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CuumaeM HeoOXoguMbIM CPA3Y
xe nocmasumb Bac B ussecm-

We feel it necessary to inform
you that the official registration

HOCMb: O(UUUAABHAA perucmpa-
uusi HaymoHaABHOM aCCOIUAun
ABTOMAaTHU3UPOBAHHON TOPrOBAM
cocmosaach, O6 3mom ObA0 00Db-
SABAEHO Ha npoxoguBuleM
5 okmsibpsa coOpaHuu yupegume-
aell HAAT. Cobpanue BblOparo
pykoBogauwjue opransl Accoyua-
yuu B Auue IlpesvupeHTa AeoHu-
Aa ITekkepa u UcnioaAHuTEABHO-
ro pAupekropa Taresnbl PeDKKO-
BOH. Y HOBODOXGEHHOU CMPYK-
Mypbl UMEEMCS yXKe U NPABAEHUE,

of the National vending associa-
tion has taken place. It was
announced at the meeting of

; NVA founders on October 5. The

-

C. P. IOpxaHoB
Napnarens

meeting electing the guiding
organs personified by Leonid
Pe--er - the President and
Tatyana Ryzhkova - the
Executive Director. The newly
born structure has already get its
ruling Board and even its vice-
president (Egor Spivakovsky).
In the nearest time it is planned

U gwke BUIe-TIPE3UAEHT, KOMO-
pboim cmaa Erop CimBakoBCKuUii.
B camoe 6auwxatiwiee Bpemst NAd-
HUPYEmCsi MAKCUMUABHO WUPOKO
O3HAKOMUIMb BEHGUHT-obuje-
CMBEHHOCMb C SMMUYECKUM KOGeK-
coOM Qaccoyuayuu U nporpammou
geucmsull Ha 6awxkaquwul rog,
umoObl me, KMo paccmampusaem
gasi cebs BONpOC O BO3MOXHOM : v
BCMyNAEHUU B ACCOUUAQUUIO, MOI-
AU pewumb ero abcoAlOmHo CO-
3nameAbHO. OGHOBPEMEHHO Hl-
mameAu 0ygym O3HAKOMAEHbL C
yu4pequmeAbHbIMU GOKYMEeHMamu
U NPABUAGMU BCMYNAEHUSA B ACCO-
yuayuro. Ha cobpanuu 6b1A0 NOGUEPKHYMO, 4mo 0g-
HoU u3 neppoouepeghbix 3agayw HAAT cuumaem yk-
penierHue npasoBol 0a3kl, B COOMBEMCMBUU C KO-
mopotu bygem Cyw,eCmBoBaMb U PA3BUBAMbCS Ome-
YecmBeHHAs! ABMOMAMU3UPOBAHHAA MOPTOBAAL

B smom romepe Bawemy BHUMAHUIO npegaaraom-
€ MaMepPUaAkl 0 NOCAEGHUX BHICMABKAX, BKAKOUAS O(-
HY U3 BEQYUUX MEXKJYHAPOGHBIX OMPACAEBBIX SKCNO-
suyuli - Eu'Vend 2005, npouieguyto Bo Bmopoii noao-
BuHe cenmsabps B Keabne. Hageemcs, umo ne6e3biH-
mepecHbl Bam 6ygym u cmampsa 0 NAGmMeXHbIX cucme-
MaX, NPOGOAKAOULAS OOBABAEHHBIU PAHEe UUKA, U NO-
NbUMKA CONOCMABUMb PEAABHYIO CINOUMOCIb PA3AUY-
HbIX ABMOMAMOB C YUEMOM He MOALKO NPOGWKHOU Ue-
Hbl, HO U 3KCNAYQMAUUOHHBIX PACX0OJOB, @ MAKXKE PAg
MamepuaAoB O BEHGUHTe 30 PyOeXXoM.

B caegyrowiem HoMepe Mbl, KpOME MPAGUUUOHHbBIX
PYOPUK, NAQHUPYEM HA4QMb OOCYXgeHUe BONPOCOB,
CBA3AHHBIX C HAACTOOOAOKEHUEM QBMOMAMU3UPOBAH-
noti moprosau. Tak wmo caegume 3a nybauxkauuamu.

nu. 1. 3oros
rnaBHbIVI peaakTop

to acquaint the vending commu-
nity as broadly, as possible, with
its Code of Conduct and the pro-
gram for the coming year in order
that those who are considering
the possibility to enter the associ-
ation could make the decision
most deliberately. At the same
time the readers will be able to
read the constituent documents
and the rules of joining the asso-
ciation. The meeting stressed
that one of the priorities will be to
consolidate and improve the
legal base for existence and
development of the Russian
vending indusiry.

This issue presents to your attention informa-
tion about the last exhibitions, including one of
the leading international specialized trade fairs -
the Eu'Vend, which took place at Cologne in the
second half of September. We also hope that you'll
feel interested also in the article about the pay-
ment systems continuing the topic announced
before, as well as in the a‘tempt to compare the
real costs of various vending machines, taking
into account not only the price they were sold, but
also their operation costs. Don't miss also the
materials about vending abroad and at home. In
the next issue, in addition to the traditional top-
ics, we are planning to discuss the problems of
taxing the vending business. So please watch and
follow the publications.
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«Vending business. ABTOMaThI AASE
TOPrOBAH, YCAYT, Pa3BA€YEHHI»

HndopmayuoHHO-pEKAAMABIU
JKYPHAA

Hsgaemcsa ¢ mapma 2004 r.
Mocksa

YupeAuTeas:
3A0 «3BneprompaHcKOMnNAeKm»

H3paTeAb:
C. P. OpxaHoB

T'raBHBIF pepaKToOp:
H. A. 3omos

PepaKuMOHHBINA COBET:

A. U. bapannuk
O. I1. Boakos

A. @. Kum

A. E. KpbroB

H. 10. Aynun

A. B. Maticos

E. B. Iloaywuna
B. A. Pakumckult
T. IO. PbUKKOBA
E. FO. Aruuk

3aMm. ra. pepakropa
U. B. UckangapoBa

AApec pepakIum:
Poccus, 127422, Mockaa,
ya. Kocmsaxosa, 12, ogpuc 50-51

Tea./daxc: (095) 210-2130
Tea.: (095) 913-4118

E-mail: info@vendingbusiness.ru
editor-vending@mail.ru

www.vendingbusiness.ru

MakeT, XyA0KeCTBeHHOoe
0(pOpMAEHHE, KOMIIBIOTEpHas
BepcTKa: A, P. Porosun

OtnevyaTaHo B THNOrpadun
«IToa-cepBUC»
Tupawxk: 1500 5x3.

OTBETCTBEHHOCTH 33 COAEPIKaHHe
peKAaM H oGbsIBAEHUI HeceT
PeKAaMoAaTeAb

IIpu nepemneyaTrke CChIAKA Ha
H3AAHUE 00s3aTeAbHaA

© 3A0 «IHeproTpaHCKOMIIAEKT»

3aperucmpupoBan MuHucmepcmaom

P® no geaam neuamu,
meaepaguoBeujarus U Cpegcms
MQACCOBBIX KOMMYHUKAU UL

12 gpeBpars 2004 r.

CBHAETeABCTBO O PErHCTpanuu
CMMU ITHNe 77-17388
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Ot uszparenren

BeicTaBKH
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BbICMABKU MOPrOBbIX
aBmomamoB Eu'Vend

Hotel Expo 2005
Equip Hotel
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at the market
of automatic trade

Problems of the branch
1.Zotov
So what's over there,
in Turkey?



Hrops 3oros, "BespnHr 6usuec”

Hmaxk, Bmopas BICMABKA-ApMAPKA MOPTrOBLIX AB-
momamos Eu'Vend cocmosiaack. C 15 no 17 cenmsi6-
ps Ha yauuax KeAbHa MOXKHO ObLAO BCmMpemumsp AkO-
gell, Ha rPygu KOMOPbLX KDACOBAAUCH BbICMABOYHbLIE
65gKU Ha NPOH3UMEABHO-TOAYObIX (noumu AHgpe-
eBCKUX) AeHmax. 3mo, KaK HempPygHO goragamacsl,
6blAU 3KCNOHEHMbl U NOCEMUMEAU BBICIMABKU, d
maKxKe cAemeBwiuecs myga npegcmasumeiu CMHU
(npeumywiecmseRHoO nevamAblx). Cerogusa nogaege-
Hbl yXe NePBOHAYAABHbIE UMOTU, ¢ KOMOPbIX Mbl U
nawneM. Ho gas Hauara MarenbKoe "usplckarue” u3
obracmu NPUKAQGHOU AUHTBUCIMUKU: KQK HA3BAMb
BBICIABKY no-pyccku? Hempygro goragambcs, 1mo
"Eu" - smo ab6bpepuamypa om caosa "Europe” (EBpo-
na). bega B mom, 4mo HeMybl CKAOHHbL NPOU3HOCUMb
nepBblll CAOT 3MOro HA3BAHUS KAK "0oU", 0 QHIAOCAK-
Chbl - Kak "10"; U Mo, U gpyroe gas pyCCKOTO CAYXd Md-
A0 npucnocobAeHro. Ilo-Bugumomy, Ha4 nuchme npa-
BUABHEe BCEr0 NOAb30BAMbCA AQMURUYel, a B ycm-
HOU peuu noHamHee npo3Byyum Ha3paunue "EBpo-
Beng". Ho smo Bce, KAK rOBOpUMCS, gemanl.

Bepnemcsa x umoram. B BricmaBKe NpUHSAO yudcC-
mue 203 komnaHuu-skcnonenma u3 18 cmpan (gas
cpaBHeHnus: B 2003 r. smu yugpbl cocmaBuAu coom-
BemcmBeHHO 178 u 13). I[locemuau BbicmaBkKy 4200
rocmetl u3 56 cmpan. 38% u3 Hux npubblau u3-3a
npegeaos I'epmanuu. B nepByio ouepegrb 3mo 6biAU
cneyuaaucmsl u3 lI'oaranguu, Ascmpuu, lliBeliua-
puu, beabruu, @panyuu, Umaaruu u Aurauu. OgHako
NO gaHHBIM OPraHU3QMOPOB OWymuMoO ObIAO npu-
cymcmBue Bocmounotl EBponsl, ocobenno Poccuu,

Igor Zotov, Vending Business

So the Second vending trade fair Eu'Vend has
been held. On 15-17th of October in the streets of
Cologne, it was possible to come across people with
exhibition badges hanging on piercingly blue rib-
bons (like those used with St. Andrew's order in
Russiaj. It was easy to guess they were the exhibitors
and the guests of the fair, plus representatives of
mass-media (mainly printed) who also congregated
there. Today primary results have already been sum-
marized, so we'll start with these. But before it a
small applied linguistic research if necessary: how
the Russians should call the tair? Of course "Eu” is
the abbreviated "Europe”. The problem is the
Germans tend to pronounce the first syllable as [oi],
and the English as [ju:] . The ears of Russians are not
adapted (o the both, so it seems wise to wrile the title
in Latin letters, and to pronounce it as "Eurovend”,
that sounds more natural. Fut these, of course, are
trifles.

Now let's come back to tae results. 203 exhibitor
companies from 18 countries took place in the fair
{compare to correspondingly 178 and 13 in 2003).
4200 guests from 56 countr:zs attended it. 38% of
them came from beyond Germany. First of all they
were from the Netherlands, Austria, Swiizerland,
Belgium, France, Italy and UK. But according to the
organizers' data presence o East Europe was quite
perceptible, especially Russia, Slovenia and Bulgaria.
It was also possible to find experts from lIsrael,
Emirates, Thailand, Japan, Singapore, USA and
Argentina. At the same time .t was clear that the face
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CaroBenuu u boarapuu. bblAu 3ameueHbl U CNneyudAuCmbl
U3 MaKux cmpax, Kak U3pauas, mupamsl, Tatirang, Ano-
rnus, Cunranyp, CHIA u Aprenmuna. Bmecme ¢ mem sicHo,
4mo B NepBYyIO ouepegb AUUO BbICMABKU ONPEJEASAOCH
yuacmueM X03AeB - HeMeuykux komnanul. ITogobHbm 06-

paszom obcmoum geao BO BCEM
mupe. Omcroga caegyem Npax-
muyecKull BhlBOQ: 4mo0bl 03HA-
KOMUMbLCSL € OCMUXKeHUAMU
peruona, Ayuule BCero noce-
mump BbICMABKY, NDOXOGAUWYHO
B OgHOU u3 cmpaH, B HEro BXO-
gawux. Peub npu smom He
ugem, pazymeemcs, O cneuuda-
AU3BUPOBAHHBIX HAUUOHAABHbIX
BbICMABKAX 3a pybesxxom. Cpegu
YH4QCMHUKOB HeMUbl COCMABAS-
AU noumu maxol Xe npoueHm
(64% ), Kak cpegu nocemume-
Aell. Aaree no koauuecmsy yua-
cmuukoB wau: HMmaaus (8% ),
T'oanangus (4% ), ABcmpus, An-
rausa u Hisetiuapus (no 3%),
beabruss (2%},  @Dpanyus
(1,5%), CIHA u Aanus (no 1% ).
[1o ogHOMY yuacmHuKy npucaa-
Au Yexus, llgeyus, Anonus, Ka-
naga, Mspauab, Ben-
rpus, Hcnanus u
CaoBenus. Kak Bce-
rga, 3ma cmamucmu-
Ka He yuumslBaem |
MHOTOHQUUOHOABHBIX
Kopnopauut, a I
yacmb KOMNQHUU U3 .
gpyrux cmpan "mac-
xupyrom" ux ¢uaua-
Abl B DPI, B pe3yab-
mame 4ero B psAghl
"Hemeukux”"  ¢upm
nonagaem u ucnawm-
ckuli Azkoyen, u
wBeluapckKkas
Nestle, u umanabsan-
ckaa Luigi Lavazza,
u ¢unckas
Huhtamaki.

Ecau Bcmamb au-
uom K Petlinckomy
(:0xHOMY)} BX0OQy

komnaekca "KeapHMecce", rge B naBuabone Nel npoxogu-
Aa BricmaBka Eu'Vend, moxem nokazamacs, 4mo 3a gBa
roga, npoweguiue ¢ npegulgyweti BhiCMABKU, 3geCh HUYe-

OpraHu3arops! BbICTaBKW B A€Hb OTKPbLITUS. CaeBa Harnpaso:
Bosnbgpranr KpaHL, ncrionHutensHsid anpekTop KensHmecce,
lMerep poTxyac, ANPeKTOp NPOAOBOILCTBEHHbIX BHICTABOK;
Hop6ept MOHCEH, NCronHuTenbHbIv anpekTop BDV.

Fair organizers at the opening day. Left to right: Wolfgang
Kranz, Koelnmesse executive vice president; Peter Grothues,
food fairs director; Norbert Monssen, BDV executive director.

ro He U3MEeHUAOCh. Tak xe BbIrasigum Kopnyc u3 KpacHoOro

KUpnuua B CMUAE NPOMbIWAEHHOU peBoAwoyuu. Taxk xe
Kpacylomcs nepeg HUM gepeBbs U KyCMAPHUKU, OKPYXd-
wouue onman. Tak ke OXPAHAIOM XeAe3HOGOPOKHbI

VENDING BUSINESS, 2005/#5

as if they were German.

of the fair was mainly determined by the hosts’
(German companies) taking part in if. The situ-
ation is the same all around the world. A practi-
cal conclusion can be done from this: to get a
first-hand view of the region achievements one

should better visit
a fair held within
it (we do not mean
here specialized
fairs held outside
the counltry-
organizer).

The percentage
of Germans
among the partici-
pants (64%) was
nearly the same
as among the visi-
tors. Then came
Italy (8%),
Holland  (4%),
Austria, UK and
Switzerland (3%
each), Belgium
(2% ), France
(1,5% ). Us
and Denmark

(1% each).
Czechia,
Sweden,
Japan,
Canada,
I'srael,
Hungary,
Spain and
Slovenia were
represented
by a single
exhibitor
each. As
usual, this
statistics
doesn't take
into account
the effect of
multination-
als, and some
companies
from abroad
are "dis-
guised” by
their German
, Subsidiaries;
the result was

that Spanish Azkoyen, Swiss Nestle, Italian
Luigi Lavazza, and Finnish Huhtamaki looked



mocm yemslpe OPOH30BbIX BCAGHUKQ U3 guHAcmMuu
T'orenuyoArepHOB u 6arancupyem Hag nyiunou Peti-
HaQ cMeWHOU 4YeAOBeueK, CBAPEeHHbIU KAKUM-mo
yMeAbueM U3 NOgPYyUHbIX MamepuaroB. OgHAKO, ec-
AU NOBEPHYMbLCS AUYOM K NYMSAM, MOXKHO YBUgEemb,
ymo ckopocmnol "Mumepcumu-skcnpecc” (go 300
xm/nac) mopmoszum Ha naamg@opme "KeabHmecce-
Aotiu", npexge, uem npowMblrHyms K Ljenmpanb-
HOMY BOK3QAY. 3a cuem 5moro gaabHue NACCAXKU-
pbl, CAegyIOWUe HA BLICMABKY, MOT'ym C3KOHOMUMb
3amemHoe BpeMs. A gaabwe, 3a NymsaMu, BbIPOC
cBepKawuwul YuAuHgp HeOockpeba OusHec-ueHm-
pa. MoxHo yBugemb MHOIO HOBOI'O U HQ MePPUmMo-
puu Mecce, rge BO3BOgsiMCsl HOBbl€ NABUABOHbL - B
gonoAHeHue K gecsmKaM Cyu,eCmBOBABUIUX DAHEe.
Omcioga xe BbiICOKO Hag PelinOM - HQ HECKOABKO
gecsimkoB MempoB Bblwe mocma "L{oo6piokke” - no-
BUCAQ KQHAMHAS JOPOra, Begyw,as K 300napky. Bo-
obwe Hago NPu3HAMb, YMO B ropoge-MUAAUOHHUKE
cmpolKu ugym npakmuiecku
BO Bcex pauonax. Heboabwol
Wmpux: U3 MUAAUOHA XumeAael
noumu 20 % - He HeMUbL.

A menepb 0m BHEWHUX, MAK
cKka3amb, napamempoB nepel-
geM K BRYMPEHHUM - K cogep-
JKaHulo skcno3uyuu. CoradcHo
PA3BACHEHUSIM OPraQHU3AMOPOB
BbICMABKU (Komnanus
Koelnmesse u BDV - I'epman- o
CKasi accouyuayusi NPOu3BOgu-
meAaell MOProBrlX ABMOMIMOB),
OHU CmMapaAucCh cgeaams ak-
UeHm HO NepCcneKmuBHBIX HA-
npaBAeRUAX PA3BUMUSL BEHQUH-
ra, X KAKOBbIM OMHOCAM CAEGY-
wowue:

- CucmeMbl guCmMAHYUOHHOU
nepegauu gaHHbBIX OM ABMOMQ-
MOB U K HUM, NO3BOAAOWUE, B 4ACMHOCMU, CHU-
3ump 3KCNAYAMAYUOHHbIE PACXOGH

- Auszailin aBmomamoB, MAKCUMAABHO "gpyxecm-
BeHHBLIU" NO OMHOWEHUIO K KAUSHIY

- Cucmemsbl 6€3HAAUHHOU OonAAMbl NPEGOCMABASL-
eMblX GBMOMamamu MOBAPOB U YCAYT

- Pacuiuperue accopmumenma moBapoB U YCAYT

Ilepeg omxpbimuem npecc-peaussl 00eujaiu
marxKe Hekue Ciopnpu3sbl ('cneyuarbHble BU3YAAL-
Hble woy"), meMamuyiecku CBsI3aHHbLle C nPobAeMa-
MU 3gpABOOXPAHERUS U OOW,eCMBEHHOTO NUMAHUSL.
4Ymo u3 2moro nOAy4UuAOCh - PACCKAKeM nosgHee. A
celliac nOroBOpuUM O KOHKPEeMHbLX HOBUHKAX, NPey-
CMABAEHHBIX HQ BbICMABKE, ONUPASCh HA AUYHbIE
BneuamiaeHus U UHGOpMayuio, nPegocmaBA€HHYIO
yUQCmMHUKAMU BbICIMABKU.

Hmak, no cywecmsy. Ileppoe, umo 6pocaemcs B
rAQ3a, 5mo gOBOABHO BbICOKUU cpegHUl ypPOBEHb

If one faced the Rhein (South) entrance of
Koelnmesse complex, where Eu'Vend 2003 took place
two years before, he could have an impression nothing
has changed since that date. The red brick building
(in the style of the Industrial Revolution) looks practi-
cally the same, as well as the trees and the bushes sur-
rounding the fountain. Just as before the four bronze
horsemen from the Hohenzollern dynasty are guard-
ing the railway bridge and a funny little man welded
using materials at hand is still balancing over the
abyss. But if you turn your face to the track you'll see
the high-speed InterCity Express (up to 300 kph)
brakes at the "Koelnmesse-Deutz" platform, before
slipping to the Central Railway Station. This allows
the long-distance passengers to save some sensible
time. A farther, beyond the track, a sparkling cylinder
of a skyscraper business centre has grown up. It is
possible to see a lot of new at Messe territory, where
some new pavilions are being built in addition to a
dozen existing before. A cable-way
several dozen metres higher than the
Zoobruecke brig, high up over Rhein
i leads from the Messe to the Zoo. It
must be admitted that quite a lot of

construction sites is present practi-
o I, cally in all the districts. A small trait:
Ly from the million inhabitants non-
i h | Germans comprise nearly 20 % .

Now let us leave the external
parameters for the inside - for the
contents of the exposition. According
l to the explanations of the organizers
(Koelnmesse Co. and BDV-
Association of the German Vending
Machine Industry), they tried and
made accent at the prospective
directions of developing vending,
namely:

-Telemetric systems of data trans-
fer from the vending machines and back to them; it
could, in particular, decrease the operating costs

- Design of vending machines, user-friendly as
much as possible

- Cashless payment systems

- Expanding the assortment of goods and services

Before the opening, the press releases promised
some surprises ("special visual shows"), connected by
their subjects to the problems of CARE and CATER-
ING. What came of it - we'll report later. And now let
us discuss some concrete novelties exhibited at the
fair, basing upon the personal impressions and the
explanations of the exhibitors. So let us treat the
point. The first thing that could not be missed was
rather high an average level of designs, developed by
all the leading OEMs. But some novelties are still dis-
tinguished. Take, for example, the problem of people
(especially elder ones) who dislike vending

VENDING BUSINESS, 2005/#5
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pa3pabomox, Komopkil noggep- it
JKUBQOmM BCe Begyujue nNpou3Bo-
gumeau. OgHAKO u3 HETO Bblge-
ASIIOMCS OMgeAbHble HOBUHKU.
Tak, u3BecmHo, 1Mo psag Agel,
0CO6eHHO cmapulero Bo3pacma,
HegqgoAwOAUBAOM QBMOMAMbI:
KOMY-MO HeKOrga BHUMQMEAbHO .o
pa3zbupamsCsi B NPABUAGX NOAb-
30BQHUSA, KMO-MO OPraHUYecKU
Ha 3mo He cnocoben. [lomoub
2motl Kameropuu NOMeHYUAAb-
HBIX NOAb30BameAel NPU3BAH
HOBBIU gu3ailH NAHeAU YynpaBAe-
Husl. 3gech MOrym ucnoAb30-
BaQMbCs. KHONKU C NUKMOIrpam-
MaMu, B MOM YUCAE YBEAUYEeH-
HOIo pasmepa, Ymo No3BoAsem,
ranpumep, OOCAYXuBamb KAU- |
€HMOB C HU3KUM YDOBHeM Irpa- \
momuocmu. Ha poas "gpyxecm-

BEHHbIX" npemeHgyem makxke
cucmemda ynpaBAeHUsl C CEHCOop- ~
HbIM 3KPAQHOM, NOKA3QHHAS HA .
BBICIABKE B KOMNAEKMe CO cna- L
PEHHBIM GBMOMAMOM.

HeusmeHHbIM uHmepe- N
COM NOAb30BAAUCHL QBMO-
mambl ¢ "OepexHol" mpan-
cnopmupoBKOU mMOBApd K
nokynameaio. Arst nyuet
HArAAgHOCMU B KQuecmse
WMy4YHOTO0 mMOBAPA B HUX .
3aKAQgBIBAAUCH ObLMOBBLIE
2AEKIMPOAUMNbL, KOMOpble
mpaHcnopmHoe ycmpou-

CMBO GKKypamuo 3abupa-

A0 U3 AYelKu u nepenpas-

ASIAO B OKHO Bblgauu. Xoms maxkue ycmpotcmsd Obl-
AU U3BECIMHb! U §O BbICIABKU, 3pUMeAU Y aBMOMa-
ma He yObIBAAU.

C mouku 3peHus BHEWHEro gu3alHa Ha Qone
MPpAguUUUOHHbBIX peweHUll BblgEASIAUCh HECKOAbKO
HeCMAaHgapMHBLX, NPUYEM OMAUYUAACL 3geCh pup-
ma Servomat Steigler. Ogra u3 smux HOBUHOK cpasy
JKe NOAYYUAd HA BblCMABKe HeopuyuarbHOE NPO3BU-
we "OpanxeBplll 4epBak” U coBMewdem B OJHOM
Kopnyce Kogelinbtli asmomam, vemsipe {!) nocagou-
HBIX Mecma U COOPRUK IPA3HOU NOCygbl. Apyras
npegcmapasiem co60l nepegBUKHYIO BEHGUHT-Me-
AEXKY, BbI3bLBAIOWYI0 HOCMAAbIUYecKUe BOCIIOMU-
HQHUS O Fa3UpPOBKe U MOPOXEHOM.

Kcmamu, o mopoxenom. Ha BricmaBke smom
npogykm urypuposaia B gByx unocmacsx. l3pe-
cmHas Komnanus Vendo geMOHCMpPUPOBAAQ OB-
momam gAs Npogaxu 4 pasHoBugHocmel wmyy-
HOI'0O MOPOJXEHOI0 (POXKU, Opukembl U m.N.}, npu-
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machines: some of them are short of
: time to examine the rules of use;
some are uncapable to do this by
nature. To help this category of
potential users is the task of new
control panel design. Here buttons
, with pictograms, especially of
' increased size could help, facilitat-
ing, for example, serving people with
- literacy shortage. Also a touch-
screen control system demonstrated
complete with a twin vending
machine. Invariable interest was
¥ shown for the machines with "care-
ful" transportation of goods to the
client. To demonstrate it most obvi-
ously, electric bulbs were loaded into
a snack machine. Though devices of
this kind had been known before the
fair, a crowd of spectators was not
decreasing there and looking how
the bulbs are transferred.
As for the outside design, several
nontraditional solutions could be
' marked, perhaps, most notable here

was Servomat Steigler Co. One of its novelties was
immediately nicknamed "Orange warm"; it comprises
within a single body a coffee machine, four sitting
places and a used cups bin. The second of them pre-
sented a transportable vending-cart reminiscent of soda
and ice being sold in the streets in some far away years.

By the way, about ice-cream. At Eu'Vend the product
appeared at least twice. The known Vendo Co. demon-
strated a vending machine for selling four varieties of ice-
cream sold by the piece (homs, bricks efc); its refrigerated
down to -23 °C chamber quarantees practically unlimited
duration of storage. Another company, HIM
Sondermachinen (Germany) claimed a sort of a sensa-
tion, announcing to be world first to manufacture a fully
automated kiosk for production and selling of fresh soft
ice-cream. The kiosk is equipped with a new refrigerating
unit and a freezer; it can supply up to 240 portions per



yeM oxaaxgaembii go -23 °C 6yn-
Kep rapaHmupyem nNpakmu4ecKu
HeOrpaHuyYeHO0 GOAroe XpaHeHUEe
mosapa. Apyras xe ¢upma, HIM o
Sondermaschinen (I'epmanus), ¢
npemen3uel HAQ CBOEro poga CEeH-
cayuw coobuuaa 0 moMm, 1mo OHd
BnEepBhle B MUpE OPraHU30BAAQ Bhl-

NyCK NOAHOCMbIO ABMOMAMU3UpO-
BQHHOrO KUOCKQ gAsL UBFOMOBAEHUSA

U NPpOgaXu CBEXEro MArkOro Mopo-
XKeHoro. Kuock OCHAW,eH HOBbIM
XOAOGUABHBIM arperamom u ¢puse-

poM, obecnevuBarOUUM U3TOMOB-
AeHUe U npogaxy go 240 nopuyuil B g
Yac MOPOXEHOIro u3 CREeYUdAbHO
paszpabomannol cmecu FREE-SY.

Ilo XeaaHUIO onepamopa KuOCK
MOXem ocHawambcsi cucmemou
meAeMempuu (A nepegadu UH-
¢dopmayuu o xoge npogax, Heno-
AQgKax U m.g.

Ocoboe mecmo B 3KCNo3uyuu 3QHUMOAU KOM-
NAKMHbLE ABMOMAMBL, YMO, B YQCMHOCMU, OMPAXA-
em meHgenyuo pa3pumus opucHoro sengunra. Ha-
CMOABHBlE KO(eUHble aBMOMAmbl PACNPOCMPAHSA-
I0MCSA CerogHa 3aMemHuo bplcmpee CBOUX HANOABHBIX
cobpampeB U BCe wWupe BXOgAm B KOPNOPAMUBHbLIU
obuxog. Hx rerko Bnucams B OpuUCHbBIU UHMEPbED, d
BO3MOXKHOCIMB NOAYYUIMb BbICOKOKAYECMBEHHbIU HA-
NUMOK NPOCMBIM HAKAMUEM KHONKU, NpUYeM, 3a4d-
CIMy0, B HECKOABKUX BAPUQHMAX, SIBASIEMCS HeCo-
MHEHHBIM JOCMOUHCMBOM. Pag cneuyuaaucmoB cuu-
maem, 4mo ouepegs - 3a MaABIMU ABMOMAMAamMu gas
nNpoOgaXu WMYYHbIX MOBAPOB, K KOMOPbIM OMHO-
CAMCA HANUMKU B OQHKAX U OYMBbIAKAX, CHEKOBAS
npogykuus, 0ymepbpogsl, a MAKXe HEeNPOGOBOAb-
cmBeHHble MOBAPLl. XOpowWUMU NPUMEPAMU MAKOI0
pPOoga MexHUKU MOTYM CAYKUmb HACMOAbHbIE U HA-
CMeHHble KOMNAKMHble ABMOMAMbl HEMEUKOU KOM-

A

naruu Red-Croc, aHTrAUlickoU Vending
Corporation, TOAAQHG-
ckoul Veromatic

International u gpyrux.

B smom x)aHpe Henaoxo
BplICMynaem U TepMaH-
ckas Sielaf, umerwwas B
CBOEM aKmuBe wupodau- -
wuill accopmuMeHm Mmda-
UIUH, B MOM YUCAE B YAUY-
HOM U CUABHO 3QUUUIEH-
HOM UucnoAHeHuu. Boobue
npogykyus "mMompoB” BeH- I
GuHTQ, K KOMOPbIM CMEAO
MOXKHO OMHecmu makue |
komnaHuu, kak Vendo,

hour of ice-cream prepared from a special
FREE-SY mixture. In accordance with the
operator's wish, the kiosk can be
equipped with a telemetry system to
transmit information about the sales, mal-
functions etc.

Some special place was occupied by
compact machines, which reflects the
tendencies of office vending develop-
g ment. Table top coffee machines are

C spreading much faster than the their

free standing brothers and are wider

penetrating into corporative practice.
i They easily blend with the office inte-
rior, and the possibility to get a first
class hot drink just by pushing a but-
ton is an evident advantage. Some
experls are sure that now comes the
turn of small machines of the snack
type, that are capable to sell not only
snacks, but also drinks in tins and bot-
tles, sandwiches, and some non-food goods as well.
Good examples of this kind were presented by table
and wall-mounted compact machines produced by
Red-Croc (Germany), Vending Corporation
(Britain), Veromatic International (Holland) etc.

German Sielaf is not to be missed in this genre,
having in its disposal a widest range of machines,
including the models for open air and heavily pro-
tected ones. Speaking generally, the produce of
vending "grands”, like Vendo, Gerhardt, Wurlitzer,
Necta-Wittenborg, deserves to be discussed not "by
the way", but more thoroughly, and we are going to
do this in future.

In our opinion, one of the interesting tendencies of the
fair was demonstration of "reverse vending" machines,
able to accept and partially process used vessels - cans
and bottles of metals, polymers and glass. Partial pro-
cessing is usually reduced (if it is present at all) to crush-
ing, flattening and generally compacting, the material.
Equipment of this kind was represented by the same

Sielal, as well as by Trautwein SB
» technik and a pair of others. The
equipment is manufactured and
" supplied in different modifica-
tions, some of them incorporating
telemetry; it is seen that serious
people are engaged in the busi-
\ ness, who are taking into account
the EU redlities and try and keep

the continent tidy.

As it was in 2003, some compa-
nies exhibited automatic devices
for selling hot food. Different
approaches could be met here.
Dutch Meal Company showed its
Caterer system, incorporating
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bp.lepxapar n ux kopemalwnHa: He PXaBeeT, He N3HAaLINBAEeTCS.

Br.Gerhardt and their coffee machine: no rust, no wear.
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usually machines for storage
and selling refrigerated food
(sometimes up to 720 por-
tions). Having got his portion
after payment, the customer
warms it up in one of the
microwave ovens installed
side by side with the fridge
(the door of the oven is
unblocked after the payment
only). Meica Co. (Germany),
the producer of popular
sausages, considers Food-
Kiosks as one of the prospec-
tive ways to sell her produce.
Sausages, packed individually
into packages filled with an
inert gas, fall into the funnel
surrounded with a microwave



Gerhardt, Whurlitzer, Necta-
Wittenborg, sacayxuBaem moro, umo-
Obl rOBOpPUMB O Hel HEe MEX(JY geAOM, d
boree 0O6CMOAMEABHO, 4eM Mbl Oygem
cmapambCsi B gaarbHeUWeM 3aHUMAMb-
cA.

HnmepecHnoll mergenyuel BbICIMAB-
KU HAM NOKA3QACSi NOKa3 060pygoBa-
Hus gas "obpamuoro BenguHnra' - ma-
WUH gAs npuema U HauaAbHOU nepepa-
6omKu mapbl - MEMAAAUNECKOU, NOAU-
MepHoU u cmexkasaHHoU. Havaabnas ne-
pepabomka (ecaiu npucymcmayem)
0ObLIYHO CBOGUMCSL K gPOOAEHUID, NAIO-
UJeHUI0 U BOOOWE K NOBBIULEHUIO KOM-
naxkmuocmu mamepuaaa. Takoe obopy-
goBaHue ObLAO NPeGCMABAECHO MOU Xe
Sielaf, a maxxe ¢pupmoil Trautwein SB

aAa_ winding, heating

- ot - them within about
. 40 seconds. After
S ’ . . this the customer
d R E] N extracts them (still in
oy the package) from

| ’ the issue port, choos-
' ing between
ketchup and mus-

tard. Dutch Mertens

Group showed its

Holdeen machines,

whose thermally

. insulated chambers
could store food at

. temperatures up to
90 °C. The hot racks

can be joined struc-

technik u napou gpyrux. O6opygoBanue Bbl- P - turally with the cold
'
NyCKaemcsi B PA3AUYHBIX UCNOAHEHUSX, pa3- ones.
HOU KOMNAEKMQAUUU U OCHAQWEHHOCMU MmeAe- , ' People say there was
Mempuel; BUGHO, YMO UM 3CHUMQIOMCA CePb- . an attempt (unsuccess-
e3Hble AIogU, yiumslBawowjue pearuu Espoco- | o ful) made in our couniry
103Q, CMPpeMAuerocs NOggepxi1sams KOHMU- | I to introduce a coffee
HeHm B yucmome, ! ‘ E T preparation system
Kax u B 2003 r. psig pupm noka3blBAA aBMO- - based on a liquid extract.
mambl gAs NPOGOXU Iopadel egbl. 3gech ' ’ - Maybe, but as for me, ['ve
MOXHO OblAO BCmpemumb pa3Hble NOGXOGhl. ! . ' e seen it for the first time
T'oarangckas Meal Company gemoncmpupo- ’ - here, in Cologne. The
Baaa cucmemy Caterer, B cocmas Komopol ¢ : ' idea is to use high quali-

OOBIMHO BXOGAM QBMOMAMbl gAsl XPAHERUSA U r ty coffee beans to pre-

NPpogaXu OXAWKGEHHbIX NDOGYKIMOB (B HEKO-

pare liquid Aromat Cafe

, L
MOPbIX UCNOAHEHUSX - go 720 nopuyuti). [oay- ' - concentrate from them;
t

4UB NOCAE ONAAMbL CBOK NOPULIO, KAUEHM
pasorpesaem ee B OGHOU U3 PACTIOAOKEHHbIX

no bokam CBY nevel (gBepua neuku
Pa3OAOKUPYemCsi MOALKO NOCAE ONAQ-
mbt). Hemeukas Meica, npoussogu-
meAb NONYAAPHBIX COCUCOK U KOADQ-
COK, KK OQUH U3 CNocoOO0B peaiusa-
yuu cpoell NPOgyKyulu paccMampuBa-
em asmomamsl Food-Kiosk. Ynako-
BAHHble B UHGUBUQGYAAbHbBIE NAKEMBbL C
UHEePHHbIM T'A30M COCUCKU NOCAE Of-
AQmbl NAGaOm B BOPOHKY, OKDYXeH-
nyw CBY ungykmopom, rge Harpesa-
10mCcs B mevueHue npumepHo 40 cekvhg,
noCAe Yero nonagarom B OKHO BbIGaulu
(Bce ewe B ynaxkoske). C HUMU noKyna-
meAb noAyudem NnO BLIOOPY ropuuuy

then the liquid is frozen
to conserve its taste and
smell, and can be
stored practically for
unlimited time. Before
use the canned con-
b ) centrate is installed
into the coffee machine

to be diluted with hot

. ; water and mixed with
milk, sugar, eic. Dart
Co. from Hamburg
supplies table to coffee
machines of this kind
(Aromat Simplex,

| Aromat Simplex Plus,
Aromat Power plex)

uaru kemuyn. I'oarangcekas Mertens Group gemon-  designed fo prepare up to 7 types of coffee, as well as
cmpupoBaara asmomamypt Holdeen, B menaousoaupo-  cocoa and tea. The producers say the drinks are much
BAHHBIX KQMepax KOMOPbLIX nuuwia xparnumcs npu  superior organoleptically compared to the instant coffees
memnepamype go 90 °C. Koncmpyxkmusro cmotiku ¢ (powder or granules), and are just a little inferior to the
ropsuuMu Kamepamu morym obbequHambca B 6A0K ¢ beans. One of the main advantages is the speed of cook-

XOAOgHBIMU.

ing (up to 300 cups per hour by Simplex model, about
2000 - by Powerplex). Eu'Vend 2005 gave a chance to see
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TI'oBopsam, 6bira nonbimka (Heygaunas)
BHeEgpumb y HAC cucmeMy NPUIOMOBAEHUS
Koghe u3 xugkoro skcmpaxma. Moxem
6bimb, HO 51 AUYHO YBUJEA ee BnepBble
MOoAbKO 3gech. CMbICA ee B MOM, umo u3
BbICOKOKQUECMBEHHbBIX 3epeH I'OmOBUMCS
xugkul konuenmpam Aromat Cafe, komo-
pblill ObICMPO 3aMOPWKUBAEMCSl gAsL CO-
XPpAHeHUs BKycCad U 3anaxd U B MAKOM Buge
Xparumcs npakmuuecku 6e3 orparuuie-
nutt cpoka. Ilepeg ynompebaenuem cocyq
C KOHUEHMpamoM YCIMAHABAUBAEMCSL B KO-
@elinblli aBmomam u pa3Bogumcsi Kunsm-
KOM g0 Hy>KHOU NpOonopyuu B COYemaHul ¢
MoA0KOM, caxapom u m.g. Qupma Dart
(Fambypr) nocmaBasiem HQ PbIHOK HA- Pl
CINOAbHbIE mogeAu aBmoMamoB J
(Aromat Simplex, Aromat Simplex Plus :
u Aromat Powerplex), paccuumanHble
HQ U3romoBA€eHUe go 7 BApUAHMOB KO-

e, a maxke kKakao u uas. I[lo croBam
npouspogumeAaell, no opranoenmuye-

CKUM XAGPAKMepucmukam Hanumxu 3a-
MemHO NPEeBOCXOgam pACMBOPUMbLE

(U3 nopouwlka uAU I'PAHyA) U HE CAUUI-

KOM ycmynaioom 3epHOBomy kogpe. Og-

HO U3 'AQBHbIX Npeumyujecms - Obicm- |
poma npuromoBAerus (y Mogeau |
Simplex - go 300 uyawek B uac, y
Powerplex - okoao 2000).

Ha Eu'Vend 2005 ygaaock, HaKoHel,
yBUgemb (BMOMAMbl gAs NPOGAXKU
JKUBBIX UBemoB. A0 cux nop Ha raasa nonaga-
AUCH AUWlb HE O4€eHb yemxkue (pomo ANOHCKoU
MEeXHUKU, KOMOpble He CAUWKOM BNeUAMASAAU:
BO-NEPBbIX, NOMOMY MO Heyemkue, BO-BMO-
DPbLX, NOMOMY 4mo "u3BeCMHOE JeA0, Y SANOH-
ueB Bce ecmb’. A 3gech B HAmMype KpACOBAAUCh
Cpa3y HeCKOAbKO BAPUAHMOB. B HeMmeukom
2mo OblA COAUGHbBIU WKAQ C OXAWKGAEMbIM
BHymMpeHHUM 00beMOM, BHeUWHe HANOMUHAB-
wul roaangckuu Holdeen gas ropsiiux 0y-
mepbpogoB. 3amo BEHrepckas KOMNAHUA

.

- R
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(at last) vending
machines selling natural
flowers. Before it I could
see not very clear photo-
graphs of some Japanese
machines. It didn't
impress very much - first-
ly, because unclear, sec-
ondly, "because those
Japanese have every-
thing”. And here one
could witness even sever-
al kinds of flower ven-
dors. The German one
was a solid closet cooled
| from inside looking very
much like the Dulch
Holdeen for hot sand-
wiches. And Pannon
Matic Co. from Hungary
demonstrated very nice
looking barrel machines
all covered with glass.
Temperature of storage is
controlled; to make it
more uniform, cooled air
| circulation through per-
forated
dividing walls is used.
Constant rotation of
“  the barrel loaded with
flowers pursues the
same purpose plus better
vision. The machine is
glazed with polycarbon-
ate sheets. It can be used
to sell individual flowers
and bunches. The design
is very attractive and
deserves to be discussed
additionally.
Judging by the exposi-
tion and by the comments



Pannon Matic nokasaara owapoBameabHble aBMOMA-
mpl 6apabaHHOr0 Muna ¢ KPyroBblM OCMEKAEHUEM.
Temnepamypa XpaHEHUS! PETyAUPYEMCs,; gAsl NOBbl-
uleHUsl ee OGHOPOGHOCIU UCNOAB3YEMC S UUPKYASL-
yusa BO3gyxa CKBO3b nepgopupoBAHHble Neperopog-
ku. Toll xe yeau (narwoc AyuuieMy 0030py) cayxum
nocmosiHHOe BpaweHue bapabana ¢ upemamu. Ma-
mepuas OCMeKAeHUA - AUCMOBOU noAuxkapbonam.
Asmomampl npucnocobAeHbl gasi NPOGWXU UBEMOB
nowmy4Ho u 6ykemamu. Hamepecnaa paspabomka
U 30CAYXUBQEmM OMYGEALHOTO OOCYXGEeRUA.

Cyga no 3xkcno3uyuu U KOMMEHMAPUAM MAKuxX Begy-

WUX npousBogumeAel NOCYyghl GASL BEHQUHIC, KAK
Huhtamaki u RPC Tedeco-Gizeh, Bmopoe poxgenue kak
Mamepuaa gast NUWEBOU NOCYgbl U MApbl NepeskuBaem
neHonoaucmupoa. I'lo MHeHUro KoMnauul, Mamepuan ob-
Aagaem maxKumMu HeCOMHEHHbIMU JOCIMOUHCMBAMU, KAK
CMAabuUAbHOCIND opmbi (Bnaomnb go
95 9C) u RU3Kast MENAONPOBOGHOCTL, NO3BOASIOULASA ACT-
KO Ygep>KuBamb B PyKe CIMAKAH UAU YAWKY C FOPSHUM CO-
gepxumbiM. CKAOHHOCIB MAMEPUAAQ K MUT-
pauuu MOKCUYHbIX MOAEKYA MOHOMEDA {Cmu-
poAa)j, 6CO6EHHO NPU NOBLILEHHBIX MeMNepa-
mypax, CBOgUIMCA NPAKIMUYECKU K HyAIO goBe-
JEHHbIMU §O COBEPUWEHCINBA COBPEMEHHbIMU
mexHoAOTUAMU. B kawecmBe nogmsepxgenus
NpOU3BOgUMEAU CCHIAQIOMCS HA HEMEUKUe U
eBponetcKue cepmupuKamat.

Ocoboe mecmo HA BbICMABKE 30HUMAAU

ycmpoticmBa gasi pabomsl C NAQIMEXHbIMU
cpegcmBamU: COPMUPOBKU, CHema, BhlsBAE-
Hus noggeiok u m.g. Pagy npousBogumeaetl
ObAO CgeAQHO npegaoKeHUue nogpobHee
pacckaszamb HQ CMPAHULAX KYPHAAC O CBSl-
3QHHbIX C 5MUM NPOOAEMAX.

Ilporpamma BbICMABKU npegy-
cMampuBaAd pslg Mmeponpusamul,
HANPABAEHHBIX HA QHAAU3 NPOBAEM, |
CBA3AHHBIX C BHEGDEHUEM BeHGUHIA |
B 3gpABOOXpAHEHUE U TOCIMUHUYHO-
pecmopaHHbIl b6usHec. Hazpanus
pAga CeMUHApOB gOCMAMOYHO
KDPACHODEYUBDL:

- BeHguHr B omeasix: UCMOYHUK
npubplau uau ybuiya ceppuca?

- Kak noBbicumb KQuecmBo 0OCAY-

JKUBAHUS NAUUEHMOB A€UEOHbIX yu-
peXgenul, npuieM KpyraoCymodHo?

- Heapnrtll u cucmemamuueckuli
nogxog K npobaemam obwenuma.

Ha mo xe, B npunyune, 6bA HQUEAEH
U NOKA3 pa3pabomok cmygeRmoB KeAbHCKOTo yHuBepCu-
mema NPUKAQGHBIX HAYYHbLX UCCACGOBAHUU - Oygyuux
NPOMBILAEHHBIX GU3QUHEPOB U apxumeKmopoB. Pebsuma
UCXOGUAU U3 MOI0, Ym0 MOProBble aBMOMAMbl CAegyem
paccmMampuBams (U RPOEKMUPOBAMS) B €GUHCMBE C OK-
pyXarowum ux npocmpancmsoM. K coskarenuro (u maxo-
BO, NO HQWUM HAOAIOGEHUAM, MHeHUe OGOABWUHCMBA

of such leading producers of cups for vending hot
drinks as Huhtamaki and RPC Tedeco-Giseh,
foamed polystyrene is now experiencing the second
birth as a material for cups and food packing.
According to the companies, the material possesses
such obvious advantages, as stable geometry (up to
95 9C) and low heat conductivity allowing to keep
easily a cup with a hot drink in one's hand. The ten-
dency for toxic monomer (styrene) molecules to
migrate, especially at higher temperatures, comes to
naught thanks to the perfection of modern technolo-
gies. To confirm this the producers refer to German
and European certificates.

Devices to process the payment means occupied
quite a noticeable place at the fair. Some of the pro-
ducers were addressed and invited to discuss the
problems of sorting the coins and the notes, counting
them, revealing counterfeits etc. at the pages of our
magazine.

The program included some arrangements aimed
to analyze the problems connected
to introduction of vending into the
practice of health services and
HoReCa business. Titles of some
workshops speak clearly for them-
selves:

Vending in hotels: profit
maker or service killers?

Care: Increasing patent sat-
isfaction and loyalty by providing
round-the-clock service

Food service: Holistic and
systematic approaches

Practically the same was the aim

to demonstrate the designs pre-

sented by the stu-
dents of Cologne
applied scientific
research univer-
sity, the future
industrial
designers  and
architects. The
boys and girls
started from the
idea that vend-
ing machines are
to be treated
{and designed)
in unity with
their environment. Unfortunately (and that seems
to be the general opinion of the majority of people
who represented mass media and industry) the wise
postulate has not been followed yet by adequate
design solution. Lacking those any idea tends to
remain unsettled. I doubl, for example, whether one
could refer seriously to a garland of transparent

s
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npegcmasumeneltt CMH u npombliuAeHHOCMIL) 3a pA3yM-
HbIM NOCBIAOM NOKA HE NOCAEGOBAAO AJEKBAMHBIX NPO-
eKmHbIX peuteHull, 6e3 KOMopbIX Uges nopucaem B BO3-
gyxe. Bpsag Au MOMKHO Cepbe3HO OMHEeCMUCH K I'UpASHge
NPO3PAiHbIX WAPOB U3 NAQCIUKA, OAuuemsopsioujet, no
MHEHUIO aBMopda u ero

HAYYHOTO PYKOBOGU-

meAs, BEeHGUHI-MAulu-

Hy bygywero. He cay-

uatiHo npogeccop

Hopb6epm Moncen, uc-

NOAHUMEABHBI  gu- -

pekmop T'epmanckol |

BeHGUHI-aCCoyuauuu,
CpearupoBaA HA KOM-
NO3UyUI0  BONPOCOM: i
"A Kyga 3gecb onyc- s
Kamb geHbru?”, nocae :
Hero ympamuA K Hel

uHmepec. bbia cpegu

DSKCNOHAMOB U KPYT-

ABIL CMOA C YCIAHOB-

AEHHbIM HAQ HeM KO-

heliHbIM aBMOMAMOM,

HAg KOMOPbIM BUCEA

MKaHEeBbI pacmpyd, NOXOXKUU OGHOBDEMEH-

HO HQ rpammMooHRyI0 mpyOy U BO3gyx03a-

OOpHUK BBUNSDKHOU cucmembl HA padouem

mecme cBapuiuxa. I1o 3amMblCAy aBMOPOB NOg

MAKUM 30HIMOM MOIAU Obl COOUPAMbCA, HA-

npumep, cocegu, umobbl NOroBOpumb '3d

JKU3Hb", [T0OCKOABKY HQ HOCY OblAU NAPAAMEHMCKUE BbIOO-
Pbl, A€TKO ObIAO NPegemaBumb, KAK OGUH COCeg coobua-
em, umo "llipegep - smo roaroBa”, a gpyroti omgaem npeg-
noumeHue XPUCMUAQHCKUM geMOKPamam.

Haxkanyne rorocoBarnus B ropoge 6biro muxo. Ihaka-
mbl € NOpPMpemamil AUgepoB HUKMO He CPbIBAA U HE NOP-
mua. HecKOAbKO HQCMOPWKUBAAU MOALKO KOMNO3UYU-
oHHble pewienus. Ecau psagom ¢ nopmpemom HbIHEUIHETO
Kanuaepa ObAO pa3MeuleHO HeYINnoO BNOAHE HeUmpanb-
HOe, MO BNAOIMHYIO K NOpmMpemy Augepa CBOOOGHBIX ge-
MOKDPAMOB KPACOBAAOCH NPEGAOKeHUe "aHrearoukam” u
"yepmuxam” BOCNOAb30BAMbCA NONYASIPHLIMU NPOMUBO-
3aquamoyHbiMu cpegecmsamu. He ecmb Au smo nposiBae-
HUe MeCmHOro QgMUHUCIPAMUBHOTO pecypca?

e,
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spheres aimed to embody a future vending machine
(and that was the opinion of the author and his
supervisor). And it happened not by chance that
professor Norbert Monssen, BDV executive direc-
tor, reacted to the composition with the question:
"And where should
one put his money
to?"  Getting  no
answer, he lost inter-
est to it. Among the
exhibits present, one
could see a round
. table with a coffee
e machine on it, cov-
ered by a cloth cone,
resembling simulta-
neously a gramo-
phone horn and an
air-intake mounted
over the welder's
head in his workshop.
According to the
author idea  the
neighbors could col-
lect under this
umbrella to discuss
their current prob-
lems. As the parlia-
mentary elections
were coming, it was
easy to imagine how one of the people declares that
"Schroeder has a wise head”, and the other gives
his preference to the Christian Democrats.

The day before the election was quiet in the
city. Nobody tried to tear off or spoil the posters
depicting the party leader. The only thing that
put me alert was the composition. While the
current chancellor's portrait was placed aside
something quite neutral, the poster with the
face of the free democrats' leader was placed
next to the proposal addressed "little angels”
and to "little devils" calling them to use popular
contraceptives. Was it a demonstration of, as
we call it here, "an administrative resourse"?

lpecca ynoibaercs.
Mass media are smilling.

oK skl



Bce cornacuince, 470 paHblie BCe
66110 Ay4LLIE - KPOME BaNuaaTopos.

Everybody agreed that everything
was better formerly - except the

validators.

Haiwe cekpetHoe opyxue -
COTPYAHUYECTBO.
Ponansn Kovitepce (ICS)

Cooperation is our secret weapon.
Ronald Keuters (ICS).

Phokohing
. Made™ aha

Lapckui oTAbIX HA
aBTOMaTuyeckom

Maccaxepe,

Royal rest with auto-
matic massage.

Tak npoBoxaet Mocksa.

The way Moscow sees you off.

€0tey: [

NTERs07

X

fpomasgse nnaHoB KenbHmecce.

Immense plans of Koelnmesse.

Tak - GpankpyprT.

And this is the way for
Frankfurt.
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H3Becmuas BpicmaBounast komnanus "Ain-Tu-N" B
11-u pas npoBoguaa MeXgyHAPOGHYIO CheyuaAu3u-
poBaHHYI0 BbicMAaBKY "TOCTUHHYHOE U PeCTOPaHHOe
Aeao”. C 29 no 31 aBrycma B BbICMABOYHOM KOMNAEK-
ce "Tocmunnlli geop" B MockBe geMOHCMPUpOBAAU
CBOU gOCIMUWKEHUS U BO3MOKHOCIMU OKOAO NOAyMOpa
comeH 3KcnoHeHmoB u3 Apcmpuu, @panyuu, l'epma-
nuu, I'onxonra, Umaauu, Hugepaangos, lletiua-
puu, Apabckux mupamos, Typuuu u Poccuu, npeg-
CMABAAOWUX AUOO COOCMBEHHO TI'OCMUHUYHO-pEc-
MOPQAHHBII Ou3nec, Aubo npegnpuamus u Opranu3sd-
yuu, ero obcayxusarooujue.

Temamuka skcno3uyuu ObAQ, KAK U npexge, go-
BOABHO pa3HO0OpA3HA, O 4eM MOXKem CBUgemeAbCm-
BOBamb gaxe Oerroe nepeyucienue HanpapieHul:
mebeAb, NOCyga, CaQHMEXHUKA, 000pygoBaHUE gAA
npayeqHbx u obwenuma, akceccyapsl U pyprumypa,
omgeAouHble MEXHOAOTUU U MAMepPUaAkl, UHpopma-
UUOHHblE U YNPABASIOWUE CUCMeMbl, d MAKKe BCE,
4Ymo CBSI3AHO C NOGQepKAHUEM KOMMPOPMHBIX YCAO-
Bul. Kcmamu, 0 nocaegueM: MOXHO ObIAO NO3HAKO-
MUMBbCSL C BCMPOEHHOU Yenm-

PAAU30BAHHOU cucmemol Ba- | -
KyymHOU ybopku Vacuflo,

npegcmasAstowiell cobou Kax

Obl ruraHmMCKull NbLAECOC, py-

KaBa om KOMOPOro pacxo-

gsamcst N0 BCceMy oOmeAio, d ‘
OMCOCAHHAST NbAL (BMecme

CO BCSIKOTO pOga MUKPOPAO- : T
polu) cenapupyemcsi B UUK-

AOHe. 3pumeAbHO MHOTO ObLAO

meKcmuAs, BKAIOWAst omge-

AOYHblE MKAHU, NOPMbEPDI,

nocmeabnoe beare. He obow-

AOCH 6e3 00A3aMeAbHbIX 3aM- |

KOB, celi(hoB, nOCygbl.

B o6wem, moxno 66110 Obl
gOArO rOBOpUMbL O MOM, YUMo
OblAO0  BBLICMABAEHO; npu
3MOM, NPABJA, AETKO CKAMUMbCSl B KpAiHOCMb, KOT-
ga pacckasbiaom "Huuero o6o Bcem”. He Bnagas B
Kpalinocmb NPOMUBONOAOXKHNYIO ('Bce HU 0 4eM"), no-
npobyem Bce e Koe-4mo KOHKpemu3upoBaAmb B QA-
¢aBumnom nopsagke.

Ilemepbyprckas komnanus “"ABaHrapp"” geMoH-
cmpupoBaid npogeccuonarbHoe o06OpPygoBanue
WBEJCKOro, HEMEUKOIo u umdaAbssHCKOI'O nNpou3BoOg-
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A well known exhibition company, ITE, has been
carrying out International specialized exhibition
"Hotel and Restaurant Trade" for the 11th time. On
August 29-31, at "Gostinyi Dvor" exhibition com-
pound, about 150 exponents from Austria, France,
Germany, Hong Kong, Italy, Netherlands,
Switzerland, United Arab Emirates, Turkey and
Russia demonstrated their achievements and poten-
tialities. The companies represented either HORE-
CA business, or those who supply and serve it. The
subjects exposed were as diverse as usual; it can be
evidenced by simple enumeration: furniture, table-
ware, sanitary engineering, equipment for laundries
and catering, accessories, finishing and decoration
technologies and materials, information and control
systems, and practically all that is used to provide
comfortable conditions. By the way, concerning the
latter: it was possible to acquaint with the Vacuflo
built-in central cleaning system - a sort of a giant
vacuum cleaner, whose hoses spread along the
whole hotel, and the dust (microflora included) is

collected in a
v cyclone separa-
tor. One could
witness a lot of
textile being pres-

ent, including
: decorative fab-
rics, curtains,

bedclothes. Also

inevitable locks,

safe-boxes and

i ' oo glassware were

P present. Well,

much time would

be needed to dis-

cuss all the goods

and subjects

exposed; follow-

ing this way, it

would be easy to fall into an extreme of saying

"nothing about all". Therefore we'll try and present

some detailed description without falling into the

opposite extreme ("all about nothing”), doing it in
the Russian alphabetical order.

"Avangard" company (S.-Petersburg) demon-

strated professional equipment for laundries and

dry-cleaners (Swedish, German, Italian), including



CmMBQ gASl NPAYEYHBIX U XUM-
qUCMOK, B MOM qucAe pado-
mamowux B pexume camooo-
CAYKUBQHUS, Q NOMOMY B
mol uAu UHOU CmeneHu as-
momamu3upoBanublx. Ha Bo-
NPOC, KAK OHU OMHOCAMCH K
BHEgPEHUIO NOAHOIO Camoo0-
CAYKUBGQHUS, BKAIOUQSL UBMO-
MAMU3UPOBAHHYIO OnAQMY
yCAYru (Ka3aaoch Obl, KK XO-
poulo rge-HUbygb B obujexu-
muuy), cheyuaaucmsl (pupmel
omBeuaAl €qUHOGYWHO:

"Omuocumcs Xopowo, HO - He y Hac'. U noscraiu:
"ObopygoBaHUue CAUUIKOM OPOro, 4¥mobbl UM PUCKO-
Bamb. Brirognee gepxxamb 4eA0BeKq, KOmopblil co-

equHsaA Obl B OGHOM AUUE KOHCYAb-
maHmd, Kaccupd u OXpaHHuKa'.

"Actop BLI" (MockBa) 3anumaem-
Cs1 KOMNAEKCHOU aBmomamusayuel
ynpaBAeHust U yuemda HA npegnpu-
AMUAX UHGYCMpUU pasBAeqYeHul,
PO3HUYHOU moprosau, u gp. Cpegu
npegaaraemoro 060pygoBaHus - Kac-
COBBlE QNNAPAMBbl, NPUHMEDHL CHe-
MOB U 3aKA30B, MOGYAU YNPABAEHUS
OOYAUHIOM U OUABAPOGOM.

"Bce aad oTeas” (Mocksaj npous-
BOGUM U NOCMABASIEM MEAEXKKU,
NOGCMABKU, KAPHU3bL, YPHbI-NENEAb-
HUUBL U MQUIUHKU gAsL qucmku 00yBu.

Gel-Matic (Umaausi) npou3sso-
gum KOMNAKMHOe HACMOAbHOE UAU
HanoAbHOe 06opygoBaHuUe gAst Npu-
romoBAeHuUs u peaausauuu 1-4 cop-
MOB MATKOro MopoxeHoro. I[lpouecc
NpUromoBA€HUsL ABMOMAMU3UPO-
BQH, ABMOMAMUYECKAsl NPOGAXd He
npegycmompeHa. [lo xapakmepuc-

MUKaM MQUUHBl OAU3KU K U3GEAUsiM YPAALCKOTO
IAEKIMPO-XUMUYECKoro Kompunama. OmAuvaromes
NPUBAEKAMEABLHbIM qU3AUHOM, HO JOPOXE.,

O ¢gupme "Hecnpecco Poccust” Mbl nucasu yxe He

pas. AesmeAbHOCMb KOMNAQHUU
Nespresso u ee pocculickol go- |
uepHell CIMPYKMypbl ONupaemcs
HQ couemanue mpex 6a30BbIX CO-
CMABASIOWUX: KOhe-Mauuna, Ko-
e-Kancyabl, MOAOMBbIU BbICOKO-
KauecmBeHHbIU Koge. [lpocmast B
UCNoAbL30BAHUL, cucmema
Nespresso rapanmupyem "npuro-
MOBAEHUE UGEAABHOTO 3CNPECcco

C COBEpUIeHHbIM COYemaHueM
apoMamoB, NAOMHOCMU, BKyCd U |
nenku'.

those of self-service
and hence more or
less self-acting. Being
i asked what is their
b attitude to full self-
service introduction,
. including automatic
1 payment {looking
) I ideal for, say, a cam-
pus), the company

experts answered
unanimously: "It

! would be nice, but not

in this country”. And

added: "The equipment is to too expensive to risk its
failure. It would be more advantageous to hire a per-
son combining a consultant, a cashier, and a guard”.

"Astor VC” (Moscow) is engaged
in management and accounting
automation of enterprises of enter-
tainment, public catering, retail
trade etc. Among the equipment
proposed cashier stations, waiter
stations, order printers, as well as
control modules for bowling and
billiard are present.

"Vsyo dlya otelya” (Moscow)
produces and supplies various
carts, supports, ledges, ash-trays
and shoe-cleaning machines.

Gel-Matic (Italy) produces com-
pact table and floor mounted soft
ice cream machines (1-4 varieties).
The process of making ice is fully
automatic ("just press the button"),
automatic selling is not envi-
sioned. By their parameters the
machines are close to those pro-
duced by Urals electrochemical
enterprise (Russia). They have an

atiractive design, but are more expensive.

We have written about Nespresso Russia more
than once. The activities of Nespresso and its
Russian daughter company has been based on the

three cornerstones:
coffee machine, cof-
fee capsule, and
finest coffee beans.
Simple to use, the
Nespresso system
consistently "yields a
superb espresso - the
perfect marriage of
aroma, body, taste
and crema”.

Our readers are
well informed about
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Xopowo u3BecmHasi OOABWUHCMBY HQWUX Yuma-
meaeli komnaHust "TIpodeccuoHaAbHBIE H TOPTOBbIE
aBToMaThl' (MOCKBA) 2KCKAIO3UBHO NpegcmaBAsiem
moprosyo mapky SAECO (Hmaaus) Ha meppumopuu
P®. Komnanus B onpegeaeHHOll cmeneHu quBepCu-
¢ruyupoBana, HO BCe e OCHOBA ee gesmeAbLHOCMU -
Koghe. B accopmumenme peairusyemoll €0 Npogyk-
yuu - Kogpelinble moOproBble apmomamsl (BO
BCEX UCNOAB3YEmCsl 3¢ PHOBOU Koge), pasHo-
obpasHble KogheMawuHnbl, Kogpe B 3epHAX U
gpyrue uHrpegueHmsl (WOKOAQQ, MOAOKO,
yall), @ makxe CHIK-MAUWIUHbL, ABMOMAMbl
gAsL NPOGAKU BOghl, KOMOUHUPOBAUHHbIE AB-
momampl, aKCeccyapbl U KOMNAEKMYWUue.
Kcmamu, umenno IITA obecneyuBara mex- l N
HUYECKyI0 NOggepKKy NPOXOgUBWIETO B gHU 1
BbLICIMABKU OMKPLUMOTo ieMnuoHama oap- :
MeHoOB-Oapucma Ha npu3 Akagemuu
Specialty Coffee. Bo Bcex mpex HOMUHQUUAX
KOHKYPCQ UCNOAb30BAAUCH KOQeMawlHbl
SAECO, npegocmasaennblie T1TA.

Kax u B npowAslll pa3, B BbICIABKE yidC-

mMBOBAA 0(uyuUaAbHBIU gucmpubbOMOp

xomnaHuu "AaBamua 3CIpecco-mouHT" Ha
meppumopuu P® ¢up-
ma "PycroB-UMnekc".
OchnoBHas ¢hopma B3au- !
MmogelicmBust (pupMbl C
KAueHmamu - 6e3B03-
Me3gHOe NOAb30BAHUE
KogpemauiuHaMUu € npu-
obpemenuem Koge y
Komnanuu. B naauuuu
BCcerga umeemcsi NOA-
Hblll accopmumeHm Co-
NymcmByloujux moBd-
POB, B MOM 4UCA€ OGHO- |
Pa30BbIX KANCyA, KOMO-
PbIMU 3APSUKAKOMCS MA-
wunbl cepuu "l'oaybas
Koarekuus'”.

Kax Bcerga, B BbIcmaBKe NPUHUMAAU y4dAcC-
mue CMH - Kak cneyuaAau3upOBaHHbIE, MAK U
"obwero npumenenua’. Cpegu HUX ObLAU XKYP-
naabt "TIpopmHAycTpusi®, "Ilare 3Be3A”,
"Toprosoe ob6opypoBanmne B Poccun”, "Pec-
TopaH 1 Mara3uH", "Oreas”, "Moe Aero. Pec-
TopaH" u gpyrue uzgaHus 60Abulell UAU MEeHb-
wel cmenenu usBecmuocmu. Cpegu HUx ObiA
3ameyueH u CoBceM Moaogoll xypHai "KaBkas-
CKOe roCTEeNPUUMCTBO ", Brixogawull B [Tamu-
TOpCKe U PACCKA3bBAXOWUL B NEPBYyI0 Oue-
pegs 0 pazBumuu mypusmd U KypopmoB HQ
10re CmpQHsk.

Ocoboe mecmo cpegu CMU 3anumara MOCKOBCKAA
komnaHusa "P Ctopu” - 0pHUIHUAABHBIF IPEACTABUTEAD
YCAyr aMmepuKaHCKo¥ kommnaHmu NewspaperDirect.
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the company "Professional and Vending
Machines" (Moscow), the exclusive distributors of
"Saeco” goods in the Russian Federation. The com-
pany is diversified to some extent, but its main foun-
dation is of course coffee. The range of goods
includes coffee vending machines (in all of them cof-
fee beans are used), various coffee machines, the
beans and other ingredients
(chocolate, milk, tea), as
well as snack vendors, water
coolers, combined vending
machines, accessories and
components. It was PVM
company who provided
technical support to the
open competition of bar-
tenders - barista organized

v by the Specialty Coffee

o Academy during the exhibi-
=T tion. In all the three nomina-

N tions SAECO coffee
- I machines were used, sup-
plied by PVM.

Like the previous year,
"Rustov-Impex"” com-
pany, an official dis-
tributor in RF of
"Lavazza  espresso
point”, took part in the
event. The clients are
offered the coffee
machines free (free
rent). The only thing to

, buy is coffee. Full

| assortment of the
' accompanying goods

is available, including

disposable capsules

for the novelty - "Blue

Collection” machines.

As usual mass media took part

in the fair, both specialized and
"general use". Among them the

won

s magazines "Prodindustria”, "Pyat

b

zvyozd” ("Five stars”),
"Torgovoye oborudovanie v
Rossii" ("Trade equipment in

. Russia"), and others, more or less
well known, were present. Among
them quite young a magazine
"Kavkazskoye gostepriimstvo”
("Caucasus Hospitality") could be

| observed, it is edited in the town of

Pyatigorsk and is mainly engaged

in reflection of tourism and resorts development in
the South of Russia.



Komnanua npegaaraem rocmsaM nsimu3Be3gouHblIX
omeaell cBeXXue (B geHb BbIX0ga) pacnevamku 6oree
200 pocculickux u UHOCMPAHHBIX ra3em, gAsl 4ero B
CHI opranu3soBano 14 npunm-cmanuyull. Komnanus
npegaaraem maxixe AeKmpoHHble Bepcuu (B rpagu-
yeckoM (hopmame) comeH UHOCMPAHHBIX U3GARUU U3
55 cmpan mupa Ha 30 A3bIKAX C BO3MOXHOCIMAIO NO-
UCKQ NO KAIOYEBBIM CAOBAM.

Cpegu 5KCNOHEHMOB 3ACAYKUBAEM YNOMUHAQHUS
®duHaHCcOaHK, yuaCmMHUK PUHAHCOBOU I'PYNIbl C KOH-
COAUGUPOBAHHBIMU QKMUBAMU CBbllle 12 MADg goa-
AapoB CLIA, ocywecmBasiiouieli CBOX gesimeAb-
Hocmb B 8 cmpanax (Hsetiyapus, I'oamangusa, Typ-
yus, beavrus, @panyus, I'epmanus, Pymbinusa u Poc-
cus). B Poccuu 6ank pabomaem 6oree 10 rem. On
npegocmapAsiem Kpegumal CyM-
moll om 30 go 500 mbic. gorra-
poB Ha cpok om 0,5 go 3 Aem.

Kpegumnnle cpegecmsa npegoc-

MABASIIOMCA KAK HA NONOAHEHUEe [ i
000pOmMHOro Kanumaiaa (3axKyn-

KU MOBAPOB, ChiPbs, Mamepud-

AOB), MAK U HA (PUHAHCUPOBA- -

HUe KanumaAbHBIX 3ampam .
(npuobpemenue obopygopanus, ! :
HegBWKUMOCMU, MPAHCIIOPpM- (Y o
HBIX cCpegcms u m.g.). S

CoBpemeHHble BBICIMABKU ‘ '
mpygHO npegcmasums Oe3 ceMu-
HAPCKO-KOHGEPEHUUOHHOU Npo-
rpammbl. Hekomopsle u3 Hux npu
3mom npuobpemarom HA3BAHUE
hopymoB. B nawem cayuae popymom Ha3blBAAGCH MpPeX-
GHEBHAsI NPOrPAMMA C gOKAQGAMU U KPYTABIMU CIMOAAMU,
rge 06Cy>XgaAuch BONPOCHL pa3BUMUSL TOCMUHUYHO-MY-
pUCMUYECKOU UH(pPACMPYKMYPhl, YNPABAEHUS 0OLEK-
mamu cepbl TOCMenpuUUMCIBA, HOBblE MEXHOAOIUYEC-
Kue pelieHust, KagpoBble NPOOAEMbL U M. J.

B pamkax BbiCMABKU NPOXOGUA MAKXE KOHKYPC Ky-
AUHapoB "3Be3gHblll oaumn” ¢ obs3ameAbHOU nPo-
rpammoll - hupmenHbIM 06egom u3 mpex 0A10g Ha 10
NEePCOH U WBEGCKUM CMOAOM.

H3pecmHo, umo Ha BbICMABKU XOGAM HE MOAbKO
raasems HAQ CMenHghl, Ho u obwiambcst. [1pu amom 3aua-
CmMy0 € MOUKU 3PeHUs OOWEHUA NPEGCMABASIIOM UH-
mepec He MOAbKO CMEHJUCMbl, HO U nocemumeau. B
2mom pa3s HaM goOBEAOCh BCIMPEmumbCs U 00Ccygumsb
B3QUMOUHMEPECHKIe NPOOAeMbl C NPegemaBumersmu
B Poccuu umaasanckou komnanuu LF, cneyuaausupy-
wujetica ¢ 1982 r. na nocmaBKax WUPOKOro accopmu-
MeHma 3anqacmel gai NPO@PECCUOHANBHBIX KYXOHb,
MOIOWUX MAQWUH, XOAOGUABHOTO 06OOPYGOBAHUS,
6apHoro 0060pygoBanHUs, BKAIOUASL KoheMauluHbl. B
OAwKQUWUX HOMepax Mbl nocmapaemcsi nogpobHee
PACCKa3amb 0 ee gesimeAbHOCMU.

Wn.3.

A particular place was occupied by "R Story"
(Moscow) - the official representative of services,
offered by the "NewspaperDirect” company (USA).
The company delivers to the guests of five-star
hotels fresh (in the morning of the same day)
reprints of more than 200 Russian and foreign pub-
lications (14 printstations in the FSU countries).
Also PDF electronic versions of numerous (hun-
dreds) foreign publications from 55 coundiries are
available in 30 languages with a capability of key-
word search.

There is a participant to be specially noted, though
is not a direct player in HoReCa: Finansbank
(Russia), a member of a group with net assets over 12
bin. USD, represented in 8 countries (Switzerland,

Netherlands, Turkey,

Belgium, France,

., Germany, Romania and

i Russia). In our country

the bank has been work-

ing for over 10 years. It

offers credits from 30 to

500 thousand USD for

the period 0.5-3 years

for both increasing of

working capital (pur-

chasing goods, materi-

als) and investment

capital financing (pur-

chasing  equipment,
real estate, cars, etc).

Contemporary trade-
fairs cannot be imagined without workshop-confer-
ence program. Some of them are then called
"forums”. In this case the title "forum” was given to
the 3-day program with reports and round tables,
where the problems of developing hotel/tourism
infrastructure, managing hospitality establish-
ments, new technologies, personnel problems were
discussed.

Within the frame of the fair a cookery competition
"Star Olymp" took place also. It is well known the
people visit the exhibition not only to stare at the
stands, but also to rub shoulders with the others.
And very often contacts with the guests are as inter-
esting, as with the participants. This time we had a
chance to meet and discuss problems of mutual
interest with the people representing in Russia an
Italian company LF, that was concenirating its
efforts from 1982 at supplies of a wide variety of
spare parts for professional kitchens, washing
machines, refrigeration equipment, and bar hard-
ware, including coffee machines. In the forthcoming
issues we shall try and speak about their activities in
more details.

1.Z.
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Peuv notidém o dsyx ochos-
HBIX NPOMOKONAX, U Oance -
Qunocopusix, pearusayuu um-
Gopmayuonnozo  e3aumooeii-
CMBUsL MOPZOBHIX ABMOMAMOE U
naamexcuoix cucmem. Cpasy 0z0-
gopumcsi: 06 "YMHbIX NPOMOKO-
nax”, NOCKoNwKY Mmbvl He Oydem
paccmampusams  npocmenuue
gapuanmol NOOKIIOUEHUS. Nia-
MENCHBIX CUCTNEM K MOP2OBHIM A6~
momamam. B npocmetiwux sapu-
AHMAX NAAMENCHVIE CUCTNEMDL, 1O
CYUECNBY, UCROTHSIIOM POTb Oam-
UUKO8, HANPUMED: NPUHSLL MOHE-
MONPUEMHUK MOHEMKY - 6bl0aL
UMNYTBLC NO NPOBOOKY.

Ecnu y Bac cmoum monemon-
puemnux ¢ Qynxyuel evioauu
coauu, naoc GAHKHOMONPUEM-
HUK, 0a ewe CUUmviamens K-
ueti 6e3HAIUUHOU ONAAMbL, MO,
cKkopee 8cezo, coedunenue nia-
MENHCHOU CUCMEMbL C TOPZOBLIM
asmoMAamoM pearuzosano aubo
no npomoxosy EXECUTIVE (on
asce SIMPLEX 'V, on soce PROTO-
COL "A"), mubo no npomoxony
MDB (ICP - noumu mo e ca-
moe). Ha camom dene, npomoxo-
JI08 HAMHOZ0 6OIbWE, HO, 60-NEP-
8bLX, HaAubOILWEE PACNPOCmMpa-
HeHUe 8 Mupe, U 6 Hawel Cmpane
8 YACMHOCMU, NOIYUULU UMEHHO
amu deéa npomokona. A 60-6mo-
PYIX, 8C€ OCMATLHBIE NPOMOKONbL
PeanU3yIomcs Ha AHATOZUYHBIX
udesix. Mot dymaem, HUXCEU3NO-
HceHHas ungpopmayus 6ydem un-
mepecha u mem, Kmo moavKo Co-
bupaemcst 6oumu 6 6eHOUH208bLI
busnec, u mem, Kmo 6 HeM Yixe
0asHO HAXOOUMCSL.
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Anekcq =pp Maricos,
PYKOBOAUTEAL XOAAWHTA
"AMTechnology Group”

(Mocxksa)

Alexander Maisov,
general director founder,
AMTechnology Group
(Moscow)

Poman IToprecHBIH,

reH. AUDeKTOD UHKEeHePHO-
CEpPBHUCHOTO IIEHTPa
Vending Service (Mocksa)
Roman Podlesny,

general director, Vending
Service engineering centre
(Moscow)

We shall discuss two basic
protocols (or, even, philosophies)
upon which the realization of
information interaction between
the vending machine and the
payment system rests. Let us
make a reservation: only "wise
protocols” will be touched upon,
not the simplest possible versions
of connecting the acceptor with
the vendor. In the latter versions
the payment system acts just as a
pick-up that outputs an impulse
to the wire as a response to
accepting a coin.

If you have a system, con-
taining a change giving coin
acceptor, plus a note validator,
plus a card reader for clearing
payment, than, with a great
probability, the vendor and the
acceptor are interconnected
according to EXECUTIVE proto-
col (the same as SIMPLEX V,
also PROTOCOL "A" as well), or
according to MDB protocol
(nearly the same as ICP). In
reality, there exist much more
protocols, but, firstly, the two
protocols mentioned above are
the most widely-spread in the
world, our country included.
And, secondly, all the other pro-
tocols are based on the same
ideas. We hope that the informa-
tion given below will be useful
and interesting both to the
novices going to enter vending
business and to those who have
been engaged in it for a long
time.



Ipomokoa EXECUTIVE 6ba paspaboman Kom-
nanuet MEI Global (Mars Electronics). Cmangapm
ObIA OKOHYUMEAbHO onpegeAéH B Hauaie 80-X, B
gaabHeUWweM NOgBeprcsi Hekomopou gopabomke,
CBA3AQHHOU C NOSAABAGHUEM ycmpoUucmB O€3HAAUYHOU
onaamnl {cashless systems). B Hacmosiujee Bpems
Hauboaee pacnpoCmMpaHéNR B CMPAHAX eBPONEUCKO-
ro peruona, Ilpomoxoa MDB paspabomaH B Hauare
90-x komnanuet CoinCo (CIIIA), 0 komopot Mbl nu-
CaAU B npegblgywieM HoMepe, CNeYUAALHO NO 3aKA3y
komnanuu Coca-Cola. OH 6bla pa3paboman ¢ UeAbko
CHU3UMb CMOUMOCMb MOHEMONPUEMHUKA NymeMm
NepeHoCa 4acmu BbIMUCAUMEABHBIX U gucnemuep-
CKUX (pyHKUul B KOHMPOAAED MOPrOBOIr0 aBMOMA-
ma. B 1994 rogy npomokoa OblA 0pUUUAALHO npu-
nam NAMA (National Automatic Merchandising
Association, USA} nocae moro, Kak 6blA gopabomaH
U aganmupoBaH gAsl NOGKANOHUEHUsl 6GHKHOmMonpu-
eMHUKd, d MaKx)e cucmembl Oe3HAAUYHOU ONAQMbL.
ITozgnee EVMMA (European Vending Machine
Manufacturers Association} cepmuguuupoBaAd
npomokoa ICP (Internal Communications Protocol);
¢axmuuecku, s3mo mom Xe camblli MDB, moabko ¢
HEKOMOpLIMU gopabomKamMu gasa cucmem 6e3HaAuy-
HoU onaambl. [Tozghree, B 1998 rogy, nosaBuAcs yHU-
¢uyupoBanrblll npomokoa MDB&ICP, komopulii ce-
rOgHsA ABASIENCA CMAHGAPMOM MAKUX opranusayuil
kak NAMA, EVMMA, EVA (European Vending
Association). Hauboabulee pacnpocmpaHeHue npo-
mokoa MDP&ICP noayuua B CLIA, Aamunckoti Ame-
puke u Poccuu.

AAsl HQUAAQ@ HECKOABKO CAOB O NPUHUUNUAABHOM
PAa3AUdUU 3MUX gBYX NPOMOKOAOB. [Ihaméxnas cuc-
mema U MOProBbill aBmoMam B3QUMOgeUCmBYOM
gpyr ¢ gpyrom no cxeme master-slave, uau "Begyujuli-
Begombill"; gpyrumu CAOBAMU, KO KEM KOMAHJYyen:
aBMOMaM NAGMEXHOU CUCMEMOU UAU NAAMEXHAA
cucmemd aBMOMAMOM, COOMBEMCMBEHHO, I'Jeé HAXO-
gumcs "mMo3r” naameXxHOU cucmeMsl - B apmomame
uAUu B camoll nAamesxHol cucmeme.

Ha puc.1 noka3ana cxema NOGKAIOUEHUSL MOHEMO-
npuémHuKa, pabomaroujero no npomoxkory EXECU-
TIVE (garee EXE), Kk moprosomy asmomamy. Kak un-
mepgetc Executive, mak u MDB apastomcs no cy-
ujecmBy NPOMOKOAQMU C NOCA€GOBAMEABHOU nepe-
gauel gaHHBIX (serial), mo ecmb ganHble nepegarom-
Cs1 NOCAEJOBAMEALHO NO KAHAAAM "MOHEmonpuem-
HuK - apmomam” (Tx) u "aBmomam - monemonpuém-
Hux" (Rx). B npomokoae EXE MO3rom naamexHol
cucmembl SIBASIEMCA, KAK NPABUAO, MOHEmMONpUeM-
HUK. BrlBaem maioke, 4mo YNpaBAsiiOWUM KOHIMPOA-
AepOM MOXKem BblCMynamb cucmema Oe3HaAUYHOU
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onaamsel, HO 3O BCIMpeuaencs KpaﬁHe PegKo. TOp‘
rOBbIU ABMOMAM B 31NOM CAyHQae 3aHuMaemcest moAb-
KO ¢BOoUMU npsambiMmu o0bsa3aHHOCMAMU, MO ecmb ro-
moBuUm HANUMOK UAU Bblgaem npogykm.

2.1. CtaHAQpPTHBIN ClleHapHii padoThl aBTOMAaTa

Brl nogowau u onycmuAu 3HHYHO CyMMYy B MOHe-
monpueMHUK. MoHemonpuemMHUK ee NPUHsA, Nog-
cuumana ee 3Ha4EHUE U BhlBEeA UH(opMayuio o Hel Ha
gucnaetl, mo eCimb BblgAA HECKOABKO YNPABAAIOULUX
KomaHg no aunuu Tx (cm. puc.1). Aaree Bbl HWKUMQ-
eme KHONKy unmepecylowero Bac npogykma. Topro-
BBl aBpmomam no AuHUU Rx omnpaBasiem HeKomo-
PYIO NOCAJOBUMEABHOCML CUTHAAOB, MAKUM 006pa-
30M COOOW A MOHEMONPUEMHUKY, YMO Y HEro Bbl-
6pan, HanpuMmep, Koge 3cnpecco.

MoRremonpueMHUK aHaAU3Upyem UHGOpMAyUIo o
ueHe gaHHOTO NPOGyKMmd U Bblgdem aBmomamy no
AuHuu Tx nocregoBameAbHOCMBb KOMQH(, CyMb KO-
MOPBIX CBOGUMCS K CAEgYIOUleMy: Bblgamp, UAU He
BbIGAMb, HO NOKA3amMb HEGOCMAWUWYH CYMMY, UAU
nokazams CMouMoCmb GaHHOTO MOBAPA.

Ecau ¢ kpegumom Bce B nOpAgKe, U NOWAQ KOMUH-
ga om MOHemonPUeMHUKA HA Bblgayy moBapa, mop-
rOBbIll ABMOMQM HAUUHAEem BLIgauy, 0 ieM coobwa-
em MOHemonpueMRuKy. IToAyuus smom CurHaa, Mo-
HemonpueMHUK npou3Bogum nogciem HeoOXxogu-
Mol cgauu. Aaaree B 3aBUCUMOCMU OM MOTO, KAK HA-
cmpoeHa (PyHKYUA NPOGAKU (OGUHOUHBIE NPOGAXKU -
BblJQ4a Cgauu NOCAE BLIOOPA MOBAPA, MHOXKECMBEH-
Hble NPOgWKU - OCMAMOYHDBIU Kpegum BblICBEUUBA-
emcs Ha gucnaee), npoucxogum Au60 BLOOp MoBa-
pa HAQ CyMMy OCMAMOYHOro Kpeguma, Aubo HaXa-
muem KHONKU "NOAydeHUe cgaiu” NOKynameAb UHU-
yuupyem Bblgadiy cgaiu. B aabmepHamuBHOM Bapu-
QHmMe aBpMoMam Bbliumadem CmMouMocmb moBapa u3
CYMMbl Kpeguma.

VENDING BUSINESS, 2005/#5

MIATEXHBIE CUCTEMbI PAYMENT SYSTEMS MNAATEXHBIE CUCTEMB! PAYMENT SYSTEMS

PAYMENT SYSTEMS

19



MIATEXXHBIE CUCTEMDBI PAYMENT SYSTEMS MIATEXKHbBIE CUCTEMB!

PAYMENT SYSTEMS

NIATEXKHBIE CUCTEMDbI

20

Ilocae BbIgauu moBapa aBmMoOMam NOChlLAQem
CUrHGA MOHEMHUKY: Bblgaud moBapa NpPOWAQ
YgauHO (uAu HEygaiHO); B NepBOM CAyude BCé
BO3BpQUiaemcs B HAQUAAbHOE NOAOXKEHUE, BO
BMOPOM - MOHEMHUK Bblgaem CMouMocms moBa-
pa cgaued.

Puc.3 AeR
Y

Cywecmsyem gBa pexxuma pabombl MoproBo-
ro apmomama:

1. Executive standard

B smom cayuae yena Ha mosap ycmaHaBAUBQ-
emcst Ha moproBom asmomame. [Ipu smom ¢hak-
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muyecKu guand3oH UeHbl MOXKem Oblmb U3MEHEH
om 1 go 250, Ho nepeg mem, KGK 0mnpasump 9mo
YUCAO MOHEMONPUEMHUKY, OHO YMHOXAemcs Hd
HeKomopblll Ko3ghguyuenm, Komopblll B BEHGUH-
re npuHsmo HaswBamse scaling factor (koaggu-
yueHm MacumabupoOBAHUSL).

ABmomam coobwaem: "HaKamMa KHONKA CMo-
umocmeio: yena-scaling factor”

MoremHnuk Bbigaem KOMAHQy: "Bbigamb” uau
"He BhigaBams”.

2. Executive Price Holding Mode "pexum
ygepXanust UeHnl"

B smom cayuae Bce UeHbl yCMAHABAUBAIOMCA HA
MOHEemMONnpuUeMHUKe, a KWKGOMY NPOGYKMYy HA mop-
roBOM aBmMoOMQme NPUCBAUBAeMCs UEHOBAsl AUHUA.
Ilpu smom B ganHOM cayuae, nepeg nepegadel 3Ha-
4YeHUs UeHOBOU AUHUU B MOHEMONPUEMHUK, OHO ge-
Aumcs Ha scaling factor.

Obujenue apmomMama € NAGMEXKOU npoucxogum
caegyrouum obpasom:

Asmomam coobujaem: "BbIOpAH MOBAP: UEHOBAA
Aunus / scaling factor”

MonemonpueMHuK QHAAU3UPpYEm CIMOUMOCmb 3motl
ueHoBOl AUHUU, gaAee Bce, Kak B Executive standard.
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Bom, B 06wiem-mo, u Bcé.
2.2. IIporokoan MDB

B gannom cayuae mMo3rom nAQmeXHOU cucmembl
ABASIEMCA KOHMPOAAED MOPrOBOro apmomamd.

Bce ycmpoticmBa (MmonemonpuemMHuK, 0GHKHOMO-
npueMHUK, cucmembl OE3HAAUYHOU ONAGmbl) NOGCo-
eguHAOmMCs K obujel wune (Habop npoBogos). Ilpu
BKAWOUEeHUU moproporo asmomama (TA), konmpoa-
Aep TA npoussogum onpoc nNo 3mou WuHe U MAaKuM
06pa3om y3Haem 0 HOAUHUU PA3AUYHBIX NAQMEXHBIX
ycmpoticms B cucmeme. [Tocae smoro TA nenpepbiB-

HO onpawuBaem Kakgoe ycmpoucmso u y3-
Haem ero cCOCIMosiHue.

Hanpumep, Bpi nogowau K asmomamy u
onycmuau 10 pyoaet B 6GHKHOMONPUEMHUK,
TA nocaegoBameAbHO onpauiuBaem KaKgbll
KOMNOHEHM NAQGMEXHOU CUCMEMbl OGHUM BO-
npocom: "y me6s umo?”

Monemnuk omseuaem: "y MeHs Huuero”,

f;ﬁgﬂgwﬂ mo e camoe ompeyaem u cucmema Oe3Ha-
WS EG HEY o e e s s - SEELTION .

o 1 e AUYHOU OnAGMBL

- VERIG MOCHE A Bom 6aHkHOMONpPUeMHUK omBemum: "y

(BETER) mens 10 py6aeti”. TA npoanarusupyem om-

Bem u Bblgacm KOMaHgy: "'npunsmsb” uau "He

— npunsams” 6ankHomy. Ilocare npuHnsamusi Ky-

COMNS BUS e niopsl Bel BLIOUpaeme HANUMmMoK, Hy, npegno-

CHANGER,
O3 e
Peiprers)

VB
2
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AoxuM, 3a 6 pyoaell; TA ero Bam Brigacm, noc-
Ae yero gacm KOMAHGY MOHEMONPUEMHUKY
Bblgamb 4 pyOAs cgauu.

B obwem, rAaBHbIM gyMAOWUM IAEMEHMOM
B 2MOM CAyiae ABASlemCs MOProsblll aBMO-
mam.



2.3. TubpupbI

3aKOHHBIN BOMPOC: a KaK ObITh C 6aHKHOTOIIPH-
€MHHKOM TIIpH MOAKAIYEHHH IO IIPOTOKOAY
Executive?

OmBem oueHb NPOCM: NOCKOABKY YNPABASIOUIUM
ycmpoUlcmBOM B GQHHOM CAy4ae ABASeMCS MOHEMmO-
NpUeMHUK, MO gasalime NPUcoequHUM K HeMy OQHK-
HOMONPUEeMHUK B KQiecmBe ycmpolucmBa, Komopoe
6ygem npuHumamsp Kyniopbl U nepegasams UHGOP-
Mauulo 0 npuHAmMOU Kyniope MOHEMHUKY, @ mom, B
CBOIO ouepegb, Oygem BcCero Auulb BblgaBamb 00-
PamHO gBA yNPABASKWUX CUrHaAd: "padomail” uau
"He pabomat”. Tak u nocmynuau.

Ho cpa3y Bo3nukau 3 npobaembl:

1. Aonycmum, B MOHemonpueMHUKe KOHYUAAQCH
€gaud, OH BbIKAIOYUA OAHKHOMHUK, HO eCAU ¥ HAC Ue-
nbl Bce no 10 pybaett, mo gecamupyOAeBble Kyniophl
moyke He 6ygym NpUHUMAMbCA, XOMSs MOTAU Obl.

2. TIlogkaroueHue maxoro OQHKHOMHUKA GOAKHO
O6blMb NPOGYMAHO NPOU3BOGUIMEAEM MOHEMONPUEM-
HUKQ, mam, rge nogoiligém oguH, coBceM He 00s3d-
meAbHO nogouigém u gpyrou.

3. Takas xxe npobiemMa u ¢ NOGKAIOYEHUEM CUCINEM
0e3HAAUYHOU ONAQMBL.

Beixop OBIA HaMpAEH

Ymo ecau B KauecmBe NPOMOKOAQ, CBA3BIBAOWETO
MOHemHUK, OQHKHOMHUK U cucmeMmy Oe3HAAUYHOU
OnAQmMbl, UCNOAb30BamMb NPOMOKoA MDB?

To ecmb ¢ OgHOU CMOPOHbI MOHEMHUK SABASAEMCA
YNPABASIIOWUM YCMPOUCMBOM gAS aBmomama, d C
gpyroti - MDB macmepom gas OGHKHOMONPUEMHUKA
u cucmembl He3HANUYHOU onAambl; HA puc.3 NOKa3a-
HO UMEHHO MakKoe NOgKAIOYEeHUE.

AaHHoe peuwienue sBasiemcsi Hauboaee pacnpo-
CMPQHEeHHBIM HA MeKywull MOMeHm, HO CyWeCcmsBy-
om u gpyrue.

Hanpumep, cucmema 6€3HQAUYHOU ONAQMblL NOG-
KAIOUQEemCs K MOProBoMy dBMOMAMY KAK YNPABASIO-
wee ycmpoticmo Executive, a K Hell nogkAlouaemcs
Bce ocmaabHOe Kax MDB-pegomble ycmpolcmBa
u.m.g., u.m.n.; KOpoie roBops, KOMOUHUpOBAMb
MOJKHO gO OeCKOHeYHOCmU.

B caegyrouleli cmambe mbl 00523aMEABHO pACCKA-
JKeM 0 NpeuMyulecmBax U Hegocmamkax UCNOAb30-
BQHUS 5MUX NPOMOKOAOB, @ MAKXKe gaguM PEKOMEH-
gayuu no UCnoAb30BQHUIO MOU UAU UHOU MEXHOAO-
ruu. Peupr noiligem 06 ocobennocmsx HAcmMpPOUKU,
NOAy4eHUsl CMamucmuKu U HagexHocmu padombl
mou uau uHoU cucmemnl.

lapanmus, cepsuc, obyyeHue
« [Mnamexreie cucmems!

TOProBJis1 bE3 NPOLOARP! 'OB

A 1 wmambl Ons pu20moesneHUs U rnpodaxu 20pAYUX HarMmKkoe u uHepedueHmb! Onsa HuX
Aemomampl Ons NPodaxu MPoXIadumerbHbIX HAMUMKos
Asmomamnsi 05151 IPOGaxu WmyyHbIX Mosapoes

112250, Mockea, KpacrHokazapmenrHslii npoead, 8.1, ogpuc 602, . | oo

Ten. 361-9557, 361-9799, ¢haxc 361-9924
www.formtrade.ru, e-mail:info@formtrade.ru
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B pamxkax 11-0 MOCKOBCKOU MEXJyHApPOGHOU BhICMABKU

me 3KCDO3UQUOHHO&, 3ANAHUPOBAHA U

caegyroujue membl CEMUHAPOB U KPDYIAbLX CINOAOB!

MeweHUus B yCAOBUAX HOBOU rocygapCmBeHHOU cucmeMbl KAACCUGUKayuU.

e CoBpeMeHHBKU cmuAb U gu3alii B peCmMOpaHHOU UHgycmpuu.

pe roCmuHU4YHOro u peCmopaHHOIro ou3sHeca.

"Ayuwuil pecmopan npu rocmunuue”.

(25-28 oxmabps, Llenmp MexXxgyHapogHOU mMOProBAlU) KpPo-
C y acmuem npegcmaBu-
meaeti PegeparbHOro areHmcemsd no mypu3my, Aenapmamenma BHewsKoHoMcBs3el [IpaBu-
meabcmBa Mocksbl, Pocculickoli rocmunuynol accoyuauuu, Pocculickoro coro3a mypuHgy-
cmpuu, psga accoyuauull u yuebHblX 3aBegenull, a maioKe npegcmapumenell mypucmuiec-

KUX KOMNQHUU U pyKoBogumeAel npegnpusmut rocmuHuiHol ompacau. Ilpegycmompensl

e 3HaYeHUEe KOMNAEKCHOTO OCHQuWeHUA, OﬁOpngBaHllﬂ rocmuHuy u gpyrux cpegcms pas-

e Typu3m u rocmuHu4HbIU 6usnec Poccuu - nepcnekmuBbl COMPYJHU1ECMBA.

L4 CoxpaHeHue U BO3POKgeHUe HAUUOHAABHbIX mpaguquﬁ UHgycmpuu rocmenpuumcmasd.

e [logromoBKa CneyuaAucmoB gAs pA3BUMUS MEXJYHAPOGHOTO COMPYGHUYeCmBA B ce-

3anAqHUpOBAHbBL MAKXKE KOHKYPC PeCMOPAHHbIX U 0apHbix Merio "IIpatic-Apm” u KOHKypC
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B EBpone wokoAag BnepBble NosiBUACA B Mcnanuu,
rge-mo B XVI-XVII cmoaremuu. Bckope BeAukue Mo-
PAKU-TOAAQHGUbBL NOKOHYUAU C UCNAHCKOU MOHONOAU-
e, 3axsamus Kiwopacao. Oru cmaau npuBo3umsp Ka-
Kao-600bl u3 AMepuku B [oAAaHgUlO, Tge KAKAoO cma-
A0 NOAb30BAMBCS HEBEPOSMHBIM YCNEXOM, Npuiem
BpAuu CIMQAU NPONUCHIBAMb €0 4ymb AU HE NPU AlO-
b6om 3aboreBanuu, Toproeas Kakao-6o6amu cmaira
pacuupamscs, Ho nompebAeHue ULOKOAQgaA euje goa-
ro 0CmMaBaAOCh NpuBUAeruell apucmoxkpamuu. llloxo-
Aag cmaa gocmyneH "npocmomy Hapogy” auwb B XX
BEeKe, KOrga Ha4QAOCh ero NO-Hacmosw,eMy NPOMblil-
A€HHOoe npou3pogcmBso. Hago cka-
3amb, 4MO FOAAQHGUbL gO CUX NOP
COXPQHUAU NPEBOCXOGHYIO peny-
mayuio KAk nepepabomuuxu Ka-

KQO U NpOu3BOgUMEAU BbICOKOKA-
YeCmMBEHHbIX NPOJYKMOB HA €ro
OCHOBe.

TI'opsuuill woxkoaag u ceroghs
ocmaemcs, B HEKOMOPOM poge,
MaAeHbKOU pagocmmeio, AQKOM-
CMBOM, d MAKXe UCMOYHUKOM

VENDING BUSINESS, 2005/#5

The first chocolate was introduced in Spain some-
where in the 16th or 17th century. Soon after, the
Dutch, who were great navigators, broke Spain's
monopoly of cocoa when they captured Curacao.
They not only brought cocoa beans from America to
Holland, where cocoa was greatly acclaimed and
recommended by doctors as a cure for almost every
ailment, but also enabled the trade in cocoa beans to
spread. The consumption of chocolate was a privi-
lege to the aristocracy. Chocolate wouldn't become
accessible for ordinary people until the 20th centu-
ry, the period of industrialisation and chocolate pro-

duction really began. The Duich
still have an excellent reputation in
the field of cocoa processing and
making delicious products.

Still today, hot chocolate is a
small treat, to celebrate the little
moments during the day or give
you the energy to take you through
the day. Chocolate contains a com-
bination of sugars and fats that can



3Hepruu, Komopsli Moxem noggepxusamb Bac B
munymsl ycmarocmu. OH cogepkxum KOMOUHQUUIO
CaxapoB u JKUPOB, NO3BoAsoulux Bam xopowo uyB-
cmBosBamsp cebs B npoyecce nompeOAeHUA U NOCAe.
CneuyuaabHble HAYHHble UCCAEGJOBAHUA NOKA3AAU,
umo 60ABUIUHCMBO nompebumeAeti UCnblMbIBAIOM
npu 2MoM 4yBCMBO YJOBAEMBOPEHUSL.

B nawe Bpems xopowull WOKOAQGHBI HANUMOK
A€rKO NpuromoBuUmMs B MOProBOM QBMOMamMe: NPOCmo
HWKMUMe HA KHONKY U noAydume csou wokoAaqg. Ha-
wa komnanua ICS cmapaemcs geaams Bce, 1imo6bt Bhl
MOIAU BHOBb U BHOBb NOAYHYUMb HANUMOK BbICOKOTO
kauecmsa. ICS obragaem 6oree yem 30-AemHUM onbl-
mom pabombl gAst BEHGUHTA, U BCSL HQUIA NPOGYKUUSA
CneyuaAbHO paspabomana gas moro, ymobbl ee MOX-
HO ObAO UCNOAB30BAMb B MOPIOBHIX ABMOMAMAX.
Ocoboe 3H@ueHUE nNpu 5MoM uMeem CmaduAbHOCMb
gO3UPOBKU, @ MAIOKe XOPOWdsl ChiNyiecmb U pacmBo-
pumocmb NPOgyKma. 3aA0roM NOAYHeHUA HQUAYHWUX
pPe3yAbMAMOB ABAAEMCA MU,AMEAbHBLI KOHMPOAL HA
Bcex 3manax npou3BogcmBeHHOro npoyecca. Bce smu
3mansl OCyuleCMBASIIOMCS B MOYHOM COOMBEMCMBUU
¢ mexHoAoruel, cepmuuyupOBAHHOU COTAACHO MEXK-
gyHapogHbM cmangapmam 1SO 9001 u HACCP.

Iloggep>xuBas Ha cmabuAbHO BBICOKOM YDOBHE Ka-
yecmBo Haulel NPOGYKYUU, Mbl OGHOBPpEMEHHO CINA-
paeMcs NOBbICUMb NPUBAEKAMEALHOCMb HANUMKOB,
npucnocabAuBas UX K MeCMmHbIX BKYCaM, KA4eCmBY
BOgHhl U m.g. B mecnom compygruuecmse ¢ Valeo mbl
pa3zpabomaru NPeKpacHbU pAg WOKOAAQGHBIX HA-
NUMKOB, OMBEYAIOUWUX CAMbIM BRICOKUM MPeOOBAHU-
am. Tem, xmo aobum cAQgKUl WOKOAQg, Mbl DEKO-
mengyem Choco drink red label. Or cnocoben no6a-
AoBamp Bac u 0gHOBpeMeHHO 3apsagumb 3Hepruel.

Ecau Brl no namype rypmaH u Bac Baeuem msarkuil
CAUBOYHbIU BKYC IrOpsiiero Kaxao, 006s13ameAbHO No-
npobytime Choco drink black label. A gas nacmos-
wux "uiokoroaukoB" mpl npuromosBuau Choco drink
blue label - apomamupili wokoAagHbKIl HANUMOK C
cogepxaruem kKaxkao 14,6 %.

ICS Bugum cBorw 3agauy B moM,
ymo6bl npegaoKumb Bam ugearbnyro
yauky. Bo uma smoro mel pabomaem
pyka o6 pyKy ¢ npogeccuoHaramu
BEHQUHIQ, KOMmopkle Bepsam B Mo,
4Mo BAXKHEE BCero - rapanmus ygos-
AemBopeRHocmu kiauenma. Cpegu
smux npogeccuoHaros - Valeo, naw
BepHblll poccullckull copamuuk. Ecau
Bpl 3axomume ysHamp umo-HUOYgb
eule 0 HaQWUX npogykmax, obpamu-
mecs, noxaayticma, K Valeo uau 3a-
ragHume Ha calimesl www.valeofirm.ru
uAu www.ics-vending.com.

make you feel good dur- :
ing and after consump-

tion. Relevant scientific

studies show increased
feelings of satisfaction

among the majority of
consumers.

Nowadays, a good
chocolate drink is readily
available from the vend-
ing machine. Just a press on the button and the
chocolate is served. At ICS we make sure that you
can expect a good chocolate time and again. ICS
has over 30 years of experience in the vending
industry and all our products are especially devel-
oped for the use in vending machines. Constant
gram throw, free flowing of the product and good
solubility is of utmost importance. To achieve the
best possible results, each step of the production
process is carefully monitored. These steps are laid
down in standard international certified procedures
like ISO 9001 and HACCP.

Besides guarding the constant, high quality of our
products we give our beverages an extra boost by
adapting recipes to local tastes and water condi-
tions. In close co-operation with Valeo we devel-
oped a range of excellent chocolate drinks that
appeal to every preference.

Choco drink red label

For those who love a sweet chocolate, we recom-
mend the Choco drink red label. It is full of indul-
gence and gives you new energy.

Choco drink black label

Are you looking for a creamy, smooth and gour-
met hot cocoa? The black label choco drink is
absolutely one to try.

Choco drink blue label

For the real 'chocoholics’ we recommend the blue
label. A chocolate flavoured drink with a cocoa con-
tentof 14.6 %.

ICS is dedicated to serve the
perfect cup. To achieve this, we
want to work closely together
with professionals in the vend-

| ing, who believe reliability and

1 customer  satisfaction are
of utmost importance. Valeo
is one of those specialists and our
dedicated supplier in Russia.
Do you want to know more about
the range of products, please
contact Valeo or look at
www.valeofirm.ru or www.ics-
vending.com
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e FVA u NAMA co3garu BceMUpHYIO BEHAUHT-aCCo-

guamio (WVA - Worldwide Vending Association),
0 ueM ObL0 00BsBAEHO 10 mast B AOHGOHE HA Bhl-
cmaBke AVEX. WVA cmaaa umorom mecHoro co-
mpygruuecmBa EBponetickot u CeBepoamepukaH-
CKOU BEHGUHIOBBIX accoyuauull B NOCAegHUE roghl.
Omo cobbunue oueHUBQOM KAK "ucmopuieckul
war’ Ha nymu pa3Bumus BeHGUHIOBO OMPACAU.
Coszganue WVA cmanro peakyueli Ha mengeHyuro
K raobaausayuu, NposiBUBWYIOCS B pAge NoAUMU-
YeCcKUxX aKmoB, 3amparuBaroujux UHMepechl BEH-
gunra. Lleab ee cosgameaetl - cogeticmBoBams UH-
mepecam BeHgUHI-UHGgyCmpuu B COOMBENCMBYIO-
WUX CmpyKmypax u OpraHax Ha MuUpOBOM YDOBHe.
B npowaom rogy B EVA no cuacmauBoti cayuatino-
cmu Cmaio U3BECMHO, 4MO gOKAQg Bcemuphol
Opranusayuu 3gpasooxpanenus (BO3), 6aszupy-
rowuticsa Ha I'A106aAbHOU cmpameruu no guemoAao-
ruu, puzuueckoll aKMuUBHOCIMU U 3§OPOBbIO, BKAIO-
yaa pekomeHgauur 192 cmpanam - uwaenam BO3
"usrnamp" aBmomampl U3 wWKoA. K cuacmbio, O
pekomeHgauuu ygaAoCh Y3HAMb 3a0AArOBPEMEHHO
u oAaarogaps 3momy ycnewHo npomuBogelicmBo-
BamMb NPUHAMUIO MAKOTO peluenusl.

"B cregyrowuli pa3 maxkoro ygauHoro CmeyeHus
obcmosimeAbCMB MOXem U He npou3oumu, - FOBO-
pum B CEHMsOPbLCKOM UHMOPMAUUOHHOM Ol0AAE-
mene KamepuHa [1bsina, reHepaAbHbl gUPEKmop
EVA. - Ham Ry)KHQ HOBAA OPraHu3qyus gasi moro,
umoObl OMCAEXUBAMb MAKUE NPEgBAPUMEAbHbLE
peuleHusi, peKOMeHgauuu U 3aKOHONPOEKMHl, Io-
moBAwUeCA K NPUHAMUIO HQ MUPOBOM YPOBHE, KO-
mopble MOrau Obl HABpegumb BEHJUHIY .

B nepsyio ouepegr WVA naanupyem ckoHuenmpu-
poBamb CBOe BHUMAHUE HA CAegYIOWUX HanpaBAe-
HUSIX: qUCKyCcCull no npobaeme OXXupeHus, cneuu-
¢uxayuu no BHINYCKYy MOHem U OAHKHOM,; 30KOHbI,
Kacarouwuecs RUMAHUS U OKpyXaiouiell cpegel.
NAMA u EVA npuwau K coraauienuto, umo WVA
bygem packBapmupoBaHa B bplocceae, Becmu ee
geaa 6ygym compygruxku EVA.

INpegycmompero gse popmbl urencma B WVA: ¢
pewarowuM ror0Ccom (ROAHOE YAEHCMBO) U C COBe-
wameAbHbIM roaocom. [lepBmiM npegcegameaem
WVA cmaa CrtuseH A. Pocc - nhinewnuli npegce-
gameab CeBepoaMepuKkaHCKOU BeHgUHIOBOU dac-
coyuauuu. [Tomumo Hero B cocmas coBema BO-
wau: Popsxep BuabsiMc, QuHAHCOBBII gupekmop
EVA, Ayrycro Tapyaam (EVA), Ipau XHKC
(NAMA), Puuapp I'uppec (npesugenm u ucnoa-
HumeAbHKU gupekmop NAMA) u Karepuna Ilbs-
Ha (ucnoAHumeAbHbll gupekmop WVA).
Anonckas, Kanagckas u bpasuabckas accouua-
yuu yxe BbIPA3UAU CBOE XEAQHUE Npucoequ-
rumbcsi K WVA.

B racmosiuiee Bpems Begemcsi Opranu3ayuoOHHAs
paboma no cozganuiw I'peueckoll BEHGUHI-ACCO-
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yuauuu. [Ipuramue peuleHUsl O BCMYNAEHUU €€ B
EVA 3anaanupoBaro Ha 1 gekabpsi meKyuw,ero ro-
ga, Korga 6ygem npoxogumb OYepeqgHas reHe-
paibHas accambaes EBponeiickoli accouyuauuu.
Caegywowas naH-eBpoNelCcKas KoHgpeperyus one-
pamopos BenguHra EurOps npougem B HauaAe Ae-
ma 2007 B Apunax. OKORHQmMeAbHAA gama mepo-
npusmus euje 00CyXgaemcs.

Compygrnuku EVA 6bau npurAquienbl NPUHAMDb
yuacmue B BEHGUHIOBOU 9KCNO3Uuuuu HA BbICMAB-
ke BALKAN food&drinks, komopas 6ygem npoxo-
gumsb ¢ 26 no 29 okmsnbps B Coguu. EVA B Aauye
Hunbpt [lymnaroBoll yxe BoO Bmopol pa3 nocemum
OOATAPCKYIO BbLICMABKY, MO NO3BOAUM BCmMpe-
mumbCsl ¢ BegywuMu Urpokamu ompacAu u cmu-
MYAUpPOBQMb gesimeAbHOCMb NO CO3¢AHUI0 HAYUO-
HAABLHOU BEHGUHI-ACCOUUQuUU.

B xonue mas mekywero roga EBpokomuccus npeg-
cmasuaa HoBble [IpaBuaa no megaram u Xemo-
HAaM, CXOKUM C eBpo-MoHemamu. Lleab 3akoHOnN-
poexma - 3auumumb MOHEMbl €BPO oM (Parbcu-
¢ukayuu nymem npegomapawieHUsl BbUIYCKA
Megairell U KemOHOB C NOXOKUMU NApamMempamul.
EBpokomuccua oguyuarbHO nobdaarogapuad
compyghukos EVA u ee  uaenos -
npouspogumeaell MOHEMONPUEMHbIX MEXAHU3MOB
30 9KCNEPMHYIO NOMOULb B NOGTOMOBKE 3AKOHA.
CBoell npuopumemnHnol 3agaveli EVA cuumaem
yuacmue B peuwlenuu npobaembl oxupenus. 1 uro-
AflL npowAQ BmMOpPAs OQuUUUAABHASL BCMpeua B
pamkax nporpammbl mep EC "l[Mramegopma no gu-
emoaoruu, u3uueckoli aKMUBHOCMU U 3gOpO-
Bbio". EVA saBasiemcsi YA€HOM-OCHOBAMeEAEM
amoli nporpammbl, UHUUUUPOBAHHOU EBpoOKO-
muccuell gas OopbObl ¢ oxupenueM. Bo Bpems
Bcmpeuu Axuaruan Yaum, npegcegameab [ pyn-
nel no guemoaioruu u numanuk EVA, nposea
npe3eHmMAuUil0  gesmeAbHOCMU  KOMNQHUU
Masterfoods kak uarrocmpayuu ycuaull BEHgUH-
ropol uHgycmpuu B obecnedenuu 3gOpOBOro 06-
pasa Xu3HU.

C 10 okmabpa 2005 r. EVA gaem BO3MOXHOCMb
fecnaqmHoO 3HAKOMUMBCA HA CBoeM caume
www.eva.be co cBouMu cmaHgapmamu Uu
"ckauuBams” ux ommyga. 3aperucmpupoBaBUUCDH
Ha calime, NOAb30BAMEAb NOAyiaem nNApPOAb,
obecnevuBarowui gocmyn. B gaabHeluwem
perucmpauus no3poaum EVA aBmomamuuecku
uHopmupoBamb NOAb30BameAell 00 U3MEHEeHUAX
B cmaHgapmax u  cofupamb  MHEHUSA
noabszoBameneti. Ha cerognsa EVA Beinycmuaa 5
CMAaHgapmoB:

O 06e3HaAUUHOM BeHgUHTe

O nepegayie gaHHBIX

06 uzmepenuu sHepronompebAenUA

O MOOUABHBIX NAGMEXAX

O MORHUMOpUHTEe MeMNepamyphl



EgunogywHo npunsim Ha I'eneparbroti Accambaee EBA 11 gexkabpst 1996 r. B bpiocceae.

Lean: EBponelickaa BERGUHI-accouuauyus, ee
YAEHbl U HYAEeHbl HQUUOHAABHBIX BEHGUHI-ACCOYUQ-
yuli, Bxogawux B EBA, npunumaiom Ha cebs 06s3a-
MmeAbCMBO CAY>Kumb UHMepecam oowecmpeHHOCU.!
KAK CBOUX NoKynameael, mak u obujecmsa B uwiupo-
KOM CMbICAE, @ MAaKXe obecnevuuBams YGOBAEMBOPU-
MeAbHOE KQieCmBO NPEgOCMABASEMbIX NPOJYKMOB
u ycayr. OHU cO3HQIOmM CBOK) OMBEMCMBEHHOCMb
nepeg ompdacAblo U npu BegeHuu gea 6ygym Henpe-
CIMAHHO NPUAQIramMb YCUAUS GASL NOBLIWEHUS! CMAH-
gapmos coel pabomaul.

3apada: Onu cyumarom BEHQUHT gocmouHolu che-
polu geameAbHOCIU, NpegocmaBAsiiowel uM 6Aaro-
NPUAMAYI0 BO3MOXHOCMb CAYXXKUMb 00ujeCmBY 0CO-
Obim nymem. Ilosmomy onu Bcerga 6ygym B NepBYIO
ouepegbr cmosimb HA CMpaXe obuiecmBeHHOro OAQ-
rococmosiHus U OAQronoAy4Usl.

ORu 06cAyXuBalom BEHQUHI-MAUIUHB! U CONym-
cmByruwee 060pygoBaHue makum o6pa3om, umoohl
3QCAYKUBAMb goBepue nokynameael.

OHnu 6ygym Becmu cBolU Ou3HeC rAyOOKO 3MuyHO U
omBemCcmBeHHO, Bcerga obecnequBas KA4ecmso Npo-
gykmoB, 060pygoBaHUA U YCAYT ¢ meM, 4moObl Cno-
cob6CcmBOBAMb pPA3BUMUIO BEHJUHIQ KAK BUgA ges-
meAbHOCIU, HANPABAEHHOTO HU JOAXKHOE YJOBAem-
BOpeHUEe 3anpoCcoB nompebumens.

OHu paccmampuBaiOmM BERGUHI-UHGYCMPUIO KAK
coBpeMeHHBIU U 3¢heKmuBHLl CROCOO YAyUlIEH-
Hou gucmpubyyuu B obujecmse NPOGyKMOB U MOBA-
poB. OnHu Bcerga 6ygym npegaarams 0OW,eCMBEHHO-
cmu KavecmBeHHble MOBAPLL U YCAYTU.

CraH)papThI:

Onu 6ygym rapanmupoBamsb, 4mo Bce 06opygoBa-
HUE, NpogyKmbl U ycAyru Oygym omBedamb BCEM
mpeOOBAHUSM 3AKOHOB U CMAHJAPMOB C MOYKU 3pe-
HUSl KOHCIMPYKUUU, HA3Ha4enus, 6e30nachocmu U ru-
ruennl, 6ygym CHabO>eHbl NOAOKEHHbIMU ONUCQHUA-
MU U UHCIMPYKYUAMU U 6ygym NOCMABAAMbCS U KC-
NAyamupoBaMbCsi B COOMBEMCMBUU € 3aKOHOM U YC-
MAHOBAEHHOU NPAKMUKOU BEHGUHTOBOU MOProBAU.

Veayrm:

IlpousBogumeau, npogaBybl, ONEPAMOpPbl BEH-
QUHT-MQWUH U NOCMABUUKU PEAAU3YEMbIX NDOGYK-
moB 6ygym ucnoAb30Bamb BCe JOCMYNHble CNOCO-
Obl 0OecnevuBampb Makxyr pabomy BeHGUHI-MQA-
WUuH, umoObl OHQ BHYWAAQ goBepue oOwecmsy u
3acayxuBaaa ero. Ara smoro oHu O0ygym cogep-
JKAmb gOAKHbIM 00pa3om 00yHeHHBIU OOCAYXUBQA-
rowull nepconaa. B ocobennocmu onu 6ygym npu-
Aarams BCe yCUAUsl gAsl obecneveHus coomBem-
CmBUSAL MQUIUH BCEM pA3yMHBIM mpeOOBAQHUAM
ygobcmBa, 6e30nacHOCMU U TUTUEHbl, d MAKXKE gAS
moro, umo6bbl OOCAYXUBQHUE COOMBEMCMBOBAAO
HOpMQMUBAM Turuenbl, npuHsmslM EBponetickou
BEHgGUHI-accoyuayuel UAl accoyuauuamu - ee yAe-
HaMU, Q@ MAKXe BCeM, YCIMAHOBAEHHbIM 3AKOHOM
mpeboBaHUAM, gASL Moro, umobsl obopygoBanue

Noggep>XuBAAOCh B JOAKHOM COCMOsiHUU, obecne-
YUBAAOCH 3aniacmsamu ¢ meM, 1mobbl rapaHmupo-
BamMb PA3yMHblU CPOK 3KCNAYyAmMauuu 3Mux MAWUH.

Onepamopsl MQuuR 00A3yl0omMCA pasMmeu,amb HA
CBOUX MQUIUHAX OCMAMOYHOE KOAULECMBO UHDOP-
mauuu, YWmoObl GOAKHBIM 00pA30M peraameHmupo-
Bamb gelicmBus nokynameael, y KOMOPbIX BO3HUKA-
10m 3ampygHeHus.

Onu 0ygym rapanmupoBamb MAKyX NOCMABKY,
YCMAHOBKY, NOGKAIOUEHUEe U IKCNAYAMAayuo MAQWUH
U UX KOMNAEKMYIOUJUX, BKAIOUAs obecnevenue ux un-
CmpyKyusMU U 3anyacmamu, 4moObl CPOK 3KCNAyQa-
mayuu MawuH U KOMMAEKMYOWUX AeXAAU B DA3YM-
HbIX NPegeAax.

Onu Oygym rapaHmupoBams, 4mO MAWUuHbl Oy-
gym ygoOHbl U 3(h(heKmuBHbl B UCNOAL30BAHUU U 0OY-
gym KOHMPOAUPOBAMbLCA U NONOAHAMbBCA NPOGYKUU-
el B peJXuMe, COTAdCOBAHHOM C nompebumeasmu.

Oxa3bpIiBaeMble YCAYTH:

Onu 6ygym rapaHmupoBamp, Y1MO B MeCmax yc-
MAHOBKU MAUWIUH, HA NOBEPXHOCMU ANNAPAMOB (UAU
UHBIM 00pa30M, COOMBEMCMBYIOUUM gu3aliHy Ma-
uiuHbl) Oygem pasmeuwjeHo gocmamoiHo UHgopMa-
yuu, wmobn ugeHmuguyupoBamps npegaaraembli
NPOGYKM UAU YCAYTY, CROCOO COBepWeHUs NOKYNKU C
NOMOWbIO QBMOMAMA U (B CAy4ide HENpPaBUAbHOIO
cpabampiBaHUSL 0OOPYgOBAHUS) HA3BAHUE, Agpec U
HOMep meAedona BAAgeAbUa UAU ONepamopa, Komo-
poMy cAegyem agpecoBambp KAA00bl, a MAKXKe Npo-
yegypy NOAyveHus KoMneHcayuu.

Onu 6ygym caegumb, 4moObl BC€ MAWUHbL gAA
npogaxu mMoBAPOB UAU YCAYI CONPOBOXKJAAUCH
SACHOU U npocmou UHCMPyKyuel No NOAb30BAHUL.

ITpouepyps! o >xarobam:

Onu rapaHmupyom, 4mo BCe NOAy4eHHble KAA0O0bl,
NO KOMOPbIM OHU GOAXHbLL HECIU OMBEMCMBEHHOCTb
nepeg kaueHmamu, 6ygym paccmMampuBamscs Oblcmpo
u 9¢hchekmuBHO, npuieM oHu Oygym cmpemMumaCsl ygos-
AemBOpUMmMb COOMBEMCMBYIOWee AUUO UAU I'PYNNy AUy,
HACMOABKO, HACKOABLKO 5mo 6ygem COuMmeHO PA3YMHbIM.

OHnu 6ygym caegumb, WmoObl MQWURbL BCErga ObAU
YUCIMbIMU, NPURAEKAMEAbHBIMU U B XOpouleM pabo4em
cocmosanuu. Oru 6ygym oOcAy)KUBam»b UX C npuBAeye-
HUeM KBAAUDUUUPOBAHHOIO NEPCOHAAQ IMAK 4HACmo,
KaK moro mpefyem KOHKpEMHbII Mun apmomama no
npogake moOBAPA UAU YCAYIU, Q4 MaKxe Heobxogu-
Mocmb YgOBAEMBOPSIMb BCEM CMAHGAPMAM KA1eCmBd.

Onu He 6ygym npuHuUMamb yuacmus HU B OGHOU
u3 popM npogaxu, pacnpocmpaHenus, 06CAyKuBa-
HUA UAU PEKAAMbl, MOTYWUX C03gamp gyPHYIO CAQBY
UCNROAb30BAHUIO MOPTOBbIX QBMOMAMOB UAU HQHe-
cmu Bpeg UMUg@Xy ompacAu B raa3ax obwecmsa.

Onu 6ygym aKmuBHO NPOomMUBOgeticmBOBAMb (KOA-
AEKMUBHO UAU B UHJUBUGYGAbHOM NOpsigke) yudac-
MU0 AUU, CBA3GHHbBIX C pexramol U NpogBuXeHuem
MoBAPQ, B KaKuX 6bl mo Hu 6bA0 popmax maxoti an-
MUPEeKAaMbL.
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Ha poccutickuli pblHOK npu-
xogum Bce 0OAbWE NPOU3BOgU-
meaell MOProBbIX GBMOMAMOB
(TA). Bce wwupe BbOOp y mex, Kmo
co3gaem CBOU BEHGUHIOBblE Ce-
mu. M Bce yauje 3By1am BONPOCHL
O mOM, YeM OmAu4aemcst OguH
asmomam om gpyroro. K coxanae-
HUIO, HQUL CerMeHm DhIHKA Hego-
CMAMOYHO U3yYeH u cucmemda-
MUu3UpOBAH, Q@ UBMEHEHUS HA HeM
npoucxogsm KpauHe 6bicmpo.
Kaxgpili u3 nac, nocmaBwuKOB
obopygoBanus, u3ydaem CUAb-
Hble U CcAaOble CINOPOHbl KOHKY-
peHmOoB, 3aHUMAemcsi NO3Uyuo-
HUPOBAHUEM npegaaraemoro 00o-
pygoBanus. He npemengys Ha
abCcoAIOmMHY0 NOAHOMY UH@OP-
Mayuu, Mbl BCe JKe B3AAU Ha cebst
cmeaocmb cpaBrums 10 naubo-

ExarepuHa lNonywnHa,
KOMMEPYECKUT ANPEeKTop
000 «BeHgopyc» (Mocksa)

cmamucmuKu HQ BHEUWIHUE HOCU-
meAu,

8. BosmoxHoCmb guCMAH-
UUOHHOTO CHAMUSA CMamucCmuku
U ynpaBAeHUs HACMpoUKamu aB-
momama,

9. Cmoumocmb U BO3MOX-
Hocmb Hacmpouxu, obyueHus,
KOHCyAbMAQuul,

10. Auzatin asmomama,

11. Hacmoma o6cAyXuBanUsl
aBmomama,

12. Cpok rapanmutnblx 00s-
3ameAbCmB,

13. Cmoumocmp  nocm-ra-
PaHMUUHOro O6CAYKUBAHUA.

Hmenno nepeuucaennble na-
pamempbl BAUSIOM HA CYMMY BAO-
JKeHul, komopble nompebyiomcst
gAA yCnewHoro (PyHKUUOHUPOBA-

Aee 4acmo BCMPevaroujuxcs Ha
poinke TA, pabomaroujux Ha 3ep-
HOBOM U pacmBopuMoM Koge, u
oueHumb ypOBeHL 3ampam Ha
npuobpemenue U 3KCNAyAmMayuio
ux Ha npomsukeruu 5 rem. Oyen-
KU BbINOARERBL gast cemu u3 20 TA.
B kauecmse kpumepues gas cpaB-
HEeHUs Mbl BblgeAUAU cAegytowjue:

1. Cmoumocmpb aBmomama
6e3 naameXXHbIX CUCIEM,
2. Cmoumocmpb nAGmMEXRHOU

cucmembl ¢ QPyHKUUEl cgaul, pe-
KOMeHgyeMoUl NpogaByoM,

3. Ob6bem 3arpy3ku cmaxa-
HOB,

4. O6bem emKocmu gAsi BO-
ghl U BO3MOXHOCMb NOGKAIOHEeHUS
K BOGONpOBOgHOU cemu,

5. Tlompebasemasn moul-
HoCmb (Npu NpuromoBAEHUU HQ-
numka),

6. Haauuue ¢pynxkyuu aBmo-
NPOMBIBKU,

7. Bo3moxHOCIMB CHAMUA

HUS1 cemu aBmoMamos.

KoneuHno e, u3 smux napa-
MempoB HEKOMOPbIEe CAOKHO Oue-
HUMb KOAUYECMBEHHO, Hanpu-
mep, gusaiin obopygosarus. Og-
HAKO 3aMEeYeHO, Ymo 4eM I@-
gexmnee, sipue, AKKypamHee aB-
momam, mem BblUe NPOgaxu.
Kpacusoe npusaekaem. IloHumasn
BBICOKYIO cmeneHb CyObeKmUBHO-
cmu B 9CmMemuyecKux OUEHKAX,
Mbl HE CINAAU YYUMBbIBQMb UX KO-
AUHeCMBEHHO.

Je

1. Kikko ES6 (npou3soacTBO (hupmbl Necta)

Cmoumocmsb aBmomama 6e3 nAameXHoli cucme-
mbl — 3200 eBpo.

Cmoumocmp NAQMEXHOU CcucCmeMbl — OKOAO
1165 eBpo (Monemonpuemnux Jedy u Kynioponpuem-
HUK co cmekepom Aurora).

Bmewaem go 500 cmakanoB, MoxXem NOGKAIO-
4ambCa K MaruCmpairbHOMY BOGOCHAOXEHUO (3mo
GONOAHUMEABHAS ONUUS).

Emkocmb gast Bogbt — 20 AumpoB, nompebasemas
mMowHOCmb - 1800 Bm.

KoauuecmBo nanumkoB — 16, npeceaekyus — 1
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(Ranpumep, go3upoBKa caxapa,).

Koauuecmso kanucmp - 1(kogpe-3epra)+5 (pac-
MmBOpUMblE NPOGYKMbl).

Ecmp ¢ynkyus aBmMoONpPOMBIBKU, CHUMAaemcs
cmamucmuKka Had BHeWHUe Hocumeau. Ecms (B kaue-
CMBe gONOARUMEABHOU ONUUU) BO3MOXHOCMb NOAY-
yenus SMS-coobwenulli 06 aBapuliHbiX cOObIMUSX,
cmoumocmb — 0koA0 200 eBpo.

Hacmpoiika 060pygoBaHusi NO XEAQHUI NOKY-
nameas cmoum go 85 eBpo (3apucum om KOMNARHUU-
npogaBya, moxem 6blMb U OECNAAMHO).

Ecmpb goxymenmauus Ha pycCKOM A3blKe (y OOAb-
WUHCMBA NPOYABUOB).

Ausalin — «Ha Arobumeas», ysem — cepblil, MO-



Kikko Gity MzE
Jxem Oblmb CAQOO 3aMemeH.

Hacmoma ob6cayKuBarus B HegeAlo — 4 (npu uHmMeH-
cuBrocmu 75-100 cmaxaHOB B geHb).

KoauuecmBo asmomamos Ha onepamopa — 20.

Arst cemu u3 20 aemomamos, 4eaoBek — 1, 3apabom-
Haa naama B rog — 1x500x12=6000.

I'apanmutinstll cpok — 1 rog.

Cmoumocmb NOCMIapaHMuUUHOIO OOCAYKUBQHUS B
CyMMe C 3anuacmsimu B cpegHeM B rog - 300.

EqunoBpemMeHnHble BAOXKEHUA B 3QKyNKy, Ha-
cmpotiky 20 aBmomamoB — (3200+1165)x20=87300

3ampampl HA 9KCNAYQAMAyUI0 B medeHue 5 Aem:
6000x5+(4x300)* 20=62000.

Hroro 3a nars et — 141 300 eBpo.

2. Bianchi BVM971.

Cmoumocmb aBmomama ¢ NAAMEXHOU cucme-
moll, ¢ pynkyuet Bbigaiu cgavu — 4640 eBpo.

Cmoumocmb naamexxHoU cucmembl — 0KoAo 905
eBpo (monemonpuemnux NRI G46 MDB, kyniopon-
puemHuk NV7),

Bmeuwjaem go 700 cmakaHOB, MOXem NOGKAIO-
4QmMbCA K MAruCmpairbHOMy BOGOCHAOXeERUI (3Mo
gonoAHumeAbHAst ONUUS).

ABmMOHOMHOE BOgOoCHabOXeHue — emkocmb 20 Au-
mpoB, CHUMQemcsa CMamucmuka Ha BHEUIHUe HOCU-
meau (HoymoOyk), nompebasemas moujHocmb 2850
Bm.

KoauuecmBo konmelinepoB — 1(koge B 3ep-
Hax)+5(pacmBopumble npogykmel J+-caxap.

Ecmb (pyHKUyUst aBMONPOMbIBKU.

Bianchi Group 500

OmcymcmByem QGOKymMeHmauyus HA DPYCCKOM
S3bLKE.

Au3salin — coBpemeHHblU.

Yacmoma 06CAyKUBAHUA B Hegearo — 4.

KoauuecmBo aBmomamoB Ha onepamopa — 15 (60Ab-
uie BpeMeHU Ha OOCAYXXUBQHUE B CBA3U CO CAOXKHAIM yCI-
policmBom apmomamay.

Aas cemu u3 20 aBmomamos, ueAoBeK — 1,3, 3apabom-
Hasa naama B rog — 1,3x500x12=7800.

T'apanmutinkti cpok — 1 rog.

Cmoumocmb nocmrapaHMmMuiiHoro OOCAYKUBQHUA B
cymMme ¢ 3anuacmsamu B cpegHem B rog — 400. CepBuchrie
YCAYTU He OKA3bIBQIOMCA, BCe pabombl NPOU3BOGAMC NO
UHGUBUGYAAbHBIM 30KA3AM.

EgunoBpemeHnble BAOXeHUS B 3QKYNKY, Ha-
cmpotuky 20 aBmomamoB — (4640)x20=92800.

3ampampl Ha 3KCNAYQMAylio B mevyeHue 5 Aem:
7800x5+(4x400)*20=71000.

Hroro 3a nath Aet — 163 800 eBpo.

3. City MzE (Azkoyen).

Cmoumocmsb apmomama 6e3 nAaamexxHou cucme-
Mbl — 3580 eBpo.

Cmoumocms NAGMEXHOI cucmeMbl — 0KoAo 620
eBpo.

Bmewaem go 500 cmakaHOB.

IMTogkarouaemcs K mMarucmparbHOMY BOGOCHAO-
JKEHUIO UAU QBMIOHOMHOMY — eMmKocmb 20 Aumpos,
BO3MOXXHO pacwupenue go 40 Aaumpos.

ITompebasemas mowjHocmb — 1800 Bm.

Koauuecmso Bbi6OpoB — 16, npeceaexyuu — 4.
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KoauuecmBo mukcepoB — 3.

KoauuecmBo KonmetlinepoB — 1(koge 3ep-
Ha)+4(gas pacmBopumblx npogykmos)+ 1(caxap).

CHumaemcs cmamucmuka Ha BHeUIHUE Hocume-
AU (HOymOyK), nporpamMmMupOBaHUE ABMOMAma npo-
u3BOgUMCsL C NOMOWbI0 HOYMOYKA.

Ecmpb onuua gucmarUUOHHOIO ynpasAeHUs HQ-
cmpolikaMu aBmoMama, CHAMUsSI NOAHOU cmamuc-
MmuKu, HacmpouKu UeH ¢ nomouibio kanara GSM.

Ecmb ¢pyHKUUA ABMONPOMbBIBKU.

Aokymenmauyus Ha pycckoM ssblke. Pycugpuyu-
pOBaHHbL gucnaell.

IoBriwiennass BARGAAOYCMOUYUBOCHb.

Hacmpotika no 3anpocy kauenmos, obyueHue,
KOHCyAbMauuu - 6ecnAQmHo.

Ausalin — CcOBpeMeHHblU, CEHCOPHblE KHONKU,
yBem - CUHUU(cmangapm), BO3MOXHA OKPACKA B AIO-
6ol ysem gasa napmuu om 50 wmyk.

Yacmoma 06cAyXUBaHUA B HegeAo — 4.

KoauuecmBo aBmomamoB Ha onepamopa - 20.

Ars cemu u3 20 aBmomamos, ueaoBek — 1, 3apa-
oomuas naama B rog — 1x500x12=6000.

I'apanmulinbili cpok — 2 roga.

Cmoumocmb nocmrapaHmMuiiHoro OOCAyXUBa-
HUA B CYMMe C 3anuacmsamu B cpegHeM B rog - 200.

EgunoBpemeHHble BAOXKEHUS B 3AKYyNKy, HdA-
cmpouky 20 asmomamos — (3580+620)}x20=84000.

3ampambl HQ IKCNAYAMAY U0 B MeveHue 5 Aem:
6000x5+(3x200)*20=42000.

Hroro 3a nath AeT — 126 000 eBpo.

4. SAECO GROUP 500 new

Cmoumocmb aBmoMama ¢ NAGMEKHOU cucmem
— 6440 eBpo.

Bmewaem go 500 cmakaHoB.

IMogkatouaemes K MarucmpairbHOMY BOQOCHQAO-

JKEHUIO UAU GBMOHOMHOMY — eMKocmb 20 Aumpos.
TIompebasiemas moujHocmpb —1500 Bm.
Koauuecmso Bbl60poB — 14.

Koauuecmso mukcepos — 3.

Konmetinepos — 1(koge 3epra)+3.

AOKymenmayus HA PycCKOM sa3blKe. Pycuguuyu-
poBanHBLU gucnael.

IloBbluleHHAA BAHGAAOYCMOUYUBOCHID.

Au3sailin — coBpeMmenHbll, uBem — cepebpucmo-
cunud.

Yacmoma o06cAy)KUBAHUA B HegeAlo — 3.

Koauuecmo asmomamoB Ha onepamopa — 20.

Ars cemu u3 20 aBmomamos, ueaoBeK — 1, 3apa-
bomnas naama B rog — 1x500x12=6000.

T'apanmudiinetli cpok — 1 rog.

Cmoumocmp nOCMrapaHmMuliHOIo OOCAyKUBa-

HUSl B CYMMe C 3aNYACmsMU B cpegHeM B rog — 600.
EguHnoBpemeHnHble BAOXEHUA B 3AaKynKy, Ha-

cmpolky 20 asmomamos —6440x20=128800.
3ampambl HaQ 3KCNAYQMAayulo B mevenue 5 Aem:

6000x5+(4x600)* 20=78000.
Uroro 3a nars Aet — 206 800 Espo.

CyMMapHbie 3aTpaThl Ha HOKYNKY M 3KCOAYya-
Tanuio 20 aBTOMATOB B TEYEHHNE 5 A€T COCTaBSIT:

Kikko ES6 (npousBogcmpo ¢upma Necta)(3ep-
Ho) 141300 eBpo.

Bianchi BVM971(3epHo uau nopouok)163800
eBpoCity MzE (Azkoyen) (koge B 3eprax) 126000 eBpo.

SAECO GROUP 500 new (3epro) 206800 eBpo.

Takum 06pa3om, omuemauBO BUGHO, YMO Kayiec-
MBEHHOE CONPOBOXKJEHUE NO3BOALEM YCNEulHo pa-
bomamp u 3apadbampiBAmMb GOATUE TOghl.

[ ]
3aTpatbl Ha co3paHue 1 akcnnyatauuto cetu U3 20 kogelHbIX aBToMaToB
(3epHoBoii koche) no rogam

200000

180000

1600001 Kikko ES6
Bianchi BVM971

140000 - City MzE
SAECO GROUP 500 new

120000

100000

80000 — - ‘ ' — Cpok aKcnnyatauum, net
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SVM 6111N Discovery

Mogeaell aBmomMamoB HA PACMBOPUMOM Koge
3HAQUUMEAbHO OOAbULe, HeM 3ePHOBBIX; K COMKAAEHUIO,
Mbl He UMeeM aHHbIX NO PAJY aBMOMQMOB, HANPU-
mep no TA «Cleo» om komnaruu «3Kcnpeccnpog-
cepBUC», HO XeAqouwjue BNOAHE MOIym BOCNOAb30-
BAMbCA NPEJAOKEHHbIMU KpumepusaMu U pacuiu-
pumb CnUCOK CPABHUBAEMOro 000PYqOBAHUA.

Hmak.

1. Venson - Samsung SVM 6111N

Cmoumocmb aBmomama 6e3 nAamesxHol cucme-
mbl — 2700 eBpo.

Cmoumocmpb naamexHOU cucmeMbl (Kyniopon-
puemHuk Kopetickoro npouszsogcmsa)— 210 espo.

Bmewaem go 600 cmakaHOB, MOXem NOGKAIO-
yameCa K MAruCmpaibHOMY BOGOCHAOXEHUIO (3mo
gONOAHUMEAbHAs ONuus).

Emxocmb gast Bogbt — 60 AumpoB, nompebasiemas
mMowHocmyb 1200 Bm.

Hem @ynxuyuili aBmonpompiBKU, He CHUMAEMmCs
cmamucmuKa Ha BHeWHUe Hocumeau. Ecmsb (B Kaue-
cmBe gONOAHUMEeAbHOU ONYUU) BO3MOXHOCIb NOAY-
yeHus coobuienull 06 apapulinbix COOBIMUSAX, CMOU-
mocmb — 0KoA0 200 eBpo.

Hacmpoiika 060pygoBanus Nno XeAqHUl NOKY-
nameas cmoum 85 eBpo.

Ecmb goKyMeHmMAauus Ha PyCCKOM S3blKe.

IporpammupoBanue — ¢ nyAbma apmomamd.

Sagoma BVM9I51 IN

L ‘l

Kikko17 Azkoyen

Au3salin — ycmapeBwull.

Banganroycmoiiuus.

Yacmoma 00CAyKUBAHUA B HegeAlo — 4.

KoauuecmBo apmomamoB Ha onepamopa — 10
{onepamop npoBogum MHOIG BPEeMEHU Yy KWKgOoro
aBpmomama B CBs3U C He0OXOgUMOCMbIO NPOBEPOK
pabomocnocobHOCMU U yCMPAHEHUEM MEAKUX Heno-
AQGOK, CAOXKHBIM NEpenporpaMMupoBaHUEM ABMO-
mama).
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Aas cemu u3 20 asmomamos nompebyemcs one-
pamopoB — 2, 3apabomnas naama B Tog
500x2x12=12000.

T'apanmutinmiti cpok — 1,5 roga.

Ycayru no nocmrapanmuiiHomy 0OCAY>KUBQHUIO
He oka3blBaiomcs. l[IpegnoaoxumerbHas cmou-
MOCmb 3QNACHBIX 4acmel, peMOHmMHbIX pabom, ¢
yuemom mpaHCNOPMHbIX PACXOGOB OPUEHMUPOBOY-
HO MO)Kem cocmaBumb B cpegHeM B rog — 800 eBpo.

EguHoBpemeHHble BAOKENHUSA B 3aKYNKY, HAaCmpou-
Ky 20 apmomamos — (2700+210+85) x20=59900.

3ampambl Ha 3KCNAYQmMAuuio B mevieHue 5 Aem:
12000x5+ (3,5x800)*20=116000.

Htoro 3a nars AeT — 175 900 eBpo.

2. Discovery (BeHpo)

Cmoumocmb aBmomMama ¢ NAGMEXHOU cucmemol
— 3900 eBpo.

Bmewaem go 700 cmakaHOB, nOgkAlOuQemcs K
MarucmpaabHOMY BOGOCHAOXEHUIO.

INompebasemaa moujrocms 2500 Bm.

Hem ¢ynkyuu aBmoOnpoOMbIBKU, MOXem CHU-
MamMbCA CMAMUCMUKA HA BHEUWIHUE HOCUMeAU.

Ecmb gokyMeRmauus Ha pyCCKOM s13bIKe.

Ausaiin — «Ha AroOumeAs».

Hacmoma 06CAyXKUBAHUA B HEgeAI — 5.

KoauuecmBo aBmomamoB Ha onepamopa -10.

Arsa cemu u3 20 aBmomamoB, 4eAOBeK — 2, 3apa-
6omnas naama B rog — 2x500x12=12000.

T'apanmutnblti cpok — 1 rog.

Cmoumocmb NOCMrapaHmMuiHOro OOCAYXUBQ-
HUS B CyMMe C 3an4acmsaMmu B cpegHeM B rog - 550.

EguHoBpeMeHHble BAOXKEHUSl B 3QKYyNKy, HaA-
cmpoiky 20 amomamos — 3900x20=78000.

3ampambl HQ IKCNAYAMAYUIO0 B MeYenue 5 Aem:
12000x5+ (4x550)*20=104000.

Hroro 3a nare AeT — 182 000 espo.

3. Sagoma (Rheavendors)

Cmoumocmps aBmomama ¢ NAGMEXHOU cucme-
moti — 4120 eBpo.

Bmeuwjaem go 400 cmakaHOB, NOGKAIONAEMCsl K
MArucmparbHOMY BOGOCHAOKEHUIO.

Emkocmb gas Bogbl — 20 AumpoB, nompebasemas
MouwHocmb — 1700 Bm.

Ecmbp ¢pynkuyus aBmonpombIBKU.

3 mukcepa (He na Kaxghlll npogyKm).

Ecmp gokymenmauus Ha PyCCKOM A3bIKE U meX-
HU4ecKas Noggepixka.

Cucmema Rhea Flash MrHOBEHHOro cHAMUA cma-
Mmucmuku U nepenporpaMmMmupoBanUs apmomama.

Ausalin — coBpeMeHHbl.

Yacmoma 0O0CAYKUBAHUA B HEJEAIO — 5,

KoauuecmBo aBmomamoB na onepamopa -12.

Aast cemu u3 20 aBmomamos, ueaoBex — 1,9; 3a-
pabomnas naama B rog — 1,9x500x12=11400.
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T'apanmuiinplil cpok — 1 rog.

Cmoumocmb nocmrapaHmMuiHoOro o0OCAyXuBQ-
HUS B CyMMe C 3an4acmsamu B cpegHeM B rog - 600.

EguHoBpemeHHble BAOXKEHUS B 3QKyNnKy, Ha-
cmpouky 20 asmomamos —4120x20=82400.

3ampampel HA 3KCNAYQMAUUX0 B medeHue 5 cem:
11400x5+ (4x600)* 20=105000.

Hroro 3a nate AeT — 187 400 eBpo.

4. Bianchi BVM951 IN

Cmoumocmb apmomMama B KOMNAEKME C NAQ-
mexHoll cucmemoll — 3475 espo.

Cmoumocmb naamexXHoU cucmembl — 0KOAO 905
eBpo.

Bmeuiaem go 500 cmakaHOB, MOXem NOGKAIO-
4ambCsA K MAriCmparbHOMY BOGOCHQOXERUIO (3mo
gONOAHUMEeAbHAsA ONUUS).

ABmonomnoe BogocHaOxeHue (emkocmbro 20 Au-
mpoB), CHUMAemca CmamucCmuKd HA BHEWHUE HOCU-
meau (HOoymoOyk), nompebasemas mowHocmb —1400
Bm. KoauuecmBo KOHmMeUHEPOB - 6.

Ecmb (pyHKUUA aBMONPOMbBIBKUL

OmcymcmByem QGOKyMeHMAauus HA PYCCKOM
S3bLKe.

Au3aln — coBpeMeHHbl,

Yacmoma oOcAy>KUBQHUSA B HEgeAlo — 4.

Koauuecmso asmomamos Ha onepamopa — 10.

Ars cemu u3 20 aBmomamoB, 4eA0BeK — 2, 3apa-
6omHas naama B rog — 2x500x12=12000.

T'apanmuinbit cpoxk — 1 rog.

Cmoumocmp nOoCMrapaHmMUuiiHOro 00CAyXuBa-
HUSL B CyMMe C 3an4acmsamu B cpegHeM B roqg - 400.

EgunoBpemeHHble BAOXKEHUSI B 3QKyNKYy, HQ-
cmpoltiky 20 asmomamos — 3475x20=69500.

3ampambl Ha SKCNAYQMAyUIo B mevenue 5 Aem:
12000x5+ (4x400)*20=92000.

Uroro 3a nare Aet — 161 500 eBpo.

5. Kikko 17 (mpousBoacTBO puipma Necta)

Cmoumocmpb aBmomama 6e3 NAaGmeXHol cucme-
mbl — 3000 eBpo.

Cmoumocmb NAGMEXHOU cucmembl — OKOAO
1165 eBpo.

Bmewaem go 500 cmaxkaHOB, MOXem NOGKAO-
4ambCsl K MAruCmMpaArbHOMY BOGOCHAOXeHUuo (3mo
GONOAHUIMEABHAA ONUUA).

Emxocmpb gast Bogbt — 20 AumpoB, nompebaaemasn
mounocmsp 1800 Bm.

Ecmb ¢yRKyuAs aBmonpombiBKU, CHUMAEmMCcs
cmamucmuKkd Ha BHeulHue Hocumeau. Ecmb B kaue-
cmBe gONOAHUMEABHOU ONUUU BO3MOXHOCMb NOAY-
yeHus cooowenull 06 aBapulinblX cOOBIMUAX, CMOU-
mocmb — 0Koao 200 eBpo.

Hacmpotika 060pygoBarUs NO KEAQHUKX NOKY-
nameas cmoum 85 eBpo, HO 3mMO 3aBUCUIM OM KOMNA-
HUU-NPOgaBua, Moxem OblmMb U 6€CNAAMHO.



3aTtpaTthl Ha 3aKyrKy 1 SKChyaTauuio TOprosbiX aBTOMaToB
(pacTBOpMMBIN KOGE) NO rogam
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Cpok skcnnyarauuvu, net

OmcymcmByem QOKyMeHmMauus HA PYCCKOM
SA3bIKE Y HEKOMOPbIX NDOGABUOB.

Ausalin — Ha Alobumenst, ypem — cepblll, MOXem
Obimb cAaO0 3aMemen.

Hacmoma 06CAY)KUBAHUS B HegeAlo — 4.

KoauuwecmBo aBmomamoB Ha onepamopa — 20.

Aars cemu u3 20 aBmomamoB, ueAoBeK — 1, 3apa-
6omnuas naama B rog — 1x500x12=6000.

T'apanmutinktili cpok — 1 rog.

Cmoumocmp NOCMIrapaHmMuUHOro OOCAYXUBQ-
HUs B CyMMe C 3an4iacmsaMu B cpegHeM B rog - 300.

EquHoBpeMeHHble BAOXKEHUA B 3AKyNKy, HA-
cmpouky 20 asmomamos — (3000+1165)x20=83300.

3ampambl Ha SKCnAyamayuio B mevenue 5 aem:
6000x5+ (4x300)* 20=54000.

HUTtoro 3a nares Aet — 137 300 eBpo.

6. City Mzl (Azkoyen)

Cmoumocms aBmomama 6e3 naamexHou cucme-
mbl — 3200 eBpo.

Cmoumocmp nramexHoU cucmembl — OKOAO 620
€Bpo.

Bmewjaem go 500 cmakanos.

TNogxaouaemea K mMaruCmparbHOMY BOGOCHQO-
JKeHUIO UAU GBMOHOMHOMY (eMKocmb 20 Aumpos,
BO3MOJXXHO pacwiupernue go 40 aumpos).

Iompebasemas mowHocms — 1800 Bm.

KoauuecmBo Bbi6opoB — 16, npecesekyuu — 4.

KoauvecmBo mukcepos — 4.

Koauuecmso konmetinepos — 5 (gas pacmBopu-
MbIX npogykmos)+ 1{caxap).

CrHuMaemcs cmamucmuka Ha BHEWHUE Hocume-
AU (HOym6yK), nporpammupoBaHUe aBmoMama npo-
u3BOGUMCS C NOMOWbI0 HOYyMOYKA.

Ecmb onuusi gucmaHyuoOHHOIO ynpaBAeHUs Ha-
cmpolKaMu aBMOMQMA, CHSAMUSl NOAHOU CIMAMmuc-
MmuKu, HACmMpoUKuU yeH ¢ nomoulbio Kanara GSM.

Ecmb ¢hyHKyUsL aBMONPOMbBIBKU.

AoKymenmauus Ha pycckom A3bike. Pycuguyu-
pPOBAHHBLL gucnael.

TToBriwieRHaA BARGAAOYCMOUYUBOCID.

Hacmpotika no 3anpocy KaAueHmoB, oOyueHue,
KOHCYAbMAUUU - OECNACMHO

Ausalin — coBpeMeHHbll, CEHCOPHble KHONKU,
uBem - cuHul(cmaHgapm), BO3MOXHA OKPACKQA B AIO-
ool ysem gas napmuu om 50 wmyk.

Yacmoma 06CAyKUBAHUA B HEgeAIlO — 4.

KoauuecmBo aBmomamoB Ha onepamopa - 20.

Arst cemu u3 20 aBmomamos, 4eaoBek — 1, 3apa-
bomHas naama B rog — 1x500x12=6000.

T'apanmutinstill cpok — 2 roga.

Cmoumocmp nocmrapaHmMuiHoOro OOCAyXuBa-
HUS B CyMMe C 3anyacmsimMu B cpegHeMm B rog - 200.

EgunoBpemeHnHble BAOXKEHUSI B 3QKYyNKy, Ha-
cmpotky 20 amomamos — (3200+620)x20=76400.

3ampampel HA 3KCRAYQMAUUIO B MmeueHue 5 Aem:
6000x5+ (3x200)*20=42000.

Hroro 3a nate et — 118 400 eBpo.

CyMMapHbie 3aTpaThl Ha ITOKYIIKY M SKCIIAYya-
Tanuio 20 aBTOMaTOB B TEYEHHUE 53 A€T COCTABSIT:

Samsung SVM 6111N — 175 900 eBpo.

Discovery (Bengo) — 182 000 eBpo.

Sagoma (Reavendors) — 87 400 eBpo.

Bianchi BVM951 IN 161 — 500 espo.

Kikko I7 (Necta)137 — 300 eBpo.

City Mzl (Azkoyen) — 118 400 eBpo.

VENDING BUSINESS, 2005/#5

>33



34 -

City Mzl (Azkoyen) {pacTB)
200

Sagoma (Reavendors)(pacTs)

SAECO GROUP 500 new (3epHo)

Discovery (Bengno) (pacrs)

Samsung SVM 6111N (pacTs) |

(3epHo)

Kikko 17 (Necta) (pacrs)

Kikko ES6 (3epHo)

Bianchi BVM 951 IN (pacTs)

Bianchi BVM971 (3epHo)

T]3aTpaThl C YHETOM 3KCMUyaTaLUMOHHbBIX PACXOAO0B B TeyeHue 5 net

; CTOMMOCTb o6opy,u,OBava

Auarpamma gast NOPOWKOBLIX ABMOMAMOB NOKA-
3blBAeM — 3aNAQMUB MEHbWE HA cmapme, COBCEM He
obs3ameAbHO Bbl noayuume 60Aee BbIrOgHbIE BAOXKE-
HUA 3Q NEepuUog B nAmMb Aem.

boaree moro, cpaBrUBasA CyMMapHble BAOXKEHUSA
3a nAmMuAemMHUl Nepuog gas BCeX MunoB aBmMoma-
MOB, MOXHO 3aMemump, YN0 HEKOMOPhle MAWUHBI,
pabomaloujue HA pacmBOPUMOM Koghe, morym obou-
much gopoxe, ueM psig 36 PHOBbBIX.

Ha guarpamme 3 HArAsigRO NpegecmaBAE€HO COOM-
HouwleHUe NePBOHAYAABHBIX 3ampam U 3ampam Ha
nepuog B nsamb Aem.

Heobxogumo ommemumb, 4mo B CBOel OUEHKe
Mbl HEe yHUMBbIBAAU CAEgYIOUjU€e BUGbl 3amMpam:

- OOCAyXUuBaHUE aBMOMPAHCNOpMA

- 3aKynKa UHrpegqueHmosB

Do, exean 5 3hasR 4TO Tht ToALKO Xpath agopofa’

- Cogepxxanue oguca u ckaaga.

- Pexaama.

Omo CBA3QHO C MeM, YMO GAHHblE 3aAMpPambl
NPUMEepPHO PABHbL GASL PA3AUYHBIX ABIMOMANOB OgHO-
ro muna — NOPOULOK UAU 3€PDHO.

AQHHblE, HO OCHOBE KOMOPbIX T'OMOBUACA 3MOm
0630p, B3s1Mbl U3 OMKPbIMbIX NyOAUKQU UL U ONPOCOB
npegcmapumeneti KOMNAHUU-ONePamopoB.

TIlonumasi, ymo Hekomopsle uyuppbl MOrym Bbl-
3BaMb BO3PAXEHUS Y HAUIUX KOAAET — NOCIMABUUKOB
obopygoBaHus, Mbl npuraalaeM Bcex K obcyxge-
HUIO U NoAQraeM, 4mo yiem MHeHuUl gpyrux yiacm-
HUKOB DbIHKG NO3BOAUM NOAYHUMb MAKCUMQABHO
00BbeKMUBHYI0 KAPMUHY, KAK No 000pygoBaHUIO,
MQAK U NO CEPBUCHBIM YCAYTAM.

e
0%

l% oan | kmew You've 30‘(? ho‘Hng +o pay the expenses But muck!
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17 aBrycra B.J1. MaABIIIKOB - MUHHCTP IIpa-
BHUTEABCTBA MOCKBBI, PYKOBOAUTEADb Aemap-
TaMeHTa NOTPEOUTEABCKOrO PhIHKA U YCAYT M
€ro 3aMeCTHTEAH II0 AenapTaMeHTy -
B.A. BapgoaomeeBa u A.M. KoueTKoB nipoBe-
AH IIpecc-KOH(ePeHIHo, NOCBSIeHHYIO Io-
TOBHOCTH K HOBOMY yueOHOMY ropy. Peusn
1IAQ, B TOM YHCA€, O HOBBIX TEHACHIMSX B OP-
raHM3aIUU MUTAHUS B CTOAHMYHBIX IIKOAAX.

B Mockse 1500 uikoa, rge obyuairomcs noumu 1,3
MAH yHQUUXCS, U KWKGbL rog NpegycMampuBaemcst
OMKpbIMUE HOBBIX WKOA U KANUMAABbHbIU DPEMOHM
cmapsix. I'Tumanue opranu3osano B 1049 uwikoaax.

Omobop npegnpusimull 06CAY>KUBANHUS U, ecmecm-
BEHHO, NUWEBbIX, KOMOPble CerogHs NOCMABASIOM
3HAYUMEAbHOE KOAUYEeCMBO MOAOUHOU U BCEBO3MOX-
HoU gpyrol npogykyuu B (hacOBAHHOM Buge, NPOXO-
gum Ha KOHKypcHol ocHoBe. [Ipuopumem omgaemcs
meM, Ko He MOAbKO yKe pabomaem, HO U CBOK pa-
bomy copepuwiencmByem (BUMAMUHU3QUUA NPOJYK-
moB, MeAKaa pacgacoBka). EcmecmBenno, u ueHa
NPOGyKMOB UMeem 3HAHEHUe.

B Mockse 6becnaamHo 3aBMPAKaom BCe yuauuecs
¢ 1 no 4-u kaacc - 170 meic. gemetl. Kpome smoro, 274
mplc. gemel U3 MHOTOEeMHbIX U COYUAABHO He3auwu-
WEHHBIX cemell NOAyHaiom 0eCnAQMHOE BYXpa30Boe
numaxue - 3aBmpak u obeq - Ha 56 pyo. He Bce peru-
OHbl MOrym cebe makoe No3BoAums, HO MockBa Beige-
Afem 3HaHUMeALHblE CPegCMBA HA NUMAHUE WKOAb-
HUKOB, U K@WKgblU 0§ OHU YBEAUHUBQIOMCS: B NPO-
WAOM rogy ObIAO BblgeAeHO 2,4 mapg py0., B 3moM -
0KOAO 3 MADg. 3aBmpak bygem cmoums 18 py0., obeg
- 38 py®.

TI'opog 6orameem, Haceaenue moxxe, pogumeAau ga-
0 C KAWKGbIM I'OGOM BCe DOAbULE CBOUM gemsiM geHer,
KOmMopble MOXHO nompamumb B
WIKOALHOM Oyheme uAu CMOAOBOLL
Jmo nospoasiem pasHoob6pazumb | .
nuuwly u npaBUAbHO OPraHU30BAMb ’
cucmemy nNUIMAHUA. . !

Heckoabko aem nogpsag Bregpsi- -
10MCA HOBble (hopMbl OOCAYKUBAHUSA
yuauwjuxcs. B amom rogy B 989 wiko-
AQxX 6ygem opraHu30BAHO NUMAHUE s
no muiy WBegckoro cmoad. 60 wxoa |
obcayxusaemcs no muny 60pmoBo-
ro NUIMQHUA - MAM, Fge Hem CIMOAO-
BbIX, AUWb NPOCHMeHbKUe nomeuje-

HUA gas 6ygpema. B 451 wikore yuaujuecs npogoaxa-
10m nuUMambCs N0 MPAGUUUOHHOU CXeMme - OgUH Bd-
puanm mMeHw. B 559 wikoArax ycmaHOBAEHb! MOPIOBble
aBmomambl: B HUX peOeHOK MOXXen, He CMos B oyepe-
gu, B3amb OYAOUKY UAU NONUMb, ACCOPMUMEHM B AB-
momamax - go 80 naumeHnosanul. OpraHu3yHOMCs
MUHU-Kage, 0COOEHHO B WKOAAX, Ige NO3BOASIIOM NAO-
uiagu, 6apnble cmoUku, ¢umobappl, BUIMAMUHHbIE
6aprei. B 50 wikoaax 060pygoBaHbl pa3gauu gas cmap-
WEKAACCHUKOB omgeAbHO om Mmaiblwel. Ewe ogra
HOBUHKQ - UHMEPHeM-Kape B WKOAAX: CIMAPULEKAUC-
CHUKU, OCOOeHHO XXUuBywjue nNoOAU30CMU, WUPOKO
3INUM NOAB3YIOMCA, NOMOMY WO 1O CPABHEHUIO C I'0-
POJCKUMU UHMepHem-Kage yeHbl Ha NOPSGOK HIDKE.
AAsl MOCKOBCKUX npegnpusamuil-npousBogume-
Aell, npuieM He MOABKO rOCygapCmMBEHHbIX, HO U 4a-
CMHKIX, yiacmue B CHAOXeHUU rOPOgCKUX WKOA Nu-
manuem - OuU3HeC, NOCMOSHHBLU 3AKA3, U OHU Cephe3-
HO bopromcs 3a 9mo npaso. 3asBOK NOCMYNUAO NO-
pAagka 180, omobpano 128 nocmaBujukoB. Ka3saroch
Obl, y Bcex npegnpusmull YCAOBUSL PABHbLE, A KINO-
mo Bgpyr npegaaraem Ha 20 koneek geweBae. B mac-
wmabax ropoga Haberaem... AKINYQAbHBIM ABASAEINCA
u guemuueckoe numaunue. B 245 wkoaax ecmb geHb
3gopoBbs, B 80 - cneuyuaibHble NPOrpamMmsl 3gopo-
BbA. B smux wikoAax numaHue 6ygem opraHu30BaH-
HO Ha ocHoBe guembl Ne 15, komo-

‘ past COrAQCOBANHA C OPIaQHAMU 3gpa-
BooxpaHeRrus, Mncmumymom nu-

manus, AenapmameHmoM 3gpaBoo-

XpaHeHusA. 3agaua CcoOCMOAAQ B

mom, umoobnpl ega OblAQ WAgAWAA,

HO BKYCHGA U NPUBAEKAMEAbHAS -

‘ gemu, KGK U3BECMHO, NPUBEPEJHI.

Ilo mamepuaaam razemst "Bce o
MOAOKE, CBhIpE #W MOPO>KEHOM',
asrycm, Ne8/2005. domo -
Automated Services,
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(Benpunr B Ileparorm4yeCcKoM YHHBEPCHUTETE

r.Aory)

Koppecnongenm xypraaa nocemua HayuoHaAb-
HBIU negaroruveckull yHusepcumem Asry u noge-
AUACA CBOUMU BNEeYAMAEHUAMU OM NOCMAHOBKU dB-
momamu3upoBAHHOU MoproBau B 3mom BY3e.

YHuBepcumem cuu-
maemcss  HeOOALWUM.
3geck HQ geHb noceuje-
Hua B 77 rpynnax 12 ¢a-
KyAbmemoB 00y4aA0Ch
2682 cmygenma. Ilome-
weHus He CAUWKOM Npo-
CMOPHBLL, 4MO Nodyx)ga-
em ucnoAb30BQmMb UX C
MAKCUMAaAbHOU 3(hgek-
muBHocmblo.  Tlaanu-
POBKQ MAK OpPraHu3oBa-
HQ, 4mo, HecMomps Hd
OMHOCUMEeAbHYIO0 mec-
Homy, 3gech YGOOHO pa-
bomamb U KOMMPOPMHO
Haxogumbcs. Onpege-
AEHHYIO DOAb 3geCh Uur-
parom moproBbie aBMO-
mamsl.

VENDING BUSINESS, 2005/#5

Tepputopus AlMY. Ha 3agHem nnave - 3gaHune 6nbauoreku
DUE territory. In the background - the library

Education)

ty of education and shares

with the readers.

ABTOMATbLI B 6ubGIMOTEKE, e MHOIMo Yyutarenes u,
COOTBETCTBEHHO, BbICOKAs NpoxoanMocTb
Vending machines in the library.

A lot of readers means a pledge of demand

(Vending at Daegu National University of

The magazine reporter has visited Daegy universi-

his impressions concern-

ing automatic merchandising arrangement there

The university 1is
considered to be a
rather small one. At the
day of the visit 2682
students were study-
ing in its 7¥ groups at
12 faculties. Its premis-
es are not very spa-
cious, and it urges to
use them with maxi-
mum efficiency. The
lay-out is designed in
such a way, that it is
comfortable to stay
and work here, despite
the modest space
available. A certain
positive role is played
here by the vending
machines.



Bcero na meppumopuu YHuBep-
cumema ycmaHOBA€HO 15 aBmo-
mamos. [lpu ux paccmaHOBKe
NPUHUMOAOCh BO BHUMQHUE U
ygobcmBo cmygeHmoB, U KOMMep-
yecKue cooOpaXxeHus, 4mo, B 00-
ujeM, He JOAKHO NPOMUBOPEN UMb
gpyr gpyry.

Ognum u3 camblx "X0goBbIX"
mecm aBAasgemcs gopora B bubauo-
meky. B camotl bubruomexe ycma-
HOBAEHO 4 aBmomama gasi npoga-
KU HOQNUMKOB B OQHKAX U B pO3-
AUB. 2 aBMOMamMa yCIMAHOBAEHb! B
XygoxxecmBeHHOU cmyqgul, 2 - ne-
peg AeKUUOHHBIM 3GAOM.

Ymoobrt yBeauiums 06B€M NPO-
gax, onepamop cmpemMumcs nog-

gepxuBamp pa3Hoobpasue mopapd

KQK NO acCopmuMenmy, max u
B UEeHOBOM Bblpaxenuu. ba-
HOYHble HQNUMKU CMOAMmM om
40 go 60 yenmos, Koge B po3-
AuB - 15-20 yenmoB 3a nop-
yuro. 3a 10 rem yensl Ha Koge
HE U3MEHUAUCh, Ymo Cnocoo-
cmByem ero NONyAapHoOCcmUu y
cmygeRmoB. B cpeguem obbe- ‘
Mbl NPOGAX NPOXAQAGUMEAb-
HBIX HAQNUMKOB U Kothe npu- ‘
MEpHO OQGUHQKOBbl, XOmMs UX
COOMHOUIEHUEe 3aBucCum om
BpeMeHU roga (Aemom 06bem npo-
gaX NpoxAQgUMEAbHBIX Hanum-
KOB Bo3pacmaem).

Ob6bemM npogaX HANUMKOB -
3MO U NoKa3ameAb peHmabeAbHO-
cmu 6u3Heca, U Xapakmepucmukd
NPUBAEKAMEABHOCINU ~ HANUMKA
KaK moBapa. B uearom pearusayus
MOBAPOB U YCAYT cpegu CMmygeH-
MOB - 3MO XOpoWwas PeKAAMHAs
aKyus, u Hy>KHO cnocob6cmBoBamb
NOBBIWEHUIO ee 3(hekmuBHOCMU.
Aast smoro Heobxogumo obecneyu-
Bamp HagexHocmb pabombl aB-
momamoB, noggepXuBamb UX
HagAeXawee CAHUMAPHOE COCMOo-
snue. B ynuBepcumeme npunsma
cucmema nNAGHOBO-Npegynpeqgu-
MeAbLHOro Konmpoas. Hezapucumo
om o6bema OOCAYXUBQHUSA, Om
npoxogumocmu, NepcoHar 00Xo-
gum aBmoMamsbl gsa pa3a B geHb.
Yacmo npoBogsmcs npoguirak-
muueckue pabombl NO OHUCMKE
aBmoMamoB U3Hympu, obecne4u-

ABTOMaThI, cTOSLWME nepes
NIEKLMOHHBIMY ayaANTOPNSIMUN
Before the lecture-rooms

Kum En Yen
BHUMATE/IbHO U
rpamMoTHo
obcayxunBaer
aBTOMarThl, 470
cnocoberByeTt s
yBeJINYEHMNIO NPpoaax
Kim Yon Chel. His
attentive and careful
service helps to
increase sales

. ABTOMATbI, YCTAHOBAEHHbLIE
B XyOOXECTBEHHOM oTaese
In the Art Department

The total number of VM
installed here is 15. Both the stu-
dents’ comfort and the commercial
considerations were taken into
account; speaking generally, the
two approaches are not to contra-
dict each other. One of the most
popular routes is the road leading
to the library. As for the library, 4
machines to sell drinks in cans or
in cups are mounted there. 2
machines can be seen at the art
studio, and 2 - in front of the lec-
ture hall.

In order to increase the sales, the
operator tries to maintain the
diversity of goods being sold both
in their kinds and in their prices.
The canned drinks usually cost
from 40 to 60 cents, and the coffee
from 15 to 20 cents per cup. The

coffee prices have not been changed
during the last 10 years, and that
makes for its popularity among the
students. Average sales of coffee and
cold drinks are roughly equal,
though the exact ratio

depends on the season (in

summer the sales of the

cold drinks grow usually).

The sales of the drinks

are the measure of the

business profitability and,

at the same time, they
characterize the attrac-

tiveness of the drink as a

good. In general selling of

the goods to the students

is a good promotion

action, hence one should

act to increase Iits
efficiency. To do this
it is necessary to pro-
vide for the reliable
work of VM and to
maintain their
hygienic state prop-
er. At the university a
system of planned
and preventive con-
trol is established. In
accordance with it
the staff inspects the
machines twice a
day, and the sched-
ule doesn’t depend
upon the number of
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lMomumo
HeobxoanmMoro
exenHeBHOro
obxoaa, NnpucyTCcTBue
obcnyxusamoujero
nepcoHana
Heobxoaumo B ciyyae

ABTOMATHI, cTOSILME
nepen nekynoHHbIMM
ayantopusimm
Before the lecture-
rooms

B xapkyto noroay cnpoc Ha HanuTku N3
6aHOK ropasfo Bbilie, Mo3TOMy

B rnpoaxe rnocTossHHO UMeKTCs
pa3Hoobpa3Hble geweBble HannuTku
(POCARI SWEAT - Toprosasi Mmapka
Hanurtka)

Hot weather stimulates demand for

3KCTPEHHbIX CUTyaymnii
In addition to daily
rounds, staff visits
become necessary in
urgent cases

Baemcs yxog u npubopka cHapyxu. Ilepuoguueckuil
KORIMPOAL CHUWXaem BeposmHOCMb BAHJAAU3MA U
msuKecmp ero nocAegcmsaul, a maxxe NOBbIUAEm
npuBAekameAbHOCMbL 000PYgOBAHUSL C MOYKU 3pe-
Husi nompebumeaell.

Ilo mamepuaram xyprara Vending Machine (Pe-
cnybauka Kopest), 2005 r., Ne).

38 VENDING BUSINESS, 20u4/#4

canned drinks, that is why various chips
drinks are always offered (POCARI SWEAT
is a drink trade mark)

sales etc. The machines are cleaned both from inside
and outside regularly. The regular control lowers the
probability of vandalism and the graveness of its con-
sequences. It also makes the equipment look more
attractive for the customer.

Based upon the materials of Vending Machine
magazine (Rep. of Korea), 2005, Ne 5.
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Hlecmpb Aem - no AIOOBIM MEPKAM goC-
MAmMOoOYHbLU CPOK gAst moro, ymooObl Bbl-
Hecmu Bepgukm O XU3HECNOCOOHOCMU
¢dupmbl. Umo 3Hauuau smu rogbl gas
00O "CUBA-BenpuHT", pacckasblBaem
reHepaAbHbIA AMpeKTOp KomnaHuu Eka-
TepuHa CMUpHOBa.

Exarepuna BsiuecraBOBHa, A€A, KOHEYHO, MHO-
ro, HO AaBaiiTe Ha MUHYTKY OCTaHOBUMCS M OTASI-
HeMCS: YeM 3TH IIeCTh A€T ObIAM AAS KOMIIaHHH,
KaKue BHIBOABI MOJKHO CA€AQTh CETOAHS?

Ecau B gByX CAOBQX, MO CETOGHA HAM NPUSIMHO Or-
ASIHYyMbCSl HA3AQG U KOHCMAMUPOBAMb, HAULA KOMIIA-
HUs pacmem, pA3BUBAEMCSi, KpenHem.

A c yero HaymHaAM?

Hauuraau, xak noaroxeHo, ¢ owubok. B 1999 rogy
Mbl 3QKynuAu CBou nepsble |3 KogelHnblx aBmoma-
MOB, U NOCMeNneHHO CMAAU NOHUMAMb, KaKue owub-
KU COBEpUIUAU NPU 3AKYIKe.

HNuTepecHo, Kakne?

IMepBas owubka - 4mo, NbBUMAACH COKOHOMUMb,
Mbl KyNUAU GBMOMAMmbl C HEGOCMAMOYUHOU GASL NOKY-
nameasa naamexHou cucmeMmou. Hawu apmomamal
OBLAU OCHAU[eHbl MOABKO MOHEMONPUEMHUKOM, NpuU-
uyeM 6e3 (pyHKuuU Bhgauu Cgavu, Ymo 3HAUUMeAbHO
YMEHBLULAAO NPOJAXKU - B€gh He Y KAXXJoro B Kapma-
He Moxem oka3zambcst 10 - 15 pybaeti meaousto. O
BmMopol owubke CMaio ICHO MOABKO MOrga, Korga
Mbl HauaAu pabomamse C ABMOMAMAMU, NPUrOMAB-
AUBQHOWUMU KOhe U3 HaAMypaAbHOTO 3epHA. AeAo B
moM, Ymo CHQUAAQ, NOCMOMPEB U U3Yy4UB HA MOmM
momenm BeHguHT B Poccuu, mbl (Kak u Bce) 3akynu-
AU @BMOMAmMbl Al NPUrOMOBAEHUS HANUMKOB U3
pacmBopumoro koge. Tak Bom, KOrga mbl 3aKynuau
3epHOBble aBMOMAmbl U HQUAAU UX YCMAHABAUBAMb
Ha Mecma "pacmBopumbix’, MO B HEKOMOPbIX MeC-
max Npogaxu yBeAUYUAUCh B uemblpe pasza! Equn-
CMBEHHOe, YMO HA NEePBOHAYAALHOM 2mane Mbl cge-
AQAU NPABUABHO, MAK 9MO MO, 1MO 3AKyNUAU aBMO-
mambl umaabsiHCKOU ¢pupmbl Necta.

A noyemy BbIOOD naA nMeHHO Ha Necta?

Ml nOropopuAu ¢ KPynHbIMU UMAABSIHCKUMU ONepa-
mopamu, U OHU BCe B OGUH I'OAOC CKa3aau: moabko Necta.
A x034uH ogHOU U3 KpynHeuwux BeHJUHIOBbIX KOMNA-
null Mmaauu Beipazuacst mak: " Ecau Bl xomume 3apa-
6ambams, mo nokynatime Necta, echu xomume pabo-
mamp, Mo MOXeme NOKyNamsb BCE, MO YrogHO" .

A B yem npeumymiecTBa Necta?

Bo-nepsrix, smo - nagexnocms. [NTonumaeme,
moproBulll apmomam goaxeH pabomamsb 6e3 c6oen
om OOCAYXUBGHUSA §O OOCAY>KUBQHUSA - NPUHSAA ON-
Aamy, NpuromoBUA U Bblgaa ranumok. Ecau aBmo-
mam HQUUHAem gapamse cOOU, MO 3MO AUWHUE pAC-

L\

Six years are (by any standard) a time enough to
time enough to pass a verdict concerning a compa-
ny's viability. What these years meant for SIBA-
Vending is narrated by Director General of the com-
pany Ekaterina Smirnova.

M-me CEOQO, of course you have a lot of business,
but let us stop for a minute and look around. What
do those six years mean for the company, and what
conclusions can be done today?

To put it in two words, it's a pleasure for me to look
around and state: the company is growing, develop-
ing and strengthening.

And what did you start from?

We started, as usual, from the errors. In 1999 we
bought our first 13 coffee vending machines and,
gradually, came to understanding, what errors had
been made in the process of buying them.

And what were they?

The first error was that trying to cut down expens-
es we bought machines equipped with payment sys-
tems not fully satisfying the customers. They were
equipped with coin acceptors only, lacking the
change giving function; it limited the selling sub-
stantially since not every person has got enough
coins in his pocket to pay 10-15 roubles. The second
error became clear only after we started to the
machines using coffee beans. The point is that at the
start we analyzed vending in Russia and, just as
everybody else, bought machines preparing drinks
from instant coffee. But later, as we acquired beans
machines and installed them instead of "instant”
ones, we discovered that at some places selling grew
fourfold! But there was a single thing we did quite
properly from the very start - I mean that we chose
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XOgbl gAS onepamopa - Kau- |
€HmMbl HAUUHAIOM He (goBe-

pAmb apmomamy u, ecmecm-
BEHHO, MEHbUWE NOAb30BAMb-

CA UM, 4MO CHUXaAem goXo-

gbl. Kpome moro, npuxogum-

CA Yauwje nogre3xams K aB- 1
momamy u peMOHMUpPOBAMb

ero - COomBemcmBEHHO pacC- '
mym 3ampamsl Ha padouylo

cuay u 3anuacmu. Bo-Bmo-

pblX, 2mo - gu3auH. ABmo-

Mam goAXeH NPUBAEKAMlb
BHUMQHUe  nokynameaeti, |
umobbl ¥y HUX NOSIBUAOCH JXKe-
AQHUE BOCNOAB30BAMbCS YC-
Ayramu MawuHrbl. M B mo Xe BpeMsi aBmoMam (oA-
JKEeH AeTKO BNUCHIBAMbCS B UHMEPbLEP A0DO0ro oguca
u nomewenus. B mpempux, 3mo - KQUeCMBO NPUro-
maBAuBaemblx HanumkoB. Ilpu ycaoBuu 3arpysku
KauecmBeHHbIX UHIrpegueHmoB aBmomambl Necta
MOrym npuromaBAUBQML 3CNPeCcCO He XyXe, 4eM
npogheccuoHarbHblEe OapPHblE KOPEMAUUHBIL.

Bce smu HIoQHCH! NPSAMO BAUAIOM HA peHmaberb-
Hocmb Ou3Heca, u no BceM smum noxkazameasm Necta
gareko onepexkaem BCeX CBOUX KOHKYPEeHMOB.

O kauecmse Necta cBugemeAbCMBYIOM MHOIUE (Qax-
mel. Cerognsa B EBpone - K@kgblll mpemuil apmomam
npousBegeH smot komnanuel. Begyujue muposble npo-
u3Bogumenu koge - Nestle u Lavazza - co3gaau ¢ Necta
CBOU Cepbe3Hble NPOeKmbl. AwKe ANOHUbL, 3HAIOWUe
MOAK B MOYHOU MEXQHUKE, U B ABMOMAMAX B 4ACMHOC-
mu, 3aKynaiom moprosele asmomamst y Necta.

Bel ynmoMsaHyAW, 4YTO CHavaAa HeNPaBHABHO
BbIOpAAU MAAQTEKHBIE CUCTEMBL...

Aa. Ho, ra cerognawnull geHb, Mbl CgeAQAU CBOU
BBIOOP, U € NAQMEKHOU cucmeMoU Y HaC Hem npooAeM.
Ha Bcex cBoux aBmomamax mbl yKe B medeHue 4yemsl-
pex Aem UCNOAb3yeM NAQIMEKHblEe CUCMEeMbl UMAAbSL-
Hckol komnaruu Fage. Fage - smo koMnaekc naamex-
HBIX cucmeM gAsl BEHGUHIQ, BKAIOHQOWUU B cebst MO-
HemonpPuUéMHUKU, CUUMbIBAMEAU IAEKMPOHHDBIX KAIO-
yell U NAACMUKOBBIX KAPM, KOMNbIOMePHbIEe NPOrPam-
Mbl gAsL BegEeHUA CINAMUCMUKU NPOGWXK U Nporpammil-
POBQHUS PEXXUMOB pabombl NAQMEXKHOU CUCMEMDbI.

Ho ochnoBroe, uem npuBiekra Hac Fage, - smo
cmamucmuka NPogaXx, KOMOPYIO MOXKem BblgaBAMb
cucmema B 5AeKmpoHHOM Buge. Begb ocHoBHOe npa-
BUAO gAsL KOMNQHUU - 3M0 OMCAEXUBAHUE NPOGWX U
KOHMPOAL COMPYGHUKOB. B ¢hatire, komopriti ¢op-
mupyem cucmema, omoOpaKaemcst NOAHAsA cCma-
mucmuxa Npogax: gama / BpeMs CHAMUsL cmamuc-
MUKU, gama npegbigyulero CHAmusl, HoMep aBmoma-
ma, CKOAbBKO (BMOMQM NPUHSIA geHET, BblgaA Hda-
NUMKOB, Cgayll U MHOIO gpyrux napamempos, No3-
BOASIIOWUX BeCmu NOAHBIU KOHMPOAb 3d pabomoli
COMPYGHUKOB U KA)XXGOro apmomama B OmgeAbHOC-
mu. Cerogus 6e3 KOMNbIOMEPHOro yiemda HUKYgd.

al
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machines produced by
Necta, an Italian company.

Why did you choose this
producer?

We talked to major Italian
operators, and they told us
unanimously: only Necta.
And the owner of one of the
most important Italian com-
panies said: "If you want to
earn, buy Necta; if you want
to work, then you may buy
whatever you like".

What are the advantages
of Necta?

Firstly, it's the reliability.

You know, your vending machine ought to work with-
out failures from attendance to attendance: accepts
payment, cooks the drink, serves it. The more the fail-
ures - the more operator's expences; customers lose
faith in the machine and repair it more often - there-
fore you waste more for wages and spare parls.
Secondly, it's the design. The machine must attract
the consumers' attention, or else they will not desire
to use it. At the same time the machine should blend
adequately into the interior of any office or room.
Thirdly, it's the quality of the drinks. If you load them
with high quality ingredients, Necta machines can
cook espresso not worse than professional bar coffee
machines do it. All these nuances affect the prof-
itability of the business, and by all of them Necta sur-
passes all its competitors.

Necta's quality can be evidenced by many facts.
Today in Europe every third vending machine has
been produced by the company. The world leading
coffee producers - Nestle and Lavazza - have
launched their serious common projects with Necta.
Even the Jananese, who are recognized experts in
fine mechanics and in particular in vending
machines, are buying the latter from Necta.

You mentioned your first choice of payment sys-
tems was wrong...

That's right. But our today's choice is correct, and
we have no more problems with the payment systems.
During the last four years we have been using pay-
ment systems made by Fage, an Italian producer.
Fage is a complete set of payment systems, including
coin acceptors, electronic key and card readers, as
well as computer programs managing sales statistics
and modes of payment system operation. The proper-
ty of Fage that attracted us most was the sales statis-
tics presented by the system electronically. The main
rule of any company is to conirol its sales and the
staff. File formed by the system presents full statistics,
including the date and the time of current and the
previous presentation, machine's number, quantity of
money it accepted and of drinks it served, the change
it gave, and many other parameters allowing to have



Bbl mocTaBAsieTe Ha POCCUACKUIT PHIHOK TOABKO
0obopyAOBaHUE AASI BeHAUHIa?

He moabko. Mbl ewie nocmaBasieM U pACXOgHblE
uHrpegueHmsl. Begp unrpequenmsl - OGuH U3 CAMBIX
BWKHbIX (PAKMOPOB YCNEUIHOr0 BegeHUs BeHGUHTOBO-
ro 6usneca. Ecau Hanumku 6ygym HEBKYCHBIMU, MO UX
He Oygym nokyname, q, 3Hauum, He Oygem goxoga.
Mpbi pewiuau, umo pa3 Mbl pabomaem HA UMAABSIHCKOM
000PYgOBARUU, MO U PACXOgHblE MAMEPUAABL AyUHULE
3akynamb B Mmaauu. 3mo 3eproBol koge Covim u
CNEeYUaAU3UPOBAHHbBIE PACMBOPUMbIE UHIPEGUEHMbL
gast moprosbix apmomamoB Komnanuu Prontofoods.
Kogpe Covim cneuuarbHO pa3pabammblBaACs gAst BEH-
GUHTOBBLIX BMOMAMOB U CETOGHS ICNOAB3YEMCs MHO-
rumMu KOMNQHUAMU, G DACMBOPUMbBlE UHIPEGUEHMbl
Prontofoods ucnoab3yrom npaxmuuecku Bce BEHGUH-
ropele komnanuu HMmaauu. Aocmamouno ckazams,
umo 3aBOgCKue Hacmpolku asmomamos Necta pac-
CYUUMAHbl CNeYUAABHO gAst NpogyKmoB Prontofoods.

BeI BCce mocTaBasere n3 Utaann, 4To, HET APYTHX
CTpaH-IPOU3BOAHUTEAET?

Koneuno, ecmb. Ho gero B mom, umo BEHGUHT NO
KoghellHblM @BMOMAMAamM, mo, 4eM 3aAHUMAEMCA Mbl,
HQYUHOACA U NOAYHUA CAMO€ CUAbHOE DA3BUMUE B
Hmaauu. Bcem u3BecmHo, 4mo UMAaAbAaHUbl - HACMO-
AwWue yeHumeAu 3Cnpecco, gast HUX 3MO HANUMOK
Nel. Tlosmomy HeyguBUMEAbHO, YO MHOrue Begy-
uiue MupoBble npou3Bogumeau Koghe, KopeluHoro
000pygoBaRUS U 060PYJOBAHUS gASL BEHJUHIA HAXO-
gAamcs UMEHHO HA ANeHHUHAX.

Kakue OCHOBHBIe HAaNmpaBACHUS AESITEABHOCTH
KOMITaHHH CeTrOAHSA?

OCHOBHOE HQNpaBAeHUe - 3MO NONYAApU3AUUA
BeHguHra B Poccuu. Cerogust MHOrue ne 3Halom, 4mo
IMaxKoe moproBule aBmomamsl, 00AMCA K HUM NOgXo-
gums. Hauia 3agaua - goBecmu smo go HACEAEHUA.
Ilosmomy Mbl He MOABKO CaMU YCMAHABAUBAQEM aB-
momamal, HO U NPogaeM Ux, u 00yuaem CBOUX KAUEH-
MOB U3HAYAALHO NPABUABHO OPTAHU30BBIBAMB CBOU
busnec, umo6bl OHU He JONYCKAAU MHOKECMBEHHbIX
OwubOK, KOMOPKIMU I'PEUlUAU Mbl HQ paHHel cma-
guu paspumus. HegaBrHo y HAcC nosiBUAOCH HOBOE
HanpapAeHue - Bmecme ¢ Komnarnuel Lavazza mbl
nNpogpuraem HA pOCCUuUcCKull PhIHOK KOpeMauwuHbl
Lavazza BLUE , komopsle npegaaraiom ygoOHbIU
NpuHUUN npuromoBAeHusl Koge u3 kancya. Ilpogyk-
uus 5mol KOMNQHUU B KAKOM-MO CMbICAE CIAAQ
CUMBOAOM UMAABSIHCKOTO 3cnpecco u gaxe Mmaauu
Boobuje. Cerogusa Kaxgblli mpemul UMQAAbAHEY
npegnodumaem koge umenHo Lavazza, nosmomy
HageeMmcst, Ymo U HQWU AIOgU N0 GOCMOUHCMBY oUe-
HAM ero Kauecmso.

Exatepnna BsiuecraBoBHA, OY€Hb MPUITHO, YTO
KOMIIaHHA He CTOUT Ha MeCTe, a pa3BUBaeTcs, [IpU-
4eM Ha 1Ipo4yHoM (¢yHAaMeHTe. [To3BOABTE HOKe-
AaTh Bam pAaabHeHIINX yCHEXOB U TOOAAropAapuTh
3a 0ecepy. Y Bac ecTh, yeMy MOYYUTHCH.

Cnacub6o u Bam 3a BO3MOXHOCMb BbICKA3QMbCS.

full control of the staff and each machine they oper-
ate. Nothing can be done today without computer-
ized control.

Do you supply only vending equipment to the
Russian market?

Not only. We also supply the expendable ingredi-
ents. The ingredients present one of the most impor-
tant factors necessary to develop vending business. If
the drinks are unpalatable, they won't be bought, and
hence there'll be no income. We decide that if we
operate Italian equipment, it would be better to buy
the expendables in Italy as well, These are Covim cof-
fee and special instant ingredients for vending
machines produced by Prontofoods company. Covim
coffee was specially designed for vending, and it is
used now by many comparnies; as for instant ingredi-
ents from Prontofoods, they are used by practically
every vending company in Italy. It is enough fo men-
tion that Necta vending machines are factory tested
and adjusted taking into consideration the proper-
ties of Prontofoods products.

Everything you supply seems to come from Italy.
Aren't there any other countries to buy from?

Of course there are. But the point is that we are
engaged in coffee vending, the business thal origi-
nated in Italy and had its strongest development
there. Everybody knows the Italians are the best con-
noisseurs of espresso - drink Nel for them. So it is not
surprising thalt many world leading producers of cof-
fee, coffee and vending equipment are located in the
Apennines.

What are the main directions of the company's
activities today?

The main direction is to popularize vending in
Russia. Today many people don't know what the
vending is and are afraid to come up to VM. Our
task is to promote them. Therefore we do not limit
ourselves to installation; we are selling the
machines and teaching our clients to arrange
their business properly from the very beginning,
not to commit the numerous errors that were char-
acteristic of ours.

Our new direction is collaboration with Lavazza
company in promotion in Russia of there new line of
coffee machines - Lavazza BLUE, based on a simple
and efficient cooking technology with coffee cap-
sules. The company products are symbolizing Italian
espresso and, in some sense, the very Italy. Today
every third Italian gives his preference (o Lavazza
coffee, so we hope that our people will also appreci-
ate it at its true value.

Ekaterina Vyacheslavovna, it's nice to hear the
company is not stagnant, but developing, basing
on a sound foundation. Let us wish you further suc-
cesses and thank you for the interview with useful
instructions.

I also thank you - for the possibilily to share the
experience.
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Urops 3oT0B, Vending Business

B Ne3 3a smom rog 6»iA onybAUKOBAH 0630p eBpo-
netickoro peliHKa BeHguHnra. Ero asmop, Axanmapko
Bpogxunu, npuBoOgs CMamMuCmMUuKy N0 OCHAWEHHOC-
mu pa3HblX CMPAH MOPrOBLIMU ABMOMAmMamu, om-
Meuaem, YWmo y Hero Omcymcmsyom gaHHbIE gASL PS-
ga HoBbix uAreHoB EC, Typuyuu u Poccuu. Coceghsas
guarpamma, npaBga, NpuBOgumM gaHHblE NO 0O0bEMY
NPOgaXX MOPIOBbIX QBMOMAMOB B NEPEYUCAEHHbIX
BblUle CMPAHAX C OOBOPKOU, YMO OHU MOI'ym Oblmb
He noanbimu. C npaBoro Kpas HA guarpamme HAxXo-
QUACA noumu He BUGUMblll HEBOOPYKEHHBIM TAd30M
cmoAOux, cspugemeibcmBylowuli, umo B 2003 r. B
Typuuu 6bir0 npogaHo wx 300 moproBulx aBmoma-
mos. L{uppa sma BLI3BaAQ Y aBmopa COMHEHUe.! KAK
JKe mak, CMmpaHa Ha nopore Bcmynaenust B EBpoco-
103, CIOABKO BCEro cmpoum U npou3Bogum, NPUHU-
mMaem MUAUOHBI MYPUCMOB - U nodmu o6xoqumcs
6e3 Bengunra? Aa 6bimb moro He moxem! IToamomy
B @Brycme, NpoBOgs OMNYCK HA CPegu3eMHOMOpD-
ckoM nobepexbe Typuuu, aBmop nocmapaiscs, Ha-
CKOABKO BO3MOXHO, COMHEHUE 3M0 paspeilums.

Cpasy xe ommeuy, 4mo B MOEM PACNOPSUKEHUU He
6b1A0 HUKAKOU oguyuarbrol cmamucmukuy. Mcmou-
HUKamu uHgopmayuu ObAU AUY-
Hble BnedamAeHust om Mro-3a-
nagroro nobepexnsi Mexgy AH-
maauell u Mupot u 6ecegrl ¢ Mme-
cmubIMU xumeasmu. M oba uc-
MOYHUKA gaAUu OQUH pe3yAbmam:
no Kpauwret mepe, B KyPOPMHOU
30H€ mypeukull BEHgUHI He Cy-
wiecmsyem. B 6ypro pasBuBaio-
ujeMca ropoge-MUAAUOHHUKE AH-
maauu, rge 3HAQYUMEAbHbBIU NPO-
UeHm HacCeAeHUs cocmasAsiem
MOAOgeXb - Huuero. B npekpacho
OpraHU30BAHHOM a3ponopmy HU
HA OGHOM U3 YemblpeX ypOBHEU -
HU ogHOU BeHguHI MQuUuHbL. To,
Ymo ygaaoch OOHapyKump HA 00-
CAegOBAHHOM nobepexne, YKAQ-
gblBaemcsi B NOAGIOKUHBL egu-
HUU, NOZMOMY NEepevucAr 'no-
UMEHHO"":

1. B npumopckom napke
umMeHu Amamiopka B OGHOM U3
pationos Kemepa ObA 00HADY-
XKEH MY3bIKaAbHBIU aBmomam-
npourpsiBameAb KOMNAKM-guc-
KOB, CMOABWUU NOG OMKPbUMbIM
Hebom pagom ¢ kage. Hepes ne-

Igor Zotov, Vending Business

This year, in issue #3, we have published a review
of the European vending market. Its author,
Gianmarco Broggini, citing statistics concerning
number of inhabitants per a VM in different coun-
tries, marks he lacks data for some new EU members,
Turkey and Russia. The adjacent diagram shows
some data about VM sales in the abovementioned
countries with reserves they may be not full. At the
right edge of the diagram one can hardly see a low
column showing that in 2003 as much as 300 VM has
been sold in Turkey. The number made the author to
doubt in its reality: could it be that a country going to
enter EU, building and producing a powerful Iot,
accepting millions of tourists - could manage without
vending? Absolutely impossible! Therefore, this
August, spending his leave at the Mediterranean
coast of Turkey, the author decided to try and resolve
the doubt.

To be frank, I must state from the start that I did not
possess any official data. The sources of information
were the personal impressions from the South-West
coast between Antalia and Mira and talks with the
local inhabitants. The two sources gave the same
result: no Turkish
vending exists - at
least within the
popular resort
zone. Take Antaliaq,
a rapidly develop-
ing city inhabited
by a million people
with high percent-
age of youth - no
VM. Even in iis

' finely  designed

I . airport - not a sin-

‘ " " gle VM on all the

! ‘ four floors. All that

, has been found at

I the investigated

i coast was numeri-

i cally confined

. within  half a

. dozen, so I can eas-

' ily specify the
examples:

1. In a seaside

park (named after

M.K. Ataturk) in

the vicinity of

Kemer a CD juke-
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gearo juke-box ucue3; Ha BONPOC, 4WMO C HUM CAyYU-
AOCh, X0351UH Kd(pe TPYCMHO YABIOHYACS U AQKOHUYHO
omsemua: "Cancelled” (aHHyAupoBaH).

2. B mom Xe palloHe B Mara3une CYBEHUPOB
HEgaAEKO Om KACChl B OKPYXeHUU KOBDUKOB, UIDY-
WwieyHblX 3Mell U KAAbSIHOB CUPOMAUBO CMOSIA M-
AEHbKUU 3aCHINHOU GBMOMAM gAA NPOGWXU wapu-
KOB >XeBameAbHOU pe3uHku. Emy sBHO HexBamaiao
gemcKoro BHUMQHRUSL.

3. B r.Mupa, 6bnBlIEM
HeKorga UyeHmpoM enapxuu
CB.Hukoaas Mupauxkuticko-
ro (on xe - Canma-Kaayc)
MeXgy HAXOgsauuMcs B CO-
CMOsSIHUU pecmaBpayull Ka-
¢egparbHbIM COOOpOM, HQ-
cmosmeAemM KOmoporo BO
Bpemena umnepamopd Kon-
cmaHmuHa 6pia Hukoaat, u
AQBKOlU, rge npogaromcs
XpUCMUAHCKUE UKOHbI, Bbl-
NOAHEHHble B pA3HOU Xyqo-
JKecmBeHHOU MaHnepe, yc-
MQHOBAEHbl CPA3y gBA AB-
momama, mopryrouue ycay-
ramu. Ogun u3 Hux obewa- ‘
em KAUEHMY UeAumeAbHblU
BUOpOMAcCCaX HOI; gpyrou
3qQHUMAEMCs aHmponomem-
puel, conocmaBassi Bawu
pocm u Bec ¢ HOpMamMuBda-

MU.

4, bbiro Obt necnpa-

BEgAUBO He YNOMSHYMb KO-

¢emawunbt muna oguc-
HbBIX, ¢Be U3 KOMOpbIX
BCMpemuAUuCh B omeAe C
KDQaCUBBIM HA3BAHUEM

"Kay6 Bbeabnunap"”. Haep-

HAKGQ Makue Cyu,ecmByrom

U B gpyrux Mecmax, B MoMm

qyucae, pazymeemcsi, B ojpucax. Ho B yerom onucah-
HQasA Bblle KQpMUHA gAs paUoHA, rge NPOXKUBAOM,
mpygamcs U OmgblXaiom HECKOABKO MUAAUOHOB 4e-
AOBEK, BbIASIgeAd HECKOABKO HEOKUGAHHOU.

B uem xe 3gech geao? He uckamwueHO, umo
COBMeCcmHO pabomaiom HECKOAbKO (paKmopos.
Bo-nepBbix, KaKoe-mo 3HA4€HUe (Xoms Bpsg AU
pewaloujee) MoXem umMemb mom (Hakm, imo
3HAYUMEAbBHOE HUCAO Omghlxarouux obumaem
B omeAsix no cucmeme "Bce BKAUeHO . Bo-Bmo-
pbiX, HUKyga He gembCsi Om PEaAbHOU KOHKY-
PERUUU MEAKODO3HUYHOU MOproBAu u obwenu-
ma. Ho, gymaemcs, ¥mo OCHOBHYIO POAbL Urpa-
em (no Kkpaiinell Mepe, Urpaad go nNOCAegHero
BPEeMeHU) cumyauus ¢ NAQMEXHbIMU Cpeg-
cmBamu. B mevenue gaumeAbHOIO BpeMeHU ge-
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box was found, standing beside a cafe. The device
disappeared within a week; being asked what had
happened, the cafe owner smiled sadly and answered
in one word: "Cancelled".

2. In the same region in a souvenir shop, close
to the cashier, surrounded by carpets, toy-snakes and
hookahs, a lonely gumballs machine was standing. It
obviously lacked kids' attention.

3. In the town
of Mira, the former
centre of the eparchy,
headed by
St.Nicholas, widely

- known as Santa Claus,
between a cathedral in
the state of perpetual
restoration and a shop
selling Christian icons
made in various art
manners a pair of
automatic machines
can be seen simultane-

' ously. One of them
suggests to make cur-
ative vibromassage;
the second is engaged
in anthropometry,
comparing your
height and weight
with the standard
parameters.

4. It would be
unfair to omit office
coffee-machines, two
of which were met at a
hotel named beauti-
fully "Club Belpinar”. |
am sure such
machines can be
found in other places,
including offices, of

course. But, taken as a whole, the picture afore-
described looked rather unexpected for a region
where several millions people live, work and rest.

So what is the gist of the matter? It can't be
excluded that several factors are acting jointly.
Perhaps some importance (but not dicisive} can
be ascribed to the fact that a lot of holiday-
makers are lodged in the hotels according to
"all included" scheme. Secondly some real com-
petion is presented by the local trade and cater-
ing systems. But it may be reasonable to sug-
gest the main role is (or at least has been)
played by the state of the payment system. For a
long time the monetary system in Turkey was
unstable. Inflation, "diving" rate of the curren-
cy exchange could hardly favor introduction of



HexHasa cucmema Typyuu Obiaq HeycmoUu1uBoll.
Hugasuyus, "ryasrowuil” Kypc Aupbl - BCe 3mo
He OAQronpuAamMcmBOBAAO BHEgPEHUIO aBMoMd-
mu3upoBaHHOU moprosau. K momy xe (a omua-
cmu no 3mol Xe npuyiuHe) B KypopmHOU 30HE
umeem cBOOOGHOE XOXgeHUe UHOCMPAHHAA BA-
Awoma. LJenHuku B mara3su-
HAX B OCHOBHOM YKd3blBA-
0m UeHY B gOAAAPAX, pexe
- B eBpo. B page Bumpun
Bucum maobauuka: "Ipunu-
maem pocculickue pyobau".
ITocregHee He CAYUQUHO: NO
JaHHBIM Myponepamopos,
95 % omgrixawux HA NO-
Oepexbe - pyccKue, KAk
3gech cobupameAbHO HA3bL-
Barom rpaxgan P® u uac-
muyno CHT.

Ilocaegrut Bonpoc: umo
MOJKHO nNpOrHozupoBams?
Typeukoe  pyKOBOgCMBO,
pasymeemcs, noHumaem
BaXHocmb cmabuAbHOU ge- *
HeXHoU cucmeMbl. B smom "
rogy B Cmpane npoulad ge-
HexHas pegopma. Hosas !
aupa "cmoum” okoao 0,7
goaAapa, COOMBEMCMBYIO-
was MOHema CcnocoOHa
cmamp BNOAHE NpUEMAE-
MbIM NAQMEXHbIM Cpeg-
CmMBOM (He ToBOps YXe o
6anknomax). Tak umo pe-
warouwuM GaKkmopoM MOXem O0KA3ambCs yC-
motvuBocms Kypca. Hy, umo xe, gall um, Kak
ropopumcsa, bor. Ilogoxgem - ypugum.

P.S. ¥xe nocae moro, Kak mamepuaa OblA CBeEp-
CMAaH, NOCMynuAu HOBasi UH(opmayusa. Bo-nepBbix,
Bengunr B Typyuu Bce xe cywjecmByem. Ilogmaep-
JKgeHue momy - npegcmosuee 20 okmabps B Cmam-
OyAe NpoBO3rAQUIEHUEe HQUUOHAABHOU BEHQUHP-QC-
coyuauuu. Bo-eBmopklx, B cmpane cyujecmByem u
npou3pogcmsBo moproseix asmomamos. C 1980-x ro-
gos komnarnua Elektral Elektromekanik Metal
Detectors (r./izmup) BbInyckaaa aBmomambl gAs
NpUromoBA€HUA 4as Ha 6a3e peAellHblX AOTuUdeCcKUX
cxeM; ObIAO BBHINYWEHO HECKOABLKO MbICAY ABMOMA-
moOB, npuueM, HACKOAbKO U3BECMHO, B KauecmBe
NAQMEXHOTO CPEJCMBA UCNOAb30BAAUCH KEMOHbDIL.
Celinac 3aB0g Kpome OCHOBHOU NPOGyKuuU (Meman-
AOgemeKmMopoB) HAAQGUA BBINYCK COBPEMEHHBIX AB-
moMamoB HA MUKponpoueccopHol b6ase gaa npoga-
JKU WMYYHBIX MOBAPOB (CH3KU, HAnumku u np.). o
CAYXaM, HEKOmMOpoe UX KOAUu4ecmsBo ObAO peaAu3o-
BQHO B Y30eKucmaHe.

automatic merchandising. Bisides (and partial-
ly for the same reason) foreign currence circu-
lates freely in the resort zone. Price-labels in
the shops indicate prices mainly in US dollars,
sometimes in euros. In some shop windows a
notice can be seen: "We accept Russian rou-
bles". This seems (o
be not casual:
- . according to tourism
operators, about
95% of the tourists
ce at the cost are
Russians, as people
here call the citizens
of RF and sometimes
the guests from the
other FSU countries.
Now the last ques-
tion: what can be
forecasted? of
course, the Turkish
leaders understand
the importance of
the stable monetary
system. This year a
currency reform took
. place. New lire
: "costs" about $0.7; a
corresponding coin
can serve quite an
acceptable payment
means (not to men-
tion banknotes). So
the decisive role
may be played by the stability of the exchange
course. Well, good luck to our colleagues. Let's
wait and see.

P.S. After the material was made up, some
new information arrived. Firstly, Turkish vend-
ing does exist. It can be confirmed by the fact
that proclamation of national vending associa-
tion is scheduled by October 20 in Istanbul.
Secondly, there exists also manufacturing of
vending machines in the country. From 1980's a
company named Electral Elektromekanik
Metal Detectors from the town of Izmir was
building tea machines using relay logics.
Several thousand machines have been built
using, presumably tokens as payment means.
Now the plant in addition to its major produce
- the metal detectors is producing up-to-date
microprocessor machines for vending piece-
goods like snacks, drinks etc. People say some
of them have been supplied to Uzbekistan.
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OPrAHU3ATOP:

MBK “AtakeHT-9Kcno”

Pecnybnuka KasaxcraH
050057 r. Anmarbl, y! . TumMupszeBa, 42

Ten./dakc:(3272) 582535, 751357, 747926, 582959

amail-avisanAinatal k> httn/hananca avhihitinne k=~



127422, Mocksa, ya. Kocmsakosa, g. 12. ogpuc 50. m/¢p: (095) 210-21-30, 913-41-18.
E-mail: info@vendingbusiness.ru, www.vendingbusiness.ru

Ha pasmeuwjernue MogyAbHOU pexaambl B Kyprare « Vending business. ABmomamsl gas MOProOBAU, YCAYT, pa3BA€ueRull» - Ha Havaro 2006 r.
{cocmasbme rpagux cBoux nybaukayull, NOCINABUB 3HAK X B coomBemcmayowel auelike, U omnpasbme GAQHK B PEGAKUUIO).

2006

¢deBparb| ampeanb HIOHb | aBrYCT| OKTSAOpH| AeKalOpb

A4 —
450 eBpo
1/2 A4 —
250 eBpo
1/4 A4 —
150 eBpo
1/8 A4 —

80 eBpo

Ilpu nybauxkayuu B mpex Homepax u 6oaee — ckugka go 20 % . Cmoumocmp pasMeueRuA PEKAAMHOU cimambu —
gorosopHas. Cmoumocms pazmeujeHus pekaambl gaHa be3 yuema HAC.

Hassanue ¢upmbsl (opranusayuu)
Teregpon/gpaxc: ( ) E-mail:
Konmakmnuoe auyo (PHO)

CrtoumocTs 1 3K3. )KypHaAa, pyo.

. N C gocmagkoll B AaAbHEM
Ilpu nokynke B pegaxuyuu C gocmaskoti B PO C gocmaskotl B CHI sapyGexve
150 185 210 230

3AO0 « SneprompaHCKOMNAEKM »

HNHH/KIII 7726063807/772601001

p/c 40702810900100000831 B OAO « MHUnb» r. Mocksa
BUK 044525600

/¢ 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069
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1. CTonMoCTh pa3MelleHNs peKAaMHBIX MaTepuaAoB (0e3 ydera

HAC)

Onaama B pybasix, no Kypcy L{b PD na genn onaamnt.
* Ha BHympeHHUX cmpaHuyax

1/1 (A4) 450

1/2 250

1/4 150 |
- 1/8 80

+ Ha obroxkax:
1-s1 06r0xKa — 1000 eBpo,
yeHmpairbHblll pazsopom — 1600 eBpo,
2-51, 3-5, u pop3ay, (cmp.3) — 800 eBpo.
4-s o6r0xKa — 900 eBpo.

« Ilpu nybaukauyusx npegycmMompena rubkas cucmema CKugok.

+ Ecau y Bac Hem romoBoro pekAamHOro mogyas, Belt Moxeme 3a-
xaszamsp ero y nHac. Cmoumocms pa3padomku MOgyAsl 3aBucum om
CAOXKHOCIMU, HO, KAK NPABUAO, Haxogumcs B npegeaax 100-150 espo
(3a noaocy popmama A4).

2. TexHnyeckne TpeOOBaHUSI K IMPEAOCTABASIEMbBIM AASI TyOAH-
KalMu MaTepuaaaM.

« [logaua MamepuaroB B PegaxKylilo OCyWEeCMBASICMCsl He NO3gHee,
yeM 3a Mecay, go BbIX0OgA COOMBEMCMBYOW,ero Homepd.

+ Texcmopou mamepuaia npunumaemcs B Word (rtf), Excel.

» Hantocmpauyuu, pomorpaguu — B saeKmpoHHOM Buge (CMYK,
paspewenue re Hwke 300 dpi); gonycmumo npegocmaBieHu€e Kaue-
CMBEHHbIX (hOMOOMNEUAMKOB U CAQUGOB.

+ Makempl peKAGMbl NPUHUMAIOMCA B CAEJYHOUUX NPOTPAMMAX:

Photoshop 5.0—7.0. @aitiakl B popmame TIFF, CMYK, 300 dpi.
(Arst BHecenust KOppeKmypbl B pekaamy pegakyuel — ¢aiirbt B hop-
mame PSD, caou «he caumbi»).

Corel Draw 9.0—11.0, Illustrator 8.0—10.0 (o6s13ameabHoe coxpa-
HeHue nog Bepcuio 8.0). BekmopHble u300paXenust GOAXKHbl Obimb
nepeBegeHnl B Kpusble (Curve).

Quark Xpress 4.1.—5.0 ( Collect ¢ npuroxeHHBIMU Wwpugmamu).

+ Mamepuaa npuHumMaemcs Ha HocumeAnx: guckemst 3,5", CD-R.

« @opmam cmparuubl: go obpeza — 215x300; obpesnoli —
205x290 mm, noaoca rabopa — 169x239. Texcm u uzobpaxenus
romoBOro (CBEPCMAHHOIO) PEKAAQMHOTO MAMEPUAAQ JOAXKHbBL OMCMy-
nams om 00pe3HOro (hopmMama He MeHee 5 MM € KaKgol CMOPOHBL.

« Qopmam MOgyAsL:

1/2 — 169x115,5 mm; 82,5x239 mm.

1/4 — 82,5x115,5 mm; 169x56,4.

1/8 — 82,5x56,4 mm.

* K pekraMHbIM MOGYASM 3QKA3YUK NPEgOCMABAsieM AHAAOTOBYIO
usemonpoby. [lpu omcymcmsuu ysemonpo0bl U3gameAbLCmMBO He He-
cem omBemCmMBEeHHOCMb 3d MOYHYIO UBemonepegayy.
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(B ckobkax yka3aHbl HoMepa CTpaHnLy)

ABanrapg (14)
Amomammopr (3, 38)
Acmop BI] (15)
Amakenm-3kcno (46)
Bareo @upma (23)
Bengopyc (28)

Bce gasiomeasn (15)
I'epmanckas BeHGUHI-
accoyuayus (12)
Keabnmecce (4)
Hayuonaapras
accoyuayus
aBMOMAIMU3UpPOBAHROU
moprosau (HAAT) (1)
Hecnpecco Poccus (15)
IpogeccuornarbHble U
MmoproBble aBmoma-
mbt (16)

P Cmopu (16)
Pycmos-Hmnexc (16)
CHBA-Bengunr (01, 39)
Ypaabckuii aarekmpo-
xumuueckuti komou-
Ham (15)

Gunancéank (17)
Dopmmpetig (21)
OKCHO-Toapsammu (42)

AMTechnology

Group (18)

Automated Services (35)
Azkoyen (4, 29, 33)
BDV (5, 12)

Bianchi (29, 32)

Dart Co. (9, 10)
Coca-Cola (19)

Coin Co. (19)

Daegu Natl Univ. of
Education {36)

Electral Elektromekanik
Metal Detectors (45)
EVA (19, 26)

EVMMA (19)

Fage (40)

Gel-Matic (15)
Gerhardt (8, 9)

HIM Sondermaschinen (7)
Huhtamaki (4, 11)
ICS (13, 23-24, 25)
ITE (14)

Koelnmesse (5)
Lavazza (16, 41)

LF (17)

Masterfoods (26)
Meal Company (9)
Meica (9)

MEI Global (Mars
Electronics) (19)
Mertens Group (9)
NAMA (19, 26)
National vending associa-
tion (NVA) (1)
Necta-Wittenborg
(8,9, 28, 32, 39)
Nestle (4}

Newspaper Direct (17)
Pannon Matic Co. (10, 11)
Prontofoods (41)
Red-Croc (7, 8)
Rheavendors (32)
RPC Tedeco-Gizeh (11)
RSBEXPO (22)
SAECO (16, 30)
Servomat Steigler (6)
Sielaf (7, 8, 9)
Trautwein SB tech-
nik (8, 9)

Valeo (23-24, 25)
Vending Corp. (7, 8)
Vending Machine
Mag. (38)

Vendo (6-9, 32}
Venson-Samsung (31)
Veromatic Intl (7,8)
Waurlitzer (8, 9)

WVA - Worldwide
Vending Associa-

tion (26)
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