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Cygs no Bcemy, Ome4eCcmBEHHbI NAPK MAWUH «Npo-
JOBOALCIMBEHHOIO BEHGUHIA» (HANUMKU NAOC NPOYYKMbl
numanust) nogpacmaem npumepro Ha 20 % B rog. Ilpu
COXpAHeHUU mMeMNA Npupocma, Ha4 KOomopbll Moxem
NOBAUAMb B CMOPOHY NOBBIWEHUA PACWUPEHUE NPOU3-
BOGCIMBA OMEUEeCMBEHHbIX (BMOMAMOB, d B CINOPOHY
NOHWKEHUs — CNUCAHUE OMCAYXUBULEU CBOE MEeXHUKU,
HA goCmwkenue eBponelicKoll BOOPYyXeHHOCMU aBMoMa-
mamu Haweld cmpare nonagobumcst Aem geaguams. He
nopa Au nogymams, 4mo 6ygym npegcmasisims cobot me
NOAIMOPA MUAAUOHU BEHGUHI-MQWUH, Komopble O0ygym
BBegeHbl B 3KCNAYAMAUUIo 3a 5mu rogbl? IKCmMpanoAsiyus
— BeWb, KOHEYHO, He O1eHb HAgeXHAs1, HO xomsi Obl KaxKue-
MO MEeHgEeHYuU NPOCAequUMb XOMEeAOCh Obl.

1. K oueBugHbIM meHgeHUUAM OMHOCUMCS pAC-
wupeHue (PyHKUUOHAAbHBIX BO3MOXKHOCMel aBmoma-
MOB, KOMopoe, B 1aCMHOCMU, NO3BOASie YBEAUYUMb
KOAUHECMBO YCAYTI, NPeGOCMABAAEMbIX KAUEHMY, He
YBeAuuuBasi KOAUYECMBA ABMOMAMOB U, COOMBEMmcC-
MBEHHO, 3aHuMaemoll naoujagu. [Ipu smom cyuec-
mByem ecmecmBeHHblll npegeaA, orpaHuduBqrowjull
KOAUYeCMBO KHONOK, KAQBUWeU U m.N. OPraHOB yNPAB-
A€HUA, pa3Mew,aeMblx Ha (pacage asmomama. Omcioga
AOTUYHO BbUNEKaem pa3pumue HaAMemuBwWelcs yxe
MeHgeHyuUu nepexoga Ha CeHCOPHbIU 3KpaH (touch
screen) KaK OCHOBHOU OpraH ynpaBAeHusl MHOTOQYHK-
YUOHAQABHOU MQWUHOU, npuyem He3aBUCUMO OM Moro,
npogaem OHQ MOBAPbL UAU YCAYTU.

2. Caegyem oxugamb gaabHeUllero BHegpPEeHUs B
NPAKMUKy QBIMOMAMOB gASl PEAAU3QUUU ( U NPUTOMOB-
A€HUsl) NPOGYKMOB NUMAHUSA, OMHOCAWUXCSA K Kame-
ropuu NOAHOUEHHOU U 3gOpOBOU nuuwlu, B MOM HUCAE
ropauux 6ar0g. Kpome cyrybo mexHuueckux npoorem,
npu moM HeoOXOguMoO pewums BONPoC, 4eM 3aHsMb
KAUEHMA, OXXUgaiouwero romoBHOCMU CGEAQHHOI0 UM
3aKa3a. 3gech HQAUYUE BUGeogucnAesi OK43blBaem-
CA KAK HeAb3sl KCMAmu, NOCKOABKY HQ HeM KAUEHMY
MOXKem NpegoCmAaBAMbCA PDEKAAMHAS, UHGopMayu-
OHHQ UAU CNPABOYHAA UHGOpMayua.

3. Kax HU CmMPAHHO, HO, BUGUMO, K YUCAY MPYGHO-
npegcxkasyeMblx Beulell OMHOCUMCST MeMd BHEgPEeHUs
NPOrpecCuBHbIX YOPM ONAQMBl ABMOMAMU3UPOBAHHbIX
yeayr. C ogHOU CMOpPOHbL, npeumywiecmsa 6e3HAAUYHBIX
@opm onaamul oneBughbl. C gpyrolt CmopoHbl, MUPOBAS
CmMQmMuUCmMuKa CBUgemeAbCmBYyem O MOM, 4MO KOAU-
4eCcmBO HAAUYHBIX eHer, HAXOgsuuxcs B oOpaulenuu,
npogoaXxaem BO3pacmamsp (CM. HANPUMep, MamepUaAbl
KoHghepenyuu Ha cmp. 4). Tloamomy nporno3uposams B
obo3pumom Oygyuiem NOAHbI U NOBCEMeCMHbIL nepexog
Ha 6e3HAAUYHBIU paciem B BeHGUHIe ObAO Obl DUCKOBAH-
HOo. CKopee MOXHO oxugame qupphepeHyupOBAHHOTO
nogxoga K amol npobieme B 3qBUCUMOCIU OM Mecmd
ycmaHoBKu asmomama. Hanpumep, B obwecmBeHHbIX
Mecmax BO3MOKHOCMb PACNAQUUBAMBCA MOHemamu u/
UAU Kynopamu umeem ULGHC COXPAHUMBCHL...

OKOH4aRUEe KOAOHKU pegaxmopa Ha cmp. 44
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Judging from appearances, the domestic park
of food and drink vending machines grows about
20 % per year. If the rate of growth stays con-
stant, our country will need about twenty years
to reach the average European level of the popu-
lation provision by VMs. The assumption above
doesn't seem to be excessive since the rate may
be influenced by two opposite acting factors:
growth of domestic (Russian) production of VMs
and writing off of the machinery at the end of its
life.

Isn't it the right time to think what those one
and a half million VMs to be installed during
these yenrs will look like? Of course, extrapola-
tion is never very reliable, but perhaps some
tendencies could he traced at lerst.

1. One of the evident tendencies is the
expansion of the VM functional potential, which
allows, in particular, to increase the number of
services rendered to the client without increas-
ing the number of VMs installed and the area
they occupy. For all that there is a natural Iimit
of the number of the push-buttons and the keys
placed at the face side of the machine. It results
logically in development of the arising tendency
of transition to touch screens as the main control
means of a multifunctione! wmachine, whether it
sells goods or services.

2. A further introduction into the practice
of vending machines for cooking and selling
food is to be expected in the case of the so called
wholesome and healthy food, especiolly the hot
one. In addition to the specifically technological
problems, we have to deal here with a specific
task: to engage the client in some activities while
he or she is waiting for the order to be cooked. In
this aspect a video-display appears to be most
useful since it can give the client an opportunity
to perceive advertizing or reference information,
or get entertained.

3. Strange as it may sound, the rafc of infro-
ducing prospective kinds of payment belongs to
the hardly predictable aspects of vending busi-
ness. From the one side, the advantages of cash-
less payments are evident. From the other side,
global statistics show that the volume of cash in
circulation continues to grow (e.q. conference
materials at p. 4). Thercfore it would be risky
to predict in the forseeable future full and total
introduction of cashless payments in vending.
We could rather wait for different approaches
to the problem depending on the place of VM's
installation. For example, at public places pay-
ment with coins and/or bills has a good chance
to remain long enough. At the same time corpo-
rative conditions may be favorable for transition

Editorial's ending is on the p. 44
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3-4 uwwoasn B ITlpesugenm-Omeae (MockBa)
COCMOAAACH KOHepeH U, NOCBAWeHHAs: npodae-
MaM, CBA3GHHBIM C 00paujeHueM HQAUYHBIX §EHEr.
Opranudamopamu KoHgpeperuuu Obiau Accoyuauusi
PEruoHaAbHbIX O0aHKOB Poccuu u u3sgameabcKull
Komnaexkc «HMmepKpum-npecc», TreHepaAbHbIM
cnoHcopom — Coepbank Poccuu. B Poccuu mpa-
QUUUOHHO BBICOKO goBepue K HUAUUHBIM JEHbIaM,
B NOAb3y KOMOPBIX TOBOPUM UX YHUBEPCAAbHOCMbD
KQK NAQIMEXHOI0 Cpeqgemsad, AErKOCmb UCNOAb30-
BAHUA, 00A3amMeAbHOCMb K NPUeMy NPU BCeX BUGaxX
naamexel, QHOHUMHOCMb U, HUKOHEU, NpoOcmo
npuBkluka Arogell. CywecmByom euje gBa cepbes-
HBIX NpeuMyw,eCmBa HAAUYHOCMU, O KOMOPbIX yNo-
MAHYA Ha Kongpepenyuu A.B. IOpos, gupexkmop
AenapmameHnma HAQAUYHOTO (EHEeXHOro obpauje-
Hus IJb PD: Bo-nepBsix, ONAQMA HAAUYHbIMU CyUje-
CMBEHHO geweBAe CMOUMOCMU NAGMEXA C UCNOAb-
30BQHUEM KpPeguMmHBIX Kapm, BO-BMOPbIX, «HAAUY-
HBle geHbI'U — 3MO0 00513aMeAbCMBA UeHMPUAbLHOTO
OaHKQ CMpaHbBlL, KOMOPSbI, NO OnpegeAeHulo, HE
MoXem 0OQHKpOMUMbCS, MOTgad KAK SAEKIMPOHHbIE
geHbru npegcmapAsrom coOol IAaBHbIM 00pasom
0053ameAbCMBA KOMMepieCcKUuX OQHKOB UAU gPYTUX
pURAHCOBBLIX CMPYKMYP, A KOMOPbIX OAHKpOM-
CMBO HE UCKAIOUEHO»,

B umore, necmompsa Ha QKMUBHBlE GeUCMBUA
OaHKOB, BHe@pAWOWUX cucmembl ©Oe3HAAUYHO-
ro naamexa, 97 % naamesxell B Hawel cmpaHe
OCyUW,eCMBAAIOMCA HOAUYHBIMU geHbramu, Ooiee
moro, 97 % UuMewuwuxcs HA pyKax NAGMEXHbIX
Kapm ucCnoAb3yIOMCs UX gepKameAsiMU MOAbKO Al
OOHaAUYUBQHUA 3apabomHol naamsl. B Hacmos-
wee Bpema B Poccuu Haxogumcesa B obpawenuu 4,1
mpAH pyO., npuuem NOcAegrue rogbl 00beM geHeX-
HOU MACChl YBEAUNUBAEMCA KWKGbll I'og NPUMEPHO
nHa mpems. Ilo cpaBnenuio ¢ Poccuell pa3zpumbie
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On 3-4 July at the President-Hotel (Moscow) a
conference devoted to the problems of cash turnover
took place. It was organized by the Association of
Regional Banks of Russia and the publishing house
InterCrim-Press. The primary sponsor was Sberbank
of Russia. In Russia the trust for the cash has been
traditionally high; in its favour a number of quali-
ties speak, for example: universality as a payment
means, ease of use, compulsory acceptance in pay-
ments of all kinds, anonymity and, at last, simply the
habits of the people. There are also two important
advantages of cash mentioned at the conference
by A.V. Yurov, who heads the Department of cash
circulation, the Central Bank of Russia: firstly, cash
payments are substantially cheaper that those using
credit cards; secondly, "cash is the commitment
of the country’s central bank, which can’t become
bankrupt — by definition, unlike the electronic
money that are commitments mainly of commercial
banks and other financial structures, whose bank-
ruptcy can't be ruled out".

As a result, despite activities of the banks who are
introducing non-cash payment systems, 97 % of the
pay.nents in our country are performed using cash;
more than that, 97 % of the payment cards are used
by their owners only for cashing their salaries in.
Today 4.1 trillion rubles are circulating in Russia,
and during the last years the volume of this cash
mass has been increasing annually by one third.
Compared to Russia, the developed countries are
substantially ahead in introduction of non-cash
transactions; still about 60-70 % of the payments
there are performed using the cash. The volume of
money mass is also growing there; for example, the
number of Euro bankiotes grows about 8 % a year.
Hence the problem of the rational organization of
cash circulation stays (and will stay in the forthcom-



CMpPAaHbl CYyW,EeCMBEHHO NPOGBUHYAUCh B HANPAB-
AeHUU BHegpeHus 6e3HAAUYHBIX nAaameXxell, HO U y
Hux 60-70 % naamexel nPOU3BOGAMCS HAAUHHOC-
mblo, npuueMm o0beM geHeXHOU Macckl pacmem.
Tex, npupocm uucAa eBpoOQHKHOM COCMABASiEmM
8 % B rog. [Tosmomy BONpOC pauyUOHAABHOU Opra-
HU3QUUU geHeXHOro o0paujeHusi He ympamuAa U,
BUgUMO, B OAWKaQUWUEe roghl HE ympamum aKmy-
@*%::0CMU HU B HAWeU cmpaHe, HU 3a ee pybexxamu.
O.nCioga uAmepec K KOH(pepeHyuu, NPOABAEHHbLU
Cr..2HeCMBEHHbIMU U 3apyDEeXHbIMU NPOogeccuo-
o 1amu. U3 obuiero uucaa yuacmuuxoB (204) 16 %
ISUROQUAUCH HO GOARO 3apYOeXHBIX opranusayui
1 LUpM; € yYemoMm npegcmasumeaell ux ¢guaua-
122 B Poccuu 3apybexbe npegcmaBAfA KAXKgbll
wz=mpepmpili. becegbl ¢ yuacmHukamu ROKA3QAU,
™2 NO MHeHUK OO0ALWUHCMBA, K COCMABY MOTYm
{5,725 NPegbsiBAEHbl gBe OCHOBHblE npemen3uu: 1)
¢ ..00 bblAU npegcmaBAeHbl peruorkl (Bcero 10 % ),
2! cregHull BO3pacm ydaCmMHUKA NPUOAUKAACA K
neHc1oHHOMY. Tlpu BCcem yB@WKeHUU K cmapuemy
NOKJAEHUI0, OM HEro MPYygHO OXUgGamb HeCmaH-
gapnHbIX pewenud.

Heodxogumocmpb HOBBIX NOGXOgOB gukmyem-
Cs, B 4ACMHOCMU, MeM, Ymo OmpdcAb HAAUYHO-
gEeHEXXHOIo 0OpAUleHUs NPEeBPAMUAACh B JOBOABHO
3ampammyro. OMumenmsl, O0psCh ¢ ParbUILLBOMO-
HEMHU4eCMBOM, BbIHYKGEHbl UgMmU HA YCAOXKHEHUE
u cywecmBeHHOe YJOPOXKAHUE MEeXHOAOrull npous-
BOgCmM:2 OUHKHOM U MOHem, UHOrga HecopdsMme-
puUsloe ¢ HOMUHUABHOU CIOUMOCMBIO NAQMEXHbBIX
cpegecms. Tak, cebecmoumocmb 4eKAHKU MOHEM
M@AOro gocmouHCMBA B HaWlel CMPAHe HA NOPSAGOK
npepbliiaem Ux NOKyNAmMeAbHYH CIOCOOHOCMb.

OgHum u3 cnocoboB OrpaHU4UMbL pOCM GEHEeX-

ing years) actual both in our country and abroad.
Here is the explanation of the interest in the confer-
ence shown by the domestic and foreign profession-
als. From the total number of 204 participants 16 %
represented foreign compuanies; taking into account
those who represented their subsidiaries in Russiaq,
foreign banking community presented about one
fourth of all present. Speaking to the participants
has showa that the majority of them saw two main
drawbacks of the audience: 1) poor representation
of the regions (only 10 %); 2) average age of the
participants was very close to that of retirement. For
all the respect for the elder generation, it is difficult
to wait for any non- standard solutions from it.

The necessity of new approaches is demanded
because the branch of ccsh circulation became
rather costly. Emitting institutions combating coun-
terfeiting have to resort to intricate and costly tech-
nologies of banknotes and coins manufacturing;
sometimes (especially for low nominal value coins)
the cost of production is an order of magnitude
higher than their purchasing power.

One of the ways to limit the growth of the money
mass is to increase its turnover. For this end it is
useful to improve the logislics of cash circulation,
including acceleration of sorting, checking and
transportation of the money, revealing and remov-
ing worn and faked coins and notes. Thougr. the
numbe r of faked coins became negligibly small com-
pared to the turnover scale, it can’t be said about
the banknotes. If the quantitly of revealed faked
foreiyn notes has been practiculty stable for some
years, counterfeiting of the Russian banknotes is
characterized by a clear tendency to growth (see the
diagram). The abilities and the technical provision

VENDING 3USINESS, 2008/# 4



HOU MOCChL IBASIEINCSL NOBbLUIEHUE ee 000paquBae-
MOCMU, WMO ONPABYbIBACIN MEPONPUAMUSA NO YAYY-
WEHUIO AOTUCMUKU eHEXHOro obpawerHus. K num
OMHOCUIMCsL YCKOPEeHUe COpMUPOBKU, NPOBEPKU U
MPAHCNOPMUPOBKU NAUMEXHBIX CPEGCMB, BblBAE-
HUE U BbIBOG U3 00pAwWeHus Bemxux U (parbUUBbIX
MoOHem u Oanknom. Ilpu 3mom ecau KOAUYECmBO
arbWUBBIX MOHEmM yYNAAO O BEAUHUHbBl, NpPEHe-
Opexumo Maarol Ha poHe MacuimaboB geHEeXKHO-
ro obpaweHusl, Mo o0 GAHKHOMAX 3MOro CKa3amb
noKa HeAbss. Ecau o6bem parbmiuBoll 3apybexHoll
BAAKOMBL HA NPOMSIKEHUU HEeCKOAbKUX Aem OCma-
emcsi Ha cCmabOUAbHOM YPOBHEe, Mo (harbcuukauus
poccullcKuUX Kyniop uMeem YNOPHYH MeHGeHUUIO
K pocmy (cm. guarpammy). Pacmym cnocoOnocmu
U MexHU4eCKoe OCHQUJeHUEe NPeCMyNHUKOB, eCAl
paHbWE OHU 30HUMUAUCH NPEUMYUECMBEHHO UMU-
mayuel mex HOMUHAQAOB, NOGAUHHOCMDb KOMOPbIX
PEegKO KOHMPOAUPYEeMmCs HACEAGHUEeM, MO Mmeneph
UM ygaemcs goOBOABHO NPABGONOGOOHO uMumupo-
BAmMb U BhICOKUE HOMUHAAKL. CerogHs B Poccuu nau-
boree pacnpocmpanenst noggeaku 1000-pybaeBbix
kyniop. He ycneaa Buiimu B 2006 r. B obpawienue
Kyniwopa gocmouHcmBoM B 5000 py0., Kak yxe Ha
caegyrwoujull rog LIb u MBA P® korcmamupoBaAu
nosiBAGHUE ee NoggeAok. Kcmamu, B 30He eBpO
OoAbUIE BCEIO NOGGeAbIBAOM Kyniopy B €50. B meue-
Hue roga BriaBasemcs 200-300 mbic. parbWuBrX
OaHKHOmM eBpo (Ha ¢poHe
HAXOgAWUXCA B 00pauenuu 120 000
npumepHo 30 MADG).

Bce BRlWEU3AOKEHHbLE
U CONpsKeHHble BONPOCHL
BeCbMAd QKIMUBHO OOCYyX-
gaauch gBa NOAHBIX pado-
Yux @gHSl HQ NAEHAPHBIX
3acegaHusx, B gopmame 80000
KDPYrAOTO CmoAQ U npecc-
KOH@pepenuyuu. M3 Bwicmy-
nAeHull HQ NAEHAPHBIX 3ace-
ganusx Hauboaee npsamoe
OMHOWeEHUEe K BEeHGUHIY
uMeAUu npe3eHmauuu TeHe-
parbroro gupexmopa EBA 40000
u BBA Kamepunbl [bsiHbl,
HOQUOABHUKQ YNpaBA€HUA
IlenmpaabHOro OaHka
Poccuu Baagumupa
QunoreHoBa u npesugen-
ma KOMNQHUU «SAeKCHEem»

100 000

60 000

20 000

of the criminals have been improving; if previously
they have been engaged mainly in L.aitation of the
notes rarely checked by the people, now they are
able to imitate (and ~uite well) also the notes of high
nominal value. Today the fakes most distributed in
Russia are those of 1000 ruble notes. Within several
months after the 5000 ruble note was issued in 2006,
the Bank of Russia and the Ministry of the Interior
had to state the em-rging of its fakes. By the way,
in the Euro zone the mostly faked banknote is the
50 euro one. Within a year 200-300 thousand faked
Euro notes are revealed (compare to about 30 bin
notes in circulation).

All the abovementioned and the related topics
have been discussed very actively during two full
working days at the plenary sessions, during a round
table workshop, and at a press conference. From the
plenary presentations those having most direct
relation to vending were the lectures delivered by
EVA/WVA CEO Catherine Piana, the Central Bank
of Russia Department Chief Vladimir Finogenov
and the President of Elexnet Co. Yuri Maltsev. The
presentation of C. Piana will be reproduced below
{abridged); she made the main accent at the expe-
diency of tight colluvoration between the emittents
and the designers of the billaccepting devices,
including those installed at the vending machines,
the collaboration better starting at the development

6000
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3000

2000

1000

Opus Maabuyena. o 0
Boicmynaenue K. IlbsiHbl 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007
MBI npegcmaBuM  HUXKE
B KPQMKOM U3AOXKEHUU, BarkHoTbl MoreTo!
Notes Coins

a 3gech omMmemuMm, 4mo B
npeszeHmayuu OHA cgeAaAad
OCHOBHOU AQKUEeHmM Ha UeAae-
cooﬁpasﬂocmu nNACMHOIO
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COMPygHUYeCMBA MEXJy OPranu3qQuusaMu-sMmumenmamu
u pa3pabomuuxkamu OGHKHOMONPUEMHBIX yCmMpOUCMB,
B MOM HuCA€ meX, KOMOPbIMU OCHAW,QIOMCS MOpPro-
Bble BMOMQMbl, NPUYEM B3auMogelcmBue 5mo gOAXKHO
HOQUUHAMbCA eule Ha smane pas3padomku NAAMEXHbIX
cpegcms. B.B. @uHorenos, xapakmepu3oBaswuli cumya-
uuo ¢ boprboll ¢ parbuiuBomoHemHuudecmsom B Poccuu,
BoOOWe CKAOHEH Cuumams, 4O B UgeaAe CMouAo Obl
cmpexlumescsa y momy, umobbl obe smu 3agaqu (paspa-
00.7. .U NAGMEXHbIX CPeGCMB U NAAIMEXHbIX YCMPOUCMB)
0.1 cocpegomouensl B ognux pykax. IO.B. Maabues
DI u3BeA Heompa3uMmoe BNneduamAeHue HA aygumopulo
€~C 27 “nocOOHOCMbIO FOBOPUMb O CEPhE3HbIX BeWax, B
mo . HUCA€e 0 NPABOBOM obecnevuenuu OU3HeCa NAGMex-
HbIX T2DMUHAAOB, B HECKOABKO UDOHUYECKOM moHe. B
CCF > {ynHOCIMU 5MO 00pA30BAAO IPDEMYUYIO CMECh, KOMO-
pGce KwKemcs, 30CMABUAQ COOPABWUXCA 3AGyMaAmMbCs
HG r.oo0Aemotll.

.24 beperuyuu makoro poga xopowu, NOMUMO BCETro
nPCcwers, meM, 4no NPegocmaBAslOm HEKOMOPYIO BO3MOX-
HOCNib gAsL KOHMAKMOB C MON-MEHegXKMEHINOM OMPACAU.
B uqc..2HOCMU, HAQ OGHOU U3 npecc-KoHpepeHuull ObiA pea-
AU30BQH WAHC CNpocumb y NEPBOro 3amecmumens npeg-
cearmean 1|5 P® M. AyHmOBCcKoro, KaKue OXugaromcs
U3MeHeHUsl NO 1acmu HOMUHQAOB POCCUUCKOU MOHEmHOU
cucmexbt. C 0ogrOU CMOPOHBL, U3BECMHO, CKOAb HENONYy-
AsIDHBL NO 06€e CMOPORbI NPUAABKA MeAKUe MoHem»bl om 1 go
50 koneek. C gpyroli cmoponbl, omeuecmBeHHbIU BEHGUHT
GaBHO (HO NOKA 0e3ycnewHo) meumaem 0 MOHemax gocmo-
uncmsoMm 10 pyo. u Brelwe.

Hago omgamp goaxnoe leopruio MBanoBuuy — OH
YemkKo CKa3aA, 4MO OMm KONeeKk HAgo U30aBAAMbCS KAK
NOMOMY, Ym0 HQ HUX BC€ PABHO HUYEro Kynumb HEAb3S,
MaK u NOmMOMY, HINO UX YeKAHKA — geAOo COBCeM Hegeule-
Boe. Ilpu 3moMm BBISICHUAOCH, YMO BO3Bpam UX U3 cemu
obpawenus B A0HO LJb npenebpexumo maa, umo co3gd-
em owyymumyo Opewsb B OlogiKeme. Ypeauuumb BO3BpAM
HUKIMO, NOX0Xe, U HE NBIMAemcs, d AUKBUGUPOBAMb UX
60513HO0 — BGPYT HAPOG COUMem, Ymo ero onsmb Xomsm
orpabumsb. B npuryune, BO3MOXeH HewcKul nyms, rge
NPABUMEABCMBO U3BAAO MEAKUE HOMUHAABL U3 obpauwe-
HUA, OFOBOPUB NPU 3MOM, 4O UEeHbl MOKHO OKPYTASIMb
AUWb B CMOPORHY NOHUWXeHus. Ho y nac (B PQ) nHukmo He
3H@em, HQ KAKOM YPOBHE GOAKHO NPUHUMAMbCS AHAAO-
T'uyHOe pewernue, d nomomy — oor ¢ reti, ¢ oOpewnto. IToxa
YeKqHK™ Oygym ygeweBAAmb 3d CYem UCNOAb30BAHUS
CMaAUu BMeCmo goporux HuUKeAs u Megu.

Ymo kacaemcs 10-pyOaeBbix MOHem, 0 npegnoAarae-
MCI. wUPOKOM BHegpernuu Komopbix I.H. ropopua ewe
roga noAmopa HaA3ag, MO NOKA peuleHO OTPAHUYUMBbCS
neproguyeckum «BOpPOCOM» MeMopuaAbHbX cepull no 10
MAH MoHem Kaxgas. [ToBcegHeBHASL NDAKMUKA yiacmust
B geHeKHOM 00paueRuu NOGgBogum K MbICAU, YO NOYmu
BCe OHU PACX0gsaMC NO HyMU3MAMUYeCKUM KOAAEKUUSIM.
Hacuem 60aee BbICOKUX HOMUHAAOB (20-25 py6. u Bbluie)
ment O00Aee HUYEro He CABIWHO, a4 NOMOMY UUDOKOe
BHegpeHUe MOHEemMONPUeMHUKOB HAM, BUGUMO, NOKA He
rpozum. [§

stage. V.V. Finogenov, who characteiixed the
current combating the counterfeiting in Russiq,
is inclined to think that the ideal solution would
be to concentrate both the tasks {(development
of the pay.ient means a..d the puy.nent devices)
in the same hands. Yu. V. Maltsev impressed the
audience with his ability to discuss most seri-
ous things (for exampl., legal provision of the
payment terminals bus.ness) rather ironically.
Taken together, the components produced an
explosive mixture, which made the audience to
ponder over the problem.

this kind of confereaces is especially use-
ful since it provides some chance for contacts
with the top managem nt of the sector. Such
a chance has been redlized, for example, at
the press conference wi.en the first vice-chair-
man of the Bank of Russia G.I. Luntovsky was
asked what changes in the nominal values of
Russian coins are eapected. On the one hand,
it is well known how unpopular the small coins
(1-50 kopeks) are at the both sides of the coun-
ter. On the other hand, our domestic vending
has been dreamung about the coins with the
value 10 rubles and more for a rather long time
(but unsuccesstully). To do justice to Georgy
Ivanovich, he said quite clear'y that the kopeks,
speakuig generally, uiust be got rid of, tistly,
because there is nothing to be bought for them,
and, secondly, because minting them is rathor

vpensive. During the discussion il becume
cleur that the coins mainly tend not to come
back to the Central Bank, making a great hole
in the budget. It seems that nobody tries to
increase the return rate, but “the pevple at the
top” w.e atvalu fo eliininate e nopecks  what
if the citizens decide they are planned to be
robbed again. In principle a Czech approach
is possible; their guver.ument abolished s.aull
value colits, but specified thut the prices muy
be approximated only in the lower direction.
But here (in RF) nobody knows at what level the
decision must be made, so bettes forget ubout
the hole. As for the cost of minting, it has been
decided it should be made cheaper replacing
nickel and copper in the coins with steel.

Now about the 10-ruble coins, whose wide
introduction was promised by G.I. about u year
and a half ago. It has been decided to confine
to periodical throwing in memorial series 10 mn
coins each. Duily praciice of participating in
cush circulation brings one to the tnought they
all disappear in numismatic collections. Nothing
was said (and heard) about the higher nominal
coin values (20-25 rubl.s and moie), so wide-
spread adoption of coin acceptors seems rather
improbable in the near future. I
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Aoriragbl Ha BMOpPOU MeXgyHaApOgHOU KoHge-
peryuu «Haau4Hoe geHeXHOe obOpauwjeHue: moge-
AlU, CIMAHgapmsl, mengenyuu». Mocksa, 3—uioas
2008 r.

TI'oBopsi 0 npobaemax pac-
NO3HABAHUSL U NPOBEPKU Nog-
AUHHOCIMU OGHKHOM B 000Pygo-
BQHUU gAf ABMOMAMU3UPOBAH-
HoU COpMUpPOBKU HUAUYHOCMU
u BeHgUuHra, r-xa Ilbana omme-
MmuA@Q, 4moO HQ eBponeulcKoM
PO3HUYHOM pBIHKE HaOAlOga-
emcsa Hecnagawowuil cnpoc HA
OYyM@KHbBlE NAGMEXHbIE CPe(-
CmBA, HeCMompsi HA onpege-
AEHHble gOCMUXKeRUs Cucmem
IAEKMPOHHBIX naamexeu.
KynioponpuemHuKu OmMBOE€BbI-
Baiom cebe no3uyuu B BEH-
guHre, B mom yucae baarogapst
pacwupenulo accopmumenmad
MOBAPOB U NOABAEHUIO Cpegu
HUX OMmMHOCUMEABHO (OpOTuX
nosuyull — Hanpumep, HOBbIX
usgeauti ObIMOBOU SAEKMPO-
Huku (iPod u np.). Ilpu smom
caMm no cebe DHIHOK ABMOMQ-
Mmu3upoBaHHOU moproBAu
uMmeemn MeHgeHuur K pacuu-
penuro. Bcemuphrasa BeHGUHI-
accoyuayus —npegcmaBAsem
cerogHa 24 cmpanbl ¢ NAPKOM
aBMOMAMOB OKOAO 15 MAH. Oma
cmamucmuka yaiumbslBAdem B
OCHOBHOM MAWUHBL gASl DEQAU-
3quuu NPOgyKMoB NUIMQHUA U
HANUMKOB, A Begh CywecmByem euje OOWUDPHAA
cemp NApKOMAmMOB U (gPYIuX KUOCKOB NAQMHbIX
YCAYI, NAQMEXHBIX MEPMUHAAOB, OQHKOMamoB. B
macce cpoell 5ma MeXHUKA OPUEHMUPOBAHA B Nep-
BYIO ouepegb Ha pabomy C HUGAUUHBIMU (EHbIamu,
npuuem Kpome cBoeli OCHOBHOU (pyHKyuu — npo-
gWKU MOBAPOB U YCAYI — GOAXXHA BbINOAHAMB PDOAb
gurbmpqa, npegomapauwjalowero coObm NOggeAoK u
nonaganue ux K KAUEHMAam co cgaqeu.

Ymobbsl smom KaHAA pabomar OecnepeboliHo,
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Presentations it the 2nd International
Conference «Cash  Circulation: Models,
Standards, Tendencies». Moscow, 3—4 July, 2008

Speaking about the
problems of check-
ing and verifica-
tion of banknotes in
equipment for auto-
matic cash sorting
and vending, Ms.
Piana pointed that
a stable demand for
paper payment means
is observed at the
European retail mar-
ket — despite definite
achievements of the
electronic payment
systems. Billacceptors
occupy new posi-
tions in vending,
especially thanks to
the growing variety
of goods including
rather expensive ones
(domestic electron-
ics — iPods and the
like). Simultaneously
the very automatic
merchandising market
has the tendency to
growth. The Worldwide
Vending Association
represents today 24
countries with the

park of vending machines comprising about 15
mn units. This statistics takes into account mainly
the machines selling food items and drinks, while
there's also a great chain of parkomates and other
paid services kiosks, payment terminals, ATMs
etc. This technique is mainiy aimed at work with
cash, performing two functions: the main one —
selling goods and services, and the secondary one
— being a tilter to prevent fakes distribution and
their getting to the clients with the change.



BBINOAHSS MOPTOBBlE U 3QUWUMHble 304gail, HeobXo-
gumo cobArogenue psaga ycAoBull:

L Hagexnoe ¢pyHKUUOHUPOBAHUIE BAAUGAMOPOB

2. Onmumu3sauyus UX 3QUUMHBX QyHKUul. B
NPUHYUNE BO3MOXHO CO3¢QHUE NAQMEKHBIX YCIM-
policmB, HACMPOEHHBIX HA PACNO3HABAHUE CKOAb
YIOGHO O0ABUIOTO KOAUHECMBA 3AWUMHbIX NPU3HA-
KOB, HO NPU 3MOM BpeMA cpadamblBAHUS MOXKem
OKU3amMbCA HENPUeMAeMO NPOGJOAKUMEABHBIM,
Ilosmomy B mupoBol npakmuke npeobragaem
MOYKa 3peHUs, 4No B BAAUGAMOPAX HEOOXOgUMO U
gOCMaMOYHO PACIO3HABAHUE YemblPeX CYW,eCMBEH-
HbIX 3QUJUMHBIX NPU3HAKOB. KaKux uMeHHo — 3mom
BONpOC GOAKEeH paccMampuBambCsi COBMECMHO
paspadomuukamu/npou3BogumerssMu NAAMEKHbIX
Cpegcms U NAGMEKHBIX yCMPOUCMB, @ MAKXKe Npeg-
CMABUMEASIMU KOMNNAHUU-ONepamopoB.

3. Ha nosecmke gHs - (hopMyAUpPOBUHUE YHU-
duyupoBaHHbIX MPebOBAHUU KO BCEM 3BEHbAM Uenu
geHe)XHOro obpaujeHus, BKANOWQrowell apmoMambsl,
mepMUHaAbL U Kuocku. Ha 6asze maxoro nogxoga
BO3MOX€H 000CHOBAHHBLU BLIOOD HAQUOOAEE CUALHbIX
npou3Bogumeaeli KOHMPOAbHOU MeXHUKU, rpamom-
HQOA NOCMAHOBKA 00y4eRnUsl HACEAEHUS U Onepamo-
poB. [IpumerumeAbHO K NAGMEKHBIM YCMPOUCMBAM,
r-xka IlpsaHa chopmyrupoBara 3agauy CAegyrOwuMm
obpaszom: «Ayuwe npegomppamump npueM nogge-
AOK, 4eM NOMOM OOPOMBCA C UX UUPKyAAyUel».

Food and beverage +
disposable.s industries
MNPOAYKTbI, HOMMUTKM
. M COMyTCTBYIOLLME

, OAHODA30BbLIE U3AEAMSA

- ; E Payment systems

| and currency

countina / sorting
eaipment

MAQTEXKHBIE YCTOOWUCTBA
U OBOPYAOBOHUE AAS
crerd 1 COPTUPOBKU
HO/MYHOGTH

Machinz & Parts

Manufacturers

Mpon3BoAUTEAN
- MOTIUH 1 Y3AO0B

Operators
Oneparops!

To provide for uninterrupted functioning of
the channel performing both its task (selling and
protection), some conditions must be observed,
namely:

L Reliable work of the validators

2. Optimization of their protective func-
tions. It is possible (in principle) to develop pay-
ment devices, aimed al checking any number of
protective features, but in this case the time of
coming into action may appear inaceptably long.
Therefore in the world practice a point of view
prevails that in validators it is necessary and suf-
ficient to check four substantial security features.
The choice “which exactly?” is to be made jointly
by the designers/manufacturers of the payment
means and the payment devices together with the
representatives of the operatiilg companies.

3. The task in agenda is to formulate unified
requirement to all the links of the cash circulation
chain, including the automatic dispensers, termi-
nals and kiosks. Such an approach can provide
a grounded choice of the strongest manufactur-
ers of the control instrumentation and a sound
arrangement of teaching the population and the
operators. As applied to the puy.went devices, Ms.
Piana formulated the task in the following way:
“It’s better to prevent fakes acception than to
combat their circulation later”. @
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A Hauara ReCcKoAbKO yugp u hakmos o
meKyujeM COCMOARUU (PAABWUBOMOHEeMHU-
yecmsa B Poccuu. .

Ha cur. 1 npegcmasieHO KOAUYECMBO

NOGgEeAbHbIX JeHe)KHbIX 3HAKOB (OQHKHOM)
Banka Poccuu, BBIABAEHHBIX 30 Nepuog
1995-2007 r.r. Bugro, umo KOAUYECMBO
BBIABACHHBLIX B OAQHKOBCKOU cucmeme nog-
geaok B 2007 rogy ocmaaoCh npakmuue-
CKU HO MAKOM K€ OMHOCUMEABHO BbICOKOM
yposHe, umo u B 2006. OgHako 3a »mol
CMAabUABHOCIMbIO KPOWMCA 3HAUUMEABHbIE
CMPYKMYPHbIE U3MEHEHUS.

Hagur. 2noxa3ano, Kak MEHAAOCH KyNIOp-
HOe cmpoeHUe NOGGEAOK 30 NOCAegHUE MpU
roga. Bugro, 4mo koauiecmsBo NOGGeAOK
BCEX HOMUHQAOB, Kpome 6anknoms! 1000
pybaeti, nocmosinHo nagaem. IoggeAbluku
ONpegeAuAuCh B CBOUX CUMNAMUSAX U NPAK-
MuYecKU NOAHOCMbIO COCPEeGOMOYUAUCH HA
1000-pybaeBoll 6ankHOME.

Qur. 3 uarlocmpupyem, KAK UMEH-

HO OHU 3my OGHKHOMY NOGgeAbiBAOm.
CoBepuleHCMBOBAHUE KOMNbIOMEPHOU MeXHUKU NPU-
BEAO K MOMY, UMO OMHOCUMEABHO OCMYNHBIE Kaue-
CMBEHHbIE KANEeAbHO-CMPYUHble NPUHMEPbl OYeHb
HENAOXO BOCNPOU3BOGAI OCHOBHblE U300pAKeHUA U
MHOTUE BU3YAAbHbIE 3G UMHblE NPU3HAKU OAHKHOM.
Toggeabujuku 3mo oueHb XOpOwo 3HAOM, U NOwmu
99 % noggeaok newamarwmcs Ha CMPYUHUKAX.

Qur. 4 noka3blBaem, HACKOALKO COBEPUWEH-
HblE «U3JeAUA» BBIXOGAM U3 9MUX NPUHINEDOB.
Heobxogumo noAacHumb, 4Mo ONACHHIMU (hAAbUIUB-
Kamu, 0O03HAYEHHBIMU HU qUArpamMme KPpacHbIM UBe-
mMOM, Mbl CHUMAEeM MEe, HA KOMOPBIX NPABGONOYOOHO
UMUMUPOBAHLL HE MEHEe MPeX OPraHOAeNMUUECKUX
NPU3HAKOB NOGAUHHOCIU. YMepeHHYI0 ONACHOCMb
{reamblll yBem) npegcmapagom cobol parbUIUBKU,
HQ KOMOPbIX KQUeCmMBEHHO BocnpoussegeHrsl 1-2 npo-
BepAeMbIX HICeACHUEM NPU3HAKA, A MAKXKE MACCOBbIE
noggeaku. K HeOnacH»iM OMHOCAMCA NPUMUMUB-
Hble KOnuu OGHKHOM, pacno3HaAmMb KOmopble MOXKem
AI00O0U yeroBeK, oOAagarowull MUHUMAQABHBIMU 3HA-
HUAMU O MOM, KAK GOAKHA BbiFAsigems OQHKHOMA.

Bugno, umo na noggeabHeX OQHKHOMAX GOCMO-
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To startwith, let us observe
some facts and figures con-
cerning the current state of
counterfeiting in Russia.

Fig. 1 represents the num-
ber of fake money (ban-
knotes) revealed in Russia
during the period between
1995 and 2007. It is seen
that the number of coun-
terfeits discovered within
the banking system in 2007
stayed practically at the
same (and rather high) level
as in 2006. But this stability
conceals substantial struc-
tural changes.

Fig. 2 demonstrates the
structural change of the ban-
knote counterfeiting during
the last three years. It is seen
the number of all the notes
counterfeited except those
of 1000 rub. nominal value tends to decrease. It
means the sympathies of tne counte rfeiters became
more definite and concentrated at the 1000 rub.
banknote.

Fig. 3 shows the technologies used by them.
Improvements in tne PC technology uliow to repro-
duce the main images and many visual protective
features using available drop-jet printers. The forg-
ers know it very well and about 99 % of forgeries
und made usiny these devices.

Fig. 4 shows how refined is the produce of the
counterfeiters. It should be explained that we con-
sider to be dangerous (marked red color at the dia-
gram) those fakes which imitate not less than three
organoleptic protective features. Moderate danger
(yvellow) is presented by the fakes reproducing well
1-2 features tested by the consumers, and also
mass produced fakes. We consider not dangerous
(green) the primitive copies that can be identified
by any person possessing some minimal knowledge
concerning the way a banknote must look.

It is seen clearty that prouucing their 10, 50, 100




uncmsom 10, 50, 100 u 500
pybael noggeabuwjuku 0co-
OeHHO He ympyxgarwom cebds
BOCnpou3BegeHueM NPU3HA-
KOB NOGAUHHOCIU, U AUWbD
1000-pybaeBbie noggeaku om
roga K rogy CMAHOBSMCS BCE
COBEDUIEHHEE U CAOKHEe gAA
BolsiBAeHus.  OCMAHOBAIOCH
HeMHOro Ha Xapakmepucmu-
KAX MUX NOGGeAoK.

Aoaa  mblcauepyOAeBOK B
obuiem uucae noggeAok B 2007
rogy cocmaBuaa 92,5%. Ilpu
3moM NPou3oWAd npaxmuye-
CKU NOAHQs1 NepeopueHmayuu
usromosumeAell NOGggeAoK ¢
bankHom obpasua 1997 roga
Ha MoguduuuUPOBAHHBlE ODAHK-
rHomp! 2004 roga (ux goas B
obwem KoauuecmBe MbICSAU-
HblX OQHKHOM COCMABUAQ
84,2%).

I'oBopsa 0 KauecmBeHHbIX
noKa3ameAsX NOGGeAbHbIX
OaHKHOM, cAegyem omme-
mumsb, umo 93,6 % noggeab-
HblX OQHKHOM HOMUHUAOM
1000 pybael BbINOAHEHBl HQ
BbICOKOM YPOBHE U Npegcmas-
ASIOM ONACHOCIMb HE MOABLKO
gASL TDWKJQH, HO U gASL KACCO-
BbIX pabomnukoB. OnacHocmb
MmaxKuxX nNnOggeAOK 3aKAKUQ-
emcs, npexge BCEro, B MOM,
9mo  GarbUUBOMOHEMUUKU,
HApAgY € MOYHBIM BOCNPO-
uszBegenHueM Uu300pwKenul
OaHKHOMBL U UCNOAB3OBAHUA
oueHb OAU3KOU NO KecmKocmu
u moAujuHe Oymaru, gocma-
MOYHO MOYHO BOCNPOU3BEAU
PUCYHOK OQHKHOM, BUGUMBbIU
B YD-ayuax. SmuM OHU NPAK-
muuecKu CBeAU HA Hem 3Hd-
yeHnue o4eHb PACNPOCMPAHEH-
HOTO cpegu KAcCupoB cnocoda
KOHMPOASL NOGAUHHOCMU NOg
Y® aamnotl. Aocmamouno
KQuecmBeHHO BocCnpoussege-
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Hbl U MAKUE BbICOKOMEXHOAOTUUHbIE 3AujUmHble Npu-
3HAKU KAK MUKpOnep@opayuis, HelPSowas 3aumHas

HUMb, ONIMUYECKU NePpeMeHHds1 KPACKA.

SpgpekmuBHbiM €NOCOOOM BbISABAGHUS MAKUX
NOggei0K B KACCAX SAABASEMCS. NPOBEPKA C NOMOWbIO
UH@PAKPACHbIX BU3yaAu3amopoB. OCmaromcs He nog-
JEeAQHHKIMU U MQUUHOHUMQAEMble NPU3HAKU, YmO B
HacmoaAwul MOMeHM rapaHmupyem om NPOxXoXgeHus

and 500 rub note

the counterfeiters don't care

much about authenticily of the protective features;
only the thousand rubles fr m year tu year become
more and more reliited a.id ditticult tor revealing.
Now I'll discuss the features of these fakes.

The share of the thousandrouble fakes in the
total number of counterfeits was 92.5 % in 2007. At
this time the counterfeiters stopped (nearly totally)
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NOGgeAOK uepe3 yUpexgeHus
Banka Poccuu.

Ymo kacaemcs 6OankHOmM
HoMmuHaAoM 5000 pyOaed, mo
HQ CerogHAWHUl MOMeRm
YUCAO UX NOGGeAOK B oOuwel
MQcCce HEe3HAUUMEABbHO, d
KaQuecmBO BeChM{ HEBBICOKO.

Tenepbr gBa cAOBa O reo-
rpaguueckom pacnpegeae-
HUU BBbUABAEHHbIX NOGYEAOK.
Ha ¢ur. 5 Bpl Bugume, Kax
NOggeAKUu pacnpeqeAsromcs
no (hegeparbHbIM OKPYTaM.

Hauboabuwiee KoAuye-
CMBO BBIABAEHHbIX NOGgeAb-
HbIX JEHEXHbIX 3HAKOB, KUK
u B npegnlgyuwjue gsa rogda, .
ommeueHo B LlenmparbHoM,
CeBepo-3anagHom u
ITIpuBOAKCKOM (hegepuAbHbIX
OKpYrax.

A menepp A NEPexoxy
K HQNpPABAGHUSAM HQUWEro
npomusogelcmBusa  Gpaib-
wuBoMOHemHuyecmsy. Ilpu
3MOM £ UMeI0 B BUJY Heno-
AuUelickue Meponpusimusl.
Bbank Poccuu rHecem omsem-
CMBEHHOCMb 3a OQHKOBCKYIO
cucmemy CMpPAHbL, U HAWU
gelicmBusi OrpaHUYUBAIOMCH
meponpusmusaMu B OQHKOB-
ckoll cepe.

3agaued Aw060ro Uen- 100
MPAAbHOrO OQHKA sIBAsiem-
CA MUHUMU3QUUS KOAUYe- 0
CMBA NOYGEAOK B HUAUYHO-
geHesxHoM obopome.

Haauuno-geHesxnsllt 060-
pom CImMpPaHbBL - 3MO OUEHb
CAOXKHQS, MHOTOYPOBHEBQS,
UHEPUUOHHAA, CaAMOperyAu-
PYOWasacs u MsUKeAO Nog-
garowascst  ynpaBAsLIOUUM
BO3gelcmBuaM  cucmeMa.
Ecau 6pampb anaaoruu, mo ee
MOXHO CpaBHUMBL C 000pO-
mom BOghl B npupoge. 3gech
ecmb U BOgOeMbl ¢ 3anaca-
MU BO@bl, U MOUJHbIE NOMOKL,
KOMOpble onpegeAstomcs 0COOeHHOCMAMU MECMHO-
cmu, Ce30HHBIMU (haKMOPAaAMU U CAYHQUHbIMU KoAeDa-
HUAMU KAUMama. 3geck ecmb NOg3eMHble 03epa, Kyga
BOgQ MOXem HeOXUGAHHO nonacmb U XPAHUMBCA
rogamu. Ecmb ucmoynuku u cmoxku. Ecmb MHOrouuc-
AEHHble HeNnpegcKazyemble pyqelxu U NOCMOsIHHblE
OKeQHCKue mevenus. M ecmp MHOTOUUCAEHHBIE KDY-

CrpyiiHas nevaTts
Jet printing

60
40

20

10 py6.
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053 0,41

/

[BeTnas yexTpodoTorpadus
Color electric photography

OdeceTnas neyars
Offset printing

Tlpoune
. Others

50 py6. 100 py6. 500 py6. 1000 py6. Bcero 2007 r. Beero 2006 r.

CreneHb onacHOCTH Danger

HeBbICOKas cpeaHan BblCOKanA
low U middle | high

to imitate 1997 banknotes and switched over to
the modified 2004 banknotes (their share rose to
84.2 % of the total number of 1000 rub notes).
Characterizing the fakes' quality, it should be
noted that 93.6 % of 1000 rub counterfeits have
been performed at a high level, and therefore
present a danger not only to the ordinary people,



roBOpOMbl, NONAB Kygd, BOGA MOXem (JOATO€ BPEMs
He CMewuBambCs ¢ gpyrumu maccamu Bogel. B smotl
cucmeme, KaK U B HAAUYHO-GEHEe)KHOM obopome, ecimb
u 3arpasnsawwue gpakmopbl. YmoOpl OHU BAUSAU HA
qucmomy BOgbl KAK MOXHO MEHbUWE, HAgo Oom@uab-
MPOBBIBAMb 3ATPA3HEHUS] HA KWKGOM YPOBHE, B KK-
gOM NOMOKe, B KWKJoM BogoeMe. He Bcerga smo BO3-
MOJKHO — NOg3eMHble 03epa U BOGOBOPOMbl XUBYM
cBoel, goCcmamo1HO He3QBUCUMOU KU3HbIO U He Nog-
garomcst BHeWHell Yucmke, HO U HA obujee 3arpsi3He-
HUEe OHU BAUSIOIM MUHUMGABHO.

B naauuno-gerexHOM oOpawieHuu (uAbmphl gAA
3agepKAHUA NOGYEAOK MAKKE KEeACMEABHO UMEMb B
KWKgGoM Nomoke u B KWKgoM pe3epByape. A ¢purbmpa-
MU ABASIOMCA COPIMUPOBAABHO-CUEMHBIE U CUEeMHO-
geHeXHble MAWUHbB!L € QYyRKUUel NPOBEepKU NOGAUH-
HOC.AU, DaHKHOmMoONpuUeMHble ycmpolucmBa OQHKOMA-
MOB, NAQMEXHBIX MEPMUHQAOB, NpubOPbl KOHMPOAS
NOGAUHHOCMU KACCUPOB U SKCNepMOB U, KOHEYHO,
3HQUA I WOKGAH O 3QUUMHBIX XAPAKMEPUCMUKax
OaHkHOm.

Bce smu ¢puabmprl goaxsbl pabomams 3¢ekmus-
HO U NepeKkpblBAMNb BCE BO3MOXKHBIE Nymu cOblma nog-
geAaoK. B amom, cOBCMBEHHO, U 3AKAIOHUAEMCA 3agaid
UeHmMpPAaAbHOTO OAHKA.

Hmak, ¢puabmpbl gOAKHBL OblMb 3(PHEeKmMUBHbIMUL.
3mo osHauaem, 1Mo OHU OAXKHBI COOMBEMCMBOBAMb
CywlecmBYIOUWUM BUGAM 3Arpsi3Henul. A 3mo 3Hauum,
umo 3Mmu Mmunbl 3arpsA3HeHul OAKHBL ObUNb MOYHO
usBecmHnl. B banke Poccuu usyyeHuem u kaaccugu-
Kauuell NOGgeAOK 30HUMAEMCsl CNeYUAAbHAsSL JKCnep-
mHas cayxoa. Pabomarowjue B KWKGOM peruoHe cmpa-
Hbl KBOAUQUUUPOBAHHbIE 3KCNepmbl NO UCCAEGOBA-
HUIO GEHEXHbBIX 3HAKOB, 00eCneqyeHHble COBPEeMEeHHOU
mexHuKol u HeobxogumolU uHgopmayuel, usyduawom
BCe BblBAEHHble B OGHKAX NOGGeAKU U NEPEeChAIOm
B MOCKBY UX geMAAbHYI) XAPAKMEPUCMUKY. 3Gech,
B MockBe Mbl eXXeMeCAUHO UMeeM MOUHYI0 KAPMUHY
COCMOsARUA (PUABWUBOMOHEMHUYECMBA B CMPAHE U
geaaeM BbIBOGBL O HEOOXOguUMOCMU KOPPEKMUPOBKU
meXx UAU UHbIX (PUABMPOB.

Hawu ocroBHBIE (PUABMPEL — 5MO COPMUPOBAALHO-
CUemHble MQUIUHBL, 00padamelBaiOwue BCE (JEHBIU,
nocm, naowue B yupexgenus banka Poccuu, u Hago
Cpasy CKQ3amb, 4MO COBPEeMeHHbII HabOp gamuuKoB
nOg. Uk OCMU, UCNOAB3YEMBIU B 3MUX MQWUHAX, NO3-
BOASETY NOAHOCMBIO OHUWAMb OM NOGGEAOK NOMOK
geHer. ua rwull yepes yupexgenus banka Poccuu.

CoHuxo bank Poccuu He Moxem nponyckams 4epes
CBC. ~VI 2XKgEHUA BCe JEeHbIU, HAXOgAWUECs B obpaue-
Rruu. Iio7umMo moro, Ymo 5mo NPAaKmMu4ecKu Hepeaal-
3ye'.. B ,CAOBUAX COBPEMEHHOI'O HAAUYHO-JEeHEXHOIO
0boporac, 3mo BeCbMa mpygoeMKoe U gOPOroCmosuee
geAo, U no3moMy BO BCeM MUpe ugem Npouecc nepeqga-
qu yCInu DYHKUUU no o6pabomke geHexxHOU HAAUY-
HOCMU Om UEeHMPOABHLIX OQHKOB  KOMMEDUeCKuUM
OaHKAM U UHKACCQMOPCKUM OPraHU3QuyusaM. Omo He
03HAYaem NOMEPI KOHMPOAS CO CINOPOHBL UeHMPAAb-

but to the cashiers as well. The danger lies in the
fact that in addition to good reproduction of the
imprint and to use of a naturally looking (and feel-
ing) paper, the fakers achieved to reproduce very
closely the UV image. In this way they brought to
nothing the technology of UV checking widely used
by the cashiers. Among other well imitated features
there weire such hiyh-tec protective technologies
as microperforation, diving security thread, and
color-changing paint. An effective way to reveal
such fakes at cash offices is the checking with IR
visualizing devices. Also today the counterfeit-
ers are not able yet to imitate the machine-read
features, which guarantees filtering the fakes out
within the Bank of Russia institutions.

As for 5000 rub notes, the number of their fakes is
still negligibly small, and the quality is low.

Now about the geographical distribution of the
revealed fakes (fig. 5). As during the previous two
years, the majority of them has been observed at
the Central, North-West and Povolzhsky (Volga)
Federal regions.

Now TI'll pass to the directions of our combating
cash forgery, meaning only unpolice measures.
The Bank of Russia bears responsibility for the
country's banking system; hence our activities are
Iimited by the banking sector. The task of every
central bank is to minimize the presence of fukes
in the cash circulation.

The cash circulation of a country is a very com-
plex, multi-level inertial, self-requlating system,
that can be hardly subjected to control actions. To
a certain extent there is an analogy with the water
turnover in the Nature. There are some water stor-
ing reservoirs and mighty flows, defined by the
peculiarities of the landscape, season factors and
casual climate variations. There exist underground
lakes incidentally filled by water to be stored there
for years. There are sources and sinks. There are
numerous unforeseeable creeks and constant oce-
anic currents. There are a lot of whirlpools, whose
water is not mixed with ocher masses for a long
time. And in this system, just as in cash circula-
tion, its pollution factors are present. In order to
diminish their influence at the purity of water, the
pollutants should be filtered and got rid of at every
level, in every flow and in eve.y reservoir. It's not
always possible: the underground lakes and whirl-
pools live their own and rather independent like;
they can hardly be subjected to purification from
the oulside, but their influi nce at the total poilu-
tion level is minimal. In the case of cash circula-
tion some filters to stop fakes circulation are also
desirable in every flow and every reservoir. The
filtering is perfoiined by sorti.g-counting aud cash
counting machines with the function of authentic-
ity checking, note-acceptors of ATMs and pay-
ment terminals, control dev'ces of the cashiers and
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HbIX OQHKOB 30 NPOyeccamu NPOBEePKU NOGAUHHOCIMU
6ankHOm npu ux o6pabomke B KOMMEePUECKUX CMPYK-
mypax. Kax Mbl CABIUIAGAU B BbICIMYNAEHUU Npeg-
cmasumen Llenmpaasnoro EBponetickoro baHka, B
EBpone BBegeH gocmamoyiHO Xecmkuli KOHMPOAb 3d
moUl KacCcoBOU MexXHUKOU, KOmopasi UCNOAb3Yemcs B
KoMMepuecKux OaHKaxX gas 00pabomku BblgaBaeMoll
B obpauieHue HAAUYHOCMU.

Bank Poccuu ugem no smomy xe nymu U B HACMO-
saujee BpeMst Co3gaem CneyudAbHOEe Nogpa3geAeHue,
xomopoe Oygem npoBogumb MECMUPOBAHUE yCm-
policms KOHMPOAS NOGAUHHOCMU OQHKHOM U gpy-
rotl KaccoBoll mMexHUKU, npu odpabomke HA KOMo-
potl goAXKHQ NPOBepAMbCA NOGAUHHOCMb OQHKHOM.
Pesyrbmambl mecmuposanus Oygym nyOAUKOBAMBCS
Ha catime baxka Poccuu u Hocumb peKOMeHgameAb-
Hblll xapakmep. Mbl Hageemcs,, WMo 060CHOBAHHbIE
pexomengayuu barka Poccuu Oygym ycabluiaHbl 6aH-
KOBCKUM COOOW,eCmBOM U UCNOAb3yeMble B KOMMep-
YecKuX OGHKAX «(puAbmphbl» NPOMUB NOGGEAOK Oygym
3¢hhexmuBHBIMU.

Hawiu nagexgst mem 0oree 0OOCHOBAHBL, 4MO B
HOBoU pegaxkyuu uHcmpykuyuu banka Poccuu, per-
AQMEHRMUPYOWel KAaCCOBY:0 padomy B KPegUMHBIX
OPraHu3QUUAX, YCMAHOBAEHO, Ym0 OAHKHOMBL, BblgQ-
Baemble KpegumHoll opranusayuell B cBoel YNakoB-
Ke, gOAKHbL Obimb 00pabomaHbl € UCNOAB30OBAHUEM
CUEMHO-COPMUPOBAABHBIX MQWUH C (pyHKyuel pac-
NO3HABQHUSA HE MeHee UemblpeX MAWUHOUUMAEMbIX
3aQUUMHbIX NPU3HAKOB baHkHom banka Poccuu, nepe-
4eHb KOMOPLIX ycmanasauBaemces bankom Poccuu.

Hamu BrHUMameAb-
HO u3y4Qiomcs BCe
nomoku u py4elku
HUAUYHO-JEHEXHOTO
obpawenus. B nocaeg-
Hee BpeMsi gocmamou-
HO ONACHbIM C MOYKU
3peHus  BO3MOXHOTIO
cOblma NOGgeAoK cma- Cenural FR
HOBUINCSL  WUPOKOE Nord-West FR
BHegpeHue PA3AUYHbIX
NAQMEXHBIX QBMOMA-
MOB, NPUHUMQOWUX
B KQuecmBe NAGMEX-
HOTo cpegcmpa OQHK-

South FR
Volga FR

63724 T

money experts and, of course, the knowledge of the
people concerning the protective features of the
banknotes.

All these filters are to work efficiently, blocking
the ways of possible fakes sale. This, in fact, is a
function of the Central Bank.

So the filters must be efficient. This means they
must correspond to the existing kinds of pollut-
ants. And, in its turn, it means the types of pol-
lutants are to be known exactly. At the Bank of
Russia the fakes are studied and classified by a
special expert service. Skilled experts working in
every region of the country, provided with up-to-
date machinery and the necessary information, are
investigating all the fakes revealed in the banks
and mail to Moscow their detailed characteristics.
Here, in Moscow, we are monthly provided with
exact picture of counterfeiting in the country, mak-
ing our conclusions concerning the necessity to
correct these or the other filters.

Our main filters are the sorting-counting
machines that process all the cash entering the
BR institutions, and, it should be noted, the sort of
authenticity checking sensors used in the machines
allows to purify from the fukes the cash flowing
through the BR institutions totally.

Unfortunately the Bank of Russia is not able to
filter all the money circulating in the country. Apart
from the fact it is practically impossible in the cur-
rent conditions of the cash turnover, the business
is very laborious and expensive; therefore all over

\n [ Urals FR R
Siberian FR LR

I ==~ rounsi1<M)  Far-East FR

i %
romsl banka Poccuu. »{ e T

3apybexnplli  onbim -
noxaswlpaem, umo ="
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omcsi OrpaHUYEeHHbI-

MU  BO3MOXHOCMAMU

ycmpolucmB no npo-

BepKe nOogAUHHOCMU, .
KOmopble  UCNOAb3Y- .
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BQIOM NOGGeAKU, CNeyUudAbHO OPUEHMUPOBAHHbIE HA
c6blm uepe3 maKue aBmomMamal.

IjenoBol guanason OQHKHOMONPUEMHBIX
ycmpoticms  (BI1Y), ucnoab3dyemblx Ha poccull-
CKOM pblHKe, KoreOaemcs om 50 go 2000 goarapos.
Tax Xe CUAPHO OMAUNAIOMCS U UX BO3MOXKHOCIMU.
EcmecmBseHHO, HauboAbUIee pacnpoOCMPAaHEeHUe NOAY-
QUAU UMEHHO gewesble BITY ¢ orpaHuveHHbMU BO3-
MOXHOCIMAMU NO NPOBEPKe NPU3HAKOB NOGAUHHOCMU.
Boaee moro, HecMompst Ha (hakmMuueckoe HaAudue B
marux BI1Y mex uau UHBIX gAMHUUKOB, DEAALHO OHU
COOMBEMCMBYIOWUX NPU3HAKOB HA OMeYeCmBEHHbIX
OaHKHOMAX MOTyM He U3Mepsimb, M.K. MPACChl KOH-
mpoas B smux BITY wacmo He coBnagarom ¢ pameuje-
HUEeM NPU3HAKOB HQ HAQUIUX OQHKHOMAX. 3apyOesKHble
npou3BogumeAl OPUEHIMUPOBAHbl HA HauboAee pac-
NPOCMPUHEHHbIE B MUPE BAAIOMbL, U 3ACMABUMb UX
u3MeHuUmMb KOHCMPYKyuro csoux bITY nog nawu 6AHK-
HOMbl BeCbMA NPOOAEMHO. Dmo ropopum o Heobxogu-
MOCMU NPUBAEYeHUsi OmeiecmBEeHHbIX NPubopocmpo-
umeaell K paspabomke u BbnycKy BITY, usHawaAbHO
OpUEHMUPOBAHHBIX HA pOCCUliCKue pyoAu.

Mbl oueHb HageeMcCsi, WMo BbIXOJ HA PbIHOK NPO-
uzBogumeaeli gamuukoBbx cucmem DOI'YI] «o3Hak»
NOMOXKem yCKopumb pewleHue 3mol NpOOAEMbL.

B cozgaBaemom nogpasgeaenuu banka Poccuu, o
KOMOpOM 51 TOBOPUA BblWeE, Oygem OCyWeCmBAAMb-
Csl NPOBEPKA CNOCOOHOCMU BBIABAEHUSA NOJJEeAOK He
MOABKO COPMUPOBAABHO-CUEMHbBIX MAUWUH, HO MAKKe
OaHKHOMONPUEeMHbIX ycmpoucms, 6AHKOMAMOB U gpy-
roli nogobHoOU MexHUKU. Jmo NoMOKem onpegeAums
rpynny Hauboree 3¢hpexmuBHOU KACCOBOU MEXHUKU,
Komopast B gaAbHeliuleM U goAkHA Oygem cmamb
urbmpoM, NpecexkarowuM MexaHu3M cobima nogge-
AOK 4epe3 NAGMEKHble MEepMUHAAbL, OaHKOMambl U
MOProBble ABMOMAMbL.

Ewe ognum gpurbmpom Ha nymu NOggeAOK ABASIOM-
Csl 3HAHUA U NPUOOPHOE OCHAWEHUE KACCOBLIX pabom-
HUKOB OGHKOBCKUX O(DUCOB, yupeKgeHull MOPIoBAU,
00w ecmBeHHOTO NUMAHUS, NOYMOBBIX OMJEeAEHUL.

Hac, koneuno, B nepByio ouepegrb BOAHyem OUHKOB-
CKaA cucmemd, NO3MmMoMy HOPMAIMUBHbIU GOKYMERI,
peraaMeHmupyouull KACCOBY0 pabomy B KpegumHbIX
OpraHu3Quusx, cogepyxum >Xecmkue mpeOOBAHUS NO
mem 3HQHUAM, KOMOPbLIMU GOAXKHbI 0OAagamb Kac-
CcoBble pabOMHUKU OGHKOB, U NO mMeM MeXHUYeCKUM
cpegcmaaM, KOMOpble GOAXKHb! UCNOAb30BAMbCS NPU
npoBepke NOgAUHHOcMuU 6aHKHom. Omom Habop mex-
HUYeC..JX cpegcmB NOCMENEHHO U3MEHAEMm s, 1Mool
COOMBEMCMBOBAMb COBPEMEHHOMY KQUeCmBY NOG-
geAasK. B Hacmosawee Bpema HauboAee aKMyUAbHbIM
CMG.aC UCNOAB30BAHUE NPUOOPOB gAsl BU3YUAU3QUUU
biN-005a3a 6ankrom.

Ymo kacaemca mpedoBarul no o0yueHur0 Kaccu-
POB )G 0B, MO Mbl HAMEPEHbl KecmKo mpeboBamb
om .<. JAHKOB npoBogump Hacmosuee odyueHue no
CNOCUGAN BBIABACHUS NOJGEAOK, d He CUMBOAUYECKUl
UHCMPYKMaK. A Ha cOOCMBEHHOM onblme 3HAI0, KGK

the world the process of passing some functions of
cash processi.g from the ceantral banks to the com-
mercial ones and to collecting companies is under
way. It doesn’t mean the central banks lose control
of the authenticity checking processes within the
commercial stiuctures. As ve huve heard during
the presentation of the Central Bank of Europe
representative, they introduced strict control of the
cash processing machinery used by the commercial
banks. The Bank of Russia fcllows the same pattern
and is now creating a special department that will
test the cash control devices. The results of the test-
ing will be made public at the Bank's web-site and
will have a recommendation natare. We hope that
well-based recommendations of the Bank will be
heard by the banking community, and the “filters”
used by the commercial banks will be efficient
against the fakes.

Our hopes are especially based as the new word-
ing of the BR instruction requlating cash processing
in credit institutions demands that the banknotes
given by a credit organization in its packing must
be processed using a counting-sorting machine
able to recognize at least four machine-read pro-
tective featuies of the BR bcnknotes; the list of the
features is to be establishea by the Bunk ol Russia.

We are investigating laoroughly ail the flows
and the creeks of the cash circulation. Recently
we came to the conclusion there is an increasingly
dangerous source of fakes' penetration into the
cash flow. I mean all kinds of vending machines
accepting the BR banknotes. Foreign experience
shows the fakes actively ex loit the limited poten-
tialities of the validators inctalled in tne macnines
and fabricate fakers especially intended for sale
through VMs.

Pricerangeofthetillacceptoisusedatthe Russiun
market lies within $ 50 - 2000. Corresponaingly
equally wide is the range their potential varies.
Naturally, the widest distrioution was acquired by
the cheupest acceptors with their limited potential
of verifications. And even if they are provided with
pickups of various kinds they often are not able
to check the features to be verified at the Russian
banknotes, since the contra! routes of the acceptors
may not coincide with the real place of the features.
The foreign manufacturers intend their acceptors
mainly to check the money most distributed in the
world and it is a proble m to make the.n chuage the
design of their bill-acceptors to conform fully to the
Russian bills.

This situation makes us 1 discuss the necessity
of attracting the Russiu:t ins «ument-making indus-
try to design and manufac ure cocepting devices
intended to verify the Russtun ruble banknotes.

We hope that enterirq t' > mork»t by the gauge
producers of the Go.i..k p.oducuon facilic.2s will
help and accelerate sol. iny the r.roblem.
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uacmo Kaccupbl 6QHKOB He 3HQOm,
4YMO MOXKHO U HY)XHO NPOBEPAIMb HU
Oankrome. O4eHb Yacmo OHU CAENO
Bepam aBMOMaMuueCcKuUM gemeKkmo-
pam BaAIOImM, KOMOpble, KaK 51 yXe
TOBOpUA, HACMPOEHbl B OCHOBHOM
HA NPOBEPKY 3QUUMHbIX NPU3HAKOB
goarapos CIIA.

Mbl cuumaem, umo smom Bug
«(purbmpa om NOggeAoK» MOXKem
Obplmb  CyW,eCMBEHHO  YAYHUIEH,
MaioKe KaK U Nopsigok pabombl C
BbIABAEHHbIMU NOGJGeAkamMu B KOM-
mepueckux OaHkax. H3BecmHbl
MHOIOYUCAEHHble (PaKmbl, Korga
KacCuppl, onpegeAuB NOJGeAKy, He
gelicmBy0Om COTAQCHO UHCMPYKYUL,
Komopas mpedyem usbiamhp ee y Kau-
enma, ogopmumb COOMBEMCMBYIO-
wull GOKyMeHm, BbI3BAMb MUAUUUIO
u nepegams ell NOGgeAKy Bmecme
C gAHHBIMU O CGQBWEM €€ KAUEH-
me. Bmecmo 3moro (haibWUBKA CO
CAOBaMU. «A Hem AU y BAc gpyrou
OaHKHOMBI? » BO3BpAUIAEMCSI KAUEH-
my u npogoaxaem cBOU Nymbs om
ueAOBeKd K ueAoBeKy. ToAbKo ouenb
KpynHble, yBaXowue cebs u CBoux
KAUEHMOB OGHKU, B uQacmHocmu,
CoeperamenbHnlli OQHK, cAegsam 3d
meM, Yumoodbl UX Kaccupkl gelucmso-
BQAU CMpPOro B COOMBEMCMBUU C
3aKOHOM. BblsiBreHHas noggeaka He
JOAKHA BEPHYMBCS B 0Opawenue, d
goOAKHA Obimb ONEPAMUBHO nepeqga-
HQ OpraHaM BHYMPEHHUX JeA.

Caegyrowuti, camplli pacnpege-
AEHHBL U cambllli HEHACMPOEHHbI
¢urbmp — 3Mo 3HAHUS IPWKGAHAMU
COOCMBEHHbIX GeHer, BHUMUMEAb-
HOCMb Npu npueme HAAUYHOCMU.
3mo — camas nepBas AuHust 060po-
Hbl OM (PAABWUBOK, CAMAsi MACCOBQA,
HO, YBbI, U CAMUs HEYNDABAAEMAS.

Hecmompst na mo, umo npu BBe-
genuu B oOpawjeHue Kwxgou HOBOU
OankHOmbl, npoBegeHuu AKOOU
MOGEepHU3AUUU (EHEeXHbIX 3HUKOB
bank Poccuu mpamum MUAAUOHBL
pyoAeltl Ha UHGOPMAUUOHHbIE KAM-
NGQHUU, NPU3BAHHbIE GOHeECmMU Qo
KQKJOro 4eAOBeKad HeoOXoguMylo
eMy uHgopmayuio 0 COOCMBEHHBIX
genbrax, HAQWu TPAKgaHe 3HAIom
0 HuX Kpaline maao. beiBaem oueHb
obugHO Bugemsb, KOrga, HecmMomps
HQ geMOHCmpupyemble NO MmeAeBU-
geHUI0 PEeKAAMHblE DOAUKU, pasga-

The newly created department of the
Bank of Russia I mentioned above will
perform checking the ability to reveal
the fakes not only by the sorting-check-
ing machines, but also by all kinds of
the bill-acceptors, ATMs and the like. It
will help to define the group of the most
efficient cash machines that in future
will become the filter preventing fake
sellings through the payment termi-
nals, ATMs and vending machines.

An additional filter at the way of the
fakes must be presented by the knowl-
edge and instrumental provision of the
cashiers working at bank offices, shops,
catering points and post-offices.

Of course, first of all we are worried
by the state of the banking system;
that's why specifications that regulate
cash activities in credit institutions
contain stringent requirements both to
the knowledge of the bank cashiers and
to the technical means used to check
authenticity of the banknotes. This
set of devices is subjected to gradual
changes in order to correspond to the
fakes quality. Today the most actual is
the use of instruments visualizing the
banknote IR image.

As for the standard of teaching the
bank cashiers, we intend to address
very strict requirements to commercial
banks, urging them to perform real and
not just symbolical teaching. My own
experience shows, that very often the
bu.tk cashiers do not know what must
be checked at a note and how to do it.
They clten believe blindly automatic
cash detectors which, as I have men-
tioned, are mainly tuned to check the
US dollars’ protective features.

We consider this kind of a filter can
be substantially improved, as well as
the standard of treating the revealed
fakes at commercial banks. Numerous
facts are knows when a cashier who
has just revealed a fake doesn't act
in accordance with his instructions,
demanding to keep the fake banknote,
draw up a necessary document, call the
police and pass to them both the fake
and the data concerning the customer
who brought it. Instead of it the fake
comes back to the customer with the
words:"Have you got unother one?”
and travels on, from man to man. Only
solid banks respecting themselves and
the clients (e.g. the Sberbank - the



Baemble 6eCnAQMHO KPACOUHble OYKAembl, AOGU He
3HQOM HUYEro 0 Mex BeCbMd I(hheKMUBHBIX U HATAAG-
HbIX 3QUUMHBIX Npu3Haxax, xomopsle bank Poccuu
coBmecmHo ¢ [03HAKOM BHegpAOm HA HQWU OQHKHO-
mpl. O4eBUgHO, Ymo B 5moll pabome y HAC ecmb ewe
OoAbluUEe pe3EPBBL.

Mbl, KOHEUHO, CMapaemMcs yBeAudums URGopMayl-
OHHOE gUBAEHUE HA TPWKJAH, YAYHWUMb €70 KA1ECIMBO.
C smol yeablo B NpowAoM rogy bank Poccuu nposea
gAA JKYPHQAUCIMOB psga cpegems MAcCcoBoU uHgopma-
Uuu CneyuaAbHbIl CEMUHApP NO CnocoOam BblABAEHUS
NOggeAoK, NPAKMuU4ecKUu MAaKol Xe, KaK U gasl CBOUX
3KCnepmoB. JMO He MOAbKO YBEAUUUAO KOAUHECMBO
nybAukayull no gaHHOMY BONPOCY, HO U CGEAdAO UX
boaee rpamomubiMU. Mbl u B gaabretiuem 6ygem pabo-
mamp Hag NOBblWeHUeM 3(hgexmuBrocmu UHQPOD-
MQUUOHHBIX KAMNARUU, OYeHb HAgeeMCs HA NOMoujb
KpegumHblX Opranu3ayull, Hanpamyro pabomarnuux ¢
HaceAeHueM, U OMKPbUNbl A AOOBIX NPEGAOKEHUUL B
smot obaacmu.

A cCHOBA XOUy BEDHYMbCA K AHAAOTUU C 3QrPA3SHEHUEM
BOGHKIX NOMOKOB. KOHEYHO, 3ma QHAAOIUsL HEe COBCEM
noAnas. B omauuue om Bogbl, Mbl UMEEM BO3MOKHOCIMb
MEHsiMb He MOABLKO CBOUCMBA UALMPOB, HO U XAPAK-
MEepPUCMUKU NPOBEPAEMOro OO beKMA — JeHEKHbIX 3HA-
KoB. [Tosmomy cobpanHas uRGoOpMayus 0 NOGGeAKax,
0 MOM, WMO U KAK HQ HUX NOJJeAblBAeMCs, ABAsE€m-
cs 6a30l gad npuHamusa pewenull O HANPABAEHUSX
COBEpWEeHCMBOBAHUS 3AW UMbl JEHEKHBIX 3HAKOB O
NOGgeAKU.

OueBugHbIl Me3uc 3ByNum mak: umoObl NOggeAKu
3(hheKMUBHO BBISIBASIMb, HE0OX0guUMO, umoObl Nog-
geAblBamb OGHKHOMBL U MOHEMbL ObLAO Obl CAOXKHO
U goporo, @ BbIABASIMb NOGGEAKU NPOCMO U HAGEX-
HO. Dmo o3Hauaem, 4o OGHKHOMb! JOAKHbl UMemb
goCcmamo4Hoe KOAUYeCMmBO 3AUUMHbIX NPU3HAKOB,
PACCHUMGHHBIX HA PA3AUYHBIE YPOBHU NPOBEPKW. U
Npu NOKyNKAX B MAra3UHAX U HQ PHIHKAX, U NPU OCy-
ujeCmBAEGHUU IPpKgaHamu OQHKOBCKUX onepauutl, u
npu 06pabomke HOAUYHbBIX eHer B KACCax OAHKOB.

CoBpemeHHble POCCUlICKUE geHbIU, XOMb U C HEKO-
MOPBIMU MOGEPHU3AUUAMU, HAXOGAMCSA B 00paujenuu
gecsmb Aem. 3mo 60AbWOU CPOK, U Mbl NOHUMAEM, WO
nopa gymams 00 yCUAEHUU UX 3aWjUIbl Ol NOGYeAKU,
mem 0Ooaee, umo ycurusmu [03HAK@ 3a 3mMo Bpems
paspabomaHo MHOI'O HOBBIX BbICOKOMEXHOAOIUUHbIX
3QUUMHBIX NPU3HAUKOB. Mbl MUWAMEABHO U3yHAEM
NpegaAoKenUA CNeyuaAucmos [03HaKa, paccmampusa-
€M HOBble OUHKHOMHbIE CePUU, BbIyCKAeMble gpyrumul
UeHmMpaAbHbIMU OanKamu, hopMyAuUpyeM CBOU NPEJAO-
JKeHusa U gymaeM, 1mo Haua coBMecmHas ¢ [To3rakom
padoma He gacm (parbWUBOMOHEMYUKAM CNAMb CNO-
KOUHO.

Hy u nocaegnee. IIpobrema onpegeaeHust NOGAUH-
HOCMU IrpKGaAHaMU, ga U KQccupamu MecHO CBA3AHA
C YpOBHeM Bemxocmu OaHKHom B obpawenuu. U3
3moro BblmeKaem euje ogHa 3agaua lLlenmpaabHoro
banka PD: noggepxuBampb Maxoil cpegHull ypoBeHb

Savings bank) watch their cashiers are acting
strictly according to the law. The revealed fake
must not come back i.uto circulation; instead it
should be timely passed to the police bodies.

The next filter, the most distributed and the most
unadjusted one, - is the knowledge by the people
their own money, the attention during accepting it.
It is the first line of defense from the fakes, which is
the most mass, but, alas, the least managed.

Despite the fact that in the process of introduc-
ing a new banknote or performing its upgrade the
Bank of Russia spends millions rubles to provide all
the citizens with the necessary information about
his own money, our people know very little about
it. It is disappointing to see that despite all the
TV promotion efforts plus free distributed leaflets
and booklets most of the people know negligibly
little about those very efficient and intelligible
protective features the Bank of Russia and Goznak
introduce to our banknotes. Obviously we have a
lot to be done in this direction. Of course, we seek
to exert information pressure upon the people,
increasing it and improving its quality. Last year
the Bank of Russia carried out a special press
conference at the same level as the workshops for
its experts. The event resulted not only in increase
of the number of publications on the subject — it
also made them more professional. In future we
plan to increase the efficiency of our information
campaigns; we rely very much on the help of the
credit institutions who have direct contacts with
the people and we are fully open for any sugges-
tions in the field.

Now I'd like to return to my analogy with water
flows pollution. Of course, the analogy is not full.
Unlike the case with water we can change not only
the properties of the filters, but also the charac-
teristics of the very checked object — the cash.
Hence the collected information about the fakes,
about what and how has been faked is the base
for making decisions about the ways to protect the
money.

There is an evident thesis: to reveal fakes effi-
ciently it is necessary that faking banknotes and
coins were complex and expensive, and revealing
the fakes were simple and reliable.

It means that the notes must have enough pro-
tective features provided for different levels of
checking during buying process, in banking opera-
tions perfomed by customers and during cash pro-
cessing.

The current Russian banknotes have already
been in circulation for ten years, though with
some upgrade of their protection from forgery,
especially as Goznak experts has developed a Iot
of new high-tec protective features. We are inves-
tigating their proposals thoroughly while studying
new banknotes emitted by other central banks, we
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3arpsA3HEeHHOCIU OAHKHOM, KOmOpblll He npensm-
CMBYem HAGEKHOMY ONPEegeAeHuI0 UX NOGAUHHOCMU.
Omo gocmuraemcs coompemcmaytowlell UHMEHCUB-
HOCIMbIO COPMUPOBKU OQHKHOM, MO e€Cmb MAaKoU
opranusayuell NOMOKOB GeHe)XHOU HaauwHocmu,
umoO0bl geHbI'l PEeryAspHO NPOXOgUAU uepe3 Npo-
uegypy COpMUpPOBKU NO BemMXocmu B OQHKOBCKUX
yupexgenusx. Ciloga omHOCUMCS Makxe 3agadd
CBOEBPEMEHHOI'O 3aB03Q Napmull HOBHX OGHKHOM
BO BCe DEeruoHbl CINPAUHbl, A MAaKKe npodbrema obe-
CNeYeHUst KQUeCmBEeHHOU U equHOOOpa3HoU padomel
COpMUPOBAALHO-CHEMHBIX MAWUH.

Hy u KoHeuHO, umoObl 6GHKHOMBl JOABWE HE Nai-
KaAUCh, Xopouwlo OblA0 Obl, umobObl OHU OblAU che-
UUAABHO 3aujuwieHbl om rpaszu. OgHAKO sma mema
CMOAb KOMIAEKCHQ, WMO Sl gyMAl0, Mbl NOFOBOPUM O
Hell Ha caegyrouwjell KOHepeHYUuU.

Pesomupys, xouy euje paz ommemuinib, ¥mMo 3agaiu
LenmpaabHoro 6anka no npogurakmuke GarbuiuBo-
MOHemHU1eCmBA KOMNAEKCHbL U MHOroo6pasHbl. Tak
JKe, KK U CaMO HAAUYHO-geHeXHoe oOpaujeHue.

Ilpumeuanue pegaxyuu:

Al mex, Koro unmepecyem, O KAQKOM UHCMPYK-
muBHOM goKyMeHme [lenmpobanka Poccuu ynomu-
Haem Bragumup BukmopoBud, ymouHAeM: ero NOAHOe
Ha3BaHue — «[JoroKenue 0 nopagke BegeHUsA Kac-
COBBIX onepayull U NPABUAGX XPAHEHUS, NEePeBO3KU
u uHkKaccayuu 6ankHom u moHembl banka Poccuu B
KpegumHblX OpraHu3auyusx Ha meppumopuu Pd»,
Ne318-IT om 24 anpeass 2008 r. KoHKpemHO peub
ugem 00 absaue wemsepmom nynkma 2. 11, komopalil
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formulate our own proposals and hope that our
collaboration with Goznak will not allow the coun-
terfeiters to sleep comfortably.

And now the last. The problem of determining
the authenticity of banknotes by the citizens and
the cashiers is closely tied with the degree of decay
of the banknotes in circulation. This is where one
more task of the Central Bank comes from: to pro-
vide such an average level of the banknotes’ soiling
which would not prevent their reliable checking.
This is achieved by reqular sorting of the banknotes
at the banking institutions, by timely providing all
the regions of the country with the fresh cash, and
by high-quality and unified work of sorting and
counting machines,

To keep the banknotes clear as long as pos-
sible their adequate protection from soiling would
be especially valuable. The subject is compound
enough to be postponed till the next conference.

Summing up, I'd like to draw your attention to
the fact that the tasks facing the Central Bank in
the prophylactics of counterfeiting are complex
and diverse — like the cash circulation itself.

Fiom the editors:

For those who are interested which instructive
document of the Bank of Russia was mentioned
by Vladimir Finogenov, we reproduce its full title:
“1he Regulations concerning performing cashiers
operations and the rules of storage, transportation
and collection of the banknotes and coins of the
Bank of Russia at credit institutions at the territory




Bcmynaem B cuay ¢ 1 ausaps 2009 roga u raacum:

"banknomel banka Poccuu, BblgaBaemble Kpegum-
rotu opranusayuell, BCII kAuenmam B yNAKOBKE Kpe-
gumnkix opranusauuti, BCIT kpegummublx opranu3a-
uyuli goaxHsl Obimb 00paOOMANDbl C UCNOAb30BAHUEM
CHeMHO-COPMUPOBUABHBIX MAWUH C (PyHKUUel pac-
NO3HABAHUA MQUIUHOYUMAEMbIX 3QUIUMHBIX NPU3HQ-
KoB 6baHkHom banka Poccuu. O6s3ameAbHOU NPOBEPKE
NOGAEKam He MeHee yemblpex MAWUHOYUMAeMblX
3quiumHbIX npu3nakoB oankHom banka Poccuu, nepe-
YeHb KOMOPBIX YCIMAHABAUBAEMCS HODMAMUBHBIM
axkmom banka Poccuu.

Hngopmayua o mexnuveckux cpegcmaax, NPoweq-
wux mecmupobaHue B banke Poccuu u ygoBremso-
pAIOWUX BblUENEePEeUUCAEHHbBIM MpebOBaHUAM, DA3-
mewaemcsi bankom Poccuu ra oguuuarbHOM calime
Banka Poccuu B cemu Mumepuem”,

B smowm xe Iloroxenuu umeemca n. 7.3, gaowul
NPABO KPEGUMHBIM OPraHU3quUAM «UCNOAb3OBAMD
CneyuaibHble yempolcmBa gAst YIIAKOBKU HOAUYHBIX
geHer, B CAyude HEeCAHKUUOHUPOBQHHOIO BCKDPbUMUS
KOMOPLIX NPOUCXoguin oKpauusanue bankHom banka
Poccuu cneyuarbrotl Kpackol, obragaroweli ycmouuu-
BOCIbIO K BO3gelCmBUrO pacmpopumeneti, xumuiec-
KUX DeaKmuBOB U gPyIuMu OMAUHUMEABHBIMU XAPAK-
MepuUCmMUKaMU, NO3BOAIOWUMU UgeHMUu@uuupoBamhs
ee Haauuue Ha bauknome banka Poccuu». B smom nyH-
Kme ugem peus 00 OPraHu3ayuu NPoyYecca NepeBo3KU
HOQAUYHOCMU; BONPOCH! PACNO3HABAHUS 3QrPASHEHHBIX
OQHKHOM B BAAUGAMOPAX HE 3AMPAruBAlOMCS. @

RGN O

of Russian Federation.”, Ne318-I1 from April 24,
2008. To be more concrete, the paragraph 4 of the
Section 2.11 is meant, which comes into force on
January 1, 2009, and states:

"The banknotes of the Bank of Russia passed
to the clients... must be processed using count-
ing-sorting machines with the function of discern
ing machine-read protective features of the BR
banknotes.

Not less than four of these features niuast be dis-
cerned; their list is established by a normative act
of the Bank of Russia.

Information about the technical means tested
at the Bank of Russia and satisfying tne aemanus
mentioned above is to be placed by the Bank of
Russia at its official site”.

The same Regulations contain the Section 7.3,
giving the credit institutions right “to use special
devices for packing cash, unsanctioned opening
which is staining the banknotes of the Bank of
Russia with a specia: paint stable against solvents
and chemicals and possessing other characteristic
features allowing to identify its presence at the
banknote”.

This Section discusses the organization of the
cash transportation only, the problems of discern-
ing the stained banknotes in validators are not
treated. @
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B uwae 2008 roga OOO
«C3BIH» BCMYNUAO B IPYNNY KOM-
narul, Kyga BXogsim CmpaxoBas
U nepecmpaxoBOYHASL KOMNAHUU,
(CK «POCAEC», IIK «Pocaec-

In July 2008 Scven Group
entered a toup of company com-
posed of « . wisrrerc. company
SK ROSI 'S und a reinswcance
company Pk ROSGLLS-RE, who

Pe»), ycnewno pabomarwouiyro
npu aKMUBHOM y4acmuu U nog-
gepxxke co cmopoHnbl Kb «Aecbank». Taxkoe pewenue
ObLA0 NPUHAMO gAA PACUIUPEHUA BO3MOXHOCMell B
npegocmaBAEHUU NOAHOUEHHOI'O KOMNAEKCA YCAYT
B obracmu Benguura. Tenepb 3mo He MOABKO Kaue-
CMBEHHbIU CEPBUC U OOY4eHUe, HO U BO3MOKHOCIMb
KpegumoBaHUS, AU3UHTA, CMPAXOBAHUS (CM. CMAMBbIO
«Cmpaxosas komnanus POCAEC na cmpake Bauiero
busneca», cmp. 23), @ makxke 4mo O4eHb BAKHO gAS
KAUEHMOB, onAama 060pygoBaHUA NO (hakmy HAAU-
yua Ha ckaage B Mockse.

OcnoBHOU nosuyuell AuHeUKU npegaaraemoro
000pYgoOBAHUSL OCMAEMCs ABMOMAM NO NPOgAXKe
ropsiueli u xonogHotl egbl Gourmet, Komopulii menepb
xomnanus Seven Group nocmasasiem B Poccuro Ha
IKCKAIO3UBHBIX YCAOBUAX. Tog pabombl aBmMomamos
B Poccuu gaar mMHOro nuwju gaa pasMblUAEHUSA HA
6asze uHpopmayuu, NOAYHEHHOU Om OnepamopoOB:
cmamucmuka npogax, npegnoumenus nompeobu-
meaell u, KOHeUHO JKe, BO3HUKaujue
nenoaagku. IlpusmHo ommemumsb, |,
umo Ccmamucmuka nogmaepguAd
paHee paccHumaHHble CPOKU OKynae- !
MOCIMU, KOMOpble, KAK NPABUAO, HE |
npepriiaiom roga. CAoxHee OblLA0 C o
HEenoAQgKamu, KOmopble BO3HUKAAU ] .
B OCHOBHOM B CBA3U C HeCOBMecmu-
MOCMbIO € ABMOMAMOM PAGA NPOYYK-
MOB (NPOUCXOGUAQ HEKOPPEKMHASA
Bblgaua Npogykma, 3amamue u m.n.).
IIpemen3uli K cOOCmMBeHHO aBMOMA-
my BO3HUKAAO HeMHoro. ITocmosinHoe
COMPYgHUYECMBO C NPOU3BOgUMEAEM
Jofemar S.A. B Hcnanuu no3Boauao
cocmaBumb MEXHUYecKoe 3agaHue : v
grs gopabomku aBmomama; 6blAQ
BbINYUJEHA €ro HOBAA MOguuKayus,
UCKAIOYQIOW A BCe HENOAAgKU, CBS-
3QHHbLE C Bblgauel NPOgyKma. |

TTouemy Xe BCe-maxKu Mbl CgeAqAU
OCHOBHRYIO cmaBKy Ha Gourmet?

TwameAbHOE uCCA€GOBAHUE QHA-
AOTUYHBIX ABMOMAMOB MUPOBbIX NPO-
u3pogumenel BbISIBUAO DS Cepbe3-

are working nuccessfullv und-r
active *npportby LLSBANRK com
mercial bank. Such a decision was made. in orde ~fo
broaden opportunities in providing tull valu. se1vic-
es i1 the sphere of veoding. Now the s opporfinities
inclide not only high quali, - se,vice ond trainieg,
but also possibilily of credit g, lea~ing and insur-
ance (see article "Insuranc< ¢ompony ROSLES on
guaid of yorr brsines,”, p 23 of this issue), and
what is «specially importar for the cueate. pey-
ment for the «quipment prc «nt at siore-house in
Moscow.

The main article in the sc . of ~quipment we nro-
pose s still the Gourme | vending macnine lor selling
hot and cold food articles. S ven Group is now its
exclusive distributor in Russia. The last year of its
operation in the corntry clloved tv arqiire a lot of
information from the opcrato's concerning -ales stu-
tistics, customers preferences and of course the fairlts
that took plare. We are glai' w state the statistics

«nnfirmed the ralcu
latcd 1erms of repay-
[ me~nt which, as a rule
| do noteceed a year.
| Th- sitration wos
more complicated
in case of faults that
i | wereconnected main-
‘ !' ly with ircomnct-
ibility 0. somi goods
] with the machine
‘ roenlting in incorrct
' ‘ delivery, crumnling,
‘ etc. Very little ciuims
! conld be addressed
‘0 thi machine itself.
C'oactant collehora-
tionwithJofcmarS.A.,
th¢ Spanish manu-
e urer, ollowed (o
maklc 1o a tochnicel
L nssimment
| at updating of fth
| machine. Production
of its new moditica-

aimed
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HbIX Npeumyuwecms 2moll MOgeAU, B UX HUCAe
3arpyska NpPOgyKMa, HE NOBPeXgarowas
YNAKOBKY, CUCMEMA CAQHUMAPHOIO KOHMPO-
A, @ MAIOKe BOZMOKHOCMb ycmaHOBKU GPRS
mogemMa gASl GUCMAHUUOHHOrO yNpPAaBAEHUA
pabomoti u OMCAEXUBQHUA CIMAMUCMUKU
NPOgax.

B cBoe Bpemsi np03By1aA0 MHOTO Kpumu-
Ku B agpec asmomama Gourmet u ero 6ygy-
ujero Ha poccuiickom puiake. IIpakmuxa xe
NOKA30GAQ, YMO 3MO YHUKAAbHBLU aBmomam,
No3BoAsIOWell NPOGaBAML JAAEKO HE MOABKO
obegkl, ramOyprepul U CaAGmMbl, OU€Hb XOPO-
ul0 ugym npogaxXu MOAOHHOU NnpogyKuuu,
BCEBO3MOJKHbBIX UOT'YDMOB, ChIPKOB, COKOB,
HQNUMKOB B OQHOuUKAX. ABmoMam NOAHO-
CMblO 3AdMEHAem CHIKOBbIU, mem OoAee, Hmo
B Poccuu aBmomambl, Ha3blBaeMble CHIKOBbI-
MU, UCNOAB3YIOMCA 3AQUACMYI0 HE gASl CHIKO-
BOU NpogyKuuu, a gaa mex Ke C3HgBUuel,
KOomopble ropa3go npusmuel Kywams paso-
rpembsiMU, CAAQMOB U HANUMKOB.

B Aunetike obopygoBanus, npegaarae-
moro komnarnuel “Seven Group”, maike npu-
CymCmMBYIOM Koe-MAUIUHbl UMAALSIHCKOTO
U UCNQHCKOro NpOU3BOGCMBQ, QBMOMAMbl
no nNpogaxe MOPOXKEHOro, CHIKoOB u m.g. He
MAaK gaBHO goOABUAUCH HOBUHKU POCCUUCKUX
npousBogumeAaell - aBMOMambl NO NPOGWKe
ra3upOBQHHBIX HANUMKOB U KBACQ, KOMOpble
UMelom OrPOMHbLU YCNneX B IKHbIX PETUOHAX.

Bribupas komnanuio "Seven Group”, Bbi
noAyuaeme HAGEe)XXHOro npogecCcuoHaAbLHOIO
napmHepa B Noggepkke Baulero Ousneca Ha
goArue rogal.

Komranus «Seven (Froup» - 3™0 cemb
npasuA Bawero ycnexa:

1) He ynycmums MOMERIN gAsi HAYAAd
Bautero 6usneca

2) 3nams xaxue cofrmus npoucxogsm
B c(pepe Baulell gessmeAbHOCIMU

3) OmcmauBams HOBble ugeu

4) Bonaowjamb CBOU Ugeu B DEGAb-
HoOCIb

5) Omxpsimocms B nNAPMHEPCKUX
OMHOWEHUAX

6) He ocmanaBAuBambCsi HA gocmur-
HymblX pe3yAbLMaA™ax

7) He pa3zyuumsbcs Meumams!

tion ha« been started, procloama all deliy -
ery favlts.

Why did we stake o1 Gerorme (s

Ou: thorough investiqat v+ of us ona-
loguc < produc d in the v rld e caled
some seriors advantaces of 1lie model
i«chiding loading of the v ods witiout
damaging their pacsing, D¢ sysfem of
sanitarv treatment ~nd the pos:hility to
nsted? ('PRS modem for di<rant control.

Thcre had been a Ic! o' ¢ (¢ sm
addiessed to Ciovrmet ms —hine and 1~
prospects at the Riresian mernet. 1he prac -
tico showed (t's a rathcr v 1igue macnine
able to sell not only di...1+ hambury
¢rs and salads; all sinds nf Aary jicms
including yoghurts, chees ciuus. jiuice,
and conned drinks heve oon sold oy
succe »sfully. The machine follv reolaces
snack ones, e<necially ~med in Rucca the
snack machincs ar~ off-n 1sed not only
tor selling snack goods, F1ioalso .and-
wiche s (which are much be fter ¢v ctmed
heated), salads and d: nks.

The Tine of equipment propo.ed by
Scven Group Co. contain  also coil e-
muchines produced in Iti 1y ond Spain
ice-cream and suar ! mach urs e fov.os
nut long ago they were joined by ome
Russian produced nc .« e mechine, ror
distribution of lw.zy 'rin.s (wate and
kyass), that have a oreat 1<« ~~s in the
South regions.

(Choosing Sceven  Growps Lo, you

acquirc a reliable protes,'onol partn~r
that canreaderassiscance iery mrbrsine ©
or @ loneg fotpre,

OO0 «COB3H I'PYTI»
123423, r.Mocksa,
Kapambiiesckas nab.. g.44
Tea.: +7 495 741 93 47
e-mail: info@sevenlitd.ru
website: www.sevenltd.ru



3a 16 aem pabombl KOM-
narus POCAEC Rakonuaa
OrpOMHBIU ONbIM CMPAXO-
BQHUS, B MOM YUCAE UMY-
WeCmMBEHHOI0, U TIOMOBd
npegaoKumb HOBYIO YCAYTY:
CTPAXOBAHUE BEHAMHI OBbIX ABTOMATOB.

Bengunr - ouerp gUHAMUYHO PA3BUBQOWUUCA
busnec B Poccuu, napku BEHGUHIOBbIX ONEPAMOPOB
nopoll goxogsam ¢go mMbICAYU egquHuly o0bopygoBa-
Husa. OCHOBHAA 3agaia BEHgOPOB - HAUmu xopowue
Mecma pasmeujeHus ABMOMAMOB € BbICOKOU NPOX0-
guMOCMbIO, BEgb UMEHHO 3d CYem MakKux mecm ous3-
Hec obOpemaem MAKCUMOABHYI) DEHMAOEAbHOCHb.
Hecmompst Ha mo, umo BCe GBMOMAMbL B MOU UAU
UHOU CmeneHUu NPemeHgylom HA GHMUBAHGAAb-
HOE UCNOAHEHUE, DUCK BQHJUAU3MA Cywecmsyem
Bcerga. IlomMumMo pucCkoB NpOMUBONDABHBIX gelc-
mBull mpempUx AUY, BO3MOKHO BAUAHUE CMUXUUHBIX
begcmpull (AuBHell, Oypb, YPAaraHoB, rpaga u m.n.),
Hae3g MpAQHCNOPMHBIX cpegcms U m.g. B 3ganusx
cyuecmBytom mexHUYeCKUe PUCKU (noXap, B3DbIB,
3QAUB BogoU U3 cucmeMm NOXapomyweRnus, aBapuu
UHJKeHepPHbIX KOMMYHUKaUull). B ¢Bsa3u ¢ mexHu-
yeckumMu OCOOEHHOCMAMU MOProBbIX GBMOMAMOB,
HEeAb3S UCKAIOYQmb UX NOBpeXgeHus Uu3-3a nepe-
nagoB HANPsUKeHUA B 2aekmpocemu. Takum obpa-
30M, HG NAeql ONEPAmMoOpPOB AOXKUMCA MHOXECIMBO
PUCKOB, KOMOPpBlE MOy NPUBECIMU K NPOCIMOAM
060pygOBAHUA U, KAK PE3YAbMAM, K 3HAYUMEAbHBIM
MamepuaAbHbBIM NOMEPSIM.

Komnanus “Seven Group” nogeauAdach onbl-
moM B gQHHOU o0Aacmu, U BbUICHUAOCH, WINO MHO-
rue onepamopsl rOMOBbl YCIMAHABAUBAMB CKPhl-
mble KaMmephl, CUCMEMbl CUTHAAU3QUUU U Mm.g. gas
moro, 4umobpl ybepeub aBmMOMAm OMmM BAHGAAOB.
VBEl, BCe smu cpegcmsa NOBblWEHUS 6€30NACHOC-
mu 3qMEmHO YBEAUHUBQIOM CIMOuUMocmb 0060pygo-
BQHUA, HO NOAHOU rapQHMUU Ol BAHGQAU3MA OHU
He gaiom. M yX nogaBHO OHU HE B COCMOARUU
3quumump OM UHBIX DUCKOB — DQ3BE€ 4MO guc-
MAHYUOHHO UHGOPpMUPOBAmMb 00 UX NOCAEGCMBUSIX.

Komnanuss POCAEC paspabomara nporpammy
CIMPAxXOBGHUA MOProBbIX (BMOMAMOB OM BCeX
BUGOB PUCKOB (A AHOOOro Buga 0OOpPYJOBAHUAL.
Cmoumocms CMpPAxXOBAHUSL OGHOTO aBmMoOMamd
bygem cocmapaamb om 1500 go 5000 pyoOaell B
rog, B 3aBUCUMOCINU OmM MOgeAl, Mecma yCIMAHOB-
Ku u ycaoBull sxcnayamayuu. Ho 3amo, 3ampamus
HQ cMpaxOBKy MoOprosou mouku om 150 pybrel B
Mecsly, BAQgeAbUbl ABIMOMAMOB 0bpemailom CnokKou-

16l COH U YBEP CTHOCMD.

Vaumeras anaghblu
onrim MOxi*o “N4er0 0X1-
ganu, Ymo 3mo HonnaB-

A€H ¢ DUHCCA B¢CbMA
nepr G €XMURBIO, mex
KQK, npuobpemas 6oré e Ko e CMBCHHBL. U (OPO-
ru¢ aBmMC 1ambl, UX BAAGCABINL (IOYIIAKOM BCt P 3

3agyvbIBAMbCS O 3qwume ¢ :on¥ ungermuyuil -
nopod BeCcbMa 3HAWIIM 1= bl

B y)mom onru vorym pacaiumilpOms HO Pogge-
pXKy cmpaxoBoll Ko tnanuu POCAEC, komopusa
npegaarae™ Uv nPocmMoF U 0geKHOEe DeleHUE
NPpoOUAT Vb

OO0 Ch «POCAEC»
344010, r. PocmoB-Ha-AoHy,
yA. Kpacroapvetickaa, g. 335
Tea.: +7 (863) 234 45 11; +7 (863) 291 30 15
Dcxc: +7 (863) 232 79 02
123423, r. Mockaa,
Kapambiwesckas nad., g. 4
Tea.: +7 (495) 926 57 03; -+7 (495) 926 57 05
Dcoxe: +7 499 199 88 81
Br 6-catim: www.rosles.org
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Komnarnus «k MAPKOHD>, c 1993 roga 6eccmenHbiil
Augep Ha pblHKe street-food, ynpasasrowas
opengamu Cmapgorls, Baremmepus npegaaraem
HQ Cyg pBIHKA NPOGYKM KAQCCA «NPEeMUYM—NAKC»
- cangBuuu-6aremet «On Timel». TwameabHo
nogoO6paHHAsl peuenmypd, CBEXUe OXAWKGEHHblE
npogykmsl, 0COOble COyChl COOCMBEHHOIO
NpuromoBAeHUA, @ MAKXe CamMas COBPEMEHHAA
mexHoAoruss CcOOpPKU U YNAKOBKU CO3garom
VHUKQABHBIIL BO BCEeX OMHOWEHUNX CHOHGBUY,
Komopsell, KQK Mbl Hageemcs, Oygem Xopouwo
npunamnoxkynameaem. Heombemaremoll COCMABHOU
qQCcmbl0 no3uyuonupoBarus npogykyuu On Time
ABAfemcs ygobcmBo nompebOAeRuUA - BaxHelwul
gas  «Obicmpoll egbl» kKpumepul. B umore
CNeyuaAbHO (Af BEHGUHIOBHIX QNNAPAMOB Mbl
€03garu ONMUMAABHBIU PA3MED U YNIAKOBKY.

Mbl ygoOHDBl, HACKOALKO 3MO BO3MOJXKHO, NpU
2MOM pa3mep HQWUX CIHgBUYel — NO-HACMOoAWEeMy
boabwiold. Mx BKyc HpaBumcsi OOABWUHCMBY
npobyrowux, peuenmsl YHUKAAbHbl, 4 CIAHJAPMBbL
u3romoBAeHUsl —Bblcoualiuiue.

Mpl  rapanmupyem KauecmsO NpOgyKma,
NOCKOABKY GOCIMABASieM €ero npu memnepamype
5+ 2°C pedppuxepamopHbiM MPAHCNoOpmom. Smo
no3BOoASiem TdPAHMUPOBAMbL HENPEePbIBHOCMb
XO0AOgHOU Uenouku om npou3BOgcmBd o BUMPUHbL
u obecnequBams CBeXeCmb B MeueHue BCEro CPOKa
peaausauyuu (mpoe Cymox).

ce R AT co

Hy u raaBHOe, npu3HaemMcsa: HaQM CAMUM
HPABUMCS NPOGYKM, KOMOPbLU Mbl geadeM.

3Bonume. [lpuesxaiime. IIpobytme.
Bawu kauenmst 6ygym pagsl.

Aupexmop TTII] Onmaiim
IOpuii Mopos
8 (499) 767-85-77
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Bricmaska aBmomMamu3upo-
BAHHOU mMOProBAUu U CAMOOOCAY-
x)uBanrusi China Vending & Kiosk
Show 2008 ycnewno 3aBepuu-
Aa CBOW pabomy 28 uions 2008 r.
Ona npoxoguaa B WAHXAUCKOM
BBICMABOYHO-KOHTPECCHOM UeHmpe
«Beunocusirowuli». CnoHcopamu ee
npoBegenus Obau Bcexumatickas
¢egepayus NPpOMBIWAEHHOCIIU
u moprosau u kxomnanusa China
Tongyuan Corp., opranuzamopamu
— komnanusa Shanghai Tiansheng
Exhibition Service u  Shanghai
Highlights Business Management
Consulting. OguyuarbHyiI0 nog-
gepXKy Meponpuamulo OKa3blBaAU
Bcemuprasa BeHgunr-accouyuauus
(WVA), HauuornarbHas accouyuauus
aBMOMUMU3UPOBAHHOU MOProBAU

VENDING BUSINESS, 2008/# 4

The b5th China International
Vending System & Commercial
Self-S=rvice Products Exhibition
2008 (China Vending & Kiosk Show
2008) has come to a close success-
fully on June 28, 2008 at Shanghai
Everbright Convention & Exhibition
Cente: in Shanghai, P. R. China.
This exhibition was sponsored by
All-China Federation of Industry
& Commerce and China Tongyuan
Corp., administrated by Shanghai
Tiansheng  Exhibition  Service
Co., Lid. and Shanghai Highlights
Business Management Consulting
Co., .td. and obtained the offi-
cial supports from the Worldwide
Vending  Association (WVA),
Natioral Automatic Merchandising
Associution (NAMA), the European



CIIIA (NAMA), EBponetickas BeHgUHT-ACCOUUAUUs
(EVA), Anonckasa accoyuayusa npousBogumeael
BeHguRIr-mawuH (JVMA) u Accoyuauus camoo6-
CAYKUBQHUA U KUOCKOB, @ maxxe psag CMU, umero-
Wux MEeXJYHAPOGHOE NPU3HAHUE, B MOM, YUCAE
Vending Report, Vending Business, Euro Kiosks
Network u gp.

E>xerogHasa BHICMABKA COCIMOSIAQ U3 gBYX PA3GEAOB,
NOCBAUJEHHbIX COOMBEMCMBEHHO BEHJUHIY U KUOC-
KaM, U NpoxoguAd B mevuenue 3 guel (26-28 urwonsa) Ha
naowiagu Goree 3000 kB. mempoB. 50 5KCNOHEHMOB
u3 11 cmpan u peruoHoB geMOHCMPUPOBAAU UIUPO-
kul accopmumenm o60pygoBAHUSL GAs aBmMOMamu-
3UPOBAHHOU MOPTOBAU U YCAYT. B pasgeae « Benguur»
NpUCymcmBOBQAU MAKUE U3BECMHble OpeHgbl, KaK
Fujibingshan, Sanden, MEI&Conlux, N&W, Nectq,
Bianchi, Guard, Baixue, Kimma, S.M. Coin, Gierre,
IDES, Happyline, Astrosys, Coinco, JCM, ICT, VTI,
Super Food, Componenti u gp.

B paszgeae «Kuocku» ux gonoanuau IBM, Irtouch,
Etone, ITL, DPC, Creator, Tonsincs, Skytouch, Abon
Touch, TG-Touch, Easytouch,

~.

Vending Association (EVA), Japan Vending
Machine Manufacturers Association (JVMA) and
Self-service & Kiosk Association, as well as world-
wide renowned media such as Vending Report,
Vending Business and Euroc Kiosks Network, etc.
This annual event is composed of two parts:
vending show and kiosk show. It was open for 3
days from June 26 to June 28, 2008 with a total
show area of over 3000 square meters. 50 exhibitors
from 11 countries and areas exhibited a full range
of state-of-art equipment and technology of the
vending and kiosk industries. The vending show
showcased such famous brands as FUJIBINGSHAN,
SANDEN, MEI & CONLUX, N&W, NECTA,
BIANCHI, GUARD, BAIXUE, KIMMA, S.M COIN,
GIERRE, IDES, HAPPYLINE, ASTROSYS, COINCO,
JCM, ICT, VTI, SUPER FOOD, COMPONENTI, etc.
The kiosk show was enlarged with more brands
to join in, such as IBM, IRTOUCH, ETONE, ITL,
DPC, CREATOR, TONSINCS, SKYTOUCH, ABON
TOUCH, TG-TOUCH, EASYTOUCH, SUNSON,

VENDING BUSINESS, 2008/# 4
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Sunson, TICE, Custom u gp.

Becbma ycnewRHOU cKa3aAach KOH@EPEHUUOH-
Has nporpamma u3 9 3acegarull, NOCBAUJEHHbIX
npobaeMam BEeHGUHIA U CAMOOOCAYKUBQHUSL, NPO-
XOguBWAA nog Ha3parueM «3-U MexgyrapogHbLU
cammum no camoobcayxusarnuro, Kumat, 2008». C

goKAQgaMU NO KANOYEBBIM npobAeMaM BEHGUHIA U
opucroro kogpe-cepBuca Boicmynuau Psngu [Napuc,
Buue-npezugenm copema gupekmopoB NAMA,
Ksmpun Ilbsina, renepaibHblil gupekmop WVA, u
AsBug Mepdu, npezugenm xomnanuu Canadian
David Murphy Consulting. I'lo memamuke KUOCKOB
CaMOOOCAYXUBQHUS € NPEKPACHBIMU Npe3eHmayu-
amu Bpicmynuau Aspug ApelH, UCNOAHUMEABbHbIU

VENDING BUSINESS, 2008/# 4

TICE, and CUSTOM, etc.

The 3rd China International Self-service Summit
2008 achieved a historical success with 9 sessions
of seminars on the vending and self-service top-
ics. Mr. Randy Parks, Vice President of the Board
of Directors of National Automatic Merchandising
Association (NAMA), Ms. Catherine Piana, CEO of
the Worldwide Vending Association (WVA), and
Mr. David Murphy, President of Canadian David
Murphy Consulting delivered keynote speech-
es on the vending & OCS operations. Mr. David
Drain, Executive Director of Self-service & Kiosk
Association, Mr. Robert Porter, CEO of Euro Kiosks
Network and other self-service specialists also gave
splendid speeches on the self-service and kiosk
induslry.

This event is only open to professional visitors of
the vending and kiosk industries. During the three
days' exhibition, about 5670 visitors (including
1150 overseas visitors] come to visit the show and
attended the conference. The three days’ exhibi-
tion and conference won better achievements than
the past 4 events. 98 % exhibitors are satisfied with
the exhibiting effect. About 96 % exhibitors con-
firmed that they will continue participating in the
show next year. Most of overseas visitors came from
Italy, USA, UK, Germany, France, Spain, Russiq,
Southeast Asia, Japan, South Korea, Hong Kong




gupexkmop Accoyuayuu camOOOCAYKUBAHUA U KUO-
ckoB, Pobepm Ilopmep, reHeparbHbIl gupPEeKmop
EuroKiosks Network u gpyrue cneyuQqAucHibl.

Bricmaska 6piAa OMKpPHIMAa gast NOCEWEeHUs. MOALKO
cneyuaaucmamu. B mevenue mpex gneti HQ BbICINABKE
U Ha KOHepeHyuu NoObIBAAO OKOAO 5670 nocemume-
Aell, B mom uucae 1150 us-3a pybexa. o obwemy mue-
HUIO, YPOBEHb BBICMABKU (U KOHepeHyuu) smoro roga
3aMemHO BhlUle, YeM y uemblpex npegnigyuux. 98 %
3KCNOHEHMOB BBIPA3UAU YJOBAEIMBOPEHUE yyacmuem
B BrIcmaske, 96 % 3aABUAU O MOM, HMO NAQHUPYIOM
yMacmBoBQmMb B Hell U Ha 0ygyujull rog. boAbumuHCmBO
3apybesxHbIX rocmell cocmasasau xumeau Hmaauu,
CIIIA, Beaukobpumanuu, Iepmanuu, @Opanguu,
Hcenanuu, Poccuu, FOro-Bocmounot Asuu, Anonuu,
FOxnot Kopeu, I'onkonra u TatiBarst. OHU 30BSI3bIBAAU
KOHMAKMbl € NPOUSBOGUINEAAMU U NOCMABWUKAMU,
NOAYHGAU UHGOPMAUUI0 O NOCAEGHUX MEHJEeHUUAX
KumaiicKoll NPOMBIWAEHHOCMU U DBIHKQ MOPTOBbIX
aBMOMAMOB U KUOCKOB.

Bricmaska “China Vending & Kiosks Show 2008”7
NPOgEeMOHCMPUPOBUAQ BbICOKUU YDPOBEHb BbICMQA-
BouHoro geaa B KHP. Ee opranu3amopsl yOeXgeHnbl,
uMmo COMPYyGHUYECMBO € NPOU3BOGUMEAAMU ABMO-
M@moB, NOCMABUJUKAMU NPOGYKMOB U HANUIMKOB,
BEHGUHT-ONepamopamu, a maxxe MeXgyHapOgHbl-
MU accoyuauuamu SABAsleMcst 30A0Ir0M gaAbHelwux
ee ycnexoB B OAwKalwue rogsl. i'”

and Taiwan. They have ne*wcerked with satisfied
manufacturers and supplier:, ana learned about the
latest technology and mark >t trend of the Chinese
vending and kiosk industrie-.

China Vending & Kiosk Show 2008 represents
the highest level of the veiding and self-service
exhibitions in China, not onlv ir scale but also in
specialty. The organizers a e fully confident that,
through their persistent effots, in cooperation with
vending manufacturers, foc . and beverage suppli-
ers, and vending operators, ~fc., and by strengthen-
ing the close cooperation with the worldwide vend-
ing and kiosk associations, “hna Vending & Kiosk
Show will be more and more successful in the years
to come.

International Liaison Ofiice of the Organizing
Committee

The 5th China International Venaing Systems &

Commercial Self-Service Products Exhibition
2008

Address: Rm. 702, No.18. Lane 888, Wencheng
Road, Songjiang District, Shanghai, P. R. China

Contact Person: Mr. Alex ~hen

Mobile: +86-13818028583

Tel: +86-37793743

Fax: +86-37793843

Website: www.vendingshcw.com

E-mail: vendingshow(@viy .citiz.net

VENDING 3USINESS, 2008/# 4
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CooTHoOLEeHNe OoTe4YeCTBEHHbIX U 3apybeXHbIX noceTuTenen
Ratio of Domestic & Overseas Visitors

3apybexHble noceTutenu
20.28%
o | Overseas
Visitors

- | Domestic
Visitors

OTeyecTBeHHbIE NoceTUTENN
79.72%

Llenb noceweHun

Purposes of Attendance o
LeHKa uenecoo6pa3Hocm

y4acTus B BbICTaBke
B 6yaywem 11,2%

Cb6op nHdopmaumum P
No MapKeTUHTY UK 7 T .
MO HOBOW TEXHUKE \ . ~ l o Mouck HoBbIX
0,
39.2% | \\_MOCTaBLIMKOB
. . 25.4%
| " o !
) o
j ‘ B
3akynka npoaykTos nubo
Mownck ¢ POy

OCPEAHIKOB 12.7% nonyyexve pekomengauvn 11.6%
n koB 12.7%

M Evaluate the show for future participation Seek for new suppliers
0O Recommend/Purchase products O Seek for agents
I | Collect market information/Renew technology
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Pop 3aHATUI (AOMKHOCTL)
Job Title of Visitors

UTP
16.1% \
KOHcyanaL__//

5.2% ‘

Ton-meHexepbl /-

['eH. gupekTop/npesvaeHT/

Bragenew/akumoHep
/ompextop11.3% Byxrantep/duH.
S anpekTtop 3.6%

OucTtpubetoTop/annep

o k'_ 7.1%

——__MeHemxep no sakyrnkam

10.5% :
25.4%
'D’p / ¢
6.0% MeHemxep no npogaxam/
Mapketornor 14.8%
LI CEQO/ President/Owner/Shareholder/Director Accountant/ Financial Director

O Distributor/ Dealer

I | Sales/ Marketing
| 1 VP/GM/COO
|  Engineer/Technician

Ponb B 3akynkax

O Purchasing
— Others
O Consultant

Visitor’s Role in Purchasing

YKazaHune
5.3%
MpuHaTtue L
peLeHus ///\
22.9% .
I
|
He otBeTunun
6.8%

Bo3MOXHOCTb BIUATb
VI peKkoMeHgoBaTb

o,
26.5% O Influence/Recommend

- / purshase
] Collect information

0O N/A
O Decrision-making
Designation

\C6op WHopMaLmu
38.6%
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Dpancucko Ae Bopxa I'oncarec, Xypraa Hostel/
Vending (HMcnanus), Ne 41 (2008)

Iepegppasupys crosa >Koze Capamary u3s ero
kHuru «HMcmopus ocaget Auccabora», « yBugemap»
U «OUeHum»b» - 5Mo He OGHO U mo Xe. 3mom nop-
mMyraabCKul nucameab-aaypeam Hobeaesckoll
npemuu 6oAee, HeM Npas, O UeM CBUgemeAbCMBY-
M MUAAUOHB! NPDUMEPOB U3 HAuwell NOBCegHEB-
Holl xu3nu. Bom nouemy, aHaAu3upys omuemsnl
O pBbIHKE, Hanpumep, BEHGUHIAQ, HYXHO OblMmb
BeChMA OKKYPAMHBLIM U BYyMUUBbIM, OUEHUBASA
yugpbl KACAOWUECA HUCAQ ABMOMAMOB, CPEeGHUX
ueH, mengenyul u m.qg. Mraue mpygHo Oygem
uzbexxamb NyMAaHUUbl, CBA3AHHOU C BbIDLIBAHUEM
yugpp u3 Konmexcmd.

Ilpu Haceaenuu 11 man xumeaetl, Ilopmyraaus
— OgHQ U3 CaMBIX CUACMAUBBIX cmpaH B EBpone
C mouku 3peHusi norogbl. Bepangbl Kage B
Auccaborne u [Hopmy uacmo 6bpBaIOmM go npegeaa
3GNOAHEHbl AIOgbMU, KOMOPBlE HACAWKJAHOMCS
4QuevKol Koge — HAUUOHAABHOU IOPgOCMbIO
nopmyraabyeB. Ymo kacaemcs pecmopaHOB, OHU
YCA@KGQIOM KAUERIMOB OArOgamu OgHOU u3 Ayu-
wux B EBpone kyxonb. Hcxoga u3 smoill kapmu-
Hbl, OBOABHO MPYGHO npegcmaBumb cebe, umo
maxout KaHaA ¢Oblma, KaK BeHGUHI, CMOXKem KOH-
KypupoBamb HAQ NOPMYIAALCKOM DbIHKE, BEChbMU
MpaguyuOHHOM U BbICOKOK@UecmBeHHOM. OgHAKO
y MYgpeuoB BEHGUHIQ CMOAbKO MYy30B Npunps-

Hostel/Vending (Spain), Ne 41/2008: Francisco
de Borja Gonzalez

Paraphrasing the words of Jose Saramago in his
book “The History of the Siege of Lisbon”, to see
and to appreciate are not the same thing. The Nobel-
Laureate Portuguese writer is more than right, as we
can appreciate in millions of examples in our daily
Iife. That is why, when analyzing market reports
like those of vending, one has to be really accurate
and wise at the time of judging the different figures
concerning the number of machines, the average
prices, the trends, etc. The aim is to elude confusing
situations that are a consequence of relating figures
with the wrong context.

With a population of 11 million inhabitants, Portugal
is one of the luckiest countries in Europe in terms of
weather. The terraces of cafeterias in cities Iike Porto
or Lisbon are often packed with people, enjoying
a tasty coffee cup — a national pride emblem for
Portuguese people -, while restaurants delight clients
with one of the best gastronomies in Europe.

Looking at the facts, it seems a bit harsh for a
marketing channel like vending to contest such
a lraditional and high-quality market as the
Portuguese is. However, this sector has so many
aces up with the Portuguese consumers’ tastes.

Let's count!
According to figures by the Portuguese Vending

VENDING BUSINESS, 2008/# 4
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MAQHO B PYKABE, YMO, KAK 3HAMb, HE SABAAEMCA
AU UX BBIXOG HO NOPMYTUAbCKUU DBIHOK MOABKO
BONPOCOM BpeMeHU. BakHO moabkKo, umobbl ux
npegaAoXKeHUsl OMBeUaAlU BKYyCAM NOPMYIAAbCKUX
nompebumeaell.

Aasaiime nocuumaem!

Coraacno gaunbM TlopmyraabCkoli BEHGUHT-
accoyuayuu (APVA), na nopmyrarbckoli meppu-
mopuu ycmaHoBAeHo ceplwie 130 000 aBmomamos.
Sma yugppa ckraguesaemcs u3 30 000 mawiuH gas
npogaxu madaunslx usgeautl, 60 000 mawun gas
MOProBAU HANUMKAMU, CHEKAMU U PA3AUYHBIMU
npogykmamu nNUMAHUs (npuiem npumMepHO NOAO-
BUHQ U3 HUX OMHOCUMCSL K MAK HA3bIBAEMOMY
«KUM-BEHGUHIY», M. €. He uUMeem XONNepoB), a
maxoke 6oree uem 40 000 maxcodonoB, napkoma-
MOB U ABMOMAMOB gASl NPOJUXKU MPAHCNOPMHBIX
Ouaemos.

Ecau BRumameabHee oOpamumbCs K NpOgaxe
NPOGYKMOB U HANUMKOB, MO OKQXKEMmCs, 4mo
30 000 mawun smoro cexmopa B uucao 5000
aBmMoMamoB gAsl NPOJWKU XOAOGHBIX HANUMKOB,
18 000 — gas ropsuux HANUMKOB (U3 KOMOPKIX
13000 — noanbie asmomamel, 5000 — noryasmo-
mambl); kpome moro, umeemcs 3 000 mauwlun gaa
npogaxu OpexoB U CyweHblx ppykmoB natoc 4000
aBMOMAMOB At NPOJA)XXU CHEKOB U FOMOBOUL eghl.
Cmoum ynomsanyms u 1500 mauiun gas npogaxu
KOH(em. Jmomy He cmoum YguBASIMLCA, NOC-
KOAbLKY B [Topmyraauu mpaguyuoHHO AOOAM CAQ-
gocmu, U poAb MPAgUUUOHHOU BbINEUKU
(komopasa, Kkcmamu, UgeaAbHO coue-
maemcs ¢ Kogpe) npumMepHo mak xe
BeAUKQ, KaK A0OOBb K mpeckKe. i

INocewas [Ilopmyraaurw, npoc- f
Mo HeAb38 He nocemums ee Kage,
umoObl HACAQGUMbCSI BEAUKOAEN-

HbIM 3cnpecco. Bbl3biBaem u3ym-
A€HUEe He MOAbBKO apomam, HO u |
cuem, NOCKOAbKY «OuKa» (mak ‘ [
NOpMyraAbUbl HA3bIBAXOM 3CNPeEC-

€0) 0briuHO cmoum He Ooabuie 60
eBPOUEHMOB. BeHguUHIy HUgO 0UeHb
nocmapamabcsi, umoObl Bbllimu HA

3MO COUYEeMAaHUe KauecmBa U UeHbl.
Xomsa npegnpuHuMQlOmcsi HeBepo-
SAMHBIE YCUAUA, 4MOObl JONOAHUMb
gocmynHocmb u Oblcmpomy npuro-
MOBAEHUSI KOpe B aBMOMAMAx €ro
KQuecmBOM, NOKA BKAQG BEHQUHTA B
obecneyerHue nNOpmMyraabueB kKoge
BeCbMd MQA. '

T'oBops KOHKpemHo, B
INlopmyraauu cymouHoe nompeobae-

Hue Koge u3z apmomama Ha pabome
(B npegnpusmusx, opraHu3qauusax u
m.g.) He npepbiiaem 0,3 nopyutl Ha
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Association (APVA), there are more than 130,000
vending machines installed in Portuguese territory.
This figure can be broken down in: 30,000 tobacco
machines, 60,000 beverages, snacks and food
vending machines (half of them being part of the kit
vending sector; i.e. hopperless machines) and more
than 40,000 phone, parking and transport ticket
machines.

If we take a closer look at the vending of human
consumption products, the 30,000 machines being
part of this sector are divided in: 5,000 cold drinks
vending machines, 18,000 hotdrinks machines (13,000
automatic and 5,000 semi-automatic); in addition,
there are 3,000 nuts and dried fruit dispensers along
4,000 snacks and fresh food vending machines. In
this sense, it is worth to mention the 1,500 machines
built for candy consumption. Nothing to be surprised
of, since Portugal is such a sweet country, where
the role of traditional bakery (which, by the way,
is a perfect accompaniment for coffee) is almost as
important as the liking for cod fish.

No one should visit Portugal without dropping by
one of its cafes to taste the delicious espresso. Not
only the flavour is surprising, but also the bill, since
a bika (the Portuguese name for a espresso) usually
is not more expensive than 60 euro cents. A price and
a quality very hard to equalize through a channel
like vending. Despite great efforts are being made
especially to improve the quality of the product
and take advantage of vending's accessibility and
immediacy to the most, the weight of vending coffee
is still light in a coffee-loving country like Portugal.

The daily coffee consumption trough
vending machines drops down to 0.3 cups

i per person in indoor vending (offices,
" factories, etc.). The average figures
even plunge to 0.1

cups when



yeaoBeka. Ecau xe ropopumb 06 06uwjeCmBeHHBIX U
NOAYOOUW,eCMBEHHBIX MeCmax (WKOABl, OOAbBHUUBL,
MpaHCNOpM, CEPBUCHbIe MOUKU U Mm.g.), Mo cpeg-
HAas yugpa nagaem go 0,1 nopyuu Ha YeA0BeEKA B
geHb. L{eHbl, npasga, 3amemHo HUXKe, UeM B gpyrux
epponelickux cmpaHax (€ 0,28 no cpaBnenuto ¢ €
0,35), no smo, no-BugUMOMY, HegoCMAMOUHO Npu-
BAEKAMEABHO (AfL NYOAUKQ, NPUBbIKWEU K MOMY,
umo npegaarawom Koge.

Ymo Kacaemcsa CH3KOB, MO UX CPegHegyuleBoe
cymouHoe nompebieHue uyepe3 NOCPegcmBO BeH-
guHra Ha cAyx0e cocmasasem 0,15 nopuut (npu
cpegneli yene’ 0,70), a B obujecmBeHHbIX U NOAYOO-
wecmBeHHbIX Mecmax Bcero Auwb 0,05 nopuud.

Baartil nepuog

Coraacno gannbim Ilopmyraabckol BeHGUHT-
accoyuayuu, pplHOK CerogHsa npeodblBAem B GOBOAb-
HO NpOMUBOPeUBOM COCMOsiHUU. AAsfi npowAoro
roga OblA XapakmMepeH HyAeBOU pocm U HeKomopoe
CHUXEHUE JeAOBOU AKMUBHOCMU KOMNAHUU, 4mo,
B o0wemM-mo, COrAaCyemcst ¢ Kpu3ucHol cumyauu-
ell B MupoBOU 2KOHOMUKE U POCMOM UEH HA Chipbe,
BKAIOUQAA Hepmb, MOAOKO u caxap. B makoi cumy-
auuu BeHGUHI-onepamopsl NPOABASIOM 00bsICHU-
MYI0 OCMOPOXKHOCMB, NOCAEGCMBUEM Yero sIBASem-
CA, B 4QCMHOCIMU, CMApeHue MAWUHHOrO Napxda.
Bnpouem, ra smom nacmMypHOM (poHe npocmampu-
BAemcs NOBRIWEHUE YPOBHA NPOpeccuoHaAu3ma u
MexXHOAOTu4eckas MogepHu3ayus Hauboaee npo-
gBUHYMBIX KOMNaRHUU. Bce smo Begem K nocmenex-
HOMY BBIMUDQHUIO MAK HA3BIBAEMbIX ONEPAMOpOB
HENOAHOU 3AHAMOCMU, KOMOPHIM CIMAHOBUMCS BCE
mpygHee BhUKUBQMb.

Cerognsa B [Nopmyraauu okoAo 400 BEHGUHTOBBIX
KOMNQRU-0nepamopos, HA goArw 30 u3 KOMoOphIX
npuxogumcs 90 % pblHKQ.

Ilpuuuns gas onmumu3sma

OueBugHO, YMO NOPMYTraAAbCKUll PbIHOK BEHJUH-
ra nepexuBaem celiuac HE AyHYUIUE CBOU TOghL.
Pasymeemcs, cmapenue MQUUHHOIO NAPKA SIBASI-
lomes npegmemom gas Oecnokolicmsa. B mo xe
BpeMA, 3IMom Npoyecc omxpblBaem nyms K 0ygy-
wiemy O0OROBAeHUIO. Aaxe ecAau amo npou3soligem
He B camoe OAuxaqluwee BpeMsi, NepeBoopyxe-
Hue 3a0AOKUPOBAHHOIO CErogHs NOPMYIaAbCKOIO
PBIHKGQ Oygem O3Hauamp ero akmuBu3ayuio.

Apyrum noBogom gas onMuMU3Md sIBASIEMCS pAacC-
myw,asa npo@eCccuoHaAU3ayUA CEKMopa, rge npouc-
Xogum nNOCmMeneHHAA CaMO-O4UCMKA OMm meXx, Kmo
He MoXKem NOCBAMumMb BEHgUHTY BCE CBOe BpeMs U
cpegcmad.

B 3akAloueHue s He MOry ynycmumb BO3MOX-
HOCIMb ewje pa3 NpouyumupoBamb HQUEro Alo6umo-
ro Capamary, komopsill, ecAu Obl eMy npegocma-
BUAQCHh BO3MOXXHOCIMb NPOMUMAMb 3MY 3AMEMKY
(Ra 4mo A oOveHb HAGeHCh), HABEPHAKA He Obla

talking about public or semi-public vending (that
referred to schools, hospitals, transport and service
stations, etc.). Prices, which are quite low regarding
the rest of Europe [ 0.28 and” 0.35, respectively),
might not be attractive enough for a public used to
the offer of Portuguese cafes.

In respect of snacks, the daily consumption per
person through indoor vending amounts to 0.15
cups (with an average price of” 0.70), while public
and semi-public vending show poor figures of 0.05
average cups and’ 0.70 in price.

Lean period

According to data from the Portuguese Vending
Association, the market is experiencing a phase
of contention, with zero-growth figures during the
last year. Companies have noticed a decrease in
their activities, which moreover coincides with the
international economical crisis and the increasing
prices of raw materials like petroleum, milk or sugar.

With this context, vending operators are
understandably cautious. As a consequence,
the Portuguese machine park is getting old over
the years. Despite this grey outlook, the levels
of professionalization are constantly rising, with
more modern, efficient and technology updated
companies. All this is leading towards the extinction
of the so-called part-time operator, who finds it
more difficult every time to survive in the business.

There are around 400 vending operators in
Portugal, from which nearly 30 of them exploiting
90 % of the market.

Reasons for being optimistic

It is true the vending market in Portugal is
not enjoying its golden years. The ageing of the
machine park is a point to worry about; however,
it also opens the way for a renewal that, although
it may not come in a near future, it will mean an
extra boost of activity for the currently blocked
Portuguese market.

Another  highlighting  point is  the
professionalization of the sector during the last
years, where those who are not fully devoted in tome
and investments to vending seem to be destined to
definitive ostracism.

To end with, I do not want to miss the opportunity
of citing once again our beloved Saramago, who —
should he be reading this article, which I strongly
suggest- certainly will never just be satisfied with the
figures we have shown here, but instead he would
analyze them in the light of the typically distinctive
vision of a literate country like Portugal. What I mean
with this is that not only should we pay attention to
the gross figures of a currently depressed market, but
actually we have to notice the possibilities of Vending
in Portugal. More reasonably if we take into account
certain national peculiarities such as, for instance,
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Obl YJOBAEMBOPEH NPUBEJEeHHbI-

Mu yugppamu, Ha 3amo nocma-

paiAcst Obl NPOAHAAU3UPOBAMb UX

¢ yuemom ocoOenHocmel makoll

npoCBeWweHHOU CmpaHbl, Kaxou

asasemcesn TNopmyraasus. I'oBopsa

3MO, S UM€eI0 B BUGY, YMO HYXHO

obpawjamb BHUMOHUE HE MOAb-

KO HA pAg T'AOOUAbHBIX YUCAEH-

HbBIX NAPAMempPOB DbIHKA, HAXO-

gAWerocs Cerogusa B COCMOSAHUU .
3aCcmos, HO U OueHuBamb ero ' -

- -
NOMEHUUAAbHBLE BOZMOXKXHOCIMU. —-
Ilpegcmasasiemcs pa3yMHbIM e 7 T -

yuumblBamb NpuU 3MOM  pPAg . . -
HQUUOHAABHBIX oOcCoOOeHHOocmell,

B UACMHOCMU, U3bICKAHHYIO JE— - Fooo

NOPMYTAALCKYIO KyXHIO. Dmom T | oy '

¢akm moxem oxazambcs cyuwe- - ‘ A T A
CMBEHHbIM, KOTgd npugem BpeMs

UCNOAB30BAIMb ABMOMAMU3UPOBAHHYIO MOPTOBAIO the selected Portuguese cuisine. This fact must be
Kak campll 6bicmpblll U ygOORBIU KAHAA A MOTO, really considered when the time comes to exploit the
umoObl npuBecmMu Ka4eCmBo NUMAHUA B COOM- vending channel as the fastest and most affordable
BeMCmMBUU € HAWUM cmuieM Xu3Hu. XKypHaa way of boosting a quality diet in accordance with
Hostel/Vending 6bia Obl MoOAbKO pag npusBem- our life style. Here in Hostel/Vending, we really
cmBOBAMb NOGOOHKIE UHUUUAMUBIL. E? appreciate those sorts of initiatives. [2“

TOPI'OBJI5 BE3 MNPOOABLIOB

| | Ag:nomamai Orisi npodaxu
20PAYUX HANUMKO8

ABIMIOMaMsi O.WE‘-EL‘[CE‘ EKU WMy SHEIX i
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ABmop npogorxaem pas3Bu-
BamMb MbICAb, C(HOPMYAUDPOBAH-
HYIO0 B ero ke cmambe, ONy-
OAUKOBQHHOU B npegulgywem
HoMepe JKypHaAq, cmp. 44-47,

0 ueaecoobpaznHocmu COBMe-
weHus ¢QyHKuul u pacwupe-
HUU CNUCKQ MOBAPOB U YCAYT
aBmomMamos, 00pa3yrouux
BEHQUHIOBYIO cemb. OgHUM U3
npeuMyw,ecmsB mMAakoro nog-
Xoga ABASEMCA OmMCymcmsue
Heobxogumocmu 3adHOBO «BXO- ) .
gumb B My Xe BOGy», pacul- -
Pt PyHKUUOHAABHBIE BO3MOX-
HOoCcmu aBmomama (KUOCKdQ,
mepMUuHQAQ), MOXHO 000U-
much 6e3 HOBbIX COTAQCOBARUU

U gOTOBOPOB, YBEAUHUB, MeEM
He MeHee, 00'beM NPOGaXK.

Ymo npogaem BeHGUHT cerogusn?

A1 He ABASIOCH NPOECCUOHAAOM B 00AQCIMU BEHQUH-
ra, nO3momy NONPOCUA MOUX KOAAET, pa3dupaiouux-
€5l B MOHKOCMSIX 3MOro OU3Hecd, NOgcKa3amb MHE
omBaem.

Pesyrbmamom ObLAO 3HAKOMCMBO C U3BECMHOU
muorum knurol Tapaca Hurapuna "BenguHr-6usnec:
MexXQHUYeCKUe moproBble apmomambl’, U3gaHHOU
B 2005 r. Ha cmp. 10 smotl aro6onbimHOU KHUTU
nepevuucAeHO CBhlE COMHU MOBAPOB, NPOGABAEMbIX
nocpegcmBoOM BeHGUHIOBBIX annapamos. 3gech npu-
cymcmByem BeCh CNeKmp MOBAPHOU Npogykyuu, om
"KAaccuueckux” XKBaueK U npes3epBAmuBOB go MAKOU
35K30MUKU, KAK JKUBblE AMTYWKU U BAAEHOE MsCO cmpd-
yca amy.

Bmopot Bonpoc, Bodruxaowull y nbIMAUBOIo guae-
MAHMA: HABCETgd AU JaHHbIL ABMOMAM NPUIOBOPEH K
npogaxe ogHoro u moro e mosapa? Omaem, nocae
npoumeHusl KHUru U pasroBOPOB C npogheccuoHaia-
MU BEHQUHIA, GASl MEHSl OGHO3HQYEH: Pa3yMeemcs,
Hem! A060U mBopuecKull, HAUEAEHHBIU HA NOBbIULE-
Hue npubblAbHOCMU BAQgEeAey BEHGUHIOBOU cemu B
0051304mMeAbHOM NOPsigKe NepuOgUUecKU Npou3Bogum
3KCNEepUMEeHMbl NO CMEeHe HANOAHUMEeAS, Gpuxkcupyem
nompeOUMEAbCKyI0 PeaKyulo U yuumbslBaem ee npu
garbHelulell MOBAPHOU CReuuaAu3auul Pa3AUudHbIX
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The author continues to
develop his idea formulated
in the previous issue of the
magazine, p.p. 44-47, con-
cerning the expediency of

) | combining the functions
| and expanding the list of
goods and services suggest-
ed by the vending machines
forming a chain. One of the
advantages of this approach
' is the absence of necessily
’ “to enter the same water
twice"; broadening the func-
tional potential inherent to
a vending machine (kiosk,
terminal, etc.) one can do
away with new approvals
and contracts, increasing,
nevertheless, the turnover.

moueK cBoell cemu (uau pa3buBaem ee HQ HECKOABKO
nogcemetl ¢ pa3AUYHbIMU HANOAHUIMEAAMU, B 3QBUCU-
mocmu om pasmepos oouwel cemu, meppumopuaib-
HOTO pACNOAOKEHUA U UHbIX (DAKMOPOB).

3anomHumM ¢gBa HAWUX BbIBOGQ, BO3ZHUKWUX U3
omBemoB Ha "gemckKue” BONPOChl gUAEMAHMA.

Bo-nepBbix, BeHgUHI NOMEHUUAABHO Npoga-
em A0bOoll moBap, obragaioujuli OGHOPOGHOCIMbIO
u omaeuaOwuli ONPegeAeHHbIM OTPAHUYEHUSIM NO
rabapumam.

Bo-Bmopbslx, KWKgasi OmgeAbHO B35masi BEHGUHIO-
B@sA MOYKA UMeem MengenyuIo npogasams OoAee uem
OgUH MOBAP.

Kakoe orpomHoe KOHKypeHMHOEe npeumMyulecmso
ecmb y BEHGUHTOBbBIX cemell nepeg UHbBIMU KAHQAGMU
gucmpubyuuu?

Omaem npocm. Hx npeumywecmso B MOM, 4O
"onu yxe 3gecn”.

Ieantli oguc uyBcmByem cebsa HEKOM@OPMHO,
Korga Aomaemcst Kogpe-MQUIUHQ, CIMABWAS NPUBbIY-
HOU Yacmel0 MecmHOro neuswxa. Korga u3 wKoAbl
ybupa:om aBmomMam, ChiH ¢ Bedepa NAMHUUb! HAUUHA-
em npocums 3aexams B CynepMapkem U Kynums emy
namp OYMBIAOYEK MUHEPAABHOU BOghl HA Npegcmo-
awyro Hegearo. OOHAPYKUB 3GKPHIMbIM POMOKUOCK
HA CINGHYUU Mempo, HAYUHAEWD CYGOPOKHO PhUNbCS



B namsmu. rge xe COXpaHUAOCh OAwKalwee gomo-
ameAbe, Begb GOKYMEHMbl HA BU3y HAGO CgaBamb
yxe 3aBmpa ympom? Mbl NPUBBIKAU K KOM@opmy
NPUCymcmBUsl BEHGUHIOBBIX ANNAPAMOB B Hawel
JKU3HU.

Berngunroprlii OusHec yKe BHegpuAcsa B ObUn Mera-
NOAUCOB, GBMOMQMbl CINAHOBSINCS. NPUBLIYHOU uep-
mou neuswxa u uHmepbepa. Hiagepxxku co3ganus
cemell gocmyna yxe eguHOXgbl noHecenbl. Camble
«cAagKue» B NAQHe gucmpuOyuyuu BEeHGUHTOBBIX
MOBAPOB MECMNA YK€ ONBIMHBIM NYMEeM BblUUICAEHB! U
"npuxkopmaenbt”. Bonpoc B mom, HeAb3sl All UMEROUL-
ecs MOYKU gocmyna K nompebumenro UCNoAb30BAMb
OoAee aKMUBHO.

YHero He npogaem BEHGUHT, XOMs MOT Obl 5MO Npo-
gasame?

Kax HU cmpaHHO, ecmb UeAble Kumeropuu mosda-
POB, KOMOPbLE, NO MEeM UAU UHBIM NPUYUHAM, NOKA He
BOWAU B QCCOPMUMEHM BEHJUHTOBOIO Ou3Hecd.

LuchpoBrle moBapbi - OrpomHbLI MUp, KOMOPDIL
He3aCAyXeHHO 000ligen BHUMAHUEM MPAGUUUOHHOIO
BEeHGUHIa.

B nawell cmpane Hem CAOKUBWUXCSA KPEGUMHBIX
ucmopull u, COOMBEMCMBEHHO, oBepusi OAHKOB K
KpegqumocnocoOHOCMU WUPOKUX MACC HACEAEHUS.
Iosmomy, K coXareHUul0 gas NoAb3oBameAeli, y HAC
NPaKmMUYecKu Hem NOBCeMeCMHO PacnpoCmMpaHeH o
Ha 3anage KpegumHou CucmeMbl ONAQMbL MOOUABLHOU
CBA3U; HO — NAKC GASL BEHGUHIQ — WUPOKO pacnpo-
CMPQAHEHBl NPEGONAQMHKIE CKPemu-Kapmbl, CHUMAB
KOg gocmyna HQ KOMOPBIX, NOA30BAMEAb MOXKem
onAaamums (UAU NpegonAamumb) YCAYTU ONRepamo-
POB CBA3U, UHMEPHEM-NPOBAligePOB, UHbIX MOPrOBO-
CEepBUCHBIX NPegnpusamull UAU BBECMU HEKOMOPYIo
CYMMY GE€HEer B Iy UAU UHYH 3AEKMPOHHYIO NAQ-
mexnyio cucmemy. CKpemu-Kapmbl, KAK NPABUAO,
BBINYCKAIOMCA BCETO B HECKOABKUX (DUKCUPOBAHHBIX
HOMUHQAQX, 4mo obAeriaem ux MACCOBYIO NPOGUKY
BEHGUHIOBOU OMPACABIO.

Caegyrowas Heomkpblmasi 0OAGCMb §AsL BEHGUH-
TOBOU UHgycmpuu, CyAawas, Ha MOU B3IAfg, HENAO-
Xxue Oapwluil, - 3mo Aomepetinble buremnl. HegaBrue
U3MEHEHUS B TOCYgapCMBEHHOM PEryAUPOBARUU POC-
CuliCKOro urpoBOro OusHecq, Komophble (hakmuiecku
npuBeAl K geMOHM®KY OTPOMHOIO KOAUNECMBA UrpPo-
BBIX ABMOMAMOB NO BCel CMPAHe, ChIrPAAU NOMeHUU-
QABHO HQ PYKY AomepetiHoMy OusHecy: "Ouiemuk Ha
cuacmbe” no OmHouweHuIo K "ogHOpyKoMy 6angumy’
ecmmb B HEKOMOPOM poge MmoBap-3amMeHumenb, Moxem
AU MEXHU1ECKU BEHGUHIOBbIL annapam BoINAEBbIBAMb
u3 CBoero upesa Aomepelnbll burem (onsimb-maku,
BCeMU ONepamopaMu 3moro Ou3Heca B COBOKYNHOC-
mu durembsl BBINYCKAXOMCA B 4, MAKCUMYM 5, UEHOBBIX
HOMUHUAQX, I.€. MOBAP CMARGAPMU30BAH U OGHOPO-
gen)? Pasymeemcsi, MOXem, NPOOAEMHbIE MOMEHMNIbL
MOrym umemb MeCIO B ropuguyeckou cdgepe, OHU
pewaembl, HO C KOMMepieCcKoU MOouKU 3peHus paciiu-
perue naaumpst "HanoARumeAell” nPUHOCUM BEHGUH-

TOBOU MOuKe GONOAHUMEAbHbIE NPUOBIALL.

OmgeAbHbill BONpoc cocmoum B MOM, 1Mo ayguimo-
puu AOOBIX gBYX HEOGHODPOGHBIX MOBAPOB NONPOCIY
He morym 6elmb ugeHmuunbiMu. He Bce nokynameau
JKBQUKU KynuAu Obl B MOM JKe gnnapame YmpeH-
HIOIW rasemy. Bnpouem, ykazanHoe 0o6CcmosameAbCmBo
5 CKAOHEH pAcCMampuBamb CKOPee B NO3UMUBHOM
KAIOUEe. Npu HOAUHUU GONOAHUMEABbHbIX MOBAPHbIX
onuull KAueHmckast 6a3a GBMOMAMOB HeU30EeXKHO
pacwupsaemcs, ¢ UHHOBQUUOHHBIE MOBAPLl B UEAOM
npuHOCAM 0O0Aee GEHEXHYIO KAUEHMYPY, 4eM Ia,
Komopot 00AQgaAl YUCMO CHIKOBbIE ANNAPAMEL.

Tpempss moBaprasi rpynna, NOMEHUYUAAbHO AETKO
PeaAu3yemMas uepes apMuio BeHGUHIOBbIX ANNAPAMOB,
CBA3GHA C YCAYTaMU HAEKMPOHHOIO TOCYgapcmBd.
3geck Mbl, CMPOro TOBOPSl, He OYgeM NUOHEPAMU: YKe
YNOMAHYMAs MHOU KHUTAQ B YUCAE NPOYUX BEHQUHIO-
BBIX MOBAPOB NEpeuucAsem U paspelenuss HQ OXOmy.
OgHako accopmumenm Mokem OblMb AETKO PACUUPEH
xoms Obl 3a CHuem rocygapcmaeHHbIX COOPOB C (PUKCU-
POBAHHBIM HOMUHQAOM (UAU NPUBSI3AHHBIX (YUKCUPO-
BQHHBIM COOMHOWEHUEM K PA3MEPY YCIMAHOBAEHHOIO
3QKOHOM MUHUMQABHOIO pasmepa onaambl mpyga -
MPOT), a 3mo, B 4aCmHOCMU, FOCNOWAUHbI, WmMpa-
b1, exxerognusie cOoprl 3a namenm u m.g. Hegasro,
OMCMOAB B 3QIC€ 4ACOBYIO 0O4€pegh 30 cmopybae-
Bol ksumaHyuell KAKoro-mo c6opa, onaquuBaemou
B Oawkatimiem COepOaHke B KuAomMempe OmM 3areaq,
TOMOB AUYHO 3aCBUGEMEALCINBOBAM: U 3a ce0s, U 3a
gepxaBy ObA0 00ugHO. PuckHy npegnoioxums, 4mo
HeKomopas 4acmp HACEAEHUS OUEeHUAA OBl U YCAYTY NO
oniame u3 aBmoMama nogoxogroro narora (HADA)
nymem npuoOpemeHuUsa HEKOero CBugemeAbCmsaa 00
onAame HAAOrd (huKCUPOBAHHOIO HOMUHAAC.

HeygusumearHno, umo "geowopogHsili 6pam" BeH-
QUHIQ - PHIHOK NAGMEXHBIX MEPMUHAAOB — OGUH U3
CaMblX GUHAMUYHO pa3BuBarowjuxca B Poccuu. 3a
HEeCKOABKO Aem nAameXu uepe3 MmMepMUHQAbl 3KC-
npecc-onAamel ocmurAu panmacmuyieckoli nony-
ASPHOCIMU - B NPOWAOM rogy u3 $15 mapg, 3anaauen-
HBIX 30 YCAYTU MOABKO COMOBBIX ONepamopoB, OKOAO
$7 MApG npowAO UMEHHO uepe3 MEPMUHAAbL, XOms
ewe B 2006 rogy 06beM pocculiCKOro pblHKQ@ MOMEH-
MAABHBIX NAQIMeEsKel cocmaBAsa $5 MAPY (N0 gaHHBIM
Hayuonaabhotl accoyuauuu YHaCMHUKOB 2AEKMMPOHR-
Hyix mopros (HAY3T)).

TepmuRaabl  3KCnpecc-onAambl  NPEYCMABASL-
om coboll BBITOGHBIU OU3HEC CO CPOKOM BO3Bpamd
unBecmuyull mernee roga. I'lpu pasmepe kKomuccuu
om 2 go 5% om cyMMbl NAQMEKA CPOK OKynaeMocmu
mepMuHaAd - go 8 mecsaues. [IpaKMUKyOMCcs CXeMbl
AU3UHIG MEePMUHAABHOIO 060pygoBanuA. 110 gaHHEIM
Moneynews, Ha cerogtsi cmoumocms "BXOgHOTO OuAe-
ma" B naameskHblll Gushec — okoao $7 meic. B smy
CYMMY BXOgum UeHd OGHOTO geuwleBOro MmepMUHOAC,
obopomHble cpegemBa HA geno3UMHOM cueme (QBaHC
naamexHoU cemu), pacxogsl HA APeHygy, NOgKAIOYe-
HUE K UHMEPHEMY U 3AeKMPONUMAHUI0, mexnogge-
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PIKKY U UHKQCCAQUUIO (3apNAQIMA UHKACCAMOpPA U mex-
nuka). CmpaxoBKka om NOXapa u BAHGAAOB CmMoum
okoao 1,5 % om cmoumocmu mepMUHAAQ.

ITycmb cemu nAGMEXHbIX MEPMUHAAOB HADAUWU-
BQIOM CBOU MHOTOMUAAUAPGHbIE 000pOMbl, NDUHUMAA
nAameXxu 3a YCAyru: BEHGUHIOBble cemu GoObom-
CA MOro JXe pe3yAbmama, NPogasas nompebumenb-
CKUe MOBAPbl (hUKCUPOBAHHOU CIMOUMOCIU, NO Cymu,
ABASIIOWUECSA NPEGONAQHERHBIMU (PUHAHCOBBIMU NPO-
gykmamu. (Kcmamu, mbl ewje HU4ero He CKA3aAu O
IMPAHCNOPMHBIX Kapmax u buremax... Ecmb maxxke
ugeu no CMAHGApMU3auUU U aQBMOMAmMHOU NPOGWwKe
noaucos OCATO).

Tlo3Boasiem Au mexHUYeCKull ypOBEHb OCHQUEH-
HOCMU BEHGUHIOBbIX MEPMUHAQAOB UHMEAAEKMYQAD-
HbIMU (DyHKUUAMU roBopums 00 UX NPUMEHUMOCIU
gAsl pacllUpeHus ACCOPMUMEHMA U NPUJAHUS UM,
B boAee WUPOKOM CMblCAe, (PYHKUUlU MHOTOUEAEBOro
nynkma npogax? Aa, 6e3ycA0BHO.

CepBepHO-MEePMUHAABHBIU DPEXUM NOgpa3ymeBa-
em, 4mo Ha pabouem mMecme NOAb30BAMEASl UHQDOP-
mayus Auwb omobpaxaemcs. Bce onepayuu no ee
obpabomxe u XPAHEHUWO OCyuleCmBAsien UeHMPAaAb-
Hbll y3eA cemu. Bce OU3HEC-NPUAOKEHUS YCIMQHOB-
A€Hbl Ha cepBepe. HHcmailupoBamps HOBYIO BEPCUIO
nporpamMMHoOro obecnedenus goCmMAmovHO AUULb HA
UEeHMPAAbHOM y3A€e cemu.

Bricoka u omka3oycmouuuBocmb BEHGUHIOBO-
ro obopygosanusi. Ha mepmunarax ropasgo pexe
CAYUQIOMCA MEXAHUYEeCKUe NOAOMKU. Kax npasuio,
u3-3a OMCymCmBUA BWKYWUXCA 4acmel npocmo
HeweMy AOMambCsl U wymems. Hem Benmuasamopa
(KyAepa), mak Kak npoyeccop u3-3a cBoel MaroMowy-
Hocmu Boobwe He mpebyem OxAwKgenus. Aawxe y
CaMbIX NPOGBUHYMbBIX MEPMUHAAOB, pabomaroujux
C MSUKEABIMU NPUACOKEHUAMU, MAKMOBAS 4acmoma
npoueccopa He npepbiiaem 1 I'Tu, coomBemcmBeHHO
HeBeAuKa u mowHocms. OmCcymcmByiom Xecmkuil
QUCK - BCA UH(OpPMAUUA XPAHUMCS HA cepBepe - U
onmuuecKull NPuBog.

Apyroe npeumyw,eCmBo MEPMUHAABHBIX CUCMEM
- NOBBLWEHHHIU YPOBEeHb 6€30NACHOCMU, KAK C MOUKU
3perust COXPAHHOCMU, MAK U 3qujumbl uHGopmayuu.
Bce gannbie u HaCmMpoUKu Xpanamces u o6pabamniBa-
omcAa Ha cepBepax. HecanKyUOHUPOBAHHAI gocmyn
K HUM Yepe3 mepMUHaA Npocmo HeBo3MoxeH. CepBep
U mepMuHQA B3auMmogelUcmByrom 0e3 UCnoAb30BA-
HUA NOMEHUUAABHO ONACHbBIX NPOMOKOAOB. Hakoneuy,
MepPMUHUABHbBIE CUCMEMbl NO3BOAAIOM Ooaee rubKo,
npocmo U HAgeXKHO yNpaBAsimb GetiCMBUAMU NOAb30-
Bamens

Kpome moro, mepmMuHaAbl goAbULE HE YCINAPeBaiOm.
Ecau IK mopaabHO u3KuBaiom cefa BCero 4epe3 gaa
roga pabomsl, MO BEHGUHTOBblE MEPMUHAABL, O OUEH-
ke JKypHaaa "@uHanc", morym pabomamsb 6e3 0OHOB-
Aenull B cpegaem He meHbute 10 aem. Ilepuoguueckuil
anrpetlg HEOOXOgUM AUULL CEPBEDY.

ITogymaem 00 3KOHOMUKe 3mOro npouecca.
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BesycaroBHO, umobbl Bonaomump HAQUIU NPOTHO3bl B
JKU3Hb, NEPegoBbIM NPegnpuamuaAM OmpacAu npu-
gemcst npolimu uepe3 MacumabHyl0 MOgepHU3QuUIO
CBOEro Napka annapamos. MHas cmpykmypa geHex-
HOU Macckl, NOsSIBAEHUEe CKPemu-Kapm U 3QUUUW,EeHHbIX
OAGHKOB B KQuecmse NPOGABAEMOro MoOBApPA HEU3-
OeXXHO u3MeHAm MmexHuveckue mpeOfOBAHUA K ABMO-
mamam. AAsL HeKOMOPBIX BUGOB NepegoBbIX IMOBQA-
POB OKWKEMCs BeCbMA XKeAUMEAbHOU BO3MOXHOCID
nepuoguyeckoro (UAU gaxe B PeaAbHOM BPEMEHU) B
meyeHue gHA KOHMAKMA ANNApama ¢ UeHMpParbHOU
0a30l gaHHbIX gASl BHECEHUSI UHpOpMAuuU O COBep-
wenHbIX cgeAkax. OgHAKO, HACKOABKO HAM U3BECIHO,
yKa3aHHble gopabomku AubO peaausyembl, AubO, NO
OMQGeAbHOCIU, YXKe PECAU3OBAHbBL PAGOM NPOU3BOGU-
meaell.

C gpyroli cmopoHbl, CKOABKO geHer NPUWAOCh Obl
CcerogHa 3ampamums AOOMy mpembeMmy AUUY (He
U3 BEHGUHIOBOU ompacAu), umoobsl "c HyAs" co3gams
cemb MO4eK gocmyna K nompetumeto, No pasmepam
U ynpapaseMocmu NOGoOHYIO CyueCmBYIOWUM BeH-
guHrosbiM cemam? bapbep BXoga Ha pbIHOK MACCOBOU
aBMOMAMHOU gucmpuobyyuu HE HAGO nepenpbiru-
Bamb BMOPOU pas - U B 3MOM COCINOUM HEOUEHUMbIU
U BNOAHE MAMEPUUABHBU BKAQG BAWUX KOAAET NO
OMPAcAl, yBaxaemble yumameau!

Bonpoc B gpyrom. He Bce npousBoguimeAu npegno-
AQraeMblx K BEHGQUHIOBOU gucmpuOyyuu moBAPOB U
YCAYT BOCIpUMYM BHICKA3QHHblE UgeU ¢ OGUHAKOBbIM
sumy3ua3moM. ComoBble Onepamopbl C pagocmbio
NPU3HAIOM HOBbIU JONOAHUMEABHBI KQHAA gucmpu-
6yyuu, s1 ypepeH. A Bom rocygapcmso... Hecmomps Ha
KWKYWYIOCA O1eBUgHOU NOAE3HOCMb JeUeHMPUAUu3d-
4uu NPOgaKu roCycAyT, ycmpaHenue ouepeget u npo-
que npeAecmu HAEKMPOHU3QUUU TOCYygapCmMBEHHOTO
goKyMeHmoobopoma, sl BCce e NoYeMy-mo O0Ch,
4mo rocygapcmBo OKwKemcs 0oiee Kpenkum opeul-
KOM B NAGHE BOCNPpUAMUA UHHOBAUUL, YeM YaCMHbIU
ousnec. Bnpouem, mepnenue u mpyqg - ga u3gaBHA
npucywux BeHgUHRIopoll ompacAu Kadecmsa. bygem
HagesambCst HA Ayqulee. YBeAuueHue CpegHero nAa-
mexa u cpegHero obopoma BEHGUHIOBOU MOYKU B
HECKOABKO pa3 - Xopowull CMUMyA gAsi UHHOBQUUOH-
HbIX U3MeHeHull.  |b

Hcnoas3oBannas numepamypa:

TI'enkun A.C. Ihanema Web-gener B XXI Beke: yueo-
Hoe nocobue. - M.: KnoPyc, 2008. - 576 cmp.

Yurapun T. Bengunr-Ou3nec: MEXQHUYECKUE MOPIO-
Bble aBmomambiio - Opea, C.B. 3enuHa, 2005. - 128
cmp.

Hlikoaun A. Tepmurnaawrbill pati // @unanc. 2006.
No 17 (154).

HImopm H. S¢gexmunnniii skcnpecc-ousnec //
MoneyNews. 25 uroaa 2008.

OaekmpoHHbLU agpec asmopa
nybaukyemotl cmambu: artem@genkin.ru
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Beponuxa Bapriuiea, npogpeccop MIXITY um. C.
I'. Cmporanosa (Mocksa)

AaHnas  nybaukauus npogoAkaem — memy
nogBegeHuss UmOroB  3Quiumbl  gUNAOMHBIX
pabom B  Mockockom  T'ocygapcmBeHHOM
XygoxecmBeHHO-TIpOMBIUAEHHOM YHUBepcumeme
um C.I.Cmporanosa Ha kagegpe «IIpoMbluLA€HHBL
Ausaiin». Cpegu cOuUaAbHO-3HAQUUMBIX pabom, npeg-
CMABAEHHBIX K 3awume, I'ocygapcmaenHoU ammec-
MAUUOHROU KoMuccuel, CmygeRmamu U 3pumeAsmu
0cob0 ObLAQ omMevena memda pa3pabomxku MOGyAb-
HOro 00WEeCMBEHHOrO myaAema « IKko-Aain».

ABmMOMAMU3UPOBAHHBIE O0UECMBEHHBIE MYyQAe-
mpl CMAAU NPpUMEmMOU NOBCEGHEBHOU XU3HU pas-
BUMBIX CMPQH, ABASSICb OJHOBPEMEHHO UHMepec-
HOU goCmMOnpUMENamMeAbHOCMbIO gAsl POCCUUCKO-
ro mypucma. acmo npuxogumcs CAbBUWAMb Om
3HAKOMBIX, JAAEKUX OmM NPOQeCcCUOHAAbHBIX NpO-
6AeM gu3aliHa, BOCXUWleHHble OM3bIBbl 0 MEeXHUYe-
CKU U 3CMemUuYecKU COBEPWEHHOM «MYUAECMHOM
yyge», Komopoe onu HabAwgaiu B [epMaHuu UAU
@panuuu. BozmoxHocmpb Oblcmporo u kKomgopm-
HOIO NOAYYEHUS YCAYT, 6e3 gAUMEAbHbIX NOUCKOB,
ouepegell u OOWEHUSI C COMHUMEABHBIMU AUYHO-
cmAMU, NPpOgarowuMu SuAemsl B HeCUMNAMUYHbLE,
mecHble U HEYgOOHble KQOUHKU, KA3AAQCh YEM-MO
HEeBepPOsSIMHbIM.

B nawell cmpane npobaema obujecmBeHHbIX Mya-
A€MOB BCErga CIOSAQ O4eHb OCMPO, A NOCAEGHUE TOGbl
euwle ycyrybuaracs. B konue 90-x ObiA npUugyMAaR 35KOHO-
MUYECKU-BLITOGHbLU cnocod 60pbbbl ¢ geuyumom
0OWEeCMBEHHBIX MYUAEMOB — YCMAHOBKA MOOUABHBIX
KQOUHOK. YgoOHO, QBMOHOMHO, HO, K COXQAECHUIO, HE
CAUWIKOM KOMGPOPMHO U 3CMEMUYHO.

Hexpamxka obujecmBeHHbIX MyGAEMOB BCE€ DABHO
ocmaemca. Heobxogum peuwlumeAbHbIU BbIXOg U3
cumyaquuu — CO03¢gaHue YHUBEPCAABHBIX MOgyAel
00w ecmBEHHOTO myaiemd, COOMBemMCmBYHOWUX
epponeluckum cmangapmam. TaKkue MOGyAUu MOIAU
Obl npegocmasBumb BeCh CNeKMpP CQHUMAPHO-TUrU-
€HUYECKUX YCAYI U OgHOBPEMEHHO pewumsp Npo-
OaeMy gegpuyuma 3eMEeAbHBIX YUACIMKOB I'OPOgCKoU
meppumopuu, KOmopas gOAKHQ BblgEAAMbCs (A
CMpoUmMeAbLCMBA CMAUUOHAPHBIX O0OWEeCMBEHHBIX
MmyaAemos.

Ha naw B3rasg, ygauHblll npoexkm makoro Mogy-
A paszpabomara guniomuuya MIXITY Oabra
Ilymckas nog pykoBOgCmMBOM negaroros npogec-
copa bapriwesot B.E. u gouenma Monurnou T. A..
OH npegHA3HAYEH gAsi UCNOAL30BAHUSL B MECMax
OOABWOrO CKONAEHUS HAPOGU: MOPTOBbIX 30HAX, HA
NAOWAGAX OKOAO BOK3QAOB, B NAPKAX, HA CMAGUO-
HAX, NASUKAX U OCMAHOBKAX MPAHCNopmad.

OgHo u3 npeumyujecms CRPOEKMUPOBAHHOTO
MOQyASl - YHUBepcaabHOCMb. OH MOXXem OblMb KAK
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Veron 'ka E. Baryshe -q,
Professor, Strogarnov Industrial Design University
{Moscow)

The publication proc “eds to treat the s bjer.c c*
participation of the grrduates of Moscow Industri-'
Design Univereity in de72apmnt of conceptuc!
projects of automatic equipment for merchandising
goods and services. 1nis time a thesis work devol: 1
to creation of automatic paid WC is discussed.

NOOA VOUE ] K FONCGACOU . a6 WU QUHIL U BOGoC 10 -

T ME U UCHe ARG TS, 07 0o A ), 0
KOV CAMOL O ORI, T (i mmean i ngg cue o 01
Ratrasr jspskou k grreagps g.on o (o, 7501 e
wup. M8 vy e Aoy g osaer, 1@l il
oUpA3C T MO 10 i CTROYML, L Do oG 1 OC-
Iy mME U THyRnasi, o (@, ST THMCS 10, 1.
prva, Corguramme w1 Ty ey gmGRT TTeway 1ty
CURKUM LGK € BOGCJ,  NDUM: 1.0 RRICMT NAOWLL
u3 oowF 0 vU 1A L Higaonime st on
grT OmT OO R 0V SAC RMOLEC TS T 00T 0-
BOHU'S AC OGOIMeT v HUACd U0emna  0pre. U

urteem O0C. Weov ortiCull .0 b (1230 \ungpos ),
YLI0 NO BCAT €M gOCMAMO™EQ (i ATO NC ™. H0m -
s Kabuiold O o v o noqus (mpuva oo 1740

noceuwytul). ban g0 0GI T AOKT OHEE T
meret (907 *1.04po. Ju o s €5, KAK U BEC KONy
KQGUHbL, 4mo e goim ang a0 Foans, Macea

nycmoio uogy s 9 e

Bxauc ~m=cmeximnrg chollorroB Inp > v ran. 1
CXC MA CG LOOYNIYU. I L OCSA MYU W MA, 3aname. . 10-
BQHHOrO rpaxganun : Foccuu I'H. 3ano - «OBcKm™-
Mmameum PO N 008715 cr 26.0 .7007 ¢ novopr—t-
motom 20.07.7004) 1* pubomraiowy v P PO TTD
B COOM «* 1Cui UU « (\OMON™ g % dMus NP0 0G0
amMOE IEMUYeCKYin ¢ LOOPAdNM .y, nnopaiTa,

HA BEpMUXC ™ 1107 "OLY © AQUCIT ™MV EOVODT,
17 KOmMOpoU HQ (T 1 MO R ¢ aacm Y. 01
W L BRMOPOT VMO ., 4 1Al 0 pOUC O, L
megenue 1870 ¢ ¢t Chiaunon api sl myd o,
poAomemn g mat AV oppeapEnT. L ma e g
n Mockn . nowp riooae Tpure e 7T noenc-
ata o,

Cnpor mnpecey e O, 7oy ac ot 0 6ua poin
MAC™M DO DA 7 L 2 OV e P i,
Mo K S LT G O 1O CaT s Tl AT T
D 2IPO O Doldc L 0D L U T

wtitrr Teooag o agneo s icos a0 we NDOUC < (11
UOKDY CQUILG L e T A YT, ry g A g i
PNUISIRT MR A DTSSR 1V SRRl I S RIS T 1 PR I 1]
e BN O AL GONOM NS FRLEN SRS R B
PRI VARSI A T R VI R o O & IRV TR

canng g,



Bce npocmpancmBo BHympu MAKCUMQAb-

HO NOAE3HO UCNOAB3Yemcs U CNAQHUPOBQHO
Mak, umoObl 4eAOBEeKY ObLAO KOM(POPMHO mam
HaxogumbcA. B naane kabunka geaumcs Ha
gBe yacmu: OCHOBHOE NOMEWEeHUEe gAsl noce-
mumeAasi U mexHu4eckoe noMmeweHue, BXOGOB
moxke gBa — OGUH gAs nocemumeael, gpyrou,
€3agu KAQOUHKU — gAsl OOCAYKUBQIOWEro nep-
COHaAQ. B mexnuueckomM nomeujenuu pacno-
AOXKEHA Kamepa caHoOpabomku, B KOMOPYIO
yxogum yHUmMa3, BHymMpu Hee mMoruwue ¢op-
CYHKU, nogawujue Bogy Nog gaBaeHUueM, OaK-
mepuyugHas AaMNa u cywka. Taxxe B mexHu-
YeCKOM NOMeWwernuUu HAXOGUMCS BEHMUASUUS
HUWKHero 0aka, nporpamMHoe obecneueHue,
3A€KMPOGBUrAMEAb, BpAUQOWul YHUMA3bL
um.g.

ITpocmpancmBO BHympu NPpOgyMAaHo ¢ yué-
MOM 3pTOHOMUKU, 4MOObl HE CINECHSMb 4eA0-
BEKA U NO3BOAUMDb €My C ygoOCMBOM NOAb30-
BAmMbCA BCeMu pynkuuamu myarema. B nome-
WeHUU gAsl nocemumens HAXOguUMCs OQUH U3
gBYX YHUIM(30B, NOPY4€Hb, DAKOBUHQ; PAGOM C |
PAKOBUHOU - MYCOPHBLIU 6AK, OMKPbIBAOWUU-
CA NpU HQXXKQMUU HA ero KpplulKy. Hag pakosu-
HOU pAacnoAoXeH OAOK, B KOMOPOM HAX0gsm-
€Sl BCMPOEHHbIU gucneHcep gas OYMAKHbIX
noAomeHey, gucneHcep gasl KUGKOro MbAd
C gamuukoM, CYWKA gAsl PYK C CEHCODHbIM
BKAIOUEHUEM, gepXameAb gAsi Mydiemuol
oymaru. Arsi nocemumeaell npegycMompeHbl
nUKMOrpammbl ¢ 0003HAQUEHUeM Bcex gelic-
mBull. Cmecumenb ¢ go3upoBaHHOU nogauell
BOgbl BCMPOEH B cmeny. Ha gsepu cmonmupo-
BAHbl KPIOUKU gASl CYMOK U BEDXHeEl OgeX(yhbl.
Ars ygobcmsa BbIX0ga, CAeBA om gBepu, €Cmb
negaab gAsi HQXQMUA HOTolU, Omnupaoulds
3aMOK npu Bblxoge. BoAbwuHcmBO (DyHKUUU
myarema YNPaBASIIOMCA C NOMOUWbK CEHCOPA,
umobel uzbexamp KOHMAKMA PYyK ¢ NOBEpX-
HOCmAMU BO BPeMsl U NOCAE NOAb30BAHUS U
MBLIbSL.

IToAb30BaHUE MYQAEMOM DNAQINMHOE, (AA
BX0ga HeOOXOguMO BOCNOAb30BAMbLCS NYAb-
moM onaambsl CNPABA OM gBEpU.

Kabunka xopowo ymenaend, u3romoBAEHd
U3 C3HGBUY-NAHEAEU C NeHONOAUCIMUPOAOBbIM
HQNOAHUMEAEM, KOMOPHU XOpOouwo ygepKuBaem
menaAo B camoll KaOUHKe U He gaém 3aMEép3Hymb
cogepxumomy 6akoB. TyaremHuslll MOGyAb MOXem
UCNOAB30BAMbCA B AI0OOE BpeMs rogd.

3a KaAw3u HGBEPXy PUCNOAOXKEHO BEHMUAS-
yus U BCMPOEHHble JUHAMUKU gAsi MPAHCAUPOBA-
HUS 3BYKOBOU PEKAAMBL U MY3bIKU. TQIOKe JKAAKO3U
cosgaiom o6pa3 NOYCO3HAMEAbHOU BeHMUASYUU U
qUCMOMBL, YMO ABAAEMCA BAKHBIM NCUXOAOTUYEC-
KuM hakmopom.

B naane koaropucmuueckoro peweHus ObLAO

MpoeKkT moayns obuiecTeeHHoro TyaneTta «3KO-SIARH»

BulOPAI0  COVemMAl e Wiy pr i RNoTo 1R M
0 UBCTOWEC OO 1GAL C S C- 30 T HEYMU KU L -

WU T C Gor OAIUMOAL JRLT 4 5 ' .0-C PV UR Ty AL
Hepauseromas cmorb sosc ey quiQaasg qmiql-
WLCHHBIM, U P1OCOCINOUKTM + ¢ nOUK™ K BO.sg 1 -
MBI BO(BL U QUUCMUTTE L [V DM Ao Dy
o, Jead 4nd uise a cozgac 1 agge \m npupoguot
CB¢' /KeCmu U 4L Mombl.

Brarogapst ¢ socuacko. 111w hupve U uie 10 -
AY DEWECTI0 OUHCEM A ¢ G 2 0 BOOTICH B (4]y
Topuronupyem ¢ et Lot e pora KpynoTn
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HQgnUCcu €O BCeX CMOPOH mydaiema Bcerga gagym
3Hamb o ero HasHaueHuu. CBepxy popma wumaem-
Csl KAK 3HQ; BCE-MAKU 3MO B OCHOBHOM TOPOgCKOU
myaaem, U OH 4ACMO BOCNPUHUMAEMCs C BblCO-
mbl MHOTOIMAXHBIX goMoB. Ilpu pa3Hbix BaApuaH-
max pacCmMAHOBKU MYUAEMHBIX MOgyAell, KAOuUHKU
co3gaiom o0pa3 CoequHERUs MOAEKYA.

TaK KaK HUWKHAS MEeMHO-Cepas eMKOCMb-OCHO-
BQHUE gOCMAMOYHO BBICOKOE, gASl BXOgd B Kabu-
Hy npegycMompeHna CMyneHbKd ¢ NOPyYHeM. Aas
BX0oga B CAyXeOHOe (mexHudeckoe) noMeujenue B
OCHOBQHUU CNPSIMAHA BLIGBUXKHAS CMYNEHbKA. AAs
OCBEeWEeHUsl NPegycMOMmpeHbl BCMPOEHHBIE B NOMO-
AOK MOYEYHble AHMUBAHGAABHBIE CBEMUABHUKU.

B coomBemcmBuu ¢ npegcmaBAEHHBIM NPOEKM-
HBIM peuleHUeM, aBmoMamu3auuu OblAU NOgBepr-
HYMBl CAEGYIOULUE NDOUECCHL:

Omnuparue 3aMKQ gast BIXOGA NpU HOXKAMUU
HQ negaib

JanupaHue 3aMKd

Brarouernue u omkaroueHue oCBeujeHusl

Oxonuanue. Hauaao na cmp. 2

gocmamovRno goATro. B mo xe Bpemsi B KOpnopamus-
HbIX YCAOBUAX BNOAHE MOXKHO OXUgamb nepexogd
HQ onAamy € UCNOAb30BAHUEM NAGCMUKOBBIX KApM,
KAlOUel U gaKe ... OMNe1amkKoOB NAAbUEB.

Kcmamu, 0 NAGMEXHbIX cucmemax.
HacmoameabHO pEKOMERGYeM BHUMAMEAbHO O3HA-
KOMUMbCA B MAIMEPUAAAX KOH(pepeHUUU NoO HAAUY-
HOMY (EeHEeXHOMY 00paujeHul0 ¢ gokaagom B.B.
QuHOreHoBa, OCOBEHHO € PA3GEAOM, NOCBAW,EHHbBIM
npoBepke bankHom. Tam ecmb HAG YeM NOGgyMama.

Bosspawasich K momy, ¢ H€ro HQUAAU, OMMemuM,
4Ymo, pasymeemcs, NPUBEGeHHblE COOOPAXeHUS O
MeHgeHUyUuAX PA3BUMUA BEHJUHIQ OUeHb JaAEKU Om
moro, 4ymo6sl uciepnams npooiremy. boaee moro,
KMO-moO MOX€eM CHeCmb UX He 0eCcCnopHbMU — U
3mo ero npaso. Dopmupys ux, Mbl XomeAau Obl CNPo-
BOyUpoBamMb qumamerell HA PA3MBLUAEHUS «NO
meme» u OblAU Obl 4pe3BbIHAUHO NPU3HAMEAbHB,
ecau Obl y KOro-mo BO3ZHUKAO XEAGHUE NOGEAUnbCS
CBOUMU MBICASIMU HAQ CMPAHUYAX KYDPHAAQ.

B 3axaoueHue HeOOAbUIOE YMOYHEHUe, CBA3AH-
Hoe ¢ npegblgywum HoMepom (2008#2-3). B cmambe
A. Kocmangosa «Ilonplmka GHQAU3Q BEHGUHTOBOTO
busneca B IOxnoi Kopee u KHP» boAabwaa uacms
uarocmpauull He mpedyem KOMMEHIMAPUEeB — 30 HEKO-
mopbiMUu UcCKArouerusamu. Ha cmp. 51 Bepxnsas kapma
NOKA3bIBAEM MeCma pasMeuleHue NPoU3BOgCMBEHHBIX
npegnpuamull Fuji Electric B KOBA, HWKHAA — KoAudec-
mBO aBMOMAMOB AOOBIX NPOU3BOgUMeEAel, yCMaHOB-
AEHHBIX B CMPAHAX 3MOro peruoHa. Ha cmp. 52 kpy-
TOBBIE GUATPAMMBL UAAIOCIPUPYIOM OAIO NPOGYKUUU
Fuji Retail Systems Ha ANOHCKOM DbIHKE, CA€BA HANPA-
BO — (BMOMAMB] GAS NPOYAXKU HANUMKOB; ABMOMAMb!
gAsl NPOGEKU CUrapem; NAGMeKHbIE CUCIEMbI. @

H. A. Bomos — I'naBHBLI pegakmop,

C. P. IOpxanoB — H3gameas.
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End. Started on the p.2

to payments using plastic cards, keys and even
fingerprints of the staff.

By the way, about the payment systems. We
urgently request our readers to acquaint them-
selves with the presentation of V.V. Finogenov
published in the materials of the Conference on
Cash Circulation, especially, its section devoted
to banknotes’ verification. There is something to
think over.

Coming back to the beginning of the column
we'd like o mention that the considerations
above concerning the tendencies of vending
development rre very far from exbausting the
problem. More than that, if someone considers
them disputable, he has right to. Formulating
them we wanted to provoke the readers to reflect
on the subject, and we'd be most grateful if a
desire to share his thoughts with the readers
occurs to some of you.

To end with, let us introduce some clarity
into the previous issue (2008/# 2-3). In the
article “An attempt to analyze vending business
in South Korea and PRC" by A. Kostandov
most of the pictures need no comments, but
there are some exclusions. At p. 51 the upper
map shows the geography of Fuji Electric
production facilities in SEA; the lower one
— the number of VMs (of all manufacturers)
instal’ed in the corntries of the region. At p.
52 the circular diagrams show the share of the
produce manufactured by Fuji Retail Systems
at the Japanese market: from left to right
— VMs for drink<; VMs for cigarettes; payment
systems. 0]

1. L. Zotov — Editor-in-chief,
S. R. Yurkhanov — Publisher.



I'-n AabBapec — MeHegKep UCNAHCKOro akKuu-
oHepHoro obwjecmBa Azkoyen S.A. no pa3Bu-
mul0 pbIHKOB B CMPQHAX OblBUIEro
CoBemckoro Coro3a, BocmouHnoll
EBponbl, Aamunckoit Amepuku u Azuu,
Brawouasa HMuguro u Kumat. Poguacsa
B 1964 r. Ilocmosnno npoXxuBaem B
r. IlamMnaoHQ, 3HAMEHUMOM meM, 4o
pa3 B rog no ero yauyam berarom Bne-
peMexKy OblKu U AloOumeAu OoCmpblx
owyweHut. Arobawuti cynpyr u omey,
gByX gemetul.

Ha poccutickom pblHKe 3. AabBapec
mpygumca ¢ 2003 r. 3gech OCHOBHAA
MOYKA NPUACXKEHUS ero ycuAul -
compygruuecmso ¢ Vendorus Group, HO
ero Xopowo 3HQXOM U B gPYyrux Komna-
Husx. B Kasaxcmane Sauceo paboma-
em ¢ KBK (KazaxcmaHnckas BERGUHIO-
Bas komnaHusi). B Ykpaune B cpepe ero
UHMEPeCcoB HAXOgUMCS pAg KoMnanut,
B mom yucae Kraft Foods.

I'-n AabBapec — yacmyiil rocmb MEXGYHADOGHbIX
BEHJUHIOBBIX BbICMABOK, B Poccuu oH «3acBequ-
BaAcsi» Ha BhicmaBkax VendExpo u I'NHP. Ha yen-
MPAABHOM CHUMKE BHU3Y OH 3QNEeYQmAeH B OKMA-
6pe 2006 r. na napuxckol BricmaBke DA Vending
Expo B obwecmse renepaibHoro gupekmopa KBK
Kupuaara Pomanosa.

Ocmaabuble omo ocmaBasieM 0e3 KOMMEH-
mapueB, HO gwke u 0e3 NOosICHeHUl SACHO, 4mo
Dauceo - cumMnQMuUyUHbI U KOHMAKMHbI 4EAOBEK,
Ymo, pa3ymMeemcs, ugem HA NOAb3Y €ro geAoBOl
pe3yAbmamuBHOCIU. A ecAu ywecms ero oowup-
Hble NO3HQHUS B MOM, KaK pabomarom BEeHGUHIO-
Bble KOMNQHUU B PA3AUYHBIX CMPAHAX U KAKOBBL UX
nompebHOCIMU U BO3MOXHOCMU, MO CMAHOBUMCA
SICHO, WIMO Mbl UMEeM JeAO C BeCbMa UEeHHBIM nap-
muepom. [}

Mr. Alvarez is the manager of the Spanish joint-

stock company Azkoyen S.A. responsible for the

development of markets in the

former Soviet Union countries,

East Europe, Latin America and

Asia, including India and China.

i He was born in 1964 and now

resides in the town of Pamplona

| famous with the fact that once a

year bulls mixed with the people

who “love it hotter” are running

in the streets. Eliceo is a loving

husband and the father of two
kids.

E. Alvarez has been working at
the Russian market since 2003.
Here the main point of his efforts
application is his collaboration
with Vendorus Group, but he is
widely known in other companies
as well. In Kazakhstan Eliseo col-
laborates with Kazakh Vending Company (KVC). In
the Ukraine several companies are within the range
of his interests, including Kraft Foods Co.

Mr, Alvarez is a frequent guest of international
trade-fairs. In Russia it was possible to discover
him at VendExpo and PIR exhibitions. At the cen-
tral photo below he is seen in October 2006 at DA
Vending Expo in Paris accompanied by KBC CEO
Kirill Romanov.

We leave the other photos without any comments,
but it’s absolutely clear even without them that
Eliseo is a likable and sociable person, which of
course is most useful for his business efficiency. And
if you take into account his widest knowledge about
how vending companies in various countries work
and what their needs and potential are, it becomes
evident we deal with a precious partner. 0
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2. Texnuueckue mpebOBQHUA K NPEGOCMABASIEMbIM
gAst nyOAUKQUUU MAMEePUAAaM.

. INogaua mamepuaroB B pegakyuio ocyuwecm-
BASlemCsi Heé NO3gHee, 4eM 3a MecAly goO BhX0gd
COOmMBEMCMBYIOUW,Ero Homepd.

. TekcmoBol mamepuaa npuHumaemcs B Word
(doc, rtf), Excel, txt.
. Harrocmpayuu, pomorpaguu — B 3AeKMPOR-

HoM Buge (CMYK, paspeuwenue ne nuxe 300 dpi); gony-
cmumoO npegocmaBAeHUe KaueCmBEHHHX ¢homoomne-
4AMKOB U CAQUGOB.

. Maxkempbl peKAGMbl NPUHUMQIOMCS. B CAEGYIO-
Wux NPOrpammax:

Photoshop 5.0—9.0. @aiiabl B popmame TIFF, CMYK,
300 dpi (grs BHeCeHUsA KOPPEKIMYypPhbl B PEKAAMY DegakK-
uuell — ¢atirbl B popmame PSD, caou «He CKAeeRbl»).

Corel Draw 9.0—13.0, Illustrator 7.0—12.0 (o6s3ameAb-
Hoe coxpaHeRnue nog sepcuio 9.0). BekmopHble u3obpa-
JKEeHUSl gO/UKHbL Oblmb NepeBegenbl B Kpuskle (Curve).

Quark Xpress 3.0—7.0 (Collect ¢ npuAoXeHHbIMU
wpugpmamu).

. Mamepuaa npuHUMaemcs Ha HOCUMeAsX: guc-
kemnst 3,5, CD-R, CD-RW, DVD.

. @opmam cmparuusl: go obpesza — 215x300;
obpesnol — 205x290 mm, noroca Habopa — 169x239.
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1/8 — 82,56x56,4 mm.

. K pexAnaMHbIM MOGYASIM 3QKA34UK Npegocmas-
Asilem QHAaAOroByr usemonpo6y. Ilpu omcymcmsuu
yBemonpoObl U3gameAbLCMBO He Hecem OmBemCmBeH-
HOCMU 30 HeMO4YHOCMDb UBemonepeqgauu.
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in electronic version (CMYK, resolution not lower
than 300 dpi).

Submission of high quality photoprints and
slides is possible.

. Ad modules are to be submitied in the
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