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| Ha Baw cyg npegcmaasiem-
f Cs CgBOEHHBIU HOMEp JKYPHAAQ,
i C YBEAUUEHHbIM NOAE3HBIM 00b-
. emom. C OgHOUl CMOPOHBL, 2MO
| — pesyAbmam moro, 4¥mo 3a noc-
| AegHee BpeMst BO3POCAO NOCIMyN-
R ‘ AeHUe MamepuaAoB, U 0COOEHHO-
Co rO pe30Ha OCmaBAAmMb YMO-MO
' u3 HUX «Ha nomom» He Oblro. C
gpyroli CMOPOHEL, 3MO NO3BOAsIEM
Ham xomst Obl YACMUYHO peaduiu-
MupoBamMbCsL U KOMNEHCUPOBAMb
omcmaBaHue Om HOPMAABHOIO
rpaguka BrXoga.
Tenepr, 0 mom, umo cogep-
JKUIMCs B XypHaAe. Bo-nepBbix, 3mo mpaguyuoHHblE
penopmaku ¢ BbicmaBok. Ocoboe mecmo 3gech 3aHU-
maem uH@popmMayus ¢ NpPoxoguBulell B KOHUE Masl B
Muaane Bricmasku VendlItalia. Ymo6bt cgeaams ee no
BO3MOXXHOCIMU 00A€e OO0BeKMUBHOU, Mbl NPUTAQCUAU
NogeAumbCsl BNeUAMAEHUSIMU O BbHICINABKE PSJ YBA-
JKaeMblx npegcmapumerell ompacau. Mx oyeHku, Kak
HempygHO ybegumbCs, HACMUYHO COBNAgaiom.
Bo-Bmopbix, 3mo, 4mo HA3bBAE€MCcs, «Becmu C
noaell» - penopmaxu 1 0630pbl 0 COCMOSIHUU OMPACAU
u ee HANPABAEHUU B PA3AUYHBIX CMPAHAX U PETUOHAX.
Daxkmbl — 3mo xAe6 HAYKU, OCOOEHHO NPUKAAGHOU.
Hmenno onu Bbi3biBaiom HauboAbWUL UHMeEpeC, d He
obwue pasroBopbl 06 ONMUMAABHOM COOMHOWEHUU
UeHbl U KaiecmBa y uero-nubyge. Ho umeHHO nosmo-
MY K KOHKpemHbIM yugpam (a unorga u coOnmusam)
HeobX0guMO OMHOCUMbCS NPUGUPYUBO, HE CINECHSSACH
nogseprams UX CONOCMABACHUIO U NPOBEPKe.
Konxpemnbili npumep. B 0gHOM u3 npecc-peAu3oB
oprkomumema BricmaBKu Vendltalia co cchiakoll Ha
Hmanabsanckyo Bengunr-accoyuauyuio (Confida) npu-
BOQUAUCh Uu@pBl, Xapakmepusyoujue COCMOosHUe
ompacau B cmpaHe. Cpegu HUX NPUBOGUAOCH KOAU-
4eCcmBO MOPIrOBbIX GBMOMAMOB, YCIMQHOBAEHHBIX B
Hmaauu: cBhiwie 2 mAH. WIMyK; onedamkoii 3mo 6bimb
He MOXXem, M.K. PAGOM e YMOYHAAOCh, YMO meneps B
cmpane oguH apmomam npuxogumecs Ha 29 xumeaetl.
Mo>KHO 66110 Obl MOABKO NOPAGOBAMBbCS 3d UMAABAHC-
KUX KOAAET, CyMEeBWUX OrHam»p U neperiams AMepuKy,
ecau Obl He gBa «HO». B gokaage, c Komopbm Bblcyna-
Ad B Mapme HQ MOCKOBCKOU BricmaBKe BengOkcno ren-
gupexmopa EBA u BBA K.[Ibsina, umaabsHCKUl Napk
BEHJUHI-MAQWUH OUeHUBaAAcCs B 613650 wmyk, uau 1
asmomain Ha 86 yeaoBeK ropogckoro Haceaenus. Ecmep
€cnocob gonoAHUMEAbLHO OUeHUMb NPABGONOgoOHOCMb
yugpst 2 murruona. Ta xe Confida coobujaem Beauuu-
HY rogoBoro o6bema NPpogax UMAaAbSHCKOTO BEHGUHIA
— 2,7 MApg eBpo, 4INo B nepecieme HA OGUH aBMOMAmM
gaem 110 eBpo B mecsy. Ars CDABHEHUS VKAKEM, YUMo
B INAKuxX cmpanax, Kak I'epmanus, Anraus (u gaxe
Poccus), 06beM npogax Ha ABMOMaM A€KUm B guand-
30He 250-500 eBpo/mecc. He rosops yxe npo Anonuio,
rge yugpa gocmuraem 800. Kcmamu, npu yuppe 614
MBbIC. WM. BCe CMAHOBUMCA HA CBOe Mecmo. |[§
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We submit to your judgment
a double issue of the maga-
zine with increac~d useful vol-
ume, On the one hond, it is the
result of th~ fact that during
the last time we were receiv-
ng more crticles, so there was
no reason to nostpone some
of them for the futur~ use. On
the other hand, it allows us to
rebobilitate orreelves (at lecst
partially) and comprfnsats
for being behind the normal
schedule.

Now ahomnt the conterts of
the magazine. Firstly, it contains traditional renor{s
from the trade-fairs. A special place is occupied by
the information concerning VendlItalia fair held
in Milan at the end of May. To make the informa-
tion as much objective as possible, we asked s~v-
eral people respected in the sertor to share their
impressions. It is easy to see their assessments
prriticlly coincide,

Secondly, there ar~, as they called it before,
“news from the fields"” — reports and reviews about
the state of the branch and its trends in various
courtries and regions. Facts are the bread of the
science, especially the applied one. It is th~m
and not the general talkings about “the optimal
relation between the price ard the qrelity” that
present the greatest interest. And this is why the
concrete figures (and sometimes the events) are to
be subjected to critical and captious comparison
and checking.

A concrete example. In one of the press -releases
issued by the organizing committee of VendlItalin
there were some figures characterizing the state of
vending sector in Itnly and referred to Confida rs
the source. Among them there was the total number
of VMs installed in Italy: more than 2 million! It
could not be a misprint, since just nearby it was
stated it mecns a mackine per 29 persons. It corld
be a good cause to rejoice at the Italian colleagues
who achieved to overtake and surpass America, if
it were not for two “buts”. In her presentation at
VendExpo fair in Moscow this March EVA CEO
Catherine Piana estimated the Italian VM park as
great as 613 650 machines (1 VM per 86 persons
of urban population). There is also another way to
evnluate the plausibility of those 2 mn, The Confida
had also presented the annual turnover of the
Italian vending as being 2,7 bn euros, which gives
110 euros per a machine per month. To compare: in
corntries like Germeny, Britain (and even Russia)
the monthly salcs per an average VM usually lie:
within 250-500 euros, not mentioning Japan where
the figure mounts to 800. Are the Italians really so
inefficient? By the way, basing upon 614 thousand
machines makes the situation normal. [j



ASSOCIATION

OF REGIONAL BANKS OF RUSSIA
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Under the auspices of the Bank of Russia and company Currency Research (USA)

. Modern Tendencies on Cash Circulation.
Presentations: the Bank of Russia, State Duma,
Currency Research (USA), the Sberegatelny Bank of Russia

. Cash and Preventing the Legalization (" amderig)
of Criv inal Receipts.

Presentations: State Duma, Association Russia,

Sberegatelny Bank of Russia

. Increasing the “#ectiveness of Cash Circulation,
Decreasing Its Costs — New Organizational
Schemes of Cash Circulation.

Presentations: the Federal Reserve System of the USA,

the Bank of England, the Reserve Bark of Australia,
Productivity Systems International Inc. (USA).

. Interaction of Central and Commercial Banks
and CIT and Specialized Corepanies

Within the Cash Circulation Process.

Regional Aspects of Cash Circulation.
Presentations: the Bank of Russia, the Federal Reserve System
of the USA, national banks of CIS countries, CIT companies.

. Cash Handling Organization, Automating

the Processes.

Presentations: the European Central Bank, the Sberegatelny
Bank of Russia, bank equipment manufacturers.

6. Implementing Advanced Technologies
in Cash Handling Processes.
Presentations: major comm™ercial banks, leading world banking
equipment manufacturers.

7. Modern Currency Security Technologies.
Presentations: the European Central Bank,
the Burea of Fngraving and Printing, FGUP Goznak,
the Bank of Russia.

8. Interaction of Banks and Law-Enforcement
Agencies in Combativg Co rer’eit'ng.
Presentations: National Central Bureau of Interpol in Russia,

the Bank of England, the Ministry of Internal Affairs of Russia,
International Vending Association, commercial banks.

9. The Most Serious Counterfeiting Methods
and Ways to Detect Them.
Presentations: Europol, Institute of Criminalistics
of FSB of Russia, Forensic Science Center of the Ministry
of Internal Affairs of Russia, National Bank of Ukraine.

Rourd Table: Combating the Counterfeiting.
Moderator: Europol.

The participation in the conference can be arranged through the organizers:

51/53, Bolshaya Pochtovaya str., Moscow, 105082, Russia
Phone: +7 (495) 267-30-63, fax: +7 (495) 267-42-34
E-mail: cash_operations@icpress.ru  www.icpress.ru

3/9, 3rd Syromyatnichesky Lane, 105120, Moscow, Russia
Phone/fax: +7 (495) 785-2988, 785-2993
E-mail: cpk@asros.ru, mts@asros.ru, kmd@asros.ru  www.asros.ru
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Baaepuii Paxumckuil, npe3ugenm
HAAT
Mup 6usneca nparmamuien. Kaxkgnli
€ero y4acmHuK cmpeMumcsi K pacuiupe-
HUKO cBoell goau B HeM. M smo 3axo-
HOMepHO. TakKOBbl 3QKOHbl pA3BUMUSL.
Ilosmomy nosiBAeHue mpeOOBAHUA K
BeHguHr-onepamopam c¢ 1 snsaps 2005
roga npuMeHsimb B MOPTOBbIX ABMOMA-
max (uCKaAbHBIY pexXuM OmHIOgh He
6b10 cayuatinocmspio. I[IpuueM nog amo
mpeboBanue OblAQ NOGBEgeHa 3aKOH0gA-
meAbHaA 6a3a, a umeHHo Pegeparbhbill
3akoH Ne54-D3 om 22 masa 2003 r. «O npumeHeHUU
KOHMPOABHO-KACCOBOU MEXHUKU NpU oCyujecmBAeHUU
HOAUYHBIX EHEeXHbIX pacuemoB U (uAu) pacuemoB C
UCNOAb30BAHUEM NAQMEXHBIX Kapmy. Bonpoc: komy smo
Hago 6p10? I'ocygapcmsy? KoneuHo Hem, MakK KaK ycma-
HOBKQ KOHMPOAbHO-KaccoBoll mexHuku (KKT) B mop-
rOBHIX (BMOMAMAX (PAKMUYECKU YHUWMOMXAAQ BCAKYIO
nepcnekmuBy pa3Bumus BEHGUHIA BBUJY HE MOABKO
3HQUUIMEAbHOTO YGOPOXAHUS BCero OusHec-npoyecca, HO
u OMCymcmaus MEXHUUYECKol BO3MOXHOCIMU COOAIOCIU
Bce mpeboBanus 3aKoHA. Kak caegcmBue, BEHGUHT ObLA
6bl 0OpeveH Ha nocmeneHHoe 3amyxaHue. Tricauu npeg-
npusmuil U UHGUBUGYQABbHBIX NpegnpuHuUMameAel, a 3mo
B OCHOBHOM NpegcmaBumeAu MaAoro Ou3Hecd, BbIHYX-
genbl OblAU Obl 3QKpbUMb CBOE geAo. Aecsimku MmblCsU
Alogell, 3aQHSIMbIX B BEHQUHIOBOU OMPACAU, OCMAAUCH
6bt Oe3 pabomsl. Ymo kKacaemcs rocygapcmsa, mo OHO,
ecmecmBeHHO, BMECINO NONOAHeRHUA blogiKema 3a cyiem
HQAOTOBBIX OMHYUCA€HUlU GUHAMUYHO pa3BuBaroujelics
OmpacAu NOAyHuAo Obl B umore ux COKpaweHue, d 3amem
cobupaemocms HAAOTOB BOOOWe Obl CMAAQ HUYMOKHOU.

C BBICOKOU cmeneHbl0 BEPOSMHOCIMU MOXHO npegno-
AOXKUMb, KOMY BCe-maxKu OblAO BHIrOgrRO BHegpenue KKT
B BEHGUHIOBBI OU3HEC U KMO CIMOSA 3a 3MUM NPoyec-
com. Jmo npexge BCero omgeAbHble NPOU3BOgUMeEAlU
KOHMPOAbHO-KACCOBBIX MQUWUH, KOMOpble B BEHGUHIe
yBugeAu HOBYO Huwy gas coObuna cBoel npogykuyuu. Ais
HUX BAKHO ObAO 3dCMABUMDb BEHGUHI-ONEPAMOPOB 3AKY-
namb KKT., A cmoxxem Au BoOOuje aBMoMamu3UpOBAHHASA
moproBasi (pynkyuonuposams ¢ smumu KKT — smom
BONPOC UX He BOAHOBGA.

AAfl BEeHGUHI @ HACIMYNUAU MsUKeAble BpeMeHa. Hauunas
¢ 2005 roga u pakmuuecku no anpeab 2008 roga, MHorue
BEHGUHI-onepamopbl ObLAU NOGBEPrHyMbl NPOBEPKAM CO
CINOPOHbl HAAOI'OBBIX OPIAHOB HA Npegmem NpuMeHeHus
KKT, pe3yabmamom KOMOPBLIX ObIAO NpUBAeYeHUe UX K
agMuHUCMPaAmMuBHOU omBemCcmMBEeHHOCMU no cm. 14.5.
KoAIl Ilpunumaemble HQAOTOBUKAMU peuleHust o0Oxa-
AOBQAUCH onepamopamu B apbumpaxHbix cygax. Kakx
NpAaBuAO, Cyghbl BCMABAAU HA CMOPOHY npegcmaBumeAel
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Valery ™e¥ite'-iy, President, RNVA

Business world is pragmatic by
nature. Each participant seeks to

- __Increase his shore in it, and it's natu-

ral. Such are the laws of development.
That is why the demand addressed
to the vending onerrtors to intioduce
fiscal mode ‘o their ’Ms starting
from Jenuary 1, 2005, emerged not
by chance. And. pay your attention,
there was a legal base provided for this
order, nermely Federal law Ne 54-Q3
from May 22, 2003, “On the application of
cash control devices in performance of noy-
ment is in cash and/or nsirg payment cards”.
The arestion is: who needed it? The state? Of
cousse, nol, since the installation of cash reg-
isters in VMs could in fact ruin any nrosnects
of vending develonment. It wonld not only
make the whole business proc2ss much more
expensive, there was no technical possibil-
ity to observe all the rulings of the law. #s
result, vending wold be doomed to gradual
demning. Thousands of enterprises and indi-
vidual entrepreneurs, mainly representing
small scale business, would have to shut their
business. Tens of thouscnds peonle engaged
i the sector would stay unemployed.

As for the state, the result would be the fol-
lowing: instead of replenishing the budget with
tax assignments from the floviishing branch it
world qet their gradual decrease followed by
tax collection becoming neglectingly small.

With a high degree of probability one can
suppose who corld henefit from the appli-
cation of fiscal control devices to vending
business and who was standing beyond the
process. The first people to be mentioned in
this conrectinn are certain manufacturers of
the devices who had seen a new niche for
selling their produce in vending sector. They
saw their task as to make vending operators
to buy the registers »nd didn't care whether
automatic merchandizing would be able to
function at all.

Hard times came for verding. Starting from
2005 (crd nractically till April 2008) many
vending operators were subjected to checks by
Iocal tax bodies who made inquiries whether
cash control devices were installed in the
mackines; cofter those checks the operators
used to be fined administratively. These deci-

i

ry,



BEeHQUHIOBOro OU3HeCa U NOAHOCMbIO YJOBACMBOPAAU UX
mpebOBAHUSA, NPU3HABASL HE3AKOHHbIMU U OMMEHSS1 NOC-
MAHOBAEHUS HAAOTOBBIX OPI'AHOB.

AKMuBHy0 no3uyuil0 B OMCMAQUBAQHUU UHMEPECOB
BeHgUHT-coobujecmBa B CygeOHBIX NpPOUeccax 3aHA-
Aa HauyuoHaarbHast accoyuauyus aBMOMAIMU3UPOBAHHOL
moprosau (HAAT). beiau BblpabomaHbl peKOMeHgayu no
3qujume BEHJUHI-ONepamopoB BO B3QUMOOMHOUWERHUAX C
HAAOTOBBIMU UHCNEKYUAMU U B Cyge, AHAAU3UPOBUAACH U
AKKyMyAUPOBQAQCh CygeOHAs NPAKMUKQ, OCYyW,eCMBAS-
AOCb KOHCYAbMUPOBAHUE U OKA3bIBAAGACH KBAAUDUUUPO-
BQHHAs HOpUgUUecKas noggepykxka kaxk urenam HAAT,
mak u BceM, kmo obpaujaarcs B HAAT 3a nomouipio.

Kpome moro, HAAT wupoKo ocBewaAd CBOX NO3UyUI0
no Bonpocy KKT B cpegcmBax maccoBol uH@popmayuu, a
mMaxoKe AKMUBHO JOKA3blBUAQ B TOCYgapPCMBEHHBIX OPra-
HaX, CNOCOOHBIX U3MEHUMb CUmMyauuio, yu,epOHOCMb
NPAKMUKU HAAOTOBBIX UHCNEKY Ul N0 HAAOKEHUIO Wmpa-
¢hoB Ha BenguHr-onepamopoB 3a HenpumeHeHue KKT.
Benyom, He noboioch ckazamb, MUMAHUYECKOU pado-
mbt HAAT cmaao nosBaenue [Nucbma MuHucmepcmBa
@gunancos PO om 14 anpeas 2008 r. 3a Ne 03-01-15/4-
110, ommensirowee 00s3amMeAbHOCMb UCNOAb30BAHUS
KKT npu ocywecmBAeHUU paciemoB B CAyuae NPOgakKu
MOBAPOB C UCNOAB30BAHUEM MOPTOBbIX ABMOMAMOB.

Hmak, cBepwuaock! Ilperpaga pa3pumusi BEeHGUH-
ra ycmpaHeHq, menepb MOXHO CNOKOUHO pabomamsp U
BUgems nepcnexkmusy.

Xomeaocr 6l 0OOpamumbs BHUMAHUE HA MO, 4NO gUH-
HBIUI NO3UMUBHBIU pe3yAbnam gAsi BCell BEHJUHIOBOU
UHgyCcmpuu gocmurHym o0beguHeHHbIMU YCUAUSMU HAe-
rHoB HAAT. Omcioga caegyem BAKHBIU BbIBOG: 4EM HAC
6ygem 6oAbwe, mem Aerde 6ygem omcmausamp obujue
KOpnopamuBHble UHMEPEChl BEHGUHIOBOU UHGyCMpul.

Bcmynaiime B waenst HAAT! [

sions were nsuelly ennealed by the ope-atore:
courts of arbitrativinn mostly ftook the side of
the fined, dismissing the decisinns nf the ta<
agency atter claiming them to he nniawful.

Rrssinp Nationel Vending # ssoriction was
active in defc nding the int:1ests of the vending
community in the leyal proceedings.

Recommendations werc worked out aimed fo
help vending op«rafois to defend themselves in
their relations with the tax insp~ctions and in the
court; the legal precedents were analyzed and
accumulated; legal sunpor! was rendered both
to RNV A membhers and to ~1l those who nppecled
to the Association for help.

Besides that RNVA made its best tn eluci-
date its positior corcerning fiscal devices in
mass media and was very coctive expleining
drawbacks of the tax inspections’ practice to
the state bodies capable to change the situa-
tion. This, I dore <oy, gicnt work hy RNVA was
crowned by the letter # 03-01-1./4-110 (Apri!
14, 2008) from the RF Ministry of Finance,
abrogating the necessity to use fiscal devices in
antomatic dispepsers.

So it occurred! Now thct the obstacle to devel:
opment of vending has been removed, it is pos-
sible to work easy and see the prospects.

I'd likte fo drow yorr attention to the fact
that this result positive for th= whole vendirg
industry has been achieved thanks to the joint
efforts of RNVA members. An important conclu-
sion may be drawn: the more memhers we'll he,
the easier it will be for us to uphold the common
corporative interests of vending industry.

Join the ranks of RNVA! [

MUHHUCTEPCTBO ®PMHAHCOB POCCUUCKOM OEJEPALIMU

IMCbMO

om 14 anpens 2008 2. N 03-01 -15/4-110

Coenacro n. 24 TOCT P 51303-99 "Topzosns. Tepmunvt u onpedenenus’, ymeepicoennozo Ilocmanosnenuem
IIpasumenvcmea Poccuiickoii @edepayuu om 11.08.1999 N 242-cm, Kk neped6uiHbiM cpedcmsam PA3HOCHOL MOp2osu
NOMUMO MeexeK, OMKOE, KOPIUH OMHeCeHbl Mop206bie ABMOMANbi.

Yuumovieas eviueusnonentoe, a maxie NPUHUMAT 80 BHUMAHUE CYOeOHO-APOUMPANCHYIO NPAKMUKY O RPUSHAHUU
He3AKOHHbIMU NOCMAHOBIEHUT HAL0Z08bIX 0P2AHOE 0 NPUBAEHEHUL K AOMUHUCPAMUBHOT OMEEMCINEEHHOCINY 30 HENPU-
MeHeHUe KOHMPONbHO-KACCOBOL MEXHUKU NPU OCYULECMBTIEHUU PACHEINO6 6 CLYHAAX NPodadN Mo6apos, OKA3AHUS YCTLy2
€ UCNONB3068AHUEM TOP206bIX ABMOMAMO8, 1o MHeHuo Munucmepcmea dunarcos Poccutickoti Pedepayuu, 0cHo8aHUs
0751 npusTeeHUs OPLAHUIAUUTE U UHOUBUOYATIBHBIX NPEONPUHUMAMENEL! K OMBEMCMBEHHOCMY 30 HENPUMeHEeHUe KOHM-
POAVHO-KACCOB0LL MEXHUKU NPU OCYUAECTNBIEHUL PACHENO8 6 CAYHASX NPOOAXU MO8aAPOs, OKAZAHUS YCTIYe ¢ UCHONb3064-
HUEM THOP2OBbIX ABIMOMAMOE (A6IMOMAMOE CAMOOOCIYHUBAHUSA), SKCHAYAMUPYIOUWUXCA 8 ABOMAMUYECKOM DeNcUMe,

omcymcmeywom.

14.04.2008

3amecmumens Munucmpa dunarncos
Poccuiickoii Gedepayuu
CA.IIATAJIOB
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21-24 masa B
Muarane npo-
xoguaa oue-
pegnasi, 6-s1 no
cuemy, Mexgy-
HapogHAas
BHCMAaBKAMA,
asmomamu-
3UPOBAHHOU
MmMOproBAU, KOMO-
pasa npoBogumcs
KQXKQgble gBa roga
— B npoMeXymkKe
MEXQJY KeAbHCKU-

MU BBICINABKAMU
Eu'Vend. B BbICMABOYHOM KOMNAEKCE
Fieramilanocity VendlItalia npoBoguaachk
BMOpPOU pa3 nogpsig U, HAgo Noguepk-
Hymb, NOgGMBEPJUAQ CBOU MUPOBOI ypo-
BeHb. 06 5moM ropopum u NPeKpacHas
Opranu3auus (Ha 4eM CXO0gamcs Bce, Kmo
yuacmBOBaA B ee pabome KaK B Kauecm-
Be 9KCNOHEHMA, MAK U nocemumeAas), u
KOAUHEeCMBEHHble NOKA3ameAl.

C mouku 3peHUA KOAUHeCMmBEHHOlU
VendlItalia cmara kpynnetiwell BbiCINAB-
KOU HaQuwero cekmopa noumu BO BCeM
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Vend

Esposizione inten

On May 21-
24, the  6th
International
Vending
Exhibition
VendlItalia 2008
was held at Milan.
Thefairtakesplace
reqularly  with
two-year intervals
filling the gaps
y between Eu'Vend
trade-fairs at
Cologne. The
Fieramilanocity
was used for this pur-
pose for the second time,
confirming its global
level very successfully.
This is characterized by
the excellent organiza-
tion (witnessed both by
the exhibitors and the
guests) and the quantita-
tive parcmeters.
From the numerical
side, VendlItalia became



OCHOBHBIM NOKA3ameAsIM — JOCINAMOYHO CONOCmA-
BUMb NapamMemphl mpex Begywux BbICIABOK (CM.
mabauyy). Arsi CpaBHEeHUA 3geCh JXe npegcmaBAe-
Hbl ganHble no Hawel VendExpo.

the greatest trade-show of t e vending sector judg-
ing by nearly all main charc cteristics (see the table
below). For the sake of comparison our Vendexpo is
also presented here.

Vendltalia Eu'Vend NAMA 2007 | Vendexpo
2008 2007 (ocennsas) 2008
Hucao KoMNAHUU-3KCNOHEHMOB .
Number of exhibiting companies 270 230 60 70
Hucao cmpan-yuacmuauy, i
Number of participant countries 14 18 o-7 6
IThowagp Bricmasku (6pymmo), KB. MempoB 20 000 16 800
Floor space (gross), sq. metres
HJucao nocemumened ‘3972 5 400 3500
Number of visitors
Pocm wucaa nocemumeanetl no CPABHEHUIO C
npowaot BbICMAaBkol, %
Growth of the visitors number compared to the 25,3 29,1
previous fair, %
AOAsL 3KCNOHEHMOB CMPAHBI-OPTraHu3amopa, %
Share f’f thi exhibitors from the country- 85 55 ~95 90
organizer, %
AO0As1 cCmengoB, NOCBSIWEHHBIX!
Share of the booths, presenting:
0,
ABmoyamaM u KomMnaekmyoouwum, % 26 24 115 59
machines and components, %
[

I'ramexnpiM cucmemam, % 12 12 77 12

payment systems, %

Ilpogykmam, Hanumkam, uRrpeguenmam, %

food items, drinks, ingredients, % 39 26 40 12

Hekomoppele Kommenmapuu K mabauye:
Bbicokull npouyenm 3KCNOHEHMOB CMPAUHbL-0PTa-
Hu3amopa cam no cebe Hu4ero He ropopum o6 opu-
eHmayuu BLICMABKU HA BRymMpeHnul (uAu, Haobo-
pom, HAMEXJYHAPOGHBIU ) DhIHOK. Me>XgyHapOgHbI
Bec BoicmaBku Vendltalia He nogaexxum COMHEHUIO
¢ yyemom Begyujel
pOAU, KOMOPYIO mpa-
QUUUOHHO urparoom B
Hawel ompacAu uma-
Y ' ABbSIHCKUE NPOU3BOgU-
meAu, u pa3pumocmu
B cmpaHe QBMOMQ-
Mu3upoBAHHOU mop-
w ropau. Cygume camu:

Some comments to the table:
The high percentage of the exhibitors from the host
country can witness neither for the orientation of the
fair at the home market, nor at the external one.

The international
weight

undoubful thanks

of 1
VendlItalia  is '

to the leading .

role played

traditionally '

by the Italian
manufacturers
in our sector
and the level

NO gaHHbIM
Hmaabsinckoll  BEHQUHr-accoyuayuu
Confida, B xonue 2007 r. B cmpaHe OblAO
ycmaHOBA€HO 0OoAee 2 MAH MOPIOBbIX
aBMOMAMOB (B CPegHEM N0 OGHOMY Ha 29
sxumeaet!). 3a rog uepes Hux 6blA0 cge-
AQHO 6 MApg. nokynok, umo Ha 10,37 %
6oabuie, uem 3a 2005 r. Ob6vem npogax
cocmaBui 2,7 mapg eBpo (Ha 13,78%
boabwe, uem B 2005 r.).

H

|,i_i

reached by automatic merchandizing in
the country. Judge jourselves: according to
Confida (the Italian Vending Association),
at the end of 2007 more than 2 mn VM have
been installed in the country (averagely
a machine per 29 people!). Using them
about 6 bn buyings were performed during
the year (growth 10.37 % compared to
2005). Annual turnover reached 2.7 bn
euros (13.78 % more than in 2005). 34 000

VENDING BUSINESS, 2008/# 2-3
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B ompacau 3ans-

mo 34 000 ueroBexk.
Ha »3kcnopm ugem
npumepno 70 % om
qUuCAQ GBMOMQMOB,
NpOU3BOGUMBIX B

cmpake.

O Mmacu-

mabax npousBogc-
mBA MOXHO Cygumb
xoms Obl NO mMomy, 4mo moAbko komnanust Necta
& Wittenborg Brinyckaem B rog 150 000 asmoma-
moB. Bce smo onpegeasem OrpoMHblll UHmMepec

(onk}

K  BblCIMABKEe
{me cambie 14
MBICAY Nocemu-
meaell co Bcex
KOHUOB NAQHEe-

mpl).

H a g o
omgamp GOAXK-
Hoe UmMaAnb-
AHCKUM anna-
pamam, gas
6oabwIUHCMBA

UX XAPAKINepHA XOpoulds HAGeXHOCMb, NPUAUY-
nel gusatin. Cneyuaaucmbl CXOgSMCsL HQA MOM,

umo B Mmacce cBoel
— 3mo mBepgblll «bu3-
Hec-KAQCC», ecAu mak
MOJKHO BbIpA3UMbCsl NPO
BeHguHIr-mawlunbl. Ha
BBLICIMABKE 3MOro roga
npaxmu4ecku Bce npou3s-
BOguIneAu geMOoHcmpu-
pOBAAU HOBBIU Qu3QlH
aBMOMAMOB, YN0 MOXHO
3amemums U nO ¢omo-
rpagusam, uAAOCIPU-
pyrowumM nyoAuKyembll
mamepuaA.

K unmepecHbiM BBIBO~

gam npuBOguUM CONOCMABAEHUE CMPYKMYPbl 9KC-

nosuyudl.
BbICIMABKE
goAl0 000pYgOBAHUSA, KOMN-
AEKIMYIOWUX UNPOrPAMMHOIO

Ha poccutickot
VendExpo Ha

1 obecneueHua npuxoguaoCh
0koAo 80 % 3KCnOHamoB, a

1 peaAu3yemMblXx NpPOgOBOAbC-

! MBEHHBIX MOBAPOB (BKAIOUQASA
| HQNUMKU U UHTpegueHmbl)

K17

— 12 %. Ewe Ooaee spKoO
BHIASIJEAd

«INEXHOIeHHas»

I TE SR

KanyunHo ¢ nerkum apomMatom MuHgans
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people are employed
in the sector.
About 70 % of th-
marhines produced
in the country are
exported. The |
manufacturingscale
can be evaluated b .
the fact that N&W
alone is producing 150 000 VM per y=ar. A1l these
factors determine the
huge interest for the fair
(those 14 thousand visitors
from all over the world).
To do justice to the Itolicn
machires, most of them
are characterized by high
reliability and pre<entable
design. Common opinion
of the experts is that they
mainly belong to the firm
“business class”. At this ‘ —
year show practicrily all
the manufacturers demonstrated a new design of
their machines; it can be seen at the photogranhs
tllustrating the
material.
Comparison of
the expositions’
structure leads
to interesting T
conclusions. At
the last Russian
Vendexpo
the hardware
{including
components) plus the software comprised cho* 80 %
of the exhibits, and the food items (including drinks
and ingredients) — 12 %. Such a "technogenic”
orientation was even more distinct at the 4th
China Vending and Kiosk
Show 2007 where the food
section comprised only 2-3
% of the exposition. At the - \
same time, at the fairs with -
a more long history the .
food's share is about 30-40 -
%, at NAMA Expo it was I
about twice as great as that :
of hard and soft together.
The matter seems to be not
the age of the event, but

'3

210 py6. S



| opuenmauyus
Ha 4-1 Belcmas-
K& Nno BEeHJUH-
Iy u KUOCKaM
'l l ' B Ilanxae, rge

HA «NUUEBYIO»
uqgcmpe NPUxo-
| gUAOCb  BCero
2-3 % skcnosu-
uuu. Bmecme c
meM HA BbICINABKAX ¢ boAee gaBHeU ucmopuet
goast «nuwu» cocmasasem 30-40 %, npu smom B
CIIA ona npesBblwiaem goaio «xeaesa» u IO npu-
MepHO BgBoe. AeAo 3gech, NO-BUGUMOMY, He
CMOABKO B BO3pacme, CKOAbKO B 3peAocmu
aBMOMAMU3UPOBAHHOU MOProBAU B Ccmpa-
He. Korga pacnpocmpaHeHue (BMOMAQMOB
npeBblAem HEKOMOpoe NOPOroBoe 3Haue-
Hue, 06beM nompebHOCMel BEHgUHT-UHJYC-
mpuu HQUUHAem npegcmaBAimb Cywec-
MBEHHBLU UHMepec gAs npou3Bogumeael
NPOGyKMOB — OMCIO0gA UX CMPEMAEHUE NPO-
gBUramb B BEHGUHI CBOU moBap. M, Hago
CKa3ambp, HA4aB, OHU OMHOCAIMNCA CEPHE3HO
K nogbopy npogykyuu NPUMeHUMEAbHO K
3agauam BeHGUHId, pacghacoBKe, yNAKOBKe U
m.g. I'loka3zameAbHbIM B 5INOM CMBICAE SIBASL-
emcs onbln KOMNAHUU Lavazza, komopas He MmoAb-
KO H@AQQUAQ NPOU3BOGCMBO KOoghe B KANCIOABHOU
YNAKOBKE, HO U NPOBEAd COBMECIMHO C pa3padom-
quKaMU U NPOU3BOGUMEAAMU GBMOMAMOB U Koge-
MawuH 60ABWYIO pabomy no ceputiHOMY BbINYCKY
coomBemcmByOuel MeXHUKU. Apyrue npousBo-
gumeAu UHT-
pegueHmoB
maioKe HaQuu-
Hawm  ouye-
HUBQMb npe-
uMywecmsa
-{ nopyuoHHOU
pacgacoBku.
Ha Bricmas-
ke B Muaane
0 npousBogc-
mBe KANCyA u
yaag coodowju-

Au 54 (!) axcnonenma.

Ymoobbsl cgeaamb KAPMUHY BbICMABKU O0AEE NOA-
Hol, npuBegemM OmM3biBbl 0 Hell psAga NOCEeMUBWIUX
ee CneyuaAuCmos.

CYXU . MOJNIOYHbIE C. /MBKH
.E ROYAL Gourmet opping o

the degree
of vending
maturity in
the country.
When the
spread of
vending
machines
exceeds
s o m e
threshold
value, demands of vending .nduslry start to present
substantial interest for the food
producers - hence they start (o
promote their goods to the sector.
And it should be noted, if only they
1 start, they regard quite seriously
to the corresponding choice of the
produce, its dosing and packing
specially for the vending needs. A
+ good illustration of this is the Luigi
Lavazza's experience; the company
hasnot onlylaunched the production
of capsuled coffee, but they have
also conducted a lot of work with
the designer. and the manufacturers
of VMs and coffee machines to organize serial
production of the corresponding machinery. Other
ingredienis' producers als: start to estimate the
advantages
of the portion
packing. At the
Milan fair 54
(!} exhibitors
announced ‘ !
they are
producing
coffee capsules
and pads.
To make
the picture of
the fair more
complete, let
us quote its |
estimates by ’
some leading
experts who
had a chance
to visit it. !

188 py6.

WapeanbHo coyeTawTes ¢ niobbiM BULOM Kode, XupHocTb 1% oot

750r

CeTb Toproebix asTomatos ACCOPTU
Ten/takc: (495) 221-8417  www.assorti.ru

- 4w ao e

TR R R




I

[[gon!]

B.B. Aonamun
(mexHuuecKkudl.
gupexkmop « KOBeHKo-
Hnusecm», Mocksa).

Kak Bcerga, Oniaa . ’
macca BCero, CBA3AH- - ] d
HOTO C Kogpe u ero
NnpuromoBAEeHUEM.

Yero-aubo  CUABHO

PEBOAIOUUOHHOIO He npunomuHarw. bpocaemcs B
raasa Bce 00AbUIE CEHCOPHBIX gucnaees, rpagu-
YeCcKUux omooOpaxeHull — MoAbKO 3anaamu. borock
MOABKO, MO NACMUMb NPUXOGUMCSl HEONPABJAHHO
goporo, 3KOHOMUYECKAsl UeAecoodpa3nocms Heoue-
BUgHA. Arst ce0st yrasigea HEeKOmopoe KOAU4eCmBO
UHMepeCHbIX MeAoHel, KOMmophle cetiuac NbUMaCh
ocMbpicAumMb U npucnocobums. Y ¢pupmbt FAS 3ame-
muA HeOOAbULYIO CHEKOBYIO MAWUHRY, BHINOAHEHHYIO
B momM Xxe cmuae, umo “Perla”.

I''M. Aponos (Buye-npesugenm rpynnbl KOMNa-
Hul « Ynukym», Cankm-ITemep6ypr)

Bbia HegoaAro, 3HAKOMUACA JAAE€KO He CO BCeM.
B kauecmpe HOBUHKU omMemuA Obl aBmomam gas
NPUromoBA€HUS NUUUbL: NOGUEPKUBAI) — He gAA
pasorpesa, a gas NOAHOTO NPUrOMOBAEHUA, HQUU-
Has ¢ mecma. He 3naio, BO wmo oH Moxem o06oli-
MUCh XeAqiowemy npuodpecmu, HO ouepegb K HeMy
CMOSIAQ BHYWUMEABHAS.

H.b. CyamanoBuu
(pykoBogumeabr OO0
«CUBA-BeHguHTr»,
Mockaa)

K coxaaenuro, Bpe- a
MeHU Obla0 6Oe3yMHO '

MQAO, OCODEHHO C yue-

mom Heobxogumocmu

npoBegeHUs 3aNAQHUPO-

BAHHBIX Bcmpeu. Ycnea

obpamumb BHUMAHUE HA

HOBYIO AuHeliky “Necta & Wittenborg"” ¢ sAerax-
MHBIM GU3QUHOM U BHYMPEHHUMU YCOBepUleHC-
MBOBAHUAMU, HANPUMED, MAAOWYMHBIMU KOge-
moakamu. Ilo mepe noAyueHnus om npouspogume-
Aell gonoAHumeAbHOU UHGOpMAUUU, NOCMAPAOCh
goHecmu ee go uumameAel XypHaad. M3 noae3nbix
Meaouell 0OpamuA BHUMAQHUE HA KogelHblli aBmo-
mam Rheavendors co cmakaHiukKamu gByX pasme-
POB. MGAEHBKUMU — AL 3CNPECCO, DOABIUMU — AL
npouero.

B.A. Pakumckuil (npesugenm HAAT)

Bricmaska Vendltalia — smo, 6e3yCAOBHO, siBAe-
Hue MupoBoro Mmacumadba. Hecmompst Ha mo, 4mo
cpegu 3KCNOHEHMOB NpeoOAAgaAu UMAAbSIHCKUE
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Vladimir Lopatin

(director technical,

: “Uvenco-Invest” Co.,

Moscow).

As usual, there

.was an abundance

‘of all connected

‘with coffee and its

cooking. To be frank,

I don’t remember anything very revolutionary. The

attention was arrested by a lot of touch screens,

graphic displays — you just pay. I'm only afraid

that the price can be too high to be justified; the

economic expedience is sometimes unevident. For

myself I discovered some interesting details that

I am now trying to comprehend and adapt. At the

booth of FAS company my eyes were got by their

snack machine designed in the same style as their
Perla.

George Aronov (vice-president, Unicum Group,
St-Peterburg).

My visit was rather short, so it wasn't possible to
explore everything. As a novelty, I'd like to point to
the machine for pizza making: not for heating, but
for full cooking, starting from the dough. I don't
know how much it can cost to the person who would
like to buy it, but the queue formed by those wishing
to taste was quite imrpressive.

Igor Sultanovich (pre-
sident, SIBA-Vending Co.,

Moscow).
Unfortunately, 1 was
dreadfully short of time,
. especially taking into account
. the necessity to participate in
| some preplanned meetings.
What I noticed was the new
line of VMs from Necta &
Wittenborg with elegant
design rnd some internal improvements, for
example, low-noise coffee-grinders. As soon as I get
additional information from the suppliers, I'll try
and bring it to the readers. From *he useful trifles I
paid attention to Rheavendors machine with cups
of two sizes: the smaller for espresso, the larger for

the rest.

Valery Rakitski (president, RNVA).

Vendltalia fair is undoubtedly a global scale event.
Despite the fact that Italian companies dominated
among the exhibitors, their experience and the
results of their activities were instructive enough
to attract practically all the main manufacturers of
VMs and ingredients. I had a chance fo meet there

154 py3.




KOMNQHUU, UX ONbIM U Pe3yAbIAMBL UX gESAMEAbHOC-
mu goCcMAMOUYHO NOYHUIMEAbHbl gASL MOT0, 1NOOb
BBICMABKY NOCEMUAU NPAKMUYECKU BC€ OCHOBHblE
npou3BogumeAu aBMOMAMOB U UHIPEGUEeHMOB.
Mmne goBeaoch Bcmpemumsp 3gech gaxe npegcma-
BumeAs Huaulickoro sengunra. Oco0Oklll unmepec K
3KCNO3UYUU NPOABAAAU KpyNHeUwue BeHgUHI-one-
pamoprl EBponkt, cpegu Komoprix npu 6Awkaitiiem
paccmompeHnuu MOXHO ObLA0 0OHAPYXUMb U COBAQ-
geAbUeB KOMNAHUU-Npou3pogumenel.
CopeBHOBQHUE yUQCMHUKOB pPA3BUBUAOCH B
HeCcKOAbKUX HanpaBieHusx. C OgHOU CHOPOHBDL,
KQ3QAOCh, MO OHU COCMA3QIOMCA NO NPUHUUNY:
Kmo «camee», y moro 6oabwie cmeHg. A He npuno-
MUHQI0 OMPACAEBbIX BBICMABOK ¢ MAKUMU NAOWQA-
gamu cmeHgoB, kak y Necta & Wittenborg (500 xB.
M) uau FAS (400 xB. M). 3@ HUMU NO nsmMam WAU
Bianchi Vending Group u SAECO Vending (no 350
xB. M) u Luigi Lavazza (okoro 300). IIpo «cKpom-
noie» 150-200 xB. m y Rheavendors, Prontofoods,
SandenVendo, Ducale u Covim 51 u He roBopio.
CnpasegauBocmu
pagu Hago omMmemumb,
Ymo CmeHgbl «IPDAHGOB»
ObIAL NpuMevameAbHbl
| He moabko macwmaboM.
Cama opranusauyus npo-
CMpaHCMBA HA CMEH-
gax Kak 6mpl npuraquiaad
3qimu myga, noxogums,
nocmompems, NOrOBO-
pumb cO cneyuaaucma-
mu. Tomy xe cnoco6c-
mBoBaAQ u rocmenpu-
UMHOCMb 3KCNOHEHMOB.
Xoms, paszymeemcsi, NOBbIWEHHAS AIOOO3HAMEADL-
HOCmb psiga rocmetl UHOIga 3ACMABASIAQ XO35€B
HepBHUYAMb.
boabwiuHCcmBO npou3BogumeAell 060pygoBAHUS
NOKA3bIBAAU YAYUUIEHHbIU NO CPABHEHUIO C NPeghl-
gywjumMu BbICIMABKAMU qu3aliH 000PygoOBAHUA, KAK
no opopMAeHUIO, MAK U C MOYKU 3peHUs (PyHKYUO-
HAABHOCIMU. YJauHble PeuleHUs OMJeAbHbIX pa3pda-
OOMUUKOB CMAHOBAMCA BCEOOW,UM GOCMOSHUEM.
Xopoulee BnewamAeHue C MOYKU 3DEHUS UUBU-
AU30BQHHOU U 3¢hheKmuBHOU Opraru3auyuu orpa-
HUYEHHOTO0 NpOCMPAHCMBA NPOU3BOGAM ABMOMA-
MUu3UPOBAHHblE MURUKage. Pacwupsemca BpINYCK
3CcmemuyecKu IpAMOMHO BBINOAHEHHBIX BAHGAAO-
3QUjUW,eHHBIX KOHCMPYKYUl, KOMOPblE MOXHO IKC-
NAYamupoBamb He MOALKO B OXPAHAEMbIX NOMeuje-
Husx. TlpuBrekameAbHbII U OGHOBPEMEHHO (PYHK-
UUOHAABHBLU gU3AUH HAPAJY C NPABUABLHOU UeHOBOU
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even a Chilean businessman. A special interest
for the exposition was demonstrated by the major
operating companies from Europe; among them
some joint owners of manufacturing comparies

|

i ot A

could be found at closer inspection.

The competition of the participants developed
in several directions. From the one hand, it seemed
they were competing according to the principle:
he who's “the most” is to have the greatest booth.
I can't recall professional irade-fairs with booths
as huge, as those of Necta & Wittenborg (500
sq. metres) or FAS (400 sq. m). They were closely
followed by Bianchi Vending Group and SAECO
Vending (350 sq. m each) and Luigi Lavazza (ab.
300). I don't mention 150-290 sq. m modest booths
of Rheavendors, Photofoods, Sanden Vendo, Ducale
and Covim.

For the sake of
justice it should be
noted that the stands
of the "grands” were
notable not only for
their dimensions. The
very organization of
the area was inviting
to come in, have a
walk, have a look
and talk to the hosts.

The hospitality of
the exhibitors also
favored, though
heightened curiosity
of some guests made
the hosts nervous sometimes.

The majority of the equipment manufacturers
demonstrated design improved in comparison
with the previous fairs (both in appearance and
functionality). Successful solutions of various
designers become the common property. Automatic
minicafes and minibars make a good impression
thanks to civilized and efficient organization of
the limited space. There is a growing production
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nNoAumMuKoU noBrlluaem unmepec nompebumeaelti K
aBMOMQMU3UPOBAHHOU MOProBAe, @ B umore — u
ee penmabeabHocmb. He mory ygepxambcs u He
noxsaaump Komnauuto ICS: roadangcKue npous3Bo-
gumeAau BKAIOHUAU B CBOU 0GHOBAEHHBII accopmu-
MEeHM IMOBAPOB gAA BEHGQUHIG HU3KOKAAOPUUHblE
(no cymu — guemuyeckue) npogyKmpl.

B sakarwuenue xouy ommemums: VendlItalia
CerogHsi — 3Mo BbICMABKA NPOHECCUOHAAOB U GAs
npogeccuoHaA0B, B OCHOBHOM NpegcmaBAsouas
KAQCcuiecKuli BeHgUHT B €ero pa3Bumud.

A.B. MaiicoB (npe3ugenm rpynnbsl
«BengAeng»)

IlpumeuameabHOlU 0COOEHHOCMBIO
3KCno3uyuu OblAU HOBblE AUHEUKU NPOo-
gyKyuu noumu Bcex (hupM-npousBogu-
meaell. Y HeKOMOpLIX HOBU3HA BhHIPA-
JKAAACh B CMEHe (PUDMEHHBIX UBEmOB
OKPAQCKU U CUMNAQMUYHBIX AUl, YKpPQ-
warowux ¢pacag aBmomama. Ho mroro
6b10 u ceppe3Holl mogeprusayuu. C
UHMEepecoM CAEXY 3a pa3Bumuem KoM-
nanuu FAS, komopasa gopabomanra u
3anycmuad B cepuliHOe npou3BOgCMBO
Kogpelinnii amomam Perla u gonoa-
HUAQ ero ogoOpMAEHHbIM B MOM XK€
KAIOHe CHEeKOBbIM aBmomamom Krystal.
MOKXHO MOABKO COXQAemb, WMO, XOPO-
wo couemasich gpyr ¢ gpyrom, MQuiuHhbl
He BNUCHLIBAIOMCA B CYyu,eCMBOBABWU
go moro u, B oouwjem, ompabomanHbLl
pag.

Bceobujee BHuMa@HUE HA BbhICMABKE
NPUBAEKUA NPEGCMABACHHBIU UMUAb-
sanckoU ¢pupmoll Sitos asmomam APS
(Automatic Pizza System) gas npuro- |
MOBAEHUSA NUYYblL, NPUYEM UMEHHO Npu-
romoBA€eHUs, A He pasorpesa. Cucmemy
APS xomnaHus pa3pabamblBaaad U
coBepuieHcmBOBaAa ¢ 2000 r. u meneps ‘
npegcmaBuAd ee, KAaK BONAOWEHHBLU
«xalimeKk mpembero mMblCAYEACMUSY. ‘
OguyuarbHO 00BABAEHO, MO cucme-
ma pabomaem HA HAMYPAABHBIX UHT-
pegueHmax (MyKa, BOga, MoMambl, Chbip
u gpoMamu3amophl) U cnocobHa pas
B 3 (mpu!) murymbl BbigaBamb OQUH
u3 «4emblpeX BAPUAHMOB BbICOKOKQ-
yeCmBEeHHOU UMAABSIHCKOU nuuubl».
KauecmBo s AUYHO He NPOBEPAA, HO MOANA KeAd-
Howux npuobulumecs y aBmomMama He UCCAKAAQ HU
Ha munymy. (B
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of esthetically comnetent vandal proof designs that
can be installed not only in the guarded places.
Attractive and functional design along with sourd
price policy increases the consvmers’ interest for
the vending nnd, as a result, its profitability. I can't
resist the temptation to praise the ICS company:
the Dutch produce~s included into their variety of
goods for vending some low-c~lorie (practically
dietary) products. To conclude with, I'd like to note:
Vendltalia today is a fair of and for the professionals,
representing main’y the classic vending in its
development.

Alexander Maisov
(president, VendLand
Group)

The characteristic

feature of the exposition
was the presence of new
o production lines of nerrly all
' manufacturing companies.
Some of them expressed the
novelty changing the colures
of the painting ard nice girl
! facesdecorating the frontside
of the VMs. But there was also
a lot of serious refinement. I
am watching with symrpcthy
the development of the
FAS company who has
updated and put to serial
production its Perla coffee
VM supplementing it with Krystal snack
machine designed in the same manner. It
is only to regret that these two machines
being mutually harmonized do not match

very well with the existing line.
One of the centres of general
attention was the presented by Italian
Sitos company automatic machine for
cooking pizza, called APS (Automatic
o Pizza System). I'll siress: cooking, not
» heating. The company was developing
and refiring the system since 2000 and
now is presenting it as “an application of
High Tec of the Third Millennium”. It has
been declared officially to be making use
of only natural ingredients (Flour, Water,
Tomato, Cheese and Flavorings). It is
able to propose in less than 3 minutes
one of "4 kinds of real high quality
Italian Pizza"”. I was not checking its quality, but I
can witness that the crowd eager to do it was never

decreasing. b

WpeanbHoe COOTHOLWEHME “LieHa - Ka4yeCTBO”, XUPHOCTb 26% LT

7501

Cetb Toprosbix asTomatoB ACCOPTU
Ten/takc: (495) 221-8417

www.assorti.ru



AekonueBa Aaexcangpa,
Menegxep no pekaame u MAPKeMUuHry,
Komnanusa «Aapom» (Mocksa)

AeKkrapupyromcsi BO3MOXHOCIMU UCNOAb30BAHUSL
3aNAX0B gAst NPUBAEUEHUS. BHUMAHUS NOKynameael
K MOProBbIM ABMOMAMAM, B OCOOEHHOCINU PEedAl-
3yroujuiM NPOGOBOALCMBUE U Hanumku. TexHoAorus,
UCnOAb3yeMdst B MPAGUUUOHHOU PO3HUYHOU mop-
ropae, mMoxem OblMb YCREUIHO PEAAU3OBAHA NpU
rpamMomHoM nogoéope ammpaKmMAaHmoB U UX pa3me-
WeHUU B KOPNyCcax aBMmMoMAamos.

Hegasno komnanus Hersheys ucnbimaaa HOBbLl
cnocob npuBAeyeHuUst nokynameAel K NOAKAM CO
cBoell npogykyuel. CneyuaibHble npubopsl, ycma-
HOBAEHHBIE B (BMOMAMbl NO NPOGAKe WOKOAAgQq,
uCmo4aAu BKYCHBIU U NPUMATQMEAbHBIU WOKO-
Aagrbii apomam! Tlocae
3MOro npogaxxu BCero

Alexandra Lekontseva,
Manager, Advertisement & Marketing,
Larom Co. (Mosco- )

The author declares possihility to vse flavours
to attract attention of the buyers to vending
mnacuines, especially those dispensing food items
and drinks. The technology that has been used in
traditional retail can be surcess‘ully realired in
case of competen! choice of attractants and their
installation within the machine cases.

MoBAp, APOgaBaeMblll Yepe3 MOopProBblll aBmomMam
He gaem BO3MOXHOCMU HU nonpo0oBamb, HU YBU-
gemb moBap. Apomam xe Kak-0bt gaem nompeoéu-
meAt0 NPegCMUBACRLE U CBE...eCNL NPUyy. ully, <i'C
¢opme, yseme u gake Bbl3blBAEM ONPEJEACHHbIE

npegaaraemoro accopmu-
MeHma KOMNAHUU Pe3KO
NOWAU BBEPX.

Cuaa 3anaxoB u3Bec-

mHa AIOgAM eue CO Bpe-
meH Apesnero Erunma,
HO MOABKO napy gecs-
muaemull Ha3ag Mapke-
moaAoru obpamuAu BHU-
M@HUe Ha CnocoOHocmb
apomama npuBAeKamb
KAUEHMOB, €03gaBambp
xopoulee HacmpoeHUe,
U, KaK cAaegcmaue, yBe-
AuvuBamb npogaxu.
DkxcnepuMeHMAAbHO
gOKa3QHO, WMo Nnpu pac-
npocmpaHeHUU npusm-
HOro @pomama npogaxu
NOGHUMAIOMCSA B CPEgHEM
Ha 15 %, npu 3mom KAUEH-
mbl BgBOe gOoAbUle 3agep-
JKUBAIOMCA B NOMeuleHuu
U CKAOHHBL geaamsb OoAee
goporue NOKynku.
Apomam  Hanpsmyio
CBSI3QH C MOBAPOM U CNO-
cobeH BbI3bIBAMb SIPKUE
u oOwicmpsie accoyuayuu
C ero UCmMOYHUKOM. 3mo
OCOOEHHO BQWKHO gAA
BEHJUHI'OBOro Ou3Heca,
MmaxK KaK YNaKOBGHHBLU

Exaxute cnacudo,
%70 he nuba!

Say thanks it
was not beer!

WnTepecko:
KYO r&eecujh % 9
abromat Banepianku

I'd like to know,
who  sprayed
valeriana
tincture to the
machine?

VENDING BUSINESS, 2008/# 2-3
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accoyuayuu ¢ MECMOM €ro nompebAeHUS.

3anax Moxem Mo, YmMO He B COCMOAHUU cge-
Aamb HU Kpudaujue BbIBECKU, HU NPUBAEKAMEAb-
HBLU BHEWHUU BUg — NOGCKa3amb MeCmopacno-
AOJKEHUE ero UCMOYHUKA. ApoMam HyBCMBYEINCA
B paguyce mpex MempoOB U GOAIO COXPAHAEMCA
B BO3gyXe, gAsi HETO He CywecmByem nperpag B
BUge OrpWwKgaowux KOHCMPyKyul. 3anax — uge-
QABHBIU pEKAAMHBII HocumeAws! 3mo ocobeHHO
aKmMyaAbHO Al MOPIoOBblX ABMOMAMOB, PACNOAO-
JKeHHbIX B MECAX C MAAOU NPOXOgUMOCIMbIO, I'ge
nocemumeAu UHOrga gaxke He nogo3peparom 00 ux
CyujeCIBOBARUU.

Ecau pmIHOK apomamu3aquul MOProBblX NOMeE-
wenul cywecmByem yXxe napy gecamuiemuil, mo
PBIHOK (POMQMU3AUUU BEHGURIOBbIX ANNAPAMOB
HQXOgumcsi MOAbKO B CAMOM HaudAe Nymu CIAHOB-
AeHuA. Ha pocculiCKoM pblHKe MAKYI0 YCAYTY MOIYI
Npegao)umb MOABKO HECKOAbKO KoMnanul. B mo
JKe BpeMsi NOMEHUUAAbHBII UHMepPeC CO CIMOPOHBL
KomnaHuil, 3aHUMAXOWUXCSA YCIMAHOBKOU MOPIrOBbIX
aBMOMAMOB, O4€Hb BHICOK. M 3M0 He yguBUMEABHO,
MAK KaK apomMam O4€Hb MOWHOE U B MOXe BpeMs
ecmeCcmBEeHHOEe PDEKAUMHOEe CPEJCMBO, JOCMYNHOE
60ABWUHCMBY BEHGUHT-ONepamopos.

Cuumaemcs, umo Hauboiee NPUBAEKAMEAbHLIMU
gAsl PEKAGMUPOBAHUSA NPOGYKMOB NUIMQAHUSL SABAS-
omces BKyCHble apomambl. Tax, gas annapamos,
npegaAararowux ropsiue HANUMKU, nogotigem apo-
Mam CBeXeCBAPEeHHOro Koge, gast CH3KOBOU Npo-
gYKUUU U WOKOAQQQ — 3aNax WOKOAGGa UAU BAHU-
All, gASL NPOXAQGUIMEAbHBIX HANUMKOB — 6ogpawull
apomam aneAbCuUHd UAU AUMOHA.

[Tpubopkl, ucmouarwue apomam

Ecau c apomamom 6oree-meHee Bce NOHAMHO, Mo
¢ apomaobopygoBaHueM geao obcmoum HEMHOIO
caoxnee. TlepBrill HIOQHC CBSI3QH C MeCMopacno-
AoxkeHueMm camoro npubopa. Tak, npu KpenaenHuu
apomanpubopa Ha HAPYXKHYIO Yacmb ABMOoMamd OH
JOAKeH COOMBEMCMBOBAMb KpUMepulo BAHGUAO-
ycmouuusocmu, NOmMomMy 1mo 60AbUWUHCMBO MOpP-
TFOBBIX QNNAPAMOB PACNOACKEHO B 00UW,eCMBEHHbIX
Mecmax. Apyroi BapuaHm — pacnoAoXumb Npu-
6op-apomamu3amop BHympu asmomMama. 3mom
cnocob nHauboaree npuemMaeM, HO NPU IMOM BO3HU-
Kaem CAOKHOCIMb C pa3MeuleHueM, maK KaK nowmu
BCe NOAE€3HOE€ NPOCMPAHCMBO BHYMpPU GBMOMAMA
3aHAMO CaMuMUu npogykmamil.

B03MOXHbBI HECKOABKO BAPUAHMOB PACNOAOXKE-
HUs apoMamu3amopa BRympu asmomama. Ilepsbii
— OKOAO BEHMUASIMOPA, HAX0gAWErocs Ha 3agHel
cmenke. Ilpu smom apomam 6ygem pacnpocmpa-
HAMBLCA NPU BpAWEHUU BeHmMuAsmopda. 3mo
goCIMAMOYHO MUAO3AMPAMHBII CROCOD, MAK KAK
gAst 3MOro NOHAGoO6GUMCs. KAPMPUGK C AMPAKMAR-
mom u Kpenexxunle 3aemenmsl. Ho, kak ommeuarom
cneyuaAuCmbl N0 apoMamu3ayuu, oieHb MPYGHO
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paccuumams pacxog U UHMEHCUBHOCMb pacnpo:
CINpAHEHUA apoMama B CBA3U C PA3AUYHOU MOW-
HOCIMbI0 BEHMUAAMOPOB, 4MO MOXem npusecmu K
nepepacxogoBaHU0 KAPMPUY.. A J, kaK CAegcmBale,
YgopOoXaruio 3moro cnocoba apomMamu3aguu.

Apyroil cnoco6, u Hauboaee NPABUABHBIL, 2MO
pasmeuienue npubopa ¢ apomMamoM CKOAO npopesu
gAst geHer. 11pu makom pacnoAo.«<ehLl gocmuraem-
cs HauboAee POBHOe pacnpoCMpaHeHUe apomMama,
a CaMU NPOJyKmbl HEe CONPUKACAIOMCS C UCMOYHU-
KOM 3anaxa.

Apomam - cuabHel WUl UCMOYHUK, BbI3bIBAIOWUU
3MOUUlU, HO NPU 3MOM €ro HeBO3MOXXHO YBUYEMb,
nomporams, nonpobosams. baarogapsa smomy
CBOIICIMBY OQUH U MOM e 3anax N0-pa3sHoMy Onu-
CBIBAEMCs U BOCNPUHUMAEMCS A0gbMU.

Kax u u3Becmumplil nepconax Ilampuka
310CKUHga, >XKeAgBwlul COXPAHUMb HEYAOBUMOE
— gpoMam, MAaK U CNeyuaAucmal NO apomamusd-
yuu u3o6pemaiom Bce HOBble CNocoObl ygepKaHus
3anaxa. CywecmByem Hemblpe MEXHOAOTUU pac-
npocmpaHERUs apoMama — a3PO30ABHAA, Xug-
KOCIMHAS, TeaeBasi U HA OCHOBE KepaMUu4eCcKoro
kapmpuygi.a. Cpa3y olaMe-ly, Wmo nepsble gad Cno-
coba He npuMeHUMbl gAs QPOMAMU3AUUU MOPTrOBLIX
aBMOMAIOB.

OnmumarbHBIM CNOCOOOM pacnpocmpaHeHus
apomMama go HegaBHEIO BpeMehu OBAU IeAeBhle
kapmpugxu. Onu obiagarom cAegyrouuMu npe-
uMyujecmBamu: BO-NePBbIX, reAb He meuem, Kanau
BeuwlecmBd He 0Ccegaiom HA npegmemax U He nona-
yulo: ku avmpebulaeaell, BO-BMOPHX, 3aNax pac-
npocmpaHsemcss PABHOMEDHO U MEJAEHHO, apo-
Mam goATO COXPAHAeMCA B BO3gyXe.

Apyras s¢gekmuBras MEXHOAOrUA pacnpo-
CIMPAHEHUA apPOMAMA - hu OCHOBE KepamMuiecKoro
Kapmpugika - NOABUAACH COBCeM HegaBHo. Kopnyc
Xapmpugyka ¢ GMmMpAKINAQHMOM U3rOMOBAEH U3
ocoboro copma TFAUHBL, NPU HATPEBAHUU OH mpec-
Kaemcs u BrICBoOOOXgaem 3anax. Imom cnocob b
Hacmosiujee BPeMsi ABAAEMCS ONMUMAABHbIM QAA
apomMamu3layuu MOProBulX aBMOMamoB OAaroga-
pa cBoell 3KOAOTUHHOCIU U BXOgAWUM B COCINAB
apomakomMno3uyuill MOALKO HAMYPAALHbLM KOAO-
HeHMmaMm.

ITogBogs umor, MOXHO cKa3amb, 4YIMO HOBbLU
PBIHOK apomMamu3quyuu MOpProBolX aBUIOMAINOL o
Hacmosiujee BpeMsi MOALKO B HaiaAe CBOero (hop-
MupoBaHuA. M 3mo YHUKGAMNIU UIQHC A BEH-
QUHIOBBIX KOMNAHUU cmams AUgepaMu BO BHOBb
co3gasaemMom cekmope 6u3sHecd. A, KaK U3BECIMHO,
KMo umeem npeuMyweCmsBoM BO BpPEMEHU, mom
BAGgeem PhIHKOM. ()



OgHUM U3 KAIOYEBBIX
PAUOHOB 36MHOTO WAPA """
ABASIEINCSl, HECOMHEHHO,
Hepcugckull 3aaus, rge
COCPeqgomouenda BROA-
He owymumdads 4acmb
paspabamblBaeMbx
He()msAHbIX DpeCypCOB.
I'ge nedmpr — mam,
ecmeCcmBEeHHO, UGeHbIU,
npuuem HeMaAble. Jmu
geHbru nNO3BOAUAU 30
ucmopuyecku Kopom-
Kull CpoK pewumb pag
Cepbe3HBIX COUUAABHbIX
3agay, pasBumb Mecm-
HyI0 UHpACMpyKmypy,
PAYUKQABHO U3MEHUMb
BHEWHUU BUg NYCMbIH-
HOro nobepexba, B3MEMHYmb B HeO0 ReO6OCKpeOHl
omeael U eAOBbIX UEHMPOB HA Mecme pPhlOQUKUX
gepeBywleK U WampoB KoueBHUKOB. IIpaBga, cepb-
€3HbIX UHBecmuyull B MECMHOE NPOMBIUWAEHHOE U
CEeAbCKOXO035UCMBEHHOE NPOU3BOGCMBO (30 UCKAIO-
yeHuUeM goObiBaroujell ompacau) He NOCAEGOBAAO.
Ho 3amo npousowno ( u npogorxaemcsi) 6ypHoe
paspumue mOproBAU, KK ONMOBOI, MAK U PO3HUY-
Holl, YmMoO gaA0 OCHOBGHUE HA3BIBAMb 3MU Mecmd
«yHUBepMarom B nycmblHe». CKA3aQHO 3MO OblLAO
KOHKpemHo npo Kyseilm, Kkak Hauboaee apkull npu-
Mep u300uAus, cnocoOHOro nompsicmu BOOOpaKe-
HUE COBENCKOIO YeAOBEKQ, eCAU Obl MOMYy YgaAOCh
npobpambCa B 3IMu palickue Mecma.

B gaabnetimem B passBumuu Kyselima npou3o-
weA NPUucKopOHBIL NPOBAA, CBA3AHHbIU ¢ «Botinol

b3
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Persian Culf is, of
course, one of the
key reginns in the
world. Here qmite
a sensible part of
the exploited oil
resources is concen-

. treted. Having oil
meanshavingmoney
(and substantial).
’ This money made

g it possibla withip
vy a time historically
short to solve a lot
nf seriouc socicl
problems, develop
i local infrastructure,

~ change radically

the cpnearance of

the desert shores, shoot up skyscraping hotels
and business-centres instead of primitive fishers’
villages and nomadic tents. No great investments
into the Incel indrstricl ord agricvitvral produc-

tion were ohserved (besides, of course, extractive
industry). What was (and i. ) observed is the rapid
development of trade, botl. wholesale and retail,
which was the reason for calling these places «a
department-store ir the desert». The title referred
to Krwait, being ¢ most vivid example of prosperity
that could shake the imagination of a Soviel man if
only he could get to this Paradise.

Tater there wes a deplereble downfall in the
development of Kuwait because of the Cvlf War,
and the United Arab Emirates got ahead, espe-
cially Dubai, the second largest of the seven emir-
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B 3aauBe», u Bnepeqg BhlwAU OOBEgUHEHHblE
Apabckue Omupambi, ocobeHHO Bxogawuli B ux
cocmasp Aybaili. 9mo CpaBHUMEAbHO HeOOAbUlOe
rocygapcmseHHOe 06pa30BaHue (NAoW,agb MeHbULE
4 mbIC. KB. KM, HACEAEHUE OKOAO 1,3 MAH YeAOBeK,
80 % komophlx umelrom cmMamyc BpeMeHHO NPOoXU-
BAWOW,UX) cmaao camblm Obicmpo pacmywum 6u3s-
Hec-uenmpom peruoHa. Ilo ob6beMy peskcnopma
Aybail 3aHumMaem mpembe MeCIO B MUPE NOCAe
I'onkonra u Cunranypa, uepes Hero npoxogum 73
% BHewHell moprosau OA3. 3gech pabomarom
npegcmaBumMeAbCMBA MHOTUX MEXHAUUOHAAL-
HbIX KOMNAHUlU U OQHKOB, PAg BbICWUX y4eOHbIX
3apegenull (7 yHusepcumemos). K ycayram roc-
metll — gecamku omeAeli MUPOBOro ypoBHA. B ux
qucCAe YHUKGAbHbIU «Bypgx-aab-Apab» Bblcomou
321 m, cuumarouuiicss CamMblM DOCKOWHbIM OMeAeM
B MUp€; ero XapakmepHble 04epMAaHUs B Buge napy-
ca cmaau Busumuou Kapmoukol Aybas. K mec-
MHBIM §OCMONPUMEUaMeAbHOCIAM OMHOCAMCS
maicoke nepsblll B OAD nogBoOgHBI 0meAb BLICOKOI'O
KAQCCa U KPYIAOrOGUHHbLU UeHmp 3UMHUX BUGOB
cnopma ¢ AbUKHBIM CRYyCKOM Bblcomol 80 mem-
poB. Hegareko om Oepera Haxogamcs mpu Camblx
60APWUX B MUpE UCKYCCMBEHHbIX OCMpPOBA (MakK
Ha3piBaemble «llaabmoBble ocmpoBa»). U, umobht
3aKOHYUMb OerAplil 0630p MeCMHBIX oCcmonpume-
yameapHOocmel: 7 anpeass 2008 r. Bo3Bogumbll B
Aybae nebockpeb «bypgx Aybaii» gocmur ommem-
Ku 629 M u cmaa cambiM BbICOKUM B MUpE UCKyCCIm-
BEHHBbIM COOpY)XeHUeM, NpeB30oligsa meaebQuiHu B
Toponmo u Talibee. B 3aKOHYeHHOM Buge 3gaHue
6ygem racuumslBams 160 smaxetd. CBoumu ouep-
MAHUAMU OHO HANOMUHQEM HeOoCYyuleCmBAEHHbIU
npoexkm «Asopua CosemoB» B Mockae.

Kak aw06sm noguepkuBamb pPYKOBOGUMEAU
Aybas, nepmsaHble goXogbl AU 3AA0KUAU (PYH-
gamenm ero paszpumus. CBOUM HbIHEWHUM npoO-
rpeccom cmpaHnd o6s3aHQ MAAGHIMY, ycepguio u
npegnpuuMuuBOCIU HACEAAIOWUX ee Atogel.

Cpegu cpegcmB npuBAeueHUs1 UHOCMPAH-
HBIX IMYPUCMOB (geAOBBIX U NPOCMO OMgblXAlO-
wux) B Aybae wupoOKO UCNOAL3YIOMCSI CMOPMUB-
HO-3pDEAUWHble MEPONpUsAMUs, BKAOUQlOWUe psg
4eMNUOHAMOB MUpA (HaAnpumep, NO BOGHO-MEX-
HUYeCKUM BuUgaM Cnopmd), a maxxe pA3AUUHbBLE

Il ]' P~
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ates which make up the UAF. This state formation
is still relptively smell; its surfoce area is less than
4 thousand sq. km, thc population is about 1.3
min people, 80 % of which is prescnted by expatri-
ates. It is the fastest rdeveloping br'siress certer
of the 1egion. It became the third international
hub of re-export business after only Hong Kong
and Singapore and currently handles 73 % of the
UAE's total foreign frede. Rentesentctives of many
muvltinational companies and banks are situated
here. There are as much as 7 universities in the
city. Dozens of world level hotels are at the dis-
posal of the guests, inclnding the vnique Ry Al
A1rb, 321 meters high the world’s most luxurious
hotel; its characteristic sail-like profile became
Dubai’s visit card. The local sights inclirde the first
in the JAF undewnler bigh clcss hotel and the
yecr-round skiing resort with a slopc height of 80
m. Not far from the shore the three largest man-
made islands in the world are situated, knownr cs
the Palm [sl~nds. And row, to cnd the brief survey
of the local remarkable features: on April 7 this
year Burj Dubai skyscraper reached the high of 629
m and became the highest artificial structure in the
world snrpns<ing TV towers in Toronto and 1aipey.
In its completed state the building will have 160
storeys, its contours resembling the unrealized
project of the Palace of Soviets in Moscow.

As the Divihni lepders often stress, the oil incom=s
only laid the basement of the country's develop-

o



BBICIIABKU, B YUCAC Xomopwix ¢ 1992 r. Bxogum
ABuayuonHBlU caroH. Mbl yxe coobwaau o0 npo-
BegeHUU B AyOalicCKOM KOHI'DECCHO-BhICMABOYHOM
yenmpe (kcmamu, ero 6auiHs — nepBhU Heboc-
Kpeb B ropogej noo4epegHo (gBYyX HE3aBUCUMbIX
BBICINABOK, NOCBAWEHHBIX MOPTOBbIM ABIMOMAMAM,
KUOCKGM U NAUMEXHbIM mepMuHaraMm. K coxare-
HUIO, HU COMPYJHUKU pegaKyul, HU Kmo-Aubo u3
U3BeCMHBIX HAM AlOgell, HU B KAKOM KauecmBe B
3Mux Meponpusmusix He yiacmsoBaru. Tem unme-
pecHee CIMAAO U3Becmue, 1Mo B 3MOM rogy npe3u-
genm HAAT B.A. Pakumckul noObIBAA HAQ OGHOM U3
BBICINABOYHBIX npegnpusmul B Aybae u corracuics
omBemumsp B CBSA3U C 3MUM HA HAWU BONPOCHL.
Mamepuaabl 3MoOro guaaora Mel nyOAUKyeM HUXKe.
Umo 3a meponpusimue Brl nocemuau, Barepuil
AaekceeBuy, U KOrga 3mo npou3ownro?

Cmporo rosopsi, (OpMAAbBHO Meponpus-
mul OblAC ¢BQ, XOMs NPOBOJUAUCH OHU CUHX-
poHHO ¢ 24 no 27 ¢eBpars u ObAU B3QUMOCBS-
3@HBl MEeMQMmUYecKu U OpraHu3ayuoHHO. OGHO
nassiBaroch Gulfood 2008, uau noaHocmero « 13-1
BbICMABKA NPOGYKMOB NUMQAHUSA, TOCMUHUYHO-
ro geaa u 060pygoBaHUSA, B MAKXe KYAUHADHbIU
CAAOH B 3aauBe», a Bmopoe — « bauxnesocmounan
BBICINABKA Koghe u pecmopanoB». Tema unmepe-
COBAAQ MeHee NpoghecCUOHAABHO, NOCKOALKY BO3-
raaBasiemast MO «Pupma BAAEO» 3anumaemcs
HE MOABKO BEHJUHIOM, HO U (NOXAAylU, gaxe B
boabwell cmenenu) nocmaskamu B Poccuiwo npo-
gykmoB gas obwenuma. M, xoneuHno, OblAO Okl
TPEUIHO He BOCNOAb30BAMbCS MAKUM NOBOGOM U He
nocemums HE3HAKOMbLU paHee PAliOH.

Ymo npegcmaBasiaa cob0ll BblIcmaBKa?

Gulfood — meponpusmue gocmamo4iHO CepPb-
e3Hoe, no macwmabaM BNOAHE CONOCMABUMOE C
KpynHelwuMU B MUpe BbICMABKAMU 35MOro Npo-
¢guan. Cygume camu: B Gulfood 2008 yuacmBoBaao
npumepHO 1400 kOMNAHUU-3KCNOHEHMOB, B WUDO-
Ko u3BecmHoU BbicmaBke Anuga 0ObINHO BbICIMUB-
Asitomcest 0KoAo 1800 yuacmHuKoB.

Ymo 6b1 Bbl ommemuau B Kauecmse 0CcObeH-
Hocmel BhICMABKU?

Mpl npUBBIKAU, 1MO OOBLIMHO B MEXJYHAPOg-
HBIX BBICIMGBKAX YUCAEHHO npeobadagalom npeg-
cmaBumeAu CMPAHbl-OpraHu3amopd. 3gech BCe

ment. Dubai owes its preseni progress to (he talent,
zeal anc enterprise of the neople inhabiting it.
Among the means to attract tor-ign *ourists
{both engaged in business and just resting) Dubai
is widely using sport and enteriaining evenls
(for evample, World Powerhoal (Themniorshin,
Horse racing World Cup, ~tc.), os well gs »miovs
fairs, including Dubai Air Show. We have already
reported aboul two inlernational tradc fairs held
mdenendently ot Dithai Internationel ( anvertion
and Exhibition Centre and devoted fo vending,
payment terminals and kiosks. UUnfortunaiely nei-
ther the people from our staff, nor anyhody from
orr acqreinionces bed a chonece to toke pett in
these events. Hence it was very interesting to find
out that this year RNVA President Valery Rakitskiy
visited one of the exhibitions in Dubai and agrced
to rpswer o arestions in this connection. We
publish the materials of this dialogue below.

What event have you visited and when did
it hannen?

Strictly speaking, theie were even twoe events
at the same place: Gulfood 2008 — The 13th
Gulf Food., Hotel and Equipment Exhibition and
Salon Culinaire held alongside Restaurant & Café
Middle East 2008 during 24 -27 February 2008. The
subject was a professional interest for me, since
«Firma Valeo» I head is engaged not only in vend-
ing, but also (and, I dare say, primarily) in supplies
to Russia products for food service rnd ccotering
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OblA0 UHAYe, NOCKOABbKY AybOall He CMOABKO 3aHU-
Maemcsi Npou3BOGCMBOM, CKOABKO BBIXOQUM HQ
MEXGYHAPOYHBIU PBIHOK C ycayramu. Ilpasga, pag
ero OAWKHeBOCMOUHbBIX cocegel (Mpan, Erunem)
QKMUBHO NPOGBUraGAU CBOU MOBAPH. B uyeaom xe
npeobiragaru NOCMABWUKU U NPOU3BOgUMeEAU U3
EBponbl u Aamunckol Amepuku, xomst urypupo-
Baau u CLIA, Kanaga, Kumat, Maaatizus, Typuus
u Mugocman. bbla, npasga, pasgea, rge bauxnut
Bocmox gomuruposaa 6e30rocBopouno — cpegcmaa
maccoBoll uHgopmayuu (B OCHOBHOM QHTAOS3bIU-
HblE).

bria au kKakuM-mo 06pa3zoM npegcmaBAEH
BEHQUHI, U KAKOBb! ObLAU WAHCHl BCMpemumsp 3HA-
KOMBIX?

A cxa3zaa 6bl, 4MO BEHGUHT OblA
obo3nauen. COradcHo Kamaaory, o6o-
pPygoBanue gasi ABMOMQMU3UDPOBAH-
HOU MOpProBAu 3KCNOHUPOBAQAU B mMpex
3arax 12 komnanui. Ecau gobaBumb
K HUM NOCMABUJUKOB KOge U npovux
UHrpegueHmoB, Mo HabAlOgaemcs. He
MeHee gBYX JeCsmKOB, d C Koge-mauu-
HAMU U gpyrumMu aBmoMamuuecKumu
ycmpolicmBamu, nycms u 6e3 naamex-
HBIX CUCMEM, — OKOAO mpex. KOHeYHo, l
3MO HeMHOro Ha obujeM ¢hone.

Ymo kacaemcs 3HaKOMbIX, MO OblAU U
XOpoulo 3HAKOMble KOMNAQHUU (Hanpu-
mep, SAECO Vending; ICS International,
geauBwas cmeHg ¢ Coffee Queen; Kraft
Food Ingredients; Zummo-Innovaciones
Mechanicas), u xopowo 3HAKOMble
Aogu. HekxomopblX u3 HUX MOXHO yBU-
gemb HA NPUAQraeMblx CHUMKAX.

Kak obwee Bneuamaenue — ropog, Awogu,
JKU3HB?

VENDING BUSINESS, 2008/# 2-3

sectors. And of course it would be a sin to miss the
occasion and the chance to sre the region previ-
ously unknown to me.

What was the frir lite?

Culfood is an event serious ~nough to be
compared with the exhibitions of the same char-
acter greatest in the world. Judge yorrselves:
Gurlfood 2008 wns participated by rnprovimately
1400 companies, and thc widely known Anuga fair
has usually about 1800 exhibitors.

What would you mark as the specific fea-
tures of the show?

We get accustomad to the foct the interna
tional exhibitions have been usually dominated by
the companies representing the organizing country.
Here the sitvotion wes radicelly diffiept, sirce
Dubai is not so much engag~d in industrial produc-
tion as in international market of services. Still srme
of its Middle East neighbors (Iran, Egvpl) were pro-
moting theil gqoods actively. In yeneral the icir wes
dominate d by the suppliers and manufacturers from
Europe and Latin America, though there were also
representatives from US, Canada, China, Malaysia,
Trrkey nnd nAdosten penirsplo. Still there was ¢
section where Middle East prevailed uncondition-
ally — mass-media, mainly in English.

Was therc vending represerted in any way, ard
wris there rmy chance to meet somebody familiai?

I'd say that vending was present. According
to the catalogue. the equipment for automatic
trade wns evbibited in three hrlls hy 12 compories.
If we add the suppliers of coffec and other ingredi
ents, we'll get aboul two dozens, and with colfee-
machines and other automatic devices, even with-
out payment systems, it will be close to three do7-

ens. Of course, it

is not much com-

pared to the total

rrmber of partic-

} : ipants. As for the
familiar, there
were well known
comrprnies (for
. ' example, SAECQO
v Vending; ICS

] b International,
sharing the bootk
| ¥ : with Coffee

! Queen Co.; Kraft
I f Food Ingredients;
i 7 mm m o -
Innovaciones
Mecanicas),
| and well known
people. Some of
them can be seen
at the photographs.
What are your general impressions — the



I'opogckasa cpega npogorxaem opmu-
pPOBAMbLCS, MAK JKe, NOXKAAYU, KAK U HaceAeHue.
3amemHbl NONBIMKU BHIABUMBL U 3AKOHCEPBUPO-
Bamb YTOAKU MPAgUUUOHHOrO Oblma — NAPYCHblE
AOGKU «gOy», cmapble goMma, Meyemu, Begymcs
packonku mecm, rge Arogu obumaau 2—3 melcaiu
Aem momy Ha3ag. Ho B ueaom ropog npoussogum
BneuamiaeHue He CMOAbKO apadCKoe, CKOAbKO KOC-
MONOAUMUYHOE, CynepMogepH. B moarax, komopsie
npocmeukum CAOBOM "marasun”, B u300uAuu BbICO-
KOKaueCmBEeHHble MOBAPbl CO BCEro CBema, YeHbl B
OCHOBHOM «coomBemcmByloujue». Mecmnoil oco-
6eHHOCMbIO ABASIOMCS OymuKu C moBapamu gas
MYXKYUH, YN0 HenpuBbliHO. HecMomps Ha ymBepK-
geHus mypucmuieckux OyKAremos, 00w,eCmBeHHbIlU
MpAHCNOPM OCIMABASleN! XeAamb Ay4ulero: Mapul-
PYMHOIO He BUGHO, «NoUMamb» MAKcu — npobaema.
Ha 6ygywuii rog obew,arom Mempo — MoXem, 4mo-
mo usMenumcs K Ayuwemy. ITokazarocs, 1mo Maao-
BAmMoO 3eAeHU U, COOMBEMCMBEHHO, MEHU, YWMO gAA
0JKHOro ropoga 6oabuioll Hegocmamox. KoHneuHo,
NOHAMHO, YmMoO cywecmByem geguuyum npecHoU
BOQhl, gAf NPOU3BOYJCMBA KOMOPOU HYXHO MHOTO
3sHepruu. Ecmb nepsble, HO ycneulnble NONbIMKU
UCNOAB30BAMb COAHEUHYIO 3SHEeprul0 gas npous-
BOGCMBA 3A€KIMPUYECMBA U KOHGUUUOHUPOBAHUA.
B a06om cayuae, mo, umo ycneau cgeaamsb BCEIro

Aem 3a 30, BBI3blBaem BoCXuwjeHue. %
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city, the peonle, the way of life?

The city enviionment is ir the process of
formation, the same is with the inhahitents. I is
possible to see the attempts to conserve some frag -
ments of the fraditional way of life — the Abra ferry-
boats (known also as the dhows), old hovses and
mosques; excavations are underway of some places
inhabited 2— 3 thousand years ago. But as a whole
the city mnkes not so much an Arab impression, as
a cosmopolitan one, something sunermodern. The
malls (it's impossible to use a simple word «shops»)
suggest high quality goods from all over the world;
the prices ove mainly «corresponding». One of the
local peculiarities is the numher of boutiques for
gentlemen which seemed unusual to m~. Inspite
of what the tourist booklets say. the public trans-
port Jleaves mich to be Aesired: no minibuses, and
a taxi can’t be «caught» easily. They nromise to
have a subway next year — perhaps it will change
the situation for better. It seems the city is rather
shott of ‘rees (cnd herce of shade), which is an
evident drawback for a southern city. Of corrse,
it's clear there is a shortage of fresh water, which
needs much enerqy to be produced. There are first
but sucressfirll nftemnts to use solar energy to pro-
duce electricity and air-conditioning. Ir cny case,
all that they achieved within only 30 years arouses
sincere admiration. [§
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I'pynna komnanui «VendLand» —
OgUH u3 KpynHeluwux gucmpubbiOmopoB
BEHQUHIOBOT0 000PYgOBAHUS U BEHJUHI-
onepamopos Poccuu — cerogns 3ape-
KOMEeHgOBaAra cebs euje KAaK, NOXAAyU,
egUHCMBEHHAs KOMNAHUS OMPACAU, Pery-
ASIDHO 3QHUMANOWAACS NPOCBemumeAnb-
CKOU gesameAbHOCMbIO U NONYyAspu3ayu-
el BeHguHr-6u3Heca. 3d CPABHUMEABHO
KOpOmKOe BpeMsi B PAMKAX 3mol pabomul
ObLAO NPOBegeHO boAee gecamKa CeMUund-
POB, NDUMEPHO NOAOBUHA KOMOPbIX ObiAG
OpUEHMUPOBAHA HA KAUEHMOB IPYNNblL
a ocmaAbHble — HA Bcex xeaarowux. O gByxarem-
HeM onklme npopegeHus O6YUQNOWUX CEMUHAPOB
HaM pAcCKa3aA npe3ugeHm rpynnbsl AAeKCaHgp
Maiicos.
Aarekcangp BukmopoBuu, Kak,
- cobcmBeHHO, npuuiaa Bam B roroBy uges npoege-
Hus 00yuaOwWux CeMUHapoB?
IlepBblll ceMuHap Mbl npo-
BeAu gBA roga HA3ag, U, COOCMBEHHO, OCOOEHHOro
03apeHnust B CBS3U C 3muM He 0bLA0. Bce cayuunroch
gOBOABHO NPO3AUYHO, U 00CMOsiIMeAbLCMBA CNOCOO-
cmBoBaau smoMmy. Ecmp gunamuuHO pa3BuBaio-
wuiica, gocmamoyHo HoBhU gas Poccuu 6usHec,
ecmb KkomMnarnuu—napmuepsl VendLand, komopsie
geliCmBylOm HA 3MOM pDbIHKe, U eCmb BONPOCHL,
KOmOopble BO3HUKAIOM Yy KOMNQHUl B npouecce ux
paspumusa. 3mu HabOAlOgeHuA U 3ACMABUAU HAC
nposecmu gas CBOUX KAUEHMOB nepBbll obyuaio-
wjuli ceMuHap nog Ha3paHueM «TexHuka BeHgUH-
ra». A0BOABHO NOGPOOHO Mbl PACCKA3AAU MOrga o
BUgGAX MOProBbIX GBMOMAMOB, Ige, KOrga, Kakou
JKeAameAbHO NPUMEHSMb, O BUGAX NPOMOKOAOB
B3QUMOgelicmBUs NAQMEXHbIX CUCMEM U MOPrOBbiX
aBMOMQIMOB U NPUHYUNAX UX pabomul. 9mo cetiuac
MHorue 3Hawom, yem omauiaemcsi MDB om Exe, a
euje napy Aem HA3Qg pegkull onepamop NOHUMAA,
umo 3nHauam 3mu OykBbl U € 4eM ux egam. Tax uau
UHAQye, YHaCMHUKU CEMUHAPA OCMAAUCH GOBOABHDI,
Mbl NOAYHYUAU MHOIO NOAOXKUMEAbHbIX OM3blBOB.
Tloab3a, KOMOPYI0 NOAYHUAU YUACMHUKU CEMUHADA
Om NOAYYEHHOU UH@oOpMayuu, OKA3aAdCh CIMOAb
O4eBUgHOU, WMo yXe yepe3 KOPOMKOe BPEMsL U Mbl,
U HaQWU napmuepsl yoequAuch B UeAecooOpa3Ho-

—  CRANE MERCHA 1ISING SYSTEMS™

rane Co. Company

- TUPTO SR ALT O UAT YR

Vendland group of companies is one
of the prominent distributors of vending
equipment and vending operators in
Russia. Today the group shows itself as,
perhaps, the only company in the sector
engaged in reqular activities directed
at enlightenment and popularization
of vending. During a rather short
period of time they carried out about
a dozen workshops, aimed first at the
company's clients, and later — at all
interested. We addressed Alexander
Maysov, the President of the Group,

asking him to share his two-years experience of
conducting the teaching seminars.

Alexander Victorovich, how
did it happen that the idea of the workshops came
to your mind?

The first of our workshops took
place twoyears ago. I must admit it was not aresult of
some specific illumination. It was rather prosy, and
there were some favourable circumstances: a kind
of business rather new in Russia, but developing
dynamically; partner companies, acting in the
sector; the questions emerging in their minds in
the process of their development. Observing those,
we decided to conduct our first seminar called
“Vending technology”. We spoke there, going into
details, about kinds of vending dispensers, where,

ABTOMAT ANS NPOJAKK HANMTKUB LU CTEKNIAHHON BUTPUHOMA
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cmu peryAsapHOro npoBegeHust o0yuQioujux cemu-
HapoB. Yymb NO3gHEe OHU CMOAU OMKPbIMbIMU,
m.e. nonacme HQ HUX MOXem AK0O0U XeAarowull.
Kaxk Bbl onpegeasieme memy gast CEMUHAPOB?
Bo-nepBbix, Mbl NpOBOgUM NOCMOSIHHBIU
MOHUMOPUHT MHeHUU U UHmMepecoB aygumopuu C
NOMOWbIO QHKEMUPOBAHUS, BO-BIMOPbIX, Mbl OpU-
eHMmupyeMcs Ha Mme 3anpochl, KOMOpkle B 60AbUWOM
obbeMe nocmynarom B agpec HAWUX MeHegxe-
POB U CEPBUCHBIX UHXeHepoB. Hy u B-mpembux,
Mbl NOHUM@EM, YO BpeMA He CIoum Ha Mecme,
PAa3BUBAIOMCA U NOABASIIOMCS. HOBble MEXHOAOTUU,
BUGOU3MEHAeMmCsi U NpaBoBas, U KOHKYPEHMHAsA
cpega, B paMKax Komopol gelcmByem Ou3Hec,
onepamuBHOe pearupoBaHUE HA 3MU U3MEHEHUs
gaem 6oAbule WIAHCOB HA ycnex. Kpome moro, ecmb

psig HaboaeBUIUX BONPOCOB, KOMOPLIM BCerga yge-
ASIAOCB O4€eHb O0AbWOE BHUMAHUE.

Takum BOnpocom sABASiemMCs, BUgUMO, NPABO-
BOe peryAupoBaHUE BEHJUHIA, NOCKOAbKY UMEHHO
maxas mema OblAQ BblOPAHA gAst OGHOTO U3 NOCAEG-
HUX NDOBEGEHHbIX BAMU CEMUHAPOB?

AdQ, uMeHHO 5mom BONPOC MOXHO HA3BAMb
OQHUM U3 CAMbIX GKMYaAbHbX. VIHmepec K meme
ouenb 00ABUIOU, HA CEMUHApEe NPUCYMCMBOBAAU NNPEG-
cmasumeau 6oaee 30 komnaHull U3 Pa3HbIX PETUOHOB
Poccuu. Ymobbl ocBemums BCe acneKkmbl NPABOBOTO
NOASL BEHGUHTIQ, Mbl NPUIAQCUAU NPOPECCUOHAAOB U3
U3BeCMHOU KOHCUAMUHTOBOU KOMNQHUU, KOMOpble
nepepabomairu Ky4y UHGpOpMQUUU, U3yHUAU MACCy
CygebHbIX geA U NPeGAOKUAU AyqUMOPUU ONINUMAAD-
Hble NPABOBbE U HAAOTOBblE MOGeAU gAsl BegeHus
BEHQUHIOBOU gesameabHOCIMU. Kcmamu rosops, 3a
nocAegrHull MeCsy, NpaBOBOe NOAE BEHGQUHIU CHOBA
npemepneAo KOPPEKUUI, npuieM NOAE3HyI gAA

A Crane Co. Company

how and which of them should by applied; special
attention was paid to the protocols of interaction
between the payment systems and the vending
machines and to the principles they are based on.
Of course today many people know the difference
between MDB and Exe, but a pair of years ago a
rare operator knew the meaning of those letters.
In any case, the participants were very pleased;
we received a lot of positive response. The benefit
they acquired was so evident, that in a rather
short time we felt sure such workshops should be
conducted reqularly. A little later they became open
for anyone.

How do you choose your subjects or
topics?

Firstly, we carry constant monitoring of
opinions and interests basing on questionnaires;
secondly, we take into account a lot of questions
addressed to our managers and service technicians.
Well, and thirdly, we understand the time is not
standing idle, new technologies are emerging and
developing, legal and competition environment in
which business is acting undergoes changes, and
dynamic reaction to all these changes increases
your chances to success. Additionally, there are
some hot problems which ought to be followed.

One of those problems must be legal
requlation of vending, since that was the subject of
one of the last workshops of yours, wasn't it?

Yes, sure. The question could be considered
one of the most actual. There was a great interest
for the subject; the seminar was attended by
representatives of more than 30 companies from
the different regions of Russia. To lreat all the
aspects of the legal field we invited to the workshop
experlts from a known consulting company, who

CRANE, MERCHANDISING SYSTEMS™
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Hauweli ompacal, s TOBO-
pI0 0 nocaegHemM nucbme
MuHnguna o npumeHenuu
KKT u o 3axkononpoekmax
0 MaaoM OusHece, BCIYy-
IAEHUE B CUAY KOMOPbIX
nogmsepguA  HEGABHO
Amumpuil Megseges.
Kakum ewje memam
OblAU NOCBAUlEHbl CeMU-
Hapbwl?
OmgeAbHblE
CeMUHaphl Mbl NOCBAWA-
Al CEpBUCHOMY 0OCAYXU-
BQHUIO MOProBblX ABMO- —
MamoB, BONpPoOcCam npo-
guaaKmuku u pemMoHma
IMOpProBelX ABMOMGMOB,
NAQMEXHBIM CUCMeMam.
B 3aBucumocmu om membl ceMuHapa Mbl NPUTAQ-
ulaeM BHICIYNAMmb CNeyuaAuCMOB PA3AUUHbIX 00AQ-
cmell u3 pasnbix komnaHui. Ha Bonpockl Hawell
aygumopuu yxe OmBeidAl npegcmaBumeAl KoM-
nanutli: Coinco, NRI, Necta, CashCode, Paulig,
«BengAang» (npexge BCero UHXXeHepbl CePBUCHOIO
uenmpa).
3a gea roga y meponpusmul CAOXKUACS onpege-
AEHHBIU popmam npoBegeHust. Kpome oguyuaib-
HOU uacmu 60AbWUM UHMEPECOM NOAb3YEmCcs U
HeoguyuarbHas. Bce ceMuHapbl 3aKAHYUBQIOMCS
HehopmarbHBIM 0OWeHueM, HQ KOMOPOM Npucym-
CMBYyIOUjue NOAYHQIOM OMmBembl HA UHMEPECYIO-
wjue BONPOChl HE MOALKO OM JOKAQGUUKOB, HO U OM
CBOUX KOAAer no BeHnguHry. [lpuuem gas negop-
MUABHOTO 0OUleHUsl Mbl BblgeasieM Bce 0OoAbWe U
b6oabuie BpeMeHU.
He xaako packpwsiBamb cekpemst? He 6ou-
mech yCuAeHUsl KOHKypeHuyuu?

Hawumu cemMuHa@pamu UHMeEPECYIOMCS
KpynHeluwue UrpoKU DhIHKQ, U Mbl 3MOMY MOAbKO
paghbl. 9mo coBnagaem ¢ MOUM UCKPEHHEM CMpeM-
A€HUeM K CO3gaQHUI0 OMKPHLMOTO U UUBUAU30BAH-
HOT'G NOASL gASi NAPMHEPCKUX U KOHKYPEHMCKUX
omHouweHUll, oM KOmMOpOro Buolurpsleaem 6usHec B
yeaom. U nomom, BCOMHUM BOCIOYHYIO MygpOCMb
PO HANOAHEHHBIU COCYq: eCAU COCYg NOAOH, MO B
HEero HeBO3MOXHO Huuero gobasums. He nogeaus-
WucChk 3HQHUEM U ONbMOM, Mbl He OygeM umemb
CIMUMYAQ K npuoOpemeHnu0 HOBbIX 3HAHUU U COBEP-
WEHCMBOBAHUIO.

Cemunap Ha Kakylo memy Bbl NAQHUPYeEINe
npoBecmu caegyroujum?
CoBcem HegaBHO Mbl HAYAQAU NOGTrOMOBKY

CRANE  MERCHANDISING SYSTEMS”
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proceeded a heap
of information,
studied many
court cases and
suggested to
the participants
optimal legal and
fiscal models of
1 vending activities.
By the way, during
the last month the
legal field of the
vending business
underwent some
correction again,
and I'd consider
this  correction
useful for our
sector; I mean the
last letter from the Ministry of Finances about
applications of control cash devices and the draft
law on small scale business which is to be introduced
and was mentioned recently by Dmitry Medvedev.

What were the topics of the other
workshops?

There were workshops devoted to the
service management ofvending machines, including
prophylactics and repairs, and to the payment
systems. Depending on the subject, we invited
speakers from different companies. Questions from
the audience were answered by representatives of
Coinco, NRI, Necta, Cash Code, Paulig; Vendland
was represented mainly by its service centre
engineers.

During the two years the events we are discussing
acquired a definite way of realization. Besides
the official part, a great interest was paid to the
unofficial one. All the seminars were ended with
contacts, during which the participants get answers
to their questions not only from the speakers but
from their vending colleagues as well. And the share
of the unofficial time grows from event to evenl.

Did you ever regret you were sharing your
secrets with the competitors?

We are proud the greatest players of the
market are interested in the seminars. It coincides
with my sincere desire to create open and civilized
field both for partnership and competition relations;
I'm sure the business as a whole) will benefit. And
let us recollect an ancient wisdom about a filled
vessel: if the vessel is full, it's impossible to add
something to it. If we don't share our knowledge and
experience with the people, we'll have no stimulus

vt b ' Wil




ceMUH@pa no BONpPOCAM ONmMuMu-
3ayuu pabompbl BEHgUHIOBOU cemu.
3gechr Mbl paccmompuMm camblil
WupoKulli cnekmp BONPOCOB. 3mo
U AOKQUUst MOProBblX (BMOMAMOB,
u peraameHm pabom onepamopd,
3MO U onmuMu3ayus Mapulpymos,
KOHMpOAb 3¢¢ekmuBHocmu pabo-
mul onepamopa u m.g. Kpome moro,
Mbl NPOGEMOHCINPUPYEM CyujeCcmBYy-
ouwue nNpuKAaQgHblE NPOrpaMMbl,
KOmopble MOI'ym CAyXKumb UHCIMPY-
MEHMOM B pelWleHUU (PUHAHCOBBIX,
OyXraAmepcKux U ynpaBA€HUEeCKUxX
BONPOCOB.
dopmam samoro cemuHapa oygem '
HECKOABKO OMAUNAMbCS OM NpoBe-
geHHbIX paHee. Ha nem mbl nocma-
paemMcsi MAKCUMQAbHO pacwlupumb
KOAUYEeCMBO YYQCIMHUKOB 3Q Cuem
ero MpAaHCASIYUU B CEAeKmop-
HOM pexxume. Bce nawu BenHgunr-
onepamopsl, B MoM 1ucie me, KOmo-
pble HAX0gAMCA 3 MHOTUE COMHU KUAOMEMPOB 0m
MoOCKBbI, CMOT'ym NPUHAMb yuacmue B CEMUHApe,
He BblX0gA u3-3a paboyero cmoad — gocmamoiHO
B HQ3HAUYEHHBIU 4aC NOGKAIOUUMbCS K IA€KMPOH-
nomy WEB-netigxepy. Takum o6pa3om, 3mo 6ygem
XOHpepenyua ¢ saremenmamu On-Line. Onbim
npoBegenus On-Line KoHgepeRyul y HAc ecms,
MEexXHOAOTUU yke 0CBoeHbl. Mbl coobujaem Hawel
aygumopuu BpeMsi U MeMy KOH@epeRuyuu, u Bce,
KMo uMeem gocmyn B UHMEPHeM, MOI'ym NPUHSMb
B Hell ynacmue. Hy a gars mex, KInO BCe-mMaku He
CMOXem NpuCymcmBOBAMb HA KOH(epeHuyuu, Mbl
NPEegAOKUM ee IAeKMPOHHYIO BepCUl0 — 3anuch.
Cnacubo 3a uHmMepPBbIO U ygaiu B BAQWUX
geaax.
Cnacubo 3a npossBA@HHBIU UHIMepec; Xgem
Bac na Hawux Meponpuamusx. |

for acquiring new knowledge and perfection.
What subject is planned to be discussed the
next?

It was not long ago that we started the
preparation for the seminar on optimization of
vending chains. We're going to treat there a widest
specitre of problems. Among them there will be:
Iocation of vending machines, regulations of the
operator'swork order, optimizations of hismovement
routes, control of efficiency of the operator work,
etc. Also we'll demonstrate some applied programs,
that can be a useful instrument for solving financial,
account and management problems. This seminar
is to differ somewhat from the previous ones. We'll
try end increase as possiblle the number of the
participants, broadcasting it in the selective mode.
Thus all our operators, including those who are
present many hundreds kilometers from Moscow,
will be able to take part in the seminar without
leaving their desks. It will be enough to switch to
their WEB-pager at the appointed time. So it will be
a sort of an On-Line conference; we possess some
experience in conducting such events. To those
who will not be able to be present we'll suggest the
electronic version of the event.

Thank you for the interview and wish you
success in your business.

Thanks for your interest. You'll be welcome
at our workshops. [}

CRANE  MERCHANDISING SYSTFMS™

A Crane Co. Company

TOPFOJb 1., 'OMAT CLIMATE

b4 KoMBUHAPOBAHHbIN @BTOMAT NV 11pULdKE CHEKOBOW NPOAYKLAM

¥ npoXnagutenbHbiX HENUTKOB

UmnopTt TpenanHr - oduymansHblit guctpubsiotop komnanun CRANE
www.import-trading.ru AERER "

Ten/daxc: (495) 730-91-40
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24-26 mapma 2008 r. B BLICIMABOYHOM
yenmpe «Kpoxyc Oxcno» (Mocksa)
npowAd nepBasi BbICMABKA NAPKOBOTO
u pa3BAe€KamMeAbHOro 000pygoBaHus
«EAAPA-2008». Opranu3zamopom
BricIMynuAa xomnaHua «Cmaia-
IOxcno». Komnanus «Cmaiia-3xkcno»
pabomaem HA POCCUUCKOM DbIHKE C
2004 roga. 3a wemslpe roga pabomsl
KoMnaHus npuobpeaa penymayuio
npogeccuonara B obiacmu opra-
HU3QUUU MACCOBHIX Meponpusmul
U BBICIMABOYHbIX NPOEKMOB, B HUCAE
KOmOpbIX u3BecmHslii « Mup urp» 2006
u GAMEX.

Top)xecmBeHHOE OMKpbLMUE BbICMABKU CONPO-
BOKGQAOCh NIPA3GHUYHBIM WOy U, pa3yMeemcs,
nepepe3aHueM KPACHOU AEHMOYKU TeHepAAbHbIM
gupexkmopom «Cmatir-Gkcno» A.B. AorunoBbeiM U
3acAyXKeHHbIM pabomHukoM KyAbmypbsl Poccuu,
npogeccopom P.C. KacsinoM, BO3TAQBASIIOWUM KOM-
nanuo « PKP CKUD».

Ilpousnocs peub Ha omxpwmuu, Pyguk
CapxucoBuu 3amemuA: «Korga s e3guar B OpAaHgO
(Kpynreliwwass B Mupe BbICIMABKA pa3BAeue€HUl—
npum. peg.), MHe O6bLAO 3aBUGHO U 00ugHOo. O6UgHO,
4Ymo y HUX eCmb, @ ¥ HAC Hem, Y HAC moxe A0am
u xomsam pa3Biekambcs. A0sm u xomsam omgbl-
Xamb B COBDEMEHHBIX U 0€e30NacCHbIX NAPKAX U
pa3BAeKQmeAbHBIX UeHmpax. Bom menepb MOXXHO
C YBEPEHHOCIbIO CKA3amb, YWMO U y HAC NOABU-
AQCh CBOSL BbICIMABKA. BbicmaBka, KOMoOpast goAX-
HaQ cmamp gBUrameAeM pas3Bumus ompacau!».
Omgagum goaxkHOe gunioMamuinocmu npogecco-
pa Kacsina. Ceroghsi EAAPA — He equHCMBEHHAS B
Hauwel cmpaHe BbICMABKA NAPKOBO-PA3BAEKAMEAD-
HOro npoguaa. B3amp, CKaXeM, My Xe BbICINABKY
PATITIA, o komopoli Mbl pACCKA3bIBAEM B 9MNOM K€
HoMmepe. Obe BbICMABKU B 3HAUUMEABHOU cmene-
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This spring, on March

24-26 the first exhibition

of park anu entertainment

| equipment EAAPA-2008

took place at the Crokus

Expo  fairground in

Moscow. It wus organized

by Smile-Expo Co, that

has been present at the

Russian market since

2004. Duringthefouryears

the company acquired

a good professional

reputation organizing

mass events and exhibition projects, including the

well-known “Mir Igr” (*World of Games"} 2006 and
GAMEX.

The opening ceremony was accompanied by a
festive show and a traditional red ribbon cutting by
Smile-Expo CEO A.V. Loginov and Professor R.S.
Kasyan, the head of RKR SKIF Company and an
Honoured Culture Worker of Russia.

Taiking the floor at the opening, Roudik
Sarkisovich said: "Visiting Orlando (The world
greatest entertainment fair — Ed.) I felt both envy
and pity: they have it, and we don't. But our people
also like entertainments and want to get fun! They
like and want to rest in modern and safe parks and
relaxation centres! Now we may state confidently
the sector has got a trade fair of its own, and this
fair must become the mover of the branch”. Let's pay
tribute to the diplomacy of professor Kasyan. Today
EAAPA is not the only trade fair on the subject in
Russia. Take, for example, the RAPPA fair we are
also discussing in this issue (see p.p. 28-31). The two
fairs have overlapping subjects and partially the list
of participants. They differ mainly by the organizers
and the sponsors. One of them, as can be seen
from the abbreviation, emerged under the aegis of
the Russian Association for Parks and Attractions’
Manufacturers, and the second — of the Eurasian
one. From the other hand, R.S. doesn't insist that it
has already become — it “must become".

Of course the main accent was made at the
presentation of various entertainment and park
equipment: from carting and children's swings to
3storey trampoline palaces, rockdromes, trade and
entertainment complexes, children’s and sports
grounds, lottery equipment, safety and control
systems, skating-rinks with polymer covering elc.
Some contribution to the exposition was made by
vending industry, including such companies as
Alawar, SmartGames, LNTcentre, Dennik, Bouratino,



HU NEPeKpbIBAIOMCST MeMAMUYeCcKl, d YACMUUHO
— u no yuacmHukam. I1oxaayl, OCHOBHOE ux pas-
AUYUe — OPraHu3amopbl U BbICOKUE NOKpoBUME-
Au. OgHQ uUX HUX, KQK BUGHO U3 a66peBuamypbi,
BO3HUKAQ nog arugol Poccuilickoli Accoyuayuu
NApKOB U npou3Bogumeael ammpakyUOHOB, gpy-
ras — EBpasutickoti. C gpyroii cmoponsl, Pyguk
CapxkucoBud He ymBepyXxgaem, 1Mo MOA, yXe CmaAd
gBUrameAeM — « GOAKHA CIMAMb».

Pazymeemcs, Ha BbiIcCmaBKe OCHOBHOU yNop geaaa-
Cs1 HQ NPpegCcmaBA€HUU PA3AUYHOTO PA3BAEKAMEAD-
HOTO U NAPKOBOTO 000PYgOBAHUS: OM KAPMUHIA U
gemckul Kaueael go 3-ApycHbIx 6amMymoB-gBOPUOB,
CKAAOGPOMOB, MOPIOBO-PA3BAEKAMEABHBIX KOMN-
AEKCOB, gemcKUX U COPMUBHBIX NAOWAGOK, A0me-
petiHoro ob6opygoBaHus, cucmem 0e3onacHocmu u
KOHIMPOAS, A€GOBbIX KAMKOB C NOAUMEDPHBIM NOKPbL-
muem u m.g. OnpegeaeHHbIU BKAQG B 3KCNO3UGUIO
BHECAU U npegcmasBumeAu BeHGUHI-UHGYCImpuu,
B mom uucae Alawar, Cmapmletims, AHT-uenmp,
Aennuxom, Bypamuno, ODA, TEXHOMEAHA.

B 3mom rogy B BbICINABKE NPUHAAU yUaCMUe OKOAO
70 komnarui, B mom qucae 6oaee 60 npousBogu-
meaell, NpegcmaBASIOUUX NPAKIMUYECKU NOAHBIU
CheKmp NpPogyKmoB U YCAYI NAPKOBOU U DA3BAEKA-
meabHOU memamuxu. C yiemom cneyuguku XypHa-
Ad, U3 UX QUCAQ XOMEAOCH Obl BhlgEeAUMDb CAegyujue.

SmartGames cosmecmHo ¢ Alawar Entertain-
ment noka3aAl HA BbICMABKE HOBKIU pPA3BAEKA-
meAbHbl mepMmuHar « Urpoky6». ABmomam npe-
gocmasasiem BbiOOp u3 Ooree yem 20 uHmMEpPAK-
MUBHBIX Urp HAQ BCe BKyChl: Mym U cmpameruu,
U CMpeAsiAKU, U UMUmMAamophkl FOHOK, U Noularo-
Bble KBecmbl. AccopmumeHm urp nogoupaacs ¢
MaKuM pacuemom, 1mobbl ygoBAemBOpUMb 3ANpo-
Chl BNAOMBL O CAMBIX B3bICKAMEABHBIX UTPOKOB.
« UIrpoKy0O» umeem peXXum 03HAKOMUMEABHOU UrPhI,
KOrga NOAb30BAMEAIO NPEGAAraemcst Hauamy urpy
becnaamHo u yXKe nOmoOM 3anAQmumb 3a NPOGOA-
JKeHUE (B cCAyuae, eCAU OHA NOKWKeEMCs eMy gocma-
MOYHO YBAEKAIMEABHOU .

Cmoum ynoMsiHymp yxXe 3apeKOMEHJOBABUWYIO
cebsn na prinke CHI komnanuiw Aomnpom. Ha
BbICIABKE OHA NPEJCMABUAQ AUHEUKY AomepelHblX
aBMOMAMOB gASl MOPTOBLIX cemetl.

TEXHOMEAHS noKa3aaa aeBmomMamu3u-
POBGHHbII BAPUQHIM NONYASIPHOU UIPbl gapnc.
Aapmcomampl — 3mo cnocob obecneuums pacuiu-
PEHHBII gocmyn K NONYAAPHOU urpe npu 5K0OHOMUuU
mecma u pabouetl CuAbl (NPOGJABYOB U KOHCYAbMAH-
moB). OHU BbINOAHEHB] B APKUX, KDACUBbIX KOpNy-
Cax U UMEeIm BAHGAAO3QUUMHOE UCNOAHEHUE.

Komnanus bypamuHO noka3aaa wupokul
cnekmp cBoux cuaomepoB «bokcep», «I[lenaabmu»,
«IlogxoBa» u gp. HIX ucnoAb3oBaHUE, NO CAOBAM
npousBogumeael, raparmupyem ObICIMPYIO OKyNa-
emocmb — om 1 go 1,5 MecsiueB u BKAOuaem ObiC-

' Ay

ODA, Tecnnuvmediu.

This year the fair was participated by
approximately 70 exponents, including more than
60 manufacturing companies suggesting practically
tne whole spect: um of goods and services for parks
and entertainments. Taking into account the
specifics of the magazine, we'd like to pick out the
following.

SmartGames together with Alawar Entertain-
ment demonsirated their newest entertainment
terminal “Igrokub” (“Gamecube”). It presents
a choice from more than 20 interactive games to
satisfy all tne tastes: stiategic gu.nes, the shootess,
simulating races, step guests. The terminal can
suggest an introductive mode when the user starts
the game Iree of charge and, if it seems to him
.absorbi.g excougn to proceed, pays later.

It is worthwhile to mention the Lotprom Company
that acquired a god reputation at UIS market. They
exhibited a whole line of lottery machines to be
instulied wainly at trade chuias.

Technomedia demonstrated an automatic
version of the darts game. Dartsomats present a
method of wider access to the popular game saving
space und staft naber. the tnachines are provided
with bright, nice looking and vandal-proof cases.

Buratino Company presented a wide spectrum of
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mpblll U HAGEXHbIU CepBUC U NOCAETrapaHMUUHYIO
NOGgepxKy.

Hnmepecnoe peweHue oprarnusauuu BXoga U
NOABb30BQHUSL NAQMHBIMU QIMMPAKUYUOHAMU Nnpeg-
AOXUAU cneyuaaucmbl komnanuu WIZARD-M.
3mo konmpoabHble Opacaembt TEMITKO: BuHUAO-
Bble, NAQCIMUKOBBIE UAU OYMWKHbIE, C AOTOMUNOM U
ceputinpiMu HoMepamu. Takas nponycknas cucmema
no3BoAsiem cgeAams BX0g Ooree YGOOHBIM U gaxe
NpUBAEKAMEABHbIM gAfl nocemumeaeld U ycCOBep-
WEHCMBOBAMb CUCMEMY CMAMUCMUYecKOro aHa-
AUu3a pabombl ammpPAKUUOHOB U PA3BAEKAMEAbHBIX
KOMNAEKCOB.

CBOI0 NPOgyKyUuI0 NpegcmaBuAd KOMNAHUS «wh
Munzprufer Berlin GmbH» - u3zBecmublili npous-
BOgUMeEeAb MEXAHUUECKUX U SAeKIMPOHHBIX MOHEMO-
NPUEeMHUKOB, CyweCmMBYOUUl HA DbIHKe YKe boaee
80 rAem. MonemonpueMHUKU 3mol (pupmMbl CHUMDbI-
Baiwom 6oaee 85 BUGOB BaAIOMbL.

B pamkax Bbicmasku EAAPA-2008 cocmosiauch
KOHIpecc u npecc-KoHgepenyua. 3a Bpems padomal
BbICINABKY nocemuao 6oaee 3000 cneuyuarucmos,
pabomarowux B cgepe uHgycmpuu pa3BAeqeHul
kak B Poccuu, mak u 3a pyoexxom.

Caegyrowasn Beicmaska « EAAPA-2009» 3anaanu-
posana na 11-13 espanrs 2009 r., B Mockse, B mom
xe MBI «Kpokyc-3kcno» (www.eaapa.ru). ly
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its dynamometers {Boxer, Penalty, Horse-Shoe e.a.).

According to the ma.idluctutess, trell use
yuurantees shot payback time, 1-1.5 months, fast
and reliable service, and post-warranty support.

An interesting solution ol paid entrcnce ana
altractions use wus sugyested by Wizuie-M Co,,
wtit demonsitrated Tempco conlrol pracelets made
of vin, other plastics and paper, and provided with
logo and serial numbers. Such a pass systen mukes
the entrance more coiwnfo.table ¢nd attractive for
lre visitors und allows to improve the systein uf
statistical analysis of the work of attractions and
enlertainment compounds.

The piouuce of “wh Munzpruter Berlin GmbH"
has been widely known at the market for more than
80 years. There mechanical and electronic coin-
acceptors include models that can check more thun
85 currencies.

Within the frame of EAPPA-2008 a congress and a
press-conference took place. The fair has been visited
by more than 3000 experts 1romn enteriuiunents
Jidust y i Russia and abroad.

The next fair — EAAPA-2009 — has been planned
for February 11-13, 2009, in Moscow, at the same
Crokus-Expo fairground (www.ecapa.ii ). i

t
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C 9 no 11 anpeas 2008 r. B MocKBe, B NABUAD-
one 69 Bcepocculickoro BwicmaBouynoro IJenmpa
(BBL]), npouira 106uretinas 10-as MexgyHnapoghnas
BbICMABKA « AMMPAKyUORKL U pa3Baedenusn PATITIA
-2008».

BricmaBka 6baa opranusoana Pocculickoll
accoyuayueld NAPKOB U NPOU3BOguMmeAell ammpakx-
yuonos (PAIIITA) npu noggepxke Komumema mex-
PETUOHAABHBIX CBsi3ell U HAUUOHAABHOU NOAUMUKU
r. Mocksbl u MexxgynapogHrotU accoyuayuu NapKoB
u ammpakyuonoB (IAAPA). B yepemoHuu Omxkphbi-
mus BbICIMABKU NPUHAAU yYacmue npegcegamenb
coBema gupekmopoB IAAPA Pobepm Macmepmon
(CLIA), a maxxe npe3ugeHm U UCNOAHUMEAbHbIU
gupexmop IAAPA — Yapau Bpeli.

Hauas cBorwo pabomy B 1999 rogy scero c 40
Y4QCMHUKOB, BbICIMABKA C KWKGbIM rOGOM CMAHO-
BUAQCH Bce Ooaee npegcmasumeabHol; B 2008 r. B
Hell npuHAAUu yyacmue 6oaree 170 3KCNOHeHMOB U3
20 cmpan, Bkaouasa 45 3apybexnblx KoMnaunudl, u
6oaee 6000 nocemumeaeli-cneyuaAuCcmos.

OcobeHRoCmbIO BLICMABKU 3MOT0 roga u B 0CO-
Oennocmu npuypodyeHHOU K Hell KOH@epeHUuU,
OblAO NOBBLIWEHHOE BHUMAHUE, YgeAeHHOe NpodAe-
Me:! YUMo MOJXKHO CgeAamb B PAMKAX OMPACAU gAsl
Alogell ¢ OrPAHUYEHHBIMU (Pu3UYecKuMu BO3MOXK-
Hocmamu, BKAlowas gemetl. Tak, 6piAu npegcmaBsae-
HBl yXKe Hauamble NPOeKINbl KOMNAEKCHOU UeAeBoll
nporpammbl « COUUAAbHASL UHMErpayusi UHBAAUGOB
U gpyrux Auy, ¢ OrpaHu4eHuUAMU XU3HegesmeAbHOC-
muropoga Mocksbt» na 2007-2009rognt. [Iporpamma
npegycmampuBaem, B 4aCMHOCMU, MOgepHU3AUUI0
MYHUUUNAAbHBIX §EMCKUX UTrPOBBIX NAOWAGOK U
KOMNAEKCOB gAst omgbixa. O 3apyOeXHbIX pedAu-
X peabuAumaUUOHHBIX NPOrPAMM PANOPMOBAAU
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On April 9-11, 2008, in Pavilion 69, All-Russian
Exhibition Center (Moscow) the 10th (Jubilee!}
International Trade-fair "Attractions and
Entertainments RAPPA-2008" was held. It was
organized by the Russian Association of Amusement
Parks and Attractions (RAPPA) and supported by
the Moscow Comm™‘ttee of International contacts
and National Policy and International Attractions
and Parks Associal.on (IAAPA). The Chairman of
the Directors’ Counsel of IAAPA Robert Masterton
and its President and CEO Ckerley Rray took part
in the opening ceremony.

Starting in 1999 with 40 participants, the fair
grew more representative from year to year; ir 2008
it was participated mrore than 170 exhibitors from
20 countries, including 45 foreign companies, and
visited by 6000 experts.

One of the features of the last exhibition and
especially of the corference accompanying it was
increased attention paid to the problem: what
can be done within the sector for the physically
handicapped people, including children. Thus,
for example, the p-ojects underway in Moscow
aimed at social integration of the disabled were
presented. The program provides for modernization
of children’s playgrounds and the places of rest.
The state of foreign rehabilitation programs was
depicted byIAAPAreoresentatives. Thecontribution
of vending sector
comes, for example,
to installation of
the display of the
terminals, kiosks and
dispensers at the
level comfortable for — -
the disabled, and to ‘]
modifications of the
keyboard allowing 1
the people with poor
eyesight to use all ‘
the functions of the |
device.

As usual, among
the exhibitors the |1
representatives
of  the classical 1
entertainment
industry prevailed,
including Antonio |
Zamperla (Italy),
Action Park (Spain),



npegcmaBumeiu IAAPA. Bkaag BEHGUHI-CeKMopQa
CBOQUIMCS B NEPBYIO ouepeghb K MOMY, HINo gucnieu
aBMOMAMOB U MEePMUHAAOB YCIMAHABAUBAQIOMCS HA
ypOBHE, YGOOHOM gASt UHBAAUGOB-KOASICOHHUKOB, d
KaaBpuamypa moguguyupyemcs MmakuMm o0pasom,
4mobbl AlOgU C HEgOCIMAMOYHBIM 3pEeHUEeM MOTAU
BOCNOAb30BAMbCA BCeMU NpegaaraeMbiMu aBmoma-
moMm QyHKUUAMU.

Pasymeemcs, cpegu Y4aCIMHUKOB BblCIMAB-
Ku npeobaagaau KAaccudeckue npegcmasume-
AU UHgycmpuu pa3sBAedeHul, Bxawouas Antonio
Zamperla (Mmaausa), Action Park (Hcnanus),
Polin Waterparks (Typuusa), Bocmouno-
esponetickyro komnanuioo (BEK) (beaapycs),
komnanutro «MHP»(Poccus), «Teilim- Tp3tig»
(Poccus), Fabbri Group (Umaausi), Moser Rides
Srl (Hmaausi), Heimo Animated Altractions
(l'epmanus), Mack Rides GmbH & Co. (I'epmanus),
KCC Entertainment Design (beabrus), Inflatable
Depot (Hcnanus), OAA (Poccus), Ammpaxyuon
(Poccusi), Brunswick Bowling & Billiards Corp
(CLIA), « Capmam>» (YKpauHa) u MHOTUE gpyTUe.

HecKkoAbKO OpumaHCKUX KOMNAHUU yYCNEeWHO
yuacmsyiom B BbicmaBke PAIITIA ra npomsikeHuu
mpex u 6oaee Aem, B UX HUCAe KOMNAHUS NO NPO-
eKMUPOBAHUIO U CMPOUMEALCMBY CEMEUHbIX PA3-
BAEKQMEAbHbIX UeHmpPOoB «Sarner», NOCMAaBUjUKU

Polin Waterparks (Turkey), Eastern-European
Company (BEK) (Belorussia), “MIR" (“World")
Company (Russia), “Game-Trade" (Russia), Fabbri
Group (Italy), Moser Rides Srl (Italy), Heimo
Animated Attractions (Germany), Mack Rides
GmbH & Co. (Germany), KCC Entertainment
Design (Belgium), Inflatable Depot (Spair), ODA
(Russia), Attraction (Russia), Brunswick Bowling
& Billiards Corp (USA), “Sarmat” (Ukraine) and
many others.

Several British companie: have been successful
participants of RAPPA for three year or mare,
including Sarner Co. (development and constru-
ction of family rest nnd entertainment centres),
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gemckoro urposoro o6opygosanus ' Elton Games
Ltd", “Interlink”, “FX Simulation”.

He obowau cmoponol Meponpusmue u npeg-
cmaBumeAu BeHguHr-cexmopa. Tax, cpegu akmus-
HBIX Y4QCMHUKOB XOMeAOCh Obt ommemumsb Bulatov
Group, Pa3An, ISD, IIso. Ha nepeiucAeHHbIX Bbllle
KOMNQHUAX U UX NPOGYKUUU OCMAHOBUMCS. NONOG-
pobHee.

Haunem, noxanayil, c Bulatov Group. ABmomamsl
«\omepelika» Bce 6oAee YBEPEHHO WMYPMYHOMm
pPAgbl PA3BAEKAMEABHbIX U IMOPrOBbIX KOMNAEK-
coB Poccuu. 3mo ygobnplli u npocmol npeeMHUK
HeKorga 3HamMeHumolu B Hawel CMpaHe cucCmeMbl
«Cnopmaomo», HO ¢ aBMOMamMu4eckKol npogaxell
Aomepelinblx 6uaemoB. [Ipocmo u NOHSIMHO BCeM
u xaxgomy. Henonsmno gpyroe — CKOAbKO Bpe-
MeHU Oygym mepnems UX NPUCYMICMBUE OPTdHbl
Baacmu? MomuBupoBKa 60pb0bl ¢ «Aomepelikoli»
Moxem Obumb ma Xe, YMO U B CAy4YQe UIrPOBBIX
(uropnsix?) aBmomMamos.

B Aunelike paspaekameAbHbIX annapamoB Pa3An
- UMUMAMOpPk! U PA3Hble BUGhl KAYAAOK, pPACCYUMAH-
Hble HQ WUPOKU{ CheKmp BO3PACMOB U NPUBbIYEK.

Dupma llso yxe gaBno npucymcmayem HA POC-
culickom peiHke. ITlomMHumcsa, neppble aBMOMAMbl-
npegckasameAu nossBuAuck Ha Cmapom Apbame
euwe B snoxy lopbauesckoli ommeneau. Celiuac,
noMUMO 3aPEKOMEeHJOBABWUX cebs npegckasame-
Ael, (pupma pacuiupuaa cBoOU ACCOpMUMEHM pas-
HOOOPA3HBIMU CUAOMEpaMU U gpyrol pasBAeKa-
MeAbHOU MeXHUKOU.

@upma ISD cneuyuaruszupyemcss HQ NAAMEXHO-
NPONYCKHBIX CUCMEMAX U NDUBE3Ad HA BblCIABKY
HabOp NpONyCKHbIX (PAKOOpEeCUeHMHbIX OPACAemoB
€O BCMPOEHHBIMU YUNAMU gASl XDAHEHUA UHpOpMAa-
yquu 0 KAUEHme-HOoCUmeAe.

U, naxoneu, xomeaoch Obl ynoMsiHymb KOMNQ-
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Elton Games
Ltd., Interlink,
FX Simulation
(suppliers of
children's grme
equipment).

Vending
sector didn't stay
indifferent for the
event. Among the
active participants
we'd like to note
specifically
Bulatov  Group
(Kazan), RaZap
(Moscow),  ISD
{Information
Systems Design,
Moscow), Ilso
(Moscow) and
ABC-Style (Moscov’). Let us treat them in more
detail.

Automatic lottery machines “Lotereyka”
(Bulatov Grorp) have been confidently conquering
the rows of amusement and trade complexes.
They are a handy and a simpler successor of the
famous Sportloto system, but selling the tickels
automatically. The idea itself is clear for anyone.
What is not clear, how long the authorities will
bear their presence? The justification of fighting
“Lotereyka” may be¢ the same as ‘n the case of
gambling machines.

The line of amusement machines supplied by
RaZap contains all inds of simulators and rides
aimed at various ages and habits.

Ilso Company has been present at the Russian
market for a long time. The first automatic

e



Huwo Cmuab-ABC, komopas 6oree
15 aem 3anumaem 3aMemuyl0 B
HQuwel cmpaHe no3uyulo cpeqgu
NOCMABU,UKOB PA3BAEKAIMEABHOTO
000pygoOBAHUsL Begyuux 3apybex-
HBIX npousBogumeAel, BKAIOUASA
naame>XHble CuCmeMbl, NPUMEH:A-
eMble KaK B UrPOBBIX, MAK U B Mop-
TrOBBIX ABMOMAINAX.

Heab3s oboumu BHUMQHUEM
npoweguyx0 B PAMKAX BbICINAB-

KU KOH(epeHUu, Ha Komopol
npuCymcmsaoOBaAO 0kOAO 200 cne-

UUAAUCIMOB U3 BCeX DPEeruoHOB

Poccuu. Ona npegocmaBuaa Bo3-

MOXHOCMb NpogeccCuoHaraMm U

skcnepmam u3 EBponst u CIIA

noobwamasCsl U NOGEeAUMbCsl ONbl-

MOM, OCHOBGHHBIM HA NPAKINUKE
NPOEeKMUPOBAHUA, CMPOUMEABC-

mBa U 3KCNAYAMAuuU NAPKOB, BOGHbIX NAPKOB U
pa3BAeKameAbHbIX UeHMPOB. YWacMHUKU KOH@e-
PEHUUU NOAYYUAU NPegCmMABACHUE O COBPEMEHHOM
COCMOSIHUU MEXJYHAPOGHOI'O U POCCUUCKOTO PblH-
KOB pa3BAedeHul.

B mpemull geHb nepeg 3aKpblmueMm BblCINAB-
Ku 10 xomMnaHUli-3KCNOHEHMOB ObIAU HATPAKGEHBI
3orombimu Megarsimu Beicmasku « PATITIA — 2008»
«3a Ayuwyro skcnoszuyuior. Cocmosiroch marxe
MOPXECMBEHHOE BPYYE€HUE GUIAOMOB U robuiel-
HBIX Megaaell BCEM YUUCIMHUKAM.

OuepegHble MEXXgYHApPOgHble BbicmaBku PATITTA
yKe He 3a ropamu:

«PAIITIA — OCEHB 2008» - ¢ 17 no 19 cenmsa6ps
2008 roga B Mockse, B naBuiboHe 70 BBI].

«PAITIA - 2009» - ¢ 15 no 17 anpeas 2009 roga B
Mockse, B naBuabone 69 BBI]. B’

foretellers appeared at OIld Arbat as early as
during Gorbachev thaw. In addition to the tellers,
the company broadens its variety range with
dynamometers and other amusement devices.

ISD company has been specialized on payment
and control systems and brought a variety of
fluorescent pass bracelets with built-in chips
storing information about the client.

And, at last, it would be worthwhile to mention
ABC-Style Co. that for 15 years occupied a notable
place among the suppliers to our country the
entertainment equipment of the world leading
manufacturers, including payment systems used
both in gaming and in vending machines.

It is also necessary to m>ntion the conference
held in the frame of the fair, attended by about 200
specialists from all the regions of Russia. It made

possible for the evnerts from Europe

and US to share their experience based
at the practice of design, constructing
and management of all kinds of parks,
aquapatks and amusement centres with
their Russian colleagues. The guests
of the conference got an idea about
| the current state of international and
Russian markets of entertainment.

During the third day, before the fair
closure, 10 companies-exhibitors were
granted with golden medals “For the
best exposition”. Also diplomas and
jubilee commemorating medals were
presented to the participants.

The next international RAPPA frade-
fairs are not for ahead:

RAPPA-Autumn 2008 — September
17-19, 2008, pavilion 70

RAPPA-2009 — April 15-17, pavi-
\ lion 69 [
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Bepornuxa bapsiuiesa,
npogeccop MI'XITY
um. C.I.CmporanoBa

B Mockosckom XygoxecmBeHHo-IIpombluiae-
HHom Yrnusepcumeme um. C.I. CmporaHosa no
3axka3y CBeAOBCKOro MawuHOCMPOUMEAbHOIO
3asBoga (r. Kumphbl) BLINOAHEH 3CKU3HbIU npoekm
MOOUABHOU (BMOMQMU3UPOBAHHOU Ccucmembl
nuUMaHus B BUge KOMNAEKMA ABMOHOMHbIX OAOKOB
gAst NPOGAXU XOAOGHBIX U I'OPSIHUX NPOGYKMOB U
HQNUMKOB.

Becna u Hauaro rema — ropsadas nopa gas
By30B Poccuu, rge B 2mo Bpemsi npoxogsm 3auju-
mbl gunaoMHBX pabom. B mae cocmosaack 3auju-
ma u Ha xKagpegpe «IIpombluaeHHbIl gu3alH» B
Mockosckom 'ocygapcmBeHHOM XygoXeCmBEeHHO-
Ilpomblurennom Yrnuepcumeme umenHu C.I.
Cmporanosa. HexkomopwiMu BbIBOGAMU MOJXHO,
NOXaAyll nogeAumbca yxe celinac.

B mpuguamu namu npegcmaBAeHHbIX K 3qujume
pabomax ObAO 3QMPOHYMO MHOIO UHMEPECHbIX
mem, B MOM qucAe HeoObIUHbIX gas Hawero By3a. O
gBYX U3 HUX s xomeAq Obl paccka3amb HA CMPAHU-
Uax XKypPHAAQ, NOCKOABbKY OHU NPSIMO CBSI3AHbL C €0
memMamukou.

IlepBpill u3 3mux ¢BYX NPOEKMOB BBbIIIOAHEH
Annoii ®omuueBol u
nocsaujen  paspabomke
MoOOuAbHOU aBmMOM@MU3U-

POBGHHOU cucmeMbl numa-

Hus. I[locae npegguniomuot

npakmuku AHHGQ nocmynuaa

Ha pabomy na CaBeaoBckull
MawunocmpoumeabHnbll

3aBog, Komopbllli CeroghHs

SBASIEMCS1 OGHUM U3 HEMHO- | !

rux omeiecmBeHHbIX NPOU3-
Bogumeael 000pygoBaHus
gAs BeHguHra. Tam orna u
NOAYHUAQ NO COTAQCOBAHUIO
¢ kKagegpol 3aganue Ha
GUNAOMHBIU NpoeKm.

3a croBamu «MOOUABHAS
aBMOMAMU3UPOBAHHAA
cucmeMma NUIMAHUA» CKPHbl-
BAemcs MOQYAbHbBIU KOMI-
A€KIM U3 HEeCKOABKUX mop-
TrOBBIX ABMOMAMOB, KWKGHIU
u3 KOmOpbIX npegaaraem
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Veroni~a I'. Barysh: vo
Drofessor, S* oy 1w o due trial
Design Univi rsity { Mosc ow)

Alncs ;o Inmduoenn iy Dovvineg [t o i CTee

Stroacnern T T TR RN BT I VNI I TR I
progect nf g m¢lpe o fom He 1. thl'« o' i)
seNen opos Coppon 4ot et e fqeting Yo T
m-orcho g di ' pycold A4 hor foc it mycoird 415 ks
1ne project wes ords Oy Sy ch b Jae e 5Ly
ciant (1w Maogco v o qinn),

HAOOP POGYi-MOR, « WM™ MEMEy NI i A N 1)
PETI PP YN XOAOGH. 'C o QNL ML, 52049 e 14 17 m-
KU, AOAOGHI 16' ROKYCl, 1 OPIUUE 30RyCRU, 0. -
Hoe. B npunyune, *#o0ou v moOproxT i v ianknig—
aBMOMA™OB MOXE™M (XK NAYQNUNOUATILC e 1
COMABE POAHOTO 177 1 Y 1EHHOTO KOi 1] %7.¢Q, M,

u no omge¢AbHOCTL.

KoucmpyKmuBHO KWKGBIU OAOK Nne (¢ 211r1g-m
co00U UYUAURGDUYEC KYI0 KOHCIMDYKIIT™Y que 1m-
pov 900 u =uicomoti 1900 ¥m. Macca t110na 301 1
cumocmu om ero ¢ y’IlKUUOHUABHOTO T ( ™'f u( "lUA
U KoMnAeKmauyuu AKum B guang~ore 15 135
KI, 4MO NO3BOAZSM JOBOALYN ACTXO DDE 11 (my
eT0 HA HEeOOA. Wue DACCMOANUSL GWn€ BPy"!": 0,
X0AOgHDI¢* OAOKU CHAOXKEHbl XOAOQUAbHb.** arp¢ "a-



MOM, ropsiiue KpOMe Moro KOMNAeKIMMYIOMCs NEeUbIO
(Hanpumep, MUKPOBOAHOBOLU ).

INornopa3mepHEBL KOMILAEKC OblCMPOro NUMAaHUs
cocmoumn u3 nAmMuU aBmMOMAMOB, NAMU COEgUHSAIO-
WuX uUX ObLICMPOCBHEMHBIX CIMOAUKOB-NOAOK U YPH
gAst c60opa omxogoB;, B 3aBUCUMOCMU OM KOMNO-
HOBKU ucnoanzyemcsi om 6 go 10 ypr. ABmomamel
umerom no gea pabouux ¢gacaga. Co CMOPOHBL
npukpenienus NOAOK OKHO Bblgauu pacnoaaraem-
CA HAQ BEepXHeM YPOBHe (Hag NOAKOU), ¢ npomuBo-
NOAOKHOU CmMOPOHbl — BHU3y. CoOmBemCmMBEHHO
BHymMpeHHee NPOCMPAHCIMBO ABIMOMAMOB GEeAUMCA
Ha gBe pabouue 30Hbl, N0 YUCAY 30H 00CAYKUBAHUSA
— BEePXHIOIO U HWKHIOK. Takas KOMNOHOBKA umeem
npeuMyulecmso € MOYKU 3penus ygoocmaa 0O6CAy-
KUBQHUA PA3AUYHBIX Kame-
ropud noxynameaet. HuxHas
30HQ ygOOHA ¢ASt KAUEHMOB C
OTPUHUYEHHBIMU BO3MOJXHOC-
mamu, HANpuMep, UHBAAUJOB-
KOASICOUHUKOB U HU3KODOCADIX,

a marxe gemed.

Ilpegroxennas asmomamu-
3UPOBAHHAA cucmemMd NUMAHUSA
He CAy4aUHO HA3BAHA MOOUAbL- L
Holl. Bnoane ymepeHHblll Bec ‘
OAOKOB U HaAUHUE HA KAXKGOM
4emblpeX NApP  BbIGBUXKHBIX
pPYy'1eK no3poAsem nepemeuiams
ux BuemsBepoM, He npuberast K
nogreMHO-MPAHCNOPMHOMY
obopygoBanuoo. 3mo ygoOHO
C IMOYKU 3PEeHUs U3MeHeHus
B3QUMHOIO PACNOAOXEHUsl BXO-

JAWUX B KOMNAEKM OAOKOB ( B
AURUIO, YFAOM, NO gyre u m.g.),

| Ky 20000 Tt n o
| madmie sy e
W e T Ty
u k. 1 "l)’}‘ TN ke
" oo ber 4 am
A R R S

WAKC e v 1T g"nnm"n

e 14D

B NO.MHOSARU & TTor yaamer o o g 1 ygeams, on
(1mupons@micg No 1PHQOp o 11 uke Lo
pa - pabomorityt Aol u i coganyt 10n BrRen. pot

NO2O3UTE OBMOVETE € 000 TmonoT,

lio .1karoucnum ackiad w0 (OAO «CM3»] u
T'ocygapcmennotl onsamer « mionnll 1041 ccu i
NNOCKM A7 9CMCA TTOBAmMop. Ku v obaacmu opra -
TU3AUTL KOMDACKCEOATO AT Mo, I[aMIT3UDOA T 10T
NUMQHUA, BLINOAHFH C yUel ™M R( <X Mpehoraur
mMCXHUYECKOro 3agaiiud U B + NOMBEMCMnUY € COit-
PCRCHHELIMU NPEaCmMARAeH" AU 00 3pro: OMUXKe,
Koropremrxe 11 chopyvoobpr 10saruu.

SAcMeAmBlL npoekma, 1} gicemMble K I'ecro-
Aweu 3aMmemKe B KQuecmBs UAAlocmpayull, nos-
BOAAIM BAM, HAGEIOCh, OUET IM™ MPOBRAGAUBOCNT,
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CKA3QHHOIO Bbllle, ga U NPOCMO XOpowul BKYyC
GUNAOMHUUBL.

A xomeaa Obl ommemumpb eule U CAegyrouiee.
Korga Anra pewiuaa B3simb gast GUAOMHOI'O NPOEK-
mupoBaHus memy, npegroxennyno CM3, kagegpa,
B Auue negaroros B.E. bapriweBot u T.A. MonuHO{,
neimaaack ee omropopums. Hac cmyuwjaau xecmkue
pamku T3, cmporue mpe6oBaHUSA 3aBOGA, KOMoOpbhle,
KQK Mbl ONACAAUCH, MOTYM NAPAAU30BAMbL MBOPUEC-
Kull noaem gu3atinepcKol mbicau. bbiaro onacenue,
umo «3a3eMAeHHOU» pa3dpabomke Oygem mMpPYgHO
KOHKYpUpOBQMmb C MPAGUUUOHHO KOHUENMyaAb-
HBIMU, 2 Obl gaXe CKa3aaq, panma3ulinbiMu pabdo-
mamu, npegcmaBasieMbiMu K 3aquiume B MIXITY.

. @XUAKVH

. ™™
1.‘ !
‘! ’
o)

HoBbIii aBTOMAT A1 NpoAaXu 6axun
OT KoMNaHUu «JIMCKom»

LCD-aucnnei

Bblaa4ya cAa4n MOHETamMu

GSM-mopaynb n 6ecnnarHas cucrema

UHTepHeT-moHUTOpUHTA

(uckanbHbIl perucrparop

nTPpaaguUUOHHO BbICOKOE KayecTBo!

Noagpo6bHOCTH - Ha caiTe

u no TenedoHy (495) 258-42-35




YHUKaAbHBIL  gASL  pOCCUUCKOTO  BbICIMABOYHO-
ro ousneca 2-it MexXgyHapogHblll pOpyM BbICINABOY-
Holl uHgycmpuu «SpEXPQO-2008» npoxogua c¢ 16 no
18 uions B LlenmpaabHOM BbICINABOYHOM KOMNAEKCE
«9KCIIOLJEHTP», npuuemM opranu3amopoM ero sIBUACA
cobcmBenno I{BK.

B ¢opyme, Braouas ero geAoByH NpPOrpammy, npu-
naau yuacmue 6oasee 100 BblCIMABOYHBIX KOMNAHUU
u3z Ascmpuu, beabruu, Beaukobpumanuu, ['epmanuu,
I'peyuu, KHP, OA3, Poccuu, Typuuu, Ykpaunst, Yexuu u
@panyuu. BhlcmaBouHAs NAOWAGH 9KCNO3Uyul NpeBbl-
cuaa 3 000 kB. mempoB.

Opranu3amopst BbilcmaBok u3 Poccuu Bcmpemuaucs u
00CYgUAU BAKHBlE gASL HUX BONPOCHl C NpegCcmaBumeAst-
MU KpynHeUwux eBponelicKuUX BblCMABOYHBIX KOMNIAHUU,
u makux kak Messe Duesseldorf (Il'epmanus), BoicmaBKu
bpro (Yexus), ExpoPromoGroup Ltd (Beaukobpumanusi),
Expocalber (Dpanyus), @ maxxe 03HAKOMUAUCH C BhICMA-
BOUHKIMU npoekmamu 3apybexunbix ¢upm, xkak Turkel
Fair Org. (Typuyus), Abu Dhabi Chamber of Commerce
and Industry (OA3), Exporama Grossmedia (I'peyus) u
gpyrux, akmuBHoO pabomarouwux B Poccuu.

B uucae 3KCNOHEHMOB NOABUAUCHL DPeruoHAAbHbBlE
MOProBO-NPOMBIWAEHHbIE NAAQMbBL U gpyrue oObegu-
Henus npegnpunumamenell; Poccuro na @opyme npeg-
cmaBAsiAu Hapagy ¢ LIBK «9KCIIOLJEHTP», BBI] u
Kpokyc 3xcno maxue peruoHaAbHble ONepamopbl, Kax
Aaabakcnouyenmp, Mumepcu6, Aenskcno, KpacHosipckas

Apmapka, Kpacrogap3kcno, MopgoBakcnoyenmp,
Cubskcnouyenmp, YparsKCnoyeHmp u MHorue gpyrue.
Briau npoBegenbl npesenmauust IJBK

«IKCIIOLJEHTP», a maxke KoMnaHul «3JKCNOUEeHmp
HUmanaus», «Kpacrosapckasa sapmapka», «HMumepcub»,
« MopgoBakcnouenmp». @Pupma «Messe Duesseldorf
GmbH» nocBsimuaa CBOIO npe3eHmayuto npobAeMam rao-
6aausauuu B BbICMABOYHOM Ou3Hece.

Bmopoli genb pabomnl popyma O6biA NOCBAW,EH BONDO-
cam B3auMogelcmBusl BBICMABOYHOU NPECCH U BhlCMA-
BOYHOro coobujecmsd.

ITocaegnuill genb geaosBol nporpammbl Dopyma
«5SpEXPO» 6blA NOCBAWEH NPAKMUYeCcKUM acnekmam
Opraru3auuu BbICIMABOYHOIO CMeRgd.

BricmasBka «5pEXPO-2008» 3aBepuiurack nogaege-
HUeM UMmOroB U HArpaxgenuem nobegumerel KOHKYyp-
Ca NPOEKMOB 3KCKAIO3UBHBIX BBbICMABOYHBIX CMEHJOB
«Cmeng u Ilpoexm-2008», opranu3amopom KOMOpPOTo
BbricmynuAaa komnanus « Tpatiagenm-xoagunr». C paboma-
MU KOHKYPCAQHMOB MOXHO ObIAO 03HAKOMUMbCSL B 3KCNO-
3UuyuU BHICIMABKU.

Dopym npegocmaBuA NPEKPACHbLIE BOZMOXKHOCIMU A
06MeHa OonbUNOM MEXJY NpogeCcCuOHAAaMU-BbICMABOY-
Huxkamu. HoBbie KAueHmbl, 3aKQ34UKU, NAPMHEDHL, KOH-
mpaKkmel — 3MO peaAbHblll umor ¢gopyma. B mo xe
BpeMsa NOMeHUUdAbHble nompebumeAu BblCMABOYHbIX
YCAYT NOAYHUAU BO3MOXXHOCHIL CKOPPEKMUPOBAMb CBOU
nporpamMmbl yuacmus B NPegcmosujux BbICMABKAX U
onmuMu3upoBamb UHBECINUGUU HA O4epegHOlU Orogxem-
HB rog. 3a mpu gHa pabombl BbICINABKY NOCEMUAU
cBbie 8 000 uerosek. [

C 12 no 16 masa B naBuabo4e Ne 5 l{enmpaarbHOro
BrICUuBo4n0TO Komnaekca « IKCIIOLEHTP» npo-
AOJlun MengyHapoghbill (DopyMm JAeKIMPOHHBL.
mexioAoruli geHeXHbX pacicmoB U BegeHus Ous-
Heca - «e-Finance Russia 2008». Saekmponnoe
ynpaBaeHue (puHLHCAMU.

MEPOdpUsiiue NPOBOYUAULh DKCLiulyehliPU 1
npu nogyepxke u cogelicm.uu Accoyuayuu peru-
OHAABHbIX OAHKOB «Poccus» (NPABgU, KAK MOKA2AA
bbl@()p()&hblu Ol OC NOCE U i€ #€T Cuale hyOB, :ipt y-
cmaBumeail OQHKOBCKOU 001, ,eC MBEHHOCMU He Ce-
wuAu noyvacmsBoBams B Meponpuamuu). Tawke
B «rpynne noggepyXxku» Bucmynusru Poccuticxas
accouuGuus  IACKlPOnhbia  KOAMydUKUULL,
HauuonaabHaa accouyuayus! yiaCmIIUKOB JA€KIM-
porHol moprosau u TACC-Koncarmunr. MimenHo
npegcmaBumeau TACC npc. .eat max Ha3blBAeMYHO
JeAUBYH) (1POIDAMMY, B JOM “ULsE MEXJYHEPUG-
HYI0 KOH@epenuuio «SAeAMpPOHHOE YNPABAEHUE
¢unancamu» u npecc-kOHE2peHyuro no umoram
BbICMABKU.

«e-Fiudiice Rassia 2008» ipus0guisdCh 0ydOo e -
MEeHHO ¢ 20-ii MexxgyHapogHOU BelcMaBkou « CBA3b-
OKCNnoKoMm», NOCBAWEHHCT MeAeKOMMYHUKUUU-
AAM, HQBUTQUUOHHOMY 000p/goBAHUIO, CUCMEMaM
YNpasAenus d LRPOPMAYUUHHBIM 1€5d0A0] LAM,
Bkawouas « TB'l» (TB Bbicokoll uemkocmu). He ouensb
NOHAMHO, NOCNOCOOCMBOBAAO AU 3O COBNAGEHUe
ycnexy BbhlllenepeuucreHHbIX BbICIABOK.

Yuac.anukamu BbemuBLu «e-Fiuduce Kussiu
2007» cmaau 43 komnaruu u3 Aamsuu, Poccuu,
CLIA u Ykpaunsl, B moM 4qucare: «MoOuabHBLU
kouteaex», Newest Global Technology, WebMuney
Transfer, O6vequnenHas Cucmema MOMEHIMAABHBIX
IMramexelti, Céepbank P® u gp. Ilo gannsim opra-
HU3amMoOpPOB, BLICMABKY NOCeMUAU 0KoAO 20 mblcay
4eAOBEK.

B smom rogy Bnepsbie «e-Finance Russia 2008.
DAeKmMpOHHOe yNpaBAeHUe huHaHcamUu» NPOXogu-
Aa B (popmame 6usHec-¢popyma, Komopbslll o6vequ-
HUA cpa3y mpu coObuNUA B € JAQCINU IAEKINPOHHOTO
busneca: e-Finance Expo, e Finance Conference,
e-Finance Awards.

IIpemuu smoro roga Npucy>xgaAuch B Kamero-
pusx: «IIporpammnrstli npogykm», «IIpoexmn roga»,
«1epmunaa roga», « Omxppeunue roga» u CNeyuaib -
Has npemua gas CMU — « KomnemermHocms u npo-
geccuonarusm». Cpegu HOMUHQHMOB OBLIAU U npeg-
CMmaBuUMeAU U3 CMEXHbIA BEHQUHIY HGu[/ABAthUl,
B mom uucae: ITPHUX-M, 3¢ mogugukayuio yru-
Horo mepmunaia Illmpux-Pay v3.0 u BAHKAPT, 3a
MHOTO(YHKUUOHAABHBL KUOCK CAMOOOCAYKUBAHUSA
Smart Terminal. [r,



B 1971 r. B ropoae Cu3TA, Ha
TEPPUTOPHUN MONYASIPHOTO PHIHKA
«ITatk-TIaelic», OTKPBIAOCH
HeDOABLIOE Kadre IIOA Ha3BaHUEeM
Starbucks. HukTo He npearo-
AQraa, 9To 3TO O3Ha4YaeT 3apPOiK-
AeHHe cetu u3 15 000 3aBepenuit
U TIOSIBACHUE HOBOTO BapHaHTa
Kothe-6usneca. He npomno u

30 reT, KaK yAQuHOU hOpMYyAe
HAIIAOCh MHOTO MOApa’kaTeAeH,
IprUYeM, KOHKYPEHTHI CTARHOBSITCS
BCe OOAee KPYIIHBIMH U MHOTO-
YUCAeHHBIMU. TeM He MeHee,
Starbucks ocraercst «<HOMepoM
OAUHY»,

IloBcegHeBHOE CyujecmBOBaHUE
PA3AUYHBIX ooumameael Mupa usme-
HUAOCh U NPOGOAXKAEM MEHAIMbLCS,
CINAHOBACH OJHOBPEMEHHO HECKOABKO
yruguyuposauabiM.  Cyujecmsyem
Heumo, geaaroujee Hac boaee OguHa-
KOBbIMU, UAU, €CAU XOIMUINE, MEHee
pasubMu. Ecmb Arogu, Komophble npo-
MUB FA0DAAU3AYUU, €CINb CIMOPOHHU-
KU 3MOro HeoOpamumoro Npoueccd,
HO peaAbHOCIb MAKOBQ, WO pa3 B
CymKu BCe MUPOBbIE UUBUAU3QUUU
C YJOBOALCMBUEM YCMPQUBGQIOM
cebe NOAYUQCOBOU NEPEPLIB, YMOoObL
BhINUMb KOpe. B KaKoM-mo cmbicae
BCe KpynHble Kogelnble cemu noMo-
TAHOMNPOGBUWKEHUIO 3MNOT0 HANUMKA
goCMAMOYHO UHMEHCUBHO, NOOb
€T0 yXKe MOXKHO ObAC CDABHUBAIMD C
Besgecywell Koka-koroll. B camom
gere, gwke MaxAoHarbgC NOGKALO-
quACH K smol Moge. Peaausauuetl
Koghe-acnpecco 3anumaromcst Donut
King, Muffin Break, Jamaica Blue u
Subway, 3a HuMu BOM-BOM NOCAEGY-
em Burger King.

Starbucks — nuoRnep 3moro gpuwke-
HUA NO TAOOGABHOMY pacnpocmpa-
HEHUIO Koghe; ero 0COOEHHOCMbIO,
ocobenHo B EBpone, siBasiemcst npe-
GaHHOCIMb MPAGUUUOHHOMY Kage-
mepuo. B Coegqunennbix [lImamax
Komnaruu npuxagarexam 10 500
Kaghe, BO BCeX OCIMAABHBIX CINPAHAX
— 4 500. L{ugppst gOBOABHO BHYWIU-
MeAbHbl, XOMs U He OMmpWKAom
nepcnekmuB PA3BUMUS KOMNAHUU
B HOQUUOHAGABHOM U MUPOBOM MAC-



wmabe. Kak coobuiaem Komnauus,
OHQ NAQHUPYEM HECKOALKO CHU3UMb
meMn OMKPbIMUS HOBbIX 3aBegenutl,
HO NONbIMAemcs «3aKpenums 9Mo-
UUOHAABHYIO NPUBSA3AHHOCMb CBOEU
KAUEHMYpPHbL» - MO, 4no ObAO pewa-
10UWUM (haKmMOPOM MHOIOAEMHeL IKC-
naxcuu. B mom campiii gens, korga
MakAonaabgc B cBoeM cmpeMaeHuU
KOHKypupoBams co Starbucks coob-
WUA O HAMEpeHUU OpraHu30Bamb
Koghe-6aprl B noumu 14 000 croux
3aBegenuti B CIIIA, cmaro uzBecm-
HO, 4MO ero KogelHblli KOHKyperm
yBoAbrsem 600 cBOux COMPygHUKOB
B pAMKAX BHyMPEHHeU pecmpyKmy-
pusauuu (Bcero B Kage Starbucks
mpygumcs 170 000 ueroBek). B 2007
r. akyuu cemu Starbucks nogeuwe-
Beau BgBoe. Ilocre muororemre-
ro UHMEHCUBHOIO pocma, ¢gupma
nepexubBaem HeAerkue BpPEMEHQ,
4mo CBA3QHO C NAgeHUeM NPOgaK B
CIIIA, pocmom yen Ha chipbe U ycu-
A€HUEeM KOHKyPEeHUUU, 1Mo 0CAQOAs-
em ee Ou3HeC-MOgeAb.

B kauecmBe 0gHOTO u3 Meponpu-
smutl Kogelnblll ruranm nepecma-
Hem npegaarams NOCEMUMeEAsM
Ha 3aBMpak ropsuue 6ymepopogst,
CKOHUEHMPUPOBAB CBOU YCUAUSL HA
«3JOPOBBIX 30ABMPAKAX» U BbICOKO-
KauecmBeHHOU Bbineuxe. «Kopoue
roBop#, 3anax ropsiiux 6ymepopogoB
nepebuBaem B HQUIUX 30BeJEeHUSX
apomam Koghe», - ckazar T'osapg A.
Illyaby, npegcegamenb U reHEPAAb-
Hblll gupexmop komnaHuu. OH 00b-
SIBUA MAKXKe, YMO KOMNAHUS 3AKPO-
em B llImamax 100 Hepenmabeab-
HbIX Kaghe u Oygem meHbule BBOGUMb
3gech BcmMpoU HOBbIX. Bmecme ¢ mem
Starbucks 6ygem akmuBHee OMKPbl-
BAMb HOBblE MOYKU 30 PYOEIKOM.

Coraacto omuemy pupmbl Allegra
Strategies, no paspumuto KogeUuHbix
cemeli BeaukobpumaHus sBASlemMCst
Begyuwlell cmpanoti B Espocorose.
H3 2 650 6pumanckux xage 48 %
cocmaBAsiiom  OpeHgupOBAHHbIE
mouku. CoraacrHo pesyAbmamam
moro e UCCAegOBQHUA, OpumaH-
CKull PLIHOK Kogpe, rge 0oOmem npo-
gwk cocmasasem cerogna 1,1 man
¢yHmoB cmepAaunros, Oygem «nog-
pacmams» Ha 8,9 % B rog. boabwe
BCEr0 HOBBIX IMOYEK OMKDbIBAAU
nocaegree Bpema Costa, Starbucks u
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Caffe Nero; rauayuuiue pURAHCOBbIE
NoKa3ameAu umeau 0ymepopogHbie
Pret a Manger u Eat. B makux cmpa-
Hax, kax @panyus u beabrus, nompe-
bumeau npogoAXaiom omgasame
npegnoumeHue  MmMpaguuUOHHBIM
Kagpemepusm;, B Hicnanuu, Heeuuu
u I'epmaHuu HenAoXue nepcnexkmu-
Bbl y OpEHGUPOBAHHBIX KOe-UIONOB.
Kpome Ha3BaHHBIX Bblule OpeH-
goB, Hauboiee BaKHbIMU B EBpone
spasmomest Segafredo Zanetti, Caffe
Ritazza u Cafe Nescafe.

B o630ope, komopbiti onybAUKOBAA
B SIHBApE JXYPHAA gAs nompebume-
aelt Which? , koge GpumaHckol
cemu Caffe Nero cmoum HQ nepBoM
Mecme no yeHe U BKyCy. B cmamee
CONOCMABASIIOMCS UEHA U KQUECMBO
HQNUMKOB, NpegAaraeMblX mpems
KpynHeuwuMu KogelHbMU cems-
mu bpumanuu. Umax, Ha nepBom
Mecme OKA3QACS Cpegrull Kany4u-
Ho cemu Caffe Nero no 1,8 @pynma
{ 2,43 eBpo) 3a nopyuio; Ha BMO-
pom — maxotl xe kanyuuHo Costa
Coffee (2,27 ¢pynma, 3,07 eBpo), a
Starbucks no oboum nokazameasm
3ars1 mpembe Mecmo (2,29 ¢pynma
— 3,09 eBpo). Tem He meHee, no
KOAUYECMBY «MOYEK» (AMEDUKAHC-
Kas cemb 3aHUMAEm NepBoe Mecmo
B Coegunennom Kopoaescmse (550
npomus 330 y Caffe Nero).

Y anmunogos, B ABcmpaauu,
mpemMst KpynHeuwumMu KogeUuHbmMu
cemamu sapasromes Jeans Coffee,
Starbucks Coffee u Hudson's Coffee.
Cems Starbucks nosiBurack B cmpa-
He B 2000 ., HO, NOCKOABKY BCe 3aBe-
genust NPUHAgAeXam KOMNAHUY, ee
pocm megiaenHee, uem y cemu Gloria
Jeans, B kKomopoll npousemaem
¢panuatisunr. Y Gloria Jeans cerog-
Hs1 boaee 300 xaghe BO Bcex wma-
MAax U meppumopusix ABcmpaautl, y
Starbucks — Bcero 50.

B Hcnanuu B 2007 r., coraacHo
ganHbiM  Hostelmarkel, campbimu
borbwiumMu  KopellHbiMU cemsAMU
asasiomcesn Cafe&Te, Jamaica Coffee
Shop u Cafes Valiente. Y Cafe&Te
138 xagpe (111 cobcmBeHHbIX, 27
— No (ppaHuali3uAry); K ppanuai-
3UHTY KOMNQHUSI NpuberAq MmoAb-
KO B NPOWAOM IOgy, KOIga 4UCAO
CBOUX 3aBegeHull nepeBaAAUAO 3d
comuro. Y Jamaica Coffee Shop 108



3aBegenutl, y Cafes Valiente — 76.
Starbucks co ceoumu 71 xaghe 3anu-
M@em no 5MmoMy NOKA3ameAro B
Hcnarnuu yvemsepmoe mecmo.

Aupekmop nO  MAapKEmMuHry
Starbucks Coffee Espana Ayuc ge aa
Ilenba, omseuas HA BONPOC KYPHQA-
Aa Hostel Vending ne siasemcsa Au
pasmep KPynHbIX Kogpe-cemell ax-
MOpOM, OIDGHUNUBAIOWUM DA3HO-
obpasue acCOpPMUMEHMA, CKA3CA:
«Kpynnele cemu kak Starbucks pac-
WUpsIOm CBOU aCCOPMUMEHM MHO-
rumu cnocobamu. Y HAC napmHepbl
{compygruku) B 36 cmpanax. Mbl
CIMUMYAUpYeM U DABEHCMBO NOAOB,
65 % Hawux MEeHegrKepoB — KEeHW-
Hbl. Mbl npegaaraem camblll WUpPoO-
Kuti BBIOOp npogykmos — Koe us3
Aamunckoli Amepuku, Agpurku u
A3uamcko-TUX00KEQHCKOTO PEruona,
npuuemM HQUIl KAUEHMbl MOTYM KaK
numse Koghe y Hac, max u opams ero ¢
coboll. B uyearom mbt npegraraem um 85
000BapuaHMOBNOKYNKUKOpeBCcoom-
Bemcmauu ¢ nporpammoti Customize
your Drink («Koge no unguBugyaan-
HOMY BblOOpY»). B uacmnocmu, onu
MOIym Kynumb KOogelHble 3epHa U
CMOAOMIL UX — gOMA UAU NPSIMO 3GECh.
Kopoue, BapuaHmam Hem HucCAQ.
Starbucks cmapaemcsi omaudambCs
om gpyrux cemeti, COXpansiii OOAUK
3ganull, Ige pazmeujgem CBou Kage.
Ygaunsmu npumepamu maxoro nog-
Xoga SABASIOMCA, Hanpumep, kage B
cmapol anmeke uAu B CINAPUHHOM
MQIa3uHe UIPylueKs.

Huxmo, noxaayti, He cmoxem
ompuyams, WMo 3mo — NPABUABHBIU
nogxog. CMbICA €T0 B moM, 4moObl
nompebumenb UMEA BO3MOKHOCIMb
BOCNOAB30BAMbCS NPEUMYyeCmBa-
MU MobaAU3aUUU U CONOCMABUMb
becuucreHHOe HUCAO BUGOB Koghe, He
NOKUGas OgHOIO Kage, Komopoe K
MoMy Ke YBWKAem apXUmeKmypHble
mpaguyuu U BNUCHIBAEMCS B OKPY-

JKQHOWLYIO €0 F'OPOYCKYIO CPEqY.

Xyprnaa Hostel Vending

(HUcnarnus), 2008, m. VIII,

Ne 40 (mapm-anpean)

TIpunogromoBke cInamsu UCNOAb-
30BAAUCH MAMEPUAABL

The New York Times; LA Times;
ICEX (Instituto Espanol de Comercio
Exterior) B
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Coegunennoe KopoAeBCHmBO — OgHA U3 I'AGBHBIX
NPOMBIUWAEHHBIX U MOPTroBLX cmpaH mupa. 1o Beau-
yuHe BBII cmpana Haxogumcsa HQ NAMOM Mecme
nocae CLIA, Anonuu, I'epmanuu u Kumas. B 2006 r.
ee BBII cocmasasia 2,37 mpuaruona goarapos CLIA,
uau 41 777 goarapoB HA gyuly HACEACHUS (HACEeAEHUe
CK cocmasasiro B smo Bpems 60 776 238 ueaoBek).

B Espone CK 3qrumaem nsmoe MeCcmo Nno 4UCAy
IMOProBBIX QBMOMQMOB, HO BCETO gecsamoe — no
ygeabHOU BoopyxkeHHocmu umu (ITo gannwim EBA,
onybAuKoBaHHLIM B JKypHaae Vending Business
Ne1/2008 — coomBemcmBeHHO mpembe U BOCbMOE;
B 000uUX CAyuasx peub ugem 06 aBMOMAMAX (As
peaausquuu npogoBOALCMBEHHbIX MOBAPOB, IM.e.
npogykmos u Hanumkos. — [Ipum. Peg.).

O6pem npogax uepe3 apmomamsl Buipoc B 2006 T.
Ha 2,8 % u gocmur 3,52 mApg (PYHINOB CIMEPAUHTOB;
npu 3MoOM QUCAO ABMOMQMOB (AH0OOrc HA3HAUEHUSL.
— Ilpum. Peqg.) gocmurao 1,3 man (pocm Ha 3,1% no
cpasBHenulo ¢ 2005 r.).Mexgy 2002 u 2006 rr. o6bem
NPOGAX HA PbIHKE ABMOMAMU3UPOBAHHOU MOProBAU

UK R I I B AR
Srletere iy B eeen
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United Kingdom is one of the main industrial and
commercial countries in the world. Its population
amounts to 60,776,238 inhabitants and in terms
of its GDP, it is the fifth country in the world after
United States, Japan, Germany and China. In 2006
the United Kingdom's GDP was 2.37 trillion dollars,
equivalent to 41,777 dollars per capita.

Likewise, United Kingdom is placed in the fifth
position in Europe reqgarding the number of vending
machines despite it is only tenth when we talk about
number of machines per inhabitant, according to
data provided to Hostel Vending by Eu’Vend.

Sales of products through vending machines rose
by 2.8% in 2006 to £ 3.52 bn. The number of vending
machines in operation also increased to 1.3 million,
an increase of 3.1% on 2005. Sales growth in the
vending market between 2002 and 2006 outperformed
the increase in household expenditure on food and
non-alcoholic beverages over the same period.

Sales of cigarettes through vending machines,
traditionally one of the industry's bastions, have

322 pyb.




poc bpicmpee NPOgEWK NPOGyKMoOB NumManus u 6e3aa-
KOTOABHBIX HQNUIMKOB gASl JOMQUIHEro nompepAeHUsL.

Prinox Bengunra cocmoum u3 mpex CEKMOPOB:
NPOgOBOALCIMBEHHOrO, MabQ4HOro U Npoiux MoBa-
poB. I1epBbiil sBAsiemcs camblM OOABWIUM, 3geCh pea-
AU3YIOMCA ropsauue U XOAOGHble HQNUMKU, CHEKU,
KOHgumepcKkue u3geaus, 0ymepOpogsl U IOmMOBblE
6atoga. Coraacho OpumaHCcKol BeHgUHT-accoyuauuu
(AVA), B smom cexmope skcnayamupytomcs 514 802
aBmomama, B MOM HUCAE:

234 336 mpaguyuoOHHbIX (BMOMAMOB gAsL HANUM-
KOB (cpegHerogoBol pocm Ha 1,7 % ¢ 2002 no 2006);

80 021 aBmomam gAst npuromoBA€HUA HANUMKOB B
cmakaHe (nagenue Ha %,8% ¢ 2002 r.);

90 830 aBmomamoB gas NPOgaXU HANUMKOB B
6aHKaX - KapMOHNOU mape - 6ymblAKAX (nagerHue Ha
5,3% c2002r.);

109 615 aBmomamoB gasi NPOGAXKU NPOGMOBAPOB,
BKAIOUAs1 CHEeKU (cokpawenue Ha 2,3 % ¢ 2002 r.).

IIpuxogumcs KOHCmMAMUPOBAMb HEKOMOPOE
COKpaujeHUue NapKa aBmoMamos BO Bcell NDOGOBOAb-
cmBeHHOU rpynne (3a UCKAIO4eHUeM mMpaguiuOHHbIX
MQWUuH gast HanumkoB) — Ha 1,6 % ¢ 2002 no 2006.

CoraacHo momy Xe UCIMOYHUKY, B 3MMoU rpynne
MQWUH NOKynameAu mpamuAu exerogno 1,5 mapg
¢ynmoB. Kaxgbili geHb npogaemcs 8 maH nopuyull
Kogpe u 2 MAH — uast. Bengunr nompebasiem 1,5 mapg
AUMpPOB BOgbl B rog. MoHO nogcuumamp, 4mo
npegnpusmus cpeguero macuunaba (50 uea.) pac-
X0gylom HQ NpuromoBA€HUE 4as UAU Koge OKOAO
85 000 pynmos u3 cBoell 3apabomnoli naamal.

Hauboaree Obicmpo pacmywuMu CeKMOPOB 3a
nepuog ¢ 2002 no 2006 r. 6siAu «npodue mMOBAPbLY,
B HUCAO KOMOPbIX BXOGSM razemsbl U JXYPHUAbL, d
maroke npegmembl AUYHOU I'UurueHbl, BKAIOUAS npe-
3epBamuBsl. I[Ipogaxka curapem uepe3 aBmomamyl,
OpiBUIGS MPAGUYUOHHO OGHUM U3 O6ACMUOHOB CEKMO-
pa, NpOgeMORCMPUPOBAAA 3 3MOM NEepuog MUHU-
MQABHBIU pocm, npuYeM goast ee B moBapoobopome
HenpeprlBHO cHWxaemcs. Cpegu npuiuH 3moro —
3aboma o0 3gopoBbE U GEMOHMAK HEKOMOPOI0 YUCAd
curapemublx GBMOMAMOB ONepamopamu.

Oxugaemcs, 1mo HAQ OPUMQAHCKYIO0 UHGYCINpUio
aBMOMAMU3UPOBAHHOU MOPrOBAU MOrym BO3gelc-
MBOBQMb CAEGYIOWUE HOBblE 3QKOHOGAMeEeAbHblEe
Mepbl:

Aupexmusa EC 06 ymuAu3auuu 5AeKmpuieckoro u
3IAEKMPOHHOI'0 060PYGOBAHUS, ABASIHOU,ASICS TAABHBIM
JOKYMEHMOM, DerraMeHmupyowum cygsby mopro-
BbIX QBMOMAMOB B KOHUE UX KU3HEHHOTO UUKAQ,

AupekmuBa 00 OrpaHUYEHUU UCNOAb30BAQHUA
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demonstrated the slowest rate of growth since 2002.

The three main sectors of the vending market
are refreshment machines; cigarette and tobacco
machines; and other vending machines. The largest
sector is refreshment machines, which includes hot
and cold drinks, snacks, confectionery, sandwiches
and meals. According to the Automatic Vending
Association (AVA), there are currently 514,802
refreshment vending machines in use in the UK. They
are distributed along 234,336 traditional beverage
vending machines, (with a 1.7% annual growth
within 2002-2006);

80,021 in-cup beverage machines (decreasing in
number by 5.8 % since 2002);

90,830 can/cartoon/bottle machines (a 5.3%

slump since 2002);

109,615 food and snack machines (with a 2.3%
slope since 2002).

We must highlight the fall of the machine park
in all the refreshment vending market, with the
only exception of the fraditional beverage machines.

161 py6./84 pyb.
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onacHblx BewecmB (RoHS), orpanuuuBarowas npu-
MEHeHUe psigd BPegHBIX BEW,eCMB B 3IA€KIMPUIECKOM
U 3AeKIMPOHHOM 000PYJOBAHUU (BKAIOUQSI MOPIOBblE
asmomamal);

EBponetickoe npegnucaHue o 6e30nacHocmu
nuUuWeBbX NPOGYKMOB, Komopoe mpebyem, 4moosl
Bce Bugml gelicmaull ¢ NpogyKmamu NUMAHUS Onu-
paauck Ha npuryunst HACCP («koHmpoas 6e3onac-
HOCIMU NPOGYKMOB»).

C cenmsabpsa 2007 r. (8 IllomAranguu — C aBryc-
ma) yCmaHOBAEHHbIE B WKOAQX MOProOBble ABMOMA-
mbl MOXKHO 3arpy’Xamp MOALKC MAKUMU NUUW,EBbIMU
npogykmamu, KAaK BCAKOTO poga ceMeuku, opexu
(recoaennie! ), ppykmsl u oBowu. Hukakux Kongem,
UIOKOAGQA UAU YUNCOB. ¥I3 HANUMKOB gONYCKAIOMCS
BOGQ, MOAOKO, HUCMOMPYKMOBKlE COKU, lorypm u
MOAOYHbIE HANUMKU, HU3KOKAAOPUUHBLU ropsuull
woxkoAag, uall u xoge. Ymobsl coomBemcmBoBAmMb
smum mpeOOBAHUAM, MHOTUE Begyujue BeHGUHIOBblE
KOMNQHUU 0OpAMUAUCH K 3GOPOBbIM CHEKaM, GOAb-

WUHCMBO KOMOPbIX UMeem HU3KYIO KAAOPUUHOCMb,
Maaoe CogepKAHUE KUPOB, HAMPUs U caxapd.
Coraacno Marketreportfinder.com, B nepuog c
2007 no 2011 rr. oxugaemcs gaibHeluiull pocm
npogaX NPOGYKMOB Hepe3 MOProBble ABMOMAMbl
B CBA3U C NpegnoAaraeMblM poCmoM NApPKA MAQWUH
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Totally, there has been a slight drop of 1, 6 % in this
park within 2002 and 2006.

The same data say consumers spend £ 1.5 billion
through the slots these machines annually. In addition,
8 million cups of coffee and 2 million cups of tea are
vended every day. The vending industry uses 1.5
billion liters of water a year. With these data, an
average size business with 50 staff could be spending
more than 85,000 of its annual wages bill in time spent
by employees making their own tea or coffee.

The fastest-growing sector between 2002 and
2006 was other machines, which includes a wide
range of non-food and beverage items, such as
newspapers and magazines, personal care products
and condoms. Sales of cigarettes through vending
machines, traditionally one of the industry’'s bastions,
have demonstrated the slowest rate of growth since
2002 and are now according for a steadily declining
percentage of the market. Health concerns and the
removal of cigarette machines from some locations
by operators have contributed to the situation.

A number of new legislative measures are expected
to have an impact on the UK automatic vending
industry. These include: the EU directive on the
Waste Electronic Equipment (WEEE), which is the
main legislation applicable to vending machines at
the end of their life; The Restriction of Hazardous
Substances Regulations (RoHS) Directive, which
restricts the use of certain hazardous substances
in electrical and electronic equipment (including
vending machines); and European Food Safety
Regulation, which requires all food business to base
their food safety management on what are called
Hazard Critical Control Point Principles (HACCP).

From September 2007 (from August in Scotland),
vending machines in schools can only stock products
such as edible seeds, unsalted nuts, and fruit and
vegetables. No confectionery, chocolate or crisps
will be allowed and the only other drinks available
are water, milk, pure fruit juices, yoghurt and milk
drinks, low-calorie hot chocolate, tea and coffee.
To meet these requirements, many of the leading
vending companies have launched new ranges of
healthy option snacks, most of which have limited
amounts of calories, fat, sodium and added sugar.

In Marketreportfinder, they forecast that the sale
of products though vending machines will continue
to rise between 2007 and 2011, as the number of
machines in use increases further and the range of
products that can be purchased continues to widen.
The introduction of more healthy options to vending
machines should also help to increase their appeal to
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U paculupeHueMm accopmuMeH-
Mma NPOgyKIMoOB, BKANOHAA MAK
HasblBaeMmble 3goposble. Bce
3mo CNOCOOHO NOBHICUMb NPU-
BAEKUMEAbHOCMb  BEHGUHIA
gAsi nokynameael, pABHO KAK
U MmexHU4ecKue yCOBEpUIeHC-
MBOBQHUA, BKAIOUQS. CUCMEMBL
Oe3HaAUYHOU ONAGIMDL.

Kopoue rosops, noka He
BUGHO, umo Mmorao Obl cgep-
JXKampb pocm aBMOMAMU3UpO-
BaHHOU moproBau. BenguHr
ocmaemcsi 30A0mMbIMU KONAMU,
Komopble MOAbKO U KJym gaAb-
Heliwel paspabomku. YHucaro
NPOJyKMOB, KOMOPbE MOXKHO
pEeaAu30Bamb 4epes3 aBmoma-
mel, pacmem no 3KCIOHeHMe,
HO U MPAguUUOHHblE HANUMKU
U NPogyKmbl NOKA He ucuep-
NnaAul CBOUX BO3MOXHocmel.
Ilocae BBOga B gelicmBue B
2007 r. HOBBIX 3AKOHOGAMEAD-
HbIX Mep MOXKem BhHpACMU
npuBAEKAMEAbHOCMb 3GOPOBO-
ro U CNOPMUBHOIO NUMAHUA.
Hem comHeRus, umo cmpaHa ¢
maxkoll NPOMBIWAEHHOU U 3KO-
HOMUUECKOU MOWbI CNOCOOHA
BOCNOAB30BAMbLCS ell gAsl BHE]-
peHusi B BEHGUHI' HOBbIX MeX-
HOAOrutl U Opranu3ayuu HOBbIX
KQHAAOB cObIMA.

B cuay Bcero BHIWECKA3AHHO-
ro, MOXHO cuumams Oygyujee
BeHguHra Ha bpumaHckux ocm-
poBax 0e300AGUHBIM, HEeCMOM-
psA HA B3gOpHbIU Xapaxkmep
mamouinell norogsl. Maro Kmo
yguBuAcs Obl, Y3HAB, 4MO 30H-
muk u3obpeau He rge-Hubygb,
a B Anrauu. Bo Bcsikom cay-
yage, UMEHHO 3geCh PaCNOAOXKe-
HA OGHA U3 CAMbIX OOWUPHbIX
cemeti aBmMoMamoB No npoga-
JKe 30HMOB, KOMOopas NPUHQ-
gaexxum Komnaruu Umbrolly.

Xyprnar Hostel Vending
(Hcnanus), 2008, m. VIII,

Ne 40 (mapm-anpeab)

Ilpu nogromoske cmambu
UCNOAb30BAAUCH MAMEPUQAABL:

Marketreportfinder.com;
Automatic Vending Association
(AVA); Galipedia; Eu'Vend [§

i a wider range
of consumers

a n d
technological
developments

| such as
cashless
payment
systems
should
similarly help

to boost sales.

X In  short,
5 there is
nothing that
seems to
be able to
hold back

industry’s growth. After all,
the vending is still a gold mine
waiting to be exploited as
regards the exponential number
of products that can be vended
through automatic machines.
Furthermore, it we talk about
the traditional drink and food
vending, the market seems
promising. The new trends
towards healthy and fitness
products, after the boost of the
new 2007 regulations, will help
to attract new customers, with
other sort of profile. Likewise, a
country with such an industrial
and economic level must be very
agile when the time comes to
adapt new technologies and
new vending channels.

Therefore, vending's future in
the Isles is cloudless, despite
the changeable British weather.
Likewise, if there was one place
there the umbrella vending had
to be invented; nobody should
be surprised if that place was
Britain. Umbrolly is the UK's
largest network of umbrella
vending machines.

Hostel Vending magazine
(Spain}, 2008, vol. VIII,

n° 40 (marzo-abril)

Sources:

Marketreportfinder.com;
Automatic Vending Association
(AVA); Galipedia; Eu'Vend [§

B PRI

INERTNOHHBIN
NoTeNEeNHBIN

[LENMITHAT

MY
paccnbuka

KasaHb

843 2/5-81-68 (10n.225)
pm@bulatovgroup.ru

www.bulatovgroup.ru

Buiciov



44

B cmamwe cgeaana nonblmka
pa3obpamucsi B peaalsix u nepc-
NEeKMuBAX UCNOAb30BAHUS BEH-
GUHTOBbIX yCmMpoUcms gasi MAc-
coBol gucmpuOlyyuu NPOGyKmMoB
U YCAyI, DnpegocmaBAsieMblX
3AEKIMPOHHbIMU NAGMEXKHBIMU
cucmemamu. B smom cexkmope
cocyujecmByOm mpaguyuOHHbLE
U UHHOBQUUOHHBIE CpegCmBd
goCMABKU YCAYT KOHEYHOMY NOM-
pebumeato. Hx gunHamuueckoe
B3auMogelicmBue B X0ge KOHKY-
PEHUUU 3a gOAIO DBIHKA obec-
newupagem nompebOumeAbCKui
Bbloop. COrAaCcHO meopuu Xus-
HEHHOro UYUKAQ NPpOogyKma, mep-
MUHGABHblE NAQMEXKHblE CUCMe-
Mbl, KomopbiM B Poccuu cBhiwe
4 aem, Haxogamcs HA cmMaAguu
3peAocmu: PhIHOK yXKe BOCNPUHSA UX Npeumyuiecm-
Ba nepeqg "NOXUAbIMU" KOHKypeHmamu, Morga Kax
6oree "MOAOGHIM” NPOGYKMAM NPUXOGUMCS OMBOe-
BBIBAMb MECMO NOYG COAHUEM.

B npegaaraemoll Bauwiemy BHUMQHUIO cmambe
b6ygem cgeAqHa NONLUNKA pA300pambCsi B PEQAUSIX
U nepcnekmuBaxX UCNOAb30BAHUS BEHGUHIOBBIX yCI-
policms gass MAQCCOBOU gucmpubyuuu NPOGyKMOB U
YCAYT 3A€KMPOHHbIX nAamexHblx cucmem (IIIC),
06CAYKUBQIOWUX POCCULICKUL CEKIMOP 3AEKIMPOHHbIX
naamexet.

B smom cekmope cocywjecmByrom mpaguiuOHHblEe
U UHHOBQUUOHHbIE CPegCMBA gOCMABKU YCAYT KOHEU-
Homy nompebumento (cm. Taba. 1). Ux guHamuuec-
Koe B3qumogelicmBue B X0ge KOHKYpPeHMHOU 60pbObl
3a goAl0 pblHKa obecheuuBaem nompebumerbcKull
BBIOOD.

Bom npumepnas xporoAorua 3BoAlOYUU cnoco6OB
6e3HaAUYHOU ONAGMbl MOBAPOB U YCAYT.

TpaguyuoHHble MEXHOAOIUU U UHCIMPYMEHIMbL NAQ-
mexa:

1991 rog — naamex B MAra3uHe ¢ NOMOWbIO Kpe-
gumHoU Kapmbl

1994 — naamesx xapmoti ¢ npegonAaieHHol cmou-
MOCIbIO (CKpemu-Kapmol), KynaeHHoU y guaepa
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An attempt is present-
ed to look into the reali-
ties and the prospects of
applying vending devices
to mass distribution of
the products and services,
providedbyelectronicpay-
ment systems. Traditional
and innovative means
to supply services to the

‘ final consumer are coex-
isting in the sector. Their
dynamic interaction in the
course of competition for
the market share provides
choice for the consumers:
according to the theory
of the product life cycle,
the terminal payment sys-
tems, more than 4 years
old in Russia, are now at their advantages over
their more elderly competitors, while the younger
products have to fight for their living.

1998 — srekmponmbili nAamex B OHAQUHOBOU (C
HenocpegcmBeHHbIM gocmynoMm B MHmepHem) uAu
ogaatinoBol (6e3 maxoro gocmyna) S11C

2000 — naamesx B agpec moproBo-CepBUCHOrO npeg-
npusmus (TCII) B cnequaAbHOM NYHKME ONAQIMbL

HHHOBaQUUOHHbIE MEXHOAOTUU U UHCMPYMEHMbl
naamexa:

2004 — naamex B agpec TCIT ¢ nomMowp10 NAGMEX-
HOTO MepMUHAAd

2006 — naamex B agpec TCII ¢ nomouipto MOOUAL-
Horo meaegoHa

2007 — naamexx B agpec TCII nymem 6ecKOHMAK-
MHOTO CUUMbIBQHUS UH@OpMAUUU HA NAGMEXHOM
ycmpoticmBe cneyuaAbHbiM Npubopom (pugepom).

Kax mbl Bugum, mepMUHAALHBII Ccnocob onaa-
mbl He SBASEMCA CAMbIM NOCAEGHUM NO BPEeMeHU
BO3HUKHOBeHUA. OgHAKO JKe, eCAl Mbl 00pamMuMcs
K meopuu >KU3HEHHOTO UUKAQ NPOJyKmda, KaK pa3
MepMUHAAbHblE NAGMEXHbIE CUCMEMbl, KOMOPbIM B
Poccuu nacuumeiBaemcs cBbliue 4 Aem, HAXOGSUNCA
HAQ cmaguu 3peAocmiu, KOrga pblHOK YK€ BOCIPUHSA
ux npeumywjecmsa nepeg 6oiee «NOXUABIMU» KOH-
KypeHmamu, B O BPeMsi KK 6oAee «MOAOGbIM» Npo-
gyKmam npuxogumcsi OMBOEBbIBAMb cebe Mecmo nog
COAHUEM.



Tao6a. 1. KpynHeiimue CeTH AOCTYyIa K COMAaABHBIM U KOMMYHaABHBIM YCA ;raM
(o cocrosiHuo Ha BecHy 2007 r ).

Heckoabko aem nHa3ag raaBa VISA CEMEA Ay
HaymoBcKu cgeAqr NPOrHO3, WMo 3aMedameAbHble
nepcnekmuBbl NO CO3¢AHUNO PO3HUYHBIX OQHKOB
OMKPbIBAIOMCA Nepeg COMOBbLIMU onepamopamu. Y
HUX y)Ke eCImb 3HQUUMEeAbHAst 6030 PO3ZHUHHBIX KAU-
€HMOB U CMAMUCMUKA PACX0gOB 3MUX KAUEHIMOB
Ha MOOUABHYIO CBSi3b, YMO BO MHOIUX CKOPUHIOBBIX
cucmeMmax sIBASIeMCsi KOCBEHHBIM CNOCODOM onpegeae-
HUS YPOBHA goXoga. A MOOUABHBIL meaedOH BNOAHE
MoXKkem ObUMb OGHUM U3 NAAMEIKHBIX UHCMPYMEHMOB,
KaK OQHKOBCKAA Kapma.

Ha npumepe nawell cmpaxsl Mbl Bugum 3HA4U-
MeAbHYI0 CmeneHb 0XBAmMa BWKHeUWWUux nogompac-
Aell cpepbl moproeau u ObUNA MOPTOBLIMU CEMSAMU U
cemaMuU yCAYT.

Bnpouem, ¢akmuuecku cemeBbX npoBaiigepos
ropa3go 6oablie. B mabaruue He yumeH, HANpuMep,
BeCh CeKMop meAeKoMMyHUKayul. A y ogHol Komna-
nHuu «EBpocems», nanpumep, B Poccuu cempb u3 3750
CaAOHOB cBA3u. 1o cymu, moproBble MoOuKu mMopro-
BBIX KOMNQHUU BBUIOAHAIOM DOAb (PPOHM-0PUCOB
onepamopos II1C.

CobcmBenno 2IIC maxoke pa3BuBaiom CBou cemu,
OgHAKO NOKA HE MOrym NOXBACIAMbCA CMOAb Xe
BBICOKOIL CmeneHblo 0XBama HaceAenus. AAst cpaBHe-
HusA: cucmeMma geHEeXHbIX nepeBogoB «IOrucmpum»
o6beguHAem COMHU NyHKMOB 0OCAYKUBAHUA NO Beell
meppumopuu Poccuu, cemb «CBOOOGHOU Kacchl»

Pecropanbl MakAOHAABAC 156

8 KpyIIHeHIIuX ceTel CynepMapKeTos, CYMMAapHO, brAIOYast dpaHIaU3UHT 4700
(«Ceapmott KonTureHT», «Ilarepouka», «llepekpecTok», «Kormenkay,
«M.Bupeo», «Mardaut», «TexHOCHAA», « DABAOPAAO»)

[Mpoune n1peAnpUsITHS PO3HUYHOM TOPTOBAM B IIEAOM 199 ThIC.
YHHUBEPCAABHBIE MAara3svuHbI 77 THIC.
anTeKku U nap@romep:dbie Mara3uHbl 18 THIC.
aBTOCAAOHBI 17 THIC.
raseTHbIe KHOCKHU 36 TrIC.
O06111€006pa30BaTEABHEIE 1LKOABI 63 TEIC.
AeTcKue Capbl 46 pIC.
Y9acTKOBBEIE OOABHUIILI ¥ TIOAMKAUMHUKU 7 ThIC.
OnopHble OYHKTH Y4aCTKOBBIX UHCIIEKTOPOB MUAUIIUHA 55 BIC.
IMTouTa Poccuu 50 _eic.
Otaenenus Coepbanka PO 20 TrIC.

cocmasasiem Ooree 2300 mepMUHAAOB camoobceAy-
JKUBQHUSI U NYHKMOB npuéma naamexelil. «Myabmu-
Kacca» obvegunsem boree 600 mepmunaros B 30
ropogax Poccuu. AelicmByem 6oree 1800 nyHKmMOB
Bblgauu HaAuuHbIX cucmembl CONTACT.

U3 nepeuucrenus Bcmaem BONPOC: @ HACKOABKO
NAOGOmMBOPHO pabomailom 3mu Cemu, MHOrue us3
KOmOopbIX 00Aagaiom 3aBUGHBIM OXBAMOM HACEAEHUA,
B NAQHE NPOGBIKEHUS U qUCIMPUOYUUU YCAYT AEKIM-
POHHBIX nAamexeu?

3ameuamenwHbili npumep — «Ilouma Poccuu». B ee
gecsimKax mblCsi4 omgeAeHull ecmb BCEro Aulllb gBd
NpogyKma, Max UAu UHa4e OMHOCAWUXCA K obaacmu
HQuiero uHmepeca (u mo He Be3ge): 5mo mepMuHaAbl
no OOCAYyKUBQHUIO NAACINUKOBBIX KApM (apeHga y
CBs3b0aHKa) U M.H. NYHKIMbl KOAMEKIMUBHOTO gocmy-
na (Komneilomepsl U 0bopygoBarue gas MHmepHem-
gocmyna, Komopbie 1aCMUYHO BbIKYNAEHbL, HACMUYHO
B3fIMbl B AU3UHT).

Heab3a Au Hachmumpb MHOIUE U3 NEePedUCAEHHbIX
cemell BEHQUHTOBbIM ODODPYJOBAHUEM CO BCIMPOEH-
HbIMU NAQMEXXHBbIMU CEPBUCAMU, 3HASA, 1WMO OHO gacm
3aBegoMO AYHULYIO OMJaiy, HeXXeAl CyueCmsyouue
DPA3pO3HEHHble CUCMEMbl MEePMUHAAOB U UHbIX yCIM-
poiicms?

HcxkatouumeabHoe 3HQUeHue umeem Cnocob
gocmaBku ycay. OIIC koHewHOMy nompeOumeAro.

VENDING BUSINESS, 2008/# 2-3
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Taxoe, Hanpumep, cpegcmao, KAK NAGMEXHBII mep-
MUHQA CaMOOOCAYXUBQHUA, npu cmoumocmu B 3000-
3600 goarapos okynaacst B Poccuu uepes 4 mecsiua. B
2005 r. 6p1r0 okoro 31 meicauu mepmMuHaA0B, B 2006
ux yxxe 114 myicay, a B 2007 r. npubaBuaock okoAo 120
mpicad. Cxoxue No NOPAGKY MmeMNbl NPUPOCIA OXKU-
gaiomcs U NO NPOTHO3AM HA 5MOM I'0g, NPUieM PbIHOK
euje He gocmur a0COAIOMHOIO HACHIUEHUSL.

Poccus no xoauuecmsBy BBOGA B 3KCNAYQMAUUIO
HOBbIX NYHKIMOB Npuemda geHer om HAaceAenus Noumu
He ycmynaem EBpone (mam 3a 2006 rog ycmaHOBAEHO
okoA0 100 mbicsiu HOBbIX MOYEK), HO CUABHO ycmyna-
em amepukanyam. B CIIA B 2007 r. nAQHUPOBAAOCH
OMKPBIMb OKOAO MUAAUCHA MEPMUHAAOB.

Ilporrosupyembili pocIm PbLIHKA MAKUX (BMOMAQ-
moB B Poccuu npesbluiaem gaxe NPOrHoO3bl HA pocm
CaMoro phIHKA A€KMpOHHbIX naamexxel. Ha oue-
pegu — NOBLIWEHUE YPOBHA NPOHUKHOBEHUA MAKUX
ABIMOMUMOB B PETUOHBL, ( MAKXKe HA HOBblE HUUlE-
Bble pblHKU MeranoaucoB. Hanpumep, rengupekmop
OIIC «KubepIlham» A Tpubos ommeuaem: «Cerogus
npuem naamesxetl om QuU3UYECKUX AUY HACIMOALKO
BOCMPeOOBAR DPBIHKOM, WMO 3MMOM CEKMmop pacmem
OYeHb GUHAMUYHO — 3MOMYy CNOCOOCMBYIOM KAK pAc-
WUpEHUe CNeKmpa YCAyI, npegaaraemMblx nompeou-
meAsM, MaK U OCO3HAHUE NPegnpUHUMAMEAMU BCeX
npeumyw,ecms NOGKAIOUEeHUS UX MOPrOBbIX U CEPBUC-
HBIX MOY€eK».

Cpegu u3BeCIMHBIX NPOEKMOB MAKOIO poga —
YCIMQHOBKA (BMOMQMOB COOCMBEHHOIO NPOU3BOYC-
mBa komnanuu OCMII B ogucax comoBoro onepa-
mopa MTC, cmpaxoBblX KOMNAHUl, cemsaX KUOCKOB
«Coro3neuams», «lL{Bemnbl», «MopoxeHoe», 6apax,
pecmopanax u kagpe. Kompopmno ceds uyBcmayrom
u mepMmuHaAbl nog 6pengom QiWi B MOCKOBCKOM
MemponoAumeHe.

HnmepecHoe pewenue Hallgeno gasi cynepmapke-
MOB U MOProBbIX cemell. ADOHEeHM CaM 3adHOCUM CBOU
gaHHble B @BmMomam, noAyiaem OAGHK CO WMPUX-
KOgOM, C KOINOPbIM CAM U npuxogum Ha kaccy. [lhamex
moburbHOMY onepamopy B SI1C cmanoBumcs, maxum
obpasoMm, ewe ogHuM moBapoMm. Pasmep naamexa B
MQAKUX ABMOMAMAX KPAmMeH HOMUHAAY CaMOU MeAKoU
Kyniopbl U COCIABAsiem MUHUMAABRO 10 pyOaetl.

Ommevuaromes onpegeAeHHble MPYygHOCMU Npu
NOGKAIOYEHUU K ONAQIme uepe3 aBmoMambl CaMo00-
CAY)KUBQHUSL KOMMYHOABHBIX YCAYT, 0 MOYHEee — cemu
ENPL]

Iloka HaceAeHUe HE CAUWKOM goBepsiem mepmu-
HAAQM KPYNHblE CyMMbl U KOMMYHOUAbHblE NAGMEKU.
Onaama mpaguyuoOHHBIM CNOCOOOM (HaAnpumep,
HOAUYHBIMU UAU NYMEM NOPYyYeHUs! HA CRUCAHUe
JEHEXHbIX CPegCMB NO eXKeMeCIUHbIM KOMMYHAABHBIM
NAQIMEXaM CO CBOero ciema B 6aHKe) 3aHacmyro eule
u becnaamna, mo ecmb HEe HAGO OMGaBamb geHbI'U 3d
nocpegruiecmso. [Ipasga, npu 3mom Alogu mpamsim
GONOAHUMEABHO BPDEMS U EHbI'U HA MO, Ymobbl goo-
pamacs go oghuca 6aHKa.
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Pacmem cmoumocms apengbt Mecma nog yCImaHoB-
Ky asmomamoB. B 2007 r. B IlemepGypre ogna mop-
roBpas cemb NPOBeAQ MeEHgep HA NpaBO YCMAHOBKU
aBMOMAMOB CAMOOOCAYKUBAHUS B CBOUX MOUKAX U
B35AQ 3a 3mo npaso no 4000 goar. NepBOHAUAABLHOIO
B3HOCA 3d KAXJYI0 MOPropyo mouky. I'lo om3biBam
MOCKBUYEl, eXeMeCAuHble CMABKU APeHghl MAakou
MOYKU GBMOMAMOM 3QUIKAAUBQIOM NOPOU 3d CyMMy
B 1500 goaa.! Bo3nuk gaxke BMOPUUHbIU PIHOK nNepe-
Ccgauu apeHgoOBAHHBIX NOG MEPMUHAAbL CaMOOOCAY-
JKUBQHUS MeCm.

Hepe3 smu xXe aBmomMambl CAMOOOCAYKUBAHUA
HOUUHQem OCyWeCMBASMbCS norauienue nompedu-
MEeAbLCKUX KPegumos.

IlepBOHAYAABHO CDPABHUMEABHO HEBbICOKUE
3ampambl HQ YCMAHOBKY MEPMUHAAOB HApPAgY €
omcymcmBueM Heo0X0guUMOCIU NOAYUEHUA AUUEH-
3uu Ha npuem naamesxel cnocodCmMBOBAAU B3PblB-
HOMY pocmy pblHKaA. [Ipu 3mom rocygapcmBso goAroe
BpeMsi HUKQK He KOHMPOAUPOBAAO 3MOm NPoyecc.

OcnoBroll Bexmop paszpumus II1C RbiHeWwHel
Poccuu, HaCKoAbKO MOIy Bugems, — beuleHas 60pb-
6a 3¢ mouku gocmyna K KOHEYHOMY MACCOBOMY
nompebumearo. Haneperonku pacmym mepmu-
Haabuble cemu. Onepamopst 311C, npogBuras cBou
MepMUHAABL, {OrOBAPUBAIOMCSA KAK O MOHONOAB-
HOM NpegAOKeHUU (3KCKAIO3UBHBIU npueM naame-
XKell meX UAU UHBIX KPYNHBIX NOAyuameAel), max u
0 MOHONOALHOU gucmpubyyuu (Xoms, ecau ewe B
2006 u B Hauare 2007 r. gaXe B KDyNHbIX MOPIOBbIX
UeHmpax 3aiacmyro CIMOSIAU annapambl MOALKO C
OgHUM AOTOMUNOM, MO CETOGHA YNPABAAIOWUE MOop-
TOBBIMU UeHmMpamu KOMNAQHUU CO3HAMEABLHO Npego-
CIMABASIIOM GPEHGHOEe NPOCMPAHCINBO CPA3y gBYM-
mpeM KOHKYpPUPDYIOUJUM MEePpMUHAABHbIM CemaMm
OgHOBpEMEHHO). CAOBO «MOHONOAUA» HE CAYHAllHO,
xomsi, ckopee Bcero, GAC ne cgeraem cmolky HA
naamexxHblx onepamopos. Ilpocmo B Poccuu comHu
KDYNHBIX U MEAKUX OOWEHAUUOHAABHBIX U peruo-
HQABHBIX cemel, U NOKa mMecma xBamaem BceM. B
KPYNHbIX TOpOgax NOKA HENUCQHOe NPaBuAO Nouwla-
roBoli gocmynHOCMU GAbMEPHAMUBHbIX NAQMEX-
HblX ONepamopoB COOAIOGAemcs NOYMuU NoBCeMecm-
Ho. Korga priHOK O6ygem HAChlWeH, Hacmynum nopa
mexHoAoruyeckux yayuwenull. Ckawxem, s llmamax
HAy4uAUu annApamsl NO Bblgaie 6AHOYHOU KOABL NPU-
HUMa@mb BGOOGBOK NAQIMEXU NO KPegUuIMHbIM Kap-
mam. MHOTO(YHKUUOHAABHbIE (EBQlUChl NO3BOASIM
cuHepremuuecku UCNOAb30BAMb CyUWeCmByowue
cemu pa3HOro poga asmomMamoB. Aa u Hapawu-
Bamb (PyHKUUOHUA COOCIMBEHHO NAQIMEXHbIX Mmep-
MUHQAOB, goOaBAsist PYRKUUU, HOBBIX NOAyYameAel u
NOBBLIWASA UEeHbl 30 DPEKAGMHbLE NOBEPXHOCMU, MOKHO
ewje OHeHb GOATo.

Omgeabnoll npobremoll ABAsIemMCs UgeHmupuKa-
yusa NOAb30BaMeEAs NpU NOraweHuu nompeoumeib-



CKUX KDegquinoB uepe3 aBMOMAIMbl CAMOOOCAYKUBA-
HUA, KOMOpUs OCYyWeCMBAAEMCA NO NACNOPMHBLIM
GaHHbIM, HOMEPY OQHKOBCKOU KQPMOYKU UAU Kpegum-
Horo gorosopa. Mbl Hageemcsa B Oygyujux CIMAMBbX
nogpobHee 0OCMaHOBUMbCA HA 2MOU meme.

Hnmepecno ommemums, Ymo UHHOBQUUU B mep-
MUHGABHOM CEKIMOpe NAAMEXXHOTO PhIHKA, I'ge nepe-
CeKaomcsa unmepecbl (PuHAHCOBOU U BEHQUHIOBOU
ompacaell, OCyU,eCmBAAIOMCS, T'AGBHBIM 00pa30oM,
HeOQHKOBCKUMU OpraxHu3auusamu. Dmo SIBAGHUE —
yacmse 60Aee WuPOKoU MeHgeHUUU BblX0ga HEOAHKOB
HQ KOHKyPEHMHYIO APeHy NPegoCMAaBAEHUSl (PUHAH-
COBbIX YCAYT.

Kmo nomenyuarbHO u3BA€dem BbIrOghl U3 nepe-
men? CKopee Bcero, UHHOBAQUUOHHbIE CIapm-anbl. 3a
uell cuem? I'raBHBIM 00pa3oM, OmMo6GPAB YaACMb GOAU
PBIHKA U 3HQUUMEAbHbIU 06beM npudbiau y mpaguyu-
OHHBIX OQHKOB.

Aoxaag komnanuu Boston Consulting Group
(BCG, 2003 r.) nogmsepgua: 6QHKU cmMpeMUmeAb-
HO ycmynawom TIAOOQABHBIU pPBIHOK naAamexel
boAee rubKuM U A€rkuM HAQ NOGbheM CONEPHUKAM.
TI'unepmapkembl u pumetirepbl npegaaraiom OOAb-
ule ygoOHbIX U OoAee geuleBbIX YCAYr Ha mpagu-
UUOHHO 6aHKoBcKoM noae. BCG ommeuaem, umo
HBIHEWHUU Bbl30B OQHKAM HQ PbIHKE naamexet
— 3Ino Bepxywka aicbepra, Komopeli nomonum
OaHKU, €CAU OHU He nepecMompsim CBOX UEHOBYIO
cmpameruro, HA6op NPOGyKMoB, UHPPACMPYKMY-
Py U OmMHOWeRue K Hyxgam nompebumeaet. «[Ipu
camotl HU3KoU NPOUeHmHOU CImMaBKe 3a NOCAegHUE
48 aem, npegynpexgenHue K OQHKAM HQ DblHKE
naamexxel MPygHO HE YCABLWAMD. pedopmupyl-
me BaWy cmpameruio — UAU yBugume, KaK Bawu
goxognl ymexkaiom» — ropopum Hux Bunep, pykoBo-
gumeab npoexma BCG no raoc6aabHBIM NAGMEXKAM.
Ilo oyenkam BCG, 3a nepuog ¢ 2000 no 2010 r. pocm
gOAU SAEKIMPOHHBIX naameskeli CHU3UM YgeAbHbllU
goxog 6aQHKOB OM NPOUECCUHId NAGMeXell Hd OGHY
CgeAKy Ha mpemb.

B A1060M cayuae, ecau gaxe 3HQUUMEAbHAS 4QCHlb
naamexxell 3a NPOUECCUHI No-npexHemy Oygem
gocmasBambCs OGHKAM, KOHMPOAbL HAg CemsaMU guc-
mpubyyuu NAQMEKHBIX YCAYI, G 3HQUUIM U COOm-
BEMCMBYIOUWAsi 4acCMb GOX0goB, Bce OoAbule 6ygym
yxogump NpeumMyuleCmBeHHO B HEOAHKOBCKUU cek-
mop. BgymuuBsblll vumameAs yxe, gyMaio, NOHAA, 4No
BBIBOGbl 3MOr0 pPA3geAd OMHOCSMCS K 3APYyOEKHbIM
PBIHKAM SAEKMPOHHbIX naamexel.

ArobonpimHble pewlenus, obbequHaAlowue U3HA-
4QABHO BEHQUHIOBblE U JONOAHUMEABHblE NAQMEXK-
Hble (PyHKUUU, NPegAaraom makue KOMNAHUU, KAK
N&W Global Vending u Bianchi Industry.

Komnanus N&W Global Vending ra cBoux 3aBogax
B Umaauu u Aaruu npou3Bogum mMoOprossie aBMoMd-
mel nog u3Becmubimu Opengamu Necta u Wittenboryg.
Obaacmp cneyuaAu3quuu KOMNAHUU: TOPAYas U
XOAOgHAA ega, CH3KU, OQHOUHbIe U OYMUAUDOBAHHBLE
Hanumkuy, obopygosarue Ho.Re.Ca. Komnanus umeem
ogucnl B 8 cmpanax EBponsi, Aprenmune, bpasuauu u
Kumae u pabomaem B boabwie uem 80 cmpanax mupa
yepe3 cemb JUAEPOB.

Bcmpoennrvie B 060opygoBanue 6e3sHOAUYHbIE CUC-
membl onaamyl Zip u Zip Plus, ocHOBanHble HA OECKOH-
MAKMHOU MEeXHOAOIuU, UMENM MOGYABHbIU XUPUK-
mep (cucmema Moxem Oblmb JONOAHEHA 2A€MEHMA-
Mu, umobpl omBeuamb MpebOBAHUAM KOHKDEMHBIX
noAb3oBameneti).

Iloab3oBamenro mpebyemes MOAbKO OGUH O€CKOH-
MAKMHBL KAIOY UAU Kapma gAs Bcex geucmsul B
cucmeme.,

Komnanus Bianchi Industry — smo 600 pabomnu-
KOB HQ MpeX UMAAbSIHCKUX U OGHOM QUAULUCKOM 30BO-
ge, 12 puruaroB no Bcemy Mupy U NpOGaKu MOProBbix
aBmomamos B 6oaee uem 40 cmpanax mupa.

Bce asmomamsi Bianchi 060pygoBaHbl mexHOAOIueld
mukponpoueccopa Flash, nporpammupyemoti B cpege
Windows gas PC uau Palm PC. 3anameHmMOBAHHOE
nporpammuoe obecneyenue om Bianchi nossoasem:
3anporpamMMupoBamb MOProBhll aBmomam ¢ nepco-
HAABHOI'O KOMNbIOMEPQ, COeqUHUMb KHONKU BbOOPA
C AIOOBIMU NPOGYKMAaMu, COequHUMb uepe3 pasul
uHmepgetlic mopropplll ABMOMAIM € KOMNbIOMEPOM
uau Palm PC, no3Boasin ocywlecmBumb Nporpammu-
PpOBaHUE U NOAHYIO KOHQUIYPAU U0 MOProBOro asmo-
mama, Becnu pa3Hoo0pasHblll KoMMepuecKull yuem u
00OMEHUBAMbCS GaAHHBIMU.

Ilporpammunli KAlOu-unmepgelc no3poAsem
CHUMQmb € MOProBOro aBMoOMama UAU 3aBOgumb B
Hero gaHHble, B MOM HUCAe, C OOHOBA€HUeM napda-
MempoB Hacmpoliku, oOHOBAeHUEeM coobujeHul u
3arpy3koti KOHMPOABHBIX JAHHBIX HA 60 MaQWuH Ha
1 ratou.

Onucannble B nocAegHeM pasgeAe NPOrPAMMHO-
annapamuele pewlenust BROAHe MOrym cmams 6a301
gAfl NPeBPAWjeHUsl ONPDegeAeHHbIX AUHEEK BeHGUH-
TroBoro o0OpygoBaHUsL B KOMOUHUPOBAHHbIE BEHGUH-
TOBO-NAGIMEXHbIE MEPMUHAAbL, a cemeli MOProBblX
QBMOMAMOB — B KOHKYPEHIMOB CemsM MOHOPYHKUU-
OHUABHBIX NAQMEXKHBIX MEPMUHANOB.

TI'enxkun A.C. INhanema Web-gener B XXIBeke. — M.:
KnoPyc, 2008.

Aanuikun M. Hegobankunr // MoneyNews. 2007,
31 mas.

MapmpiHoBa T. BymM «MArasuHHOIO» 3Kcnpecc-
KpegumoBaqHUusi 3aeepuiuaci. Hauaacsa Oym kpegum-
HbIX Kapm // bankoBckoe obosperue. 2007. Ne 5.
DAeKmpoHNHbIL agpec aBmopa nyoAuKyeMol cmambli:
artem@genkin.ru 7
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Aptyp KocTraHpA0B, AMPEKTOp NpoeKTa «BeHAnHTr-
Anouuns», komnaunus «IpumaBena» (Mocksa)
{Oxonuanue; Hauaro B Ne1/2008)

Acnexmnl pyinka Benguura KHP

Tenepb no3BoAbMme NOgeAUMbCsi HAOAIOGEeHUAMU
pasBumus Kumalckoro pelHKa BeHguura. To, umo
pblHOK Kumas (BenHguHnra B mom uucie) OrpoMeH u
3aMAHYUB, 3HAIOM BCe, gaxXe, MHe KAKemcs, AIogu
gaarekue om 6Ou3Heca. B Kumae npucymcmByom
BCe Begyujue NPou3BogumeAu MOpProBuix ABMOMA-
MOB U KOMNAEKMYIOWUX K HUM (IlepequcAsmb UX
gaxe He 6yqgy, OHU nogpoOHO onucaHbl B Ne 3 XKyp-
Haaa “Vending Business” 3a 2007 rog.). B ueaom
MmeHgeHyUuUu pa3BumMusl QHAAOTUYHbl POCCUUCKUM,
HO omAudus, KOHe4UHO Xe, ecmb, Camoe 3amem-
HOe - 3In0 omcymcmBue mpefoBaHUA KUMAUCKUX
HQAOTOBbIX OPIGHOB yCIIGHOBUMb KACCOBblE anna-
pambl B MOprospele apmomamsbl. Bo-nepsbix, Auui-
Hull pa3 ybexxgaewbCssi B KpeQMUBHOCIMU Hauwleld
HQAOroBOU CAYXOBbl, BO-BINOPbIX — €CAU YX B CAMOU
boAbwioll (habpuxe mupa (Kakol apasemcs Kumati)
Hem makoul NPpaKmuKu — Moxem Oblmb, MAK OHO U
goaxno 6mmb? Ho ocmaBum 3mo Ha coBecmu poc-
culickol HAAOroBoOll, yMOM €€ HaM He NOHAMb.

Yem moxem Owimb uHmepeceH Kumaill u ero
PBIHOK gAsL pOCCUUCKOTO BEHGUHTOBOTO OU3HECMEHA
B bawxkaliwee Bpems? Aymaiwo, He owubych, npeg-
NOAOXKUB. He CBOUMU NOUCMUHE HEOODBAMHbIMU
nepcnekmuBamMu NPOogax annapamoB U UHTPegu-
enmosB. Pocculickue KomMnaHuu - 4y)Xue HA 3MOM

® VENDING BUSINESS, 2008/# 2-3

Artur Konstandov, Director, Vending-Japan
Project, Primavend Company (Moscow)
(end; started #1/2008)

Aspects of vending market in PRC

Now let me share my impressions concerning
Chinese vending market development. The very
fact that the market of China (including vending
segment) is huge and attractive is known for every
person, even very far from business. Practically all
world leading manufacturers of VMs and compo-
nents for them are present in China; I'll not enu-
merate them, they had been depicted in detail in
#3/2007 of the magazine. Generally the trends
here are analogous to those in Russia, though, of
course, some differences can be found. The main
of them is the fact that the Chinese tax agencies
do not demand to install fiscal registers in vending
machines. Here we have another chance to admire
the creativity of the corresponding Russian bodies.
And an idea comes 2 one’s mind: if such a practice
is absent in China — the greatest workshop in the
world — maybe it's not needed anywhere?

What can attract a Russian vending businessman
in China and its market in the nearest future? I dare
say not its unlimited prospects of buying vending
machines and ingredients. Russian manufacturers
are alien at this hc’iday of life — at least for the
observable future.

First of all the principle companies, including the
Russian, are closely looking at China as the place



npasgruke xu3nu. I'lo kpatineu mepe, B 0003pumom
OygyujeM s maKux He BUXY.

B nepByio ouepegpb BCe KOMNAQHUU (B MOM HUCAE
pocculickue) npucmampusawmca kK Kumawo Kak
K Mecmy npou3BOgCMBAQ geweBbX GHAAOIOB yxKe
3apeKOMEHgoBABWUX ceOsi MOProBblX ABMOMAMOB
Begywux npouspogumeael mupa. Kumatickux uHr-
pequeHmoB gAsl BEHJUHIQ 51 euje NOKA He BUgeA
— Xomsi CAyXu OblAU.

Kumatiysl - 6oabuiue cneyuaaucmsl B KONupo-
BQHUU U NOMOYHOM npousBogcmse. A RHaOAIOgaA
O4YeHb NOYUUMEABbHYIO KAPIMUHY MOIro, KK npu
NOABAGHUU HA CIMEHJAX BegyujuxX eBponelickux
npous3BogumeAeli HaQ NPOWAOrogHell BEeHgUHIOBOU
BbicmaBke B KeAbHe Arogell ¢ a3uamcKoll BHEUWHO-
CIMbIO COMPYGHUKU 3MUX CIMEHJOB OYKBAABLHO IDY-
gbl0 3ACAOHSAAU CBOIO NPOJYKYUIO U OMKA3bIBAAUCH
ee geMOHCMpupoBamb. TOABKO UCNOAB3YsL BUBUMKU
gpy>KeCmBEeHHOU KOMNAHUU U BBbICHLAQSL HA gOObI-
BaHUue UHQopMayuu
npegcmaBumeaell ¢
eBponelickoll  BHEW-

HOCIMblO, Kumatlickue

KOMNQHUU MOIAU NOAY- oy
qump HY)XHYIO UHGQOD- -
mayuio. A no-gpyromy
— HY HUKQK.

Mmt NpoBOgUAU
uccaegoBaHue  BCEX
Kumatickux  npous-
BogumeAel BeHgUH-
TOBbBIX  QNNAPAMOB. s
Ilybaruka ama xomb u
pasHoulepcmHasn, HO
«NABIBYWAsl» B pAMKAX
HECKOAbKUX MEeHgeH-
yui.

Camoe KpynHoe
HanpaBAeHUe — Npou3-
BOGCMBO QBMOMAMOB
Nno npoga’ke HANUMKOB
B OQHKAX u OymMbLAKAX.
Kax npasuao, kumat-
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where cheap analogs of the well proven machines of
the leading manufacturers can be found. As for the
Chinese ingredients for vending, I didn't see any
yet, though some rumours circulated.

The Chinese are great experts in copying and
mass production. I had a chance to witness a most
instructive picture at the last year's vending trade-
fair in Cologne: immediatel as Asian looking peo-
ple came up to the booths o- leading European pro-
ducers, the exhibitors rushed to screen the exhibits
with their bodies to prevent possible observation.
To get the necessary information the visitors from
China had to use people with European appea-
rance, preferably supplying them with visit cards of
some friendly company.

We investigated practically all Chinese VM
manufacturers. 11is people is rather diverse, but
following several main trends.

The main of those directions is production of VMs
for selling canned and bottied drinks. Usually this
kind of Chinese produce is a compilation of South
Korean or, more often, Japanese, ten years' old ana-
logs. The companies concentrate at production of
relatively cheap machines, supplying them, firstly,
to USA and, secondly, to South Koreaq; the latter are
also rather numerous. I had no chance to evidence
their supplies to Europe, though I saw the booth
of one of Chinese OEMs at Eu'Vend in Cologne;
the equipment looked ratner old-fashioned, but
provided with devices for distant control and moni-
toring.

There is an evident exclusion from the category
— the equipment produced at enterprises in Dalian
and Hangchou jointly owned by Fuji Retail Systems

Leng “ons
10.000

Philip-ine
3000

Mele yeie
14.000

Indonesia
2,000
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CKUue aBmoMambl mMmAakKo-
ro poga — KOMNUASAUUA
I0KHOKOPEUCKUX, a uawe

BCero - ANOHCKUX aHAAOIrOB N

10-remneti, a mo u 6oaee,
gasHocmu. Komnanuu cne-
YUAAU3UPYIOMCS HA Npou3- ,
BOgCmBe He CAUULKOM gOpoO-

rux MQUWUH, Komopble, no J

UX CAOBAM, NOCMABAAIOM B

nepByilo ouepegb B CIIIA,

mHoro - B KOxnywo Kopero.

IlocmaBox B EBpony s He

Bugea, xomsa B Keabne na Eu'Vend Oba cmeHg
OgHOro u3 npou3BogumeAel, npasga, 06opygosa-
HUe NpPegaaraAoCh CUABHO ycmapeBuiee, xoms U
OCHQUjeHHOe ycmpolicmBamMu meAeMempuu u guc-
MAHUUOHHOI'0 ChbeMa UHpopmayul.

Hckarouenue u3 smoli Kameropuu, KOHEUHO XKe,
COCIMABAAIOM COBMECIMHblEe ANOHO-KUMAUCKUe
npegnpusmus, B dacmHocmu, komnanHuu «Fuji
Retail Systems» (Anonusi)) u KpynHbIX Kumatic-
Kux Komnarui B ropogax AardHe u XaHwxoy.
IpousBogcmBo U KQuecmBO MAM HA CAMOM BbICO-
KOM yPOBHe, U€HA KumaicKas — 3Mma «rpemyqas»
CMeCh NO3BOASlem BblgepXuBamb SANOHCKOU KoMna-
HUU Cepbe3Hyl0 KOHKypeHnuyuro B AnonHuu, FOxnoi
Kopee, Kumae u gpyrux cmpaHnax IOBA.

Bmopoe HanpaBaeHUue —npou3BOgCMBO MOProOBO-
ro o60pygoBaHus NO NPOgaXe ropsiiux HANUMmKOB,

KQK HQNOABHOIO, MAaK
U HACMOABHOI'O UCNOA-
HeHus. KoauuecmBo
npous3Bogumeaeld
maxkoro o6opygoBanus
noMmenbule, YeM anna-
pamoB no npogaxe
HAnumxoB B OQHKAX U
OymBbIAKAQX, HO OHU KAK
pa3 gas pocculickux
Ou3HeCMEeHOB camble
UHmMepecHble (B CUAY
cneyuguxku pocculickoro pmlHKa). K coXaareHulo,
no mouM HabAlOgeHUsAM, Kpome Komnaruu S.M-
Coin, npousBogaueli cBoe 060pygoBaHue HA 3ABO-
ge B IllaHxae, nOKa mMoprosele annapamsl gpyrux
KumalcKuX npousBogumeiell He NpegcmapAsiiom
coboil Huuero uHmepecHoro . To Au Mbl He gopocau
g0 KOHMAKMOB C Cepbe3HbIMU KUMalicKumu npous-
BOguUMEASIMU (XOms gOAro U yNOpPHO oOWaAucCh CO
BCceMU — YK noBepbme HA CAOBO), MO AU Kumatybl
NOKQ He BUgAM CBOEro UHMepecd B POCCUUICKOM
PblHKE (B CUAY OPUEHMUPOBAHHOCIMU HA 3aNAgHble
PBIHKU U y30CIU gASt HUX CerMenma 060pygoBanus
gAsi POgMKU IOPAYUX HQNUMKOB) — HENOHAM-
Ho. Ho unmepecHbIX npou3Bogumenel ¢ XOpouwuM
accopmuMeHmoM u yeHamu s noka B Kumae He
nawea. To ecmp npousBogumeAu ecmb, HO NPO-
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and big Chinese companies. The production stan-
dards (and the quality) are very high there; combi-
ned with Chinese prices it results in an explosive
result allowing the Japanese company to with stand
serious competition in Japan, South Korea, China
and other South-East Asian countries.

The second direction is the production of hot-
drinks equipment of the free-standing and table-top
kinds. Here the manufacturers are not as nume-
rous, as in the segment of VMs for selling cans and
bottles, but still they look more attractive for the
Russian businessmen because of the observations
here the Chinese produce looks not very prospective
— perhaps with the exception of S.M-Coin Co. with
its production facilities in Shanghai. Either we are
undergrown for the contacts with serious Chinese
manufacturers (though we had a lot of persistent
contacts with all of them), or the Chinese do not feel
interested in the Russian market, is not quite clear.
Perhaps they are aiming mainly at the markets in
the West and consider the segment of hot drinks
too narrow for them — I don't know. What I know,
I didn't succeed in finding in China interesting
manufacturers with attractive proposals (including
assortment and prices). To be exact, there are some
OEMSs, but usually their produce is an oblate copy of
old Samsung or Fuji machines, the prices being com-
parable with the European ones. And of course there



gyKuusi — NAOXAs U ycmapeBwas konus Aubo mop-
ropplx annapamoB “Samsung” (IOxnas Kopes),
Aubo “Fuji Retail Systems” (fInorusi) - npu yeHax
CONOCMABUMBIX C MEMU, YMO NPegAAraomcs eBpo-
nelickumu npou3dpogumeasmu. Onamb JXe Bbl3blBA-
em BnoAHe 000OCHOBAHHBLE COMHEHUS CNOCOOHOCMb
Kumatlickux KomnaHull obecneyuBamb rapanmulii-
Hoe 00CAY)XUBQHUEe U CHAOXeHUe 3anuacmsamu poc-
culickux xomnarutl. FHaue OBUUHKAQ BbIGEAKU HeE
cmoum.

B kauecmse uamrocmpauull K npe3eHmayuu npu-
BOJXKY HEKOMOPYI CMaMucCMmuKy NO KOAUYeCmBY
aBMOMamMoB, ycmaHoBAeHHbix B KHP u cmpanax
FOro-Bocmounoti A3uu (no gaHHbLIM KOMNAHUU
FRS), a maixe ¢omo pearbHO YCMAHOBAEHHbIX
MauiuH. B gonoanenue B yugpam, npuBegeHHbIM
Ha guarpammax, coobujaro, umo B KHP, no pa3Hbim
UCMOYHUKAM, YCMAHOBAEHO om 35 go 60 mbicsau
aBmomMamoB; NpeodAagaiom CHIKOBble MAWUHB,
ycmanoBAeHHble B 06UjeCMBEeHHbIX MECaxX.  [f

are some doubts whether he Chinese companies
would be able to provide adequate warranty service
and supply of spare parts t» Russia. Otherwise the
game ain't worth the candle.

To illustrate the presentation I enclose some
statistics on the number of VMs installed in China
and SEA countries (thanks to the courtesy of Fuji
Retail Systems, Japan), as well as some photos of
machines really installed. In addition to figures at
the diagrams, I'd like to inform the readers that,
according to different sources, there are from 35 to
60 thousand VMs installed .n PRC; snack machines
in public places dominate. [
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Apmyp KocmangoB, gupekmop npoexkma
«Bengunr-Anonus», komnanus «Ilpumaseng»
{(Mocksa)

Ilpogorkas oyenuBamps BO3MOXKHOCMU NPOGWK
BEHQUHIOBBIX (NNAPAMOB QPYXE€CMBEHHbIX HAM
nocmaswukoB (komnanuli “Fuji Retail Systems,
Japan” u “SM-Coin, China”) B gpyrue, nomu-
mo Poccuu u cmpan CHI, peruonnl, mMbl pewuiu
OUEHUMb CUMYQUUI C BEHGUHIOBHIM DBIHKOM B
Typuuu. A umo - 60ABWAA, QUHAMUYHO pA3BUBQ-
OWAACS CMPAHA, NO cmamucmuke - OOAbUIUHC-
mMBO HEMAAEHbKOTO HACEAEHUs CMPaHbl { 0KOoAO 68
MAH 4€A0BeK) COCMABASEM MOAOGEXD, ONAQUUBAMD
YCAYru BEHGUHIQ Yacmb (U HeMaAds) nompeoume-
Aell B COCMOsIHUU, NOMOK MYypPUCMOB NPUAUYHBIU.
Tak umo Bpoge KaK OCHOBHbIE YCAOBUS AL PA3BU-
mus BEHgUHra npucymcmsyiom. Onsamb xe O0Ab-
wol onsim pabomsl C MypeyKuMu KOMMepCAHMaml
(xomsi u B gpyroii cipepe) garom noBOg OUeHUBAMb
mypeyxuli PplHOK KOK NepCneKmuBHbIU.

B xoge npebrniBanua B Typyuu MHE YGaAOCh
nocemumsp HECKOABKO DA3HBIX €€ PETUOHOB, 0 €CAU
KORKpemHee: CmaMOyA (OGUH U3 KOHOMUYECKU
pasBumpelx ropogoB Typuuu), Anmakuioo (ropog
npaxmuuecku Ha rpaHuue ¢ Cupueli) u Airaruioo
{Kypopmnoe mecmo Ha tore Typuyuu Hegareko om
Anmaauu). 3mo NO3BOAUAO HE MOALKO hepeceib
BCIO CIIPAHY C CeBepo-3anaga Ha ro-BOCMOK, HO
U OUEHUmMb NepcneKmuBHOCHb PA3AUYMHBIU peru-
OHOB.

Ocobenno unmepecHo 6GbIA0 nocMOmMpems B
amom naaHe CmamOyA - OTPOMHBIU TOpog € OOAb-
wotl WUCAEHHOCIMbIO HACEAEHUS (NPUMEPHO, KAK B
MockBe), ¢ 6oabwIUM MYPUCMUYECKUM NOMOKOM
- yeM He “AakmycoBas GYMaKKa" BCEro BeHGUHIO-
BOIr'O PbIHKA CMPAHbI?

Ouenka cocmosnus 6u3zneca BEHGURIG NPOBO-
guAQCh He CAUWKOM cucmemamuuHo. Ho, opuen-
mupysce Ha cBoU onwkum pabomst B Poccuu, pewua
npolimuck No CAMbIM MPAGUUUOHHHIM MeCcmam
YCMAHOBKU MOProBblX aBmomamoB. M ¢ nepBbx
waros no CmamOyAy HAQUAAACh AOMKA pOCCUlICKUX
cmepeomunos. XKeAanue npoexamps He HA MAKCU,
a BOCNOAB30BAMbCA 4eM-MO 00Aee geMOoKpamuu-
HBIM, NPUHECAO NepBble HEOXUGAQHHbIE De3yAbIna-
mubl. Oka3kiBaemcs, ¢ BeHgunrom B Typuuu goBOAb-
HO XOpowo Ha obuwlecmBeHHOM mpancnopme. A
TrOBOPIO O AUHUAX MempO U CKOPOCMHOI'0 MPaMBasi.

B Cmambyae gelicmByiom mpu AUHUU NOG3EMKU,
npu4eM, 4mo UHMEepEecHO, He CBSA3QHHbIE MeXJy
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Artur Kostandov, Director, “Vending Japan
project”, Primavend Co. (Moscow)

evaluuting the prospects of selling VMs of the
friendly suppliers (Fuji Retail Systems, Japan,
S.M.Coin, China) to regions other than Russia and
CIS countries, we decided to look at situation with
vending market in Turkey. Just look at it: a large
and dynamically developing country; according to
the statistics young people constitute the majority
of a not so small population (about 68 min people);
a large share of the consuiners can pay for the
vending services; the flow of tourists is quite
decent. So it all looks like the main conditions for
vending development in the couniry are present. At
the same time the experience of collaboration with
the Turkish businessmen (though from another
segment) allows us to consider the Turkish market
as a prospective one.

During my presence in Turkey I had a chance to
visit different regions of it, namely: Istanbul (one
of economically developed cities of the country),
Antakya (a town situated practically at the Syrian



coboll - BeposimHee BCero U3-3a 60AbWOro KoAulec-
MBA QABMEPHAMUBHOIO MpaHcnopma (aBmobycos,
makcuy).

Ha naowiagu Takcum HAXogumcsi KOHEUHAS
CMAHUUsi MeMpONoAumenda (metro), OMKpbLLMoro B
2000 rogy (c coBpeMeHHbIMU, YUCMbIMU BArOHAMU,
gBWKyWUMUCs 0e3 OrAyWwawou,ero rpoxomda, npu-
cyulero Mempo MOCKOBCKOMY). M ygoOHO NnoAb30-
BamMbCsl, €CAU HYXHO nonacmb B HOBBlE JEAOBblE
patioHbl HA ceBepe ropogda.

Apyras Bemka - IMAK HA3blBaemoe “Aerxkoe
mempo” (hafif metro) - ugem om naoujagu Ak-capati
B 3anagHsle npegmecmbsi CmambyAd U OKQHUU-
Baemcs B asponopmy uMm. Amamiopka. Cmanuuu
A€rKo Halmu, OpUeHmMUPYsICh HA SMOAEMbL C OYKBOU
“M" B cuHeM Kpyre ¢ KpacHol cmpeaiol. 3moll
AuHuel ygooHO godupambCsa K FOPOGCKUM CIMEHAM,
a maKxe (nepeces HA JAEKINPUYKY) B KYPODIMHBLE
npuropogel Ha MpamoprOM Mope.

B Cmapom ropoge onepupyem Becbma ygoOREIU
ckopocmHolU mpamBal (modern {ram, uAu npocmo
tram), komopstl, B omauuue om nepugepuliHo-
ro “Aerkoro mempo” (Cc KOmopblM nepecexkaemcs
gBWX(ghbl), ugem go camoro mMypucmuiecKkoro yeH-
mpa, XeAe3HOgOPOXHOro Boksara Cupkegxu u
NAPOMHBIX NPUYAAOB Y naoujagu 3muHeRio. Ha
BUg mpamMBal noumu He omAudaemcs om “Aerkoro
mMempo" - maKue e cumMnamuiHble cepebpucmule
BArOHbl, nepegpuramoujuecss noumu OecwyMHO, U
gwKe nocagka myga O4eHb “MemponoAUmMeHOBC-
Kaa"”: BXOg HQ OCMAHOBKY-NAQM@OpMY OMMEUEH
Hagnucko “Giris” u mypHuKkemom, B Komopbhll cAe-
gyem onycmumb XemoH.

U nanocaegok - Twneaw (Tunel) B Betlioray,
CMApUHHAA, omKpeumas euje B 1875 rogy, mareHb-
KQsl AUHUSL BCEro C gByMsi CMAHYUAMU, B CyUHOC-
mu 3mo - nog3emublll (PyHUKyAep, eqUHCMBEHHbIU
BATOHYUK Komoporo gocmasum Bac om nabepex-
Holl 3oaromoro Pora k naowjagu Troneas.

Tax Bom, HQ BCceX 3MUX AUHUSIX, HA KWKol
CIMAHYUU CMOAM KPACOYHble BMOMAMbl NO Npo-
gaKe CHEKOB U HaNumkoB B OaHKaX. CHEKOBBlE
annapamsl NPOU3BOgCMBA TE€PMAHCKOU Gupmbl
“Wurlitzer” packpauleHbl B UBemd (KaK s1 NOHUMQIO,
KopnopamuBHble) mypeukol xomnanuu “Ulker”
U Npogarom KOHGUMEDCKUe U3geAus UCKAKHU-
MeAbHO €e NPOUu3BOgCmBQ; KOMNAHUA OblAQ OGHO
BpeMsi XOpOWO U3BECMHA HA DOCCUUCKOM DbIHKE.
“BbaHOoYHble"” aBMOMAambl NPOU3BOGCMBA AMEPUKAH -
ckoli komnanuu “Dixie-Narco” npegaararom mpa-
QUUUOHHBIU NepevueHb HANUMKOB NPOU3BOgCMBA
“Pepsi”. Y meHa cpa3y, rasgs Ha MAKYO CUMyauyuio,
BO3HUK BONpPOC: @ Kak xe nanumxku “Coca-Cola”?
Heyxeau mypeukoe nogpasgeaenue “Coca-Cola”
yCmynuaAo NAaAbMY NEepBEeHCmBA U DBIHOK CBOEMY
OCHOBHOMY KOHKypenmy? IlpurasgeBuiuch nonpu-
cmairbHee, OOHAPYXUA, 1MO B CHIKOBBIX aNnapa-
max "Ulker” BHU3y ecmb OMCeK, uepe3 KOmopkli

border) and Alanya (a resort at the Turkish south
not far from Antalya). It allowed me not to cross
the country from its North-West to South-East, but
to compary the prospect of the different places as
well.

It was most
interesting to have
a look at Istanbul
- a huge city with
population close
to that of Moscow,
with a great from )
of tourist — why not v

use it as a “litmus- _ ‘//
paper” for the ] a7 1 T
Tuikish vending l, |
market? |

I can’t call my | .
investigations [ l

of the market
very scientific
and  systematic.
Basing on Russian
experience, I just :
made up my mind i
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npogawomcss Hanumku B OQHKAX NOg HAQUMEHOBQ-
Huem “Cola Turka”. Ilpu 6auxatiwem paccmompe-
HUU OKQ3QAOCh, YIMO 3MOM HANUMOK NPOU3BOgum
ma xe “Ulker" (no auuen3uu au “Coca-Cola” - He
ymounsa). To ecmb Bce cmaao Ha cBou mecma. Hy,
umo xe - Moarogubl rocnoga u3 “Ulker” - “oxkyuuau”
HecAaabyro Hacmb phlHKA mpaHcnopma B Cmambyae
maxkumu Bom KOMOUHUPOBAHHbLIMU QNNApamamu.
Kcmamu, annapamsl 060pygoOBAHbL MOABKO MOHE-
MOoNpueMHUKAMU (1Mo, gyMaio, 3aMeMHO UX ygeule-
BuAo). OOMeHHbL KypC MOHembl B OGHY MYPEUKYIO
Aupy cocmagasiem 0,82 USD, u ee nokynameabHOU
CnocobHOCMU 0KA3bIBAEMCA BNOAHE OCMAMOYHO.

Iokoaagku om “Ulker” cmosim om 0,4 go 0,9
AUpbl. LJenb! Ha HanuMKU B GBMOMAMAX HECKOABKO
Bblllle, YeM B MarasuHax: yeHa o6anouku “Cola Turka”
u Bcell aunetiku "Pepsi” - 1 aupa. Ilpu cerograuiHeM
KypcCe AUpbl K JOAAGPY U gOAAQpA K PyOAIO NOAyHQ-
emcs, Wmo mypkam sma 6aHouka obxogumcs B 19
py0Oaell, maK 4mo UYeHa HANUMKA NPUMEpHO MAKAsl
e, xak B Mockse. B smom naane mml ¢ Typuuet
PABHBL (He 3HAIO - NAOXO0 3MO UAU XOPOWO).

C gpyroll cmoponbl, HQgo omMemumb, HMO
BeHguHr B Cmambyae, KAK MAKOBOU, yCIMAHOBKOU
annapamoB HA CMAYUAX Mempo NPAKMUUECcKU U
orparHuvuBaemcs.. B orpomMHomM BO BCEX CMbICAQX
(u no pasmepy, u NO AIOGCKOMY NOMOKY) a3ponop-
me “"Amamiopk” Auwb Koe-rge CMOSM CHIKOBblE
aBmomMambl gAs NPOGJQKU HUNCOB, Npu4eM annapa-
mbl HE KOMOUHUDPOBGHHbLE, @ UMEHHO MOAbKO (Al
quncos. ABmMoMamoB NO Npogaxe Koge u gpyrux
HONUMKOB 3gech 51 BOOOWe He BUGEA - DA3BAEUDCH,
0XXUugasi CAMOAem, C UX NOMOUbIO He NOAYHdemcH.
3amo NOAHBIM-NIOAHO BCSIKUX Kage (npucymcmsay-
em B mMoM uucae seszgecywul “Starbucks”), pecmo-
PGHOB, NepegBUXKHKIX NPUAABKOB U NDUAABOYKOB
CO BCAKUMU HQNUMKAMU, 3QKyCKAMU U NPOYUMU
NOAE3HbIMU gASl NDOE3XKAIOW,ETO Bew,amu.

OueHb NOXOXAs cumyauus ¢ HaAuuuem (mowu-
Hee, omCymcmaueM) moproBulX aBMOMAMOB B Cpe-
gu3eMHOMODCKUX ropogax: Aaranus u Anumaxus. Hu
B asponopme, HU B KDYNHbIX MOPIrOBbIX UEHMPAX,
HU B rOCygapCmMBEHHBIX YUPeXgeHUaX, HU B opucax
KoMNaHUll MOproBble AnNApambl HE CMOSM.

Mue kaxemcs, craboe pa3pumue BEeHJUHIO-
Boro 6usHeca B Typuuu umeem HECKOAbKO NDUYUH.
Bo-nepBrix, npoxogsa no yAuyam A06oro mypeuykoro
ropoga (MAAEHbKOro uAU OOABWIOIO), NOHUMAEWD,
ymo 0e3 egrl U NUMbsi HE OCMAHEUWbCS HUKOIga,
gaxke raybokoti Houbto. HesaBucumo om moro, rge
Bbl HAXOgUMeCh, BCErga BCMpPemsmcs. MQAEHbKUE U
He OYeHb MAAEHbKUE MATd3UHYUKU-MATA3UHbl, pec-
mopaHbl-Kape-Kapeweuku, equHuuHble NPOgaBUbl
6apaHOK, gHOHEPOB, AlOAsl-KebaboB B Oyake u Oe3s,
BapeHOU KyKypy3bl U BCSKOTO DQ3HOTO IIPOYEro,
YeM MOHO ymoAumb roaog u xaxgy. Ilpsmo Ha
yAuue u B rAyOuHe nomeuwjeHus CMOSM XOAOGUAbB-
HUKU (Aapu) - ¢ pupmeHHOU packpackol: "Pepst”,
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to visit the most trcditional places used to install
vending machines. And I must admit that my first
steps at Istanbul sa.l started to break my Russian
stereotypes. My decision to neglect a cab and use
some more democrctic kinds of Iransport brought
an unexpected result: it's OK with vending at the
Turkish public transport! By the latter I mean local
subway and high-speed fram lines.

There are three underground lines in Istanbul;
what is interesting, they are not interesting and
hence there are no change stations. Perhaps this
is thanks to a lot of alternative transport — buses,
cars etc.

The metro line launched in 2000 is provided
with modern ana c!ean carriages moving without
deafening ramble typical of Moscow subway. The
line can be used conveniently to get to the new
basiness northern district from TaximSquare.
Another line — the so called "nafif” (light) metro
goes from AK-saray Square to the western suburbs
and ends at Ataturk airport. The stations are easily
identified by the emblems with M letter at a blue



“Coca-Cola” u 6e3 - ¢ pa3HOOOPA3HBIMU HQNUM-
kamu. Bcerga MOXXHO npsAMO Ha yAUuUe UAU B CAMOM
Kaghe (Bce 3aBucum om pailoHa) nOAyuumb “MmioAb-
NAHYUK" 4as UAU YQUWeEeUKy BEAUKOAENHOro (Ha Mol
B3rAsig) mypeuykoro koge u mym xe npucecmb
3a CIMOAUK gAfl UX NOTAOWEHUS, C BOCIMOYHbIMU
caagocmsamu uau 6e3 onbix. To ecmb, noBmopsiio,
BO3MOXHOCMb YMo-HUOYgh CheCMb UAU BhINUMD B
Typuyuu ecmb 6YKBAABHO HA KAKGOM Wlary, npuiem
NO BNOAHE NPUEMAEMBIM UEeHAM.

Tax umo, gymaro, Wmo Npogaxa (UAU YCIMAHOBKA)
Koghelinbix aBmomamos B Typuuu - O4eHb u OYeHb
RHenpocmoe gearo. Camo omHoOuleHuUe mypoK K Koge
He MOABKO KAK K NOTAOW,EHUI0 BKYCHOU XUgKOCMU,
HO U KUK K CBOEro poga pumyaay, caMoO NOHsamue
cBoeobpasnoro 6penga “Turkish Coffee”, BKyc koge
u cama ammocgepa (“keligp”), conpoBoRgaroujas
CMQKOBQHUE COGepXUMOro HauledKu, C OYeHb KeAd-
MEeAbHbIM U NOUMU HEeU3MEeHHbIM 3aNUBAHUEM IA0Mm-
Ka Kogpe X0A0gHOU BOgol, B KOHUE KOHUOB HEBbICO-
Kas YeHa HA 4aWKy Mypeyukoro Koghe He oCmasAsiiom
nOBOga HagessMbCsi HA MACCOBble Nnpogaxu B Typuuu
Kogelinbix annapamoB. Xomsi, KOHEHHO, BCe B Mupe
NOCMEeNeHHO MEeHAEeMCs, MAK 4No NOCMOMPUM.

A Bom npogBurams B Typyuu asmomamsl no npo-
gaKe HAQNUMKOB B OQHKAx/OymbIAKAX (K npumepy,
sanonckue annapamst Fuji Retail Systems) - gyma-
emcsi, BNOAHe pedAbHO. He 3HQIO, KAK KOMY, d MHe
B Typuyuu coBceM He XOMEeAOCh B KAPY NAXOC NAMb-
gecam (geao 6blA0O B aBrycme) ugmu MuHym 15 go
OAWKaliwero Mara3uHa U NOKynama mam XOAOGHYO
BOQY UAU umO-HUOYghL gPYroe ymoAsIouee XwxKgy.
Hourklo, kcmamu, memnepamypa Xomb U NOHUXKE,
HO BCe DABHO (AsL PYCCKOTO 4eA0BeKd HeKoMop-
MHQ@s - U MOXe XO4emcs numb. A Bom Haauuue
MOProBoro aBMOMAmMa B XOAAe QNAPMAMEHMOB, Ige
51 OCIMAHOBUACS, UAU NPOCMO YCIMAHOBAEHHOI'O HA
yAuue - 6Aaro noroga no3poasiem, ObAO Obl OYEHb
gaxe kcmamu. M gaxe ecau Obl, K npumepy, ynpas-
Asrowjutll 3moro goma "HaKpymuA” K 06bluHOU UeHe
HanumkoB eule npoueHmos 30-50 - s 66l BCe PABHO
Kynua. Korga oueHps xouemcs nump U Xapa HeCyc-
BEMHAA - COPAQCUUWLCA U He HQ MakKoe, AHGAOTUHHASA
cumyayus ¢ yCMAQHOBKOU annapamoB HA NASUKE
uAu 'y baccetina. Xoms u eCmb HA KAKGOM NPUAUU-
HOM NASLKe UAU bacceliHe npu omeAe BO3MOXHOCb
3axaszamse y 00CAYKUBQIOW,Er0 NePCOHAAd HONUMKU
- HQAUuUE annapama y>XK moyHo Okl He NOMewao.

Ho mym ecmb 0gHO HO. B omeae (roBopio o mex,
rge OblA) Bac Bcerga goBOABHO ObICMPO U Kauecm-
BEHHO obcayxam B 6ape, pecmopaHe npu omeAe
UAU Bbl QMU MOJKeme BOCIIOAb30BAMbCS YCAYTAMU
MuHu-0apa B Homepe. Hayenka B omeae Ha Hanum-
Ku/egy (no cpaBHeHUIO C UYeHamu B OAU3AEXA-
ujeM Mara3uHe) GoBOAbHO BBICOKAS, U €CAU gaxKe U
6ygem ycmaHOBA€H BeHGUHI'OBbLU QNNApam B XOAAE
roCmuHUUbl - NOCEMUMEAI0 Hem 0cobol pa3Huubl,
rge nokynams - B QBMOMame UAU B PeCMOpPQHE.

circle with a red aiiow. The Iine caa bring the
passengers to the old city walls; changing to the
suburban electric trains, one can get to the beaches
of Marble Sea.

The down-town is provideu witn a very
comfortable high-speed tram (“modern tram", as
they call it), connecting the tourist centre, Sikeji
railway station and the ferry piers at Eminenu
square. Its cars look very much like those of
light metro — nice looking, silvery and practically
noiseless moving. The entrance to the platform
looks also metro-like; it's marked with inscription
“Giris” and token-accepting turnstiles.

And, to end with, there is a short antique (opened
in 1875) “Tunel” line, having two stations only.
It's a sort of an underground funicular, the only
carriage of which will carry you from the Colden
Horn quay to Tunel Square.

And now: at all those lines, at every station there
are colorful machines vendiag snacks aud canned
drinks. The snack machines (Deutsche Wurlitzer)
are painted into Ulker Co. corporative colors and
are selling confectioneries manufactured by this
Turkish compaay that has been well known at the
Russian market. Can machines made by Dixie-
Narco Co. from US suggest a traditional set
of Pepsi drinks. Seeing this, I was going to ask
myself: couald it be that Turkish Coca-Cola yielded
to its main competitor? But then, under a closer
inspection I discovered there is a lower section at
Ulker snack machines loaded with canned drinks
brandea as "Cola Turka", produced by the same
Ulker Co. A good job done by Ulker who mastered
a significant part of the market using these combi-
machines.

By tne way, the macnines are equipped with
coin-acceptors only, making them much cheaper.
The current exchange-rate of Turkish lire is 0.82
USD, making its buying ability quite sufficient.

Ulker chocolates cost from 0.4 to 0.9 tires. Price
of drinks from VMs is somewhat higher than at
retail shops: Cola Turka and Pepsi cans cost a 1 lire
each — close to the prices in Moscow (I'm not quite
sure it's good or not).

It's worthwhile to note: vending in Istanbul is
practically limited by installation of dispensers at
subway stations. At the giant in all senses (by the
dimensions and by the passengers' flow) Ataturk
Airport only several snack machines can be found,
selling exclusively chips. No coffee machines,
no cans/bottles, no combies — only chips. The
cowpensation is the presence of all kinds of
coffee-shops (including omnipresent Starbucks),
restaurants, mobile and stationary counters ets.

The situation in meditesranian towns or Alanya
and Antakya is practically the same. VMs have
not been installed either in airports, or in large
shopping centres, state or business offices.

VENDING BUSINESS, 2008/# 2-3

- s 4 -

\/I]

57



58

Ilennt meHegxmeHm roc-
MmuHUUbKl Be3ge yCMAaHOBUM
OQUHQKOBO BBICOKUE - gaObl
He cmywamb rocmel pas-
Huyel u He mepsimb cOOC-
mBeHHY0 npubbiab. To ecmsb
gAsl cneyu@Aucma no BeH-
QUHIY noAe gesimeAbHOCmU
ecmb - mMym Kak C Xo3sie-
BAMU UAU MEHEJKMEHMOM |
omeAsl GOroBOpUWBCA. ..

Bmopoti momenm - Bonpoc
onaamsl mpyga B Typuuu i
(OObIUHO 3mMO mMOXKe OguH
u3 Kpumepues, NO KOMOPO-
My NPUHUMQIOM pewenue o
passumuu BenguHra). Ecau
ucxogumb U3 MOro, Wno BeH-
QUHIOBBLU annapam nNpu3BaH
3ameHuUmMb Co0Ol YeAOBEKA-
npogaBya HANUMKOB U €ghbl
u npuHecmu 3MuUM CAMBIM
XO0351uHy MOProBOro Mecmd
skoHoMulo, mo B Typuuu,
no-mMoeMy, 3mom aprymenm
pabomaem caabo. He Bepum-
Csl MHE, 4MO y meX Mypeyxkux
gegywex, Komopble Npogaiom
HA yAUUe pasHble OYOAUKU U
HQnumkKu K HUM, 3apnaama
maKas, 4mo BAQGeAbUy mym
JKe XOUemcsi 3aMeHUmb XUBO-
ro uYeAOBeKd MEeXAHUYEeCKUM
ycmpoticmsom. Hacmo, kema-
mu, maxou gegywka siBAsem-
Cfl eQUHOAUYHBIM BAQgeAb-
yem CBOU MUHU-MEAEXKU U
moBapa B Hell - MAK 1Mo Ko
ero 3aMeHum UuAU yBoAum?
Ogbuyuanmei B kagpe/pecmo-
pPaHax, BEPOSUMHO, NOAYHAIOM
goxog noboAblle mypeuxoro
gegywKu - HO MoXe He Qyn-
gaMEeHMAaAbHblE JEeHbIU.

Onsamp Xe, N0 MOUM HAOAIOgeRUAM, MypeyKue
MoOAOgBhle (U He MOAOgble ) Alogu Ugym B OpUUUQHMbL
He NO NPpUYUHe Moro, Ymo ugmu pabomams 6oabwe
HeKyga uAu om Kpatnet HyXgnl. B Typyuu ungycm-
pus obwenuma u 0O0CAYKUBQHUSA B HEM - 9MO gelic-
MBUMEABHO UHgYCmpus ¢ 60AbWOU OYKBBL, gaiowdas
BO3MOXHOCMb OOABUOMY KOAUYECMBY MYPOK 3apa-
6ambiBamb geHbIU HA CepBuce nocemumeael u
6bpimb “npu geae”. bpimb 0UYUAHMOM U 06CAYXU-
Bampb kAuenHmoB B Typyuu He 3a30pHO. AAst MYPOK
JKe noegaHue nuwju B oO0wWeCMBEHHBIX MECMAax U
BpeMANpenpoBOXKgeHue 3d “MIOABNAHYUKOM” uas
UAU Hauledkol Kogpe, CONpoBOXgaeMoe XOpowum
CepBuCOM - HeombeMAEMAsl 4acmb UX XU3HU. U
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I think poor development of vending business in
Turkey has seveial explanations. Firstly, walking
along the streets of any Turkish town, large or
small, you understand it is possible to buy food
ana d:iiiks anywhere and anytime, with acceptable
choice, quality and piice. And don't forget that
attitude of the Turks to coffee is not a mere
consumption of a liquid — it's a sort of a ritual.
Both the facts contradict to the possible mass
introduction of coffee mmachines in this country. Of
course the world tends to change — so let's wait
and see.

On the contrary, I think the promotion to the
Turkish market machines merchandising canned



BEHGUHTY 3gech YKOPEHUMbCS HENPOCMO.
Heckoabko pas 3ameuas, KaK u3 HAXOgAWweroca
psigom Kaghe/pecmopana B 6AU3AEXaAWee rocygapc-
IMBEHHOE YyupeXgeHue HANPABASACA oguuuaHm C
HOKphIMbIM CaA(pemKOol NOGHOCOM CO CIMAKAHUUKQ-
MU 4as (BO3BpAW,aACh ommygda uepe3 HeKomopoe
Bpemsi yxe ¢ nycmbimu). To ecmb U HQ yCIMAHOBKY
MOProBOro annapama B M3puu, NOAUYUU UAU gPYIOM
rocygapCmBeHHOM 3¢QHUU PAcCHUmblBamb 0CO00
(npu pacmoponHocmu X03fuHA OAU3AEKQULETO
xaghe) ne npuxogumcesa. C gpyroii CmopoH»bl, nocemu-
meAu y4peXgeHUs NUuMmb-eCmb MOXKe XOomsim, MAakK
4mo He BCe gAsl BEHGOPOB B 3MOM NAQHE NOMEPSHO.
Takum obpa3om, cumyauusa ¢ pa3BumueM BeH-
guHnrosoro ousneca B Typuuu He Bceasem OOAb-
woro onmuMu3Mda -"KaBarepuickum” HACKOKOM He
Bosbmewb. Ho, Kak ropopumcsa “gopory ocuaum
ugywuit”. Tpebyemcsi nAqHOMepHAsS, IPAMOMHASA
paboma. Bce xe Typuyus, KaKk OMMe41aAOCh, CMPAHA
HEeMQAEeHbKAsA, OCHOBHYIO WdCMb HACEAEHUS COCMAB-
ASIIOM MOAOgblEe AOGU (C YGOBOALCMBUEM NOAb-
3ylowjuecsi BCAKOTO pOga HOBAUUSIMU, K KAKOBBIM
BEHGUHI MOXHO 0e3yCAOBHO OMHeCmu), B CmpaHe
OCHOBHO€ BpeMs Iogd KApKO (UAU menao - KoMy
kak). Typeukas ungycmpus mypu3ma GOBOAbHO
passuma, B CmMpane OblBaem MHOI0 UHOCMPAHUEB,
NPUBBLIYHBIX K NOKYNKe uepe3 BEeHJUHIOBble annd-
pamel. Xoms, Hago ommemumsb, umo B Cmambyae
Hu B palione CyAmaHaxmem, HU B OKPECMHOCMSX
Atia-Cogpus, nu y 'oryboll meuemu, Hurge B gpyrux
“3HAKOBBIX" gASl UHOCIMPQHHBIX MYPUCMOB MecC-
max si He BUGEeA HU OGHOIO0 MOPIroBOro aBMOMA-
ma (kpome CINQHUUU Mempo, O KOMOPbIX 5 NUCAA
Bblle). Bce smu Kpumepuu OUEHKU PhIHKA CIMPAHbl
NO3BOAAIOM CYygumb O €r0 NepCcneKmuBax GOBOAbHO
ONMUMUCMUYHO, XOMA (paHMA3uU pA3ryAsimMbCs He
gamom. B Aaiobom cayuae cepbe3HO QHAAU3UDPOBAMb
BeHgUHToBhlU ppiHOK Typuyuu u npob6oBamb HQ HEM
nopabomamb mbl 6ygem. O cBoem onslme 00euw,aro
pacckasams. |

and bottled drinks (for example, VMs from FRS) is
quite a realistic task. Of course I grew in another
climate and not accustomed to + 50 °C, day and
night, out 1 hate the very idea tu spend about 15
minutes walking to the nearest shop for cold water
or something. If it were possible to make a purchase
at the lobby of the hotel or in the street nearby, I'd
be happy even if the price were 30-50 % higher
than usual. To make it possible some problems are
to be solved.

Problem # 1: If the machine in your hotel is owned
by the management, there's a high probability
the price will be more or less equal to that at the
restaurant or your mini-bar. If it's owned by an
independent operator, the result depends on his
agreement with the management.

Problem #2: The salary of the street-traders and
all kinds of vendors is not so high in Turkey to
stimulate their replacement by automatic vendors.

Problem #3: Working as a waiter and serve the
people is fundamental element of the traditional
Turkish way of life, where the people used to spend
a lot of time in coffee-shops or the like. And those
who provide them with good service each a public
respect.

I noticed several times how waiters from a cafe
or a restauiant carried tea or coffee to an office
situated nearby, so it would be not too easy for
VMs to compete with them. Of course, there are not
only civil servants present at those offices, but also
the visitors as well, so not all is lost.

Summing up my Turkish impressions I'd evaluate
the situation as following:

The promotion and development of vending
business in Turkey is possible, but to be successful
it will need a lot of competent and systematic work,
taking into account both the opportunities and
the national traditions. Still the chances pro are
positive, if we succeed combining sound analysis
with growing experience. .[§

* : ]
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— renepaabHblll gupekmop EBponetickoli BeHguHI-
accoyuayuu (EBA) c 1997 r. B samoM KaquecmBe 3aQHUMA-
AQCh WUPOKUM KPYTroM €BponeuicKux npobieM, BKAIOUAs
gupekmuBbl 0 mapkuposke CE, 3aKOH o0 npogykmax
numarus, BOnpockl ruruensl, 3goposba. C 1997 no 2002
I. 3QHUMQAAQCh NOGromoBKOU U NAGBHBIM NEPEXOGOM
BEHQUHI-UHGyCMpuU HA eBpo, gAsl Hero ell npuroguAuch
no3HaHus B obAacmu BaAugayuu MoHem u OGQHKHOM.
Ogroli u3 sacayr EBA B smom nepuog ABAsieINCs Mo, 4mo
ygaaock yoegumsb EBponelickulli Ljenmpob6aHK He neua-
mamp OGHKHOM gOCMOuUHCMBOM B | eBpo.

B 2004-2005 r.r. KamepuHa BO3rAQBASIAQ NPOEKIN CO3-
gaHus BcemupHOU BeHguHr-accoyuauuu, B KOMOPOM
EBA yuacmsoBara Bmecme ¢ NAMA — AmepukancKol
accoyuayuell BeHguHra u koge-ceppuca. OpuyuarbHO
BBA Bo3Hukaa B 2005 r., u ¢ mex nop r-xa I[lbssna coBme-
ujaem nocmel reHgupekmopa B EBA u BBA.

Ao EBA Kamepuna 7 Aem pabomaaa B EuroCommerce
— EBponetickoll opranu3ayuu po3HUYHOU, onmool u
MeXgyHapOgHOU MOProBAlU, rge ObiAQ COBEMHUKOM TeHe-
PAABHOI'O ceKpemaps, Begas BOnpocamu eBpO, NAGMEXK-
HbIX Kapm u public relations.

B mapme 2008 r. r-xa Ilbana nocemuaa Poccuio B
CBA3U C npoBegeHUeM BblCMABKU BeHgaxkcno, ogHum u3
pe3yAbmMamoB BU3UMA sSIBUAQCh GOTOBOPEHHOCMb C PYKO-
Bogcmsom HAAT o xorrexkmusBrnoM BcmynaeHuu B EBA.

3 umwas oHa Bwicmynuia B MockBe Ha 2-U
Mexgynapogrol Kongepenuyuu "HaruuHoe genHexHnoe
obpaujenue: MOgeAl, CMAHgapmsl, MeHgeHUuUu" ¢ gokaa-
gom o BaAaugauuu 6GHKHOM B MOPIOBbIX ABMOMAMAX U

ycmpoiicmBax gas COpMUPOBKU HAAUYHOCIMU. [§

has been the Director-General of the European
Vending Association since 1997. In this capacity
she has been dealing with a wide range of ruropean
issues, including CE-mark Directives, food law,
hygiene, health and wellness. Between 1997 and
2002, Catherine oversaw the preparation and the
smooth introduction of the euro into the vending
industry, and brought together detailed experience
in the area of coin and note validation. One of the
EVA services in this period is the fact it prevented
the Central Bank of Europe from introduction of 1
euro notes.

In 2004-2005, Catherine led the project in the
setting up of the Worldwide Vending Association
withthe US Vendingand Coffee Service Association,
NAMA, which resulted in the official launch of the
WVA in 2005. From that time on, Ms. Piana has
been CEO of both the EVA and the WVA.

Before entering EVA, Ms.Piana spent 7 years at
EuroCommerce - European retail, wholesale and
international trade organization, being its General
Secretary's counsil (problems of euro, payment
cards and public relations).

In March 2008 she visited Russia in connection
with the VendExpo trade-show; one of the results of
the visit was the agreement concerning RNVA eniry
to EVA.

On July 3 she made a presentation on
Banknotes'validation in vending machines and cash
sorting devices at the 2nd International Conference
on Cash Circulation. ¥
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1. Cmoumocmpb pasmeuweHUslT PEKAAMHbIX 1.  Price of ads publishment, euros (V.'™

Mamepuanos, py6. PO (6e3 yaema HAC). included)
. Ha Bnympennux cmpoHuuyax . Inner pages
TIhowags pexaar+Horo Cmoumocmn, pyo Ad module area, Price, euro
MOgyAs
171 (AY4) 16000 1/1 (A4) 540
/2 90n0 172 300
1/3 6700 1/3 220
1/4 2300 1/4 180
1/6 3800 1/6 130
1/8 2800 1/8 95
 [JenmpansiiLii parBopom « Central opening
(2 cmp. A4) — 56 000 (2 A4 pages) — 1900
e 1-aBHYy™TN. cmD. A{ — 29 000 * Fly leaf (1st inner page A4) — 830
» Ha o6roxkGx: « Cover pages:
1-a cp. - 35000 1st page — 1000
2-, 3-1 cmp. — 28 000 2nd and 3d — 800
4-9 2mp. — 31 500 4th — 900
. Ilpu nybaukayusx npegycmompena rubxas . There is a flexible discount system
cucmema CKugox. . NVA members are granted an addititional
. Ecau y Bac Hem romoBoro pekaamMHoro mogy- 5% discount
A, Bbl moxeme 3akazamsp ero y Hac. Cmoumocmsb . If you do not possess a ready ad module,
paspabomxu MOgGyAsi 3aBUCUM OM CAOXKHOCIMU, HO,  you may order it here. The price of the new design
KAQK NPABUAO, Haxogumcs B npegeaax 3500 — 5000  depends on its complexity, but usually lies
py0. (3a noaocy popmama A4). within E 150 (for A4 page).

B HOMeEpe YIIOMSIHYThI (PUPMBI 1 OpEHABI:

62

Action Park 29  Confida 2,7 Hudson's Coffee 38
Alawar 25,26 CONTACT 45 IAAPA 28-29
Allegra Strateqgies 37 Costa 37 ICS 12, 18
Antonio Zamperla 29 Covim 10, 11 IIso 30
AVA 41-43  Dixie-Narco 55-56  Import Trading 20-23
Bianchi 11,47  Donut King 36  Inflatable Depot 29
Boston Consulting Group 47  Ducale 11 Interlink 30
Brunswick Bowling & EAAPA 24-26, 60  InterCrim-Press 3
Billiards Corp 29  EELEX 406a  ISD 30
Bulatov Group . 30,43  Elton Games Ltd 30  Jamaica Blue 36
Burger King 36  Eu'Vend 6  Jamaica Coffee Shop 38
Cafe&Te 38 Eurogran 8-12, 42  Jeans Coffee 38
Cafe Nescafe 38 EVA 2,40, 61 Kraft Food 18
Cafes Valiente 38  Fabbri Group 29  Larom 13-14
Caffe Nero 37-38  FAS loba, 10, 11, 12, 27  Lavazza 9,11
Caffe Ritazza 38  Formtrade 206A  Mack Rides GmbH & Co 29
CashCode 22 Fuji Retail Systems 52-53, 54 Moser Rides Srl 29
China Vending and Kiosk Show 8 GAMEX 24  Muffin Break 36
Coca-Cola 56-57  Gloria Jeans 38 NAMA 8,61
Coffee Queen 18  Gulfood 17-19  Necta&Wittenborg 8, 10, 11, 22, 47
Coinco 22 Hostel Vending 39 NRI 22
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2. Texnuueckue mpeboBaHus K npegocmasAasie-
MBIM gAsi NyOAUKAUUU MAMEPUAATM.

. Ilogaua mamepuaroB B pegaxkyuio ocy-
wecmBAsiemcsi He NO3gHee, YeM 3d MecCay go BhX0gd
coomBemMCcmMBYOWero Homepa.

. Texcmosol mamepuaa npunumaemcsa B Word
(doc, rtf), Excel, txt.

. Haarocmpauyuu, pomorpagpuu — B IA€KMPOH-
HoM Buge (CMYK, paspeurenue He Hwke 300 dpi); gony-
CmuMO npegocmaBAeHUEe KaieCMBEHHbIX pomoomne-
9amKOB U CAQUGOB.

. Makempl pekAambl NPUHUMAIOMCA B CAegYIO-
WuX NPOrpamMmax:

Photoshop 5.0—9.0. @aiirw B popmame TIFF, CMYK,
300 dpi (grs BHeCEHUS KOPPEKIMYPbl B PEKAAMY PegakK-
yuell — ¢paiiabl B popmame PSD, cAOU «He CKAEEHbL» ).

Corel Draw 9.0—13.0, llustrator 7.0—12.0 (o6s3ameAsb-
Hoe coxpaHeHnue nog Bepcuo 9.0). Bekmopuble u3zobpa-
JKeHUs gO/UKHBL Oblmb NepesegeHbl B Kpusble (Curve).

Quark Xpress 3.0—7.0 (Collect ¢ npuaoxeHHbIMU
wpugpmamu).

. Mamepuar NpUHUMAEMCst HA HOCUMEASIX: GuC-
kembl 3,5", CD-R, CD-RW, DVD.

. Dopmam cmpanuypl: go obpeza — 215x300;
obpesnot — 205x290 mm, noaoca Habopa — 169x239.
Texcm u u3006paXxeHusl rOMOBOIO (CBEpCMAHHOTO) PEK-
AQMHOT0 MAMepuaAd goAKHbL Omcmynams om o6pe3Ho-
ro popmama ne mernee 10 MM C KQXKGOU CIOPOHML.

. @opmampbl MmogyAel, MeHbulux A4:

1/2 — 169x115,5 mm; 82,5239 mm.

1/4 — 82,5x115,5 mm; 169x56,4 mm.

1/8 — 82,5x56,4 mm.

. K pexramHBIM MOGYAsIM 3QKA34UK NPegocmasn-
Aslem aHAAOroBYyw uysemonpo0y. Ilpu omcymcmBuu
yBemonpobbl U3gameAbCMBO He Hecem OMBEeMCMBEH-
HOCMU 3a HEMOYHOCMb UBemonepegayu.

2. Technical requirements to the materials
submitted for publication.

. The materials to be published are to be
submitted to the editors not later than a month
before the planned publication.

. Texts are to be submitted in Word (doc,
rtf), Excel, txt.

. Pictures and photos are to be submitted
in electronic version (CMYK, resolution not lower
than 300 dpi).

Submission of high quality photoprints and
slides is possible.

. Ad modules are to be submitted in the
following modes:

Photoshop 5.0-9.0. TIFF, CMYK files, 300 dpi.
To make editorial corrections possible, please
use PSD files, the layers «not fused».

Corel Draw 9.0-13.0, Hlustrator 8.0-12.0 (must
be saved for 9.0 version). Vector pictures are to
be transferred into curves.

Quark Xpress 3.0-7.0 (Collect with prints
enclosed)

. Page size: before cutting 215x300 mm,
after cutting 205x290 mm, composition (type)
surface 169x239 mm.

The ready text and the images are to be spaced
from the after cutting size not less 10 mm at each
side.

. Module sizes less than A4:

1/2 — 169x115.5 mm,; 82.5x239 mm

1/4 — 82.5x115.5 mm; 169x56.4 mm

1/8 — 82.5x56.4 mm.

. It is highly advisable to submit rr #nalog
color-print sample. Without the latter the editors
are not amenable for the exactness of color
reproduction.

ODA 25 Vendltalia 2,6-12  Mungpun PO 4-5
OAA 29 VendLand 12, 20-23  Mup urp 24
Paulig 22 VISA 45 MHP 29
Pret a Manger u Eat 38  Wh MunzpruferBerlin GmbH 26  MXIIY

Prontofoods 11 WIZARD-M 26  um. C.I CmporaHosa 32-35
Rheavendors 11 Wurlitzer 55 HAAT 4-5, 10,15-19, 61
SAECO 11,18 ABS 8 OCMII/Qiwi 46
Samsung 53  ACIHEKT/ASPECT 44-48  Ilepexkpecmok 45
SandenVendo 20064, 11 Accopmu 8-12, 20-23, 40-42  IIpumaBeHg 50-53
Sarner 29  Ammpaxyuon 29  Ilamepouka 45
Segafredo Zanetti 38  bypamuro 25  PasAn 30
SIBA-Vending 10 BEK 29  PAITIA 24, 28-31
SIDA 8 Berng3kcno/VendExpo 2, 7,8, 49 CaBeaoBckuii

Sitos 12 Teiim- Tpalg 29  MawuHOCIMPOUMEAbHBLU

SM-Coin 34  AeHHUKOM 25  3aBog (CM3) 32-35
Starbucks 36-39  Kubepliram 46  Capmam 29
Subway 36  Koneliika 45  Céepbank PO 45
Ulker 55-56  Kpoxkyc Jxcno 24-26  Cmaiir-Okcno 24-26
Umbrolly 43  Auckom 35  Cmapmleiims 25
Unicum 10  AHT-yenmp 25  Cmuan-ABC 31
Uvenco-Invest 10 M.Bugeo 45 TEXHOMEAHA 25
Valeo firm 1o6a, 17, 27,306 Marnum 45 Sasgopago 45
Vending Japan project 54-59  MaxkAonaabgc 36, 45
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Hugopmauyuonno-anarumuyeckui
U PEKAGMHBIU KypHAA

HNsgaemca c mapma 2004 r.
Mocksa

Vupepurean:
3AO «OreprompanckoMniekm»

H3paTean:
C. P. IOpxanos

TAaBHBIH PpeAAKTOP:
U. A. 3omos

3aMecTHTeAh TAQBHOTO PeAAKToOpa:
E.C. Hlaymnan

PepakIHOHHBIA COBET:
O. I1. Boakos

A. @. Kum

A. A. Kocmargos
A. E. KpbiroB

. I0. Aynun

A. B. Maiicos

E. B. [loaywuna
B. A. Paxumckul
K. C. lupokos
E. IO. Anqux

Aapec pepakgum:
Poccus, 127422, Mockaa,
yA. Kocmakosa, 12, ogpuc 50-51

Tea./dbakc: (495) 610-2130
Tea.: (495) 913-4118

E-mail: editor@vendingbusiness.ru
editor-vending@mail.ru
editor.vending@gmail.com

www.vendingbusiness.ru

Maker, XxypoXeCcTBeHHOe
odopMAEeHHE, KOMITBIOTEPHAS
Bepcrka: 00O «Tuco ITpunm»
A. A. Horancen

OtneyaraHo B vt
00O «Tuco IIpunm»

Tupax: 1500 3k3.

OTBETCTBEHHOCTH 3a COAepXaHue
PeKAaM U 00 bSIBACHHIT HECET
PEKAGMOAATEAD.

IIpn nmepeneyarke CCHIAKA Ha H3AaHUe
o0s3aTeAbHa.

© 3A0 «JHeproTpaHCKOMIIAEKT»
3aperucmpupoBan Munucmepcmsom PD
no geaam nevamu,

meaepaguoBewanis U CPegcmB MACCOBBIX
KOMMYHUKQyui

12 gpeBpans 2004 r.

CBupeTeAbCTBO 0 perucrpanun CMU
TTHNe 77-17388

VENDING BUSINESS, 2008/# 2-3

Ilepsrlil B Poccuu uHGOpMAyUOHHO-
QHAAUMUYECKUU U PEKAGMHBL KYPHAA,
cneyuaAu3uUpyrOwulica Ha BONPOCAX
OpraHu3ayui MOProBAU, YCAYI U pas3-
BA€HEHUll ¢ UCNOAb30BAHUEM UBMOMAQ-
muuecKux ycmpoucma.

Cogepxum aHAAU3 PIHKA, 0630D MEKY-
wjux cobpimutl u Hopocmet BHympu cmpa-
Hbl U 30 PyOEKOM, BKAIOWAst HOBUHKU 000Dy~
gOBAHUSA, MEXHOAOTUU U UHIPEegUEHIMOB,
MOBAPOB, YCAYT, upM U Alogeli Ompacaul.

Brixogum 6 pa3 B rog (no uemnbM
mecauam). Tupax 1 500 sxk3.

’Kypraa pacnpocmpaHsiemcs B 60Ab-
wuncmse peruoHoB Poccuu, B YKkpaune
u gp. pecnybaukax 6pul. CoBemckoro
Coio3a, a marke psage cmpan EBpocoio-
3a, Kopee u KHP.

3AO « SHeprompancKoMnAEKm»
HWHH/KIIII 7726063807/ 772601001
p/c 40702810900100000831

B OAO «MHUnb» r. Mocksa

BHK 044525600

K/c 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069

Ilpu nokynke B pegaxuyuu 150
C gocmaskol B PO 185
C gocmaskoli B beaopyccuio,

Y3bekucmaH, CmoOHUK 210
C gocmaskoll B gp. CMpaHbl 230

The first Rrssian ini» ads &
anclyticrl magazine -~prcicl ~or at
the problems of trade secr: .~ and
~ntetainment bas«d «on LT tio
devires.

Contains market analv- " o w
of the current events apd thy v
at home and abrood, incindipg
novrlties in equipme nt, fechnelacier.
‘raredients, goods, sevic~s n~d the
p<ple of the sector.

Issu-d bimonthly (even mornthel,
Circulation 1500 copies.

Distributed in most of the reqgions
of Russia. in th= IJkraine and in oth~
ESIT republics, as well as in some TT.
conntries, Korea and China.

Epergotranscomplect JSC

Legal address:

11332A, Russia, Mnscow, Soumskny

proyezd, 21, 1-4

Inte rmediary bank: DEUTSCHE

BANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDEFF

Benebank: SAMPO PANK,
TATLINN, FSTONTA

SWIFT: FOREEE2X

Beneficiary: IBAN:

FHE893300333443690003

GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREFT,

SOMERSET WEST 7130,

SOUTF AFRICA

Bought at the editoric! office 150

Sent within Russia 185
Scnt to Belarus,

{Tzbe'kiston. Fstonia 210
Sent to other countries 230
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cy6nuMrpoBaHHbi (GbICTPOPACTBOPUMBIiA),
3epHOBOW,
MONOTLIR

I‘
1

KNacCUHECKit, BaHUNbHBIN, KapaMere,
, aMapeTTo, NeCHOM! opex, POM, TUPaMuCy,
i KITACCUKA—3KCTPa, aMapeTTo—3KCTpa,
$paHLly3CKuit BaHWNbHBIA, N1ATT3 Ma“uaTa

Cyxue CruBKM,
cyxue cnmeku CO cTabunbHOM NeHKow, s
MOROYHBIY Kamy4UHO TORAMHF,

KYPWHbIH,
MACHOIA,

Kappu

Tapping bebida blanca rica
{
% K/acCUHeckun, ! TAMOHHBIA, NEPCHUKOBbIRA,
: CIMBOYHbINA, 3 ane, bCUHOBLINA, MATHBIA,
CragKu, 3pA-rped, YepHblit HeCnaaKui,
Benviit HepHbIf MENKOMCTOBON

Hal CO BKYCOM NUMOHa,
nepeuka, MONOYHbLINA
KOKTEANb CO BKYCOM
KNyGHUKY, DarHunu,
6aHana, kode

150 mn, 70 MM, kop./Gen.

150 mn, 70 MM, Gex./6en.

150 Mn, 70 MM, Gen.

150 MM, 70 MM, Kop./Ben. pudn.
180 mn, 73 MM, kop./6en.

105 Mm, npo3pauHbiit
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