti. Ocoboe BHUMUHUE JOAKHO YJEeAaMbCA OUEeH-
Ke BO3MOJKHbLX PUCKOB, NPUYEM peib OAKHI Ugmu 0 NPogo-
BOAbCMBEHHOU UENOYKE B UEAOM.

— To xe, HO Kacailoujuxcsi MapKUPOBKU NUWeBol npo-
gyKyuUlU — € y4emoM KQK gOoCMUKeHUU HAYKU U MEeXHUKU,
mak u raobaabrol cmpameruu BO3 B ooaacmu guemst, ¢u-
3uuecKoU aKMUBHOCIMU U 3GOPOBbA.

— HMHcnekmupoBarue npogyKMoOB NUMAHUA, BKAIOUASL UX
cepmuukayuio;, Memoguieckue BONPocsl B3amua ooOpas-
UOB U UX aHaAu3d. Boipabomka pekomengauull no 5KBUBQA-
AEHIMHOCMU MeMOgUK, UX B3AUMHOMY NPU3HAHUIO U OMCAe-
JKUBQHUIO NPOUCXOKGEHUS NPOGYKMA.

Ymo Bce smo 03rHauaem ¢ mouKU 3PenUsl ABMOMAmu3upo-
BAHHOU moproBau? BcemupHas BeHGUHI-ACCcOUUayus cuu-
maem BeChbMU BAXKHbIM BHUMAMEALHO CAeqUMb 30 JesimeAb-
Hocmeio Komuccuu Codex, mem 6oaree, umo ee CMAHgapmbl
Hanpamyro omuocamces K 192 cmpanam, BkAouasi 27 YAeHOB
EBpocoroza, CIIA u Bce gpyrue cmpanbl, npegcmaBA€HHblE
B BBA. Kcmamu, pekoMeHgauuu KoMuccuu (mak e, KaK U
EBpocorosa) npegycmampubarom HeoOX0gUMOCMb YKA3bl-
Bamb HA YNAKOBKAX BCEX NPOGYKMOB U HANUMKOB COgepKa-
HUe XUPOB, caxapd U KAAOpUUHOCMb COGepKUMOro, 1mooml
NnoMoub nomMpeobumMeAro cgeaams « 0OOCHOBAHHLIU BIOOD».

WVA Newsletter — December 2007 [

KO®E B 37PHAX
AMYJIFT Grand Espresso

Codex Alimentarius is a joint WHO/FAO
Agency designed to produce international
food satety standards. It has recently adopt-
ed its new, 5-year plan.

Codex
makes a commitment to agree on standards

In its introductory statement,

for use globally that "are based on scientific
principles and fulfill the objectives of con-
sumer health protection and fair practices in
food trade.”

Codex then lists the areas identified for
action:

— The review and development of Codex
standards and related texts for food safety —
taking into account scientific and techno-
logical developments. Approach should be
based on risk and should address the entire
food chain.

— Review and develop Codex standards
and related texts for food labelling and
nutrition, taking into consideration scientif-
ic and technological developments and the
WHO Global Strategy on Diet, Physical
Activity and Health.

— Food
certification/methods of sampling and

inspection and
analysis - which would include guidance on
equivalence, mutual recognition and trace-
ability.

What does this mean for global vending?
It is important to closely follow the work of
Codex as their adopted standards cover 192
Member States, including the 27 EU
Member States, the US and all other coun-
tries represented in the WVA. Codex (as well
as the EU) is looking at nulritional labelling
whereby the fat, sugar and energy contents
would be labelled on the front of food or
drink packaging to help consumers make
“informed choices.” [}
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YmBepxgeHa u Moxem OblmMb NOAYYEHA NO 3aNpocCy
HOBasl pegakyus cmangapma (cneyugukayuu) EBpo-
neiuckol BEHGUHr-accoyuauuu no ycmpoucmsBam gAas
Oe3naruqHOU onAaamspl. [1epBOHQUAAbHBIIL BApUAHM
EVA-CVS 6bia pazpaboman Komumemom accoyuayuu
no 6e3HaAUYHBIM pacuemam ewe B 1998 r. kak cBog
peKoMeHgauyul, Komopble yuumblBaiu Okl KAK cneuu-
¢uKy aBmomMamu3upoOBAHHOU mop-

New version of EVA Standard
(Specification) for cashless vending is now
finalized and available. The initial version
of EVA-CVS was developed by EVA
Cashless Committee as soon as in 1998 as
a code of recommendations taking into
account the specific features of both auto-

matic merchandising and chip

roBAu, MAakK U 0COOEHHOCMU UCNOAb-
30BQHUS HUNOBbIX Kapm. HblHeulnas
Bepcus, EVA CVS 1.3 noayuuaa nog-
gepxkKy co cmoponbn NAMA, umo
NOKA3ameAbHO B CBA3U C OMHOCU-
meAbHO WUPOKUM pacnpocmpaHe-
HueM 0Oe3HQAUYHOU onAambhl B ame-
pukaHckom BeRguHre. llpeumyujec-
maBa 3moro cnocoba naamexa npu
NOKyNnKe MOBAPOB U YCAYI MUKOBbL! -

— Pocm npogax 6Oiarogapsi mo-
My, 4mo onAama npou3Bogumcs
MOYHO NO HOMUHAAY, He mpe0bys
cgadu (uAu omkasa om Hee).

— CokpaweHue BpeMeHU BbINOA-

3

«Father».

HOpren 'ebeas — «otel» cTaHAApTaA
Juergen Goebel, the Standard's

cards. The fresh version, EVA CVS
1.3, has received strong support by
the industry and by NAMA; the lat-
ter seems most significant because
of rather wide acceptance of cash-
less payment in American vending.
The advantages of this payment
technology of buying goods and
services are:

— Increased sales through ease of
exact payment.

— Reduced down time and losses
due to coin jams, vandalism or theft.

— Ability to adjust prices in units
of currency, rather than round

HeHUA NOKynku u nomepb, CBA3AH-
HbIX C 3aCMPeBHUEM MOHem, BAHGAAU3MOM U XUUWeHU-
aMU.

— BosmoxHocmb cBOOOGHO BbIOUpAMb UEHY B AlO-
OblX eguHUyax, He npuderas K OKPYTA€HUIO U3-3d KO-
HEYHOT0 YUCAQ HOMUHUAOB NAQMEXHbIX CPEGCMB, NPU-
HUMQeMblX ABMOMAMOM.

— CHuKeHue 3IKCNAYMAUUOHHBLIX PACXOJOB, B MOM
quCAe CBSAA3AHHBIX C UHKaccayuel.

— OmcymcmBue Heobxogumocmu 60pOMbCA € NOG-
geAbHbIMU MOHEmMAamu.

— OmcymcmBue pacxogoB, CBA3AHHbIX C HeOOX0gUMO-
CMbIO «NPOWUBKU» NOY HOBble MOHEeMbl UAU OGHKHOMDL.

— Bbicokaa cmenenb 3aWuW,e HHOCMU, 4MO NO3BOAS-
em mopropams 60Aee goporumMu MmoBapamu.

Cmangapm Kacaemcs onAambl NOKYNOK gebOem-
HBIMU U KpeguUMHbIMU KapmaMu Kak obujero npume-
HeHUsA, MAK U KOPNOpaMuBHKIMU, gelUCcmBywwuMu
B npegeAax Komnanuu, 6u3zHec-yenmpa u m.g. ORn
OXBamblBaem MAaKXe BCAKOro poga KAUU u buome-
mpuueckue cpegcmpa UgeHmu@uKkayuu nokyname-
Ad. 3a ero npegeaamu 0OCMAIOMCs CUCMEMbl C ONAd-
mol co cuemoB MoOuabHOU cBsA3u. [To mHeRnulo cne-
YuaAuCmoB, €ro NOAe3HO pAacnpocmpaHumb He
MOABKO HQ MOProBble ABMOMAMBbl, HO U HA NAPKO-
mMempbl.

amounts determined by the coins
the machine servicing.

— Elimination of counterfeit coins.

— Elimination of costs for upgrading for
new coins or notes.

— Security levels which enable vending
of higher priced items.

The standard deals payments with all
kinds of general use credit and debit cards
for public domains as well as those for pro-
prietary, close-site devices (within certain
companies, institutions, organizations with
permanent employers)

It covers also application of all kinds of
smart keys/tags and various biometric
sending devices. But it does not apply to
vend enabled by mobile phones or other
similar powered hand-held devices. Experts
have welcomed it to be applied not only to
classic VMs, but also to other UPoS
{(Unattended Point of Sale) such as parking
machines.

The specification has a recommendation
character and does not oblige strictly all
the manufacturers of vending machines
and card readers to limit themselves to cer-
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Cmargapm HoCcum peKoMeHgameAbHbll Xapakmep u
He cmaBum cBoell 3agauell KeCmKO HaBA3bBAMb NPO-
u3BoguUmMeAsM QBMOMAMOB U CHUMBIBAIOWUX yCmMm-
policmB (KapmpugepoB) KOHCMPYKMUBHbIE peWeHUs.
Paspabomuuku Bo raase ¢ npegcegameiem Komumema
no oesnaauynot onaame EBA Oprenom 'ebeasem (Kom-
nanus Thales e-Transactions GmbH) npegaaraiom un-
gycmpuu BeHgUHra obwjue npunyunsl ycmpoucms 0e3-
HQAUHHOU onAambsl, ux unmepgellCoB ¢ NOAb30BAMEAs-
MU, aBmMoOMQMaMu U cucmemamu meaemempuu, guc-
MAHUYUOHHOIO ynpapaerHus u Aorucmuku. Cgopmyau-
POBAHA NOCAEGOBAMEAbLHOCMb Onepayull npu BAPUAH-
max NoKynku, Korga BrlOoOp moBapa npeguwecmsyem
B3quMOgelcmBUIO CO CYemoM KAUeHma u Haobopom.
OroBopena BO3MOXHOCMBb nonoaneHus cuema. Ilpeg-
AOXKEHO orpaHuuums rabapumbsl mMogyaselli npumenu-
MeAbHO K ¢BYM MUuNOpasmepam KapmpugepoB gAs
MOHM@)XQ HA gBepu Kopnyca apmomamd U3Hympu —
CIMAHGAPMHOMY U KOMILAKIMHOMY, 0 MAKXe K BAPUAH-
my gasa MORMAKA BHympu Kopnyca. Komnakmunlii Ba-
PUGHM NPEegHA3HAYEeH B NEPBYIO OYePEJh A MAAOTA-
OapumHblX aBMOMAMOB (Hanpumep, HACMOAbHbIX).
Cmangapm npegycMampuBaem BO3MOXHOCHbL OCHA-
ujeHusA gBEepHBLX MogyAel gucnieem HA UBEMHbIX CBe-
moguogax.

Oco6o oroBopeHno ygo6cmBO NOAb3OBAHUSA NAGMEXK-
HBIMU CUCMEMAMU GAS UHBAAUGOB.

Cmangapm npegycmampusaem goOpOBOABHOE NpU-
coeguHeHUe K HeMy KoMmnaHul-npou3pogumeael. Ha
cepeguny anBaps 2008 r. makol camocepmuguKrayuu
nogsepraucek Bianchi Vending Spa, MEI, Microtronic
AG, National Rejector Inc, QI Technologies, Thales e-
Transactions, Vending Micro Circuits (VMC). [?

29 nosops 2007 r. obuwee exerogroe cobopanue EBA
egUHOIrAQCHO BIOPAAO PYKOBOgAW UEe OPraHbl Accoyuayuu
Ha 6awxkatiwue gaa roga (2007-2009). U36pannukllt npe3u-
genmoM ApHO BaH AMepOHTreH B CBOell NpOrpammHoU peuu
makK 0003HQUUA OCHOBHble 3agauu EBA: cgeramb obpas3
BEHGUHIa 60Aee NPUBAEKAMEAbHbIM, YAYHUIUMb NOAUMU-
Ky B oOAacmu BbICMABOYHOU gesimeAbHOCINU U popMupo-
Bampb cmpamerudeckue colo3bl C gpyrumu accoyuayuam
u ompacaamu. OH NOGUepPKHYA MAKKe BAXKHOCMb PoNnd-
raHgbl BEHGUHIA U BBIFOg YAeHcmBda B EBA.

Ymobbl pykoBogcmBo Accoyuauyuu MOTAO Ay4lle Bbl-
NOAHAMb NEepPevuUuCAeHHble 3agaill, coOpanue co4Ao ye-
Aeco006pa3nbpIM pacwupums cocmas HcnoAkoma, BBegs B
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tain designs. The developers of CVS 1.3
headed by the Chairman of the Cashless
Committee Juergen Goebel (Thales e-
Transactions GmbH) propose to vending
industry the general principles of
machines with cashless payment systems,
their interfaces with the users, the distant
control systems and the logistics. The
sequence of operations has been formulat-
ed for the options "selection first” and
“credit first".

Possibility for refunding is stipulated
for. There is a proposal to limit the maxi-
mum dimensions of the card reader mod-
ules as applied to two options of door
mounting — a standard and a compact one,
and a so called internal module to be
installed within the VM body. A compact
reader is mainly intended for use in
small/table-top vendors. The standard also
stipulates for providing door mounted mod-
ules with 3-color LEDs.

There are also special guarantees for the
ease of use the systems by physically hand-
icapped persons.

The standard stipulates for the voluntary
sell certification of the OEMs. At the middle .
of January 2008 this kind of registration
was undertaken by Bianchi Vending Spa,
MEI, Microtronic AG, National Rejector
Inc., QI Technologies, Thales e-
Transactions, Vending Micro Circuils
(VMC). ¢

At its General Assembly on 29 November,
Arnaud van Amerongen was elected new EVA
President. The new officers are: Hubert Boyer,
Vice-President, and Michael Maurer,
Treasurer.

In his acceptance speech, Arnaud van
Amerongen highlighted the challenges for
vending in the EU: improving the image of
vending, taking a look at the trade show poli-
cy, considering strategic alliances with other
associations and/or industries and improving
the understanding of membership benefits for
both EVA members and non members.



Hero mpex npegcmasumenel He3aBUCUMbIX onepa-
MOPOB U3 PA3AUYHBLIX peruoHOB EBponbl u makxe
cneuyuaaucma no obujuM npobremMam BEeHGUHIA U
NAQMEXHbIM CUCIEeMaM.

B umore B Hacmosauiee Bpems B cocmaB Hcnoa-
HumeaAbHOro kKomumema Bxogam 11 ueaoBek
(cm.pomo) , B mom qucae:

IlpegcmaBumeAu HAUYUOHAABHBIX dccoyuayuil:

1. IO6ep Bbotie (NAVSA, ®@panyus) — Buye-npe-
3ugenm EBA

2. Ayrycmo
'apyaaru
(CONFIDA,
Hmanus) 10 3 8

3. Kpucmu- 1. 2
aH Patliaunr : .

(BDV, T'epma- 1
Husi) o

4. bBpatian
TacmelHn
(AVA, Beauko-
OpumaHus)

Onepamo-
Dbl

5.  @bopa-
BaHme Aaaer-
PURO (He3aBu-
cumblll onepa-
mop, Sogeda, Umanus)

6. Mukasab Maypep (He3zaBucumblli onepamop,
T'epmanus) — Kaznauet

7. Muxaa IlempoBak (He3zaBucumblll onepamop,
Mastercup, INoabuia)

An-Mapk Bpuliaangm (MexgyHapogHbil onepa-
mop, Selecta)

IlpousBogumeau 06opygoBanus:

8. Apno Ban Ameponren (ETNA), npesugenm EBA

INocmaBujuku uHrpegueHmoB:

9. Xv10 Xoy3s (Nestle)

IThameyxHbie cucmeMnl:

10. Axepg Oacon (MEI)

IMocae 3aBepwenust BLLOOPOB rOCNOGUH BaH AMepOH-
reH BBIDA3UA OM UMEHU DYKOBOgCmBA Accouuauyuu
OAarogapHOCMb BRIXOGAWUM U3 cocmaBa Mcnoakoma
Axonry Xapuuy u Pogxxepy Buabsimcy. A. Xapuy (kom-
nanus Barry Callebant) npegcmasasa nocmaBUUKOB
uHrpeguenmos B pykosogcmse EBA ¢ 2003 r. P. Buab-
samc (komnanus Coin-A-Drink), ocBoboxxgarowuti nocm
KasHaues, pabomanr B EBA ¢ momenma ee ocCHOBaHUS B
1994 r., a go smoro — B npequecmsernnuue EBA, EBpo-

a
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Aunanimous AGM elected a new, wider, team, comprising
3 additional representatives of independent operators and
one payment systems / vending solutions representative.

The 11 members of the EVA Executive Committee
2007-2009 are:

Association Representatives

Hubert Boyer (1), representing NAVSA — EVA
vice-president

Augusto Garulli (2), representing CONFIDA

Christian Reiling (3), representing BDV

Brian Tus-
tain (4), repre-
senting AVA
Operators

Fioravante
Allegrino (5),
1 ’ ' Independent
Operator,
Sogeda Italy

Michael
Maurer (6), Inde-
pendent Opera-
tor, Maurer,
lGermany

' — E V A
Treasurer
Michal Piot-

rowiak (7), In-
dependent Operator, Mastercup, Poland

Jan Marck Vrijlandt, Multinational Operator,
Selecta

Machine Manufacturers

Arnaud van Amerongen (8), ETNA — EVA
President Ingredient Suppliers

Hugh Hose (9), Nestle

Payment Systems

Jeff Allsop(10), MEI

The new President paid tribute to the 2 EC
Members, stepping down from positions held in the
Executive Committee: John Haritz, Barry Callebaut,
and Roger Williams, Coin-A-Drink.

John Haritz has been a member of the EC, repre-
senting the Ingredient Suppliers since 2003.

Roger Williams (outgoing Treasurer of the EVA) was
involved with the setting up of the EVA in 1994, and before
that, had been active within the European Federation of
Vending Associations, the EVA's predecessor.

The candidates to represent the EVA on the WVA
Board are Augusto Garulli and Christian Reiling.
The new President, Arnaud van Amerongen, will also
participate in the WVA meet.ngs. [;
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Anna Ossan, «<Hosas I'azema», 2008, Ne3(1321)

MBA npegaaraem o6opygoBamb naamexXHble mepmu-
HAABL NO-1€A0BEYEeCKU.

OAeKmpOHHbIT MepMUHAA NO npueMy niamexell 3a
YCAYTu COMOBOU CBs3U, UHMepHemM-mpa@uKka U KOMMY-
HQABHBIX nAamexel B NOCAeGHEe BpeMsi CMAA egBA AU He
MAKUM XK€ NPUBBLIUHbIM 3AEMEHMOM TOPOGCKOTO AQH-
wagma, KaK ypHA UAU MPOoArellOyC-

HQsl OCMAHOBKA. 2mo ygobOHO: He
HY)KHO UCKaQMb omgeAeHue OAHKA U
BblCmMauBamb B ouepegax. Kunyms
geHbI'u HA Cuem MOXHO DAYGOM C go-
MOM, Mecmom padombl UAU B AOOOU
gpyroll mouke, rge Bbl OKQ3QAUCH.
Ipuuem kpyraocymouno. Ilpasga, 3a
CepBUC NPUXOguUmMCs NAQMuUMbL KO-
muccur B 3—6%, HO gast 6OABWUR-
CMBQ TPAXGAH BAXKHEE CIKOHOMUMb
NOAYQCA BPEMEHU, YeM gecsamb-gBa(g-
uamsb pyoaetl.

Ognako nogobHasa cumyayus He ycmpausaem poccull-
CKUX YUHOBHUKOB, 3QKOHOgameAel U npegcmaBumeaell
bankoBckoro cooouecmna. Cucmema 3AeKMPOHHDBIX NAQ-
mexxell — 3mo OU3HEC ¢ BEChbMAd 3HQUUMEABHBIM I'OgO-
BBIM 000POMOM GEHET, UCHUCASeMbLU MUAAUAPGAMU OA-
AapoB. [lpuuem geHer HQAUYHBIX, MEX CAMbIX, KOMOpbie
Mbl 30COBBIBAEM B MEPMUHUA. A HaAuTHOCIMDb obAagaem
gBYMA BAKHBIMU CBOUCMBAMU: OHQ OPOro cmoum Hd
PBIHKE U WUPOKO UCNOAL3YEMCA B AOOBIX «CEDPLIX» Pac-
uemax, He TOBOPA YK O « UeDHbBIX».

He uckaioueHO, 4mo UMEHHO B DAMKAX MOMAABHOU
60pb6bl C HE3AKOHHOU OOHAAUUKOL eule B NPOWAOM I'ogy
IJenmpobaHk u3gaa ykazaHue, COTAGCHO KOMOPOMY BCe
KOMMepuecKue OpraHu3quuu, NPUHUMAaroujue onAamy
YCAYT uepe3 mepMUuHaA, GOAXKHbBL ObIAU 3AKAIOUUMD GOTO-
Bopbl ¢ bankamu. Ho geticmByrowjee 3aKOHOGAMEALCMBO
BKAIOUGem B ce0s gBe npomusopeudwue gpyr gpyry Hop-
Mbl.

Taxk, no 3akony «O 6aHKaxX U OAHKOBCKOU gessmeAbHOC-
mu» nponucaHa OAHKOBCKO-AQre HMCKAs CXeMd, NO KOmo-
pol Bce areHmbl GOAKHBL 3AKAIOUUMb COTAQUIEHUSA C OQH-
KaMU U, COOMBEMCMBEHHO, NAGMUMb UM KoMuccuio. (B
CpegHeM NO PbIHKY OHA cocmaBAsiem npuMepHo 3% .)J A B
coomBemcmBuU ¢ I'pWKgAHCKUM KOGEKCOM gAsi AHOObIX
OpraHu3ayuli, KOmopble NPUHUMAQIOM UAU OCYW,EeCMBAS-
10Mm 3A€KMPOHHBbIE NAGMEXU, MOXem CyuleCmBOBAMb
npocmo areHmcKas cxemd, KoOmopas HUKAKUX COrAquie-
Hul ¢ 6aHKOM He mpebyem.

«B umore He cOBceM NOHAMHO, KAKAS HOPMU 3AKOHA
gelicmByem, — ommeuaem 3aMecmumenb npegcegame-
At Komumema I'ocgymbl NO KpeguMHbIM OPraHUu3auUsiM U
urarHCOBbIM phHKaAM AHamoAull AkcakoB. — Hauaau
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Anna Ovyar, “Novaya Gazeta”, 2008, #3
(1321)

Ministry of Jome Affairs proposes to equip
payment termials “in a human way”.

Electronic terminal accepting payments for
cellular commuanications, internet traffic and
communal services became last time nearly as

habi ual element of the urban land-
scape, as a dust bin or a bus stop. It
is convenient: there's no need to
look foi a bank branch and stand
there in a line. One can drop money
to his account near his home, his
workplnce or at any point you
appeared. And do it round-the-
cloc™. Of course you'll have to pay
3-6 % <commission, but for the
majority of citizens it more impor-
tant to save half an hour than 10-20
roubles. Unfortunctery this situation doesn't
suit Russian oflicials, 1egislators and represen-
tatives of the bank community. Electronic pay-
ments system is a business with a considerable
annual turrover, estimated in billions dollars.
And the mone7 is the cash we insert into the
terminal. And cash possesses two important
properties: it costs much at the market and is
widely used in all kind of “grey” payments, not
to mention “bl.ck” ones.

It is quite rossible, that it was within the
frame of last year fighting illegal cashing when
the Central Ba.k issued an order that all com-
mercial instit1tions that accept payments
through their ‘erminals must conclude agree-
ments with banks. But the acting law system
includes two rorms contradicting each other.
The law "On banks and banking activities”
demands to have a bank-ageni scheme,
according to which all the agents must con-
clude an agreement with the banks and, conse-
quently, to pay them a commission (average
current value of it is about 3 % ). But in accor-
dance with the Civil Code all the organizations
who accept or perform electronic payments
may utilize an ordinary agent scheme that
needs no agreements with a bank.

“As a result it's not quite clear, which legisla-
tive norm acts”, Anatoly Aksakov, vice-chair-
man of Gosdu..ia Committee for credit organi-
zations and financial markets states. "And var-
ious initiatives started to emerge, According to
one of them the agent scheme may work, in this



NOABASAMBCS pasnele uHuyuamussl. COrAacHO OGHOU U3
HUX QreHmcKas cxema Moxem pabomamsp, HO npU 3MOM
B MEepMUHQAGX JOAXKEH OblMb YCMAHOBAEH annapam no
¢ukcayuu nramesxel no mMuny KACCOBOI'O gAsL HAAOTOBOU
CAYXK6bl. Bonpoc B moM, HyKHO AU YCIMAHABAUBAME 3INU
annapamsl. Begb Al0bas onepayusa ugem yepes KOMNbIo-
mepsl, @ 3HQUUM, QUKCUpyemcs B CneyUdAbHBIX yCmpoU-
cmBax».

C 0gHOU CMOPOHBI, CXEeMd C NPUMEHEHUEM KACCOBBIX
annapamoB UAU UX (HQAOTOB MOXKem NOCMaBumb UC-
NOABL3YIOWYHO ee Opraru3auuio B 6oAee BBIOGHOE NOAO-
XKeHUe B CPABHEHUU ¢ Mol, komopas go/kHa Oygem pa-
bomamb no 6aHKOBCKO-arenmckou cxeme. C gpyroi cmo-
POHBI, CErOGHS OMCYMCMBYeN AgeKBAMHOe HOPMAMUB-
HOe peryAupoBQHUE B Chepe NPUMEHEHU KOHMPOABHO-
KacCOBOU MeXHUKU Npu HAAUYHbIX pacuemax. To ecmsb
bapgaxka mam He MeHbWe, YeM COOCMBEHHO B cucmeme
3A€KMPOHHBIX naamexel. « BcaegcmBue obpaszoBaBuie-
TrOCSl NPABOBOI'O BAKYYMA NOSABUAQCH BO3MOXHOCIMb HEO] -
HO3HAQUHOTO MOAKOBGHUA HOPM gellCmBYHOULeTO 3aQKOHO-
gameabcmBa B chepe npumenenus KKT npu HaAUYHBIX
pacuemax co CMOPOHKI HAAOTOBBIX OPIAHOB, — OOBSCHS-
em gupekmop opuguieckoro genapmamenma I'pynnhi e-
port Upuna MuaoBaHOBA. — Zmo npuBogum K HENPAaBo-
MEpHOMY NPUBAEYEHUIO K QgMUHUCMPamuBHOU omBem-
CMBEHHOCMU BAGGeAbUEeB MepPMUHAAOB NO NPUEMy NAd-
meXell, 0 MAaKKe K HeBO3MOXHOCMU BbINOAHEHUS mpe-
OOBAHUS 30KOHA UCNOAB30BAHUS (PUCKAABHOU NaMsmu B
MepMUHAAQX CAMOOOCAYXKUBQHUSL B NOAHOU mepern. Cao-
BOM, KAKO€e ycmpOUCmBO HU NOCMABB, NPOBEPAOUUU MO-
JKem cKa3amb, YmMO 3MO HEeNPABUABLHBIU annapam, U
B3simb ¢ Bac wmpag. Hy uau pewums Bonpoc uHaue. B
A0OOM CAYUQE GONOAHUMEABHBIX PACX0OGOB yUACMHUKAM
PHIHKQ He u3bexamsb, a 3mMO 3HAYuUm, 4mo oHu 00s3a-
MeAbHO NOCMapaiomcs KOMNEHCUPOBAMb UX 3A HAW C
BAMU cuem, NOGHAB YPOBEHb KOMUCCUU.

Kcmamu, nomumo L{enmpobaHka, RaBecmu NOpsgox
BBI3BAAOCH ewle u MBA. CoraacHo BegoMCmMBEHHOU UH-
CMPYKYUU NO NPOBePKe BAAGEAbUEB MEePMUHAAOB, 0051-
30MEeAbHBIM NYHKIMOM ABAAEMCA HAAUYUE HE MOABKO go-
TroBOpA € DAQHKOM (KOMOPOro Hem ewe HU Yy OGHOro coo-
CMBEHHUKQ)J, HO U COMPYGHUKA, PACNOAOKEHHOIO HENO-
CpegcmBEeHHO Y MEPMUHAAQ. Dmda uges yxe He KWKemcs
3gpaBoOl HU C KakKOll Mo4Ku 3peHus. Bo-nepsbix, euje
OoAbWe BhIpACMym pacxogbl yUAQCMHUKOB DbIHKQA, d BO-
BMOPAIX, HENOHSIMHO, KMO noligem cmosams y mepMuHa-
AOB, 0OCOOEHHO YAUUHBIX, ga eule, K npumepy, 3umoll...

«A cuumaio, ¥mo HaM PAHO eule OCMAHABAUBAMBCA HA
npuHAmMuu pewienus. Hago ycmpoumse quckyccuro ¢ yua-
cmuem KPYNHbBIX UTPOKOB 3MOI'0 PhIHKA U OKOHUAMEABHO
onpegeAumsCsi €O cxemMamu», — pesomupyem Anamo-
Aull AKCaKos.

BpemeHnu HQ GUCKYCCUIO NOYMU HE 0CMAAOCh — [ocgy-
MQ romoBUMCS paccMompems NONPABKU B 3aKOH « O OQH-
KUX U OQHKOBCKOU gesameAbHOCIU» yXKe 25 AHBApPS. '

FOPAYMNA LHOKONAQD
LE ROYAL ChocoDark

case a fiscal payment device must be installed
in the terminals (for the tax collecting services).
Now the question is how necessary the installa-
tion is, since each payment operation goes
through the computers, and, therefore, is regis-
tered in special devices”.

On the one hand, the scheme using cash
accepting devices or their analogues can place
the company using it in a more advantageous
position compared to one using a bank-agent
scheme. On the other hand, today there is no
adequate legisiation in the sphere of applica-
tion of fiscal registration cash devices. As a
whole, there is as much mess there, as in the
very electronic payment system. "Because a
legislative vacuum emerged, there is a light
probability of multicemantic interpretation of
the norms controlling the use of CCD (cash con-
trol devices) from the tax authorities”, explains
the director of the law department of e-port
Group Irina Milovanova. — It leads to unlawful
administrative responsibility of the payment
terminal owners and makes it impossible to
implement fully the law demanding use of fiscal
memory in self-service terminals”. In short,
whatever device you install, the inspector can
say it is a wrong one and make you pay a fine.
Well, or solve the question otherwise. In any
case the market stakeholder can't avoid addi-
tional expenses; this means they must try and
compensate for them at our expense, raising the
commission rate.

By the way, in addition to the Central Bank,
the Ministry of Home Affairs also suggested to
correct the situation. According to a depart-
mental instruction on checking terminal own-
ers, there is a compulsory item, demanding
presence not only of a contract with a bank
(today there is not a single owner possessing
it) but also of an employee standing on duty
aside the terminal. This idea doesn't look sen-
sible from any point of view. Firstly, the
expenses of the stakehciders will grow even
more; secondly, it is not clear who's gonna
stand by the terminals, especially in the street
and in winter...

“I'think it's too early to stop and make a deci-
sion. We need better organize a discussion with
participation of the big stakeholders of the mar-
ket and come to final definition”, Anatoly
Aksakov sums up.

There stays little time for discussions, since
on the 25th of January State Duma intends (o
consider the amendments to the law “On banks
and banking activities”. ”

221 pyb6. *

Cogep:'a 1 e ka'ac-7 2 3G I 3 He “ieHee 27 -, -

10

Cers TOprosuix aBrc 13723 (JCCPT.

Terinac: 95 221-€ {17 . - assorl.u oo

| S



Msama Bo Bce BpeMeHa Obiaa AwbumMa 3a
CBOU 4ygecCHBlll apomam, MOHKuUU BKYC U
YJUBUMEABHYIO UEAUMEALHYIO CUAY.

B ueaom msima ocBexaem. Ho

baarogapsi ueaAeOHBIM  CBOLU-
CmBAaM MsAMbl HANUMKU C MEH-
MmoAOM cmaHoOBsiMcs Bce boAee U
Ooree nonyAsipHbl gaXxxe B HA-

cmoAwul 3UMHUU nepuog.

Bce copma mambl cogepxam
MEHMOA, KOMNOHEHMm, cnocoob-
cmByHOWUl nuweBapenuro u obiagaroujull
grHmucenmuieckumu cpoticmpamu. Menmoa
mMAaxKe CHUXXaem HepBHOe nepeHanpsixenue
u 6ecnokolicmao.

Msama ¢ gaBHUX BPEMEH UCNOAbB30BAAACH
npu AedeHuu acmmbl U aarepruu.

B nawu gru nanumku, cogepxxa-
ujue MeHmMOA, MOXHO NPUromoBumMb B
MoproBelX ABMOMamMAax.

Yauje Bcero mamy ucnoAb3yom gas
NpuromoBAeHUSs 4dsi.

Topawul wokxorag ¢ MeHMOAOM
CmMaA NONyAsipeH cpegu PA3AUYHbIX
BUGOB ApPOMQMU3UPOBAHHOIO WOKO- o]
Aaga B EBpone u BO3MOXHO B Hauaie e
2008 roga noaBumcs HQ pOCCUUCKOM BEHJUH-
ropom prelike., Tak umo He ynyckatme cAy4uas
yBeAuuumb BAulu NPOGAXU yepe3 MmoproBble
aBMOMQMblL, UCNOAb3YA IOPA4UU ULOKOAQG U

yati ¢ MEHMOAOM.

RTINS - TR I
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Mint has been enjoyed for centuries for its
wonderful aroma, fine taste and amazing

healing power.

As a whole mint works well to
refresh the body. But mint's nat-
ural holistic approach to health

v is becoming more and more
popular even on these winter

days.

All mint varieties contain
menthol, a compound which facilitates

digestion and has antiseptic properties.

Menthol also reduces the nervous tension
and anxiety. Mint has been used for a long
time in the treatment of asthma and allergy

conditions.

Nowadnys the mint beverages can
be prepared by vending machines.

The most popular way of consum-
ing the mint is through brewing a

mint tea.

Mint hot chocolate became a pop-
ular vari=ty of flavored chocolate in
Europe and could possibly appear

Russian vending market at the beginning of
year 2008. So don’'t neglect the chance to
increase your vending machine sales with

mint hot chocolcte and tea.
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Cerogns Al0b0l npegcmaBumeAb COBPEMEHHOTO 00-
wecmBqa, MAK UAU UHA4e, ucnbimblBaem Ha cebe npoo-
AEMbl, CBA3AQHHBLE C 3arPsAI3HEHUEM OKPYXatoujell cpeghbl.
Bonpoc 06 oxpare npupogst Bo3nuk He Buepa. Cywecm-
Byem MHOXKECMBO CNEUUAAU3UPOBAHHBIX CMPYKMYP,
NPU3BAHHbBIX pa3padamsBab nPOrPamMmbl BOCCMAHOB-
AeHus okpyxarouel cpegbl. Bom u B EVA 3agymaiuch
Hag cnocodbamul «03eAeHeHUs» BEHGUHTOBOU OMPACAU.

Accoyuayus B3ara Ha cebs 06513ameAbCMBO Pa3-
pabomamp u npemsopumb B XU3Hb pAg nymel pe-
weHus rAaBHOU 3agaill — MaKCUMAAbHOTO nepeBoga
NPou3BOgCmMBA HA «3€AEHbIE» PEAbCHL.

CBoro poab B smom npoyecce EVA onpegeauaa Ha
OAwKauwiue rogel B gByX HANPABACHUSAX:

— opranu3oBamb gellcmBus 4AE€HOB accoyuayuu
no paspabomke u BHEGPEHUIO PeAAbHbIX NAGHOB 0X-
PAHbL NPUPOYBL;

— noggepxxamp Hauboree yGauHble UHUUUAMUB-
Hble NPUMePhL B OMPACAU U O3HAKOMUMb C HUMU KAK
OPraHu3auuu, OMBemCcmBeHHble 30 OXPAHY OKPYXAa-
wouwel cpegbl, MAK U WUPOKUE CAOU
HACEAEeHUA.

CerogHns yxe cywecmByem He-

CKOABKO ADKUX NPpUMEepoB UHUUUA-

MUBHBIX NPOU3BOgUMeEAeU-YAEHOB ¢
Accouyuauuu, OMKAUKHYBWUXCS Hd
npobaemy cBouMU HOY-XQay.

Hcnanckas komnanusa Azkoyen npo-
gymaaa cucmemy MHOTOKPAMHOIo uc-

NOAB30BQHUA pAga gemairell CBOUX B-
momamoB. Paspabomxka «3eAeHoro» no-
KOAeHusl amomamoB OblAd HaQuama B
2006 rogy. OmauqumeAsHOU ux 0COOeH-
HOCMbIO ABASCMCS MO, 4MO KOPNyca HA
80 % cocmosim u3 gemanreli MHOrOpA30-
BOrO UCNOAB30BAHUS, KOMOPKIE MOXHO 3anycmumb B
npouyecc cOOPKU HOBOTO (BMOMAMA NOBMOPHO NPU Bbl-
X0ge u3 cmpos HeBOCCMAHABAUBAEMOU uacmu Kopnyca.

IlpousBogcmBo Azkoyen npowao cepmuguka-
yuto no ISO 14001 B 2006 rogy.

Hmanabanckas komnanus Buonristoro Vending,
Bxogawas B rpynny komnanuti D.A.EM, opranu3oBa-
AQ YCINAQHOBKY COAHEYHbIX (DOMOIGAbBAHUHECKUX U
MepMOIACKMPUYLCKUX NaHeAell Ha 3gaHUsX U COOPY-
JKEeHUAX IPYNNbL, YMO NO3BOAUAO CHU3UMbL Nompeo-
AEHUE JAEKIMPOIHEepruu u3 cemu Ha uemsepms. B
CBOI0 0uepeqhb, TOAOBHAA KOMNAHUS I'PYyNNbl NepeBeAd
qacmp COOCMBEHHOrO NAPKA aBmoMoOuAell Ha uc-
NOAb30OBUHUE MEMAHd B KauecmBe monausd. B pe-
3yapbmame, u3 380 mawun 92 apmomobuAs yxe pabo-
maiom HQ gBUrameAsx ¢ boaee HuCMbIM BHIXAONOM

COGES S.p.A paszpabomaira u BHEgPUAQ cucmeMy
JKeCmKOro yiema u 5KOHOMUU BOGbL U IAEKMPO3HeP-
ruu B npoyecce Npou3Bogcmaa. B komnanuu omkasa-

Today any representative of a modern society,
anyhow, tests on itself the proolems connected with
environmental contamination. The question on
wildlife management has aiisen not yesterday.
There is a number of specialized structures, whose
task is to develop programs of environment. EVA has
also thought of ways of making vending industry
“gardener”.

The association has incurred an obligation to
develop and realize a number of ways to solve the
main task - maximum switching of manufacture to
«green» rails.

The role of the EVA is twofold:

— to coordinate and steer tuis movement by shar-
ing good practice and encouraging members to take
action.

— to illustrate and communicate the positive ini-
tiatives of the indusiry to the authorities, environ-
mental NGOs and the general public.

Today there exist some vivid examples of initia-
tive manufacturers-members of the
organization which have responded a
problem by their know-how.

In 2006 Azkoyen industrial achieved
the ISO 14001 certification that among
other points includes the continuous
improvement in all the environmental
issues. As such, all machines comply with
the latest WEEE requirements and more
than 80% of the components in the
machine are re-usable. They are also
fully compliant with the RoHS normative.

All the environmental and ergonom-
ic factors are taken into consideration
in the design phcse of the product.

In the environmental area company has taken
steps to reduce the use of wood, for example, by
reducing the thickness of th2 pallets for vending
machines. They have increased the use of recyclable
materials, for example by using cardboard contain-
ers instead of plastic in coin mechanisms.

The Italian company Buonristoro Vending a mem-
ber of D.A.EM Group, has initiated installation of
solar photogalvanic and thermoelectric panels on
buildings and constructions of the group, which
allowed to reduce energy con-umption by a quarter.
In it's turn, the head company of the group, has
switched a part of its park of cars to use of methane
as fuel. As a result, 92 cars from 380 already have
more clear exhaust. The ultimate goal of corporation
for 2010 is to overcome 25 % the engines of thresh-
old of the cars working on methane.

Coges S.p.A has developed and introduced system
of rigid account and economy of water and the elec-
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AUCH O UCROABb30OBAHUSA KPYIAO-
CymOYHOTO HAPYXHOTO OCBewe-
nus. Taxke oHU nepecMmompenu
CBOU B3TASIgbl HA MPAHCTIOPMHYIO
YNakKoBKy cBoel npogykuuu, 3a-
MEeHUB MmPYgHOBO30OHOBAAEMblE
Oymary u gpeBecuny NAGCIMUKOM. i

Texnoaoru xomnanuu Hubhta-
maki Bnegpuau B 2006 rogy HOBble
mamepuaAbl npu NPou3BOgcmBae
CIMAKAHUUKOB AL XOAOGHBIX HdA-
NUMKOB. mu MamepuaAbl MOTym
OblMb NOBMOPHO UCNOAB30BAHbL, d
npu BbOPACHIBAHUU NOAHOCMbIO
pasaararomcs bakmepusiMu, He OC-
MABASISt BpeGHbIX BEW,eCMB B NNOYBE.

Komnanus Jofemar cymeaa Ha
30 % crHu3umb UCNOAB30BAHUE
gpeBecuHbl U KAQPMOHA B MPAHC-
nopmHoU yNaKOBKe.

U, naxoneu, Westomatic Ven-
ding Services npoBeAqd KOMNAEKC-
HYIO PeOPranu3Qulilo CBOEro NPOU3BOGCMBA GAsL MAKCU-
MUABHOIO CHWKEHUS! PHepro3ampam Ha BCEX ero sma-
nax u npu (PyHKYUOHUPOBAHUU ABMOMAMOB. X0pOuIuUM
npumMepoM MOXKem NOCAYKumn mogeab Azure Mk4, kop-
nyc komopoti Ha 90 % u3romoBAeH U3 NOAUMEPOB. As
BCEX UBMOMAMOB UCNOAL3YEMCsl NOAROCMbIO Nepepadba-
mbiBaeMas ynaxoBOuHAs mapd. AAS NogcBemku Hd
BHeWH el 1acmu KOPNycoB UCNOAb30BAHbI CBEMOGUOGh
C HU3KUM YPOBHEM 3HepronompeOAeHUA.

Takum 06pa3zom, MHOrue u3 KOMNAHUU-YAEHOB
EVA nposBuau uHuyuamuBy U NOGGep>KaAu gBuKe-
Hue no sawume okpyxatoujel cpegrl. [

SmartGames Brixogum HA PLIHOK C HOBbIM BUGOM
nNPoOgyKyuu — UHMOPMAUUOHHBIMU gUCNAEEM.

Hudgposble uH@OpMayuUOHHblEe gucnAeu — 5mMo
HOBOE pewleHue gAsi NPOGBUXEHUs NPOgYyKuuu u
peKAaMHbIX npe3denmayul. Pazauunble (Gopmbl
IJUA — BepmuKaAbHAS, TOPU3OHMAALHAS U MO3d-
U4Has — galom BO3MOXKHOCMbL Nogoopamb HYX-
HBU (hopmam u nomecmumb €ro B CaMOM BBITO(-
Hom mecme. LJugppossle gucnieu om SmartGames
NPEeKpACHO NOgXogam gAsi UCNOAbL30BQHUS B MOP-
TOBBIX UEHmMpax, CynepMapkemax, aponopmax,
BOK3QAQX — npuueM KaK BHymMpu NOMeujeHus,
MAK U CHAPYXU.

DYHKUUOHAABHASL HAYUHKA NAA3MEHHOI'O gu-
cnaess NO3BOAUM pPEeaAu30BAMb CAMBIE CMEAble
mexHUuecKue npuembl, UCNOAb3yeMble B npoBege-
HUU npe3eHmauul U BBICMABOK., Bcmpoennomy
KoMnklomepy gucnaetl no3Boasem Oblcmpo HAl-
mu HeoOXOoguMylo UH(OPMAUUIO NO 3anpocy KAU-
enma.
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tric power during manufacture.
The company has rejected the use
of round-the-clock illumination.
Also they have reconsidered the
attitude to transport packing of

. the produce, having replaced a
hardly renewable paper and
sood by plastic.

Technologists of Huhtamaki
company have introduced in
2006 new materials for cold drink
cups. These materials can be
repeatedly used. Being discaraed
they are completely decomposed
oy bacteria, leaving no harmful
Jubstances in ground.

Company Jofemar has
achieved to lower use of wood
and a cardboard in transport
packing by 30 % .

And, at last, Westomatic
’ending Services has performd

complex reorganization to decrease power com-
sumption at all the stages of manufacture and
during performance of their machines. As a good
example Azure Mi:4 whose case is 90 % made of
polymers can serve. All the automatic devices are
packed into completely recyclable containers.
For external illumination of the cases light-emit-
ting diodes with a low energy consumption are
used.

Thus, many of EVA member companies have
shown the initiative and have supported the move-
ment for protection of the environment. [f

- SmartGames come into
’ the market with new product
— data displays.

! Digital Data Display
(DDD) is a new solution for
promotion produce and
advertising presentations.
Different display configu-
rations: vertical, horizontal
and tessellated — give pos-
sibility to select the neces-

|
§
1
in

sary format and to place it

the most favourable
place. DDD from
SmartGames perfectly fit
for use at shopping centers,
supermarkets, airports,

] ) stations — both indoors,
‘ and outdoors.




BenguRr — aBmomMamu3upoOBAHHAA MOProBAsd — OblCIN-
PO pa3BuUBAEmMCs NO BCEMY MUPY KUK GAbMEPHAMUBHbIU
KQRAA po3HUYHOU moprosAu. [1pu 3mom guramMu1HO pac-
mem He MOABKO 00beM NPOGAX, HO U NEpeueHb Npegaa-
raemblx BEHGUHIOBBIMU KOMNAHUAMU moBapoB. Cygume
Camu: Ha CerogHAWHUL geHb B Mupe YCIMAaHOBAEHO DoAee
20 MAH MOProOBbIX ABMOMAMOB, Yepe3 Komophkle Npoga-
0mMCA MOBAPbL HA CYMMY OoAee 150 MADG JOAAQPOB B I0g.

CoomBemcmBeHHO pacmem U ROCewaeMoCcme Cneyua-
AU3UDOBAHHBIX BblCMABOK. Hanpumep, BBICMABKY
Eu'Vend, npoxoguBwiyio B KeabHe ¢ 13 no 15 cenmsabps
2007 roga, nocemuau 5400 rocmet u3 62 cmpan. CBoo
NPOGyKUUuIo HA Hel npegcmasasau 230 ¢gupm-yuacmuuy,
u3 18 cmpan. Ilo cpasnenuro ¢ 2005 rogom, nocewae-
MOCMb BRICMABKU BbhlpOCAQ Ha 309, a KoaunecmBo yua-
CMHUKOB — HA 13Y%. YBeAuuuaoCb 4ucao rocmet us
cmpan Bocmounoti EBponsl, Ckangunasuu, Ppanuyuu,
Beauxobpumanuu u ocobenno usz Mmaauu. Eu'Vend om-
AUMUAGCHE OOUAUEM UHHOBQUUOHHbIX pewleHul. Begw
mpefOBAHUSA ONEPAMOPOB U BAAGEALUEB K MOPTOBbIM UB-
momMamam Hapacmarom KAK CHEKHbIU KOM, U NPOU3BOgU-
meAlUu NPOCMO BbIHYKGEHbl CAGOBAMb 3ANPOCAM DhIHKA!
moprosele «podomel» CMAHOBSAMCS He IMOAbKO boaee
YGOOHBIMU, HQGEXHEIMU U 5CMemu4ecku NPUBAEKAMeAb-
HBIMU, HO U PA3HOCMOPOHHUMU, MO eCmMb MHOTO(PYHKUU-
OHAABHBIMU.

B Poccuu BeHGUHIroBblll 6u3HeC — OMHOCUMEABHO MO-
AOGOU U OGUH U3 CUMbIX GUHAMUYHbIX CETMEHMOB pU-
metira. TlomeHUuaA phlHKA BEAUK, 0 KOAUYECIMBO MOPTO-
BBbIX UBINOMAMOB HA YWY HUCEAEHUs B POCCUUCKUX Me-
ranoAUCax B gecsimKU pa3 MeHble, YeM, HANPUMEp, B I'o-
pogax Esponbl. BaxxHo, ogHAGKO, umo B HQuiel cmpaHe

A TR ST B
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Vending — automatic merchandizing is rap-
idly developing over the globe as an alternative
channel of retail. During this process not only
sales volume is growing dynamically, but also
the list of goods supplied by vending compa-
nies. Judge yourselves: today more than 20 mn
vending machines have been installed in the
world, selling goods annually than cost more
than $ 150 billion.

Correspondingly grows the number of people
visiting specialized exhibitions. For example,
Eu'Vend trade fair conducted in Cologue from
13 to 15 September 2007 was visited by 540
guests from 62 countries. 230 companies from
18 countries exhibited their produce there.
Compared to 2005, the number of visitors from
Eastern Europe, Scandinavia, France, Great
Britain and especially from Italy grew apprecia-
bly. Eu'Vend was distinguished by an abun-
dance of innovative solutions. Demands of
operators and the owners to vending machines
are growing like a snow-ball, and the manufac-
turers have to follow the market demands: auto-
malic salesmen (or saleswomen) become not
only more handy, reliable and aesthetically
attractive, but also multifunctional.

Vending business in Russia is a relatively
young, but one of the most dynamic segments of
retail. It has a great potential, though the number
of machines per capita (or per 1000 capiti) in
Russian cities is an order of magnitude lower than
in Europe. What is important, self-service systems

58 pyb.
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cucmeMbl CaMOOOCAYKUBAHUA O4U€Hb BOCMPeOOBAHbl HA
hbone KagpOBOro roroga HA NepcoHAA Mara3uHnoB. M B
3MOM — 3QAOI COXPAHEHUA BHICOKOU UHAMUKU pPa3BU-
Mmus BEHGURIA HA CPEGHECPOUHYIO nepcnekmusy. K mo-
MY e, BEHGUHIOBble ONepamopbl U MONn-MeHegxephl B
OOABUWUHCMBE CBOEM MOAOGhL, SHEPTUYHbl, UeAeyCcmpeMm-
AEHHBL U aMOUyUO3HbL.

Henmpaabubim cobpimuem smoli ompacau B Poccuu,
beccnopno, saBAsemcs Bricmaska VendExpo. B 2007 rogy
CMOMP BEHGUHIOBbBIX MEeXHOoAOrull npoxogua ¢ 18 no 20
anpeAst. AAst pocculicKUX npegnpuHuMameAeti, peuus-
WUX 3aQHUMQMbCA BEHGUHIOM, BbICIMABKA cMAaAd 3¢gex-
MmuBHOU nAOWAgKoU obwenus u B3aumogeticmpus. Yud-
CMHUKU NpegcmaBuAU CaMblll WUPOKULl accopmuMeHm
MOPTrOBbIX QBMOMAIMOB, NAAMEXHbIX MEePMUHAAOB, KOM-
NAEKMYyIOWUX U UHIPEgUEeHMOB, U gawke OU3HeC-Npoex-
moB. Hapagy ¢ omeuecmBeHHOU Npogykuuell HA Bbl-
cmasKe 3KCNOHUPOBUAUCHL 0OOPYJOBAHUE U HANOAHUME-
Au u3 Mcnanuu, I'epmanuu, I'oaranguu, Umaauu, HiBet-
uapuu, Apcmpuu, llIBeyuu, Ykpaunrs, Kanagnsl, Kumas,
Hogoll 3earanguu u CLIA. Bcero B VendExpo-2007 npu-
HAaAu yuacmue 6oaee 40 komnanut. BeicmaBKy nocemuau
2,5 mbic. 4eA0BeK — npeumMyulecmBeHHO npegcmapume-
AU MAAOroO u cpegHero OusHeca. BricmaBKa, KOHEUHo Xe,
€cnocobcmBOBAAQ POCMY UHMEPECA K BEHGUHIOBbIM KOM-
NAHUSAM, NPegCcMmaBAEHHbIM HA BLICMMABKE, U K BEHGUHIY B
uerM.

Heombemaemoll wacmeio pabombl BbICMABKU CMAAd
npeseHmayuoHHas nporpamma. B xoge cneuyuaausupo-
BAHHOU KOH@epeHyUuU, CeMUHAPOB U «KPYTABIX CIMOAOB»
OOCYyXgaAuCh QKMYUAbHblE NPOOAEMbL U HAUUOHAAbHbLE
0CODeHHOCMU BeHGUHRTOBOro priHKd Poccuu. Becero B gu-
CKyccusix yuacmsoBaau boree 300 ueroBeK, 3a UX XOgom
CAEJUAU gBA gecsmka npegcmasumenell cpegcms Mac-
coBol uHgopmayuu.

Xomeaock Obl HAgeaMbCA, WMo ycnex neppol Mexgy-
HapogHoli cneyuaiusupoBaHHol Bricmasku VendExpo —
«Bengunrossie mexnoaoruu XXI Beka» 3aKpenum Bbi-
cmaska 2008 roga, komopasa 6ygem npoxogumb B MOC-

[
o

KoBcKoM LIBK «Dkcnouyenmp» ¢ 19 no 21 mapma.
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are very demanded In our couniry against the
background of badly needed shop staff. It is the
pledge of stable development dynamics for the
middle-term perspective. As for the vending oper-
ators and top managers, they are mostly young,
energetic, purposeful and ambitious.

The central event of the branch in Russia is
VendExpo trade fair, last year this demonstra-
tion of vending technologies took place on April
18-20. For the Russian entrepreneurs who
decided to try the business the show became an
efficient venue for contacts and interaction.

The participants exhibited a wide variety of
vending machines, payment terminals, compo-
nents, ingredients and even business projects.
Along with domestic produce, a lot of equip-
ment and goods to be sold were exhibited from
Spain, Germany, Netherlands, Italy,
Switzerland, Austria, Sweden, Ukraine,
Canada, China, New Zealand and USA.

Totally more than 40 companies took part in
VendExpo-2007. The show was attended by 2.5
thousand people, mainly representing small
and middle-scale business.

The fair obviously favoured growing interest
for vending companies taking part in it and for
vending as a whole.

The presentation program was an unsepara-
ble part of the fair. Its specialized conference,
workshop and round tables were used to discuss
the current problems and the national features
of vending market in Russia. The total amount of
those who participated in the discussions was
more than 300 people, the event being watched
by two dozen mass media representatives.

Let us hope that the success of the Ist
International specialized trade-fair VendExpo
will be followed and consolidated by
VendExpo'2008 to be held
Expocenter on March 19-21. [

in Moscow
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19 mapma (13.00-18.00)

13.00-13.10

1. B.A. Paxumckull (npesugenm HAAT). Omxpbinue
¢opyma, BcmynumeabHOe CAOBO

13.10-14.00

2. Kamepuna [1bana (ren. gupekmop EVA). « BeHGUHT B
EBpone».

14.00-14.30

3. B.A. Pakumckull «Bengunr B Poccuu. CoBpemeHHble
MeHgeRyuU Pa3Bumusy.

IMepepris ¢ 14.30 go 15.00

15.00-15.45

4. A.B. Pogun (opucm HAAT).«Opuguueckue acnek-
mbl pOCCUliCKOrO BEHQUHIQ: NOCAEgHUE U3MeHEHUsl B 3d-
KOHOgameabcmse, 0030p apbumpaXHOU NPAKMUKU»

15.50-16.40

5. Mmuyku 3aiima, Kouuu Tamaku (Fuji Retail Systems,
Anonus). « FRS Ha BeHGUHIOBOM pblHKe fnoxuu”.

16.45-18.00

6. Kpyrawiti cmoa: «Cmangapmsel KquecmsBa U 3MUKa
BeHqUHIoBoro busHeca B Poccuu». Begywue — pykoBogu-
meau HAAT.

20 mapma (12.00-18.00)

12.00-12.45

1. AA. Kocmangos (I[TPUMABEHA). «IlAanbl pasBu-
mus «Fuji Retail Systems» Ha ppuike PO u CHI ».

12.50-13.35

2. Amumputt MupowHuuenko (rpynna Bengopyc).
«TexHoaorus nocmpoeHust 3QGeKmuBHOCMU BEeHGUHIO-
BoU cemu».

13.40-14.25

3. Apmem Cksopuos (41 « CkBopuoB»). « ABmomamuxa
COBpEeMeHHbIX MOProBhlX anNApamos U HANPABAEHUS ee
pasBumus»

14.30-15.45

4. «Onpim BegeHus BeHguHrosoro 6uszHeca B KHP u B
IOxnou Kopee» - gOKAQGHUK YMOUHSAEMCA

Ilepepris ¢ 15.30 go 16.00

C 16.00 go 18.00

Kpyrartlt cmoa: « HaroroBble npoBepku u KAk om HUX
sawumumsca». Begywue — komnanusa AEKC.

B nporpamme BO3MOXHbI U3MEHEHUS.

Almafood, GPT, Ingenico, NGT, Valeo,
Cafesilvestre, Componenti (itj, Confood,
Deutsche Extract Kaffee, EMWI, GEM,
Innoworld, 1QI, JCM/Dxcnpecc2000, MEI Inc.,
Pay Transfer, Rheavendors, SENSIS, SFOUR,
Vendimas, LHD Vending, MitsubishiElectric,
Smart Card & RFID, Vending Report

Place: EXPOCENTR Fairgrounds, Pavilion 7, Hall 4
Time: March 19-20, 2008

19th of March (13.00-18.00}

13.00-13.10

1. V.A. Rakitsky (President RNVA). Workshop opening
address.

13.10-13.40

2. Catherine Piana (Director General, EVA). “Vending
in Evrope”.

14.00-14.30

3. V.A. Rakitsky. “Vending in Russia. Contemporary
trends”.

Break 14.30 — 15.00

15.00-15.45

4. A.V. Rodin (Lawyer RNVA). “Legal aspects of
Russian vending: last changes in legislation, review of
arbitrary practice”.

15.50-16.40

5. Itsuki Zaima, Koichi Tamaki (Fuji Retail Systems,
Japan). “FRS at the Japan vending market”.

16.45-18.00

6. Round table: “Quality standards and ethics of vend-
ing business in Russia”.

20th of March (12.00-18.00)

12.00-12.45

1. A.L. Kostandov (PRIMAVEND Co.). “Fuji Retail
Systems: plans of development at the vending market of RF
and CIS".

12.50-13.35

2. Dmitri Miroshnichenko (Vendorus Group). "Efficient
vending chain: technology of construction”

13.40-14-25

3. Artyom Skvortsov (Skvortsov Pt.). "Automatic con-
trols in contemporary vending machines. Trends of devel-
opment”.

14.30-15.15

4. {Speaker to be specified). "Experience of vending
business running in PRC and South Korea”.

Break 15.30-16.00

16.00-18.00

5. Round Table: "Tax inspections and how to defend
from them". Moderated by LEX Company.

Slight changes are possible in the program.

Bengomup, Bengopyc, Busa Tpetig, HAAT, JCM/Oxcnpecc2000,
ABmobap, Apmaxc, Accopmu, bopnak, BaBuaron Bengunr, Urpomup,
Hcxkpa, KuocklIasii, Auckom, Macnekc- Bocmok, Mascmpo Bengunr,
MYABTHUDOTO, HAYPOII, HAYST, Benkom, OCMII, [Tukagop Ben-
gunr, Ilposenmo, I1pog. moprossie asmomamyi, [IpopbusnecTere-
xom, T1CII, Pecmapm, Cuba-sengunr, Cmapmletims, CorozABmomam,
Cnpunm Aomo, Cmamn, Poruanm, Bengunr-ousnec
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Komnarnus
, « CUBFA-BeH-
JUHI» npegemas-
, wo Afgem Ha poccul-
CKOM DBIHKE MHO-
: ‘. TOQYHKUUOHAAB-
. HblE nAQmMeKHblEe
cucmembl gAs
; MOpProBbIX (BMO-
MQMOB UMAAbSH-
ckol KomnaHnuu
Fage. 3a smum
KOpPOMKUM HA3BA-
HueMm cmoum ue-
Ablli KOMNAEKC NAQMEXHBIX cucmem gAst BEHGUHIQ,
BKAIOUQIOW UL B ce0sa MOHemonpueMHUKU, cuumnlBame-
AU 2AEKIMPOHHbIX KAIOUeU U NAACMUKOBBIX Kapm, KOM-
NBIOMEPHblE NPOIPAMMbL GASL BEgeHUs CMamucmukxu
nNPOgaK U NPOrpamMMupOBARUA PEXXUMOB pabompl NAA-
meXxHOU cucmeMbl.

Ipuobpemenue moproporo apmomama Nogpaszyme-
Baem KOMNAEKIMAUUIO ero naamexHou cucmemol, ue-
pe3 KOmopylo KAUeHM ONAQUUBAem NOKYNKY U KOmopas
HENnocpegcmBeHHO, NO Cymu, NPUHOCUM goXog npeg-
npunumamenro. Kakue mpeboparusi onepamopbsl mop-
TOBBLX QBMOMAIMOB CEerOGHA NPegbABASIOM K NAGMEX-
HolU cucmeme?

Ars HauuHarowux cBol Ou3Hec B BeHgUHIe, KOHe1HO,
TAQBHOE — 3MO0 HAGEeXHOCMb U JOATOBEYHOCMb pAbOMbl
obopygosarusa. C pocmom NApKA aBMOMGMOB U wma-
ma COMPygGHUKOB nepeg npegnpuHuMameAreM scmaem
gpyras npobaema — KK yHumblBamb BCE JOXOGbl, NOAY-
YeHHbIe C ABMOMAMOB, 4mMoObl HU OgHA KONnelKka He Y-
Ad B 4yKOU KApMaH?

A Kak ucnpaBumb Ha Mecme Meakue cbou B pabome
NAGMeXHOU cucmeMbl, NepenporpamMMupoBamp UAU
MOgepHU3upoBaMb NApamMempbl HACMPOEK HA Mecme,
ecAau npogasey Haxogumcsa B Mockse, a Ou3Hec segem-
cst Ha Caxaaune? Beamu moHemonpueMHRUKU B MoCKBY?

Komnarua Fage npouspogum MOHEMONPUEMHUKU C
1975 roga, umeem rpoMagHblll ONbUM U YHUmMelBAen Bce
HIOQHCHl, HeobXogumble onepamopy B ero pabome, B
MOM YUCAe U1 HA3BAHHbIE BbIULE.

Tak, umo6bl NOAyNUMb CMAMUCMUKY NPOGAX MOop-
rosoro asmomama, Fage pazpabomara HeCKOALKO BU-
gOB CHAMUS JAQHHBIX B SAEKMPOHHOM BUge. npu NOMO-
wu cmamucmu4eckoro KA4a, yepe3 UH(PpAKPACHbL
nopm HA NOPMAMUBHbIL KOMNbOMep UAU Hepe3 yga-
AeHHbll gocmyn no kaHary GSM. Y mogeau monemon-
puemnuka Jedy 5900 GSM mogyArb BCmMpoOeH Heno-
cpegcmBeHHO B MOHemonpuUeMHUK, U Onepamop B pe-
JKUMe PeaAbHOro BpeMeHU MOJKem CBsI3ambCsi C mop-
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SIBA-Vending Co. represents to the Russian
market multifunctional payment systems for
Vending machines manufactured by Fage
Company from Italy. This short name designates
a whole comple:: of vending payment systems,
including coin-acceplors, electronic keys and
plastic card readers, PC programs for sales sta-
tistics and programming of the payment systems
operation modes.

Buying of a vending machine presumes its
supply complete with the payment systems, used
by the customer to pay his purchase; as a matter
of fact it is this system that brings profit to the
entrepreneur. What are the requirements vend-
ing operators address to the payment systems
today?

For those who are just starting their business,
the main point .3, of course, the reliability and
the durability o the equipment. As the park of
machines and the staff of the company grows, the
owner faces another problem: how can I discount
all the income from the machine without loosing
pence in somebody else's pocket?

And how can be small errors in payment sys-
tems operation e corrected, reprogramming or
adjustment be performed if the supplier is present
in Moscow, and the business is run at Sakhalin?
Should one carry his coin-acceptors to Moscow?

Fage Co. who has been engaged into produc-
tion of coin-acceptors from 1975, possesses a
great experience and takes account of all the
nuances, necessary in the operator's work,
including those mentioned above.

For example, to get the sales’ statistics of a
vending machirz Fage designed several meth-
ods of acquiring electronic data: by means of a
statistical key, an IR port of the portable PC, or by
a remote access through GSM channel. The
Jedy5900
c o I n
acceptor is
provided
wiltlh a
built-in
GSM mod-
ule, and Yy
the opera- N
tor can get !
connec- | ,
tion with o A
t h e oo
machine



TOBBIM QBMOMGIMOM U NOAY4YUMb CIMA-
MucCmuKy npogax B 3AKMPOHHOM
BUge — CKOABKO U KUKUX NDOJAK CO-
BepweHo, 3dNOAHEHHOCMb KACChl, OC-
mamKu B MOHemONnpueMHUKe (Af
cgauu u AwOble gpyrue napamempsl
qUCAOM OKOAO namu muicau. B cayuae
cbos B pabome apmomama MOHemon-
pUEMHUK QBMOMOMUYECKU NOCHIAA-
em onepamopy CUrHGA O Heucnpas-
Hocmu.

Yem euje NPUBAEKAMEABHA U ygoO-
H{ B NOAB30BAHUU NAGMEXKHAA cucme-
ma Fage?

Fage nospoasem noayuams onaamy
Om KAUEHM{ He MOABKO HAAUHHBIMU
geHbramu, HO U B OE3HAAUYHOM BUge
npu NOMOWU CNEeYUAAbHBIX SAEKIMPOH-
HbIX KAIOUel UAU NAACMUKOBDBIX KApM
nokynameAs. K npumepy, MOXHO 3a-
nporpamMMupoBampb KAUEHMY KAIOHU
UAU NAGCMUKOBYIO KApmy Ha onpege-
AEHHYIO CYMMY, OH NOAb3YemCs YCAY-
ramu BQuIero apmomamda, G genbru Bt
noAyuaeme om HEro no 6€3HAAUYHOMY
pacuemy. HoBuwiecmBo - Aw060U KAU-
eHm MOXem OnAQMUMb NOKYNKY Npu
NOMOWU CBOEro MOOUABHOIrO meaego-
HQ, gAs 2MMOro eMy HY)XHO Habpamb
HOMep meAegpoHa mOpProBoro aBmo-
mama, komopsll omkpoem Bam cuem,
nonoAHuB kKomopwili Bbl cmoxeme
noap3osambcsa  Bawel cymmol Ha
Bcell cemu gAaHHbIX MOPIrOBbIX ABMO-
MamoB.

Fage paspabomara nporpammep
P3000, npu noMowu KOmoporo MOXHO
neperacmpoums pabouue napamem-
pbpl  MOHemONpueMHUKAQ HA Mecme,
umo OoueHb ygOOHO gASL PETUOHAABHbBIX
KAUEHMOB.

Hagexxnocms, pasAudHble BAPUAH-
mbl OnNAQMbl MOBAPA, BO3MOXHOCMb
BegeHUsl CMAMmucmuKu nPpogax B
3AEKMPOHHOM BUge, npocmoma 00-
CAYKUBQHUS, OCMYNHOCMb Nepenpo-
IPaMMUPOBAHUA U MOGEPHU3AUUU SB-
ASIIOMCA CYU,€CMBEHHBIM OMAUYUEM
Fage om naameskHbIX cucmem gpyrux
npouszsogumeaell.

Boaee nogpodbnyio ungopmauyuio o
NAQMEXHBIX CUCMEMAX MOKHO NOAY-
qumpb y MEXHUYECKUX CNeyUuaAUuCInOB
komnaHuu «CHBA-Beugunur» no
mea.(495) 380-22-06 uau Henocpeg-
CMBEHHO B oguce no agpecy: Mocksaq,
yalpsruwnukosa g.19A, cmp. 14 [f

in real-time, getting electronic sales
statistics of all kinds, including the
number of sales, the filling of the
hopper, the change residue — about
5000 parameters totally. In case of a
malfunction of the machine the
acceptor sends a message to the
operator.

What are the other attractive fea-
tures of Fage payment systems?
They allow to get not only cash pay-
ments, but also cashless ones, by
means of special electronic keys
and consumer's plastic cards. For
example, you may program a defi-
nite sum at your client's key or card,
he makes use of your machine, and
you get the payment in a cashless
form. According to one of the novel-
ties, any client can pay his purchase
using his mobile phone; he has to
dial the machine’s phone number,
which opens an account for him,
and filling it up, the client can use
the sum within the whole chain.

Fage has designed P3000 program-
mer, using which one can retune the
parametres of the acceptor in the
field, which can be most useful for the
regional consumers. Reliability, vari-
ous payment options, possibility of
electronic accounting, service sim-
plicity, accessibility of reprogram-
ming and upgrade are important dis-
tinctions of Fage produce from that of
other manufacturers.

More detailed information con-
cerning the payment systems can be
acquired from SIBA Vending tech-
nical experts using the phone
(495)380-22-06 or directly at their
Moscow office: Pryanishnikova Str.,
19A, bldg. 14.}¢
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11 noabps 2007 r. ucnoARUAOChH 75 Aem cmapuiemMy Hay4HOMY
compygHUKyY BcepocculicKoro Ray4Ho-UCCAegOBAMeAbCKOro UH-
cmumymad X0A0guAbHOU npombiurenHocmu (THY BHUXHU Poc-
ceabxozaxagemuu) Aasugy E¢umosuuy I'EPIII3OHY. He Oygem
nepevucAsmb BCe 2manst 60AbUIOro nymu 10ouAapa. Aocmamou-
HO CKa3ame, WMo 3d noiBeka padomst B0 BHUXH on cymea
MPAHCOPMUPOBAMACS U3 U.0. MAGGUIETO HAYYHOIO COMPYJHU-

November 11, 2007 was the 75th birthday of David
GERSHZON, senior scientist of All-Russian Research
Institute of Refrigeration Industry (VNIKhI). We'll not
enumerate all the steps of the life way of the celebrated
person. It will be enough to state that during the half a
century he spent at VNIKhI he achieved to get trans-
formed from an acting junior scientist into an acting

Ka B U.0. 3amecmumenn gupekmopa. [TonymHo
OH BRIyuUA Maccy cmygenmos MHUHX um.
I".B.IlhexanoBa (nbiHe — Poccutickast 5KoHOMU-
yeckas akagemust moro xe umenu), Toproso-
IKOHOMUYECKOTo mexHukyma u Texnuxyma o0-
WecmBeHHOro NUMAHUSL. 3¢ 50 JXKe BPeMs U3-
NOog ero nepa (U KAABUGMYPbl) BHIAO HU MHO-
ro, Hu maro 250 nybrukayuil. Toabko 3agymati-
mech: B CPegHEM Uepe3 KWKgble gBA C NOAOBU-
HOlUl MeCAUW 1eAOBEK BblgABAA HA TOPA Nevam-
HbI MPyg, NpUYeM, NO CBUGEMEACMBY Che-
YUAAUCIMOB, OCMAMOYHO BbICOKOIO KQuecm-

Ba. Muorue u3 pabom, HQWEgWIUX NEYAMHOE BhlpWKeHue, ObAu

3ACAYKEeHHO ommeueHbl megarsimu BAHX.

deputy director. By the way he has

taught quite a powerful lot of students

of Moscow People’'s Economy

Plekhanov Institute (now Russian

Economic Plekhanov Academy) as well

. as those from two Moscow colleges.

E Simultaneously his pen and keyboard
produced as much as 250 publications.

Just imagine: the person produced at

least an article each two and a half

, months, and, as evidenced by experts,

they possessed a really high quality.

Many of his works having a printed reflection were
granted with medals of the People's Economy

Achievements Exhibition.

Besides that David Efimovich is a surprisingly fertile,
conscientious and charming person, he presents a spe-
cific interest for the vending community since he stood
at the source of the material basement for the Soviet
automated merchandizing and participated actively in
its development. It all started with design of cooling sys-
tems for widely known soda vending machines mass pro-
duced by the trade machinery plants at Kiev, Perovo and
Lyubertzy.

It was the start but not the end! During two dozen
years David was investing his spiritual, mental and phys-
ical energy into design and development of different
types of machines for vending both drinks and piece-
goods, including ice-cream. The field of his interests
embraced not only the refrigeration units, but also the
systems of goods transportation and delivery, as well as
the coin acceptors. It appeared that in this process he
leaned upon not only his knowledge and common sense.
For example, once it was found out that the younger gen-
eration (oh, you know the boys!) basing upon the trials-
and-errors method developed an algorithm allowing to
extract from the ice-cream machines not only the ice, but
the change and the introduced cash as well.

In this situation David preferred not to lament and
complain about the teenagers. Instead of it he made an
ambush, caught some of the young rationalizers and,
promising not only not to punish them, but, on the con-
trary, to feed them with the ice to the fullest, persuaded
them to share their know-how. The results were used to
increase the reliability of ice-mashines, proving that a
gift cake may be more efficient than a whip.

David’'s memory is quite a treasury of interesting
details from the national history of vending and refrig-
eration. Those who feel interested may have a look at,
for example, his paper "What and from what we were
drinking before?" published in our pilot issue, on spring
2004.

Today it's a great pleasure to congratulate our friend
with his glorious jubilee, wishing him robust health, well-
being and new labour achievements, since the jubilant
continues to function  successtully at the Refrigerated
Transport Laboratory of VNIKhI. A lot of success to you,
our dearest David Efimovich. : :

Kpome moro, umo AaBug E¢pumoBu4 — Ha yguBA€HUE NpPoO-
gyKmuBHbIl, gobpocoBeCmMHbLI U 00UAMEABbHBIU YEAOBEK, OH
npegcmapasem 0coOblll UHMepec gAsl BEHGUHI-00u,eCmBeHr-
HOCMU meM, 4mo CIOAA Y UCIOKOB MAMePUAAbHO-MEeXHUYe-
cKoll 6a3pl coBemCKOU QBMOMQMU3UPOBAHHOU MOProBAU U
QKMUBHO y4QCMBOBAA B €€ CIMUHOBAEHUU U paspumuu. Bce
HAYQAOCh € pas3padomxu cucmem OXAWKgeHua Hebe3bl3Bec-
HbIX (BMOMANOB NO NPOJWKe ra3upoBAHHOU BOgbl, KOMOPbIE
MHOTOMBICANEKPAMHO mupaxupobaiuck Kuesckum, [1epos-
ckum u Arobepeukum 3aBogamu mMoOproBoro MAawWuHoOCmMpoe-
Hus. Hauaaock, HO He KOHYUAOCH!

Ha npomsoxenuu gByx gecsamuaemuil Aasug E¢umoBuu
BKAQQBIBAA yUIEBHblE, YMCMBEHHblE U (PU3UUECKUE CUAB B
paspabomky u COBepUIeHCMBOBAHUE U gPYI'uX MUNOB BEH-
QUHT-MQUIUR gAS NPOYWKU KAK HANUIMKOB, MAK U WMYYHbIX
MOBAPOB, BKAIOUAA NOPUUOHHOE MopoxeHoe. Takxke B 00-
AQCMb €ro UHmMepecoB BXOGUAU He MOAbKO XOAOGUAbHbIE ar-
peramsl, HO U CuCmeMbl MPAHCNOPMUPOBKU U BHIGAUU MOBA-
pa, a makxxke moHemonpueMHuUKU. Ilpu 3mom, Kax BbIACHU-
AOCh, OH ONUPGACA HE MOABLKO HA COOCMBEHHblE 3HGHUS U
3gpaBblll cmbicA. Hanpumep, Korga cmaao u3BeCcmHO, U0
nogpacmarouee NOKOACHUe (0X, YK smu nayanbl!) paspabo-
maao Memogom nNpod u owubOK AAropumM Bo3gelicmBus Ha
YNPpABASIOW,UE OPraHkl ABMOMAMA, NO3BOAABUIUL NOAyHaAmMb
Om Hero He MOAbKO MOPOJKeHOe U Cgady, HO U ONYU,eHHbLE MO-
Hembsl, AaBug EpumoBuy He cmaa npudumams U JKAGAOBAMb-
€A HQ IORYI0 cMeny. OH yempoua 3acagy, OIMAOBUA PAUUOHA-
AU3QMOPOB U, NO0OEW,aB He MOALKO HEe HAKA3blBAMb, HO U HA-
KOpMUMb MOPOXEHbIM om ny3d, ybegua ux nogeAumnCs 3da-
BeMHBIM «HOY-Xay». Pe3yabmambl ObIAU UCNOAL30BUHbL GAA
NOBBIEHUS HAGEKHOCMU aBMOoMamoB. [Ipsnuk oka3aacs cy-
ujecmBeHHO pe3yAbLMAMUBHEe KHymd.

Iamamb AaBuga E¢pumoBuua HUGEXKHO XPAHUM MHOXEC-
BO UHMepeCHbIX NOgPOOHOCMel U3 ucmopul omeiecmpeHHO-
IO BEHGUHTQ U XOAOGUABHOU MeXRUKU. MHmepecyroujuxcs Mo-
JKeM OMOCAGMb, B YACMHOCINU, K €70 cmambe «4mo u u3 ue-
IO Mbl NUAU PaHbuie», onyOAuKOBaHHOU BecHol 2004 r. B nu-
AOMHOM HOMEpPE HAWEro KypHUAA.

Cerognsa HaM gocmaBAsem OIPOMHOe YgOBOALCMBUE NO-
3gpaBumb HQUEIo gpyra cO CAGBHBIM H00UAeeM U NOXKeAGmb
eMy Kpenkoro 3gOopoOBbs,, OAQrONOAYHUsl U HOBBLIX MPYJOBbIX
cBepwenul, ubo I0OUASP NPOGOAXRKAem YCnewHo (PyHKYUOHU-
poBamp B Aabopamopuu XoroguabHOro mpaHcnopma BHH-
XU. Ycnexos Bam, goporot Aasug Epumosun! ‘.@

S IR L 188 pyob.
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Examepuna MaasieBa, NOMOWHUK gupeKkmopa,
000 «Auckom» (Mocksa)

I'oga noamopa Ha3ag nocemumeAu BMOpPOTO
mepMUHaAQ napuxckoro asponopma «Hlapab ge
TI'oaab» Morau Bugems CA€GYIOWYHO KAPMURY: Y an-
napama ¢upmbl Photomaton, npuBbUHOIO TAQ3Yy
KQXgoro (ppanyy3a, HEOMCMYyNHO HAXOGUAUCH GBA
yeroBeka. Ymo-mo XuBo o06CyXgasi, pasMaxuBds
pykamu, Mopuia A0O, NPUOAUXASCH, YJAASACH,
OWYNBIBAA U OCMAMPUBASL MEMAAAUUECKYIO KOPOO-
Ky CO BCeX CMOPOH, OHU BpeMs om BpeMeHU NUAU
Kogpe — B 00uleM, KuBO NPOBOGUAU BpeMsi HaeguHe
¢ MQUUHOU.

Ymo smo 6bla 3a annapam?

Kak  usBecmHo, komnaHusi Photomaton
(www.photomaton.fr) sasiemcs Bo Ppanuyuu Au-
gepoM NO NPou3BOgCcmMBY (hOMOKUOCKOB U MOMY
NOgoOHOro BEHGUHIOBOro 0OOPYJOBAHUS GASl pPA-
bompl ¢ uzobpaxerHuamu. OGHO U3 CAMbIX UHME-
PEeCHBIX U nepcnekmuBHbIX gasa Poccuu HanpaBae-
HUll ee gesmeAbHOCMU — ABMOMAMUuecKue Konu-
poBaabHble ycAyru. Ogrum u3 npenamcmsull HA
nymu pacnpocmparenus B Coemckom Coloze
MHOXUMEeAbHOU MexXHUKU B meueHue gecamuae-
mut 6bpra napaHougaibHas 60s3HL MOro, 4mo el
MOrym BOCNOAb30BAMBCS AUOO gAsi MUPAKUPOBA-
HUA NOGPbIBHOU Aumepamypbl, AUOO gAs neuamu
garbwiuBblx gener. B smom Oblaa, noxaayd, rAaB-
HAA NpuUiuHA OmeweCcmBEeHHOro OmCmaBAHUA
CBemoKONUPOBAABHOIO geAd NO CPABHEHUIO C pad3-
BUmMBIMU U gasKe pa3puBarowumucs cmpanamu. Ha
3anage ke KonupoBanue OyMAKHbBIX HocumeAael B
mom Buge, B KAKOM OHO Cywecmsyem celiuac, d
UMEHHO KCepOKONUPOBUHUE, NOSBUAOCH B cepegu-
He XX Beka 6aarogaps 3HMy3ua3my aMepuKaHCKO-
ro uHxenepa HYecmepa Kapacona u ycuausm He-
ooabwioli komnarnuu Haloid, B3saBwel cebe samem
HA BOAHe om »2moro u3obpemenus HOBOE CKPOM-
Hoe HasBaHue XEROX (www.xerox.com) — ums,
Komopoe menepb Bpag AU HyXgaemcsi B npeq-
cmaBAeHUU.

Onycmum nogpoOHOCMU HEAerkoro, HO mpuym-
¢harbHOro nymu KONUPOB B KAXGbll oguc, B mom
qucAe u pocculiCkull; BAJKHO MO, 1Mo NPUMEPHO B
Mo Ke BpeMs, U gaxe panbule — HauuHaA ¢ 20-
30x rr. npowaoro Beka — B CLIIA u Eppone Hauaau
aBMOMQMU3UPOBAMb BCE HOBble U HOBble 00AQCIU
ycayr. AelicmBUMeAbHO, €CAU KAKYI0-AuOO MOHO-

VENDING BUSINESS, 2007/#6

Ekaterina Malyaeva, Assistant director, Liscom
LLC (Moscow)

A year and a half ago the people at the second ter-
minal of Charles de Gaulle airport at Paris could
witness the followin picture: two gentlemen were
persistently present close to a Photomaton machine
whose appearance is very habitual for the French.
They had a vivid discussion, waving their hands,
knitting their brows, getting closer or farther,
inspecting the mela.lic box by touching or looking,
drinking coffee fror» time to time — well, having
their tete-a-tete witl. the machine.

What kind of an apparatus was it?

Photomaton Co. 'www.photomaton.fr) is known
to be a leading French manufacturer of photograph-
ic kiosks and the li ze vending equipment for pro-
cessing visual images. The automatic copying serv-
ices can be consider >d one of the trends of its activ-
ities most attractive and prospective for Russia. For
decades one of the main obstacles at the way of
copying technolog'r proliferation in the Soviet
Union was the paranoidal fear the technology may
be used for printing of subversive literature or faked
banknotes. This seems to be the main reason of the
sector staying behin? the majority of developed and
even developing counlries.

As for the West, the process of making copies of
paper carriers known as xeroxing emerged in its
present state in the middle of XX century thanks to
enthusiasm of an American engineer Chester
Carlson and to the etforts of a small Haloid Co.
Later, rising on the wave of the invention, the com-
pany appropriated ad new name — XEROX, the word
than hardly needs any explanation nowadays
(www.xerox.com) . Let's omit the details of uneasy
but a triumphant march of copiers to every office
including the Russian ones. What is really impor-
tant is the fact that _aore or less at the same time, or,
perhaps, somewhat earlier, starting from the twen-
ties-thirties, they stcited to automatize new fields of
services in US and -urope.

The reason was that if you entrust a machine with
some monotonous and uncreative work, everybody
gains: the customers no more depend upon the
qualities of the human vendor, and the seller saves
his efforts and means.

Xerox process conforms to this scheme ideally,
and the first automatic copiers had a rather simple



MOHHYIO U HEe Mpebyrowyo MBOPUYECKOro NOPhIBA
pabomy nopywums MQUUHE, OmM 3MOIrC BbIUTPBIBA-
lom BCe: NOKynameAu nepecmarom 3dBUCEemMb Om
yeAOBeuecKoro hakmopa npogasud, NPoOgaBey
IKOHOMUM YCUAUA U CpegCmBa.

KcepokonupoBanue ugearbHO YKAQGBIBAEINCS B
GQHHYIO CXeMY, U NePBble dBMOMAMUYECKUEe KONU-
pbol (a B CIIIA oHu pabomarom no makomy NpuHyu-
ny go cux nop) 6bLAU CRPOEKMUPOBAHbL goCMa-
MOYHO NPOCMO; K KONUPOBAALHOMY ANNAPAMYy go-
OaBAsiemcs KONUAKA AL geHer u mabAudka ¢ ue-
RroU konuu. HMgeaabHBI BapuaHm gAs YHUBEDCU-
mema, rge CMygeHRmbl UUBUAU30BAHHO U YBEPEHHO
NOAB3YIOMCA YCAYTaQMU OprmexHuKu.

B kauecmBe coBpeMeHHbIX NPUMEPOB MAKUX an-
napamoB MOXXHO NPUBeCMU NPOGyKIMbl KOMNAHUU
Vendapin (www.vendapin.com) u Jamex
{(www.jamexvending.com}, rge K 0OplYHOMY KOnupy
NPUCOEGUHAWMCA MOGYAU, CROCOOHBIE NPUHU-
MQmb HOAUYHbIE GeHbI'U U NAAMEXKHbIE KADMBL.

Annapam gast yCmMQHOBKU B 0OWeCmBEeHHbIX Me-
cmax ycmpoeH, €CmeCmBEHHO, I'Opa3go HAgex-
Hee: KONUPOBAAbHbIU Y3€A 30KAXOUEH B NPOUHBIU
KOpNyC, KPhLUWKA NPUKPBIBALI CINEKAO 9KCTIOHUPO-
Banus. Yepe3 MOHEmMO- UAU KynIOPONPUEMHUK,
BCMPOEHHBIl B KOPNyC, annapam npuHuMaem
geHbI'l U NO3BOAAEM CYEAdmb ONPEgeAeHHOE KO-
Auuecmso konul. ITogobHOro poga KORCMPYKUUIO
U YBUGEAd B NAPUXKCKOM Q3ponopmy napa poccul-
CKUX npegnpurHuMameael, cpasy 3aropeBuUch
ugeell ocyu,ecmBumb HEUMO NOXOXKee HA POGUHE.
Ionbimka opranru30Bamb NOCMABKU BEHGUHTOBbIX
xonupos om Photomaton He gara npueMaeMblX pe-
3yABMAMOB, U NO XOGy NEPEeroBOopoB KOMNAHUEU
«Auckom» OBIAO NPUHAMO pelleHUe CO3¢aBamb
annapam gast Poccuu camocmosmeAabHo.

TNopagkom uszbumas, HO He MeHee Om moro Bep-
HQA UCIMUHA 30KAIONAEeMCs B MOM, 4MO Mbl BCErga
ugem cBoum nymem. Kpome coxpansiowero noka
CUAY (haKmopa omcmaBaRUsA NO BpeMeHU, omedec-
MBEHHBIU PBIHOK OMAUYAEMCA NOBBIULEHHBIMU
mpebOBAHUSMU K MOProBbIM QBMOMAMAaM — HAUWU
ANOQU CAQBAIMCA MEXHUUECKOU CMEKAAKOU: KaK ro-
BOpUIMCSA, «€CAU 4IMO-MO MOXHO CAOMQMb, 3HA-
qum...». [loamomy nepeg cozgameasmu pocculii-
CKOro BApUAHMA aBMOMUMUUECKOro Konupd cmo-
fAQ 3agaua He NPOoCmo Bocnpous3Becmu 3apyoex-
HBI npomomun, d CKOHRCMPyuUpoBamp annapam,
KQK gocmamo4HO npocmoll U UHMyUMUBHO NO-
HAMHBIT AOOOMY NOAB30BAMEAI, MAK U CROCOD-
HbI NPOMUBOCMOAMSb NONBUNKAM NOBPEgUMb ero.

N s . h!
, ESIA B L

( et
T NPT B R U
N R : r

1000 r

Cetb TOprosuix asTomatos ACCOPTU

design, used in US till now: the copier is supplied
with a money box and a price board. It looks ideal
for a university where the students use the technical
means in a civilized and confident way.

As up-to-date examples of this approach you can
Iook at apparatus manufactured by Vendapin
{(www.vendapin.com) and Jamex (www.jamexvend-
ing.com), where traditional copiers are supplied
with validating modules that are able to accept cash
and payment cards.

An apparatus to be installed in public places
mus! have a more reliable design: its copying unit
is enclosed in a strong casing, the exposing glass is
covered with a lid. The coin and bill accepting
devices built in the casing perform the payment
and allow to make the paid number of copies. That
was the design seen by the above-mentioned pair of
entrepreneurs at the Parisian airport, after which
the gentlemen got a burning desire to realize
something of the kind at their homeland. Their
attempt to make an agreement about supplies of

Photomaton
vending
copiers to
Russia
‘COPIES " . failed, and
P ’ " during the
—_— - ~ talks Liskom
i company
' ' . decided to
create a
t machine for
Russia inde-

. ‘ pendently.
| There is a
trite but nev-
ertheless
true phrase
that we are
always
going a way of our own. Besides the remaining
time handicap, the Russian market of vending
machines is traditionally characterized by some
specific requirements; our people are renowned for
their technical sharpness of wit, meaning “if some-
thing can be broken, it will ..." Hence the creators
of the Russian automatic copier faced a task not
just to reproduce the foreign prototype but to
design an apparatus simple enough and intelligi-
ble for any user, but still able to resist the attempts

lo injure it.
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Kakoe ygaroce nalimu pewerue, yiumalBas
BCe CUAbHblE U CAQOble CMOPOHbL NpeguiecmBYyio-
uux mogeaetl, pacckaspiBaem Maxkcum Moxxap, re-
HepaAbHBLU gupexmop 000 «Auckom»
(www.liskom.ru):

— Ilpexge Bcero, Heobxogumo OBIAO OTpaHU-
qume (PYHKUUOHAA annapamd mdax, 4moObl, 0Ka-
3blBAsl CaMble BOCMPEOOBAHHbIE YCAYIlU, OH CMAA
npegeAbHO NpPOcm B 0OpAW,eHuU U NOHAMEH gaxe
CaMoOMy gaAeKoMy OIm MEeXHUKU YeAOBeKy. Omo 03-
HQUQAO, MO npugemcs noBpeMeHums ¢ maxkumu
SBHO NOAE3HbIMU (PYHKUUAMU, KAK pACNedamKd C
3A€KMPOHHBIX HOCUmeAel U 3anuch OMCKAHUPO-
BOQHHBIX U300pKeHul (mem He MeHee, B OAuXal-
wee BpeMA BCe MU BO3MOKHOCMU PEeAAU3YIOMCA
B cocmase HOBBIX Mogugukayull Hauero apmoma-
ma). Taxoke pagu ygo6cmBa NOAb30Bameaell Mbl He
CMAAU BKAIOUAMb B URMEPGeEUc peryrsmop Koau-
yecmsa Konull ¢ OGHOro AUCmMA: yHUmblBAA, 4Mmo
YCAYra onAquuBaemcs aBMOMamMuuecku, UeHd
OowubOUHOro HAXXamus KHONKU 6blAd Obl uepecuyp
BBICOKA.

Takum o6pa3oM, umoroBas cxema padomsasl gast
KAUEeHmMA NpegeAbHO YNPOW,eHA: BHOCUM eHbI HA
onpegeAeHHOE KoAuwecmBO Konull (komopoe
omobpaxaemcs HQ gucniee) — KAageM Nog
KPBIWKY OPUTUHAA — HAKUMAeM KHonkKy « Cmapm»
— npuMepHo vepe3 10 ceKyHg KCepokKonusa y HAcC B
pykax. Bce gellcmBuUs conpoBOXgaQlOMCH
MeKCmOM Ha gucniee, HyKHble KHONKU U OMCeKU
no ovepegu NOGCBEYUBAIOMCH.

Bce npocmo gas kauerma, Begb OH NOGOULEA K
annapamy OoguH pa3 U, gaxe BO3Bpaulasich K HEMY
CHOBG U CHOBQ, Oygem cmpeMUumbCsi nobnicmpee
BBINOAHUMb HeoOxoguMmble gelicmBUS U yUmU No
cBoum geaam. Arsi onepamopa, KOmMoOpkll 00CAy-
JKuBaem annapamal U30 gHA B eHb, npocmomd
JOAXKHA COUemambCsi C BO3MOXHOCIMbIO OMCAEKU-
Bamp Bce napamempsl ux pabomst. ITosmomy an-
napam B COCMOSAHUU COOOW UMb He MOALKO O KOAU-
yecmsBe CgeAQHHbIX Konuu uAu BO3HUKwel ouuld-
Ke, HO u 00 0CmMAaBWEMCsl pecypce pacxogHbIX Mda-
mepuaroB (Oymaru, morepd, ¢pomobapabana) —
npuuem KAk HenocpegcmpeHHO npu OOCAYXUBQ-
HUU Ha Mecme, MAaK U YyJaAeHHO, eCAU annapam oc-
naweH GSM-mogyaem. C ero nomoubto MOXHO No-
Ayuamsb ONepamuBHYIO UH@popmayuio o6 owubKe B
pabome uAu 0 meKywem COCMOSHUU annapamd.
Hacmpoiiku GSM-mogyAsi no3BoAsiom 0OMeHU-
BambCs ¢ annapamom SMS-coobuienusamu npu no-
mouju Ar060ro MoOuAbHOro meaegona, Aubo ocy-
wecmBAMb MOHUMOPUHT UeAoU cemu annapamos
yepe3 UHMepHem — 3mo OgUH U3 NOCAegHUX AHOH-
COB pa3pabomuuKoB.
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That's what Maxiin Mozhar, Liskom CEO, says
about the solution found to take into account all the
strong and weak aspects of the previous models
(www.liskom.ru):

— First of all, it was necessary to limit the func-
tions of the apparatus in such a way that it could
perform the most d>manded services and still be
utmost simple in handling and clear even for a per-
son far from engineering. It means that we had to
postpone such most useful functions as printing
from electronic carriers and recording scanned pic-
tures; nevertheless, in the nearest future we plan to
realize these functions in our new models. Also for
the users’ convenience we did not include into the
interface the contro. of the number of copies of a
given page; since the service is paid automatically,
the price of an erroneous button pressure could be
too high.

Now the resulting scheme is utmost simple for the
client: he inserts the money to pay for the number of
copies he needs (represented at the display), puts
the original page under the cover lid, presses the
“start” button, and in about 10 seconds gets his
copy. All the steps are accompanied by the texts at
the display, the necessary buttons and the compart-
ments are illuminated in their turn.

The technology is quite clear even for a client
coming once to the apparatus; even coming back,
he will do his best to perform what he needs as
fast as possible — to pass to his other affairs. For
the operator attending to the apparatus regular-
ly from day to day, the simplicity must be com-
bined with the possibility to control all the neces-
sary parameters. And the machine can report not
only about the quantity of copies printed and the
errors made but also about the left supplies of
expendables (paper, toner, photoelectric drum);
the operative information can be got not only at
the spot, but also distantly, if the machine is
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cmapaAuch u3ro- o
moBump U3 Ma-
mepuaAoB U no
MexXHOAOIUAM,
Komopble CBOgsm
K BO3MOXHOMY MUHUMYMY PUCK NOBPEXgeHust KO-
nupa uAU NPOHUKHOBeRUA B pabouuli omcek. I[1po-
JYMQHHYIO KOHCMPYKUUIO U3 NPOYHOr0 MEemdaaid
noguepkuBaem He Kpudauwas, HO gpPYXeAloOHAsA
cepo-roAybas pacyBemkd ¢ 3anOMUHaiowelcs
OpaHXXeBOU Mopgawkol Aoromuna. mom nepco-
Hwk no umenu Konupkun (www.kopirkin.ru) gaa
HA3BQHUE CAMOMY aQnnapamy.

CmeKkA0o 2KCNOHUPOBAQHUSL B «KonupkuHe» 3a-
KPBUNO MEMAAAUYECKOU KPhIUKOU ¢ aMopmu3upy-
ouwell pe3uHOBOU NOGKAQGKOU U GONOAHUMEALHbL-
MU nemasaMu, NO3BOAANOUWUMU geAamb Konuu ¢
moAcmblXx y4eOHUKOB U 3HUyukaoneqgui. Cammill
Xpynxkulli B apmoMamax o0beKm — KHONKA — HaA
Kopnyce Bcero ogua. Kpome moro, psigom ¢ Kpblui-
Kol npegycMOmMpeHO OmgeAbHOe MeCmo gAsa nan-
KU € gOKyMeHmamu, umoObl He gepKamb ee B py-
Kax B npouecce KONUpOBAHUA.

Annapam 3aHuMaem COBCe€M HEMHOIO0 Mecma,
npuuem OCHOBHOU ero oO0beM omBegeH nog pabdo-
qul OMCeK, Kyga gqocmamoaHo
pa3 B Mecay 3arpysumb pac-

XOgHble MQMepuaAbl U B gAAb-
Hellwem HaBew,amp annapam ¢
nycmasimMu pykamu.

U, nockoabky «KonupKuHbl»
ceuuac yCmaHABAUBQIOMCA B
CaMblX PA3HBIX FOPOJAxX NO Bcel
Poccuu u 6ruxatiiemy 3apyobe-

JKbIO, MOJKHO HQAgesimbCs, 4INO
COBCEM CKOPO KQKgblll CMOXXem
OAUKEe NO3HAKOMUMbLCA C IMaA-
KUMU aBmMoOMamaMu u OUyeHumb
npeumMywecmBad BE€HGUHIOBOI'O
KONUPOBAQHUSA, HE MOABKO Om-
npaBuBwuck 8B [lapux... [ ' -
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equipped with a
GSM-module.
The module can
be preset to get
the information
either in the
form of SMS-
reports, using a
mobile phone,
or to monitor a
whole chain of
machines using
internet; this is
one of the latest
announcements
of the design-
ers. At last,
speaking in a
scientific manner, we neeaed a sort of external
envelope designed to be able to resist the poten-
tially aggressive environment. To put in a more
simple way, the manufacturers made their best to
use strong materials and technologies minimiz-
ing the risk of injuring the copier and penetra-
tion into the working compartment. The design
perception is accentuated by the friendly grey-
and-blue casing decorated with an orange color
fun face of the logo. The owner of the face,
Kopirkin, gave his name to the apparatus
(www.kopirkin.ru).

The exposure glass in the machine is covered by a
metal lid equipped with a rubber shock absorber
and additional hinges making it possible to copy
pages of thick text-books and encyclopedias. The
most delicate component in the machine is a button
— a single of its kind on the casing. There is a spe-
cial compartment near the Iid to lay there a docu-
ment folder — instead of holding it in the process of

making copies.

The apparatus is very com-
pact; most of its volume is occu-
pied by .he working compart-
ment, once per month loaded by
expendables to pay later visits
with empty hands.

oL To end with: since Kopirkin

j’ ’ copies are installed in a lot of

cities in Russia and FSU coun-

to tries, we hope that very soon

everybody will have a chance to

make acquaintance with them

and evaluate the advantages of

- vending copying even without
visiting Paris. [

Bot a8TOpU308aMe Kaik [e1p Bapaniwe |
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TengeRUUA K pacnpoCmMpaHeHUul0 MyHHOCMU U 0XKU-
penus gocmuraa B Mupe mpeBoXHOro ypoBHa. [Ipasu-
meAbCMBA BbIHYXGEHbl BblIJEASMb KPYNHble (CCUTHO-
BaHusl Ha 6oppOY C OXupeHueM U CONymMCmBYHOUW,UMU
emy boaesnamu (guabemom Il, cepgeuno-cocygucmal-
Mu 3a60AeBAHUAMU U
m.g.). CBol BKAag B pe-
weHue smux npobrem
nemaromcsa BHecmu
BO3 (Bcemupnas opra-
HU3Quua 3gpaBooxpa-
HEeHUsA) U pyKoBogaw,ue
opranbt EBpocorosa. He
OCmMamcs B CMOPOHE U BEHJUHT-acCoyuayuil Hayuo-
HAABHOTO U MEXJYHUPOGHOTO YDOBHS.

boprba 3a 3goposblll 06pa3 Xu3HU CKAQGbIBAEMCH
U3 HeCKOABKUX HANPABAEHUll: pOpMUpPOBAHUE 3GgOPO-
BOrO pAUuUOHA NUMQAHUL, pa3pumue ¢uauieckol akK-
MUBHOCMU, I'UrUeHa MPyga u 6bma u IKOAOTUHECKOe
BocnumaHue. Cygbbe ObA0 YTOGHO, YmOoObl NO NEPBOMY
U3 HUX BeHgUHI-CO0OujeCmBY NPUXOGUAOCH 3AHUMAMb
060poHUmMEAbHBlEe NO3UUUU NOg rpagom o6BUHeHUll B
MmoMm, HMmo YX YeM-4eM, d 3gOPOBbIMU CHUMAMb HANUM-
KU U NpOgyKmbl, peairusyemble vepe3 aBmMoMampl, HU-
KOK HeAb3sl, U B MOM OblAQ 3HAYUMEABHAS. JOASL NPAB-
gbl. HyxxHO omgamb GOAXHOE BEHGUHT-UHgycmpuu,
KOmopasi Cepbe3HO0 OMHEeCAdCh K amol
KpUMmuKe U CgeAaAa u3 Hee NpaKkmuueckue
BbLBOGHL.

Ha goaro accouuayuii, ecmecmBeHHO,
B nNepBYyl0 ouepegb Npuxogsamcs HAubo-
Aée obujue BONPOCHL NPONATraHghl 3gOpo-
BOr0 NUMAHUS, AKMUBHOTro obpasza xu3-
HU u 00pbObl 3a OXpaHy OKpyxarowel
cpegbl. Tak, EVA cmaira yupegumenrem e
nporpammbl DPAH (Auema, @u3uueckas
AkmuBHOCIMb U 3gOpoBbe), pa3paboman-
HoU cneyuaAbHO gAsi WKOA. B pamkax
amol nporpaMmbl NPOBOGUMCS DPA3BAC-
HumeAbHas paboma €O ULKOAbHUKAMU U
npenogaBameAsMu, B Xo0ge KOmopolu, B
YaCcmHOCMU, PA3BACHAEMCA NOAL3A
¢pykmos, opowel u gpyrux MaAOXup-
HbIX U HU3KOKUAOPUUHbIX NPOGJYKMOB.
Kpome moro, EVA npogBuraem nognporpammy no-
BbIWEHUA (pusuyeckoll aKmuBHOCMU HA pabouux me-
cmax (mo, 4mo y RaC HA3bIBAAOCH «NPOU3BOGCMBEH-
HOU r'uUMHACMUKoU»).

Opanuyysckas accoyuayuss NAVSA paspabomana
CREYUAAbRYIO XAPMUIO, NOCBAWEHHYIO YemblpeM NPUH-
yunam 3gopoBoro o6pa3d KUu3HU.

Bpumanckas accoyuayua AVA cgeaara B coell pa-
6ome o0coOblll ynop HA NPOrpaMmy O3gOpPOBAEHUS B
WKOAUX, UCNOAB3YA gast omoro XypHaa VENDinform u
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The tendency of stoutness and obesity
proliferation in the world has reached an
alarming level. The governments have to
make great investments into fighting obesi-
ty and illnesses that accompany it (diabetes

1I, cardio-

vascular

diseases,

, i etc). World

a Health

Organi-

zation and

EU agen-

cies attempt to contribute to solution of

these problems. The vending associations of

national and international level also do not
keep aloof.

The fight for the healthy way of life con-
sists of severil directions: formation of
healthy food allowance, development of
physical activi.y, occupational and domes-
tic hygiene, ecological education. The fate
has willed that the vending community had
to occupy defense position being attacked
with accusations that food articles and
drinks sold by automatic merchandizers
should in no ways be called
heclthy. There was a lot of truth
in .he assertion, and to do jus-
tice to vending indusiry, it
reacted quite seriously to the
criticism and made right practi-
cal conclusions.

/45 for the associations, their
main task lies, naturally, within
the most general questions of
popularizing healthy nutrition,
active way of life, environment
conservation.

Thus EVA became the founder
of DPAH program (Diet,
Physical Activity, Health),
developed especially for
sctools. The program includes
explanatory work with the students and the
teachers aimed, in particular, at promotion
of fruit, vegetca.ole and other low-fat and low-
calorie produc s.

Beside that £ VA promotes a subprogram 3a
increasing physical activity at the workplace
(close to what had been called "industrial
gymnastics”).

French NAVSA association developed a
special charter, devoted to “4 principles that



cneyuaAbHble BUGEONPOIPAMMBL gAsl gemeli cpegHero
UIKOABHOrO BO3pacma.

Benrepckas accoyuayus MIASZ ycurenno npogsu-
raem apmomambl A NPOGUKU HAMYPAABHBIX COKOB U
CBEXUX (PPYKMOB.

Hemeuxkas BDV ocoboe BHumanue ygeasem peaausda-
yuu yepes aBmMOMAMbl MOAOKQ U MOAOUHBIX NPOGYK-
moB, 0COOEHHO MAAOKUDHBIX.

AeBuszom umarbanckoli accoyuayuu Confida cmana
npuHyun «3axX0meAoCh nepeKycums — (ppyKmbl U OBO-
wu B Aloboe BpemMar». AAs nepeBoga 3MOro AO3YHTA B
NPAaKmMuuecKyo NAOCKOCMb UCNOAB3YIOMCSA , B HACMHO-
cmu, cneyuaabHbiM 00pA30M YNAKOBAHHbIE CBEXUE
¢Gpykmbl U Arogel, @ MAKXe niope, NpPuromoBAeHHblE
0e3 menaoBol oOpabomku u pacgacoBaHHbIE B MYyObl-
NAKem»l.

Heantll pag komnanuil, B MOM HUCAe KPynHeUWUx,
npemaopsiem B XU3Hb COOCMBEHHbIE Nporpammbl. Tak,
kopnopauyuss MARS npegaaraem gasi peaausquuu HoO-
Bble HU3KOKQAOPUUHBIE BUghl OamoHuuxkoB Balisto
(MIOCAU U3 PA3AUYHBLX 3AAQKOB, B MOM HUcAe ¢ gobaBae-
HueM s0A04HOTrO Xoma u ustoma). OgHOBpeMeHHO cne-
yuaAucmel KOMNAHUU pa3pabomart UHHOBAUUOHHYIO
PEKAGMHYI0 nporpammy no 6oprbe ¢ AUWHUM BeCOM
nog aoszynrom «Ilpocruce, Qunasngus!». B Hee BowAu
KOMNAEKC nepegqgayu ¢ a3poOUKol U HECKOABKO DEeKAaM-
HBbIX POAUKOB, NPU3BIBAXOWUX BeCcmu 3gopoBbll obpas
JKU3HU, 60AbUlEe GBUIAMBCA U HE nepeegamb.

Komnanus Barry Callebaut pazpabomaaa gas Arobu-
meaell CAQGKOro mBepghblll U XuUgKul WOKOAQg ¢ NOHU-
JKeHHBIM COgep KAHUEeM Caxapd, NPpUromoBAEHHbLIU NO
MEeXHOAOTUU, NO3BOASIOW el MAKCUMAALHO COXPUHUMb
noAugeHoAbl B KUKao-600ax u romoBom npogykme.
Kpome moro, ¢pupma Bprinyckaem mpu BUga KOHpem,
cogepyRauiux Aakmo- u bugugobakxmepuu, 4mo no3Bo-
Aflem COXPUHUMb 3§OPOBYIO NUUWEBAPUMEALHYI CUC-
memy.

K 3acayram komnarnuu Eurogran omnocumcs Bblnyck
pAga RanoARumeAel gas MOProBbIX GABMOMAMOB C
yAyuwenHsimu xapakmepucmuxkamu. Cpegu Hux Le
Royal ChocoDark (ropauuil WlOKOAGG HQ OCHOBE KAKAO
¢ gobaBAeRUeM HAMYPUAbLHBIX GHMUOKCUgaHmMOB), Le
Royal Chocolite (ropauuli wiokoAag, cogepxawull Hd
58 % MeHbwe YyrA€BOgOB, HO COXPUHUBWUU BKYC OpU-
runaabHOro woxoaaga), Le Royal Granulated Skimmed
Milk (rpanyaupoBanHOe MOAOKO [-npouenmHoU Xup-
HOCMU C BEAUKOAENHBIM BKYCOM CAUBOK, NPU MOM, 4mo
B OOBIUHBIX CAUBKUX GASl WOKOAQQgQ, Koghe-iramme U
gpyrux HaANUMKOB cogepxumcs 0Koao 30 % xupa).

Selecta, gesmeabHOCMB KOmMOpoU WUPOKO pPACNPO-

engaged the sector with the pro-
motion of a healthier environ-
ment”.

British AVA makes a special
accent at the program of improv-
ing health of schoolchildren,
using for this purpose
VENDinform magazine and spe-

cial video programs for teenagers.

Hungarian MIASZ is intensifying its
attempts to vend natural juices and fresh
fruit.

German BDV pays special attention to
vending milk and dairy products, especially
with low fat contents.

The current motto of Italian Confida is the
principle: “Break time: fruit and vegetables
any moment”. To convert the motto into prac-
tice, specially packed fruit and berries are
used, as well as purees prepared without heat
treatment and filled into tubes.

Some of the companies, including the most
prominent, are realizing programs of their
own. Thus MARS corporation suggests new
low-calorie Balisto bars {muesli from various
cereals with addition of apple mark, dried
raisins and the like). At the same time they
developed an innovative ads program to fight
excess weight and some clips advertising
healthy way of life and calling people to move
more and stop overeating.

Barry Callebaut company, wishing to satis-
fy sweet lovers, developed solid and liquid
chocolate with low sugar contents manufac-
tured according to technology allowing fo
preserve as much polyphenols as possible
both in cocoa-beans and in the final product.
Besides that the company produces three
kinds of candies containing lactobacillus
and bifidobacterium which help to keep the
digestive system in order.

One of Eurogran achievements is manu-
facturing professional vending ingredients
with improved characteristics. Those to be
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K JKeHHbIM cogep-

I KQAHUEM XUPOB,

“ caxapa u coAu B
accopmumeHm
KAXgoro mop-
roBOrO ABMOMQ-
ma. Onepamopkl NOAQra0m, Ymo y NOKynameAas Bcerga
goAXeH Obimb BbIOOP MEXJy 3¢gOPOBOU U He OYeHb Nu-
ujell, @ ux 3agaua maxkou BLIOOP npegocmaBumb.

A Bom cneuuaarucmel u3 Coges cuumaioom, 4mo Alo-
gam, cmpagaioujuM OKUPEeHUeM, Hago NoMorams, Au-
was ux U3AuwHUX cobra3noB. Pagu ucnoanernus smou
baaroll Muccuu UHXeHepbl pa3pabomaiu CReyudAb-
HYIO HOBYIO cucmemy pacuema: « Moll KAIoY u Mos Kap-
ma coxpansm moio gurypy!». Peur ugem o HOBOM KAaQc-
ce BaAUGamopoB, KOMOpPble NO3BOASAIOM BECMU paciem
CNEYUAABHLIMU KAPMAMU CO BCMPOEHHLIMU HUNAMU.
ITepcoHAABbHBIU YuUN cogepsXxum NOgpoOHYIO UHPOPpMA-
yuro o0 ¢urype CBOero BAAQGeAbUQ U NO3BOASlEM eMy
npuobpemamp MOAbLKO mMaKue BUghl NPDOJYKMOB, KOMO-
pble He bygym eMy BpegHbl U He cnpoBoyupyom Habo-
Pa AUUHUX KUAOTPAMMOB.

Jofemar 3ansacs cnoHcupoBaHUEM CNOPMUBHBIX
nporpamm B WwkoAax, ¢ Azkoyen Obia cnoncopom Tpu-
amaoH 2006 u celluac nponaraHgupyem UCNOAb30BA-
HUe BeAOCUNEegoB Cpegu B3POCAOIO HACEAEHUS.

Takum 0bpa3zom, MOXHO C YGOBAEMBOPEHUEM KOH-
cmamupoBamb, Y¥mo 00ABWOE HUCAO YUACMHUKOB UH-
gycmpuu BeHGUHId GKMUBHO BKANOYUAOCh B 0O0pbOy
npomus oXupeRus. Boamoxxno, smo nomoxem 3acma-
BUMBL CepgeuHo-cocygucmele 3a00AeBQHUS U guabem
omcmynums. [f
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marked in this context are Le Royal
ChocoDark (hot chocolate with addition of
natural antioxidants), Le Royal Chocolite
(hot chocolate containing 58 % less hydro-
carbons, but with the original chocolate taste
preserved), Le Royal Granulated Skimmed
Milk (1 % fat contents and a wonderful
creamery taste comparable with usual 30 %
cream traditionally used for chocolate, cafe-
Iatte and the like).

Selecta company, represented widely in
UK, France, Spain, Czech Republic,
Netherlands, Belgium, Germany, Ausiria,
now plans 10 % presence of articles with low
contents of fats, sugar and salt in the food
loaded into their vending machines. The
operators’ opinion is that the customer must
always have the right to choose between
healthy and unhealthy food, and their task is
to propose such a choice.

On the opposite, Coges experts are confi-
dent that the people suffering from obesity
need help and must be guarded against the
temptations. To fulfill the mission the engi-
neers designed a new payment system "My
key and my card keep my figure!”. The idea
has been embodied into cardreaders able to
validate special chip-cards. A personal chip
contains full information about the owner's
body and allows him to buy only those kinds
of goods that will not be injurious for his
health and will not provoke getiing excess
kilograms.

Jofemar has been engaged in sponsorship
of sport school programs, while Azkoyen was
a sponsor of Triathlon 2006 and is now pro-
moting cycling among the grown-ups.

Now we can state with satisfaction that
quite a lot of the vending industry partici-
pants are actively taking part in fighting
obesity. Perhaps it will help and make car-
dio-vascular diseases and diabetes
retreat. [




Koaun Bappac, « New Scientist»,
m. 196 No2628 (3 nosabps 2007r.).

Xomume u3bexamb paka? 3abygbme NpPO NPUBbIYHBIE
3aBMPAKU C JKapeHbMu OAogamu, ubo ucuepnuBarowjuil
omuem O CBA3U MeX(JY NUMAHUEM U PAKOM HACMOSIMEALHO
pexkomeHgyem u3beramp NOBMOPHOU nepepabomKu MACHbBIX
NpPOgyKmMoB, KAK-mo 6eKoH u pag koarbac. OH makxxe coBe-
myem OorpaHu4ums CymouHoe nompebAeHue COAU WeCmblo
rpammamu.

Boobuwe rosops, ymepennoe ynompebienue B nuuly 00Ab-
WUHCMBA NPOGYKMOB, KOMOPbie NPUHAMO CYumams onac-
HbIMU C IMOYKU 3PEHUsl OHKOAOIUU, He I'PO3UMm Cepbe3HbIM
puckom gaa sauiero 3goposbs. OgHAKo, Kak cuumaem Map-
muH Yaili3meH, BO3IAGBASBUIUU Npoekm, Hauegwuld ompa-
JKeHue B ONyOAUKOBQHHOM HQ NPOWAOCU HegeAe omueme
BcemupHroro ¢onga pakoBbX UCCA€gOBAHUU U AMepPUKAH-
CKOI0 pAKOBOro uHcmumyma, 6e30nacHol go3bl COAEHbIX U
nepepabomannbix 3apanee OAI0g He CywecmByem.

Ogrotl u3 npuyuH, N0 KOMOPKM CAegyem uzberamp Msc-
HBIX NPOJYKMOB, NOGBePrHymblX NepBuUiHOU nepepabdomke,
SIBASIeMCS. MO, 4O OHU 3QHACMyl0 COgepKam HUmpamhbl-
KOHCepBAHMbl, CROCOOCMBYIOWue 00PA30BAHUI0 MAK HA3bL-
Baemblx N-HUMPO3HBIX cOequHEeHUul, Komopble ecmb OCHO-
BQHUS OMHOCUMbB K KAHYeporeHaMm. K moMy JXe B 3muX npo-
gyKmax cogepXumcs u30blmoK CoAU, Komopas MoXXem npo-
BOUUPOBAMb PAK KEAYGKA.

Omuem gaem 10 «pexomeHgauull no 06pa3y Xu3Hu», ag-
PECOBAHHbIX meM, KO Xo4em CHU3UMb PUCK 3a60A€BAHUA
paxom. Xomsa wacmse 3muxX peKoMeHgayull 3ByHUm GOBOABHO
JKecmKo, r-H Yail3aMeH cMompum € ONINUMU3MOM HA BO3-
MOXHOCIb ybegumb At0gel U3MEHUMb CBOU NPUBBIYHBIU
CMuAb NUMQAHUSA U, KAK MUHUMYM, UCKAIOUUMb U3 MEHIO «He-
3gOpOBYIO» NUWY — MSCHble NPOJYKMbl, NOGBEPrHymble
noBmopHoU obpabomke. «A He XOHy CKA3amMb, 4MO 3M0 MAk
YK npocmo,» - ropopum Yaii3MeH, «HO BNOAHE BO3MOJKHO.
CyuiecmByem mouka 3peHus, 4mo CMPyKmypd NuMAaHus —
Beulb HeU3MeHHAs, OGHAKO 3a nocaeguue 10 aem mbl ObiAU
CBUgemeAsMU 3HAUUMeEAbHbIX UsMeHeHull B gueme. Hanpu-
Mep, cmpax nepeg «KOpOBbUM OEWEHCMBOM » CYUleCMBEHHO
noBAuAA Ha nompebaenue ropagunsl B bpumanuu B 1990-e
Troghbl».

B gannom gokrage maxike 4emKO NPOCAEKUBAEMCSL CBSA3b
MeXgy OXupeHueM U paxKoM, HO Yau3MeH COMHEBAemcs,
Ymo 3ma UHGOPMaAyus Cyu,eCmBEHHO NOBAUSIeM HA CIMPEM-
Aenue Arogell noxygems, u gobasasem: «B cosnanuu nybau-
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IF YOU want to avoid cancer it may be
time to ditch those breakfast fry-ups. A com-
prehensive report on the link between nulri-
tion and cancer recommends avoiding all
processed meats, including bacon and some
sausages. It also advises against eating
more than 6 grams of salt per day.

While a number of foods carry a cancer
risk, most of them can be eaten in modera-
tion without noticeably endangering health.

However, for salted or cured meats there
is no clear safe dose, says Martin Wiseman,
project director of the report, which was
published this week by the World Cancer
Research Fund and the American Institute
for Cancer Research.

One reason for avoiding processed meats
is that they often contain nitrates-preserva-
tives that may conliribute to the production
of suspected carcinogens called N-nitroso
compounds. Processed meats also contain
high levels of salt, which is linked to stomach
cancer.

The report gives 10 “lifestyle recommen-
dations"” for those who want to reduce their
cancer risk (see «Ten ways to avoid can-
cer”). Though some of these measures are
rather severe, Wiseman is optimistic that
the report will persuade people to change
their eating habits, at least in terms of cut-
ting out unhealthy foods such as processed
meat. "It won't be straightforward, but it's
not impossible”, he says. “There's this idea
that diet is immutable, but there have actu-
ally been huge changes — even in the last
10 years”. For example, the BSE scare in the
UK had a substantial impact on the
nation's beef consumption in the 1990s, he
says.

The report also reveals clear links between
obesity and a range of cancers, but Wiseman
doubts that this will easily persuade people
to lose weight. “The public has the notion
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KU yXKe OMAOKUAOChH, 4mO OXUpPEHUe NOBblulaem Beposm-
HOCMb cepgeunblx 3a00AeBarull u guabema, HO OHA NOKA HE
CBA3bIBAEM 3IMO € PAKOM. A Begb NO PUCKY PAKA, KOMOPAL
MOJKHO Npegomapamumsp, OXKUPeHUe Ugem Cpasy Xe 3a Ky-
peHuem».

Yatismen npuzrHaem, 4mo puck 3a60iemb PAKOM U3-3d MA-
€a BMOPUYHOU nepepabOmMKU Cyw,eCmBEHHO MeHbUE, 4eM
u3-3a KypeHnus, Ho 3a0blBamp 0 HeM He caegyem. Hanpumep,
exegHeBHOe nompebAeHue B nuwy 50 r msca BmMOpu4HOU
nepepabomku B CpegHeM NOBblLAEem BePOSMHOCTL NPUOD-
pecmu pak npsAmMol Kuwku Ha 21 %, npuyem smo XKe OmHO-
CUMCS U K KWKGbIM nocaegyiouium 50 r. Ars cpaBHenus, Bbl-
KypuBaHuUe B geHb no 20 curapem yBeAuuuBaem Beposim-
Hocmb paka Aerkux B 20-40 pas.

Maiik Puuapgc, BosraaBasioujutl B aHrautickom Munsgpa-
Be NpOmuBOpPAKOBOE HANPABACHUE, OUEHUA (GOKAQY KAK
OUEeHb Cepbe3HBIU, NOGUEePKHYB, Wm0 «OH NOogmpepxgaem
CBA3b MeX(Jy HU3KOU (pu3uieckol aKmuBHOCMbIO, HE3GOPO-
BBIM NUMQAHueM u pakom. Ham Bcem, KaK AUYHOCIAM, CAEGY-
em NpuHAmb pewenHue, KaK xumb. 1o Kpalinell mepe, me-
nepb Npu 3mMoM MOKHO ONUPAMbCS HA aBMOpumemHbll uc-
MOYUHUK»,

K 3amemxe nogepcmanst «10 coBemoB, Kaxk uzbexamn
paxa»:

— Bo usbexanue oxuperusa cregyem cCmpeMumscsa K mo-
MY, 4mo6bl Y B3POCABLX BEC HE YBEAUHUBAACS, d cOomBem-
cmBylOwull «UHGEKC MACChl MeAd» HAXOGUACS B NPegeAax
21-23.

— ExegneBHas go3a ymepeHHoU husuieckol aKmuBHOC-
mu, Hanpumep, 3HeprudHoll Xogr0bl, GOAKHA COCMABASMb
He meHee 30-60 munym.

— Caegyem usberampb CAQGKUX HAQNUMKOB U BbICOKOKAAO-
pultHoU nuwiu muna «gpacm-pyg».

— 3a HegeAro JKeAameAbHO cbegamp He Ooaee 500 r Kpac-
HOro mAca, usberas Msica BMOPUUHOU 00pabomxku.

— Orpanuubme cymouHoe nompebAeHUue QAKOTroAsl OGHOU
PIOMKOU, eCAU Bbl — JKeHUWUHQ, U BYMS — €CAU Bbl — MYXK4U-
Ha. He npeBpawjatime BbINUBKY B 3a0aBY.

— Ewbme ¢pykmbl u He cogepxaujue Kpaxmdid oBOULU
namb pa3 B eHb; OTPAQHU4bMe nompebAeHue nNUWu C NOBbL-
WeHHbIM COgepKaHUEeM KPAXMAAQ.

— Orpanuubme cymounoe nompebieHue NOBAPEHHOU CO-
AU Wecmblo rpammamu, uzberalime nNPogykmos, B KOMOPbIX
COAb Urpaem poib KOHCEPBAHMA.

— Hsberatume BCAKOro poga guemuueckux goOaBoK — 3a
UCKAIOUEHUEM OCODDBIX CAYHUaAeB (CKaXeM, KaK npueM (orue-
BOl KucAaombl npu bepeMeHHocmu).

— Ilpu Bo3mMoKHOCIMU KOpMume pebeHKd rpygbio go 6 me-
cAues.

— Ecau Bbl nepeHecAU 0HKO3a60AeBaHUE, COTAACOBBLIBAlimMe
CBOU PAUUOH € NPOGEeCCUOHAAAMU-HYMPUUUOHUCMAMU. E
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that fat gives you heart disease and dia-
betes, but they don't realize it also gives you
cancer” he says. "After smoking, obesity is
the highest preventable cancer risk”.

Wiseman concedes that "the risk from
processed meal is an order of magnitude
less than that from smoking” but is never-
theless “not trivial”. For example, the risk of
colorectal cancer increases by 21 per cent for
every 50 grams of processed meat eaten
every day, on average. By comparison,
smoking 20 cigarettes per day can lead to a
20 to 40-fold increase in the risk of lung can-
cer.

Mike Richards, national cancer director
for the UK's Department of Health, wel-
comed the report as a robust analysis of the
current evidence on diet and cancer. It “con-
firms the link between physical inactivity,
unhealthy diets and cancer”, he says. "We
all have to make decisions about what is
right for us as individuals. At least we can
now make these decisions based on authori-
tative advice”.

Ten ways to avoid cancer

— Body fat — aim for a body mass index of
21 to 23 and avoid weight gain during adult-
hood.

— Physical activity - aim for 30 to 60 min-
utes of moderate physical activity, like brisk
walking, every day.

— Junk food — avoid sugary drinks and
energy-dense fast food.

— Meal — eat no more then 500 grams of
red meat per week and avoid processed
meats.

— Alcohol — limit daily intake to one
drink for women, two drinks for men. Do not
binge drink.

— Fruit and vegetables — eat five portions
of fruit and non-starchy vegetables each day
and limit refined starchy food.

— Preservations - avoid salt-preserved
foods. Limit salt intake to 6 grams per day.

— Dietary supplements — avoid them,
except in special casec such as folic acid
during pregnancy.

— Breastfeeding — try lo breastfeed for
six months.

— Cancer survivors — seek professional
nutritional advice. {
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1. BBegenue

Kumail — cmpana ¢ Haceaeruem 1,3 l
MAD(g. YeAOBeK, camblM O0AbWUM B MU- |
pe. OgHAKO ero SJKOHOMU4eCcKoe pa3Bu- | |
mue CywecmBeHHO 30gepiKaAd «KyAb-
mypHas peBoAwuus» (1966-1976).
Auwb nocae moro, Kak B 1978 r. nauaaa
NPOBOGUMBCA B JKU3HbL NOAUMUKA Aen
Cs10-nuHQ, HANPABAEHHAs HA Cywecm-
BEHHble 5KOHOMUYecKue pegopmbl U
co3ganue B 00WwecmBe OMKPLIMOl am-
mocgepbl, 3KkoHOMUKa Kumas cmaara
PAGUKAABHO MEHAMbLCA B pe3yAbmame
BHegpeHUusl NepegoBOro 3apybeKHOro
000pygoBaRnUS, MEXHOAOIUull, UHBeC-
muuuti U MBepgyoro CAEgOBUHUSL Dbl-
HOYHOU 5KOHOMU4eCcKoU cmpameruu.

Coraacho HayuonarbHOMy cmamu-
cmuueckoMy ynpasierHuro Kumas,
BBIT cmpanst Boipoc B 2007 1. Ha
11,4 % u gocmur 3,43 mpuaruoHOB

Anexc Yen,

Alex Chen,

OTAeA MEKAYHAPOAHBIX CBSI3EH
China Vending Show 2008

International Liaison Office of China
Vending Show 2008

L Background Introduction:

China is a country with 1.3 billion
people, the largest population in the
world. Buf its economic condition
lagged behind during the Cultural
Revolution from 1966 to 1976. Since
Comrade Den Xiao-ping launched a
significant economic reform and
opening policy in 1978, China's econ-
omy began to have a great change
with its active introduction of foreign
advanced equipment, technology and
investment and its solid execution of
market-oriented economic strategy.

According to the National Bureau
of Statistics (NBS) of China, China's
gross domestic product (GDP) grew
11.4 percent year-on-year to US$3.43
trillion in 2007. 2007 was the fifth
year in a row in which GDP had
expanded by more than 10 percent.

goarapos CLIA. 2007 r. 6biA nambiM NOGPAg, KOrga
rogosou npupocm BBIT npesocxoguna 10 %, npuiem B
2MOM rogy OH OKA3AACSI CAMbIM BbICOKUM 3d NOCAEG-
RHue 13 rem. Sxonomuxa KHP Bbliuaa Ha uemsepmoe
mecmo B mupe nocae CILIA, finonuu u l'epmanuu.

Hem comHueHutl, 4mo B yCAOBUSAX MAKOTO ObICM-
POro U HEYKAOHHOTO 2KOHOMUYECKOro pocmd ecmb
BCe OCHOBQHUS PACCHUMbIBAMb HU PbIBOK B PA3BU-
muu Kumaickoll aBmoMamMu3upOBAHHOU MOPTOB-
Au. IlepBrie moprosele aBmomamul (6blBUIUE B yNO-
mpeoOAenuu) 6biau BBe3ensl B Kumat u3 flnonuu u
FOxnot Kopeu B 1992 1., 4mo NOAOKUAO HAYAAO
paspumuto kumatickoro Bengunra. B 2004 r. 8 KHP
¢ynkyuonupoaro npumepro 20 000 mawuH, B
2007 r. ux qucao npeBbicuro 50000. Cneyuarucmasi
NPOrHO3UPYHOM, 4mo B OAwKaliulee BpeMsa napk 0y-
gem pacuupambcsa boaee, uem Ha 10000 aBmoma-
moB B rog. Cerogns apmoMamal YCIMAHABAUBAIOM
yXKe He MOAbKO B (3PONOPMAX, HA BOK3AAAX U
CIMARUUAX MEemMPO, HO U B TOCINUHUYAX U MOMEASIX,
yupexgenusax, BY3ax u na npegnpusamusx. B nep-
BBIX PAGAX PA3BUMUSA BEHGUHIA Ugym makKue mera-
noaucsl, kKax Ilekun, lHlanxat, I'vanwkoy u gp.

2. Bengunr B Kumae.

Ilpegnoaaraemcs, Wmo HOBble BO3MOKHOCINU gAS
pasBumus prlHKA BeHguHra B Kumae BO3HUKHymM B
cBsi3u ¢ npoegenuem Oaumnuagst 2008 B Ilekune
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Analysts said the 2007 figure was also the highest of
the past 13 years. That marked the world’s fourth
largest economy after the US, Japan and Germany.

Backed by such rapid and robust economic growth,
there is no doubt that the vending industry will be
spurred year on year. Second-hand vending machines
were first introduced into China from Japan and
South Korea in 1992 and the vending industry has
formed up gradually with China's fast economic
development. In 2004, China has approximately
20,000 sets of vending machines located on the mar-
ket, but in 2007, the total number of vending machines
in operation has surpassed 50,000 sets. Experts antic-
ipate that the Chinese vending market will increase
more than 10,000 vending machines every year. Up to
now vending machines have been located not only in
airports, railway stations and subway stations, but
also in 3-star class holels and motels, office buildings,
big factories and universities. Obviously, the scope of
vending machine locations is expanding throughout
the major cities, such as Beijing, Shanghai,
Guangzhou and other adjacent cities.

2. Vending in China:

The Chinese vending market is expected to boom
with the opening of 2008 Beijing Olympic Games on
August 8-24, 2008 and the World Expo Shanghai
2010 from May 1 to October 31, 2010. Experts said



(8-24 aBrycma) u DKCI10-2010 B Llanxae (1 mas —
31 okmabps). B cBA3u ¢ smum, N0 MHEHUIO Cneyuad-
Aucmor 2008 r. spumcsi HQUAAOM 3-ell peBOAUUU
PO3HUYHOU mMoprosAu B Kumae, u Begyuyio poAb B
3MOM npouecce CyKgeHo chirpamb cmoiuuye KHP
Tlekuny u kpynnetiwuemy moproBO-NPOMbLUIAECHHO-
my uenmpy — Hlanxaqio, Komopble CMARYIM X035€Ba-
MU gBYyX Meponpusimul MUpOBOIr'O 3HAYEHUA.

B nocaegrue roget ropogckotl n0g3eMHbIU U Ha3eM-
HbIU peAbCcoBRIl mpaHcnopm pas3puBaicsi B Kumae
gOBOABHO 3HeprudHo. Hanpumep, ecau B lllanxae ¢
1990 no 2000 r. 6br0 COOPY)REHO BCero 3 Aunuu obulet
NPONMSKEHHOCMBIO 65 KM, MO COTAACHO NAQHAM CA€e-
gyrouwjero gecsmuremus K 2010 r. Hlanxali 6ygem
umems 9 aunull obwell npomsvkerHHocmbio 500 KM,
CPABHABWUCH NO 5IMOMY NOKA3AMEAIO ¢ KpynHetwel
B MUpE AOHGOHCKOU cemblO. A NOCKOALKY BEHGUHI-
onepamopkl yxKe ybequauch B NPUBAEKAMEABHOCMU
CIMQHUUU MemponoAumeHa ¢ MOYKu 3penust ycma-
HOBKU maMm MOProBbIX aBMOMAMOB, Npouecc OCBoe-
HUA UMU HOBBIX CMARYUU noligem U gaabule.

Kax uszpecmno, B CLIIA u pa3zBumpblx eBponeu-
CKUX CMPAHAX MHOTO QBMOMUMOB YCIMAHUBAUBA-
emca B omeAsx. Tenepb OHU NOABASAIOMCA B MPeX-
3Be3gOuHbIX TOCIMUHUYAX U Momeaax Kumas, rge
npogaiom HANUMKU, CHeKOBYIO NPOJYKYUIO U MeA-
Kull wupnomped, komopslll MpygHO npuobpecmu
nobauszocmu. Typucmbl yXe MOIAU 3aQMemums,
4Mmo aBMOMAMbl YCMAHOBAEHbl BO BCeX MOMEASX
MaK Haswlpaemol cepuu 168, pacnoroXeHRbIX B
KpynHetwux ropogax cmpankl. Iloxoxe, wmo npu-
BAEKAMEAbHOCMb FOCMUHUY, PACMEM C MOUKU 3pe-
HUA BEHGUHT-ONepamopos.

OgHOBpeMeNnHO € pOCMoM CNPoOcd HA MOPTOBbIE AB-
momamsl pacmem YUCAO UX npousBogumeaeti: ¢ 10 B
2000 r. go 40 B 2008. B uucAo KpynHbx npouspogume-
Aetl Bxogam rocygapcmseHHble komnanuu GUARD
(Tanysuns), AUCMA (LJungao), KIMMA (XyHanb) u
BAIXUE (Axancio), a maxxke ¢ UHOCMPAHHBIM KAnU-
marom u cosmecmunie. FUJI BINSHAN, BIANCHI,
S.M.COIN u m.g. Mx npogykyusi 2KCnopmupyemcs B
CHIA, Kanagy, Benukobpumanuio, Ascmpanuio, Ano-
Rruw, IOxnyro Kopeto, Poccuio u gp. cmpanbi.

EcAu npousBogam aBmomamsl KpynHble pupmbl, mo
OOABUIUHCMBO KOMINAHUU BEHGUHI-0NEPAmMOpPOB OMHO-
CSUMCA K KAMEeTopull MAAOTO U CPEGHETO HacmHoro bus-
Heca. B Kumae gas Hux cyujecmsyem 3HAQUUMEABHbI

I | [ H

that this industry will enter into the development
phase since 2008, when vending machines will stand
to trigger the third retailing revolution in China.
Beijing, the capital city of China, and Shanghai, the
largest commercial and trade center of China, will
lead the vending market because of hosting the two
international events.

In-city metro and rail transport systems have been
constructed and developed over the past few years.
Take Shanghai as an example. From 1990 to 2000,
only 3 rail transport lines were built up with a total
length of 65 km. From 2001 to 2010, Shanghai is
expected to have 9 rail transport lines with a total
length of 500 km, just the same size as the world's
largest subway city, London. More and more vending
machines are placed in the metro/subway and light-
rail stations, which have proved to be the best loca-
tions for the vending operators to gain profits.

As we know, a lot of vending machines are located
in hotels in the U.S. and European developed coun-
tries. But now vending machines make their appear-
ance in hotels and motels in China. The 3-star class
and economic hotels began to bring vending
machines for retailing drinks, snacks, and daily-use
consumer products which are not easily bought near-
by. This is an encouraging phenomenon for vending
operators. If more and more 3-star class hotels install
vending machines in place of convenience retail out-
lets, hotels will become another profitable place for
vending business. Tourists can notice all the Motel
168 chain hotels have been equipped with vending
machines in major cities of China.

With the growing market demand for vending
machines, the number of vending machine manufac-
turers has increased from 10 to 40 from 2000 to 2008
in China. Tianjin GUARD, Qingdao AUCMA, Hunan
KIMMA and Jiangsu BAIXUE are big state-owned
vending manufacturers. Sino-foreign joint ventures
and foreign-invested manufacturers are FUJI BIN-
SHAN, BIANCHI and S.M COIN, etc. They export
thousands of vending machines annually in the form
of OEM to the U.S., Canada, U.K., Australia, Japan,
South Korea and Russia, elc.

Compared with the vending manufacturers, most
vending operators are small- and middle-sized private
enterprises. There is a big market potential for the
vending operators in China. This market is also in great
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PBIHOUHBIU NOMEHYUAA. 3mom PbIHOK MUKKe BeChbMd
NePCNeXmMuBeH ¢ MOYKU 3PEHUA UHOCIMPAHHBIX UHBEC-
muyull, NePegoBbIX MEXHUYEeCKUX U YNPABAEHYECKUX
pewenutl. I'TocKoAbKY CexImop NOKa He BblleA U3 gem-
CKOI'0 BO3pAcma, peuleHue MHOrux npobaem nompedyem
NOUCKA COBPEMEHHbIX MEeXHUUeCKUX U OPTaHU3AUUOH-
HbIX I0OgX0goB. Hanpumep, aBmomame! UHOrga «raoma-
HOm» MOHembl AUOO NPUHUMAIOM NOJGeAKU, accopmu-
MEHM CneyUaAbHbIX NPOYYKIMOB U gPyTruX MoBapoB Oe-
geH; 3a1acmyo aBMOMambl He NOAYHQIOM JOAXKHOIO 06-
CAYKUBAHUA U COGEPXKAMCA B HEYGOBACIMBOPUMEALHOM
CAHUMAPHOM COCMOsIHUU. TeM He MeHee, 5mo He AUWa-
em BeHGUHT NepcnekmuB y ke B OAwKatiiuem Oygyuem.

3. Kumatickas BbICINABKA BEHJUHIA

ITornoe na3Banue meponpusimus — « Kumatickas
MEXGYHAPOGHAUS BbICIMABKA CUCIEM gASl BEHGUHIA
U NPOGYKMOB Al KOMMEDPHECKOTO CAMOOOCAYKUBA-
HuA». poxgenue ee omuocumcs K 2004 r. u cBA3aHO
¢ pocmom KumaUickou ungycmpuu BeHgunrd. Cnon-
copaMu Cco3ganusa ABUAUCH Bcexumatickas mopro-
BO-NpoMblWAEeHHAas pegepayus u komnanus China
Tongyuan Corp., a opranuzamopamu — Shanghai
Tiansheng Exhibition Service Co. u Shanghai
Highlights Business Management Consulting Co.
INocre moro, Kak BbICMABKA NPOUWIAC gBA pA3d, OHA
NPUBAEKAQ BHUMAHUE PAGA BEgYWUX MeXJyHAPOg-
HbIX accoyuauuil U NOAYYUAQ O(PUUUAABHYIO NOg-
gepxxky NAMA, WVA, EVA u JVMA. B utoae 2006 T.
pykoogumeau NAMA Puuapg I'upgec u Asn Membs-
103, reHepaAbHblll gupekmop WVA u EVA Kamepu-
Ha Ibana u reneparbnbili gupekmop JVMA Takauiu
Kypocaku nocemuau CVS 2006, rge BricmynuAu c
peuamu. HMx yuacmue u noggepxka NOAOKUMEAbHO
ompasuAuck Ha Boicmaske 2007 ., KOrga 4ucAo 3KC-
NOHEHMOB BO3pocAo ¢ 27 go 48, a KoauuecmBo noce-
mumeaetl npesbicuro 5000, npuuem 1080 u3 Hux
npubblau u3 48 3apybexublx cmpaH. Bce uemnipe
npegolgyuwue Boicmasku China Vending Show npo-
Boguauck B Hlanxae. OCHOBHGs1 cmamucmuka no
HUM CBegeHd B NDEGCMABAEHHYIO HUWKe mabAuuy;

demand for the introduction of foreign investment and
advanced technology and management solutions. As
this industry is still in its infancy, many problems need
to be solved with advanced technical and operational
solutions. For example, vending machines sometimes
eat coins, accept counterfeit coins; products supply and
categories by vending machines are very limited; vend-
ing machines are not clean and in good maintenance,
and so on. But undoubtedly vending machines see a
good business prospect in the near future.

3. China Vending Show:

China Vending Show is fully named as “China
International Vending Systems & Commercial Self-
Service Products Exhibition". It was founded in 2004
with the growth of the Chinese vending industry. It was
sponsored by All-China Federation of Industry &
Commerce, China Tongyuan Corp. and administrated
by Shanghai Tiansheng Exhibition Service Co., Lid.
and Shanghai Highlights Business Management
Consulting Co., Ltd. After two sessions, this show
attracted the attention of worldwide major vending
associations and obtained the official supports of
National Automatic Merchandising Association
(NAMA), Worldwide Vending Association (WVA),
European Vending Association (EVA) and Japan
Vending Machine Manufacturers Association
(JVMA). In July 2006, Mr. Richard Geerdes, President
and CEO of NAMA and Mr. Dan Mathews, Executive
Vice President and COO of NAMA, Ms. Catherine
Piana, CEO of WVA and Secretary General of the EVA,
and Mr. Takashi Kurosaki, Director General of JVMA
visited CVS 2006 and delivered keynote speeches at
the conference. With the great supports of top leaders
of worldwide vending associations, the CVS 2007 won
a historic success. The number of exhibitors increased
from 27 up to 48, and the number of visitors surpassed
5000; among them there were 1080 overseas visitors
from 48 countries around the world. All the four previ-
ous trade-fairs were held in Shanghai. A basic statis-
tics for China Vending Show is presented below:
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B uucao sxkcnorenmos CVS 2007 sxoguau: FUJI
BINGSHAN, BIANCHI, N&W, NECTA, DIXIE
NARCO, SANDEN VENDO, MEI & CONLUX, COIN-
CO, JCM, CASH CODE, ICT, VTI, ASTROSYS,
PANASONIC, VESIEL, GUARD, AUCMA, KIMMA,
BAIXUE, S M COIN, LOTTE, COFFEE QUEEN, ICS,
SAECO, GIERRE u gpyrue. 98 % y4acmHUuKoB OblAU
YGOBAEMBOPEHbLl PEe3yABMamaMu BbICIMABKU, d
89,8 % 3KCNOHEHMOB BbLIPA3UAU HAMEPEHUE yuacm-
Bogams B China Vending Show 2008. Ona cocmoum-
cs 26-28 urons 2008 r. B naBuabone « Bocmounbiil»
Hlanxalickoro ueHmpa KOHTPECCOB U BbICMABOK
«Beuynocustowuti». Y Bac umeemcst NpeKpACHAA BO3-
MOXHOCHb NPUHAIMb Y4aCMUE B BbICMABKE B KQ4eC-
mBe AubO 3KCROHeHma, AubO nocemumens, paszge-
AUB yCnex ¢ KUmaUcKuUM U MUPOBBLIM BEHGUHT CO00-
uecmBOM. ,
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The exhibitors at CVS 2007 included: FUJI BING-
SHAN, BIANCHI, N&W, NECTA, DIXIE NARCO,
SANDEN VENDO, MEI & CONLUX, COINCO, JCM,
CASH CODE, ICT, VTI, ASTROSYS, PANASONIC,
VESIEL, GUARD, AUCMA, KIMMA, BAIXUE, SSM
COIN, LOTTE, COFFEE QUEEN, ICS, SAECO,
GIERRE, etc. 98% of the exhibitors were satisfied
with the exhibit results and 89.8 % of the exhibitors
confirmed that they would continue exhibiting at
2008 China Vending Show.

“The 5th China International Vending Systems &
Commercial Self-Service Products Exhibition 2008”
{China Vending Show 2008} will be held on June 26-
28, 2008 at East Hall of Shanghai Everbright
Convention & Exhibition Center in Shanghai, P. R.
China. It is your best choice for exhibit and a never-
to-be missed opportunity for visit. Let’s share exhib-
it fruits with Chinese and international vending
players at this great gala event!

For any further information about China Vending
Show 2008, please contact:

Mr. Alex Chen

International Liaison Office of China Vending
Show 2008

Address: Rm. 1201, 905 Xin Songjiang Road,
Shanghai, 201600, P. R. China

Mobile: +86-13818028583

Tel: +86-21-37793743

Fax: +86-21-37793843

E-muail: vendingshow(@vip.citiz.net

Website: www.vendingshow.com [
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Ipowaorognue oprarnusamopst BoicmaBku EELEX, komnanus
Smile Expo, B 2008 rogy gediomupytom ¢ BbICMABKOU NOG HA3BA-
nuem EAAPA, komopas npotigem 24- 26 mapma B MBL] «Kpokyc
Jxcnoy.

Bricmaska EAAPA npu3Bana cnocodcmBoBamb NPOGBUIKEHUIO
U BHEGPEHUIO HA DPbIHOK PA3BAEKUMEAbHBIX YCAYT KAK MUPOBBIX
HOBUHOK, MAK U JOCMUWKEHUU omevyecmBeHHOU UHgycmpuu pas-
BreveHull. Ona obvequnaem B cebe:

— IAOOQABHBIL IruNepMapKem BCeX MOBAPOB U YCAYT MAK UAU
UHQue CBA3AHHBIX CO Chepoll pasBaeuenul;

— KOHIpecc, NOCBAWEHHbIU MmeHgeHuusaM U NepcnekmuBam
pPa3BUMUSA PbIHKA, ’

— UGeaAbRYI0 NAOWAGKY gAA NeperoBOPOB.

Tlo pasauuHbIM 3KCNepMHbIM OUEHKAM rogoBol obopom «pas-
BAEKAMEAbHOTO» CEKMOPA 5KOROMUKU B Hallell cCmPaHe cocmas-
Aslem go $4 mapg. B Poccuu ceroghs Bce 60AbuLy10 NONYASAPHOCD
npuobpemaem cemelHblll OMJbIX. YUUMbIBAA GUHAMUKY U Nep-
CNeKMuBbl PA3BUMUS UHGYCMPUU Pa3BAeieHul, MOKHO B camoe
OAuXKaluwee BpeMsi oXugamb Cepbe3sHOro nogbema B cgepe
CmpoumeAbLCMBA UeHMPOB CEMEUHOro OMmyghbiXd, meMamuiecKux
NAapKOB U QKBANAPKOB.

AKmuBHOe pa3Bumue phIHKA O3HQUdem, Ymo OH Nnepcnexkmu-
BeH gAs uHBecmuuyull. Omcloga npoucmekaem u OCmpas no-
mpebHOCMb B KAUECMBEHHbIX CReUUAAU3UPOBAHHbBLX BLICMABKAX,
CNOCOOHKIX OXBQMUMb U NPEGCMABUMDb B OGHOM MECme U B OGHO
BpeMs Bce chepbl gesmeAbHOCMU UHGYCmPUU pasBaedenutl.

Temamuueckue nanpasienus EAAPA:

— pasBiekameAbRoOe 00OpYgoOBaHUE (Al NAPKOB, MOpPro-
BO-pa3BAekameAbHbX KomnaekcoB (TPK), gemckux u
CNOPMUBHKIX NAOWAGOK

— cucmembl Npuema HAAUUHBIX geHer, fe3onacHocmu u
KOHMPOAS

— AomepeliHoe 000pygoBaHUe

— KuHomeampbl

— BUgGeOo- U UHMepPAaKMuBHble UTPkL

— Npogykuus u YCAyru B cepe «ega u HANUMKU», BKAIO-
u@sl MOProBrle ABMOMAMbL

— KOHCUGAIMUHT

— gexopauuu

— CBemomexHUUYeCKOe, Ad3epHOe U QKyCcmuuieckoe
000pygoBaHue

— AegoBble KAMKU (B MOM UlUCAe UCKyCCMBEHHOE NOKPphlmue)

— BOgHble AMMPAKYUOHbl — 0OOPYgOBAHUE GASL AKBANAp-
kOB u OacceliHoB

— et cetera...

Ecau Brl naaHupyeme Bioxumsb genbru B codganue TPK, nap-
KOB, KUHOMeampoB, 6ApOB, peCMOPAHOB U BCEro, Ymo opuenmu-
POBAHO HQ OMJbIX U pa3Bievenus, mo EAAPA gas Bac:

— ygauHble CPOKU

— COBpeMeHHbIU BbICMABOYHBI Uenmp

— BbITOgHBlE YCAOBUA yuacmus

— Oaaronpuamuas ammocgepa gaa pewenus
PAa3AUMHBIX OU3HEeC-3agay

Io ganHkiM Ha KOHely sIHBAPsl, JOroBOpPbl 00 yuacmuu B Bbl-
cmaBke 3axArouuAu 28 komnanud, cpegu komopbix Game Zona,
Game Trade, Propeller Kids, Vector-M, ItalPark, Cmygus PDopyc
u gpyrue.

EAAPA — 5mo BaXHBIU War Ha Nymu YuBUAU30BAHHOIO PU3BU-
mus paspAekameAbHOro cekmopd B Poccuu! [v‘
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Smile Expo Co., last year's organizers of EELEX
trade fair, are launching this year their new project
EAAPA’2008 to be held in Moscow Exhibition
Centre “Crocus Expo” on March 24-26. EAAPA
trade fair is to contributz to promotion and intro-
duction to the market of entertainment foreign and
domestic achievements of the amusement and
relaxation industry. It incorporates:

* Global hypermarket of all kinds of goods and
services connected with the entertainment sphere;

Congress devoted to the tendencies and
prospects of the market d2velopment;

* Ideal venue for talks and discussions.

According to expert estimates, annual turnover
of the entertainment branch of economy in our
country amounts up to $ 4 billion. Family rest gains
more popularity in Russia. Taking into account the
dynamics and prospects of the sector development
a serious growth in the segment of building family
rest centers, subject parks and aqua parks can be
predicted in the nearest [uture.

Active development cf the market means it's
prospective for investments. It results in acute
demand in high-quality spzcialized exhibitions capa-
ble to embrace and preseat in one place and at one
time all the aspects of the 2ntertainment industry.

Key subjects of EAAPL.:

— Equipment for rest parks, trade & entertain-

ment compounds (TEC), play- and sport
grounds

— Systems for cash accepting, safety/security

and control

— Lottery equipment

— Video and interactive games

— Goods and services for "food & drinks”

sector, including vending machines

— Consulting

— Scenery

— Lighting, laser and acoustic equipment

— Scating — rinks, ir-luaing artificial ones

— Water attractions — equipment for aqua

parks and swimming pools

— Etcetera...

If you are planning to invest into TEC, parks, cin-
emas, bars, restaurants and all kinds of facilities
aimed at rest and entertainments, EAAPA can pres-
ent to you:

— Apt period

— Up-to-date exhibit:on center

— Advantageous parcicipation conditions

— Favorable atmosphere for solving various busi-
ness tasks. Al the end of January, contracts on par-
ticipation in the fair has been concluded by 28 com-
panies, including Game Zona, Game Trade,
Proprller Kids, Vector-M ItalPark, Studiya Phorus
and others.

EAAPA is an importart step on the road of civi-
lized development of =ntertainment sector in
Russia. [#

51 py6.

BbicpopdcBupuMLIA caxap 4N BCEX TMNOB

kuherHbIX TOProBLIX aBTOMATOB

Ceil, Toprosbix asTomatos ACCOPTH
Ten/takc: (495) 2218417  www.assorti.ru
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PLUS GSAV

Kenoum ,
FAGE =
FURCTRONIC PAYMENT SYSTLMS JKCkMOMBHLIH AMCTPRELOTOR

CUBA-BerguHr

v mBE v enging U

Cm.cTp. 24
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1. CTOMMOCTH pazMelleHusT pEKAaMHBIX MaTepruaaos, py6. P® (6e3 yueta HAC).

« Ha BHympenHUX cmPAHUUAX

IThowagn Cmoumocms, » [JenmpaabHbllU pa3Bopoml
PEKAGAMHOTO pyo (2 cmp. A4) — 56 000
MOgyAs * I-1 BHymp. cmp. A4 — 29 000
1/1 (A4) 16000 * Ha obroxkax:
172 9000 1-a cmp. — 35000
1/3 6700 2-4, 3-a cmp. — 28 000
174 5300 4-1 cmp. — 31 500
176 3800
1/8 2800

+ Tlpu nybAaukauusax npegycMompeHna rubkas cucmemda CKUgoKk.

« Ecauy Bac Hem romoBoro pekAaMHOro Mogyas, Bet moxeme 3akazamsb ero y Hac. Cmoumocms paszpabom-
KU MOQYAA 3aBUCUM OM CAOKHOCIMU, HO, KUK NPABUAO, Haxogumcs B npegesax 3500 — 5000 py6. (3a noao-
cy popmama A4).

2. TexunyecKkyne TpeGOBaHMUs K IIPEAOCTABASIEMBIM AAS ITYOAMKAI[MUA MaTepuaAaM.

« Tlogaua mamepuaioB B pegaxyuio OCyu,ecCmBAsilemcsi He NO3gHee, YeM 3d MecAy go BblXoga COOmBeEm-
CMByIOWEro Homepa.

« Texcmogol mamepuar npurumaemcs B Word (doc, rtf), Excel, txt.

« HMaaocmpauyuu, ¢omorpaguu — B arekmpoHHom Buge (CMYK, paspewenue ne Huxe 300 dpi);
gonycmumo npegocmaBAeHue KaueCmBeHHbIX (POMOOMNEeYamKOB U CAQUGOB.

« Makemsl peKAQMbl NPUHUMAXOMCS B CAEGYIOUUX NPOrpaAMMAX;

Photoshop 5.0—9.0. ®atiabt B popmame TIFF, CMYK, 300 dpi (grs BHeceHUs KODPEKIMYPHL B PEKAAMY
pegakyuelt — ¢aliabl B popmame PSD, crou «He CKAeeHbl» ).

Corel Draw 9.0—13.0, Hlustrator 7.0—12.0 {06s13ameabroe coxpaHeHue nog sepcuto 9.0). Bekmophbte
U30OPWKEHUA JOAKHBL Oblmb NepeBegenbl B Kpusble (Curve).

Quark Xpress 3.0—7.0 (Collect ¢ npuroxennbiMu wipugpmamu).

+ Mamepuaa npunumaemcs Ha Hocumeasx: guckemst 3,5, CD-R, CD-RW, DVD.

« Dopmam cmpanuupl: go obpesa — 215x300; 06pesnoli — 205x290 mm, noroca nabopa — 169x239. Texkcm
U u300pWKEenUst TOMOBOIro (CBePCMAHHOT0) PEKAAMHOIO MUMEPUAAT GOAKHBL OMCMynNams om 00pe3Horo
¢opmama He meree 10 MM ¢ KQXGOU CMOPOHBI.

« Dopmampt MogyAel, Mmenbuiux A4

1/2 — 169x115,5 mm; 82,5x239 mm.
1/4 — 82,5x115,5 mm; 169x56,4 MM.
1/8 — 82,5x56,4 mm.

+ K pexramMHBIM MOGYASIM 30KA3YUK NPEGOCMABAAEM QHAAOIOBYIO ysemonpoby. [lpu omcymcecmsuu ysemo-

npoObl U3gameAbCMBO He Hecem OMBEMCMBEHHOCIMU 3d HEMOYHOCMb UBemonepeqaqu.

B HOMepe YIIOMSIHYTbI (PUPMBI H OpPEeHABI:

S.M.Coin — 2, 39, 41, Coges — 33, 34, GoldenGame/Bbyaamosl pynn —
AUCMA — 39, 41, Confida — 15, 33 20 GUARD — 39
Astrosys — 41, ConFoodTech — O4 Huhtamaki — 4, 20, 22
AVA — 15, 32, CVS — 40-41 ICS — 41

Azkoyen — 19, 34, Dixie Narco — 41 ICT— 41

Barry Callebaut — 33 EAAPA — 42-43 JCM — 41

BAIXUE — 39,41 E-Finance — 37 Jofemar — 20, 34
BDV — 33 Eu'Vend — 5, 22 JVMA — 40

Bianchi Vending SPA — 14, 39, 41  Eurogran — 33, 35, 36 KIMMA — 39, 41

Cash Code — 41, EVA — 13-17,19-20, 32-34, 40 Lotte — 41

Chaina Vending Show — 38-41 Fage — 24-25, O1 MARS — 33

Coffee Queen — 41 FUJI BINSHAN — 39, 41 MEI— 14,15, 41
Coinco — 41 Gierre — 41 MIASZ — 33

VENDING BUSINESS, 2007/#6



1. Price of ads publishment, euros (VAT included)

+ Inner pages

Ad module area, Price, € « Central opening
1/1 (A4) 540 (2 A4 pages) — 1900
1/2 300 * Fly leaf (1st inner page A4) — 830
1/3 220 » Cover pages:
1/4 180 Ist page — 1000
1/6 130 2nd ard 3d - - 800
1/8 95 4th — 900

There is a flexible discount system

NVA members are granted an addititional 5 % discount

If you do not possess a ready ad module, you may order it here. The price of the new design depends on
its complexity, but usually lies within E 150 (for A4 page).

. Technical requirements to the materials submitted for publication.
The materials to be published are to be submitted to the editors not later than a month before the planned
publication.
Texts are to be submitted in Word (doc, rtf), Excel, txt.
Pictures and photos are to be submitted in electronic version (CMYK, resolution not lower than 300 dpi).
Submission of high quality photoprints and slides is possible.
Ad modules are to be submitted in the following modes:

Photoshop 5.0-9.0. TIFF, CMYK files, 300 dpi. To make editorial corrections possible, please use PSD
files, the layers «not fused».

Corel Draw 9.0-13.0, Hlustrator 8.0-12.0 (must be saved for 9.0 version). Vector pictures are to be
transferred into curves.

Quark Xpress 3.0-7.0 (Collect with prints enclosed)
Page size: before cutting 215x300 mm, after cutting 205x290 mm, composition (type) surface 169x239 mm.
The ready text and the images are to be spaced from the after?cutting size not less 10 mm at each side.
Module sizes less than A4:

1/2 — 169x115.5 mm, 82.5x239 mm

1/4 — 82.5x115.5 mm, 169x56.4 mm

1/8 — 82.5x56.4 mm.
It is highly advisable to submit an analog color?print sample. Without the latter the editors are not
amenable for the exactness of color reproduction.

Microtronic — 14

NAMA — 13,40

National Rejector Inc. — 14
Navsa — 15, 32

Nestle — 4, 15

N&W/ Necta — 41
Panasonic — 41

QI Technologies — 14
Sanden Vendo — 41

Saeco — 41

Seleca — 15, 33
SmartGames — 20

Soleda — 15

Thales e-Transactions — 14

UFI— 10

VendExpo — 5,9, 23, O2
Vending Micro circuits(VMC) —
14

Vendorus Group — 4, 6

Venson — 2

Vesiel — 41

VTI — 41

Wespomatic — 20

WVA — 21, 40
ABmoMamu3upOBAHHbIE YCAYIU —
4

Accopmu — 3, 11, 12, 15, 17, 18,
21, 27, 29, 35, 36, 43

Bopoguno (rp. komn) — 2, 4
BAAEO — 7, O3

Benga — 4

Bengunr-2xcno — 18
Komm-Tlacc — 4,5

Auckom — 28-31

HAAT — 4-7

Ilpemakca — 4

PATITIA — 26
CUBA-Bengunr — 4, 24-25, O1
Yrukym — 2

Dopmmpelig — 41
Skcnouenmp — 8—11, 37
SkcnpeccbbimcepBuc - 4,5
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Hngopmayuonro-anarumuieckui
U PEKAAMHbIL JKYPHAA

Usgaemcsa ¢ mapma 2004 r.
Mocksa

Yupeaurean:
3A0 «SneprompaHCcKOMNAEKM»

H3paTeas:
C. P. FOpxanos

I'raBHBIM pepakTop:
H. A. 3omos

3aMecTHTeAb IAABHOTO PEAAKTOpa:
E.C. layman

PepaKIMOHHBINA COBET:
O. I1. BoakoB

A. ©. Kum

A. E. Kprpiros

H. I0. Aynun

A. B. Maiicos

E. B. [oaywuna

B. A. Pakumckuii

E. FO. Anuuk

Appec pepakunu:
Poccus, 127422, Mocksa,
yA. Kocmsaxosa, 12, ocpuc 50-51

Tea./dakc:  (495) 610-2130
Tea.: (495) 913-4118

E-mail: editor@vendingbusiness.ru
editor-vending@mail.ru

www.vendingbusiness.ru

Makert, XyA0)KeCTBeHHOe
oopMAEHHE, KOMNBIOTEPHAS
Bepctka: OO0 «AoMupa Ipunm»
E. A. BopoHoBa

Omneuamano B OO0 «AoMupa Ipunm»
Tupax: 1500 3x3.

OTBETCTBEHHOCTD 3@ COAEPIKAHME
PeKAaM B 00bIBAECHHH HECeT
PEKAGMOAATEAD.

Ilpu nepeneyaTke CCHIAKA Ha M3AAHHE
o0s3aTeAbHa.

© 3A0 «JHeproTpaHCKOMIAEKT»
3aperucmpupopai Munucmepcmsom PO
Nno geAam nevamu,

meAepaguoBew,aHus U Cpegems MACCOBbIX
KOMMYRUKauui

12 gpeBpans 2004 r.

CBupereAbCTBO 0 perucrpanuu CMHU
TTANe 77-17388
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ABTOMATE! ANS TOPFOBNM, YCAYT, PASBAEYERUN

[lepBrii B Poccun mMHQpOpMaluoH-
HO-AaHAAMTHYECKUNA U PEKAAMHBIA
JKYpHaA, CHelHaAu3UpyIoWBNCcT Ha
BOIIPOCAX OPTAHU3ALMU TOPrOBAH, YC-
AYT ¥ Pa3BAEUEHUH C UCIIOAB30OBaHUEM
aBTOMATUUECKUX YCTPOMCTB.

Coaep>KUT aHaAU3 PBIHKE, 0030 TEKY-
LIMX COOBITHH U HOBOCTEM BHYTPH CTPAHbI
U 3@ PyOesKoM, BKAIOYas HOBUHKHU 000pY-
AOBAHIS, TEXHOAOTMM U HHIPEAMEHTOB,
TOBAPOB, YCAYT, (DUPM 1 AFOAEH OTPACAH.

BbrxoauT 6 pa3 B rop (M0 YeTHBIM
mecanam). Tupax 1 500 sk3.

JKypHaA pacrnpocTpaHseTcs B O0Ab-
IIXHCTBE peruoHoB Poccuu, B YKpau-
He U Ap. pecnybamkax ObiBul. CoBet-
ckoro Coro3a, a Takxe psae crpaH Er-
pocorosa u Kopee.

3A0 « OHeprompaHCKOMNAEKM »
HMHH/KIIIT 7726063807/ 772601001
p/c 40702810900100000831

B OAO « MHnE» 1. Mocksa

BUK 044525600

/¢ 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069

Ilpu nokynke B pegaxyuu 150
C gocmaskoli B PO 185
C gocmasxkoll B beaopyccuro,

Y3bexucman, I¢moHU0 210
C gocmaskou B gp. CMpaHbl 230

The first Russian info-ads & analyt-
ical magazine specialized at the
problems of trade, service and enter-
tainment based on automatic
devices.

Contains market analysis, review
of the current events and the news at
home and abroad, including novel-
ties in equipment, technologies,
ingredients, goods, services and the
people of the sector.

Issued bimonthly (even months).
Circulation 1500 copies.

Distributed in most of the regions
of Russia, in the Ukraine and in other
FSU republics, as well as in some EU
countries and Korea.

Energotranscomplect JSC

Legal address:

113326, Russia, Moscow, Soumskoy

proyezd, 21, 1-4

Intermediary bank: DEUTSCHE

BANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDEFF

Benebank: SAMPO PANK,
TALLINN, ESTONIA

SWIFT: FOREEE2X

Beneficiary: IBAN:

EE893300333443690003

GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREET,

SOMERSET WEST 7130,

SOUTH AFRICA

Bought at the editorial office 150

Sent within Russia 185
Sent to Belarus,

Uzbekistan, Estonia 210
Sent to other countries 230
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Cy6NMMUPOBaHHbIN (BbICTPOPACTEBOPUMBIIA),

3epHOBOM,
MONOTbIA
: |
KNAaCCUYECKUA, BaHUIIbHbIR, KapaMens,
aMapeTTo, JIECHON OpeX, pOM, TUpaMu1cy,
KnaccuKa—3KCTpa, aMapeTTO—3KCTpa,
$paHLy3CKUiA BaHUMbHbIA, NATT3 MavnaTo
) .
cyxue cimeku, K)’pMHblﬁ,
cyxue CAVBKU CO CTaBUNbHOM NMEeHKOM, MACHOW,
MOMOYHbIA Kary4HO TOMHT, Kappw

bebida blanca rica

KNaccu4eckui, JIMMOHHbIA, NEPCUKOBLIN,

! CNMBOYHBI, anenbCUHOBbLIA, MATHLIN,
CNagKui, 3PI-rpeit, YEPHbIA HeCagKun,
Genblit HEPHbIA MENKONNCTOBOW

Yal CO BKYCOM JIMMOHA,
nepcmKa, MONOYHbLIN
KOKTE/b CO BKYCOM
KITYOHWUKM, BaHWAM,
HanaHa, kode

" 150 mn, 70 MM, kop./Ben.
150 mn, 70 MM, Bexc./6un.
150 M5, 70 MM, Gen.
| P 150 Mm, 70 mm, kop./Gen. pudn.
180 mn, 73 MM, kop./Gen.

105 MM, npo3pa‘Hbiit
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