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XypHan ong Tex n o Tex, KTo Npon3BoAUT aBToOMaThbl, paboTaeT C HUMM,

Loporne yntarenn!

He 6yaem oTHHMATE ¥ Bac Apa-
roIjeHHOe BpeMs, IIepecKa3blBas
coAepiKaHHe MyOAHKAIIHH 5TOro
HoMepa. C TOYKH 3pEeHHSI TeMa-
THYECKOH, MBI IOCTAPAAHUCE CAe-
AAaTh €ro o BO3MOJKHOCTH pas-
HoobOpa3HeIM. HO BepAb H BeH-
AHHI, IIO CyTH CBO€H, OH3HeC
Ppas3HO-IAAHOBBEIH. Tak dYTO B
JKypHaAe Bbpl cmoxxere HIpodH-
TaTh H 06 OOOPYAOBAHHH H €IO
KOMIIOHEHTAaX, H O PeAAU3yeMbIX
TOBapax M HHIpPeAHeHTax. Bac
JKAYT PEHOPTakH C NPOIIEAIIHX
BBICTABOK H AHOHCHI IIPEACTOA-
mux. [TycTh Tex, KTO HEAABHO BO-
IeA B KPyT HAUIUX YHUTATEAEH,
He YAHBASIET TO, YTO AAAEKO He
BCe BBICTABKH, O KOTOPBIX MBI
pacckasrelBaeM, IOCBSII[€HBI
HMEeHHO AaBTOMAaTH3HPOBAHHOH
TOproBae. Bo-nmepBrIX, 4YHCTO
BEHAHHIOBBIX BBICTABOK HE TakK
YK MHOro. Bo-BTOpBIX, H3BeCT-
HO, CKOAb NepCHeKTHBHBIM OKa-
3BIBAETCS 3a4aCTyIO0 TO, YTO Ha-
XOAHUTCS HA CThIKE CMEXXHBIX OT-
pacaer. Ob6 5TOM He BCeraa Ho-
MHSAT, @ 3ps. Tak 4To, 110 Mepe Ha-
IIHX CHA H BO3MOJXXHOCTEH, IIO-
crapaemcs Bam B 5ToM 1oMorars.

OOBIYHO MBI BBIITOAHSIEM CBOH
oberjaHus, 103ToMy, Bbl BHOBB
BCTPETUTECH C OBICTPO Pa3BUBA-
FOoIIfeCsT KoOMIIaHHeH «la3eTHbIe
aBTOMAaTkI», KAK U OBIAO obella-
HO B mpoiuAoMm Homepe. OIbIT
TeX, KTO IIPOTPeCcCUpyeT, BCETrAa
HHTEepeceH, OCOOEHHO eCAH MO-
JKeT OBITh BBHIPa*KeH B KOHKPET-
HBIX (pakTax, LHuEpax, cooopa-
>KeHHsX. Kearaem BaM ycIiexoB B
Bamux HaunHaHUAX!

nonb3yeTcd nx yciayramMmm

C. P. IOpxaHos,
N3pnarens

S. R. Jurkhanov,
Publisher

Uu. J1. 3oros,
naBHbIV pegakTop

I. L. Zotov,
Editor-in-chief

Dear readers!

We do not intend to take pre-
cious time from you, retelling
the contents of the current pub-
lications. As for the subjects
touched, we tried to make it as
diverse as possible. But the
vending, as a matter of fact, is
also a diversified thing, isn't it?
Therefore you can read here
about the hardware and the
components, about the goods to
be vended and the ingredients
used, etc. The reports from the
past trade-fairs and the
announcements of the forth-
coming are also waiting for you.
Let those who have just entered
the circle of our readers that not
many of those events are devot-
ed to automatic franchising in
pure form. Firstly, purely vend-
ing exhibitions are rather rare.
Secondly, it is known that very
often the most prospective
ideas are discovered at the junc-
tions of the neighboring fields.
A pity, but the people remem-
ber it not always. So we'll try
and help you in this aspect as far
as possible.

We usually keep our promis-
es, that's why you'll meet in this
issue a developing fast compa-
ny called "Gazetnyie avtomaty"
("Newspaper venders”) — just
as we had promised last time.
Experience of those who are
making progress is always valu-
able, especially if it can be
expressed in concrete facts, fig-
ures and considerations. We
wish you every success in your
undertakings!

Magazine for those and about those, who: produce vending machines,
work with them, are served by them
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B HALIMOHAIBHOW
ACCOLMALINN
ABTOMATV3VPOBAHHOW
TOPIOBJIU

C 1 mag mpou3omAu H3MEHEeHHUS B
HCIIOAHHTeABHOM opraHe HAAT. B
B3 ¢ TeM, uyrto TaTesHa PBDKKOBa
MpHHSAQ pellleHHe HPOAOAKATH CBOIO
Kapbepy B ADYTOH OTPACAH, OHA ITOIPO-
CHAQ OCBOOOAMTE ee 0T 00S3aHHOCTEH
T'enepaastoro pupekropa HAAT. Ha
3T0T 1oCcT OBIA H30paH Erop CnnBakos-
ckuyt (Kommanus «KommIlacc. ABToma-
TH3UPOBAHHbIE TOPIOBEIE PEINeHHAY).
Ero nmomomHHKOM cTaaA EBreHuit
Mamoukun, Cobpanue moOAArOAGPUAO
TaTbaHY 38 ee BKAdA B cozaanue HAAT
H OTMETHAO, UTO 0e3 ee yCHAHH BPSIA AH
CTaA0 ORI BO3MOXHBIM Ha4aA0 padoThl
Accoruanum.

3a mepsbie mecairr 2006 roaa Acco-
nuanus BIPOCAA KoAHYeCcTBeHHO. B Hee Bctymuanm OOO
«Kogpemar» (r. Exarepuroypr), 3AO «Yuukym» (r. CaHKT-
ITerepbypr), OOO «ApreApr PemecreHHHKOB «Marnma»
(r.Tromern) u OO0 «ActpaBera» (r. AcTpaxaus). Takum 06-
pasoM, Ha cepeAuHy Mad B coctaBe HAAT HacuntbiBaercs 16
YAEHOB, CIIHCOK KOTOPBIX MBI IPHBOAUM HIKE,

TI'eHepaAbHBIH AHPEKTOPD
HAAT
Erop CnuBaKOBCKHH

NVA Director General
| Egor Spivakovsky

In the National
Vending
Association

On the Ist of May some
changes took place within the
executive board of NVA. Since
Tatyana Ryzhkova decided to
continue her career in another
sector, she asked to relieve her of
the General Director's post. The
person elected to the post was
Egor Spivakovsky, top manager of
ComPass Co. (Automatic Trade
Solutions), with Eugene
Mamochkin as his assistant. The
meeting of the Association
expressed their gratitude to
Tatyana for her share in creation
of NVA and stressed that the
effective work of it wouldn't be
possible without her efforts.

During the first months of 2006 NVA grew in
quantity. It has been joined lately by Kofemat Co.
(Ekaterinbourg), Unicum (St.-Petersbourg), Matitsa
(Tyumen), Astravend (Astrakhan). So this May NVA
consists of 16 member companies.

HasBaHue komnaHuu, ropoa

E-mail Webcanr

000 «BeHaa» (Mocksa)

office @ vendaint.ru www.vendaint.ru

000 «[pynna Bengopyc» (Mockea)

e.polushina@vendorus.ru www.vendorus.ru

000 «Komm lMacc» (Mockea)

www.commpass.ru

info@commpass.ru
(B paspaboTke)

000 «Muctepmna BeHamHr MawmnH3s» (Mockea)

pavel.chorine @ mystery.ru www.vending.mystery.ru

000 «Hectne ®ya» (Mocksa)

foodservices @ru.nestle.com www.foodservice.ru

000 «[lpemakca» (Mocksa)

info@premaxa.ru www.premaxa.ru

3A0 «AyTomanTtng CepBuUcua» (Mocksa)

leonid @ niagara-international.ru HeT

000 «CUBA-BEHOUHI» (Mocksa)

az@siba-vending.ru www.siba-vending.ru

QO N[O|O~| W l\)—‘:‘

000 «Pupma BAJTIEO» (Mockea)

rakitski @ valeofirm.ru www.valeofirm.ru

10 | 000 «DopMTpaNa» (Mocksa)

i.lunin@ formtrade.ru www.formtrade.ru

11 | 000 «3OKCIMPECCBEbLITCEPBUC» (Mockea)

alex@eps-vending.ru www.eps-vending.ru

12 | 3”0 «OHEepProTpaHCKOMNNEKT» —
yypeauTens xypHana «BerauHr 6usHec» (Mocksa)

editor @vendingbusiness.ru www.vendingbusiness.ru

13 | 000 «Kodemar» (Exatepunbypr)

info@kofemat.ru www.kofemat.ru

14 | 3A0 «YHUKYM>» (CaHkT-TeTepbypr)

aronov @ unicum.ru www.unicum.ru

15 | 000 «ApTenb PemecneHHuKoB «MaTtunua» (Tiomers)

ar_matitsa@mail.ru www.matitsa.com

16 | 000 «AcTpaBeHp» (ActpaxaHb)

astravend @ mail.ru HeT

Ilo nopydenutro HAAT Oblra IPOBEAEHA HOPHAMYECKAS
SKCIIEPTH3A POCCHHCKOIO 3aKOHOAATEABCTBA B YaCTH IIPABO-
BOTO DEryAHpPOBaHHA AaBTOMATH3HMPOBAHHOK TOPIOBAH.
PesyabraToM ABUACS MOAHBIH M HCYEPIIEIBAIOIIUI 0030D, Ha
OCHOBAHHH KOTOPOro B OAmxaHiee BpeMa HAAT naanupy-
€T IIOATOTOBHTh PEKOMEHAAQIIHH 110 BHECEHHIO H3MEeHEHHUH B
3aKOHOAATEABCTBO, YTOOKI BEIUTH C HUMH B | 0CyA@DCTBEH-
gy1o Aymy PO. B 6amxarmee Bpemsa yreHel HAAT 6yayr

On a commission of NVA a legal examination of
the existing Russian laws regulating vending busi-
ness has been undertaken. It resulted in a full and
comprehensive review; basing on it NVA plans to
formulate recommendations aimed to make amend-
ments in the current laws. The NVA members will be
acquainted with the review before it is passed to the
State Douma (Parliament).
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03HAKOMAEHEI ¢ 0030poM. FOpHuAuyecKkas MOAKOBAHHOCTE B
3aKOHOAATEABHBIX BOIIPOCAX MOXET, KaK ITOKa3bIBAET IIPaK-
THKa, UMeTh HBIIOAHE NDHKAdAHOe 3Havenwe, Hekoropoe
BpeMs Ha3dA Ha HXXEBCKYH KoMHIaHHIO «Koghe mAIOC» U ee
reHepaAbHOrO AHPeKTOpa ObIA HAAOXKEH 3AMHHHUCTDATHUB-
HEIH MITPag 3@ TO, YTO OHA He IPHMEeHSIAd KOHTPOABHO-KAc-
COBEIX MAIUHH B CBOMX aBToMaraXx. KoMnaHHH yAaAOCh OT-
CTOATH B ADGHTPAXHOM CyAe YAMYDTCKOH peclTyOAHKH CBO€
npaso He npuMeHATs KKM, u HaM IpHATHO KOHCTaTHPO-
Barth, YTO e IPHTOAHAACH KOHCYABTaTHBHAS OAAED)KKA Ha-
mwen Acconuanuu. Komus pelleHHS apOHTPaKHOIO CYAQ
umeercs B pacnopsxennd HAAT. CBouMH 1epBOOYEPEAHBI-
mHu 3apayamu HAAT cuuTaeT ceropHs;:

— Co3paHHe H pacHIMpeHHe CBOEro HH(OPMaLHOHHOIO
oA ¢ HCrIoAb30BaHKeM HHTepHeTa u nevartasix CMIH. Mpr
OAaroaapHsI YAeHy Accoliuaniy — XypHaAy «BeHanHr Bus-
Hec» — 38 BO3MOXHOCTh COOOHIATh Ha €ro CTPaHHIjax HOBO-
cru Acconuanuu.

— Ao66rpoBaHHe BHeCeHHS H3MEHEHHH B AeHCTBYIOILee
3aKOHOAATEABCTBO PQ B 4acTH aBTOMAaTH3UPOBAHHOH TOD-
roBAH. 3T0 mpornecc, 6e3yCAOBHO, 3aHMET MPOAOAKHUTEAD-
HOe BpeM4.

— IlpuBreyenue BHUMAHUA K AessTeAbHOCTH HAAT u uH-
AYCTPHH TOPIOBBIX aBTOMATOB CO CTOPOHEI GAHKOB, HHBEC-
THLHOHHBIX, AH3HHTOBBIX KOMIIAHUH M CTPAXOBBIX KOMIIA-
HuH. WX BKAGA B OTPACAB II0O3BOAMT eH pa3BHBAThCS OBICT-
pee.

@arTHIECKUH aApeC pa3Mel]eHus
HUCHOAHHUTEARHOro oprana HAAT:

129344, r. Mocksa, yA. ckpsl, A.17A, cTp. 2, atax 2
Teaepor HAAT: 74955186193

E-mail: vending.naat@rambler.ru

The legal grounding can have an applied signif-
icance, as the recent experience demonstrates.
Some time ago the management of Coffee-plus
Co. from Izhevsk including its Director-General
have been fined administratively for not using
cash-registers in their machines. The company
achieved to defend their right not to use CR in the
court of arbitration of the Udmurt Republic; we are
glad to state the consulting support of our associa-
tions was useful. A copy of the verdict is in our dis-
posal.

Today NVA considers the following tasks to be
its top priorities:

— To create and broaden its information field
using Internet and printed mass media. We are
thankful to our member, Vending Business maga-
zine, for the possibility to inform the vending com-
munity about the association news.

— To Ilobby changes in the laws of Russian
Federation touching the problems of Vending
business. The process will undoubtedly need a Ilot
of time.

— To attract the public attention to the activi-
ties of NVA and the vending industry. The possi-
ble contribution of banks, investment, leasing and
insurance companies could promote the sector to
develop more rapidly.

The real address of NVA

executive board:

Fl1.2, Bdg 2, 17A, Iskry St, Moscow, 129344, Russia
Phone: +7 (495) 518-6193

E-mail: vending.naat@rambler.ru
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Y100bI NOYUTATDH
raseTy

B METPO,

He 06a3aTenbHOo
CTOSAATb B o4epeamn

B npomaom HoMepe JXKypHaAa Bel He Morau He 0OpaTUTh
BHHUMAaHHS Ha (hoTO, NOMelljeHHO€e Ha TIePBOH CTpaH#HIle 00-
A0XKH. Cpa3sy e XOTUM NOAUYEPKHYTh! CACAGHHBIH HA CTaH-
uya MeTpo « TUMUPS3eBCKad» CHUMOK He SIBAIeTCA HOCTa-
HOBOYHBIM, 3all€4aTACHHEBIH Ha HeM I'DAXAAHHMH ACHCTBH-
TEABHO CTOSIA M YHTaA cebe ra3ety (MOKeT ObITh, B OKHAA-
HHH JK€HbI), KOIA@ €0 OCACITHAY (DOTOBCHBIIIKOH. 3a becro-
KOHCTBO MBI IDHHOCHM €My CBOHM M3BHHEHHS. A U3BHHHTE
HAac MOXeT TOABKO TO, 4TO XOTEAOCH IIOKa3aTh, KaK raser-
HBIEe @BTOMATHI BXOAAT B PEAABHYIO KU3Hb MOCKBHYEH H, B
YaCTHOCTH, IMEPBOrO B CTPaHe METPOIOAHUTEHA, KOTOPOMY
TOABKO 4TO HCHOAHHUACA 71 roa. Iloapob6Hee o OyAHAX aBTO-
MaTH3MPOBAHHOM TOPrOBAH B METPO AIOOE€3HO COTAACHAHCH
PpacckasaTb HCIOAHHTEeABHBIH AupekTop OOO «Ia3eTHbIe
asromarsi» Oaer IOpreBuy I10A030B ¥ AHPEKTOP IO pas-
BurHio Cepreii Bukroposuy Pymsaunes. Bonpocsl uM 3aaa-
Baia VlpuHa VckaHaapoBa.

AHOHCHDYS CEropHAIIHee HUHTEPBBIO B allPEABCKOM HO-
Mepe, Mbl Ha3BaAH Balll IPOEKT (H, AyMaro, CIPABEAAHUBO)
«KPYIIHOMACIITaOHBIM BHEADEHHEM OTe4eCTBeHHOH TeXHH-
KH B BeHANHre». KakoBbI Bo3pact 1 MacliTa®bl 3TOro 1mpo-
ekta? Yro n3MeHHAOCH 3a I0A, IPOHIEALINH CO BDEMEHH Ha-
IeH npoLAoH 0eceabr?

O.IL: C momeHTa HavaAa pabOTEl C 3TUMH aBTOMaTaMH
IPOMHIAC 9eThIPe I'OAQ, U CeTrOAHS s He IOOOIOChH CKa3aTh, YTO
KomnaHus «l a3eTHble @BTOMATh» BBILIIAA B AHACPBI aBTOMaA-
TH3UPOBAHHOU TOPrOBAHU HA POCCHHCKOM DBIHKE H IO MAc-
mITaby ceTH, U 0 00'beMaM IPOAAXK.

C.P.: Enje rop Ha3as B METPOIIOAHTEHE CTOSIAO Bcero 40
aBTOMATOB, H B HUX IIPOAABAEMbIX IIO3UILJHUH OBIAO HEMHOTIO;
CceHYac B K&KAOH TOYKe YCTaHOBAEHO A0 10 aBToMAaToB, de-
MY COOTBeTCTByeT A0 60 BHAOB H3AaHMH. M3AaTeAn K HaM
OY€eHb XOPOIIO NOIIAH, OHH YBHAEAH, UTO 3TO YAQUHEIH CHO-
€00 NPOABVKEHHA HX NPOAYKIHUH. Ha 10 Mast B MOCKOBCKOM
MeTpo ycTaHoBAeHO 470 aproMaros, u3 Hux 402 paboraror u
68 — B cTaAMH 3aIIYCKaA.

Pa3BuBaercs AH ceTh 3a npepeAaMu MOCKBbI?

C.P.: Her. PaHrkIille MbI AeAaAH NPOOHBIE ITard, CTaABHAH
OTAEABHBIE ABTOMATEI B PSIAe T'OPOAOB, HO IIOTOM 3a0paru
ux. Mbr ybeauAnces, 94To HEeT 0C0O0r0 CMBICAA YCTAHABAH-
BaTb aBTOMATHI Ha 3HAYHTEABHOM VAAAeHHH U ToueyHo. [1o-
3TOMY OBIAO IPHHSITO pellleHHe, YTO CHAYaAd MBI PeaAH3yeM

FTASETHLIE
ABTOMATbI

It is not

necessary to
queue up

if you want to read
a paper in subway

In the last issue you could not miss a photo
placed at the first cover page. We'd like to
stress right away: it has not been arranged spe-
cially. The man was just standing at the
Timiryasevskaya station, reading his paper
and, perhaps, waiting for his wife, when he was
dazzled with the flash. Of course we present
our apologies to him, knowing that the only
excuse for us is that we wanted to show the
way the newspaper vending machines enter
the real life of the Muscovites, especially in
Moscow subway, the first in the country, that is
71 years old now.

Two gentlemen were so kind as to answer
the questions of Irina Iskandarova, asking
them about everyday life of automatic trade in
subway. These gentlemen were Oleg Polozov,
executive director of “Gazetnyie avtomaty"
Co, and Sergey Roumyantsev, development
manager of the company.

L1.: Announcing this interview in the April
issue we called your project (and, I think,
quite fairly) “a large scale introduction of
home produced equipment into vending".
What are the age and the scale of the project?
What has changed during the year that
passed since we talked last time?

O.P.: We started to work with vending
machines four years ago, and today I dare say
the company has become the leader of the
Russian vending market, judging by both the
scale of its net and the sales’ volume.

S.R.: A year ago only 40 machines were
installed in the subway in Moscow and the
range of goods was quite limited. Now we
install up to 10 machines at each point of sale;
it corresponds to about 60 editions. The pub-
lishers are coming to us very well, they have
seen that this is a very successful way to pro-
mote their produce. On May the 10th there
were 470 venders installed at Moscow sub-
way, 402 were running, 68 were at stage of
setting up.

VENDING BUSINESS, 2006/#3

FACING THE COMPANY JIMYJO dUPMbI FACING THE COMPANY nMyo ®OUPMbI FACING THE COMPANY

MUo dUPMbI

° 5



FACING THE COMPANY MU0 ®UPMbI FACING THE COMPANY JINLO ©UPMbI FACING THE COMPANY

JINLIO ®dUPMBbI

6

o

CBOH IINGHBI 110 YCTAHOBKE I'da3€THBIX ABTOMATOB B MOC-

KOBCKOM METPO H HA KeAe3HOAOPOXXHBIX BOK3aAdX U

TOABKO IIOCAE 3TOro OyAeM pa3BHBATh CeTh 0 Poccuy.
Komnanns yXe BeAeT IeperoBOpEI C PSIAOM DETHOHOB
110 mepeAaye OIBITa H MPOAA-
Ke aproMaroB. CHaYaAa Hall
IIPOEKT MHOTHMH BOCIIDHHHU-
MAaACA C UPOHHEH HAH C Ha-
CTOPOXEHHOCTEIO. Temeps
JKe OYeHb MHOTHE XOTAT
HMeTh HOAOOHYIO CETh y ce-
05 Ha Mecrtax. Peur maer 06
OPraHH3AaIUH  CaMOCTOS-
TEeABHEIX FOPHAHYECKHX AHI]
B HoBocubupcke, KpacHo-
sapcke, Coun. Ilo porosopy
OyAeT OCyImeCcTBAATECH B
KOMIIAeKCe IIPOAa’ka aBTo-
MAaToB (MBI HX A0Pa0aThIBAAH
B TeYeHHe MOCAEAHHX Tpex
A€T), TeXHHIeCKOoe CONpo-
BOXKAEHHe, OOCAYKHBAaHHe 1
DEMOHT, HaAdKUBAHHE TOD-
TOBAH H IIOCTPOeHHe opra-
HH3aIHOHHOH CTDPYKTYPEL
Ilo mouM CcBeAeHHAM, OT-
AEABHDBIE TTPEANPUHIMATEAN
INTYYHO IMOKYIAAH ra3eTHbIe
aBToMaTel 'y Maaospocaa-
BeIIKOIro 3aBoAa. Ho, yBEI
KYIHTh U yCcTaHOBUTE 10-20
aBTOMATOB — 3TO XOPOIIO H
IPHOBIABHO TOABKO Ha OyMa-
re, @ peaAbHO IIPH 3TOM HITAT
«CBeCT» BCIO NpuObIAb. Ha
IpaKTHKe AaXe IpH He-
OOABIIIOM IHITATE BBITOAHO
5KCIIAYaTHPOBATH CeTh, Ha-
yyHas ¢ 50-100 aBToMaTOB.

Kakne ocrarTcsi 0OCHOBHbIE CAOJKHOCTH Ha Cero-
AHSA?

O.I1.: O6peM paboT HOCTOSIHHO YBeAHUHBAETCH, IIO-
3TOMY HAa IepBBIH IIAGH BBIXOAAT HEKOTOpPEIe IpobAe-
MBI, HAIIpUMep, C COPTUPOBKOH. YAy4IIAeTCsT OPraHH-
3aI[uA OpoIecca 0OCAYKHBAHHS.

Uro Aeaaercs 110 COBepIIEHCTBOBaHHIO 000PYAO-
BaHUS?

O.I1.: Hamm cnenuaAucTsl mepepaborarnd Mexa-
HH3M IIOAQYH IPOAYKIHH, YCHA€Ha AHTHBAHAAABHAS
3aIHATa.

Ilpob6aema Banparn3Mma Ars Bac no-nnpesxkHemy ak-
TyaabHa?

O.IL.: IlpepycMOTpeHHas B HallleH TeXHHUKe aHTH-
BAHAAABHAS 3aII[HTA, HCXOAS U3 MHPOBBIX CTAHAAPTOB,
AOCTATOYHO HAAE€XHA, HO, K COXAAeHHIO, BCeX IIPO-
6AeM He CHHMAeT: Halll POCCUHCKHUI YeAOBEK HACTOAD-
KO TAAGHTAHB, UTO IOCTOSTHHO H300peTaeT HOBEIE CIO-
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Is the net developing beyond Moscow?

S.R.: No, it isn't. Earlier we tried and placed our
machines in some cities, but we took them back
later. We concluded there is no sense them too far
and pointwise.
Therefore we decid-
ed we should first
realize our plans
installing the
venders in Moscow
at the subway and
the railway stations
and only after that
start developing the
net all over Russia.
Now we are negoti-
ating with some
regions on transfer
of our experience
and equipment.

At first many peo-
ple apprehended
the project ironical-
Iy and warily. Today
a lot of them would
like to own such a
net themselves, and
we are going to take
part in organization
of independent
companies in
Novosibirsk,
Krasnoyarsk  and
Sochi. According to
the contract, we are
to supply the
machines we were
updating last three
years, perform there service and repairs, build the
structure and develop the trade.

As far as I know, some people tried and bought
vending machines at the Maloyaroslavets works
by the piece. Unfortunately it's good and prof-
itable only on paper to buy and install 10-20
machines, since in real life the staff will “eat” all
the profit. In practice, even if you have rather a
small staff, it's worth while to have a net not less
than 50-100 machines.

What are the problems left for today?

O.P.: The volume of work grows constantly, so
there some new problems arising, for example,
connected with sorting. We are improving the
servicing process.

What is done to improve the equipment?

O.P.: Our specialists reconstructed the supply
mechanism, reinforced antivandal protection.

Is the problem of vandalism still vital for you?



COOBI IPOHUKHOBEHHA B aBTOMaT. I103TOMYy BaHAGAM3M B
OTAEABHBIX MECTaxX COXPAHAETCS, HAIPUMED, Ha CTAHIUHU
«Kypckas», rae 060CHOBaAHCH OOMXXH, XOTA yKe He B Ta-
KHX BAPBAPCKHUX (hopMax, Kak paHbllie: ABepH, caaBa bo-
Iy, He B3AaMBIBarOT. MBI IPUHNMAaeM COOTBETCTBYIOUIHE
OXpaHHBIe MEPHI, CIacCHO0 MHUAHIIHY - OHA TIOMOTaeT; HO
rA@BHOE BCe-TakH, YTOOBI ABTOMAT OBIA B @aHTHBAHAAAB-
HOM HCIIOAHEHHH.

KakoB Ha ceropHsa ¢opmar Bammx B3auMooTHoIIE-
HHH C IPOH3BOAHTEAEM aBTOMaToB — MaAaosipocaaBel-
KUM IIpHOOPHBIM 3aBOAOM?

O.I1.: B3auMOOTHOIIEHUH Y)Ke IPAKTHYeCKH HeT HH-
KAakHX, Mbl CAMH BCe AeAaeM Ha CBO€I PeMOHTHOMH Oase.
B niocaeaHee BpeMs MBI AOpabaThIBAAT aBTOMATEI, KOTO-
Dble 3aBOA HaM IPOAAA, KOHCTPYHPYEM HOBBIE MOAEAH,
He BBOAS 3@BOA B KypC AeAa.

Banrn aBToMarsl CTOSAT He Ha Ka>KAOH CTaHIWH MeET-
Po. 3To BpeMeHHO HAH TaKas 3ajada BooOlie He CTaBH-
Aacs?

C.P.: 510 BpemeHHO. XOTSI €CTh OTAGABHEIE CTaHI[HH,
Hampumep, «IIpogcorosrnasa», «Akapgemmieckas», «Ho-
Bble YepeMyIIKn», UMEIOIHe MAA€HBKIe, XPYIIeBCKOTO
IepHOAQ IOCTPOHKH BECTHOIOAH, HA KOTOPEIX YCTAaHOBKA
AOIIOAHHTEABHOI'O 000PYAOBaHHS IPOCTO HEBO3MOIKHA.

Kakmne n3paHHus COCTaBASIIOT Ha CETOAHS Ball accop-
THMEHT?

O.I1.: HanMeHOBaHHH ra3eT U XYPHAAOB, C KOTOPBIMH
MBI COTpyAHHYaeM, 0KoAo 60-tu. Mbr paboraem A0OCTa-
TOYHO AABHO, YCAOBHA Y HAC IPUBAEKATEABHbBIE A H3Aa-
TeAeH, I09TOMY aCCOPTHMEHT TOABKO PACLIHDIETCA.

AOBOABHBI AH BbI Ipopakamu?

O.Il.: Aa, o0Obem
MIPOAAXK AaKe OOABIIIE,
yeM MbI INaHHPOBAAH.

Kakwne uzpaHusd Au-
AHDYIOT 10 HpoOAa-
JKam?

O.IL: 5to «Komco-
MOABCKAasi ~ IpaBAa»,
«MK», «7 aHeti». He-
KOTODBIE H3AATEAH YC-
TPEMHUAHCH HMEHHO K ||
HaM, IOTOMY 4TO IIO- |
HAAH, 9TO AAS HHUX |
npormie  IPOABHTATH
H3AaHHe Yepe3 Hallld
aBTOMATEI, YeM ApY-
UM CIIOCOOOM.

CymecTByer AH 3aBHCHMOCTH «IIPOAaBaeMOCTH» OT
MecTa yCTaHOBKH?

O.I1.: Boobiuje-To Takas «reorpapuyeckasi» 3aBHUCH-
MOCTB CyH]ECTBYeT, HO 3TO COBCEM He 3HayuT, 4TO Ay4-
III1€e TOPrOBbIe TOUKH — B I[eHTPe ropoAa. MBI AeAHM Bce
CTAHLHUH HA OATh KATErOPUH B 3aBUCUMOCTH OT IIaCCaXHU-
poroToka. B «crnarbHBIX» paHOHAX, HAIIDHMED, B AATY-
¢BeBO, XOpOoIIe IPOAAKH, OCOOEHHO B BEIXOAHEIE, KOT-
Ad B TEHTPe IPOAAKH MTOYTH 3aMHPAFOT.

O.P.: According to international standards, the
existing protection is adequate, but, unfortunate-
ly, it doesn't solve all the problems. The main
problem is that our Russian people are so talented
that they are constantly inventing new methods of
penetration into the machines. So some vandal-
ism is still present (for example, at Kourskaya sta-
tion partly occupied by tramps), but, thanks God
and the police, the situation is not as acute as
before when the doors had been broken open. In
any case today the machine must have an anti-
vandal enclosure.

What are your relations with the original man-
ufacturer of the machine — the Maloyaroslavets
instrumental works?

O.P.: Practically no relations have been left. We
are performing practically all we need at our own
repair base. Last time we have been upgrading the
machines bought from the works;, now we are
developing new models without informing any-
body.

Your machines have been installed not at all
stations. Is it a temporary situation, or such a
task wasn't formulated at all?

S.R.: It is temporary, though there are some sta-
tions having too small halls to install there any
additional equipment.

What editions are present in your assortment
now?

O.P.: There are about 60 titles of papers and
magazines. We have been working long enough
and our condi-
tions are quite
attractive for the
publishers, so the
assortment tends
to widen.

Are you satis-

fied with the
sales?
O.P.: Yes, the

sales volume 1s
even greater than
we had planned.

What editions
are leading by
their sales?

O.P.: These are
“Komsomolskaya Pravda”, "MK" and "7 days".
Now some publishers are rushing to us because
they have realized it's easier to promote their
publications with our help than in some other
way.

Are any points of sale “better” than the other?

O.P.: There is some correlation with the geog-
raphy, but it doesn't mean that the best points are
situated in the downtown. We classify all the sta-
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Kakyro cxeMy paboThl ¢ H3AaTeASIMH BbI ITPaK-
THKYyeTe B HacTosiee BpeMs?

O.IL.: Y Hac HHAMBHAYAABHBIH MOAXOA KO BCEM.
Harmmi 3aka3qyuKy — HAIIY IapTHEPEl, H MbI COBMe-
CTHO pa3pabarsIBaeM reorpaguro, CxeMmy paciopocT-
paHeHus. Mzaarean K HaM OY€Hb XOPOIIIO OTHOCAT-
cs1. Koraa HaYuHaAu, Mbl pabOTaAHu C 7-10 H3AQHHS-
MH, CeHYac HX OKOAO 60-TH, U JKeAAFOIHX IPHCoe-
AHUHHTBCSA K 9TOMY YHCAY MHOTO.

Pacckasxure, noxaAyHcra, 0 CBOeM OIbITE HC-
HOAB30BaHHUSA aBTOMAaTOB B KadyeCTBe HOCHTEAS
PEKAaMBL.

O.IL.: OnreITa ernje NpakKTHYECKH HET HHUKAKOIO.
YKe roroBsI H CMOHTHPOBAHBI MOAYAH AAF @HOHCH-
POBaHUA U3AAHUH — UMEHHO AHOHCUPOBAHUS, @ He
pekaamsl. Tam OYAYT TOMENaThCSI MaTepHaAbl HO-
MepOB, OOAOXKH, BEIHOCEL.

Kakne raaBHbI€ HanpaBAEHHS AaAbHEHHIErO
Ppa3BHTHA IPOEKTa?

O.I1.: PaboTa MOCKOBCKOH CeTH CO BpeMeHeM Oy-
AeT HAAaKeHa U AOBEACHA IMTOYTH A0 HACAABHOTI'O CO-
crossHuA. 10 HAIIUM TAGHAM 9TO IPOH30HAET ellfe
A0 2007 ropa. MOXKHO CUHTAaTh, UYTO CETOAHS 3KCIIAY-
aTarusg ra3eTHHIX aBTOMAaTOB OTpabOoTaHa AaKe He
Ha MaAeHBKOM, @ Ha CpeAHeM KoaudecTse. [1oaTomy
CAEAYIOIHH 5Tal — OpPraHH30BaTh AOATOBPEMEH-
HOe COTPYAHHYECTBO B APYTHX perHoHax Poccum.

3aMeTHbI AH KaKHe-AH00 H3MEeHEeHHS B KYAbTY-
pe noKynareaeH, B OTHOIIEHHH HX K aBToMaTam?

O.I1.: 3a geThIpe roaa Hauiey pabOTHI C ra3eTHEI-
MM aBTOMATaMH IICUXOAOTHA MIOKYIaTeAeH 3aMEeTHO
H3MEeHHAACh. Y)Ke HeT OO0SA3AMBOCTH, KOTOpAas TH-
MHUYHA IIPH ITEPBOM OOIIeHHUH C AF0OOO HOBOH TeX-
HHKOH; HET H TAKOI'0, YTOOBI CTYYaAH IIO @BTOMATAM.
YacTeHBKO OBIBAET, YTO AIOAH MOACKA3BIBAIOT ADYT
ADYTY, KaK IIOAB30BaThCA, YTO AEAATh.

Boobmje, mo MoeMy MHEHHIO, YTOOBI OBITH IIDH-
BAEKATEeABHBIM, @BTOMAaT AOAKEH OBITh SPKHM,
HMeTh KOMITAKTHEIE rabapuThl. HepAaBHO 51 MOAOIITEA
K OAHOMY TOPIrOBOMY aBTOMATY C HAIMTKaMH — OH
TAKOH OTPOMHBIH, 9TO OTIYIUBAET OAHHUMH CBOHMH
pasmepamu. YTo KacaeTcsa HAC, TO HaA AH3AHHOM
HaIlIUX @aBTOMATOB MBI CEPHE3HO elje He paboTaAH.

Y Kaxaoro U3 Hamux KOHTPOAEDPOB €CTh AHEB-
HHUK, B KOTOPOM OH (PUKCHPYeT pe3yAbTaThl OIIPOCa
HaceAeHHS. \FOASIM HPABHTCA CaM IIPOLjeCC IOKYTI-
KM U3 aBTOMAaTa: He HaAO KaK B IaAQTKe HCKATh AS-
A0 HAM TETIO, ¥ KOTODPBIX U HACTPOEHHE MOKET
OBITH IIAOXUM, IOTOMY YTO AOMA HEIIPUSATHOCTH, UAH
OTOMY, YTO CMEHIIJUK He npuiiieA. boipaet 3a6aBHO
HaOAIOAATh, C KAKUM AEAOBBIM BHAOM AFOAH COBED-
HIAFOT HOKYHOKY Y aBTOMaTta. MM 3T0 IpHATHO, U, KaK
MHe KaXXeTCs, AOAKHO BBI3BIBATH YYBCTBO FOPAOCTH
¥ TAaTPHOTH3Ma OTTOr0, YTO OHH NMTOAB3YIOTCSI TEXHH-
KO OTeUeCTBEHHOI'0O IIPOU3BOACTEA.

B 3akarouenue xoreaock ObI BCEX, KTO 3aUHTeEpe-
COBAACST HAIUM NTPOEKTOM, IPHIAACHTEH K COTPYA-
HUYECTBY.
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tions into five categories depending on the passen-
gers' flow. Sales may be high in the “sleeping areas”,
like Altoufyevo, especially on the weekends, when
they freeze at the centre.

What scheme of work with your publishers do
you practise?

O.P.: We practise individual approach to all of
them. Our customers are our partners, and we devel-
op the geography and the distribution scheme joint-
ly with them. Speaking generally, we have extreme-
ly good relations with the publishers. Look here: we
started with 7 editions, now we have about 60, and
there is a lot of publications eager to join them.

Could you say anything about your experience
to use the machines as the adverts’ carriers?

O.P.: Such an experience is practically absent. We
have manufactured and installed visual modules to
announce the editions — not to advertise. We plan
to place there cover pages, excerpts from the arti-
cles etc.

What are the main directions of further develop-
ment of the project?

O.P.: Our Moscow net will need some more time
to be refined. According to our plans it will be
achieved by the end of the year. It may be consid-
ered that the operational scheme of machines vend-
ing newspapers has been adjusted in middle scale.
So the next stage will be to organize long-term
cooperation in other regions of Russia.

Is it possible to notice any positive changes in
the culture of the buyers, in their attitude to the
venders?

O.P.: During the four years we have been engaged
in the business the buyers’ psychology has changed
notably. The timidity typical for the first contacts
with new techniques tends to disappear, the same is
former habit to knock at the machines. The people
can often be seen prompting each other, teaching
what and how to do.

In my opinion, to be attractive the vending
machines ought to look brighter and de not too
large. Recently I came up to a machine vending
drinks and was suppressed, nearly frightened — so
huge it was. As for us, we didn't start to treat the out-
look of the machines yet.

Each of our controllers has a diary fixing the
customers’ opinion. It can be seen from it the peo-
ple like the very process of buying from the
machine: there's no need to look for the salesman
/ saleswoman, to take into account there bad
mood, etc. Sometimes it's a real fun to see how
serious and business-looking the people who are
buying from the vender are. I dare suggest they
can even be proud they are served by a home-
made machinery.

To conclude with, I'd like to invite for collabo-
ration every person who feels interested in our
project.



BAMXKHEBOCTOYHBIN PETHOH B 0JKUAQAHUHA
2-11 Me>XAyHapOAHOH BBICTaBKH
TOPrOBBIX aBTOMAaToOB B Ay0an

lop crycTst OCA€e YCIIeIIHOM [1ePBOM NOIBITKY B
Mae 2005 r. BTopas BelcTaBKa DubaiVend
AOMKHA IPpOoUTH 14-17 HOSAOPS 9TOTO roAa B
Ay6an, ctoaune O6bepAMHEHHBIX ApaOCKUX
OMHUpPaATOB, OBICTPO PA3BUBAIOIIEMCS IIeHTpe
AMHaMUYHOTO OH3Heca.

OpraHuzoBaHHas AyOalCKOU IPeCTUKHON
BBICTaBOUHOM KoMmaHuel «In Time Events
LLC», DubaiVend npuBaeuer, Kak 0’KUAQETCH,
cBoinie 6000 moceTuTeAer B TeUeHUE 4 AHEH,
IIPOAEMOHCTPUPOBAB BHYIIUTEABHYIO
KOAEKIIUIO HOBEUIIIUX TOPTOBLIX aBTOMATOB, a
TaK>Ke TOBApOB U aKCeCCyapoB A HUX,
[IpeACTaBAEHHBIX Ooaee ueM 170 umnoprepamy,
AUCTPUOLIOTOPAMHU U TTOCTABIIMKAMU CO BCETO
MUDA.

YHHUKaAbHOE COOBITHE AASL peroHa
[Tepcupckoro 3aauBa #, B yactHocTH, OAD, 2-5
BeIcTaBKa DubaiVend orBeuaeT Hy>XpaaM OLICTPO
pacTyIei pO3HUIHON TOPTOBAU AUKBUAHBIMU
OTPeOUTEABCKUMHU TOBapaMy, PaBHO Kak
0O011eCTBEHHBIX U IPABUTEALCTBEHHBIX
CTPYKTYP, BKAIOUAS MyHHUIIUIAAUTET AyOan.

XOpourM AOIIOAHEHUEM K BBICTaBKe SBASETCS
oOpallleHue K ee roCTsIM U y4aCTHUKaM
BEAYIIHUX U @BTOPUTETHBIX CIEIIUAANCTOB
OTPACAH, KOTOPEIE MOAEASITCS CBOMMU MBICASIMU
1 uHGopManue 06 aBTOMaTU3UPOBaHHON
TOPTOBA€ U O KOHKYPEHTHOU CpeAe, B KOTOPOK
OHA CyILJeCTBYET U pPa3BUBaeTCs.

2-9 MesXAyHapoAHasi BLICTaBKa TOPTOBBIX
aBTOMATOB B Ay0au — 3TO HA€aABHOE MeCTO,
TA€ MOT'YT BCTPETUTHCS, OOMEHATHCS UASSIMU U
3aBA3aTh ACAOBBIe OTHOIIEHUS TPO(ECCUOHAAB
OU3HEeCa, B TOM YUCAE [IPUHUMAIOIIIE PelleHus
PYKOBOAUTEAN OAHKOBCKUX U (PUHAHCOBBIX
CTPYKTYP, TOPIOBBIX U IPOMBIIIA€HHBIX
KOMITQHUM, aCCOITUAITUI U T.A.

B Te ke cpoky, mapaareasHo ¢ DubaiVend
OyaeT poxoAuTh AyOalickas MexxayHapoaHast
BBICTaBKa 0€3aAKOTOABHBIX HAITUTKOB.
O’XupaeTcs, 4To 3T0 HAATOTBOPHO CKaykKeTcs Ha
3 PeKTUBHOCTH 000UX MEPOIIPUATUIH.

3a AOIIOAHUTEABHOM HH(OpMaluen
obpalanTech, OKAAYHCTa, HEIIOCPEACTBEHHO K
(upme-opranuzaTopy:

In Time Events LLC

Tea.: + 971 (04) 295 3379

@axkc: + 971 (04) 295 3374

Ay0au, O6pepnHeHHbIe ApaOcKue DMHPATHI

WM ITOCETUTE BeO-CauTEIL:
www.intime-events.com
www.dubai-vend.com
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BbICTABKW EXHIBITIONS BbICTABKHA

EXHIBITIONS

3a HECKOABKO MHHYT AO OTKPBITHSI.
Several minutes before opening.

Bce xoporee koraa-uu0Oyab Koruaetcs. He gBAdeTca HCKAIOYeHIEM
u BeIcraBka Vendilalia, npoxoausiias B Muaaune ¢ 29 mapta 1o 1 ampe-
A4. Celfgac Ha pyKax ellje HeT HTOTOBOH CTATHCTHKH, OAHAKO YCITEX Me-
ponpusaTas HecoMHeHed. [1o uucay yuacTHukoB usatas Venditalia npe-
B30MIAQ He TOABKO YeTBePTYI0, HO H KeAbHCKYTo Eu'Vend: B Muaate BEI-
CTaBAFAUCH 256 3KCHOHEHTOB, 16% KOTOPHIX NPHOBIAK H3-3a PYOEKa.
BosmoxnocTu aAra pasMereHuss dKCIO3UIMH OBIAM TPEKPACHEIE! AT
9TOro OBIA BEIACAEH IHaBUABOH Nel6 Komitaekca Fieramilanocity, paciio-
AQraronus BLICTaBOYHOH HAoHIaAkIo 25 000 KB.M (B TOPSIAKE CIIDABKH.
BCEro B COCTaBe KOMIIAeKCa 26 HaBHABOHOB). THIIOBaS KOHCTPYKITHS 11a-
BHABOHOB HOCAEAHHX AeT LIOCTPOHKH, K KOTOPBIM OTHOCHTCA 16-H, mIpe-
AYCMATpHBAET BX04 Yepe3 BTOPOH Tax, KyAa HOCETHTEAH ITOTaAQIOT 10
TOAOTIM BHHTOBEIM TIRHAYCAM (AHOO Ha AHDTE),

Perucrpanus.

Every good thing comes lo its end some day. Venditalia
trade fair (Milan, 29 March — 1 April) is not an exclusion.
Today we do not possess the final statistics, but the success
of the affair is evident. Judging by the number of partici-
pants, the 5th Venditalia has surpassed not only the 4th one,
but the Eu'Vend (Cologne, 2005) as well: the exposition in
Milan contained 256 exponents, 16% of which arrived from
abroad. The conditions for accommodation were excellent:
Pavilion 16 of Fieramilanocity complex has exhibition area
of 25 000 sq. metres (total number of pavilions is 26).
Pavilion 16, one of those built during the last years, has a
standard design with entrance to the second floor; the visi-
tors come there along sloping spiral ramps (or by elevators).




Caesa C. ITeeparnss, pspom A. I'apyaan; Beicrynaer C. PapHeTH.
From the left: S. Pieralisi, A. Garulli, S. Farneti takes the floor.

Ha Bropom sTaxe KpoMe GAMHHUCTPATHBHBIX U BCOOMOTATEABHBIX
TMoMeIrjeHHI HaXOAMAMCE H IPEAIPUATHA 001jenHTa. YToObl MONacTh B
9KCMO3ULHOHHEIE 3aAbl (1-H M 3-H 3TaXH), Hy)XHO OBIAO BOCIIOAB30-
BaThCA HCKAAATOPAMH (KaK BAPHAHT — AUGTaMu 1 AecTHUIIamu). Enje
BbIILIE (K&KETCS, 9T0 0-1 ITaX) HAXOAHTCS IPEKPACHEIH KOH(pepeHI-
37, KYAa, 10 IOHATHBIM IPHYHHAM, He AOHOCHTCA IIIyMa BBICTABKH, a
gepe3 CTeKAQ X0AAA B XOPOLIYIO IOTOAY BUAHBI MPEAropbd Aabil. C
TPAHCIOPTHBIM 00CAY)KHBaHHEM KOMIIAKCA HUKAKUX IPOOAEM Her.
HenoaaneKy pacroA0sKeHbI ABe CTaHIJHH METPO; PAAOM C TOH U3 HHX,
YTO MOAQABLIE, IPOXOANT OeCIAATHbIY ABTOOYCHBIH KOABL)EBOK Maplil-
PYT, KOTODBIH 00b€3XaeT BCe IPOXOAHIE KOMIAEKCa.

ToH Ha BEICTaBKe 3aAaBaAH, KaK HETPYAHO AOTAAATECS, HTAABSHIIEL.
Aeno He TOABKO B TOM, 4TO MTaAus OblAa IPUHUMAIOLIEH CTPAHOH, KO-
TOPas 00BIYHO AOMHHHUDYET B IKCIIO3HIUH. CHABHEIE O3HIUH HTAAb-
SHCKOTO BeHAMHIA, B 001jeM-T0, H3BeCTHBI. [10 KOAHIeCTBY yCTaHOB-
AeHHbIX aBToMaToB (0Koro 800 000 mTyk) cTpaHa 3aHHMAeT TpeThe
mecto B mupe — 1ocae Anonnu u CLIA. Xoporiesi perryrayued moAb-
3VIOTCA H HTAAbIHCKHE aBTOMAThl, H HTAABIHCKHH Koge. CAOBO «3C-
1pecco» A@BHO CTAAO HHTEPHALMOHAABHEIM, 3@ HUM CAEAYeT «KallyyH-
HO». B Mupe pacrer 1onyAapHOCTb HTAABSIHCKOTO CTHAS OTPEOACHHS
Kohe ¢ CHABHOHM 00KapKOH 3epeH H MaAbIM KOAHYECTBOM BOABL Ha
BBICTABKE MTaAbSHI[bI [IOKA3BIBAAN KO(De-MallIMHEI C TPeMS AO3UDYIO-
I[MMH KHOIIKAMH: 11epBAs — MTaABSHCKHUI BAPUAHT, BTOpad — (hpaH-
[V3CKHI (IPUMEPHO BABOe OOABLIE BOABI), TPEThS — aMEPHUKAHCKHIH
(e1ije BTpoe OOAblLe).

3HAYUTEABHYIO 4aCTh 3a00T 110 OPraHU3AIJMH BEICTABKU B3AAA Ha
ceds Confida (MtarpaHCKas BeHAHHI-aCCOLHAINS), el NPE3UAEHT,
Ayrycro I'apyAAH, HblHe eAHH B TDPEX AHIAX, BO3TAGBASA Takxe 1 Ep-
pornerickyro (EVA), u Bcemupryro (WVA) acconpanun.

BeicTynag na npecc-KoHpepeHIyH, IOCBAIJEHHON OTKPHITHIO BbI-
CTaBKH, I-H [apyAH OTMETHA BEAYILYIO POAB MITaAnHu B IDOH3BOACTBE
aBTOMATOB, 0COOEHHO AN IPUTOTOBACHHUS H TPOA@KH KO(De, a TAKKe B
ux npuMeHeHHH. M3 18 MAH. TOPTrOBBIX aNnapaToB, YCTaHOBACHHEIX B
Mupe, Ha AOAK0 EBDOITBI IDHXOAMTCA IIDUMEDHO YeTBepTE (4,5 MAH),
KaKABIH MATBIH U3 KOTOPHIX paboTtaeT B Mraann. VX rop0Boif 00hem
nMpoA@X mpeBeiaeT 1,5 Mapa eBpo (2004 r.). KocperiHbie aBToMaTh
MOCTEIIeHHO BEITECHSIOT Oaphl.

Le fasce d'eta degli utilizzatori

T 150

TR 275

L e 47.9
T R e 58,9
R TR, 52,2

> 64 anni
j 55-64 anni
45-54 anni
4 35-44 anni
25-34 anni
18-24 anni
14-17 anni
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At the second floor administrative and auxiliary premises
are situated, as well as public catering. To get to the exposition
halls (1st and 3d floors) one had to use escalators (or, as
options, elevators and staircases). Still higher (approximately
at the 6th floor) a nice conference hall is placed, not reached by
the exhibition noises; looking through the windows, one can
see the foothills of the Alps. There are practically no problems
with transport services of the complex. Two subway stations
are situated in the proximity; near one of them, which is farther,
a free bus route passes, connecting all the entrances of the
complex.

As it could be easily suspected, the Italians were setting the
fashion at the fair. Of course, Italy has been the host country,
who usually dominates in exposition, but that was not the only
reason. The strong positions of Italian vending are well known.
Judging by the number of machines installed (800 thousand),
Italy holds the 3d place in the world, after Japan and USA. Both
Italian vendors and Italian coffee have good reputation. The
word “espresso” has an Italian origin, but has been internation-
alforalong time; “cappuccino” comes next. The Italian style of
coffee consumption, with strong roasting of beans and a little
water gains still more popularity. During the fair the Italians
demonstrated coffee-machines with three dosage buttons: the
first one corresponded to the Italian style, the second to the
French one (twice more water for the same quantity of coffee),
the third — to the American (thrice more water).

Considerable part of concern for the fair was taken by
Confida (Italian Vending Association), whose president,
Augusto Garulli, is now “sole in three embodiments”, since
now he also heads both EVA and WVA. Taking the floor at the
opening press conference, Mr.Garulli stressed the leading role
of Italy in vending machines' manufacturing and application,
especially of those for coffee preparation and selling. Of the
total number of 18 mn vendors installed in the world Europe
shares about a fourth part (4.5 mn), one fifth of which are oper-
ated in Italy. Their annual turnover is more than €1.5 bn (2004).
Coffee vendors are gradually displacing bars.
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%/ Maggi evolution:
HOBOE CAOBO B pazMeHe.
Maggi evolution:
new word in change.
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BeicTynuBiimii Tam xe npesupeHT BoictaBku Cepaxo IIbeparn-
3M TIEPEYUCAHA DA TeHACHIHH Pa3BUTHA OTPACAH, KOTODEIE, I10
€ro MHEHHIO, 0TBEUAIOT OKHUAQHHUAM ITOTPEOUTEACH.

B ux yucae:

* [oBrlieHHe BHELIHeN PUBAEKaTeAbHOCTH aBTOMATOB

“Robbers won'l l)v abI®{o reachour 1(‘(‘-('186 Iﬁ"

Speaking there the president of the fair Sergio Pieralisi enu-
merated some tendencies of the sector development, meeting the
consumers' commandments. They included:

" Better attractiveness (“must be pretty”)

" Wider choice of products, including hot meals

§ * Pacrimpenue BIOOpA IPOAYKTOB, B TOM YHCAe TOPAIUX OAFOA * Higher reliability
g * [oBbIIneHHe HAACKHOCTH ABTOMATOB * More machines and points of installation
= * YBeAndeHue 41cAa aBTOMATOB 1 TOYeK X YCTAHOBKH * More payment choices.
% * Pacinpenne BbI00pa NAQTEXHEIX CHCTEM. Mr. Pieralisi also marked the fact that vending machines
1] I-1 [Tbeparusy oTMETHA TakKe, YTO TOPTOBbIe @BTOMATH CTaHO-  become more and more habitual "“in out of home life”, just like
BATCA Bce 00Aee IPUBBIYHBIMU AN, KaK OH BhIpasuAcs, «xku3Hu BHe  the usual processes of buying tickets, checking tickets, etc. This
AOMa» H BCe IIpOYHee YKOPEHAIOTCA MOAOOHO aBToMaTaM A fpo-  fact was confirmed by the data, given by Stefania Farneti,
A@XKH M 1IPOBEpKH OuAeToB. [ToaTBepxkAeHHeM sToMy ABAdiorca — research director of CRA Agency (Customized Research &
o CTaTHCTHYECKHE AAHHBIe, IPUBEACHHEIE DYKOBOAUTeAeM nporpaM-  Analysis). According to the last poll, half of the Italians confirm to
Z MbI HccaepoBaHmHi conrororndeckoro rjentpa CRA Cregpanmeri  have used vending machines in the last 12 months, and the share
o ®aprern. CoraacHo AQHHBIM IIOCAEAHET0 01poca, B TeveHne 12Me-  tends to grow about 10% a year. At their working place the share
E cA1leB IPHMEPHO K&KABIH BTODOH HTAABSIHEI] IIOAb30BaACA yeayra- — was 38% from the number of employees, in hospitals — 20% of the
T MH TOProBOTO aBTOMara, MPMYEM 3a IoA X AOAT BO3pacTaeT mpu-  patients, in schools and universities — 16% of the students; for
0| mepHo Ha 10%. Ha cayx0e aroMaramMu MoAb30BaAHCh 38% pabota-  business centers the number is 15%, for railway stations — 10%,
oy, B 6orpHALaX — 20% NaLUeHTOoB, B MKOAAX M By3ax — 16%  for subway — 3.4%, etc. From the geographical point of view
YYaIHuXcs; A AGAOBBIX I[eHTPOB Lupa cocrapasier 15%, xeaes-  vending is most popular at the North-East of the country (round
HOAOPOXHBIX BOK3aA0B — 10%, metpo — 3,4% n 1.A. C Toukn 3pe-  Venice), where the average percentage Is twice as large as at the
< HHAA reorpachuyeckod HanboAee MOIYAIPEH BeHAMHT Ha ceBepo- — South. As for the age categories, vendors are most popular among
4 BOCTOKE CTpaHHI (BOKpYT Bemenmm), rpe NMporneHT IpaxaaH, uM  the young people 18-24 years old (74%), least — for the genera-
2 HOAB3YIOIUXCSA, B IIOATOPA pa3a BbiLle, yeM Ha fore. C To4KHu 3pe-  tion over 64 (15,9%).
5 HUA BO3DACTHBIX KATerOPHH aBTOMAThI HAHDOAEEe IIDUBAECKATEALHBI However interesting the press conference were, it was only a
E A TIOADOCTKOB 18-24  aer (74%), Haumenee — Arg mokoAeHns — prelude for the exhibition. So what was noteworthy in the exposi-
crapure 64 rer (15,9%). tion four floors below?
Ipecc-KoHpepeHyd, Kak Obl HHTepeCHa OHa HU OBIAG, 3T0 BCe There is a notable strata of managers and experts (in every
JKe IPeAIOAUA K BhICTaBKe. YTo e OBIAO IIpUMedaTeAbHOro B 3kc-  kind of business), who evaluate the fairs exclusively by the num-
mo3unun? ber of novelties shown there. Of course this is a very important
% B 1robom OH3Hece CyljecTByeT 3aMeTHas! IPOCAOKKa MeHeAXe-  parameter, but it doesn't exhaust the importance of the affair.
©) POB ¥ CIELHAAUCTOB, KOTOPEIe OLJeHHBAIOT BbICTABKH MCKAIOYHM-  Neither the web-site, nor the photos in @ magazine can substitute
= TEABHO II0 KOAHYECTBY HOBHHOK, KOTODBIE TaM IIOKA3bIBAIOT. Pasy-  personal contacts at the booth especially if you are talking to an
% MeeTCsl, 3T CyIeCTBeHHBIH 0Ka3aTeAb, XOT4 OH U He ucyepribiBa-  expert in the field. Here you have a real chance to discuss the
o] eT 3HavYeHus MeponpuATHs. Hu BeO-caut, vu (ororpaguu B Xyp-  technical details, which otherwise stay beyond the reach, to com-

Haje He MOTYT 3a4aCTyI0 3aMEHHTh AHIHOTO OOLJCHHS Ha CTEHA,
0COOEHHO eCAH C BaMH OeceAyeT CIelJHaAHCT. 3AeCh Y BaC eCTh BO3-
MOKHOCTb H IIOTOBOPHTb O TEXHUYECKHX HIOQHCAX, KOTOPbIe HHATe
OCTAKOTCA 3a IPeAeAaMH AOCSTAHHS, W OIepaTHBHO COIIOCTABHTE

pare “on-line” different points of view, to make sure that some
spectacular photo is not just a publicity trick. To show the dis-
courses are not abstract, I'll produce some examples. Last year in
issue # 5 of the magazine a photograph was published at page §,

BH3HTOK.

. Subway vending.
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Hainix M0)XHO BCTPETHTD BE3Ae€.
Our people can be met everywhere.

TOYKH 3peHHs, U yOCAUThCS, UTO HEKOTOPEIe 3(hheKTHEIE (POTO —
He IPOCTO DEKAAMHEIH TPIOK. YTOOR 9TH paccyXAeHHd He Kasa-
AHCBH a0CTPaKTHBIMY, IPUBEAY KOHKDETHEIE IpHMepkl. B Neb xyp-
HaAa 3 MPOIIABIH T'OA Ha CTpaHuLe § ObIA Halle4aTaH CHUMOK aBTo-
MaTa HeMeKoH (pupmbl Sielaf B yAHYHOM HCIIOAHEHHH, [IPHCHIIAH-
HOro cHeroM. B MuaaHe 1mocetuTeAn BHICTABKH MOTAH HArASAHO
YOeAUTECS B pabOTOCIIOCOOHOCTH aBTOMATa B KpaHe HeOAaronpH-
ATHBIX YCAOBHAX — TIOA AOKAEM. SAECh @BTOMAT ObIA YCTAHOBAEH B
AVILIeBoJf KaOHHe, 110 BCeM ero CTeHKaM 0OHABHO TeKA@ BOAQ. [IpH-
yeM CTOHAO MHe IOMHTEPECOBATHCS, HE MAKET AH 3TO, KaK AK0De3-
Hag (ppay Bpy4HAQ MHE JKETOH, IOCAe Yero 0CTaBaAOCh TOABKO Ky-
uTh OATOHYHK MEOCAH M ChECTb €10, <HE 0TXOAA 0T KacChl». Tak uTo
MOIy 3aCBHACTEABCTBOBATH: HE MAKeT. VIAH TakoH mpuMep: MeHd
AABHO HHTEDECOBAAO, B KAKHX CTPAHAX H YbI ABTOMATbI IKCIIAVATH-
PYIOTCA Ha XeAe3HOH Aopore. Ha BhICTaBKe OTBET Ha 3TOT BOIPOC
(mpuMeHHTeABHO K EBporne) yAar0Ch TOAYYUTE B TeYeHHe [T0AOBH-
HEI paboyero AHsI, ¥ 3BY9YUT OH TaK: Bo OpaHijuy, aBTOMATHI IPOU3-
BoacTBa (pupmbl Necta&Wittenborg; onbir Hemenkout Sielaf u nra-
AbgHCKOH FAS oKasancd cyLjecTBeHHO MeHee YCIIelHbIM, XOTS HC-
HBITAHAAM B HATYDHBIX YCAOBUSAX OBIAH HOABEPTHYTHI HECKOABKO
COTEH @BTOMATOB. AF00OIIBITHAA TOADOOHOCTD, HAUMEHee CTOHKHUM
V3A0M ABTOMATOB OKAa3aAHCh KOHTAKTHBIE VCTPOHCTBA, KOTOPEIE
ITepHOANYECKH Pa3MBIKAAMCh 10 BO3AEHCTBHEM BHOpanwi. Bce
ObI HHYEro, HO y CHEeKOBBIX MAIIUH H3-3a 9TOTO CAHIIKOM 9acTo
HPOMCXOAMA 3AIYCK KOMIPECCOPA CHCTeMEl OXA&KACHHUA, ITHKO-
BBl IYCKOBBIC TOKH IIEPETPYKAAH CHCTeMY SAEKTPONUTAHHA, U T.A,

BosBpaasce K BOIPOCY 0 HOBHHKAX, OTMEYY, YTO, OXAAVH,
HHYET0 COBCEM PEBOAIOIIHOHHOIO B 3aAaX YBUAETH He YAAAOCh, XO-
T4 HEKOTODhIe TeHACHIHH OTMETHTE MOXHO. EcTh BlledaTAeHHe,
YTO MHOTHE Pa3pabOTIMKH — IPOH3BOANTEAH aQBTOMATOB B3IAH
KypC Ha BCEMEPHOE yIPOLUJeHAE CBOYX H3ACAHH, HMeA B BHAY, Ha-
npHMep, CIOCODBI TepeMelieRHA LITYYHOT0 TOBAPa A BhIAQYH ITO-
KynateAro. Hapgay ¢ MEHHAH(DTaMH HCIOAB3YETCS U IDABHTALA,
HO He 0053aTeABHO IyTeM COPAChIBAHHS C TOAYTOPAMETPOBOH BHI-
cotbl. [IIMPOKO HCTIOAB3YROTCA TPYOBI, B KOTOPEIX TOBAP IOCTElleH-
HO ONYCKAEeTCs BHU3, 3aHHMas MeCTO, OCBOOOAMBIIeECs HIKHelH
noprueH. [IpHHIHIT He HOB, HO YCIIENIHO TPHMeHATCT AT CaMBIX
DasHOO0OPA3HbIX TOBAPOB, B TOM YHCAE 3aMOPOKEHHBIX IPOAYKTOB.
Han, ckaxem, B aBToMare o HIHEKOBOH MOAQYEH TOBAPA MOXKHO,
OKAa3bIBACTCA, COKPATHTh YUCAO IDYKHH-IIHEKOB, €CAH IPHAATH

D111,

showing a vending machine of German Sielaf company, standing
in the street half covered with snow. Here, in Milan, the visitors
could make sure clearly that the machine could be operated in
most unfavorable environment — In the rain. The machine was
installed in a shower cabin, where its walls were heavily washed
with water jets. When I dared and asked whether this was only a
mock-up, an amiable lady immediately handed me a token, after
this it was a "must” for me to buy a musley bar and consume it on
the spot. So now I can witness it was not a mock-up. Another
example: [ was interested for a long time in what countries vend-
Ing is used at trains and whose machines are used for it. Being at
the fair, it was possible to get this question answered (as applied
to Europe) within half a day, and the answer Is as follows: the
country is France, and the OEM is Necta&Wittenborg. The
experience of German Sielaf and Italian FAS was less successful,
though the number of machines being field tested amounted to
several hundred. An interesting detail: the least reliable compo-
nent of the machines appeared to be their contact points, braking
periodically under vibrations. In principle it could be not lethal,
but because of this the compressors serving the cooling systems
of the snack machines were being started too often, the resulting
peak currents overloading the electric power supply system, and
so on, and so forth. Returning to the novelties, I have to admit
that practically no revolutionary solutions could be met, though
some tendencies could be raced. There is an impression that
some manufacturers concentrated on every kind of simplifica-
tion of their produce, for example, the technology used to trans-
fer the piece goods to the buyer. Along with minilifts gravitation
15 still used, but not necessarily by means of dropping from  foot
height. Tubes for gradual sinking the goods are widely used,
when they are replacing the previous portions. The principle is
not new, but it is used successfully for various goods, including
frozen food. Or, say, it appeared possible to reduce the number
of spirals used to push goods, inclining the lowest shelf to the
center. Then a single spiral will be enough to unload the shell.

It is pleasant to state that some of the prognoses made by our
authors tend to come true. Shortly after Valery Rakitsky (“Valeo"
company) reported from Shanghai that China could produce as
much vending machines as it wished, it appeared that an English
company, called Vending Corporation demonstrated at their
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Frozen foods vending
by NESTLE.
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COLD DRINKS

HIDKHEH [0AKe HAaKAOH OT O0KOB K cepearHe. Toraa AA9 BBITAAKHBA-
HHSI TOBApa C ITOH HOAKH DYAeT AOCTATOYHO OAHOM HPYKUHBI, IT0Me-
HIEHHOH B [JeHTpe.

TIpUATHO OTMETHTB, YTO HEKOTOpbIE IPOTHO3bI HAIUX ABTOPOB
HMeI0T CBOHCTBO COBIBATECA. He ycnea Baaepust Pakurckuit (¢pupma
«Bareo») B pertopraxe u3 Lllanxas coo0uts 0 ToM, 4r0 KnTay, O5l-
A0 OBl Ha TO XeAaHHe, CIIOCODeH B OAHOYaChe HAKAENaTh aBTOMATOB
CKOABKO YTOAHO, KaK ITOKaAYHCTa: Ha BEICTaBKe «BeHAWTaAHA», HA
crerae anramtickor komnanuu Vending Corporation MbI BCTpedaeM
CcTodIHe PAAOM AMEePUKAHCKHe U KUTAUCKHe aBTOMAThl. BHelHe 00-
D3Il MaAO OTAHYHMEL, HO KUTAHCKHI CTOUT BABOE AellieBAe (KaK yT-
BEPKAQIOT, IPH BIOAHE IDHAHYHOM KayecTBe).

OAHa AaCTOYKa, IPABAA, BECHBI He AeAderT. B akcrozunuu AaAbHHH
Bocrok 6biA IpeacTaBAeH (HECKOABKO KOCBEHHO) EBponericKum oTae-
Aernem komnaruu Vendo (Sanden Group). Cpean moceTuteaest Obl-
AH 3aMeyYeHbl COTPYAHHKH Koperckod S.M.Coin (AMYHO IIDE3HAEHT,
r-H An) 1 snouckod Fuji Electric.

AMepHKaHCKUH BeHAUHT OBIA IDEACTABAeH EBponedickum 01opo
Automatic Products. ['epmannio npeacTaBAian (AocTorHO!) Deutsche
Wautlitzer, Sielaf, a Taxxe KpyIHbIi IPOH3BOAUTEAb HHTPEANECHTOB —
kommanust SATRO. Hcnarnmio — Azkoyen, ToaaHauio — Bravilor
Bonamat u ICS, Kanapy — Cash Code. BearrkoOpuraHus, Kpome yrio-
maryroi Vending Corporation, 0xira npeactaBaeHa CoinCo u MEL

Kpome nonyrapHeix B Pocciu KoMIaHHH-IIPOH3BOAUTEAEH, B BbI-
CTaBKe y4aCTBOBAA [JeAb] PSA MAAOU3BECTHBIX H IDAKTHIECKY HEH3-
BECTHBIX y HAC, @ H3BECTHBIE MHOTAQ IIOBOPAYUBAAHCE K 3PUTEAIO HO-
Bo#t rpanbio. Tak, komnanus FAS International nokasara pazpa0o-
TaHHEI 110 3aKka3y Vodafone aBToMaT A IPOAGKH COTOBBIX TeAEPO-
HOB H OIBITHBIH 00pasel] aBproMara AAsI IPUTOTOBACHHS U ITDOAGKH
MOPOKEHOro. AI0OOIBITHO, YTO HEKOTOPEIE (DUDMBI, KOTOPBIE paHee
«He 3aCBeYMBaAMCh» B Poccru, mpoaBAdAM OOABIION HHTEpeC K Ha-
mieMy peIHKY. K HHM OTHOCATCS, B YaCTHOCTH, IDOM3BOAUTEAH KOM-
TAKTHBIX aBTOMATOB, CPEAM KOTOPBIX XOTEAOCH OB 0C000 OTMETHTE
nraapsHcKyro Quasar Electronics. Qupva npuveyaTeAbHa, B YaCTHO-

¢ CANBOTILE

MODULE NON FOO

SNACKS

Venditalia booth some American and Chinese machines
standing side by side. The models looked very much alike,
except that the Chinese costed twice less {and, as they say,
having quite tolerable quality).

However, one swallow doesn't make a summer. In general,
Far East has been represented (rather indirectly) by European
Division of Vendo (Sanden Group). It was possible to see
among the visitors people from the Korean S.M.Coin (person-
ally its President, Mr. Lee) and Fuji Electric (Japan).

American vending has been represented by the European
Bureau of Automatic Products. Germany has been represent-
ed (and quite adequately!) by Deutsche Waurlitzer, Sielaf and
a major ingredients producer — SATRO company. Spain was
represented, In the first place, by Azkoyen, Holland — by
Bravilor Bonamat and ICS, Canada — by Cash Code. Great
Britain, in addition to the mentioned above Vending
Corporation, has been represented by Coin Co and MEL

Besides the OEM, popular in Russia, a lot of less known
here (and even practically unknown) companies took part in
the fair. Sometimes the well known turned their previously
unknown side to the spectator. For example, FAS
International Company has shown a vending machine devel-
oped according to the order of Vodafone for selling mobile
phones, and a pilot model of a machine for production and
selling soft ice-cream. It is interesting that some companies
not seen in Russia before, demonstrated a great interest for our
market.

Among them some producers of compact machines were
present, and I'd like to point specially Quasar Electronics from
Italy. The company is notable, for example, for its readiness to
develop and produce small batches for special orders; some of
their designs can be seen at the photo. Originally looking
mechanical machines had been demonstrated by a Portuguese
designer M.F.Munos, who developed them for Spanish Salysol
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OT X0A0AHOT0 AO TOPSIYEro — OAHH IIar.
Only one step from the cold tolthe hot.



ABromarter Vendo ¢ 030H00€e301aCHBIM 0XAa>KAE€HHEM.
Vendo machines with ozone-safe cooling.

CTH, TeM, YTO He OOUTCS OPAThC 3a HEOOABIIHE CEPHHU H3ACAHH 110
CelaAbHbIM 3aKa3aM; Ha (DOTO IPEACTABAEH pSA NPHMEPOB UX
Ppa3paboTtok. OpHrHHAABHO CMOTDEAHCh MEXaHHYECKHe aBTOMAThI,
Ppa3paboTaHHbIe TOPTYTAABCKHM KOHCTPyKTOpoM M.Q.MyHboCOM
110 3aKa3y MCHAHCKOM (upMel Salysol prd 1pOAaKH CHEKOBOH H
KOHCEPBHOM IPOAYKLMH B 0aHKaX (CM. (pOT0). OTH KOMIAKTHbIE H
Aerkue ycrporctsa (Bec 7-10 kr) Bmemjaror Ao 81 6auku. Ilo mMHe-
HUI0 r-Ha MYHB0CA, TAABHBIM IPENATCTBHEM HA ITyTH BHEADEHHUS
ero Aerunja B Poccun Moxer cTaTh HU3Kasd HOMMHAABHAS CTOH-
MOCTh DOCCHHCKHX MOHET, CHTYAL[Hsl yCyTyOASeTCs
TeM, YTO MCIIOA3YeMbIH MOHETONMPHUEMHUK NPHHH-
Maer He 0oAee 3 MOHET 3a eAMHUL]Y TOBAPa, d OAHK-
HOTOIIPHEMHHUK OTPEOYeT, VBB, IAKTPOIUTAHHA.

Cpeal KpyIHBIX KOMIIQHHH €AMHOTO MHEHHS O
poccuiicKoM peIHKe HeT. Necta riepesxnaa ysxe nepu-
0A TEPBOHAYAABHOTO NIPHCMATPUBAHHS M AKTHBHO
3pech paboraer. Pacumpstor npucyrcrsue B Poccun
Saeco, Bianchi, GPE, FAS, Lavazza (nepeyucAsio
TOABKO TeX, KTO y4aCTBOBAaA B BRICTaBKe). Bumecre ¢
TeM, KOTOPBIH Trop ocrtopoxuuyaror Sielaf u
Waurlitzer. [To choBam npeAcTaBUTeAEH STHX KOMIA-
HUH, UX B CBOe BpeMs OTIYTHYAH DacCKasbl O He
CAHIIKOM YAQUHOH ITONBITKe BHEADEHHSI BEHAMHIA B
MOCKOBCKOM METPO, BaHAQAH3ME U T.A. A TeXHHKa,
HaAO CKa3aTh, 0YeHb HENAOXasd, XOTA U He U3 Aellle-
BBIX.

He Bce, MOXeT OBbITh, 3HAIOT O (haKTe CEePLE3HOI0
AEAOBOTO COTPYAHHYECTBA B 00AACTH BEHAMHTa MEXK-
Ay komnanuamu Necta-Wittenborg u Lavazza. B rak
Ha3bIBAEMYIO «CHHIOI AHHHIO» KOGEHHBIX aBTOMATOB Lavazza, uc-
MOAB3YIOIIUX KAICYABI C MOAOTBIM KO(he, BXOAST KaKk OPHTHHAAb-
HbIe MOAGAH (B TOM YHCAe AM3aKHA MpOocAaBAeHHOH Pininfarina),
TaK ¥ pazpaboraHHsie Ha 0ase manmH Colibri, Kikko u Astro. [To-
CAeAHHe, KCTATH, YCTAHOBACHBI IDAKTHYECKH HA BCEX CTAHIHAX MU-

company to sell their snacks and other food produce in canned
form (see photo). These compact and light devices, weighting 7-
10kilos, contain up to 81 cans. According to Mr. Munos opinion,
the main factor umpeding proliferation of his machines in Russia
1s low nominal value of Russian coins, especially since the coin
accepter can get not more than 3 coins to pay for a piece sold;
and a note acceptor would need a power supply.

There is no common attitude to the Russian market among
major companies. For example, Necta has already went through
the period of initial evaluation and Is working here
most actively. Among those who took part in the
exhibition, Saeco, Bianchi, GPE, FAS and Lavazza
has been widening their presence in the country. At
the same time the position of Sielaf and Waurlitzer
has been cautious for the last decade. According to
the representatives of the companies they had been
badly frightened by the horror stories about vandal-
ism in Moscow subway. As for their machinery, it is
quite good, though not very cheap.

Perhaps it is not universally known that Necta-
Wittenborg and Lavazza are engaged in serious
business cooperation. The so called Lavazza BLUE
line of coffee machines, using capsules with ground
coffee, contains both original models (including
those designed by the famous Pininfarina) and the
modified Colibri, Kikko and Astro. By the way, it is
these machines that are installed practically at all
stations of subway in Milan, including the platforms
(see photo). And something more on the subway
vending. When we asked the local people engaged in vending
why no queues can be seen standing near the vendors there and
whether it means they are used inefficiently, they answered:
"Their quantity has been chosen so as to avoid queues. As for
the profitability, it is quite reasonable”. We have seen no traces
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AQHCKOIO METPOHOAHTEHa, B TOM 4HCAe Ha HAQT(hopMax (cM. (oTo).
Kcrarm, 0 meTpo. Koraa Mbl CIpOCHAH Y MHAGHIJEB, I0YEMY Y YCTAHOB-
ACHHEIX TaM aBTOMATOB He BUAHO AIOAGH, M He 3HAYHT AH 3T0, 4TO OHH
Hea(ppeKTUBHO HCTIOAB3YIOTCA, TO B OTBET OBIAO CKa3aHO: «A HX KOAH-
4ecTBO OBIAA TaK BBIOpaHO, YTOOBI He OFIAO 0Yepered. UTo Kacaercs
OKYIIaeMOCTH, TO OHA BIIOAHE Pa3yMHasi». Pe3yAbTaToB HaAPyTaTeABCT-
Ba Ha, aBTOMATaMH MbI He 3aMeTHAH. To AW 3TO XapakTepu3yeT CO3Ha-
TeABHOCTh FOPOXKaH, TO AH De3yABTAT BHACOHAOAFOAeHHA. [IpaBaa, HU
70, HI APYTOe He MelIaeT IOHbIM XyAOKHHKAM AOpPa0aThIBaTh PeKAaM-
HBIC HAGKATHI C TOAYOOHAKEHHEIMH MOACAAMH,

Cyaq 1o 3KCmo3nnun 1 0ecepaM C NPeACTaBHTEAIMH (DHPM-3KCIIO-
HEHTOB, MHOTHE IIPOM3BOAHTEAH KO(e IOAKAKOYAIOTCS K IDOU3BOACTBY H
pearr3aluH Ko(e-MallIHH, CIIPABEAANBO II0AATas, UTO TeM CaMbIM MOX-
HO K@K PaCHIHPHTE IPOAAKY OCHOBHOTO IIPOAYKTA, TaK H AOTIOAHUTEABHO
3apaboTaTh Ha TexHUKe. Pe3yAbTaTOM CTaA0 YAMBHTEABHOE Pa3HOOOPa-
3He KOhe-MalHH A 0PHCOB, 0APOB, Ad H AOMAIITHETO IPHMeHeHHS. Mbl
He IIPOH3BOAHAH IIOACYETOB, HO BIIEYATAEHHUE TAKOBO, YT0 AAS PAOOTHI HA
3apaHee IOMOAOTOM KO(e MallHH OTHOCHTEABHO HeMHOIo. [1peo0iaaa-
0T AHOO MOAEAH (II0A 3eDHO», AMOO IT0A YaAABI M KaIICYABI, IDHYEM Ha
PHIHKE IOSBUAUCH MOAEAH, KOTODBIE MOTYT HCIIOAB30BATh 1 TO, H APYTOe.
OTHOCHTEABHO HCITOAL3YeMbIX HHTDEAHEHTOB: KPOMe KO(heHHEIX, HMEIOT
XOXKAeHHe U YalHbIe KAlICYABI (H YaAABI), B TOM YHCAE C (DPYKTOBBIMH H
TPaBAHBIMH YasIMH. [Ipeanararorcs U camble pa3HOOOPA3Hble TOACTABKY
0A MAIIHHBI C AIUKaMA A\ XPAHERHA IOCYABI H IIPOYHX @KCeCCyapoB
¥ MHTPEAMEHTOB, @ TAKKe C XOAOAMABHHKOM.

He cnapaer unTepec K aBroMataM AAM HPOAAXKH TOpAYeH MU U
BCAKOTO POAQ OyTepOpOAOB. AOTHYHO: HEAB3S JKe KOPMHUTb B3DOCAEIX U
AeTeil OAHHMU YHIICAMH H [IIOKOAGAKAMH. [1aparieabHo HAET pa3padoT-
Ka HOBBIX IIPOAYKTOB, OPHEHTHPOBAHHBIX , B IEPBYI0 04EDEAL, HA 340~
DOBOe UTaHHE MOAOAEIKHOM 1 AeTCKOH ayANTOpHH. HaumHas ¢ BeCHbI
9TOTO T0AQ «PACKPYIHBAETCS» (PPAHKO-HUTAALSIHCKHE TPOEKT MPOABH-
JKeHHS TaK Ha3bIBAeMEIX «()PYKTOBBIX KapMaIkoBy. [1op aTuM Haspa-

of outrage upon the machines, but we are no sure, whether it
1s a result of high level of the city-dwellers’ consciousness, or
of the video supervision. Both factors do not prevent young
artists from improving in there own way ads posters with
half-naked models.

Judging by the exposition and discussions with the
exponents many coffee manufacturers engaged in produc-
tion and selling of coffee-machines, considering it can
increase selling of the main product and get additional prof-
it from the hardware. This process led to surprising diversi-
ty of coffee-machines for offices, bars and home applica-
tion. We have not made calculations, but the impression is
that machines using preground coffee are relatively few.
Models for beans and pods (or capsules) prevail; there
appeared some models that can use both. About the ingre-
dients used: in addition to coffee pods, there are tea cap-
sules (and pods), including those with fruit or herb teas.
Among the proposed accessories there are various support
chests with drawers to store cups, ingredients, elc., and
sometimes with a refrigerator.

Interest for machines to vend hot food and all kinds of
sandwiches is not falling down. It is logical, since the food
for kids and grown-ups shouldn't be restricted to chips and
chocolates. In parallel some new products are under devel-
opment, aimed first of all at healthy food for young people
and children. Starting from this spring, a new Italian-French
project has been promoted based on the so called “fruit
pockets”. Under this title “Argus” company manufactures
plastic packets provided with a screw cap (like those used
for some sauces in our country). They contain about 90
grams of fruit puree (or mousse), prepared either from pure
apples, or with additives like honey, strawberries or apricots.

“AeAyIliKka u BHyYeK".
Two “grands”
(grand-father and grandson).
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HHeM KOMIAHHS «AIqus» BBITYCKAeT IAaCTHKOBbIE TAKETHKH C pe3no-
BOH KPBILIKOY (BPOAE TeX, B KaKHX ¥ HaC IPOAAIOTCA HEKOTOPEIE COYCHI).
B rakom nmakere nomeraerca okoro 90 r QpykToBoro mycca (mope),
MPUTOTOBAEHHOTO U3 IOAOK AM00 6e3 A0DABOK, AHOO C A0DaBACHHEM Me-
Ad, KAYOHUKH HAH aOpHKOCOB. TakoH naKeT yA0OHO pa3MeljaeTcs B Kap-
MaHe KypTKH, DIOK3a4Ka HAH ITOPTHEAT H AOCTaTOYHO IDOYEH; TeXHOAO-
U IPHTOTOBAEHHA TapaHTHPYeT XpaHeHHe 0e3 oxAaKAeHus. Mycc He
COAEPKHT apOMaTH3aTOPOB, KpACHTeAeH, KOHCEPBAHTOB H, B 00IjeM,
AOBOABHO BKYCeH, COXPaHAS IIDH TOM BCe ITOA3HOe, YTO COAEPAAOCh B
HCXOAHBIX (DpyKTax. VIHTEpecHa 1 MA0AOBO-TOAHAS POAYKIUS CYOAH-
MaIHOHHOH CYLIKH, IPeAMaraeMas B MeAKOH pacgacoBke. Bce ato crro-
COOHO pPa3HOOOPA3HUTh IIKOABHBIH H CTYAEHYECKHUH PAIHOH.

O BbICTaBKe MOXKHO OBIAO OBI paCCKa3bIBATh U AAABILE, HO PAMKH HO-
Mepa orpaHuyeHbl. B AaAbHeHIIeM, HaACIOCh, OABITCA H AOTIOAHHTEAD-
Hble NYOAMKAaLUH, BO3MOKHOCTE KOTOPHIX OBIAG 3aIPOrpaMMHPOBAHA
BCTpeyaMHu 1 beceaaMy Ha «Berpurarnm.

B 3akAr0YeHye HeCKOABKO CAOB 0 TOpOAe. B mocAeAHHX dncAax Map-
Ta BeCHa B MHAaHe B oAHOM pasrape. [1py Hac oTHBeTaAH BUIIHH-CAH-
BbI-IepCHKH. OTDOMHBIMHE PO30OBEIMH H DEABIMH I[[BETaMHU OBIAH TOKPbI-
ThI PA3HOBHAHOCTH MarHOAMH. B BRIXOAHBIE AHH B LJEHTPE I'OPOAA BO3Ae
3amka Cehopija IPOXOAHA MACCOBEIH KPOCC. B KHAOMETpe 0T 3T0ro Me-
cra, Ha naomaau Can-babuaa, noa oxpasor mectHoro OMOHa npoxo-
AHMAH ITOCA€AHHe MUTHHTH OypHOH H30HpaTeAbHON KoMIaHHH. Mexay
STHMH TOYKaMH, BO3Ae 3HAMEHHTOro co00pa MapUIMPOBaA BOEHHEIH
OPKeCTp, YyTh II0AQABILIE 1IaPEeHb C AeBYIIKOH HCIOAHSAH, K BOCTODPIY
TOAIIBI, AQBHHIIHHE DOK-H-DOAABL B 0AHOM M3 OyTHKOB Ha BHTPHHE
KpacoBaAach I030A04eHHAsA X03HCTBeHHAA CYMKA Ha ABYX KOACCHKAX
H C pyYKOH; Ha LeHHHKe 3Hawurach cymma € 9000. Het, 3aece HeT
OIIMOKH: UMEHHO AeBATH THICSY. [Ae-To HemoAaAeKy, TOBOPAT, OAEBa-
FOTCA HAIIH HyBODHINH, YAyYlIasd BHEITHETOPIOBbIH 0aAaHC VTaAbsH-
CKOH peCITyOAHKH.

3.

KoHeyHno, La Scala
Of course, La Scala

Such a packet can be put easily into a jacket pocket, a
rucksack, or a schoolbag; it is strong enough. The technol-
ogy quarantees long storage without refrigeration. The
mousse doesn't contain aromatizers, dies, or preservatives,
and is quite tasty, retaining most of wholesome substances
contained in the initial fruit. Among other interesting
products freeze-dried fruits and berries In small packing
are interesting. All these things can make students’ ration
more diversified.

It could be spoken about the fair more and more, but the
size of the story ought to be limited. I hope that later some
additional publications will appear, provoked by meetings
and discussions at Venditalia.

To conclude with, some words about the city. In the last
days of March the spring in Milan is at its height. We wit-
nessed the cherries, plums and peaches were shedding.
Magnolia varieties were covered with huge pink and white
blossoms. At the weekend in the downtown, near Sforza
Castle a mass cross-country race was taking place. About a
kilometer from this point, at St. Babila Square, guarded by
the police the last meetings of the stormy election cam-
paign were carried out. Between these two places, near the
famous Dome, a military brass-band was marching; a little
farther a boy and a girl were performing, to the crowd's
delight, traditional rock-n-rolls. At one of the boutiques
the passers-by could see a gilded wheeled shopper bag
costing € 9000. No, there's no mistake here: it was just
nine thousand euros. People say that it is not far from this
place where our nouveau riches are buying their dresses,
Improving the foreign trade balance of the Italian
Republic.
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HotelExpo

[ OCTUHUNYHOE U
pecTopaHHoe aeno.
12-9 MexayHapoaHas
BbICTaBKa

Kak 0O6BsBHAH OPraHU3aTOPHl BBICTABKH — KOM-
narus ITE LLC, HaunHaa ¢ sroro roaa HotelExpo
OyAeT IpOXOAHTE B «3KcroreHTpe» Ha KpacHom
I'lpecHe, npudemM B MapTe. B mopsake sKcnepuMeH-
T4 B 3TOT pPa3 OHA IPOBOAHMAACH CHHXPOHHO C BDI-
craBKoH «IlyTelmiecTBHA H TYPH3M», YTO B KAKOH-TO
CcTelleHH CIIOCOOCTBOBAAO IPHUBAECUYEHHIO B KAYeCT-
Be YYaCTHHKOB BEAYIIHX KOMIIQHHH u3 I'epMaHuy,
ABcrpuu, @pannuu, Urarnu, Llsetiapru, [TopTy-
raauu, Bearpuwn, Mapnn u Typijmuu. Bcero B BEICTaB-
Ke, IPOXOAUBIIEH B MaBUAKOHE Ne3, CBOH TOBAPKI U
YCAYTH AEMOHCTDHPOBaAH 0OoAee COTHHM (TOUHee,
114) ¢pupm. CoraacHo OpHIHAALHOH CTATHCTHKE,
3KCIO3HIHA OXBATBIBAAA CAEAYIOLIYIO TEMATHKY:

— IlpoeKkTupoBaHue H KOMIOACKTAI[UA IPEATIPH-
ATHH 001I[€CTBeHHOI'O MHTaHHSI

— TexHOAOrHYECKOE 0OOPYAOBaHHE AAST 6APOB,
PECTODPAHOB H T.A.

— MebeAb AAST TOCTHHHUI] U IPEATIPUSTHE 0011]e-
IuTa

— AH33HH HHTEePEEPOB

— OTAeA0YHBIe MATePHAABI U

Hotel and
Catering Trade
12th International
Exhibition

As it was announced by ITE LLC Company, the
fair organizer, starting from this year HotelExpo will
take place at Krasnaya Presnya Expocentre, and
namely on March. As an experiment, this time it was
carried out simultaneously with Travel & Tourism
fair; to a certain degree it favoured attraction of lead-
ing companies from Germany, Austria, France, Italy,
Switzerland, Portugal, Hungary, India and Turkey as
participants. The total number of the companies who
exhibited their goods and services in Pavilion #3
exceeded a hundred (exactly it was 114). According
to the official statistics, the exposition embraced the
following subjects:

— Kitchen design,
— Equipment and accessories for bars, restau-
rants etc
— Furniture for hotels, bars and catering facili-
ties
— Interior design
— Finishing products and coverings

— Lighting, sanitary equipment,

ventilation, air conditioning and the

HOOKDBITUS
— CucreMsI ocBel[eHHsI, BOAO-

corresponding equipment. Security,
access control, communication &

CHAO)KeHHs], KAHAAH3AI[UH, BeHTH-
AAITHA U KOHAUITHOHHPOBAHHUS U
obopyAoBaHHA AN HUX. be3onac-
HOCTB, KOHTPOAB AOCTYIIa, CBA3b H
aBTOMAaTH3AaITHA YIIPABAEHH, Kac-
COBBIE H TAATEKHBIE CUCTEMEL.
Ybopounas rexHHKa, 000PYAOBa-
HHE AN XHUMYHCTKH U IPAYeYHOH.
YucTtAine U MOIOIITHe CPEACTBa,
CPEACTBA r'MTHeHbI, KOCMEeTHKa

— I'lpoAyKTBI, HAIIUTKH

— Tlocyaa, cToAOBO€E H HOCTEAB-
Hoe beabe

— CMH, rpacpuuecKuit Au3arH, Io-
AHTPApHs

Kak BHAHO U3 3TOro nepeyHs (H 9TO COBIAAAeT C
AHYHBIMH BII€YATA€HUSIMU OT DKCIO3HI[HH), KapTH-
Ha OBbING AOBOABHO THIIHYHASI AAT BBICTABOK I'OCTH-
HHYHO-PECTOPAHHOI'O IIPOPHAS, KOTOPHIE ITBITAIOT-

VENDING BUSINESS, 2006/#3

automation systems, cash-desks &
payment systems. Equipment for
cleaning, laundries and dry cleaning.
Cosmetic and washing products.

— Foods and drinks.

— Cutlery, bedlinen and table
cloths.

— Mass media, graphic design,
printing

As it is seen from the list (at it coin-
cides with the personal impression
from the exposition), the general pic-
ture was rather typical for

hotel/restaurant exhibitions, that are trying “to

embrace the unembraceable”. Of course this
approach has its own advantage, since here a person
can get answers to quite a lot of his questions. The
main drawback is that “the forest is often not seen
beyond the trees” — sometimes it would be interest-




¢ «oO'BATH HeoOBsATHOE». B 3TOM ecTh, pasymeercH,
CBOH IIAIOC, HOCKOABKY IIPH TAKOH CTPYKTYyp€e MOXKHO
MOAYYHTE 3A€CH OTBETHI HA MHOTHEe KOHKPETHBIE BO-
npocsl. TloxxaryH, TAaBHBIHM MHHYC — TO, 9YTO 3d Aepe-
BBSAMH HE BCETAA BHAEH AeC — HHOIAA HHTEPECHO I10-
CMOTPEThb Ha PE3YABTAT KOMIIAEKCHOTO IIOAXOAQ, TAe
cobuparacek ObI MO3auKa OPEeAIPHATHS B 1eaoM. Ho,
HaBepHOe, 9TO U He OYEHb AErKO.

Ecam roBopuTE O TOM, HACKOABKO HAITEeA HA BEI-
CTaBKe CBOe OTPAa’kKeHHe BeHAUHI, KaK COBOKYITHOCTh
aBTOMATHYECKHX CPEACTB AN TOPTOBAHM TOBapaMH H
VCAYTaMH, TO IPHAETCS KOHCTATHPOBATH, YTO MECTO
OH 3aHSA AOCTATOYHO CKpoMHoe. Tem He MeHee, Ha
HEKOTOPBIX S9KCIIOHEHTaX CTOUT OCTaHOBHUTHCST 0CO00.

3A0 «HeBcknii npocnekT» (Caukr-Ilerepbypr) —
OHUITHANBHBIN AUCTPUOBIOTOD aMEepPHUKAHCKOH KOM-
naHuu Maytag, IpoHu3BoOAAIed CTHPAAbBHOE H Cy-
ITHABHOE 000PYAOBaAHHE ANST IPAIEeUHBIX CaMOOOCAY-
sknBaHuA. CTHPAaAbHBIE MAlIHMHBI pacCYUTaHBI HA 3a-
IPY3KYy OT 6 A0 55 KI OeAbsl, CyHIHABHBIE — OT 8 A0 77.
B accoprumMeHTe HMEOTCS pasHbIe HCIIOAHEHHS Ma-
IIIHH C MHKDOHIPOIIeCCOPHBIM HAH MeXa-
HHYECKHUM YIPABACHHEM, JIAeKTpHUIec-
KHM, ra30BbIM HAH [IAPOBBIM OOOIDEBOM H
T.A. CyIecTByrOT CABOEHHBIE arperarsl,
HalpuMep, TaK1e, B COCTaB KOTOPBIX BXO-
AAT CTHDPAABHAS M CYIIHABHAS MAIIHHA
(cM. ¢poro). [lo KeraHHIO 3aKa34yuKa Ma- !
IITMHBI MOI'YT OBITh YKOMIIA€KTOBAHBI MO-
HeTO- HMAH JKeTOHoIpHueMHHKOM. [Ipeara-
raroTcs TaKXKe aBTOMAaThl AAS Pa3MeHa KY-
HFOp HA XE€TOHBI H MOHETBI; BMECTHMOCTbH
oyHkepa — 1200 moHeT 110 5 py0. Komna-
HHUS HMeeT OIBIT OPraHU3aIlHH IIpaded-
Hex B [lerepOypre u MoCKBe, B TOM HHCAE
npu obujexxuTusax By30B. Ilpeararaercs
TaK)Xe MNpOopecCHOHAABHOEe TAGAHABHOE
0060pyAOBaHHE U MAIIHHBI AT XHMYHUCT-
KX

ObopyaoBaHHUE AAST IPAYE€YHBIX H XHUM-
YHUCTOK CaMOOOCAY>KHBAHHUA AEMOHCTDH-
POBaA H paA APYTHX 9KCIIOHEHTOB (Ha-
npumep, OOO «ABaHrapp» — TOXe HU3
C.-Ilerepbypra), HO TOABKO «HeBCKHit
IIPOCIIEKT» ITOKA3bIBAA €I0 B BADHUAHTE aB-
TOMATHYECKOH ONAATHI.

I'pe-ro oueHb OAM3KO K 3a@AdUaM Mpeso- ———
CTABA€HHS ABTOMATH3HPOBAHHEBIX YCAYT
HOAXOAUT AeaTeAbHOCTh KommnaHuu UCS (MockBa),
KoTopasli paspabaTblBaeT CHCTEMBI aBTOMAaTH3AaI[HH
HPeAIIPHATHE chepbl TOCTEIIPUUMCTBA, BKAKOYAasd Ioc-
THHHYHBIE KOMIIA€KCEI, AOMa OTABIXA, AKBAalapKH, KH-
HOTEeATphbl, PECTOPAHBI U T.A. [IporpaMMHBIEe IPOAYK-
TBI KOMIIQHHH MOI'YT YYHTBIBATE OCOOEHHOCTH pas-
AHYHBEIX (pOpM COOCTBEHHOCTH, MOAEAEH BEAeHHS
ousHeca u 1np. CHCTeMBI MOI'YT IIPOU3BOAHTE OPOHH-
poBaHue OHMAETOB H MeCT 4epesd Internet H COTOBYFO

ing to see the result of an all-round evaluation of
an enterprise as a whole. But of course such a
task is not an easy one.

If we discuss the degree the vending business
found its reflection at the fair, as a complex of
automatic devices for selling goods and services,
then we'll have to admit it occupied rather a
modest place. Nevertheless, it's worthwhile to
concentrate on some exhibits Nevsky Prospect
company (St.Petersburg) is an official distributor
of American Maytag, producing washing and
drying equipment for self-service laundries. The
machines have been designed for loading from 6
to 55 kgs of washing and from 8 to 77 kgs of dry-
ing. The assortment includes a number of models
with microprocessor or mechanical controls,
electric, gas or steam heating, etc, There exist
combined models, containing both a washing
and a drying machine (see photo). According to
clients desire the machines can be provided with
coin or token acceptors. To get corresponding
change, note changing machines
with a stock of 1200 5-rouble coins
are proposed. The company has a
considerable experience in organiz-
ing laundries in St.Petersburg and
Moscow, including student campus-
es. Also some professional equip-
ment for ironing and dry-cleaning is
proposed.

Equipment for self-service wash-
ing and dry-cleaning was also
demonstrated by some other expo-
nents (for example, by Avangard Co,
also from St.Petersburg), but Nevsky
Prospect was the only one to show its
coin-operated versions. As for the
problems of automatic services, the
activities of UCS Company
(Moscow) seem to be situated very
close to them. The company has
been engaged in development of all
kinds of hospitality establishments,
including hotels, rest inns, aqua
parks, cinemas, restaurants, etc.
Their software has been used suc-
cessfully for automation of enterpris-

es of various ownership forms and business
models, from a small rest-hous to a large-scale
hotel complex. Such systems can provide tickets
reservation by means of Internet and cellular sys-
tem,; have remote points of sale, connected to the
common data base; program operations concern-
ing logistics, supplies, manufacturing and selling
dishes for catering; accounting the staff loading,
and many other procedures. Applying to an aqua
park, for example, the developed soft- and hard-
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CBS13b, HMETH YAAA€HHBIEe TOYKH IIPOAA’K, CBSI3aHHEIE C 00-
rert 6a30H AAHHBIX, MIPOrPaMMHPOBATH ONIEPAIIHH, CBI3aH-
HBIE C AOTHCTHKOH, MaTepHAaAbHBIM CHAOKeHHEeM, IIPOH3-
BOACTBOM H peain3aluer OAI0A B obmenure, y4eToOM 3a-
T'DY3KH IepCOHAaAa H MHOI'He ApyTHe nponesypsl. lpumeHn-
TeABHO, CKa’KeM, K aKBalapKy MpeAAaraeMblH IpOorpaMMHoO-
annapaTHbIE KoMIAeKc, baszupyromuiica Ha I1O R-Keeper,
peliaeT CAEAYIOI[HE 3aAQ9H:

— KOHTpOAD U yHnpaBAeHHe AOCTYIIOM Ha TePPHTOPHIO
yepes TYPHHKETEI,

— ObecneyeHue NOBpeMEeHHON TapH@UKAIIHHU NpeObIBa-
HUS;

— YnpasaeHue rapuachamu;

— BeaeHue Oe3HAAMYHBIX PACYETOB ITOCPEACTBOM HEPCO-
HAABHBIX HUACHTH(MUKATOPOB (Hanpumep, OpACAETOB CO
BCTPOEHHBIMH YHIIAMIT);

— KOHTDOAB 3@ KOAMYEeCTBEHHBIMH W (PUHAHCOBBIMH I10-
KazaTreAgMH paboThl aKBAINlapKa (B PEAABHOM DEXHMeE Bpe-
MeHH);

— YopaBAeHHe a4YeHKaMH KaMepbl XPaHeHHSs;

— KoHTpoab baraHca rocrd,;

— llonoAHeHHe cyeTa (KHOCKH C KyHIOPOIPHEMHHKAMH
HA TeEpPUTOPHUH IIAPKA).

CoBepIIeHHO B APYTOM KAIOYe, HO [IOTEeHI[HAABHO ITOAE3-
HOM aAg BeHpHHTa, TpyauTrca OO0 «Kocmynak CepBHC»
(MockBa). KoMnaHus OpOU3BOAHUT (M yHaKOBBRIBAeT) map-
proMepHrO M TI'OCTHHHYHBIE AKCeccyapbl OAHOPA30BOIO
MOAB30BaHHS, B TOM YHCAE C AOTOTHIIOM 3aKa34HKa, AeKAa-
DPHUPYS BBICOKOE KadecCTBO, peaAbHble I[eHbl, KOPDOTKHEe
CDOKH.

U y>x, KOHeYHO, HeAp3s He YIOMAHYTh HelIPeMeHHOIO
YYaCTHHKA BBICTABOK — IHIBEHIIADCKYI0 KOMIIAHHIO
Nespresso, KoTopas B 3TOM Iroay ObIAa HE TOABKO Y4aCTHH-
KOM, HO H CIOHCODOM IIPOXOAHUBIIEH B pAMKaxX BBICTaABKHU
MEeXAYHAPOAHOH KOH(epeHOUuH «[ OCTHHUYHBIH OH3HEeC:
HOBbI€ OPHEHTHPBI — HOBble pyOexu». Ha KoHpepeHIHN
OOCYKAAAUCE BOIIPOCEI MEPOBOI'O H OT€4eCTBEHHOI'O OIBITa
IIPOEKTHPOBAHHSA, OPTraHH3allHd W (DYHKIHOHHPOBAHUA
FOCTHHHYHBIX CETeH U OTAEABHBIX NPEANPHITHH HHAYCT-
PpHH rocTenpuuMCcTBa. Ha TpeTheM H3 3acepaHuE Ou3Hec-
Aupekrop Nespresso Professional (Poccusi) AHAper HeuunH
BBICTYITHA C AOKAGAOM O KOEHHBIX pellleHHSIX B COBPEMeH-
HBIX TEXHOAOIHSX TI'OCTHHHUYHOIro 6Ou3zHeca. KOHKpeTHO
peys 1IAa O crelnugurke padboTel KoMnaguu Nespresso, Ko-
TOpas SIBAIETCA CAMBIM OBICTPOPACTYIIMM OH3HECOM KOp-
noparuu Nestle. EcAn BKparne, TO CHEIJHPUKOU SBASIETCS
SAHTAPHBIX XapakTep BCEro, YTo CBA3aHo ¢ Nespresso: 3To
" JAHUTHEIN Kohe «I'pad Kpro» B repMeTHYHBIX KAICYAdX,
COXPAHAFOLIHI Ka9eCTBA OTOOPHOI'O CBEKEMOAOTOTO KOe,
H AMHHSA CTHABHBIX H KOMIIAKTHBIX KOe-MallluH C AeraHT-
HBIMH aKCecCcyapaM¥, H BO3MOXHOCTH AAS ITOCTOSTHHBIX
KAHEHTOB OBITb YAeHaMHu MeXAYHapOoAHOroO KOMEeHHOro
KAY0a, 4TO rapaHTUPyeT YHUKAABHEIC CEPBHCHEIE BO3MOXK-
HocTH. CeropHs KoeHHble pelieHHsI KOMIAHUH I0MOTaloT
CO3AaThb KAHMAT I'OCTEIPHHMCTBA B PA3AHYHBIX 30HAX I'OC-
THHUIT 4" 1 5" IpUSATHOM HOBUHKOH AAS TOCTEH CTaAH KO-
eriHpIe MUHHOAPEI Nespresso, ycraHaBAHBaeMble B HOMe-
pax KaTeropuH «AFOKC».
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ware complex, basing upon the so called
USC R-Keeper product, can perform the
following tasks:

— Access control to the territory

— Tariffing time-stay and tariffs control

— Cashless payment calculations
using personal identification bracelets
with built-in chips

— Real-time control for quantitative
and financial parameters of the park
management

— Control after check-room cells

— Control of the quest’s account

— Filling up the account (using
kiosks with note acceptors over the park
territory

Absolutely in other field, still useful for
vending, is the activity of Kosmupak
Service Ltd (Moscow). The company
manufactures (and packs) perfumery and
hotel disposable accessories, including
those with the customer’s logo, declaring
high quality, real prices, short terms. And,
of course, one couldn’t omit the perma-
nent participant in the fairs — a Swiss
company Nespresso; this year it was not
only an exhibitor, but also the sponsor of
an International conference "“Hotel
Business: new objectives - newgains”.
During the conference problems of world
and home experience in design, organiza-
tion and functioning of hotel nets and
separate enterprises of hospitality indus-
try. At the third session of the conference
Andrey Chechin, Nespresso Professional
(Russia) business director delivered a
presentation about coffee solutions in the
modern hotel business technologies, and
specifically about Nespresso Company,
whose business is the most fast growing
within Nestle Corporation. In short the
most specific feature of the project is high
quality of all its components: it refers to
Grand Cru coffees in air-tight capsules,
preserving the qualities of selected fresh-
ly milled coffee; to the line of stylish and
compact coffee-machines with elegant
accessories; to the possibility for perma-
nent clients to be the members of world-
wide coffee club, which affords them
unique service opportunities.

Today NESPRESSO Business Coffee
Solutions can help high-end restaurants,
hotels and cafes to create hospitality cli-
mate Iin various zones of 4" and 5" estab-
lishments; a pleasant novelty is waiting
for the guests in de luxe rooms —
Nespresso coffee mini-bars.
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MEHZYHAPOHbIH CTIEUHANH3HPOBAHHDIH GOPYM-BbICTABKA

12-14 CEHTABPA 2006 TOfA
“RPORYC 3HCNO”,

YBAHAEMDIE TOCNOJA!

[IPHTNALIAEM BAC MPHHATb YYACTHE

B nporpamme ®opyma

Temarthxa BbICTaBKH

Houcpepenuua: "Or npoexra K cepucy. [OCTHHHUA - KaK yenewHblii Guanec”.

Gopym npegcrasuened perkono PO “CocTofnKe W akTyanbhble 3afaun
Da3BHTHA TOCTHHHYHOTO X03AicTBA”.

Cemunap: “CTpoum oTeMb: HOPHBHUECKHE, HANOTOBBIE ACMENTI”.
Macrep-knacc: “[jusakin-npoet cospemenoro orena”.
flpecc-kondepenuna pywosoaTenek Oefepanbtoro aredTcisa no Typh3wy,

PoccHiCKOH rOCTHHRYHOR Accounauum,
Poccniickoro Coi0sa TyPHREYCTPHH H APYTHX Y4acTHHKOB

Cnocopbi:

Hondbeperuia pykoBopHTeNed POCCHACKHX TOCTMHMYHbIX YNPABAAIOWKX KOMNAHHA.

ipoexTHpoBakHe, CTPOHTENLETBO, PEHOHCTPYKLMA. [leBenonMent

[naiin, ofyctpoiicteo, meGnuposka

OGopynoBakHe And pectopanos W Gapos, KOHrﬂecchIX H JEA0BbIX
JCAyr, 03NOPOBHTENBHIX, CHOPTHBHbIX, PasBnekatelbhblX LEHTPOB

besonactocrb. Himeneproe xo3mHCTBO, CHCTEMbI CBA3H
[o¢THHHUHOE TENEBHACHHE W CBA3b, OHCHAA TeXHHKA
MenxeqMenT, CHCTEMbI yNPaBGHHA H HOHTPONA
TloAroToBKa H NEpeNOAroTOBHA CMEUHANHCTOB
PbiHouHOE APOABHIEHKE, Peinama

Chabmenne pacxopHbIMH TOBApaMH W MpPORYKTAMA
Kodpe, xocemaurnnsi

Buro, ankoronbhble W GesanioroMbHble HamATH

B

Hudhopmaumontas nopaepika:

fomes e

© logmhiun OTEAL ELITE
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HNetnnt’

C 12 o 14 anpeas B OKcroneHTpe Ha KpacHonmpecHeH-
CKOH HabepexXHOH yCIelIHO NMPOIIAa BTopasd MexXaAyHapoA-
Hag CrequarM3HpOBaHHASA BEICTaBKa «MHAYCTpHS A€TCKO-
ro H WKOoAbHOro nutanusd 2006», mpeAcTaBUBINAS IPOAYKTHI
NTUTaHHS, TeXHOAOTHH, a TakKXe 0D0pYAOBaHHEe AASL NMPOH3-
BOACTBA ITUTaHNS ANA A€TeH OT ePBEIX YaCOB UX XHU3HU AO
COBEPIHIEHHOAETHA,

Oro MacmTabHOe MepONpHATHE SIBASIETCS eXKETOAHBIM
NIPOEKTOM POCCHHCKOH KoMnaHuu «Maitep Axelt JKcmo»,
MunucrepcrBa ceabckoro xo3giictBa PO u 3A0 «3Jkcmo-
HeHTp». BricraBka cocrosgaack npu copericrsuu HUM INuta-
Hust PAMH, Hayuroro fjeHTpa 330poBbst Aeresi PAMH, Co-
f03a nepuatpos Poccum, mop natporaxeMm ToproBo-mpoMEL-
maeHHOH naaatsl PO u IIpaBuTeancTBa r. MOCKBEL

Ilo A@HHEIM OpraHU3aTOPOB, BEICTABOYHAA IIAOINAAL CO-
craBuA@ B 31oM roay 1800 kB.M (3aAbl 3 1 4 maBuAbOHA 7);
KOAMYECTBO 3KCIHOHeHTOB — 151 kommanus u3s 17 cTpaH
mupa (Poccus, YkpanHa, beaapycs, M3paurb, HupepraH-
Abl, @parnus u Ap.). BercraBry noceruno 6oaee 3000 gero-
BeK. B HayYHBIX MeponpHATHAX IPHHAAN yiacTHe 984 cre-
IJHAAHCTA.

Bo3uHKHOBEeHHe TaKo¥ BEICTABKH He CAyYarHo. [1o craTu-
cTHKe 0K0AO 80% AeTe¥ H NIKOABHHKOB B Poccru He noAyva-
FOT B IOAHOM 00BeMe KaYeCTBEHHEIX TIPOAYKTOB, HEOOXOAH-
MBIX AAS HOPMAABHOTO PA3BHTHA PACTyL]ero OpraHH3Ma.
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On the April 12-14 Expocentre at Krasnopresnenskaya

embankment hosted successfully the Second
International specialized trade fair “Child nutrition and
School Food Industry — 2006", demonstrating food prod-
ucts technology and equipment used to produce food for
kids from the first hours of the life to the majority.

This large-scale event is an annual common project of
Mayer J.Expo Co. (Russia), Russian Ministry of
Agriculture and Expocentre. It was carried out with assis-
tance of State Institute of Nutrition (Russian Academy of
Medical Sciences), Scientific Center of Children's
Health, Union of Pediatricians, under the patronage of
Russian Chamber of Commerce and Trade and the
Moscow Government.

According to the organizers, this year the fair occupied
1800 sq.m (hall 3 and 4, pavilion 7); number of exponent
companies was 151, from 17 countries (Russia, Ukraine,
Belarus, Israel, Netherlands, France etc. The fair has visit-
ed by more than 3000 people. 984 scientific experts took
part in the workshops and round tables.

The fair emerged not by chance. According to the sta-
tistics about 80% children in Russia get less than the nec-
essary quantity of products needed by their growing
body. The fair is unique, since there is no analogue to it
around the world.



B Hacrosijee BpeMs Ha MHPOBOM BBICTABOYHOM IIPOCTPAHCTBE HET
ADYTOH BBICTaBKH, IIOAHOCTBIO IOCBSIEHHOK IPOOAeMaM AETCKOIo
NMHTaHuA. B 9TOM OTHOIIEHUHM BEICTABKA I0-CBOEMY YHHKAABHA.

Ha BBICTaBKE NPEACTABAEHEI AYUIIHE OTEYECTBEHHEIE U 3apyOeXK-
HEIe IIDOUM3BOAMTEAH, HCIOAB3YIOINHE B CBOEH MPAKTHKE BBICOKHE
TEeXHOAOTMH IPOU3BOACTBA, OTBEYA-
[olue COBPEMeHHBIM TPeOOBaHHAM
H obecmevdBaoljue MOBBITICHHYIO | m@'ﬁ“"“
IIHIEBYF0 H OHOAOTHYECKYIO I[eH- . _
HOCTb IIPOAYKTOB AAd Aerel. Tloce-
TUTEAH HMEIOT YHHUKAABHYIO BO3-
MOXHOCTH O3HAaKOMHUTECS C pa3pa-
00TKaMH, KOTOPHIE OTPAXAIOT IMO-
CAEAHHE TEHACHIJHU COBDPEMEeHHOH
HAyKu B 00AACTH ONTHMM3aLUH ITH-
TaHUA.

Kakoe e oTHOLIEHHE HMeeT 3T0
MepOIIpHUATHE K TEM, KTO TPYAUTCH
Ha HUBe BeHAWHTa?

H3BecTHbIH (haKT, 4TO ATCKHE yY-
PEXACHUS, B TOM YUCAE IIKOABl —
9TO OAHa M3 HauboAee IPHBACKA-
TeABHBIX KOMMEpYeCKH 30H PaCCTAHOBKH ABTOMATOB. Aa U B ADYTHX
TOYKaxX AeTH — 3TO 3a4aCTyr0 HaubOAee aKTHBHEIE IIOKYIIAaTeAH (caM
nporiecc IOKYIIKH M3 aBToMaTta AAS HHX — CBOEr0 poAa pasBaede-
Hue). CAeA0BATEABHO, BEHAUHTOBBIC KOMIAHHUU KaK AUCTPHOBIOTOPEI
NIPOAYKTOB MHTAHHS TaKXe Pa3AeAdioT OTBETCTBEHHOCTH 3a obeciie-
YeHHe 3A0POBOr0O NUTAHUS AeTel U He AOAJKHBI OCTABAThCA B CTOPOHE
0T IPOOAEMEI, IPUBAEKATh BHUMAHHE K KOTOPOH MIPH3BaHa BHICTABKA.

AAT KOMIIAHHI-0IIEPATOPOB BLICTABKA «ACTIUT» — 3TO MOTEHI[H-
AABHAA NAOIAAKA AAS YCTAHOBACHHUA ACAOBBIX KOHTAKTOB C IPEACTA-
BUTEAIMH ACTCKHX YUDEXACHHH M3 PA3HBIX PETHOHOB CTPAHBL
IpaBaa, 3HAYUTEABHAS YaCTh OTEUYECTBEHHBIX BEHAUHI-(DUPM
CKEeNITUYECKH OILleHUBAeT 3((PEeKTHBHOCTH yYyacTHS B He-
IIPOHABHEIX BBICTABKAX, HO TaK CYMTAIOT He Bce. B akc-
TO3HUIJHH 3TOTO FOAQ IPUATHO YAMBHAO I0-
SIBAGHHE [EePBOH AACTOYKH — KOMIIAHUH
«CoBpeMeHHbIe BEHAHHTOBbIe TEXHOAO-
run». KoMnaHnd 3aHUMAeTCd IPOAAKEH,
YCTAHOBKOH, apeHAOH, OOCAY)XUBAHHEM
TOPrOBBIX dBTOMATOB II0 MPOAAXe rops-
YUX HAIUTKOB U CHOKOBOH MIPOAYKIUH OT
BEAYIIEr0 HTAABSHCKOIO NIPOU3BOAUTEAST
Bianchi. Cam ¢axT ee npucyrcTBus Ha
BBICTABKE AMIIHHH pa3 IOATBEpXKAAeT,
KaK HaM Kaxercd, OOIIyI0 TeHACHIUIO YKPEIIAeHHS U PaCIIHPEHHA
[IO3UIHK aBTOMATHOH TOPIOBAH B Chepe 00L]eCTBEHHOTO IHTAHUSL.

OAHa U3 OCHOBHBIX IJeAeH BEICTABKH — MPOABHIKEHHE Ha POCCHH-
CKHY DBIHOK KaYeCTBEHHBIX MIPOAYKTOB A€TCKOIO H HIKOABHOTO ITHTa-
HUS AYYIIHX OTeYeCTBEeHHEIX U 3aPyOeXHbBIX IIPOU3BOAHTEAEH, IIPO-
AYKIHH U TEXHOAOI'MH, OA0OPAEMbIX MEAULIUHOM.

Cpean KOMITaHWH-IIOCTABINMKOB, MPUHSABIINX yYacTHe B paboTe
BBICTaBKH, CAEAYET OTMETHTE CAEAYIOIIHE:!

* 3aBoa «AeOeATHCKHI» IPEACTABASIA LIMPOKO U3BECTHBIE MaPKH
COKOB, HEKTapoOB, COKOCOAepXAljHX HAIHTKOB («f», «ToHyC»,
«DpykToBEIH cap», «Frustyle», «@pyTOHAHA»), XOAOAHEIH YaH B
SIIOHCKOM CTHAE «3A0» B YAOOHBIX IAQCTUKOBBIX OYTHIAOYKAX (BBIIY-

gENNHIOBY!

The exposition represented the activities of
the best home and foreign manufactures using
the high technologies meeting up-to-date
requirements and providing for the high nutri-
tion and biologic value of children food. The
visitors had a
unique chance to
get acquainted
with  the last
developments
reflecting the
modern tenden-
cies in the nutri-
tional science.

Now what had
it all to do with
those who are
engaged in vend-
ing business? It is
known that child
institutions
including the
schools are most attractive places from the
commercial point of view. And in the other
points kids are often the most active buyers (the
very process is a sort of a fun for them).
Therefore the vending companies being food
distributors share the responsibility for provid-
ing sound children nutrition and are to keep

close to the problem that is placed in the
centre of the exhibition attention.
For the operating companies
“Detpit” fair is a room for establish-
ing business contacts with child
welfare institutions from the
different regions of the
country. Though a consid-
erable number of Russian
vending companies are
skeptical estimating the effi-
ciency of taking part in the fairs
of “alien” profile, the approach is
not general. We are glad to state
there was “the first swallow” present at the
fair — a company called “Modern vending
technologies”. The company is engaged In
selling, installation and service of machines for
vending hot drinks supplied by Bianchi, a lead-
ing Italian manufacturer. The very fact of their
presence seems to confirm the general tenden-
cy of strengthening and broadening of vending
positions in the field of catering.

One of the main aims of the fair was to pro-
mote to the Russian market quality children
food manufactured by the best home and for-
eign producers as well as products and tech-
nologies approved by the medicine. Among the

P,
{f TEXHONO "Sag
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CKaeTcs 3 BKYCa: 3eAeHbIH YaH C SITOHCKOH CAHBOH, 3€ACHBIH
Yai c BUIIHEH H YePHBIH 9ai ¢ AAHMOM), @ TaK)Ke HOBEIE OPeHA
«Tyca Axyca». [TochrepHHE IPEACTaBAIET COOOH CEPHIO COKOB
AM AeTert 6-10 AeT (BUTaMHHH3UPOBAHHBIE, 0e3 A0OABACHUS
KOHCEDBAHTOB M KpacuTeAeH). HaprcoBaHHBIE NEPCOHAXKH,
KaXAOMY U3 KOTODBIX COOTBETCTBYET CBOK BKYC, IPHBAEKAIOT
BHUMAaHHE AeTeH, a ypobHag yrnakoBka Tetra Wedge Kak HeAb-
349 Ay4YIlle HOAXOAUT AAS IIKOAB-
HHKOB.

* Komnanus «MyATOH» (COKH
«Aobprrii»,  «Rich»,  «Nico,
«ean-Capr).

* A30BCKHI KOMOHHAT A€TCKO-
ro NMATaHHUS (COKH H HEKTaphbl
«Oa3uc BKyca»).

*3A0 «TMB K’» — Boaa «['yu-
KOBCKas» (OPHPOAHAS MHUTHEBAs
BOA@ u3 185-metpoBor apTe3naH-
CKOH CKBa)XHHEL PaspemreHa k
HCIIOAB30BAHHIO B TUTAHUH A€TeH
H IOAPOCTKOB).

* Kommnanus «IleHorru» (Hu-
AepAaHAbl). LoKkoAaAHO-0pexo-
Basg macta DUO PENOTTI u HIOKOA3AHO-OpeX0oBas MacTa
PENOTTI CHOCOLATTI (mpoAyKT HOBBHIIIEHHOH HTHTATEAB-
HOH IJeHHOCTH C COAEPXaHHEM MOAOKA, KaAbIHA, KaKao, BKY-
CEl — MOAOKO-KaKao ¥ MOAOKO-MeA). YrnakoBka 350 1. ¢ u306-
paxenueM «Cynepmuinka Chocolatti» mpHBAeKaTeAbHa AAS
AeTelf MAGAIIIET0 BO3PACTa.

" Opanxngysckas komnauud «O'HATKOP» (rpynma BAAb-
MEO). Cepus npoAyKTOB 3KOAOTHYECKH YHCTOrO HATyPAABHO-
ro npoucxoxaerus. B ramme «KAAUBHO»: 100% ¢pyKTOBEIE
AecepTsl 0e3 A0DABACHHA CaXxapO3bl B OPHTHHAABHOH SPKOH
KpacoyHoH yrnakoske 90 I. ¢ pe3b00BOY KpEIIIed-
KOH. B accoprumeHrTe apecept «10A0K0» u «Kea-
ThI€ (DPYKTHI» (TePCHK-A0PHUKOC). ICTOYHHK HATy-
parsHOrO BHTamMuHa C U3 anepoAsl. Arepora —
MaAbIINTHUSA TPAHATOAHCTHASA, TakKe HAa3bIBaeMast
«yeperHs AHTHALCKHX OCTPOBOB», M3BECTHA KaK
OAMH M3 (PPYKTOB, HaHOOACEe OOraThIX BUTAMHUHOM
C. T'amma «KAAHBHO» Takxe IIPEACTaBASIET COK
aneAbCHH-I0A0KO-aHaHac (De3 caxapa) ¢ Tpyboy-
KOH, HeyeHre «ArpaBUT» — OYKBBI AATHHCKOI'O aA-
(haBUTa AAS FOHBIX TMOAHTAOTOB, IedyeHpe «Muxu-
AXYHTAH» B (hopMe 3BepeH, HIOKOAGAHEIe OAaTOHYH-
KH-CHEeKH ¥ APYTHe IPOAYKTEL

B sToM roay BrepBble npourea MeXAyHapOAHBIH
Qopym 1mo ATCKOMYy M IIKOABHOMY MHTaHHIO. B
pamrax QopyMa cOCTOSIAACE HHTEPECHAS H Pa3HOO00-
pasHasd HaydHad 1mporpaMma, KOTopas Aaid BO3MOKHOCTB
CAYILIATeAIM O3HaKOMHTECS C OCHOBAMH pa3pabOTKH MIPHHIJH-
II0B 3A0POBOTO MHTAHHUS AeTeH, BOIPOCaMHy CAHHTAPHO-3IIH-
AEMHOAOTHYECKOI0 OAArONOAYIHS AETCKOIO HACCACHHS H
OIBITOM BHEADEHHA DETHOHAABHAIX IPOrPaMM 3A0POBOTO IH-
TaHHS.

BricraBka, 0€3yCAOBHO, 3aCAY)KUBAET BHIMAHHA H, OypeM
HAAeATHCS, B CAGAYIOIIHH pa3 BOBAEYET B CBOIO paboTy GOAb-
Iiiee Y9CAO BeHAMHTOBBIX KOMIQHHH.
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exponents the following supplier companies are to be
mentioned:

* The plant “Lebedyanski” presented the well
known brands of juices, nectars and juice-containing
drinks (“Ya", “Tonus", “Frouktovy sad"”, “Frustyle”,
“Frutonyanya"), Japanese style cold tea "Edo" in con-
venient plastic bottles (3 tastes are bottled: green tea
with Japanese plum,
cherry green tea and
lime green tea) and a
new brand “Tousa
Jussa". The last drink is
realized as a series of
juices to be consumed
by children 6-10 years
old (vitaminized, nei-
ther preservants, no
dye-staffs added).
Cartoon caracters,
each symbolizing a
taste, attract kids’
attention, and a con-
venient Tetra Wedge
packing suits the schoolchildren very well.

* “Multon” Co. (juices “"Dobry”, “Rich", “Nico”,
“Yassli-Sad").

* Joint works of children nutrition “Azovsky"”
(juices and nectars “Oasis vkousa").

* GMV Co. — Gouchkovskaya natural drinking
water from 185 m depth; permitted to feed kids and
teenagers.

* Penotti Co. (Netherlands). Nut-and-chocolate
pastes “Duo Penotti” and “Penotti Chololatti"” (high

nutrition value products containing milk,
calcium, cocao; milk-cocoa and milk-honey
tastes). Packing portraying “Chocolatti
superbear” looks attractive for kids.

* French company “O'Nature” (Valmeo
Group). Series of ecologically clean natural
products close to purees demonstrated by
Argus company at Venditalia. Packed in 90 g
plastic bags with screw cups are fruit compo-
sitions made without sugar from apples,

oranges, pine-apples with addition of acerola
(malpigia) berries containing a lot of vitamin
C. The company also exhibited some candies.

This year an International Children
Nutrition Forum took place for the first time.

Within its frame an interesting and diverse sci-
entific program was carried out. Its participants
had a chance to get acquainted, with the basic princi-
ples of healthy kids nutrition, problems of sanitary and
epidemiological well-being of the younger population,
and with the experience of performing regional
healthy nutrition programs.

To end with, the fair is worth attention undoubtedly.
Let us hope that next time more vending companies
will get involved into it.




«@DpyTUHr npeﬁéTaBneH B [IBYX B~
[lax YNnakoBKM: B XECTsHbIX GaHkax
(238 mn) n MAT ByTbinkax (430 mn).

nOKyI'IaTEJ'Ib nMveetT BO3MOXHOCTb
Bbl60pa OonTMMasJibHOro Ana Hero
obbema HanuTka 1 Tuna YNaKOBKW.

HATIUTKN @ PYTYNT -

«PPYTUHE /HUKaNbHbIN npop.yKT 910 6€3anKkoronbHbli  Hera3mpoBaHHbIN
aE;vm HaMMUTOK, KOTOPbIA MOJIL3YETCS 3aCNyXEHHON NoOoBbLIO NoTpeduTenel,

COKOCOLEPXi
NOCKONbKY COYETaeT B cebe MpenmyLLecTBa HaTypanbHbIX COKOB, CNALKUX W MUTLEBBIX BOA.
Bonee Toro, «@py Uy UMEET YHUKANbHYIO 0COOEHHOCTb — OH COMEPXMUT B cebe KyCCﬁ‘KMW:'
PYKTOB, KOTOPbIE HE OCTABASIOT PABHOAYLWIHBIMU HU IETeN, HW B3POCTIbIX.

«@DpyTUHIY TaK Xe NONe3eH 19 3[0P0BbS, Kak U COKM, BEb OH COAEPXUT HaTypaanbmm;(
1 KYCOYKM HPYKTOB. HO, B OTNIMUME OT COKOB, «DpYTUHI» NErko nnTb. N

Kak 1 nutbesble BOAb, «PPYTUHM OTANYHO yTONSET Xaxay. Ho, B 0TAM4Me OT NpocToM
BOZibl, OH €LLIE 1 BKYCHbII 11 €r0 XQYETCA NMiNTh MHOTO.

«DpyTUHIY HEra3MpPOBaHHbIM HANUTOK, a 3HAYUT OH BoNee NONE3HbI 415 300POBbS, YEM, K
npumepy, Cnaakvue Bobl WU IMMOHaIb!, U POOUTENU C PaoCTbi0 NpuodpeTaloT «PpyTHuHM
ons ceoero pebeHka.

[na «DpyTuHra» xapakTepeH BbICOKMMA NPOLIEHT MOBTOPHOW MOKYMKM, YTO ellle pa3 AoKa3biBaeT ero npueaekaTenbHOCTb 4N
nokynarens. Hanmtok xopoLlo peanuayeTcsa He TONbKO B MarasuHax 1 cetsix ¢hact-dyaa, Ho U B MecTax OTAbIXa U pasB/edeHuil
(kMHOTeaTpbl, NapKK, PONNEPAPOMbI, FOPHOJIbIXHbIE KYPOPTbI U T.4.) U UMEET YCELLHYIO MCTOPWIO MPO/Jax B TOProBbIX aBTOMATAX.

Mbl NpenocTaBsieM BbiFOLHbLIE YCIOBUS HALLIMM NapTHepaMm, rMoko pearpyemM Ha U3MeHeHus pbiHka. Byaem paasl HoBOMY

COTPYAHNYECTBY.

Mo Bcem Bonpocam coTpyaHnyecTsa obpatlanitecs B komnanuio «<A-T Trade Food & Beverages».

«A-T Trade Food & Beverages»
Ten: (495) 589-2010 E-mail: info@at-trade.ru

* HoBuHKA! Tenepo PPYTUHT u 8 TIIT ynakoske!
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[TnaTexHble cuctembl JCM -
HOBbIV 3Tan B PasBUTUN
TOProBbIX aBTOMATOB

Japan Cash Machine (JCM) — BeAyIHi B MUDe IPO-
H3BOAHTEAD YCTPOHCTB aBTOMATH3HPOBAHHOIO TPHEeMa
BaAoT. Oupma cHenHaAu3uPYyeTcs Ha HPOH3BOACTBE
OAaHKHOTOIIPDHEMHHUKOB IIPAKTUYECKH AN BCEX CYIIeCT-
Byromux B Mupe BaatoT. C BerryckoM cepuu WBA ¢up-
Ma CTaAa Mo CyHjecTBY 3aKOHOAATEAEM MOA B 3TOH 00-
AACTH.

JCM npeararaer OAHKHOTOIPHEMHHKH AAST BCEBO3-
MOJKHBIX 00AaCTel NPUMEHEHUS] H B TOCACAHEE BPpeMsT
ocoboe BHHMAaHHE yAeAsdeT PacIUIMPeHHFO CBOEH Aed-
TEABHOCTH B OOAGCTH TOPrOBBIX ABTOMATOB. YCTAHOB-
A€HO, 4TO HCIIOAB30BaHHEe OAHKHOTOIPHEMHHKOB B
PAa3AHYHBIX BUAAX TOPIrOBBIX W
HTPOBBIX aBTOMATOB 3HAYH-

TeAbHO yBeAH4YHuBaeT TOBApoO-
THE PERFECT COMPLEMENT

obopor. VIMeHHO 1O3TOMY ;‘}chmvmm
JCM paspaborar OaHKHOTO- 'B%Egycgmp
1§}

npuemMHHK cepun DBV, koro-
DBII YAOBAETBOPSIET BCEM Tpe-
OOBaHUSIM aBTOMATH3HPOBAH-
HOH TOPIrOBAH.

DBV 0ObIA crierfuaAbHO pas-
paboraH ¢ yueToM TPeOOBaHUH
KaK H3IOTOBHUTEAS, TAK U Olle-
paropa Toproporo anmnapara. B
vacrHoctd, DBV nmeer yHH-
(PHIUPOBAHHEIE TOCAAOYHBIE
pasMepnl AT MOHTa)Ka Ha AH-
IIeBOH INaHeAH; AAST COBMECTH-
Moctu DBV ¢ Ar0ObBIM BHAOM
TOPrOBBHIX ABTOMATOB HCIOAD-
3yercsa nporokor MDB. DBV
MOJKeT  OKCHOAYaTHPOBAThECHA
0A OTKPBITHIM HeOOM I[IpH
Temieperype A0 muHyc 15 °C.
I'lpu 3TO0M KOHCTPYKIHA CTHI-
KOBOYHOTO Y314 IPEAOTBpAlla-
eT HornapaHue BOABI B BaAHAQ-
TOP.

Bce aatunkm DBV nomenye-
HBI B 3aAHEH dYacTw IIpuoopa,
YTOOBI 3aIJHTHTH UX OT IIBIAHM, TPSI3H U APYTHX BHEIITHAX
BO3AeHCTBHH. BRICOKOKauecTBeHHbIe AQTYHKH, paboTa-
forHe Ha OTpakeHHe U MPOCBET, TapaHTHPYIOT ONTH-
MaABHYIO HaAE€XKHOCTH IIPH BBISBACHHUH HOAAEABHBIX
KYHIop.

MoayabHBI An3adH DBV ynpomaer oOCAYy>KHBAHHUE
ammnapara. KK Aucrirer ¢ HIOACBETKOH Ha 3aAHEH CTeH-
Ke KYHOIOPOIIPHEeMHHKA OCTOSIHHO MOKAa3bIBA€T ero pe-
KHUM pabotel. OOHOBAEHHE IIPOrpaMMHOIro obecrieye-
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CorpyaHuk JCM Germany
AHOpeac XunbpebpaHTt
¢ 6s10kamu DBV u RC-10.

Andreas Hildebrandt
(JCM Germany GmbH)
with DBV and RC-10 Unit

Milestones
for Vending
Applications

Japan Cash Machine (JCM) is a world lead-
ing manufacturer of currency handling solu-
tions. JCM is specialized in the production of
banknote acceptors for currencies all over the
world and has set industry standards with its’
WBA series. JCM offers bill validators for all
kind of applications and is concentrating on
its’ expansion In the vending market. It is
proven that the integration of bill validators
into any kind of machine (vending or slot
machine) increases the turnover significantly.
That is why JCM developed the DBV series; a
bill validator suitable
for any vending appli-
cation.

The DBV has been
especially designed to
meet manufacturer’s
and operator's needs; it
has a standardized face-
plate for door-mount-
ing and uses MDB pro-
tocol to make the DBV
compatible with any
kind of machine. The
DBYV is able to operate
in an outside environ-
ment of down to minus
15°C and has a special
faceplate to prevent
water to enter into the
acceptor. All sensors
are integrated in the
back side of the accep-
tor so that they are well
protected against dust,
dirt or other environ-
mental impacts. High
quality reflection and
transmission  sensors
ensure an optimum
security against counterfeits. The modular
design of DBV makes the maintenance easier
than ever and status LEDs on the backside of
the acceptor shows the state of the acceptor at
any time.

The DBV supports the use of handhelds; soft-
ware updates, accounting overviews, statistics
or service function tests can be easily done in
the field. There is no need to take the acceptor

o A P>\




HHA, CBeM H 00pab0TKa CTaTHCTHKH, & TAK)Ke TeCTHPO-
BaHue DBV MOoryT IpoH3BOAUTHCS B IIOAEBBIX VCAOBHAX
C MOMOIIBIO ITOPTATHBHBIX KOMIIBFOTEPOB, ITpHYeM 6e3
AEMOHTaKa KyIIOPOIPpHEeMHUKA H3 apToMara. Ilo cyru
AeAd, 9TO CaMbld OBICTPBIH CHOCOO OOHOBACHHS MPO-
I'paMMHOTO obecriedYeHH .

CraHpaprHas Kkaccera smenjaer 300 OaHKHOT. baaro-
AapAd MOAYABHOH KOHCTPYKIJUH 3aKa349UK MOJKET BBIOH-
parb KacceTbl eMKOCThIO 0T 200 A0 1000 6aHKHOT.

O6paboTKa cAa4H — BCEIAd CAOXKHAS IpoOAeMa Top-
roBoro aBromara. OmepaTopkl BCEIAA XOTIT HMETH Ha-
AEXKHBIH 3alac CAA4d B CBOHUX MallIUHAX, 9YTOOBI H30e-
JKaTh CUTYAI[HH, KOTAQ OHa KOHYAeTC I IIPeXAeBpPeMeH-
Ho. JCM npeaaaraeT coBepHIeHHO HOBOE€ pPeIIeHHe
3TOH IPOOAEMBI B BUAe HakonnuTeas Recycling unit RC-
10. RC-10 — 510 aBTOMAaTHU3HPOBAHHKII MEeXaHU3M Xpa-
HEHHS KYIIOpP AAS BBIAQYH CAAYH, ITO3BOASIOLIHE Xpa-
HHUTB AO OAHHHAAINIATH 10-pyOAeBBIX OAHKHOT H IOIOA-
HATE 3TOT 3ariac 1o Mepe pacXxOAOBaHHA,

RC-10 aBTOMAaTHYECKH IOIOAHSICTCI OAHKHOTAMH,
KOTODPBIMH PaCTIAQYHUBAOTCS C aBTOMATOM. C IOMOII[BIO
TaKOH CHCTEeMBI HAKOTIA€HHST TOPTOBBIH aBTOMAT BCETAA
B COCTOSIHHH BBIAATH CAAYy B OAHKHOTAX.

C HOBERIMWT pazpaborkamu DBV u RC-10 m 6aaropaps
cporcrBeHHBIM JCM KauecTBy M HaA€KHOCTH KOMIIA-
HHS ellje CHABHEe YKDEHASeT CBOH MO3HI[MH HA DBLIHKE
BeHAuHra, Komounanus DBV n RC-10 aaeT BO3MOXK-
HOCTB AFOOOMY TOPrOBOMY @BTOMATy HNPHHHUMATH U PAc-
XOAOBaTH OAHKHOTBI MTPOCTHIM U HAACHKHBIM CITOCOOOM.
B pesyapTaTe moAb30BaTEAH TOPrOBBIX aBTOMATOB ITO-
CTOSTHHO YOEeXAQFOTCS B IPABUABHOCTH CBOEI'0 BEIOOPA,
0TAaBad npearnoyreHue paspadorkam JCM.

out of the machine anymore — using a hand-
held the software update of DBV is the fastest
update method on the market.

The standard DBV-cashbox is designed to
contain up to 300 banknotes. Thanks to the
modular design of DBV customers can chose
between different cashbox sizes — JCM
offers cashboxes for 200 or even 1000 ban-
knotes.

The handling of change is always a compli-
cated aspect on a vending machine.

Operators want to have a secured stock of

change in their machines and they have to
avoid the run out of coins. This motivated
JCM to develop a perfect vending solution:
the Recycling Unit RC-10. The recycling unit
is an industry premi?re: it is an automated
storage mechanism, able to store up to eleven
10-Rubel-banknotes. The RC-10 is refilled
automatically with the banknotes paid into
the vending machine. Thanks to this storage
system the vending machine will always be
able to give back the change in banknotes.

With DBV and RC-10 JCM is expanding in
the vending market with the usual JCM qual-
ity and reliability. The combination of JCM's
DBV and RC-10 enables the vending
machine to accept and dispense banknotes in
an easy and safe way. Vending machine users
remain more satistied with their vending
application experience — and will use it
again!

" Moayan GSM—TereweTpHH AR TOPrOBIX anapaTOs

| HRDopManus 0 NpoAaKax, NOAOMKaX KaXKAOI0 BEHACPA Ha Baml KOMNBIOTEP M MOOGHAbHbIA TeAedoH

naaTel ynbaimém CoBCTBeHHOM 3&661%11 AAS roux n paéuénﬁux' auﬁépardn

www.EmWi.ru
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CEMWHAP
B rPYNME KOMMAHWUW
«BEHOOPYC»

17 mass 2006 rona B MOCKBe COCTOSIACS CeMH-
Hap Ha TeMy «llrare>xHble CHCTEMBI AAST TOPIO-
BBIX aBTOMATOB», OPraHH30BAHHBIN TPYHIOH
Komrauuy Vendorus, .

CemMHHAp BeAH! HHXEHepbl KOMIAHHUHU
Azkoyen Medios de Pago, S.A. AapOepro CaH-
yec, OaruBep Aargapo AroHco (Hcrnanus) u Ao-
peHIo A>kyanaau, na>keHep komrnanuu COGES
S.p.A., Uraaus.

I'-pa Canyec u AANOHCO IIPEACTaBHAH MOHETO-
IIpHEeMHUKH, IIPOU3BOAHMEIE  KOMIIAHHEH
Azkoyen AAd TOProBbIX aBTOMAroB. ITopApoOHO
ObIAM PACCMOTPEHBI OCOOEHHOCTH MOHETOIIPH-
eMHUKOB AN 8000 u HOBOH pa3zpabOTKH KOMIIA-
HHUH — yCTPOHCTBA BbIAAYH CAQ4YH Presigion. B
HOPSIAKE CIPAaBKH! 3a HOCAEAHHE I'OABI Azkoyen
poaara 190 TeIicaY IPHEMHHUKOB TOABKO AAS MO-
HeT eBpo. IIpoBepKa NOANHHHOCTH IIPDOU3BOAHUT-
csrio 32 (1) napamerpaM, BKAKOYAs KakK pa3Mephl,
TaK U YIPYTrde U MAarHUTHbIe XapaKTePHUCTHKH.

I'-H APKyAHAHH IIPDOBEA IPE3€HTALHI0 KOMIIA-
Hun Coges S.p.A., KOTOPAsT ABASIETCSI AHAEPOM
€BPOIEHCKOrO0 PBIHKA B CErMeHTe IAATEeKHBIX
CHUCTeM AT BEHAHMHIa H C HEAABHUX ITOP BXOAHUT
B Azkoyen Group. KomnaHus IpOH3BOAUT YCT-
POMCTBA ABYX THIIOB — C IPDHMEHEHHEeM ACHEX-
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SEMINAR AT
THE VENDORUS
GROUP

May 17, 2006 a workshop “Payment systems
for vending machines” was organized by
Vendorus Group in Moscow. It was conducted
by engineers of Azkoyen Medios de Pago, S.A.
(Spain), Messrs. Alberto Sanchez and Oliver
Alfaro Alonso, and by Lorenzo Giuliani, an
engineer of COGES S.p.A.Co. (Italy).

Messrs. Sanchez and Alonso presented the
coin acceptors produced by Azkoyen Co. for
vending machines. Especially detailed was the
description of AN 8000 acceptor and the latest
design of Presigion change giving system. By
the way, just as a reference: in the last years
Azkoyen sold 190 thousand acceptors for the
euro coins only. The coins are validated check-
ing 32 (!) parameters, including the dimen-
sions and the elastic and magnetic characteris-
tics as well.

Mr. Giuliani made a presentation of Coges
S.p.A.Company, which is the leader of the
European market of payment systems for
vending; it has been a member of Azkoyen
Group of late. Now the company manufactures
the devices of two types: those accepting cash
and the cashless. The systems have great
potential in calibration and tuning; their pro-




HBIX CPEACTB H CHCTEeMBbI 6e3HaAHMYHOM OINAATHL
LHHpOKI/Ie BO3MO>KHOCTH HaCTpOﬁKI/I, BbBICOKAsA
3AlTHIIJe HHOCTh H HAAC)KHOCTH ACAQIOT CHCTEeMbl
IIDHUBACKATEABHBIMH AAST IHHPOKOI'O KPYrd KAHU-

€HTOB.

B o6amxkadmniee BpeMa
HH>XeHepEkI Vendorus |
Group IpoBeAyT TeCTHPO-

BaHHue pipa O6aHKHOTO-

IIDHEeMHHKOB H ADYTHX yC- |

tporictB ot Coges, pe-
3YABTATEI OYyAyT o0043a-
TEABHO OIYOAHKOBAHEL

B pabore cemuHAapa
IOPHHIAH y4YacTHEe IIPDEA-
CTaBHTEAH AHAEPOB
Vendorus Group  wu3s
Mocksrl, TroMeHH H ADY-
THX DOCCHHCKHX DErvo-
HOB, @ TakKXe IPEeACTaBH-

TeAH BEeHAHHIOBOIO OusHeca u3 Kazaxcrama —
«Ka3axcKass BeHAHHTOBast KOMIOaHHUSI» H YKpa-

HHBI — «CeHATEeK».

I'locurpHOE yyacTHe B paboTre CeMHHApa IIPH-
HSAA TAA@BHBIH DEAAKTOD JXKypHAaAa «BeHAHHT-

OH3HEeC».

tection and reliability make them most attrac-
tive for a broad section of customers.

In the nearest future Vendorus Group engi-
neers plan to test a number of bill validators

and other devices
. manufactured by
Goges; the results
are to be pub-
lished.

The workshop
was attended by
the representa-
tives of Vendorus
Group dealers
from Moscow,
Tyumen and
other Russian
regions, as well as
vending business-
men from
Kazakhstan (Kazakh Vending Co.) and the
Ukraine (Sailtech).

Some feasible participation in the workshop
activities was made by the editor of Vending
Business magazine.

LEOC P

move ahead with us
MockBa, KaBkasckuii 6ynbBap, 59

cTAKAHHBIN BYM!!!

. YBa)kaemble HacTosLme u 6yayuime napTHepbi!

Komnanus «JIEOKATI» o6baBnseT o Havyane netHeun npomoaxunm

no o,u,Hopa3osb|M OymaxHbIM cTakaHam 6,5 yHuum — 195 mn 1 7 yHUMA — 205 M
- OISl XONOAHbIX U TOPAYUX HANUTKOB. 1 &

B TeueHue akuum

CTOMMOCTL OAHOrO cTakaHa — 55 xoneek, ogHon kopobku 2000 wT. — 1100 py6.,
He3aBMCWMMO OT NPNOBPETAEMOro Korm4yecTsa.

CTaKaHbI N3roTOBMNEHbI N3 3KONMOTNYECKN YNCTON Bymaru Ha CoOBpEMEHHOM O60pyp,OBaHI/II/I
Hocraska 6e3 BbIxoaHbix No . Mockee ot 10 kopobok BecnnaTHo, ~
no Poccun n CHI™ — yepes 3asiBNeHHbIE TPAHCNOPTHBIE KOMMaHNU.

. CneLume BPEMS HE XAET. AKLMA NPOXOLUT TONbKO OAUH MecsL, ¢ 1 nona no 1 aBryCTa

Mol Bcerga OTKPbITbI, NPO3payHbl U pabl COTPYOAHUYECTBY.

Mo BonpocaM W 3asBKaM Bbl MOXeTe obpalaTbCs exeaHeBHO ¢ 8 40 22 4. no TenedoHam: (495) 969-17- 68 130-34-36
no e-mail: leocup2005@mail.ru, elenapak05@mail.ru
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KOMIJIEKCHAY
ABTOMATUN3ALINA
PABOYUX MPOLECCOB
KOMMNAHNI

BEHAWHI -ONMEPATOPA

HHTrepec Kk cucreMaM YAGAEHHOTO KOHTPOAS TOPTOBBIX
aBTOMATOB B MHpe BEHAMHTA CyHJeCTBYeT Y)Ke AOCTaTOUHO
AaBHO. HeCKOABKO AeT Ha3aA MOSIBUAMCH IIEPBEIE€ KOMMEp-
YeCKHEe MPEANOKEHHS ANSI KOMIIQHUH-0MepaTopoB, ¢ KOTO-
PBIMHU MOXKHO OBINO O3HAKOMHUTHCSI HA PABAMYHBIX OTPACAC-
BBIX BBICTABKAX IO BCeMy MupY. Hallla KOMIaHHA BCeIAa
NPOSIBASAQ TAYOOKHUE HHTEpPEeC K ITHM HOBOBBEACHHSIM, TI0-
CKOABKY MBI YOeXA€HbI, YTO BeHAMHT 0053aTeALHO OYAEeT

INTEGRATED
AUTOMATION

OF VENDING OPERATOR
OPERATIONAL
PROCESSES

The vending industry had a vital requirement in a
remote control systems from the first days of it's
foundation. Several years ago first solutions of this
issue were demonstrated on the expositions of some
program product developers at the specialized
vending trade shows.

Our company always took profound interest in
the innovations of this kind, as we are convinced

pa3BUBATHCS B 9TOM HAIIPABAEHHH.
Ilocae Toro, Kak CTaA0 MOHSATHO, YTO
HecMOTpS Ha OOABIIOe KOAHYECTBO
KOMIIAHUH, MPEAAArarlux pPAa3AHy-
HEBIE perieHus #3 00AacTH obecrede-
HUS OeCIPOBOAHOH CBSI3H AAS TOPTO-
BBIX dBTOMATOB, HA MUDOBOM DBIHKE HE |
CynjecTByeT IPOAYKTa, XOTS OBl HAIo-
AOBHHY YAOBAETBOPSIOIEro MoTped-
HOCTSIM KOMTIAHHH-0IepaTopoB, MBI
MPUHSIAYU PELICHHE O CO3AAHHUU CBOEH
COOCTBEHHOM CHCTEeMEL.

that vending indusiry will be
developing in this direction. We
decided to develop our own sys-
tem, after it became obvious
that despite great number of
companies offering different
solutions in the sphere of wire-
| less communications for vend-
| ing machines, there is not a sin-
gle product in the world market
which can satisfy at least half of
requirements of operator-com-

ABa roaa Haszap OBIAO CO3AAHO OT- panies.
AEABHOE KOHCTPYKTOPCKOE IOAPA3Ae- Two years ago FORMTRADE
Aenne komnagun « QopMTPIHA», KOTO- Urops JlyHuH, established a design division,
poe BHOCAEACTBHH BBIAEAHAOCH B OT- «PopmTpesin» (Mocksa) which now grew up to an inde-

AeabHyro komrnauuro — IT&T. CeropHa
MBI CO3AaAH TAOOAABHYIO CHCTEMY, HE

FORMTRADE (Moscow)

Igor Lunin, pendent company IT&T. The
company created and patented

HUMEIOIIYIO @HAAOT'0B B MUPe, TO3BOAS-
IOIYFO OXBATUTH U ONTHMH3UPOBATH BCE IIPOIIECCHI, IPOTe-
Karoiue B KOMIIAHUH, 0OCAYKHBAOLIeH CeTH TOPrOBEIX aB-
TOMaTOB.

CucreMa COCTOHMT M3 TPEX OCHOBHBIX OAOKOB, KOTODEIE
MOIyT paboTaTh KaK COBEPUIEHHO HE3aBUCHMO ADPYT OT APY-
ra, Tak ¥ COBMECTHO — B EAMHOM KOMIIAEKce. JTo:

1. Kominekc AHCTaHIIHOHHOI'O KOHTPOASI COCTOSTHHS TOPTO-

BBIX apToMaroB TVV
2. Cucrema yAaAéHHOro KOHTpoAs iepcoHara WM-Logger
3. INporpammuoe obecrieyenue SYSTEMA Vending Edition

Kommaere TVV peliaer 3aAa4y AUCTAHLIHOHHOIO KOH-
TPOAS 3@ PabOTOH TOPIOBEIX ABTOMATOB IMOCPEACTBOM bec-
1poBoAHOH GSM-CBS3H ceTu TOPrOBBEIX @BTOMATOB C I[€HT-
PaABHBIM OQHUCOM.

Ocuoa Kommaekca BKAlogaer B cebs, B ToM yucae GSM-
MOAYAB, pa3pab0TaHHBIH TAKHM 00pa3oM, YTOObI UMETE BO3-

VENDING BUSINESS, 2006/#3

an innovative product enabling
the operator companies to optimize internal busi-
ness processes. This product does not have ana-
logues neither in Russia nor worldwide.

The said product is the three blocks system,
which can function either independently, or as one
single complex. These blocks are:

1. Vending machine status remote control complex

(TVV)

2. Staff remote control system (WM-Logger)
3. SYSTEMA Vending Edition software.

TVV complex exercises remote control over
operation of vending machines via wireless GSM
communication between vending machines and a
central office.

The GSM module used in the Complex is com-
patible with any vending machine. The Complex




MOKHOCTb HHCTAAMSIHH IIPAKTHYECKH B AIOOOH TOPTOBBIH
aBTOMAT, IPHCYTCTBYIOIHH CerOAHS Ha PHIHKE. AGCOAIOTHAS
YHHBEDCAABHOCTb AOCTHIAETCS TEM, YTO YCTPOHCTBO COOHpa-
eT HHGOPMAIJHIO HE TOABKO CO CTAHAAPTHOH IMHHEI 0OMeHa

AAHHBIMH B TOPIrOBOM

absolute versatility is provided by combined data
collection from both standard data exchange bus
installed in a vending machine (such as MDB,
Executive, and etc.) and directly from control buses

of vending

aBromare (tuna MDB,
Executive u T.1.), HO U
HEIOCPEACTBEHHO  C
IIUH YIPABAEHHUS HC-
ITOAHHTEAbHBIMH MeXa-
HHU3MaMH U I[eIIeH MOA-
KAIOYEeHHUS PAa3AHYHBIX
AQTYHKOB, HUMEIOIIHX-
cg B aromare (CM.
puc.1).

GSM-MopyAB, ycTa-
HOBAEHHBIH B KaKAOM
aBTOMare, yepe3 oIpe-
AEAEHHEBIe MPOMEXYT-
KU BpeMeHH, KOTODbIe
3apaer cam Omeparop,
aBTOMAaTHYEeCKH IOCHI-

machine actua-
tors and sensor
connection cir-
cuits (ref. Fig. 1).
The GSM
module installed
in a vending
machine auto-
matically makes,
with the intervals
preset by an
operator, data
blocks transmis-
sion in SMS or
GPRS format to
an operator-com-
pany's office.

Fig. 1

AaeT OAOK HH(popMa-

nuu B popmare SMS uru GPRS B ogrc KoMIaHUH-01IepaTo-
pa. Ot HH(pOpMALHOHHbIE COOOIJEHHS COAEPIKAT Kak HeoO-
XOAUMYIO CTATHCTHKY, TaK H HHOPMALHIO O COCTOSHHH TOP-
roBOTO aBTOMATa — HAAH4YHEe AOCTATOYHOI'O KOAMYECTBa IIPO-
AVKIHH IO BCeMY aCCOPTUMEHTY, HaAMYHe MOHET Ha CAQYy B
MOHETONPUEMHHUKE, CTelleHb 3aITOAHEHHs CT3Kepa OaHKHO-
TOIIPHEMHHUKA U T.A. Takme cooOUjeHHS MOTyT MNOCBIAATHCSA
MPAKTHYECKH C AFOOBIM IPEABAPUTEABHO 3dAAHHBIM HHTEp-

BAAOM — XOTb KAKAYI MUHYTY, XOTb Pa3 B
cyTKH. KpoMe Toro, yCTpOHCTBO MOCHIAQET
HeMEAAeHHbIEe BHEOUYEPEAHBIE TPEBOXKHbIE
COOOILJeHHA B CAyYyae HELITATHEIX CHTYa-
UU¥ — HAmpuMep, HeCaHKIIHOHUPOBaHHO-
IO BCKPBITHS, IOTEPH paO0OTOCIOCOOHOCTH
TOPrOBOrO aBTOMAaTa, OTCYTCTBHSA KAKOIO-
AH00 npopykra. CylecTByeT Macca Aera-
A€l ¥ XapaKTepHBIX 4epT KoMmaekca TVV,
Ha KOTOPBIX HET BO3MOXHOCTHU IIOAPOOHO
OCTAHOBHUTHCSI B PAMKaX 3TOH CTaThH, HO
KOTOPBIE AEAQIOT ero paboTy MaKCUMAaAbHO
YAOOHOM U HAAEKHOH.

Cucrema ynaaeHHoOro KOHTpPo-
5151 nepcoHana WM-Logger.

S peKTHBHOCTE AI0OOH CEepPBUCHOH
KommaHuu, B ocobeHHocTu Oneparopa
TOPrOBBIX @BTOMATOB, HAIIPSIMYHO 3aBHCHT
OT 3(p(peKTHBHOCTH BBIIIOAHEHHS TEXHOAO-

THYeCKHX IIPOLJeCCOB, B TOM YHCAe H paboTsl mepconaia. Cu-
crema WM-Logger (WML) npeaHazHaueHa AAS pelleHUs
3ToH 3ajayd. B ee ocHoBe - KIIK ¢ GSM-MoayreM u co
BCTPOEHHBIM HAH IOAKAFOYaeMEIM CKaHepoM LITPHXKOAOB
(cM. puc. 2), KOTOPBIMH OCHAIJAIOTCS BCE TEXHUKH KOMITAHUH

BMECTO OOBIYHBIX MOOHABHBIX TEACGDOHOB.

Games Calculator File Explorer

% P

MSN Pictures  Pocket Excel
Messenger

v W B

Pocket MSN  Pocket Terminal
Word Services
Client

Puc. 2

These data

messages contain statistics and information of the
vending machine status, i.e. products stocks status,
coin change and banknotes left, etc. Such mes-
sages can be transmitted with practically any pre-
set intervals - from one minute to once in a day.
Besides that, in emergencies, the Complex imme-
diately sends alarm messages, e.g. in case of unau-
thorized door opening, vending machine failure,

product out-of-stock status. The
TVV Complex has a lot of other
useful features, which, unfortu-
nately, could not be described in
depth within this article.

Staff remote control system
(WM-Logger)

Any servicing company's effi-
ciency, a vending machine opera-
tor in particular, directly depends
on the efficiency of the techno-
logical processes execution,
including staff activities. WM-
Logger (WML) system is
designed to accomplish these
tasks. It is based on PPC
equipped with GSM module and
integrated with an external bar
code scanner (ref. Fig. 2).

While doing his daily routine work a technician
uses PPC, instead of standard mobile phone, with
special software "WM-Logger" loaded in it. Each
working operation he does has to be accomplished
by scanning a corresponding bar code located, for

example, inside a vending machine door.
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Iocae 3arpy3ku B 3TOT IPHOOP CHEIHAABHO
pa3paboTaHHOr0 NPOrpaMMHOr0 obecrnedeHus
WM-Logger cucrema HayuHaeT paboTarb cAe-
AYFOL[HM 00pa3oM: IpH HOCEH]eHNH TOPTOBOTO
aBTOMATa, TEeXHHK BBITOAHAET IIOCTABA€HHBIE
mepeA HHM 3dAa4d, MO0 OKOHYAHHH KOTODBIX
CYHTEIBAET KOA COOTBETCTBYIOLJUX DA0OOT CO
CITeIJMaABHOM KApTHI (CM. pHC. 3), HAXOASL]EH-
Cd, HampuMmep, Ha BHYTPEeHHEH MOBEPXHOCTH
ABEpH TOPrOBOrO aBTOMATa.

TakuM 00pa3oM MOXKeT ObITh HACHTHQDHUIIH-
poBaHa A00asg paboTta, BBIIOAHEHHAd TEXHH-
KOM B Iponecce 00CAyKUBAHHUA KOHKPETHOIO
TOPrOBOrO @BTOMATA. MHKACCAIHS, 3alIOAHEHHE
HAM BEIeMKa IIPOAYKIJUH U3 @aBTOMATa (IIPH 5TOM
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Onepauun
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IIPOUCXOAHMT (PHKCHUPOBAHHE 3arpyKaeMOH UAH
H3bIMAeMO¥ IPOAYKIIMH 110 CCOPTUMEHTY H KO-
AHYECTBY CUHTBIBAHHEM HITPUX-KOAA C YIAKo-
BOK TOBapa). B koMIIAeKce ¢ COOTBETCTBYIOLEH
CHCTeMOH CKAGACKOIO yYeTa HMEeeTCH BO3MOXK-
HOCTbh IOAYYHTbH 3aMKHYTYIO CHCTEMY y4deTa
ABHJKeHHS TOBapOB M 3allaCHEIX 4acTed. [Tocre
BBIITOAHEHHA PAOOTHI IPEABAPHTEABHO 3aKOAH-
POBAHHBIN HHGOPMAIHOHHDBIN OAOK, BKAIOYAFO-
IuH B ce0d HHBEHTaPHbIH HOMeD OOCAYKEHHO-
IO TOProBOr0 aBTOMATa, PEKBU3UTHI TEXHHKA,
AETaAM3aIHUI0 BBIIOAHEHHBIX UM pa0oT, II0Tpa-
YeHHOe BPEM:, d TAKXKe BCIO HHPOPMAIIHEIO O
ABIDKEHHH IIPOAYKTA, OTIPABASETCH C HHAHBH-
AyaabHoro KIIK TexHuKa B oHC KOMIOaHHH.
Aaaree IPUXOAUT 0YepeAb TAABHOTO CBA3YIOL]e-
ro 3BeHd — CHELHAABHO pa3pabOTaHHOro IpO-
rpamMMHOro obecnedenns SYSTEMA Vending
Edition.
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This approach let's identi-
fy and later on to control any
operation made by a techni-
cian. Such operations as
money collection, product
loading / unloading (prod-
ucts' packaging bar code is
scanned before been loaded
or unloaded) are controlled
distantly from a company

I
Il

i

I

| office.
Wl T wnen combined witn an
separ T appropriate warehouse
I 7 inventory  system, it

becomes possible to organ-
ize closed accounting sys-
tem for products and spare
parts movement. A pre
coded information block
containing inventory num-
ber of the serviced vending
machine, technician's iden-
tification data, detailed
description of the jobs done,
time spent and entire infor-
mation on product move-
ment is transmitted, after a
job completion, from the
technician's PPC to the
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I
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i

AEMIOHTAN

|

i

|

Apyroe
company's office. Then the
WNNHH»W major connecting link - spe-
cially developed SYSTEMA
Fig. 3 Vending Edition software -

lMporpammHoe obecneveHne SYSTEMA Vending
Edition (SVE)

3ro pernienue, IpeAHa3HA9€HHOE AT aBTOMATH3AI[HH AESITEAD-
HOCTY KOMIIGHHUH, 3aHUMAIOU[EHCS YCTAHOBKOKH U CEPBUCHBIM 00-
CAY’KHBAHHEM TOPIOBBIX ABTOMATOB (PABHO KaK U AF0OOr0 APYroro
000pyAOBaHMA, pabOTAOLIEr0 B YAGAeHHH OT 4YeAoBeKa). Kom-
IIAeKC AHUCTAHIJHOHHOIO KOHTPOAS PAOOTBI TOPTOBBIX aBTOMATOB
TVV u cucreMa yAaAEHHOIo KOHTpoAs riepcoHara WM-Logger, o
KOTODEIX TOBOPHAOCH BhIIIe, HHTerpupyrorcad B SVE, npepocras-
A1 OnepaTopy orpoMHEIe BO3MOKHOCTH 110 00pab0TKe U AHAAU3Y
BCEX A@HHBIX, [IOAY4aeMbIX OT TOPIOBBIX aBTOMATOB H KOHTPOAIO 3@
PaboToH 0OCAYKHBAIOIIETO UX HEPCOHAAQ, TO €CTh IT0 KOHTPOAIO U
ONITUMHU3ALNN PAOOTHI BCeH KOMIIAHUH B [JeA0M. KacaTeAbHO KOH-
TPOAS Haj IEPCOHAAOM HEOOXOAMMO OTMETHTh, UYTO HMEETCS BO3-
MOXHOCTB IIOAYYaTh ACTAAU3HPOBAHHBIC OTYETHI 00 2(h(heKTUBHO-
CTH TEXHHKOB (9KCIIEAHTOPOB, MHKACCATOpPOB). Takow order Mo-
JKeT OBITh CBA3aH, HAIIPUMeD, C CUCTEMOH aBTOMATHIeCKOro pac-
geTa eXXeMeCTIHbIX OOHYCOB IepCOHaAd. AAMMHUCTPAIIHS KOMIA-
HHH-0IIepaTopa NPaKTHYeCKH B PEKHMe DeaAbHOro BpeMeHH MO-
JKeT OIPEACAHUTH, TAe B HACTOSIIUH MOMEHT HaXOAUTCA AF0OOH U3
COTPYAHHMKOB H KAKyI0 paboTy OH BEIIIOAHHA. Bcro mH(bopMaImro o
roceljeHHX TOPTOBBIX TOYEK MOXKHO AAS HATAIAHOCTH IIPOEI[HpPO-

VENDING BUSINESS, 2006/#3

comes into operation.

SYSTEMA Vending Edition (SVE)

Is a software solution designed to automate
the operations of a company engaged in vend-
ing machine installation and servicing busi-
ness, as well as any other company operated
equipment remotely. TVV vending machine
remote control complex and WM-Logger staff
remote control system mentioned above can
be integrated into SVE giving an operator the
great opportunities to process and analyze
data received from the vending machines and
to control service staff, i.e. control and opti-
mize operations of the entire company. The
SVE lets evaluate work efficiency of any staff
member by receiving detailed reports on tech-
nical personnel (delivery men, cash collec-
tors). Such reports ideally do for structuring
motivation and / or bonus systems for a com-
pany staff.

Company management can determine loca-
tion and activity of every employee practically
in real time. All related to the sales outlets



BaTh Kak Ha MOHHUTOD OGUCHOTO KOMIILIOTEPA, TaK U Ha Ha-
CTEHHYIO 3AeKTPOHHO-IHMPOBYIO KapTy AASI BU3YaAH3ALHH
paboTkl AucneTdepa TEXHHYECKOH CAYKOBI HAH CAYXKOBI Op-
TaHHU3AIUU AOCTaBKH. Kpome Toro, cumObmo3 5THUX CHUCTEM
II03BOASIET (POPMHUPOBATH Pa3AHMYHEIC OTYETHI KaK IO CTaTH-
CTHKE IIPOAAXK, TaK U 110 CEPBHCHOMY OOCAYKMBAHHIO, AeTa-
AM3UPYS HX II0 KAMEHTAM ¥ UX IDYIIAM U/HAH II0 TOPrOBbIM
aBToMaTaM M HX rpynnaM. Hanpumep, KaK 4acTo Ta AW UHad
MOAEAB BBIXOAHUT U3 CTPOSI, CKOABKO B CDEAHEM TPATUTCS Bpe-
MEHH HAH CPEACTB Ha OOCAY)KHBAaHHE C PA30UBKOM 110 MOAE-
ASIM 000PYAOBAHHA HAH 110 CEKTOPAaM PhIHKA. [1py 5TOM Hep-
coHaA OyaeT H30aBA€H OT PYTHHEI 3aIIOAHEHHS DAa3AHYHBIX
OAQHKOB, (hOpMYAIPOB, BHYTPEHHUX HAKAGAHBIX B IIpoIjecce
BBITTOAHEHHS CBOHX PadoT.

ObpabatsiBasg MHPOPMAIHIO, MOAYYaeMYIO OT CHCTEMEI
TVV, MOXXHO MTHOBEHHO HOAYYaTh PA3AHYHBIE CTATHCTHIEC-
KHe OTYeThI, KaCalou[uecs MPOAAX, AGAaTh BEIOODKH, COCTAaB-
ASITH MapUIPYTBI ABUJKEHHS TEXHHUKOB WU 3KCIEAUTOPOB H
MHOTroe Apyroe.

Becb aT0T yHH(DHIIHPOBAHHBIH TPOrPAMMHO-TEXHHYECKHH
KOMIIA€KC NTPEAHA3HAYEeH AT ONTHMH3AIHH pabOThl KOMIIA-
HHH, HMEOILUX AeAO C TOPTOBEIM H AFOOBIM ADYTHM 000DYAO-
BaHHEM, OCODEHHO AAS KOMIIAHWH, OOCAYXHBAIOUIHX CETH
TOPrOBBIX ABTOMATOB, IPHYEM YeM KpyHHee KOMIaHHA-OIe-
parop, TeM 3HAYUTEAbHEE POAb aBTOMATU3AIUH U KOHTPOASL.
PykoBoapuTeAb AF000H KOMIIGHHH, BHE 3aBHCHMOCTH OT ee
pasMepoB, Hal[eA€HHEIH Ha IepCIIeKTHBY, OVAeT BEIHYKACH
3a8AyMaThCa 000 BCEX ITUX BOIIPOCAX AAXKe C CaAMBIX ITePBEIX
maroB. A Halla I\aBHas 3aAa4a — €My B 3TOM [IOMOYb.

attendance information can be graphically pro-
jected to a monitor or a wall electronic-digital map
used to visualize activities of a technical service or
delivery service controller. Besides, symbiosis of
these systems make possible to generate different
reports on both, sales statistics and servicing,
structuring them by clients and groups of clients
and/or vending machines and groups of vending
machines. For example, it is possible to determine
failure rate of a particular model, time or money
spent for it's servicing, classified by equipment
models or market sectors.

The SVE will save time spent for making routine
work, such as filling forms, records, issuing inter-
nal invoices etc. The fast processing of a data
received from TVV system makes it possible to
obtain different sales statistic reports, make
extracts, specify routes for technicians and con-
trollers and much more.

The entire unified firmware complex is
designed to optimize activities of a company deal-
ing with trade or any other equipment, especially
for those servicing networks of vending machines.
The larger is a company, the greater is a role of
automation and control.

A future oriented owner or a manager of a com-
pany has to think over and take into account all
the opportunities outlined in this article. Our main
task is to help him in it.

Asmomambi 05151 IpU20MOoeneHUs U nNpodaxu 20psYUX HarnuUmKo8 U UHepedueHms! Onsl HUX
Asmomampi 07159 Mpodaxu NpoxnadumernsHbIX Hanumyos

Asmomambl Onsi npodaxu WmyYHbIX Moeapos
Fapa+nmus, cepsuc, obyyeHue
lnamexHbie cucmembi

112250, Mocksa, KpacHokasapmeHrHbil ripoesd, 0.1, ogpuc 602,

Ten. 361-9557, 361-9799, cbakc 361-9924
www.formtrade.ru, e-mail:info@formtrade.ru

MONEY. ACCOUNTING. STATISTICS. MONITORING.
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Jleto Summertime
c «BAJIEO» at VALEQ!

'(é
Y ICS o6mas ¢ «Bareo» 1jeAb — «HAEAAbHAS Yalll- J Together with Valeo our goal is to serve the

-5

VALEO

Ka», TOAHA HAaIIUTKA, KOTOPBIH MOHPABUACS OBl TOKY-
nareAr0. EcTp u cBosI cyryb0 TeXHHYECKasd 3ajayda; Co3Aa-
BAarh TaKHe NPOAYKTBI, KOTOPBIE 0OAErdaAr ObI TOYHYIO AO-
3UPOBKY ¥ TaPAaHTHPOBAAK ObI OIlepaTopy becrepelorHoe
IIDHTOTOBAeHHEe HAIHUTKOB. IIOKymaTeAro ’Ke, KOHEYHO,
BCEro BaXHee BKYC H apOMar Al0OHMO-
IO HaIIHTKa, KOTOPEIH OH MOT OBI ITOAY-
YUTE TAE ¥ KOTAQ YTOAHO.

CeropHs Mbl XoTeAu OBl IPEACTa-
BHUTb BaM ABe rpymnnel HAIIUTKOB, HAE-
AABHEIX AAS AeTa: XOAOAHBIe dYan Ice
Tea u MoroYHEIe KOKTerAn Soul Shake.
OHu MOTyT ObITh IPUTOTOBAEHHI B TOD-
TOBEIX @BTOMAarax, IAe NpeAyCcMOTpeHa
110A@4a XOAOAHOH BOAFL.

¥
% Ice Tea

C nepBbIMH BECEHHH-
MU COAHEYHBIMHU AHSIMH,
He I'OBOpA yXe IIpO AeT-
HIOKO JKapy, B Bac npocsl-
1aeTcd HeypepKuMoe xKe-
AdHHe MOINATH Yero-HUOyAb xoAopHOro. ICS u
«Baaeo» roTOBbI IPEANOKHTE BaM no-HacrosnjeMy ocse-
JKAIOIAY XOAOAHBIH Yai. K BaimiM ycayraM AHOO AHMOH-
HBIY Ya¥f ¢ xapaKTepHBIM OLJyIjeHHeM MPOXAAABI, AHOO
MEepCHKOBBIY C TOHKUM apOMaToM U HACBILEeHHBIM (PPYK-
TOBBIM BKycoM, Oba IIPEKPACHO PacTBOPSAIOTCS B XOAOA-
HOH BOAE, HO, B [IDUHIHIE, TUTh UX MOXHO U I'OPSIYUMH.
Tak 4T0 3THMH YasgMH aBTOMAThI MOI'yT HAITOUTH Bac B Afo-
00€e BpeMs roAa.

Soul Shake

Apyroin Halll XUT — Habop XOAOAHBIX HAIIUTKOB Soul
Shake, pa3pab0TaHHEIX TAKXKe CIIeIJHAABHO AAST IPHTOTOB-
AEHHS B @BTOMATaX. 3TH MOAOYHbIE KOKTCHAH — IIPEKpac-
Hoe yroujeHue A8 Bac u Baninx pApyses. O653aTeAbHO HOo-
npobyTe Bce YeThlpe BapHaHTa HANMTKa. Salsa Vanilla
(“KaeBriii BaHuABHEIH "), Groovy banana («MoaHEIF 6aHa-
HOBBIH»), Funky strawberry («YaeTHbI KAYOHHYHEIH») 0
Jazzy coffee («3aBoAHO KOGeHHBI») — B K&KAOM €CTh
CBOS IPEAECTb.

O Halumx napTHepax

B Aroboe BpeMms roaa, B Ar0OOM MeECTe, B
Arobort curyaynu ICS BMecte ¢ «Bareo» cy-
Meer obecrmednTh Bac mHIpepneHTaMu BO
nMA ycrexa Bamero 6msHeca. B Mockse y
¢pupMsI «Bareoy - TOAHBII aCCOPTUMEHT HH-
rpeauerToB ICS. Xorure y3HaTh OOABIIE O
xurax aroro Aera? Obparurech K «Bareon.
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ICS Pperfect cup. Besides this goal we want to make

drinks that are appreciated by the consumer, ICS
also focuses on the technical aspects of the product,
to make sure products have constant gram throw
and provide continuity to the operator. For the con-
sumer we focus on flavour and
aroma, to serve you the loveliest
drink, wherever you want and as
often as you like it.

We would like to present to you
two excellent summer alternatives:
Ice tea and Soul Shakes. Both prod-
ucts are suitable for vending
machines with a cold water option.

ICE TEA

As summer is on it ‘s way and you
enjoy the first sun in spring you long
for a drink that goes well together
with the warm temperatures on this
sunny day. ICS and Valeo offer you
an utterly refreshing ice tea. Chose
from two exiting flavours: the lemon flavoured ice
tea is refreshing and cooling, the peach flavoured
ice tea has a fine aroma and a very fruity taste. The
ice tea dissolves excellent in cold water. Four sea-
sons in one day? Both peach and lemon tea can also
be drunk warm and are developed specifically to be
used in vending machines.

2

*® SOUL SHAKES

Another hit are the Soul Shakes, a
swinging cold beverage that cools you
down on a hot day. Soul shake are milk-
based products have been developed

-~ especially for the use Iin vending

~ machines. They are a real treat for yourself
and others. Try the four flavours salsa vanilla,
groovy banana, funky strawberry or jazzy coffee and
enjoy the freshness of this drink.

PARTNERSHIP

No matter what season, the location,
or the occasion, ICS in co-operation with
Valeo will provide you the ingredients
to make your business a success. The
company Valeo in Moscow is our dedi-
cated local supplier to all the ICS prod-
ucts. Do you want to know more about
the summer hits? Please get in touch
with Valeo.




NMPODPECCHUNOHAIJIbHbIE MHITPEOUEHTDI
ANA TOPrOBbIX ABTOMATOB

° The X ingredient
Ics

KO®DE

Cy6nMMMpoBaHHbIN (BbICTpOpPacTBOPUMBIiA),
3epHOBOM,
MONOTbIN

KAMY4YHNHO

KNaccuyeckuii, paHTasus, BaHUNbHbIN,
KapaMenb, aMaperTo, IECHO opex,
POM, TMPaMUCY, KNaCcCUKa-3KCTPa,
aMapeTTo-3KCTpa,

¢ppaHLy3CKUit BAHWIIBHBIN

£
Tramisu £

CYrbinN

CJIIMUBKUA U TOIMNIMUHI BYJIbOHbI

CyXue CNMBKH,
CyXue CIIMBKU CO CTabUIbHOM MNEHKON,
MOJIOYHbIA Kamny4UHO TOMMUHT,

bebida blanca rica

KYPUHbIiA,
’ MACHOWM
'

Topping

rorA4YnNn
LLOKONAA YAH
K/1lacCMYeCcKui, NUMOHHbIN, NEPCUKOBbIN,
C/IMBOYHBIA, aneNbCUHOBbIN, MATHBIN,
cna,nxlm'«, 3pAN-rpew, YepHblin HecnaaKkui,
6enbiin YepHbI MENKONNCTOBOM
XOJTIOAHbIE Veriplast CTAKAHYUK PASMELLIMBATEJb
HAIMUTKU MIIACTUNKOBbIN MIIACTUKOBbLIM
@
Yaii CO BKYCOM /IMMOHa, 150 mn, 70 MM, kop./6en.
nepcyika, Abnoka, 150 mn, 70 MM, 6ex./6en.
MONOYHbIN KOKTENNb 150 mn, 70 MM, 6en.
. CO BKYCOM KinyBHuKy, T 150 MM, 70 MM, kop./Gen. pudn.
g BaHWM, 6aHaHa, NMMOHa, 180 mn, 73 MM, kop./6en.
© JlaitMa, KaKao, kode 160 Mn, 73 MM, kop./6en.
W 105 MM, npospayHbIit

129110, Poccua, Mocksa, npocnekt Mupa, fom 69, oduc 441 = Ten/dpakc (495) 681-34-67, 585-44-50

E-mail: valeo@valeofirmru = www.valeofirmru = www.ics-vending.com = www.veriplast-export.com




ve n s IE n Cnogo «Venson», AEnsiolLieecs coueTakuem cnos «Vending machine» u «Persons,
L,« 03Hauaer, 410 aBToMar «Venson» Co34aH A 3N0POBLS YENIOBEKA 1 €70 KOMPOpTa

Takeout Venson

Korza xo4ercs HACTOSIIEro 3epHOBOTO KO,

TIPUTOTOBBTE €T0 B aBTOMAaTe «BeHCOH Koe-xaycy.

Brarogaps atoil MaLlMHe HanWTOK NpUobpeTaeT U3bICKaHHLIN BKYC, apoMaT ¥
CTUIb 36PHOBOIO Koghe, a Bbl — uyBCTBO KoMdopTa.
Teneps ¢ NoMoLLblo aBToMaTa Venson nerko HacnaguTbCs 3epHOBbIM Kodbe B
nbom MecTe 1 B Noboe Bpems.

HaxmuTte kHonky «BeHcoH kodhe-xayc» — n Baw Kodpe rotos.

[Mpuobpers 4 Hosbps 2005 r. 3aB0A MO NPOU3BOACTBY TOPIOBbIX
aBTOMATOB Y KoMnaHuy “Samsung Gwangju”, komnaxus Lotte

Engineering & Manufacturing Bblluna Ha MMANPYIOLYIO NO3ULMIO
8 0611acTM NPOU3BOACTBA TOPrOBbIX 4BTOMATOB.

Venson Taste - Bu moxere HacnaxaaTbes rmyBokim BKyCOM 11 apOMaTOM CBEXANLLETo 38pHOBOTO Kode.
+ Bbi MoxeTe BbiBpaTh cebe BkyC HanuTKa ¢ naeanbHeIMU NPONOPUMAMU Kode, caxapa Wi CAIMBOK, MPOCTO HaXaB Ha HYXKHYIO KHOMKY.
+ ArToMar cnocobeH NpUBneqb LWNPOKMIA CAEKTP KIMEHTOB NPOAaXeN He TOMbKO 3epHOBOTO Kode,
HO 11 Pa3HbIX HALUMOHAMNbHbIX YaeB 1 PacTBOPUMBIX HAMUTKOB,
+ MiMeeTcs MOpO3UNKa CO NbAOM AN NPOAAXKM OXNaXAEHHOTO 3EPHOBOTO KOE.
Venson + 3a c4eT (hyHKUMM aBTOMaTMHECKO MOIKM Kobe He 3arpsasHAeTca ocTaTkamuy npefbiayLlen nopuuy.
Techno!ogy YckopeHa nofada ctakaHuukos. [pocTol cnocob nogayu BOfbI CHU3Y.
+ 3a CHeT yBErnYeHHOro BOAAHOTO Baka Konu4ecTBo NOpLWiA HanuTKa ropasfo bonblue, Yem y ApYrix aBTOMaToB.
+ Ilerkoe ynpasnexne aBToMaTom € NOMOLLbHO MHAMKATOpa, 0603HaYAIOLEro HencnpaBHbIA yaen.

Venson Style + Sipkuii UBeT M HeobbIMHbIA An3aitH rpyenekatoT Bac. CoBpemerHbln XK aucnneit nokaasiBaeT BECb MPOLECC NPUrOTOBNEHNS 3€PHOBOTO Kode.

+ KHoriku Bbl60pa MEHIO 1 [IUCTINEN SPKO CBETSITCA HOUBIO 33 CHET CrieLmanibHON MOACBETKM.

www.lottelem.co.kr

LR W Global Avtomattorg (495) 78%-7339' .
YRS W PSK Vending:(495) 65-005 Sl e

8 Mockee




3aMeTKU
oT PyBeHOopa

ITopbopka HOBOCTEH MUPOBOIO BEeHAHHTA OCYILJ€CTBAEHA
komnanwnert OO0 «PyBeHAOp» coBMecTHO ¢ BDV - I'epmaH-
CKOH BEHAHHT-acColHalHeH.

Otseuaet in MDB-cTaHgapT ceroaHsiL-
HUM TPeboBaHUAM?

MHorum orepaTopaM 3HaKOMa CAeAyroljast IpobAeMa: aB-
TOMAT NPHOOPETEH B CTaHAAPTe MDB, NAATEXHASA CUCTEMa,
BCTPOEHHAS B aBTOMAT, Takxxe B MDB-cTaHAapTe, ¥ TeM He
MeHee BO3HHKAIOT COOH B paboTe aBTOMATAa U IAATEXXHOH CH-
crembl. [1o MHEHHIO MHOTHX 5KCIEPTOB, IPUYMHA ITHX COO-
€B AEKHUT B He4eTKOH HacTporke MDB-craHaapTa. [10CKOAB-
Ky MDB-cTaHAapT AOIyCKaeT MHOTOYUCACHHEIe BAPHAHTEL,
3TO YacTO IPUBOAUT K HECOBMECTHMOCTH C IepUpepHIHEI-
MH YCTPOHCTBAMH.

Komuccus no naaTeXHEIM CHCTEMaM BMECTE C TeXHHYEC-
KOH KomHccuel ['epMaHCKOH BeHAMHIr-acconuauuu BDV
B3AAHCH 3a pellieHue 3ToH npobaemsl. Tak kak MDB-craH-
AapT OBIA COBMECTHO IMpHHAT EBpomerckoH BeHAHHI-acco-
rmanued (EVA) u AmMepukaHCKOH accoridaljie aBTOMaTH-
3upoBaHHOH TOproBAH (NAMA), ToO BO3MOXHbIE H3MEHEeHHS
CTAHAApTa HOTPEOYIOT COTAACOBAHHA HAa MEXAYHApPOAHOM
ypoBHe. I'A\aBHas IjeAb 3TUX H3MeHeHHH — 3aMeHHTb MHOIO-
YUCAEHHBIe BapUAHTHI IAKETOM 00513aTeAbHbIX MUHHUMAAb-
HBIX TpeOOBaHUH. bbiAa TAK)Ke BBICKa3aHa HAES CO3AAHUS
HOBOTO CTAHAAPTa, €CAH pa3pabOTaHHEIE IPEANOKEHHS 10
MDB He BCTpeTAT MOAAEPXKH OOABLIMHCTBA 3aHHTEPECO-
BAHHBIX CTOPOH.

Cuctema KogeriHbIx aBTOMaToB
B 60/IbHULIAX

Komnaekc KAHHHK 1. XeMHHI] yCTaHOBHA 60 KogeHHbIX
HacTOABHBIX aBTOMaToB

Kogpe, mocre kapropens, ABATETCS OAHHM U3 CAMBIX BaXK-
HEIX IIPOAYKTOB IMHUTAHHA Haulero obmecrsa. IlostoMy He-
VAHBUTEABHO, YTO 3TOT HAITUTOK ITOAB3YeTCs OOABLIOH MOMy-
ASPHOCTBIO K@K y AIJHEHTOB, TaK H y IePCOHAAA H IOCETHTe-
Aelt camoro 60Ab1IOro B ['eMaHHN G0ABHHYHOTO KOMIIAEKCA B
r. XemHuu1,. Ilo4rs Bo Bcex 00LjeCTBEHHO AOCTYITHBIX OTAEAe-
HHAX OBIAO DEIIeHO yCTaHOBUTE B IeAoM 60 KoGeHHEIX Ha-
CTOABHBIX @BTOMATOB, @ TAK)K€ aBTOMAThl AAS IIHTHEBOH BO-
ABI, IOAHOCTBIO DEIHUB TeM CaMbIM IPOOAeMy obecreyeHHs
KAMHHK FOPSTYUMH ¥ XOAOAHBIMH HAITUTKaMH.

I'haBHasg 3ajpaya COCTOSA@ B TOM, YTOOBI OCHOBATEABLHO
IIPOAYMaTh MeCTa PaCCTAHOBKH KOGeHHBIX aBTOMATOB, TAE
OHH OYAYT XOPOILO BHAHEI H A€TKO AOCTYIIHEL. KaXAbIH aBTO-
MaT AO/UKeH TaKKe OTBeYaTh 0COOBIM TPeOOBaHHUAM TOTO Me-
CTa, TA€ OH PACIIOAOKEH.

He cekper, 4To Kohe — BaXHEIHM HOCHTEAb HMHAXA. BEI-
COKOKa4eCTBEeHHBIH KOo(e SBAIETCS LEeHTPAABHBIM KOMIIO-

ReVendor

' Notes from
RuVendor

The selection of global vending news has been per-
formed by RUVENDOR company in collaboration with
BDV - the German Vending Association.

Does MDB standard correspond to the
present demands?

Many operators are familiar with the following prob-
lem: they have bought an MDB standard vending
machine, the payment system built in it is also based on
the same standard, but still some faults happen in the
functioning of the machine. According to some experts,
the reason lies in the machine. According to some
experts, the reason lies in the defective tuning of the
standard. Since MDB standard allows for numerous vari-
ants, it leads often to incompatibility with peripheral
devices.

Two BDV commissions the Payment Systems
Commission and the Technical one) undertook to solve
the problem. Since the Standard has been approved
jointly by two vending associations, namely the
European (EVA) and the American (NAMA), all possible
changes are also to be approved at the international
level. The main aim of the changes ought to replace the
numerous variants by a single package of compulsory
minimum demands. There was also an idea express to
develop a new standard — if the proposals are not
accepted by the majority of the interested parties.

Systems of coffee vendors
for hospitals

60 coffee tabletop machines have been installed at
Hemnitz hospital complex

Coffee is one of the most important food products of
our society, the second after potatoes. So it's unsur-
prising it enjoys great popularity among the patients,
the staff and the visitors of the Hemnitz hospital com-
plex, the greatest in Germany. Therefore it has been
decided to provide nearly all its publicly accessible
departments with 60 coffee table top machines, as well
as with drinking water supplies, completely solving in
this way the problem of providing the clinics with hot
and cool drinks.

The main task was to think out carefully the places of
installation where the machines could be easily seen
and accessible. And each machine was to meet the spe-
cific requirements of the place of its installation.

It is not a secret the coffee is an important image
bearer. High quality coffee is the central component of
service, supplementing the medical services provided
by the hospitals and the clinics. The clinic service
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HEHTOM CepBHCHBIX YCAYT, AOMOAHSAIOLAM IIPEUMYLeCTBEeHHO
MEAMIMHCKHE YCAYTH, IPEAOCTABAAEMBIE OOABHHUIIAMH U KAH-
HHKaMH. AHPEKTOp CepBHCAa KAHHHKH TOCIOAMH Marnac
Tamke 3amerna: «Xoponny Koge Y3HAIT IO ero CBEXKECTH,
KOTOpAsl OlIpEAeASeT apoMaT U BKYC HamHuTKa. [103ToMy Bax-
HO, 4TOOBI Koghe OBIA BCETAa CBEKe3aBapeHHEIM, KaK, HAalpH-
Mep, B @BTOMaTax Ha MOAOTOM H 3€DHOBOM Koghe». Pe3yabrar
3aBapKH 3aBUCHT, Pa3yMeeTcsl, 0T IPABHABHOH HACTPOHKH KO-
(perHOro aBToOMara, 0T BEIOOpa copTa Koge U, HaKOHel], 0T BO-
ABl, KOTOpAasAd AOAJKHA IPOUTH CHEOUAABHYIO OYHCTKY B @BTO-
MaTe. YTOOEI IPUBECTH 3TH KOMIOHEHTEI B COOTBETCTBUE ADYT
ADYTY, HEOOXOAUM OIIpEAeAeHHBIH 3allac OIbITa H 3HAHHH.

IIpocTtou ryouTerbHBI A KadecTBa Koge. ['AaBHBII MeHeA-
JKep 1o npoaaxam ¢pupmbel WMF rociopus AeAAHHT 3HaeT, 0
geM TOBOPHT: «AOATHe IIPOCTOH B KO(EeHHUKAaX I'yOUTEABHO
AEHCTBYIOT Ha AI0OOH Kohe — ero TemmepaTypa najpaer H oH
H3MeHsAeT CBOH IjBeT. Takoy Koge He MOXKET CAYKUTb BU3HT-
HOH KapTOYKOH Bamiero poma, CKopee — Hao00poT, OH OYAET
OTIyruBaTh BalIux KAHEHTOB».

TaneHTE! KAHHHKH HOAY4afOT Koge 6eclAaTHO BO BpeMd
3aBTpaKa H IOAAHHKA. B ocTaAbHOe BpeMsd OHH MOTYT BOCITOAD-
30BaTHCs @BTOMATOM, 3AITAATHB 3a 9allKy Koge 50 1eHToB. Te-
11epp NaHEeHThl H AX TOCEeTUTEAR MOTI'YT HaCAQKAAThCS BBICO-
KOKa49eCTBEHHEIM Kogbe, a TakxKe MUTHEEBOH BOAOH, KOTOPAsA B
OTAHYHE OT OYTBIAOYHOH BCETAQ B HEOrPaHHICHHOM KOAHYECT-
Be. CTOHT 3aMETHTB, UTO YAYYIIEHHOE Ka9eCTBO Koge He 0CTa-
A0Ch Oe3 BHHMaHHS MAlHEeHTOB M MEAHIJHHCKOTO IIepCOHAAQ
— A0 50 uamrex Koge B ACHb BBIITABAETCS Yepe3 MAATHBIH aB-
TOMAT AOIMOAHHTEABHO K OeCHAATHOMY YTPEHHEMY H ITOCAe-
00eAeHHOMY Koge.

A0 yCTaHOBKH aBTOMATOB AAS KObe M IHTHEBOH BOAFI yII-
DaBACHHE KAMHHK 3aHMMAAOCH OpTaHH3alueH IIOCTABOK MH-
HEPAAbHOH BOABI B OYTBIAKAX M COOPa Taphl (0KOAO 50 HOAAO-
HOB C OyThIAKAMH B HeAeAr0). C LeAbF0 COKPAUJeHUs TPAThl
BpeMeHH U AeHer HeOOXOAUMO OBIAO HAUTH HOBOE DeIIeHHe.,
OTKa3 oT OYTHIAOYHOM CHCTEMBI B HIOAB3Y @BTOMATOB AAS ITHTh-
€BOH BOABI II03BOAJET KAHHUKAM DEr'yASIDHO 3KOHOMHTH 3a-
TPATEl, TeM CaMbIM KOMIEHCHPYSI PACXOABI Ha IPHOOPETEHHE
aBTOMATOB.

B mepcrektyBe ynpaBAeHHe KAHHHK PacCMaTpHUBAET BO3-
MOXHOCTb YCTAHOBKH @BTOMATOB, IIPEAAATAFOIIHX TOMUMO KO-
(he TakxKe Apyrue KoeHHble H HIOKOAGAHEIe HAITUTKH. OJTOT
miar AOAJKeH OBITh XOPOILIO IPOAYMAH U NPOCYUTAH, TOCKOAb-
Ky TaKHe aBTOMaThI AOPOJKE (XOTS U IJeHa 3a YallIKy IPOAYKTa
MoXeT OBITh yCTAHOBAEHA BBILIE).

lMauneHT — npexae BCero KJneHT

B coBpeMeHHBIX KAHHHKAX, DOABHHIIAX H POAHABHEIX AO-
Max Bce OOAbIIe NIAIJHEHTOB PACCYHTHIBAIOT IIOMHMO IIpOgec-
CHOHAABHOTO MEAMITMHCKOIO OOCAYKMBAHUS TAKXKe U HA BHI-
COKOKAQCCHBIE CEpPBHC, OAHHM U3 KOMIIOHEHTOB KOTOPOI'O 5IB-
AseTcs obecriedeHHe IAIJHEHTOB U HX TOCeTHTeAelH Koge 1 KO-
(heHHBIMU HATUTKAMH.

C y4erom 31010 paoHHas OOABHHIG H POAMABHEIN AOM B
r. I'ymmepcOax (['epManus) pemmAa 3HAYUTEABHO IPOAAHTE
qacel pabOThl BHYTPEHHEr0 Oy(heTa H yCTaHOBUTE PSIA KOpeH-
HBEIX @BTOMATOB, KOTOPBIMH ITOCETHTEAH MOTYT ITOAB30BATECS
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director, Herr Matias Paschke notes: “"Good coffee
can be recognized by it freshness, defining aroma
and taste of the drink. Therefore it's important the
coffee were always freshly brewed, as it is, for exam-
ple, in vending machines using beans or freshly
ground coffee"”. Of course the success depends also
on the correct regulation of the machine, the choice
of the coffee grade, and, the last but not the least,
on the water, that must go through special cleaning
in the machine. To bring all the components into
conformity, one needs definite sum of experience
and knowledge.

Staying idle is ruinous for the coffee quality. Top
sales manager of WMF Company Mr. Delling
knows what he is speaking about. “Staying long in
the coffee pot ruins each coffee — its temperature
falls, it changes the colour. Such a coffee can't be a
visit card of the house — just on the contrary, it will
scare away the clients"”. The patients of the clinic
get their coffee free during the breakfast and the
afternoon snack. All the other time they can use the
vending machine, paying 50 cents for a cup. Now
the patients and their visitors can enjoy high quali-
ty coffee and drinking water, which unlike the bot-
tled one is always present in unlimited quantity. It's
worth noting that the improved coffee quality did-
n't stay unobserved by both the patients and the
staff: up to 50 cups per day are being drunk in addi-
tion to the free morning and afterdinner coffee.
Before installation of machines, vending coffee and
drinking water the clinics management had been
engaged in supplying mineral water in bottles and
collecting of the bottles (about 50 pallets a week). A
new decision was necessary to decrease loss of time
and money. Changing from the bottles to the water
machines allows the clinics to save the expenses
regularly, compensating the cost of the machines.
In prospect the clinics' management considers the
possibility to install the machines suggesting some
other coffee and chocolate drinks in addition to the
coffee. This step is to be well considered and
weighed since the machines are more expensive
(though the price for a cup may be fixed at a higher
level).

A patient is a client first of all

At the modern clinics, hospitals and maternity
houses more and more patients count, in addition
to the professional medical service, on high class
general service, one of the components of the lat-
ter being the provision of the patients and their
visitors with coffee and coffee drinks. Taking this
into account the regional hospital complex at
Gummersbach (Germany) decided to extend the
terms of their internal buffets and install some
coffee machines that may be used by the visitors
for additional payment. As a result during the last



3a OTAGABHYIO IIAATy. B pe3yAbTare B TedeHHE IOCAEAHHX TPEX
AeT B OOABHHIIe HAOAIOAQETCA IOCTOSHHEIH POCT POKAAEMOC-
TH, IIOCKOABKY BCe O0AbIIIe OYAYINUX MaTePel IPEATOYHTAIOT
AQHHBIH DOAUABHBIH AOM.

Yro BaKHO, CUCTeMa KO(MEHHBIX dBTOMATOB HE TOABKO
YAOBAETBOPAET 3alIPOCh] HAIJHEHTOB, HOCETUTEACH U IePCOHA-
A&, HO U OPHHOCHT XOPOIIUH AOXOA. B OAHOM TOABKO IEHT-
PaAbHOM Kacherepuu O0ABHHUIIEI I. [ yMMepcOax HOTpeOAdeTca
eXXeroAHo Ao 32.500 yaniek kKoge no cpeaHed nene 1,27 €, B
KaeTepuu AN MeAUITHHCKOro nepcoHara — 120.600 vamrek
mo 0,39 €. Obmas cyMmma IPOAAXK TPexX KaheTepHeB COCTaBAA-
er 92.419 € npy o6ujux 3aTpaTax B pasmepe 74.440 €. Buano,
YTO AdKE B YCAOBHAX, KOIAQ IPUMEPHO ABE TDETH Kode 1Ipo-
AQETCs 110 ABIOTHOH IJeHe, CUCTeMa PeHTabeAbHa.

Ha paHtom npumepe 04eBHAHO, ITO KOGe, KaK OAMH H3 Ca-
MBIX IIPUOBIABHBIX CEIMEHTOB IaCTPOHOMHH, MOXeT OBITE yC-
MeIHO BHEADEH B Chepy MEAUIJHHCKOTO OOCAYKHBAHHS, €CAH
MTOAOHTH K 3TOMY C C€Phe3HBIM MOACUETOM.

Y10 Bbl 4O/TKHBI 3HATH O MOJIOKE

Moaoxko — Ba)XHBIH KOMIIOHEHT MHOTHX KO(DeHHBIX HaIHT-
KOB H B TO Xe BpeMs caMblii YyBCTBHTEAbHBIH ¢ TOYKH 3pe-
HHS THTHEHbI

HrarbgHCKHE KODeHble HATUTKY KaK KAIITYYHHO UAH AQT-
Te AABHO YK€ CTaAH CTAaHAAPTOM AIOOOro Kacpe, mpuieM Ko-
(heriHEIe BAPUALIMH C MOAOKOM IOAB3YIOTCS BCe OOABIIEH 110-
MYASPHOCTBIO He TOABKO Y HOCETHTeAeH KO(he-XaycoB, HO Uy
norpeduTeAed Kohe U3 KogerHrIX aBToMaToB. CeroaAHd He
TOABKO H3bICKAHHBIE 3KCIEPTE KOhe IPEABIBASIOT BRICOKHE
TpebOBaHHUA K TOMY, YTO HAXOAUTCA B KOGheHHOH YalllKe, AaKe
DAAOBOMY ITOTpeDUTEAI0, HOKYHAIeMy Koge n3 aBToMarTa,
He 0e3pa3AndyeH BKYC W BHEIIHHY BHJ, TOT0, YTO OH IOKYIIAeT.
Kpome kadecTBa cOOCTBEHHO Ko(he, IPUHUMAETCS B 0C000e
BHUMaHHE TAKXe MOAOYHAA IEeHKA, 3aBepuiaronjad 00xecT-
BEHHBIH HAIUTOK.

MHorne 3Ha10T, 4TO MOAOYHAA EHKA COCTOUT U3 MOAOKAQ,
OCHOBHBIMH KOMIIOHEHTAMH KOTOPOIO ABAFIOTCSA BOAQ, OEAOK,
JKHD M AGKT03a (MOAOYHBIH caxap). Ho He BceM H3BEeCTHO, 9TO
AAS TOIO, 4TOOBI IEHKA IPHOODpeAa IAOTHYIO KpeMOOOpa3HYIo
KOHCHCTEHIIHIO ¥ 0CTaBaAacCh Kak MOXKHO AOAbIIIe TYCTOH, He-
00X0AMMO AOCTaTOYHOE KOAHYeCTBO OeAKa, @ He BBICOKAd
JKHPHOCTb MOAOKQ, KK MHOI'He OIIMOO0YHO HOAAraroT. MIckyc-
CTBO CO3AQHUS ITeHBI UMEET OAMH CEKpET: B3OHBATH HYXHO
MTOYTH HA CAMOH IIOBEPXHOCTH MOAOKA. B scripecco-bapax uc-
ITOAB3YIOT AAA 9TOH IIeAH TOPSAYHY 11aP, KOTOPEIH B30HBaeT MO-
AOKO IIOTOKOM BO3AyXa. B 1pogheccrnoHaABHBIX 3CHIpecco-aB-
TOMATax 3Ta TCXHHKA YK€ MHTeTPHPOBAHA B MallMHY. Ecan
B30HBATh CAHIIKOM I'AYOOKO, BO3AYX He OYAeT IIONaAaTh B MO-
AOKO. EcAr JKe coBCeM Ha NOBEPXHOCTH, BOSHUKHYT OOAbLIHE
BO3AYIIHBIe IIY3bIPH, @ He MATKA U I'YCTasd MeHa.

BaxneHnmM MOMEHTOM SABAAETCA eXEeAHEeBHAas OYHCTKA
Koghe-MaIIuHBl. BOABIIHHCTBO MPOH3BOAMTEAEH KODEHHBIX
aBTOMATOB BCTPAUBAIOT aBTOMATHYECKYIO IPOrPaMMy IIDOMEI-
Ba. OAHaKO HEKOTOpEIe BHEIIHHE AETaAM, Kak, HaIpuMep,
KHOIIKA BEIOOPA UAH TPYOKH AN MTOAQYH 1Tapa, Aydlile YHCTUTD

BPYUHYIO.

three years the hospital witnesses constant rise of
the birth rate, since increasing number of future
mothers choose this maternity hospital.

What is important, the coffee machines are not
only satisfying the demands of the patients and
the staff, but are bringing a good income as well.
Only the central cafeteria of the Gummersbach
hospital consumes yearly up to 32500 cups of cof-
fee at average price of €1.27, and the medical
staff cafeteria sells 120 600 cups at €0.39 per cup.
Total selling sum for the three cafeteria is €92
419 at total expenses of € 74 440. It can be seen
that even for the situation when about two thirds
of the coffee are sold with discount, the system is
profitable. So it is evident that coffee, being one
of the most profitable segments in gastronomy,
can be successfully inculcated in the sphere of
medical service — if you approach the task with
serious preestimates.

What you should know about milk

Milk is an important component of a lot of coffee
drinks, and at the same time the most sensitive from
the hygienic point of view.

Italian coffee drinks like cappuccino and latte
have been a standard for any caf? for a long time,
the coffee varieties with milk becoming still more
populars not only among the coffee houses’ visi-
tors, but also among those who consume coffee
from the vending machines. Today high demands
of the coffee cup contents are made not only by
refined experts; even a common consumer feels
not indifferent to the taste and the appearance
what he is buying from a vending machine.
Besides the quality of coffee itself, he pays a spe-
cial attention to the milk foam, mounting the
divine drink. Many people know that the milk
foam is composed of milk, the main components
of which are water, protein, fat and lactose (milk
sugar). But not everyone knows that to give dense,
creamery and stable consistence to the foam
enough protein is needed, and not fat. The art to
create the foam has a secret: the milk must be
whipped very close to the surface. In espresso bars
a hot steam and air mixture is used. In the profes-
sional espresso machines the technology is usual-
Iy built in. If the whipping is made too deeply, no
air will penetrate into the milk. If the process is
carried at the surface, it will produce big air bub-
bles, and not the thick and soft foam. Daily clear-
ing is one of the most important elements of serv-
ing the coffee machines. Most of the manufactur-
ers build in a corresponding automatic washing
program. Still some external details, like choice
buttons and steam supply tube should be better
cleaned by hand.
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Cnaraemble ycnexa
[tems of the success

I'eHepaArbHBIN AUDEKTOD DPOCCHHCKOH KOMIIA-
HHH CO 3HAYHUTEABHBIM OIBITOM aBTOMAaTH3HPO-
BAHHOH TOPIOBAH OIIHCHIBA€T OCHOBHEIE 3Ae-
MEHThI aBTOMATOB AASl IDUTOTOBAEHHUA U IIPOAA-
JKH I'OPAYUX HAIIUTKOB H H3AAraeT IPHHIJHUIIEI,
KOTODBIMH CAEAYET PYKOBOACTBOBATHCS IIPH HX
BBIOOpE H 3KCIAYaTaIL[HH.

Ekaterina Polushina, CEO of Vendorus
Group (Moscow), a Russian company experi-
enced in automatic merchandizing, describes
the main elements of machines for hot drinks’
cooking and vending and presents the basic
principles of their choice and service opera-
tions.

Bce xopoi1iio 3HAFOT U 9aCTO HpO-
H3HOCAT KPBIAATBHIE BEBIPA’KEHHS!
«MbI He CcTOAB 60rarTel, 9TOOBI MO-
KyIarth AellleBele Belqu», « CKYHOH
IAATHT ABaXXAbI». Ho, mpucrynas K
BEIOODY OOODPYAOBAHHUS, K KQIECTBY
U HAAEKHOCTH KOTOPOTo TpeboBa-
HHUS 3HAYUTEABHO JKeCTde, YeM K
MOKYIIKe AOMAIIIHEro YaHHUKAa HAH
TeAeBH30pa, MHOTHE II0YeMy-TO 3a-
OBIBAFOT O MOCAOBHI]AX H OIIBITE.

AemreBrisi  aBromar! Eme co
ckupkor! C moaapkom! 3aopoBo!
A Yepe3 HEKOTOpoe BpeMs XBaTa-
FOTCST 3@ TOAOBY — OOHAED NOTEK,
KOoheMOAKa CAOMaHa, TexXHHYeC-
KOH MOAAED>XKH HET, 3all9acTH —
yepe3 Tpu mecsia... Peayaprar us-
BeCTeH — MeCTO YCTAHOBKH IIOTe-
PpsHO, BEIDYUKH HeT, Ber aBagerecs
obrapaTereM KPACHBOTO (HAH He
OY€eHB) KEAEe3HOI0 AUIHMKAa C HeOo-

ExkarepunHa Monywura,
leHepanbHbIG OUPEKTOP
000 «'pynna Bengopyc»
(Mocksa)

Kopnyc

MoskeT ObITh H3rOTOBAEH H3
PAa3AHYHBIX MAaTepHaAOB, HO
yalje BCEro IPOH3BOAHMTCSI HU3
CTAABHOI'O AMCTAa. B pasaud-
HEBEIX aBTOMATax HCIOAB3YeTCH
CTaAb pa3AHYHAas II0 MapKe H
IO TOAITHHE AHCTa. YeM ToAII[e
CTaABHOH AHCT, TeM OoAee ycC-
TOHYHB aBTOMAT K BaHAaAaM. K
TOMY >Ke IPOYHAA CTaAb Ha-
AEKHee COXpaHSIeT «BHYTDEH-
HOCTH» aBTOMAarta Ipu mnepe-
BO3Kax, AydYIIe€ COXPaHSAETCs
5CTEeTHKA BHEIIHEro BHAA aB-
TOMATa.

MeTtarruyeckuit  KOpoyc
OOBIYHO OKpaIllleH, H COXPaH-
HOCThH BHEIITHEro BHAA aBTOMa-
Ta B OOABIIOHM CTENeHH 3aBH-
CHUT OT TEXHOAOTHH OKPACKH.

NIPEeAEAEHHBIMH IePCIIEKTHBAMH.

AaBalTe pazbepeMmcs, KaKkas xe
IJeHa Ha @BTOMAaT CIPABEAAHBA H IOYeMy HOBOE Ka-
JecTBeHHOe 000pYAOBaHHE HE MOKET OBITH CAHII-
KOM A€HIEBEIM.

B kayecrBe mAAfOCTpAL[MHU BO3bMEM aBTOMAT AAS
IIPDHTOTOBA€HHSA H IIPOAAKH TOPSYUX HAIIUTKOB (B
IIPOCTOPEYHH - KOYeHHbIH).

AAd Hadanra AaBaHTe MOMMeM, U3 KAKHX Y3A0B OH
COCTOHT.

1. Kopmyc

2. Kogperpynna

3. Mukcepbl

4. Borirep

5. EMKOCTH (XO11I€epbl) AAST HHTDEAHEHTOB

6. CucreMa IIOAKQYKH BOABI

7. I'lhatexxHas cHcTeMa
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KavecTBeHHass 06paboTKa
CHHTETHYECKHMH 3MaiAIMH IPOHU3BOAHTCAI B He-
CKOABKO 3TAaIllOB H 3@aHUMAaeT OOBIYHO HECKOABKO CYy-
TOK.

ABepb aBToMaTa MOXeT O(QOPMASITECS IIO-PA3HO-
My, HO Ha HEH BCErAa IPHUCYTCTBYFOT KHOIIKH BBEIOO-
pa HaIHTKOB, HH(MODPMAIIHOHHBIH AHCIAEH, ycTa-
HOBAEHBI KYIIOPOIIPHEeMHUK HAW HHbIE YCTDOHCTBA.
YHacTo ABepb OQpOPMASIETCSI CMEHHBIMH IOACBEYHBA-
FOITHMHUCST MaHEeASIMH, Ha KOTOPEIX MOJKET pasme-
IJATHCA PEKAAMA.

TI'laHeAn IpoHM3BOAATCS H3 YAAPOIPOYHOIrO IAAC-
THKA (HalpuMep, NOAHKapOOoHAaTa) H B KaYeCTBEH-
HBIX aBTOMATaX AerKO BBIAED)KHBAIOT YAAPEI KyAa-
KOM. VIMeeTcst ycrnelIHbIH OIbIT OOAHIIOBKH (pacaaa
BBICOKOIIPOYHBEIMH CTEKAAMH.



Kogerpynna

Ilpu paboTte Ha 3¢ pHOBOM KOhe OCHOBHBIM Y3AOM
SIBAIETCST KOheMOAKa. B KauecTBeHHBIX aBTOMATax
00513aTEeABHO 1IPEAYCMOTPEHBI DET'YAHPOBKH CTele-
HH IIOMOAA KOpe H ero AO3UPOBKH HA HOPIIHIO Ha-
HUTKA.

AAS IDHTOTOBAEHHS KAACCHYECKOTO 3CIPEecco
bepercd 7,5-8 r HaTypaAbHBIX 3€peH Koge, B 3aBH-
CHMOCTH OT CTelleHH IIOMOAA BbI MOKeTe HOoAyYuTE
Koghe Kpermue uAU crabee.

Ba>xHBIM mOKa3aTereM HaAeKHOCTH aBTOMATa sB-
ASIeTCS KOAHYECTBO TOMOAOB AO 0053aTEABHOTO TeX-
HHYECKOIo OOCAYXKUBAHHSA KO(EMOAKH, B IE€PBYIO
oyepeAb ee HOXeH. Ot1o npumepHo, kak TO B aBToO-
MobuAe (4eM AelleBAe, TeM dYallle IPHUXOAHUTCS e3-
AHUTH B CEPBHC).

Hanpumep, B
aBTOMArax
Veneto oT
Azkoyen po mep-
BOro OOCAY>KHBa-
HuA 140 000 mo-
MOAOB, 3TO IpPH-
MepHO 4 roaa pa-
6orer nmpu 100
IpoAa’kax B ACHb.
Yarre Bcero AAs
aBTOMAaTOB 3asB-
Agerca 20 000 mo-
MOAOB AO OOCAY-
>KHuBaHuA. HyxHO
MOAYEPKHYTH! 3TO
He AO IIOAOMKH
HAM 3aMeHEl, @ AO
00543aTeAbBHOIO
CEepBHCHOIoO 00-
CAY>KUBAHHS.

HaapexxHOCTBH
KOeMOAKH 6a3u-
pyercd Ha AByX IapaMeTpax:

1. KavecTBO HOXEH

2. Haamdne/OTCyTCTBHE PEAYKTODA

BespeaykTopHas KopeMoAKa TpeOyeT OOAbBIIeH
MOIIJHOCTH IIPUBOAQ, HO OTCYTCTBHE MePEAATOTHBIX
MeXaHH3MOB H MeHbIIee KOAUYEeCTBO ATAACH IIPH-
BOAHT K OOABIIIEH H3HOCOYCTOHYUBOCTH.

OnacHOCTb AN PEAYKTOPHBIX MEXaAHU3MOB IIPEA-
CTaBASIOT KOheHHbIe 3epHa OoAee TBepAble, 4eM
OOBIYHO, H BO3MOXKHOCTB ITOIIAAQHHSA B KOEMOAKY
IIOCTOPOHHHUX TBEPABIX IIDEAMETOB. B cayyae be3pe-
AYKTOPHOI CXeMbl KOpeMOAKA 3aKAHMHHUBAETCS, HO
IIOCAe OYHCTKH IIPOAOAKAET paboTaTh, B CAydae
IIPHUMEHEeHHSI PEeAYKTOPOB HX IIAACTHKOBBIE 3yObs
IIDOCTO Cpe3aroTCsd, W IMPUXOAHUTCS 3aMEHATH BCIO

Kogherpymniy.

AAT popMupOBaHUSI KOEHHOM TaOAeTKU IPUMe-
HSEeTCS CUCTeMa CeTO4YEK, KOTOPhIe CKUMAIOT MOAO-
TBIH KOpe. B perreBoM 000PYAOBAHHUH UCIIOAB3YFOT-
Cs CeTOYKHU U3 MAACTMACCHI, B AOPOTHX aBTOMAaTax
— U3 MeTaaAa. MeTarrndecKrue CeTOYKH MO3BOAS-
FOT YBeAHYHTE CHAY CKaTUA TAOAeTKH ¢ 9 KT A0 25,
YTO MMO3BOASIET TOTOBUTH OOAee KaueCTBeHHBIH Ha-
MHTOK C OTAMYHOM HaCHIIIJ€HHOM MeHKOH. MOAOThIH
Koe B COBpEeMEHHBIX aBTOMAaTaX HCIOAb3YEeTCs
IPAKTHYECKH TOABKO B IMOPLHOHHOH pacgacoBKe
(KarCcyAbl HAH repMeTHYHBIE NAKEeTHKH - YaAAbI),
YTO OPEnsATCTBYET €0 BhIABIXaHHIO.

Mukcepsb! 1 eMKOCTY /19 PacTBOPUMBbIX
npoAyKTOB

Moaroko
(cAEBKH), IIIO-
KoAaj, Yam B
pPa3AHYHBIX
BapHalusax 3a-
CBINIAFOTCA B
crerfHaAbHBIE
eMKOCTH-XOII-
epsl U OTTYAQ
AO3UPOBAHO
IIOCTYIIAIOT B
MHUKCEDEBI, TAe
CMEIIHBAFOTCS
C BOAOH.

EmMkocrTH
AAA - IIPOAYK-
TOB  AOASKHEI
OBITH H3IOTOB-
AeHBI U3 BBICO-
KOKa4yeCTBEH-
HOIro IHAacCTH-
Ka, CTOHKOI'O K
BO3AEHCTBHIO
BBICOKOH TeMIIepaTyphbl, H XOPOIIO 3alHIAFOIero
HHI'DEAHEHTHI OT IIOBBIII€HHOH BAAKHOCTH.

AN KaKaoro xommepa HHIDEAHEHTOB AOAKEH
OBITH CBOH MHKCEpP, YTO, K COXKAA€HHIO, AAAeKO He
BCeraa peaAn30BaHO B HEAODOTHUX MOAEASIX. Pe3yAab-
TaT — Koghe € IPUBKyCOM OYABOHA.

CKOpOCTE BpalljeHHsI MHKCepa BAHSIEeT Ha KAYeCT-
BO HAIIUTKA U He AOAJKHA ObITh HiKe 14000 o60opo-
TOB B MHHYTY. B HHOM cay4ae BeI He CMOJKeTe IIOAY-
YHTH XOPOUIVIO IT€HKY B KAlyYHHO HUAH Ka4eCTBEH-
HO pa3meniarb Kakao.

Dopma yrmoMAHyTHIX BEIIIIe XONIIePOB He AO/VKHA
3aTPYAHATH BBIAQYH HHIDEAHMEHTOB. IIDOAYKTEI He
AO/ASKHBI OCEAATHh Ha CTEHKAX HAH 3aCOPATH BBIXOA-
Hoe oTBepcTHe. YeM MeHbIIe pa3AHYHBIX H3THOOB,
TeM HapeXKHee BBIAQFOTCA CBIITydHe IPOAYKTEI.
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Crout obpaTuTh BHUMaHHE U HA NAACTHK, H3 KO-
TOPOrO U3rOTOBAEH XOIIIIEP, OH AOAKEH OBITH Oe30-
ITACHBIM.

bovinep v cuctema rnoakaqykuv Boabl

Borirep 0OBIYHO H3rOTABAMBAETCS U3 AATYHH U
uMeeT HeOOABIIIOH 00BeM — OKOAO 0,5 A.

Boaa B Hem HarpeBaercs Ao 92 — 99 °C u Haxo-
AHTCS ITOA AQBAEHHEM.

Ipwu npurotos-
A€HHH 3CIPecco
BOAA MOAQETCS U3
borinepa oA AaB-
AEHHEeM He HHXe
9 arm. I'lpoxopur
yepe3 cgopmu-
POBAHHYIO paHee
TaOAEeTKYy H3 CBe-
JKEeCMOAOTOI'O KO-
e u nocrynaer B

CTaKaHYHK.
HmenHo 6aa-
ropaps  AaBae-

HHIO H TeMIlepa-
Type yAaeTcs I1o-
AYYHUTH apomar-
HBIH U HaCbII[EH-
HBIH HAIIUTOK.

B mporecce
IOPHUTOTOBAEHHS
HaIUTKOB 00pa-
3yeTcsa BOASHOH
nap, Inomnaaad B
00AACTh XpaHeHHSI PACTBOPHMBIX HHTDEAHEHTOB,
OH MOJXeT IIPHBOAMUTE K CIIEKAHHUIO YaCTHI], H, COOT-
BETCTBEHHO, K 3dCOPEHHIO0 KAHAAOB BBIAQYH HHTPE-
AueHTOB. TlosTOMy B aBTOMare AOAKEH OBbITh yCTa-
HOBAEH BeHTHAATOP, KOTOPBIH BBITATUBAET BO3AYX,
HACBIIJeHHbIH IapaMH, U3 MeCT, TAe IPOHCXOAUT
IPUTOTOBAEHHE PACTBOPHUMBIX HAIIUTKOB, @ TaKXXe
13 00AACTH HAXOXKACHUA S9ACKTDOHHBIX [TAQT.

B KauyecTBeHHBIX aBTOMATaxX CBOH OCOOEHHOCTH,
IPOAAAIOIIHE CPOK CAYXKOBI OOOPYAOBAHHUSA, HMe-
I0TCA H 'y (DypHHUTYPBI HOABOAA BOABI K OoHAepy. B
AellIeBhIX aBTOMAaTax KOHCTPYKTHBHO TPYOKa IIOA-
BOAA BOABI IPUMBIKAET K OOHAepY, H3-3a Yero OT Io-
CTOAHHOIO HarpeBa IIAaCTHK Ae(DOPMHUDPYETCA U CTa-
peer, a BUOpanusa MNPUBOAHUT K INOABACHHIO B HEM
MHKPOTPEeI[HH U Te4eH.

Bo Bcex KayeCTBeHHBIX @BTOMAaTax OCYILECTBAS-
eTcs KOHTPOABL TeMIIepaTypel B OOHAepe, AAS 9ero
BpeMs BKAIOYEHHS [TOAOTPEeBa IPOrpaMMHUPYeTCA.

AN 10A@YH BOABI HCIIOAB3YETCA 1IoMI1a (Hacoc). B
Ka4eCTBEHHBIX KO(peMalluHAaXx OHa OCHAIaeTCs
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MOII[HBIM ABHTaTeAeM, YTO CYL]eCTBeHHO YBeAHYH-
BaeT pecypc paboTsl BCEro yCTPOUCTBA.

B cayyae nopkArO9eHHA aBTOMATa K MAruCTPaAb-
HOMY BOAOCHAOKE€HHIO CHCTeMa IOAAYH BOABI 005-
3aTeAbHO AOAKHA OBITH OCHAIIJeHa OTCeYHBIMH KAd-
IIaHaMH, KOTOpbIe cpabaThIBAFOT B CAy4Yae aBapHUH-
HOH YTEeYKH BOABI.

lMnarexHas cucrema

HapepHoe, us-
AHIIIHE T'OBOPHTH O
nIpeuMyljecTBax
IAATEKHBIX CHC-
TeM, HPHHHUMAIO-
IJHX K OIIAATe Ky-
HIOPBI 1 MOHETHI U
BBIAQIOIIJHX CAQYY.
Oro yXKe CTaAO
HOPMOH AAS OOAB-
ITMHCTBA aBTOMa-
TOB.

I'lharexxHbre cu-
cTeMbl B HAHOOAEe
obieM caydae co-
CTOAT H3 MOHETO-
NpHeMHHKa H Ky-
[FOPOIIPHUEMHHKA.

Hacrosimas cra-
ThsI HE CTaBHUT CBO-
e 3ajpadyeH Io-
APOOHO paccMoT-
peTh Bce HIPHCYT-
CTBYIOIHE Ha
PBIHKEe YCTPOHCTBA, MBI XOTHM TOABKO IOSCHHTH
Ba>XHOCTb AGHHOTO y3Aa aBTOMATa U IIPHU3BATH He
SKOHOMHTB Ha YCTPOHCTBAX.

TpeboBaHHA K IINATEXKHOH CHCTeMe MOIyT Cyllje-
CTBEHHO DA3HHUTHCS B 3aBHCHMOCTH OT MeCT yCTa-
HOBKH aBTOMATOB. I Ae-T0 HauboAee BaXXKHOH CTAHO-
BHTCS CKOPOCTH IIpHeMa KYyIIop, IAe-TO Ba)KHA TOY-
HOCTPH B IIDOBEPKE KYIIOp (AyYIlle MEAANEHHEE IIPU-
HHMaTh, HO TOYHEee).

Y 6oAbIHHCTBA KOMIIAHHH, TPOAAIOLIAX ABTOMa-
Tbl, UMEIOTCA DA3AHYHBIE IIPEANOKEHHA II0 KOM-
IAEKTAIlHH aBTOMATOB IAATEKHBIMH CHCTEMAaMH.
I'pamMoTHBIN IpOAABEL] 0043aTEABHO IIOHHTEpeCcyeT-
cs1 Bammmu nAaHaMHu 110 YCTAHOBKE @aBTOMATAa U TeX-
HOAOTHEH, KOTOPYIO IIPpUMeHsdeTe HMEeHHO BbI Ipu
OOCAY>KHBAHHH, YTOOBI IPEANOKHATH HAHOOAEE TIOA-
XOASILYIO CHCTEMY.

Ba>xHa cOBMECTHMOCTB YCTPOHCTB, HAAEKHOCTD,
3aMHI]eHHOCTbD.



Hactpovika aBTomara

Bo3Mo>XHOCTH 1O HACTPOHKEe aBTOMATOB YaCTO
HEAOOIJeHHBAIOTCS HAYHHAIOUIHMH OIepaTopaMH.
Bpoae 6p1 KOohe n Kogpe, 4TO TaM IPOIrPaAMMHUPO-
BaTh?

OpAHAKO KaK TOABKO AEAO AOXOAHUT AO DKCIIAyaTa-
IIHH aBTOMATOB, AOCTOMHCTBA PA3BHTOM CHCTEMEI
IPOrpaMMHUPOBAHHUS CTAHOBSITCA O4Y€BHAHBIMH.

B mepByro ogepeasp 3TO IpOrpaMMHpPOBAHHE pe-

IJenTypbl HAIIHTKOB M BO3MOJKHOC-
Ter BbIAauH. Hem rubde cucrema
IpOrpaMMHUPOBAHHUA, TeM dYerde
Brr MosxeTe y4ecTh HOKeAQHHST
Bamux noxkynareAed H yBeAHYHTH
BBLIPYUKY.

B paoporux aBroMarax rnporpam-

MHUpYyeTcsi OYKBAABHO BCe, T'HOKO
HACTPAWBAIOTCS MapaMeTphl BCeX
cucTeM. ABTOMAar B COOTBETCTBUH
¢ BammMmu HacTpoHKaMu Oyaer
BBIXOAHTH B «CHAIIHH» AHOO B
«pabOYUI» PEXHM, BKAFOYATH H
BBIKAIOYATh IOACBETKY, YCTaHAaB-
AHBATh pasAWYHEBEIe IT€HBl Ha Ha-
HHTKY B 3@aBHCHMOCTH OT BDEMEHH
CYTOK, AHeH HeAeAH HAH APYTHX
napaMerTpoB, BEIAABATH OOHYCHBIE
HAIHATKH, KOHTPOAHPOBATEH TeMIIe- )
parypy # mHoroe aApyroe. Ilpo-
rpaMMHUpPOBATHECI MOJKeT OoAee
500 pyHKLHH aBTOMATA.

CaeAyrolIUH OYEeBHAHBIH BO-
IIPOC - 3TO KaK IPOIrpaMMHUDYFOTCS
¢yaKguu. CylqecTByeT HEeCKOAb-
KO BaAPHAHTOB:

* CTaHAQpTHOE pelleHHe — IIPOIrpaMMHPOBaHHE
C IOMOIIBIO CHEeIJHAABHOIO IYABTa. AOCTaTOYHO
AOATO, KPOITOTAHBO, HE O9€HB ITPOCTO.

" Hcnoab3oBanue CHEHAABHBIX YCTDOHCTB —
IIPOrpamMMaTopOB, KOTOPEIE IO3BOASIOT HACTPAH-
BaTb TOABKO IJ€HY TOBapOB, HO He pelenTypy.

* HekoTopble aBTOMATHI HO3BOASIOT NPHUMEHSITH
IPOrpaMMHUPOBaHHUE C TOMOILIBIO (PACII-KaPThI, KOT-
Ad HaCTpauBaeTCAd OAHH aBTOMAT, @ 3aTeM IIporpam-
Ma [IepeKaYnBaeTcs Ha YAelI-KapTy H IePeHOCUTCS
Ha BCe OCTAAbHbIE MAIITHHEL

* [lporpaMMHpPOBaHHE C ITOMOII[BIO KOMIIBIOTEPA.
Ha KommnproTepe HACTPAHBAETCST NOAHOCTBHIO KOH-
¢urypanus aproMara: penenTypa, IeHbl, BpeMs
BKAFOYeHHA/BBIKAIOYeHUd, U T.A. 3aTeM dyepes3 IopT
RS-232 xommproTep (4aije HOyTOYK) HOAKAFOYAETCSA
K aBTOMATy, H IOporpaMma rnepeKkayHBaeTCs B Ha-
MATH HOCAEAHETO.

B coBpeMeHHBIX MallIMHaX y>Ke AOCTYIIHO H IIPO-
rpamMmMmupoBanne 1mo kamaram GSM, Bluetooth, ye-
pes nopr USB.

Bce stH ycTporcTBa CyIeCTBEHHO COKpAIArT
BpeMsI HACTPOUKHU aBTOMATOB, ITO3BOASIFOT THOKO pe-
argpoBaTh Ha 3alpoOChkl KAHEHTOB H, TaAKHM obpa-
30M, YCKOPSIOT OKYyTIaeMOCTh OOOPYAOBAHHAL.

OueHb Ba’>XHBIM MOMEHTOM CTAHOBUTHLCS H BO3-
MO>KHOCTH @BTOMATOB I10 CHATHIO TOUHOH H ITOADOO-
HOH CTAaTHCTHKH IO NpPOAaXaM, IPHHATHIM AeHEX-
HBIM CyMMaM, BEIAQHHOH caade. KagecTBeHHOE 000-
PYAOBaHHE IIO3BOAFET IIOAY-
YaTh MOAHOI[€HHBEIE AAHHBIE
MO BCeM HEOOXOAHUMBIM CTa-
THCTHYECKHUM IIapaMeTpam.

3aknoyeHne

UTo Ke Takoe CIIPaBeAAH-
g Bas I1eHa AASl TOPrOBbIX @BTO-
maros? Kak oleHHTH obopy-
AOBaHHe?
CTorMOCTE 000PYAOBAHHSA
B EBpomne u Poccuu AOAKHA
OBITH OAH3Ka Ha OAHHU U Te JKe
aBToMaTthl. MOXHO CUYHTATB,
YTO €eCAH POCCHHCKas IeHa
HPEBHBIIIIAET PO3HHYHYIO €B-
pOIeHcKyIo OoAee, yeM Hd
15%, TO OHA 3aBEIIIEHA, €CAH
’ HIDKe, TO 3a& CYeT 4ero Takue
«IIOAQPKH» ?
KomneyHo e, HaHAeTCA
MHOTI'O CTOPOHHHKOB CHIKe-
HHSI IIePBOHAYAABHBIX BAOXKEHHY B BE€HAHHTOBBIH
On3HeC, B KAKUX-TO CHTYAI[HsIX 9TO BIIOAHE OIPAB-
AAHO, OCOOEHHO, €CAH IJeAb ITHX BAOKEHHH «3a-
CTOAGUTE» MECTa U CHATH «CAUBKH», HO IOAYMAHTe,
gTO BBI OyaAeTe AenaTs yepes 1-2 ropa? Bo3MOXXHO
Te, KTO HOIpoOyeT Koge H3 A€HIeBOrO0 aBTOMAra,
npocTo 6OABIIIEe He HOAOHAET HH K KakoMy. A TOT,
KTO CA@A B @PEHAY HAOMIAAD AAS YCTaHOBKH @BTOMa-
Ta, KATErOPHYECKH OTKAa’XeT BCEM, 3allTOMHUB, KakK
3TOT «AM[HK» HE BBHIAABAA KOe, & TOABKO «TAOTaA»
AEHBI'H HAH IIOATEKAA €KEAHEBHO.

CTOMMOCTH @aBTOMATa - 3TO HE TOABKO Ta CyMMa,
KOTOPYIO BBEI mAaTHTe IPOAABILY. OTO H CTOUMOCTH
NIPOCTOEB H3-3a OTCYTCTBHA 3aI4aCTeH, yIIyIl[eHHAd
BBITOAQ, HCIOPYEHHAs PemyTanHd, HOTepsSHHOe
BpeMs.

AaBaHTe AyMaThp He TOABKO O CETOAHAIIHEM AHE,
HO H 0 OyAyIeM. Bce-takm MbI paboTaeM, YTOOKI Ha-
IIH KAMEHTHI ObIAH AOBOABHBI U IMTOAYHAAH YAOBOAB-
CTBHE, IOAB3YSICh HAITHMH aBTOMATAMHU.
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IleweBo —
He obsa3aTenbHO
XOPOLUO

Ha crpannax »xypHaia yKe He pa3 IOAHUMAACS
BOIPOC 00 OONTHMAABHOM BBIOOpE OOODYAOBAHHAL
Kak momoub TeM, KTO COOHMpAETCs 3aHATHCA BEH-
AHHTOM, HQHTH «30A0TYIO CEDEAUHY»: He HCTPATHTD
AHIITHHX AeHeT H He OINYCTHTHCH HIJKe IPHeMAeMO-
ro KadeCTBeHHOIrO ypoBHA? Kak npaswio, OOAb-
IITHHCTBO IIPOU3BOAHTEACH U UX AHAEDOB YBEDSIOT,
YTO HMEHHO HX TOBAp ONTHMAA€H C TOYKH 3PEHHST
COOTHOILIEHHS «IjeHa-Ka4yecTBo». Hekoropsle ac-
eKTHl NPOOAeMBI paCCMATPHBAAHCHL B CTAThIX
E.INoaymmHOM « CpaBHHTEABHBIH aHAAH3 3aTPAT Ha
JKCHAYaTaIlHuIO PA3AHYHBIX KOQEHHBIX aBTOMaTOB»
(Vending Business, 2005, Ne5) u «CaaraeMmsle ycie-
Xxa» (3roT HoMep).

Pepakymusa pemmaa oOCYAHTH BOIPOC OOTHMAAb-
HOTro BbIOOpa 000PYAOBAHHA IPAMEHHUTEABHO K OA-
HOMY H3 KAFOYEBBIX Y3A0B TOPrOBBIX aBTOMATOB —
nararexxHoHd cucreme. C 3TOH IJEABFO Mbl OOpaTH-
AHCH K PSAY BEAYINHX IIPOA3BOAUTEAEH MTAQTEKHBIX
CHCTeM CO CAEAYIOITHMH BOIIPOCAMHU!

1. H3BecTHO, 4TO AAST OOABHIHHCTBA HOBHYKOB,
003aBOASILIHXCT 000PYAOBaHHUEM AAS
BEHAHHTa, ONPEAEASTIOIHM MIapaMeTpoM IpH
BBIOOpeE MAIIIHH B I[eAOM H INAATEKXKHBIX CHCTEeM
B YaCTHOCTH SBASIETCS IjeHa. HacKoOABKO 3T0
MOpaBHABHO?

2. B npunuywuie, Bce pa3MbIIINEHHST Ha TEMY
«IfeHa-Ka4eCTBO» MOTYT CYHTaThCd HAyIHO-
000CHOBaHHBIMH, €CAH ONTHMH3aUHSI MOJKET
OBITH MepeBeA€eHa U3 00AaCTH Ka4eCTBeHHbBIX
Paccy>KAeHHH B KOAHYECTBEHHYIO IAOCKOCTb.
CymecTByeT AH AASI 3TOIO peaAbHast
BO3MO>KHOCTH, AOCTYITHa AH COOTBETCTBYIOI{ast
uHpopmanus?

3. Cunraere Au Bbl BO3MOKHBIM (H
1eaecoobpa3HpIiM) opraHH30BaTh cO60p H
pacrpocrpaHeHHe TaKoH HH(popMaIuu yepe3
>kypHaA? I'oroBa An 6pina ObI Bamia KoMriaHus B
3TOM y4acTBOBaTh?
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The cheapest
IS not always
the best

It was more than once that we rose the question of
the optimal choice. Is it possible to help those who
are going to get involved in vending business to find
a tradeoff, sparing no extra money for equipment
without falling lower than the acceptable quality
level? Usually most manufacturers and their dealers
try to assure you that it is their produce that is char-
acterized by an optimal relation between the price
and the quality. Some aspects of the problem were
treated in E.Polushina’s articles "“Comparative
analysis of expences on service of different types of
coffee vending machines” (VB, 2005, #Y5) and
“Items of Success" (this issue).

Now the editors decided to discuss the problem of
the optimal choice of vending equipment as applied
to one of the key elements of the machines — their
payment system. With that end In view we
addressed some of the leading OEMs and suppliers
of the payment systems with the following ques-
tions:

1. It is known that most of the novices buying
vending equipment base their choice of the
machines and their payment systems in particu-
lar primarily on their price. Is this correct in
your opinion?

2. In principle, all the speculations about «price vs
quality» relation may be considered based sci-
entifically if the optimization can be transfered
from the qualitative field into the quantitative
one. Is it possible practically, is the correspon-
ding information accessible?

3. Would you consider it possible (and useful) to
organize collection and proliferation of such an
information by means of the magazine? If yes,
would your company be ready to participate in
such an action?



Ham nOpusiTHO OTMETHTB, YTO B BEICHICH CTEeHH
OIlepaTHBHO OTPEArdpoBaA Ha obpaljeHHue XypHaa
BHIle-TIpe3uAeHT KommaHuu Japan Cash Machine
Germany (JCM) r-u bemu MoTrec, OTBeT KOTOPOIO
MBI IYOAHKYeM (C HEKOTOPBIM COKpAalljeHueM):

We are glad to note the most prompt answer
given to our address by Mr. Bepi Mottes, the
vice-president of Japan Cash Machine
Germany GmbH; his letter is published below
with minor abridgement:

— BcTymast Ha HOBBIH PEIHOK, KaX-
ABIF HHBECTOP HPOSIBASIET OCTOPOIK-
HOCTB, IpeXAe 4YeM BAOKHTHCS B
nnpuobpeTeHHne AOpOroro 0O0pyAOBa-
Hug. Ilocare TOro, KAk HEKHH OIBIT
HOPHOOPETEH (a MOA OMBITOM OOBIYHO
IOHHMAIOTCSI IPOAAKH IIPOAVKTOB
yepe3 TOProBEIH aBTOMAT, @ He CaMHX
aBTOMATOB), €CAH MPOAYKT XOPOIIO
IpOAAEeTCs, MHBECTOP HINEeT CHOCOo-
60B MAKCHUMH3HPOBATH AOXOA,.

BaaaeabIbI TOProBRIX aBTOMATOB
Ha 3anape Ha OIIbITe YOEAHAHCH, YTO
IIeHa BAAHAATOPOB HE HMEET 0COO0TO
3HAYEHHs, @ BOT 9YTO ACHCTBHTEABHO
HMeeT 3HaYeHHe, TaK 3TO HaAekK-
HOCTH U IMOTPEOHOCTH B CEPBHCHBIX
paborax. CTouMocTh 4aca pabodero
BpEeMeHH CepBHCHOIO MeXaHHKa CO-
craBasteT B ['epmMaHuy u psipe APYTHX
CTPAH BIIOAHE OI[YyTHMYIO CYMMY.

I'-u# benu Morrec
Mr. Bepi Mottes

In any new market the
investor is always prudent
before investing in expensive
equipment. After the experi-
ence is made (the experience is
| usually the product sold in the
| vending machine and not the
| vending machine itself), if the
| product is selling well, the
investor looks for ways to max-
imize his return.

Vending machine owners in
the West have experienced
that the price of the validator is
irrelevant, what is relevant is
the security and the amount of
service required.

The cost per hour of a serv-
ice technician in Germany or
other countries is the real

Moe 3HaKOMCTBO € MOCKOBCKHM

VAHYHBIM ABHJKEHHEM IIO3BOAAET IPEAITOAOKHUTE, 9TO
AAS TOro, 4T00bI 0OCAYKHUBATH OOAbIIE OAHOI'O aBTO-
Mara B CyTKH, CEDBHCHBIE HHXEHEDHBI AOAKHBI pabo-
TaTh 110 HOYaM.

CToAb JKe Ba)KHA HAAEKHOCTb. O KaKOH 5KOHOMHH
MOXXHO 'OBOPHTE, €CAH B ABTOMATe MOXKHO KYIIUTh TO-
Bap 3a (ParbUIHBEIE MOHETEl HAH «BBIYAUTE» H3 HEro
KYIIFOPY 0OpaTHO IIOCAE OIAQTHI ¢

HuBecTopsr HTOpHOTO OH3HECA IPHBBIKAM K TOMY,
YTO BAOXKEHHS B HUI'DOBBI€ ABTOMATEI OKYIAIOTCH
OYeHE OBEICTPO. B BeHAnHTe cuTyanns nHasd. B Mockse
KOo(heHHEBIe aBTOMATHI ¢ KyHnropolrnpueMHuKamu JCM
OBIAK yCTAHOBAEHBI IIBEACKOH KoMIilaHuey Jede B
1998 r. OHH IOAB3YIOTCS HOMYAIPHOCTBIO AO CHX IIOD,
IIOCKOABKY KO(he M 4ar — BCEIAd XOAOBOM TOBap.
MHe npeacTaBAseTCs, YTO B YCAOBHAX TAKOH OrpoM-
HOH CTpaHBI, Kak Poccust, MOryT IpeACTaBASITE HHTE-
pec CHCTEeMBI AUCTAHIJHOHHOI'O KOHTPOAA H YVIPaBAe-
HHS aBTOMATaMH, KOTOPEIe IPHMEHSIOTCS BCe Jallje.

B 3akaroyeHme mucbMa r-dH MoTrec cOOOIIHA, UTO
COTPYAHHKAM KOMIIAHUH AQHO YKa3aHHEe OKa3blBAaTh
JKYPHaAy HOMOIIb B cOope HHpOPMAIHH, HEOOXO0AH-
MOH AAS IOATOTOBKH DPA3BEPHYTOH HYOAHKAI[MH 110
06Cy>KAaeMOMY BOIIPOCY.

issue. My experience of the
Moscow traffic suggests that service engineers
must be working at night to be able to service
more than one vending machine per day.

The security is equally important: If you can
feed false currency or «fish», the successful
product is sold for free, so where is the econo-
my?

Investors in the gaming industry have been
used to get a very quick return on their invest-
ment, but vending is different. Moscow coffee
vending machines were installed with JCM bill
validators in 1998 by the Swedish company Jede.
Today they are still as popular as in the past
because coffee and tea will always sell.

Vending machines are often serviced auto-
matically by remote control, this should be a
good feature in a vast country like Russia.

In conclusion Mr.Mottes informed us his
employees have been told to render their assis-
tance to the magazine in search of information
necessary to prepare detailed publication on the
discussed problem.
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banknotes of the World

source of the professional information on banknotes worldwide

Catalogue

BANKNOTES OF THE WORLD: Currency Circulation. 2006

The catalogue contains the comprehensive information on banknotes in circulation in 250 countries
of the World. It contains the color illustrations of the front and back sides of the banknotes with
indication on location of the public security features. The detailed descriptions allow to identify
and verify the banknotes. Along with it the catalogue includes information on currency circulation
and basic information on the countries.

BANKNOTES
BANKNOTES

o

— About 200 new banknotes put into circulation in 2005

> : — Extended and restructured sections on currency of Australia, Canada, European Union,
dmosand = LN/ USA, Singapore

e e — New Index of Changes in Currency Circulation for the past year

= ARG 7S Ll

— New Index of Banknotes Withdrawn in 2001 — 2005 with cross references to the previous
issues of the catalogue

Monthly news bulletin

BANKNOTES OF THE WORLD: Currency Girculation

The bulletin (12 issues per year) provides the professional information on the recent changes in cur-
rency circulation worldwide. It gives the images and descriptions of the banknotes which were put
into circulation in previous months starting from the beginning of a year. The descriptions contain
the details of the security complex of banknotes including images in UV and enlarged fragments of
the watermarks and security threads. The emphasis is put onto forensic topics. Each issue contents
descriptions and pictures of the detected counterfeits and some analytic materials on it.

— 15 - 20 new banknotes each month
— 2 - 4 of the most dangerous counterfeits in each issue
— Detailed overview of the security elements provided by the banknote producers and

experts

— News in brief: the most recent information on banknotes and banknote industry

— First hand information from the Central Bank of Russia, Forensic Science Center of
the Ministry of Internal Affair, Ministry of Finance, individual world central banks.

You can place your order by:

Post: 51/53, Bolshaya Pochtovaya str., Moscow, 105082, Russia
M Phone: +7 (495) 267-4385, 267-3063
Fax: +7 (495) 267-4234
E-mail: sell@icpress.ru
http://www.icpress.ru/en

Exeroanble 1 exemecayrbie n3aanus <bAHKHOTbI MUAPA» BbixosT B ABYX BAPHAHTAX: HA PYCCKOM 1 QHTNMIICKOM A3bIKaX,
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(l‘@ BbIUrPbIWHAS

*. KOMBUHALMNA!

15-1 MEXXAYHAPOAHASA CNMELUMAJNIMZNPOBAHHASA BbICTABKA

 OBOPYJOBAHUE U AKCECCYAPbHI N1 KASNHO
UTPOBbLIE ABTOMATbI C AEHEXHbBIM BbIATPbILLIEM
KOHCAJTTMHTOBbIE KOMMAH AN

» 3ANHACTU N KOMIMMIEKTYOLLWE
PA3BJIEKATEJIbHbBIE UTPOBbIE ABTOMATDI
OBOPYNOBAHUE N AKCECCYAPbBI /14
bUNbAPOOB

OBOPYLOBAHWE N AKCECCYAPbI AJ1A BOYJIMHTA
MAPKOBOE OBOPYJOBAHWE

TOPIrOBbIE ABTOMATDI

CBETOBOE W 3BYKOBOE OBOPYJOBAHUE

- CUCTEMbI BE3ONACHOCTU NPEANPUATNNA

WHOYCTPUWM PA3BIEYEHI
HAPYXHASA PEKITAMA

Fpynna koMmnaHuh «YHUKYM»
119415, Mocksa, np-T1 BepHapckoro, a.37, kopn.2. Ten:(095) 933 7770, cpakc: 502 9045
E-mail: dagord@unicum.ru, www.eelex.net




HupopMajHOHHO-aHAAHTHYECKHE
H peKAAMHBIH JKypHaA

H3paercs ¢ mapta 2004 r.
Mocksa

YupeapuTeab:
3A0 «2HEeprorpaHCKOMIIAEKT»

HN3paTean:
C. P. OpxaHOB

T'raBHBIN pepaKTOP:
U. A. 3oToB

PeAaKIMOHHBIN COBET:
A. 1. BapaHHUK
O. I'l. BoakoB

A. ©. Kum

A. E. KpsiroB

H. IO. Ayaun

A. B. MaricoB

E. B. INoaymnHa
B. A. PakuTckum
T. FO. PekKOBa
E. FO. SHyuK

3aM. I'A. pepakTopa
U. B. ickaHp@poBa

Appec pepaknum:
Poccus, 127422, MockBa,
yA. KocrakoBa, 12, ogpuc 50-51

Tea./daxc: (495) 610-2130
Tea.: (495) 913-4118

E-mail: editor@vendingbusiness.ru
editor-vending@mail.ru

www.vendingbusiness.ru

Makert, XyA0KeCTBeHHOe
odopMAEeHHEe, KOMNIBIOTEPHAs
BepcTKa: «I'pagp CepBHC».
OTneyaTaHo B TUNorpaguu
«I'pagp CepBuc».

Tupax: 1500 5K3.

OTBETCTBEHHOCTH 3a COoAep>XaHue
PE€KAaM U 00BSIBACHUN HEeCeT
PEKAAMOAATEAD.

IIpu nepeneyaTke CChIAKA Ha
u3AaHUE 00s13aTeAbHA.

© 3A0 «DHEproTpaHCKOMIIAEKT»

3aperucTpupoBaH MHHHCTEDPCTBOM
P® o peraM nmeyartw,
TeAepaAHOBeIaHUs H CPEACTB
MacCOBBIX KOMMYHHKAIJHH

12 ¢peBpans 2004 r.

CBHAETEABCTBO O PETUCTPanuu
CMMU ITHNe 77-17388
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[Tepseiit B Poccuu nHGOPMALOHHO-
QHAAUTUYECKUM U PEKAAMHBIN JXYyp-
Haa, CIEIMAaAU3VPYIOUIUMCI Ha BO-
IIpocax OPTaHM3allU¥ TOPIOBAH, YC-
AYT ¥ pPa3BA€UYEHUHN C UCIIOAB30BaHU-
eM aBTOMaTHUYeCKUX YCTPOUCTB.
Copep>XUT aHaAU3 pPBIHKA, 00630p
TeKyIIUX COOBITUN U HOBOCTEN BHYT-
PH CTpAHHI U 3a PyOe’KOoM, BKAIOYAs
HOBHUHKHU OOODPYAOBAHUSA, TEXHOAO-
I'U¥ ¥ UHIPEAUEHTOB, TOBAPOB, YCAYT,
GdUPM U ATOAEH OTPACAH.

BeixopuT 6 pas B rop (IO YETHBIM
Mecsanam). Tupax 1 500 ak3.
7KypHan pacnpocTpaHseTcss B OOAb-
LIIWHCTBe peruoHoB Poccuy, B Ykpau-
He U Ap. peciryOAuKax OvIBII. CoBeT-
ckoro Coro3sa.

YBaskaemble ynTaTeAH!

Hamr )xypHaa Bsl MOJKeTe nIpuoOpe-
CTH HEIIOCPEACTBEHHO B peAaKIuy,
1o appecy:

yA. Koctakoga, 12, og. 50

(mpoe3p A0 cT. M. «TUMHpSI3€BCKast»,
CM. cauT),

An00 0(hopMUTH 3aKa3 Mo
TeA./pakcy (495) 610-21-30,

110 D9AEKTPOHHOM IoyTe:
subscribe@vendingbusiness.ru

UAM Ha caiTe www.vendingbusiness.ru
U OIAQTUTh CTOMMOCTD )KypHaAa

U AOCTaBKH 10 0€e3HaAUYHOMY pacyeTy.

B Baiem 3aka3e HE00OXOAMMO yKa3aTh:

* HoMepa XypHaAa (BblleAmne u
OyAyuIue), KoTopbie Bbl xoTeAn GbI
npuoOpecTu.

* KoAn4ecTBO 3K3eMIIASIPOB.

* Ha3zpanue Bauleit opraHusanum
(AAST OPHANYECKHX AMLY)
u ®UO nopnmucymKa.

* Bau TOYHBIN MOYTOBBINA aApec
(c 06s13aTeABHBIM YKa3aHUuEeM
HHAEKCa).

baHKOBCKNE PEeKBU3UThI
IIPH OIIAATE B PYOASX:

3A0 «OHeprorpaHCKOMIIAEKT»
HHH/KIIIT 7726063807/772601001
p/c 40702810900100000831

B OAO «MHWHuB» r. MoCKBa
BHK 044525600
K/c 30101810300000000600
Koa mo OKOHX 71500
Koa o OKIIO 26119069

CroumocTs 1 3K3. )XypHaAa, pyo.

I1py NOKyIIKe B DEAAKLIHH 150

C pocraBkoH B PO 185
C apocraBroit B beaopyccHio,

Y3bekucras, CcTOHHFO 210
C AOCTaBKO¥ B AD. CTPAHBI 230

The first Russian info-ads & analytical
magazine specialized at the problems
of trade, service and entertainment
based on automatic devices. Contains
market analysis, review of the current
events and the news at home and
abroad, including novelties in equip-
ment, technologies ingredients,
goods, services and the people of the
sector. Issued bimonthly (even
months). Circulation 1500 copies.
Distributed in most of the regions of
Russia, in the Ukraine and in other
FSU republics.

Dear readers!

The magazine can be bought at the

editorial office or by subscription.

To subscribe place your order by fax

+7 (495) 610 21 30 or by e-mail

subscribe@vendingbusiness.ru,

and then pay the bill sent to you.

Your order must contain:

* Number of issues (past and
future) you'd like to buy;

* Quantity of copies

* Title of your company (for the
legal entity) and full name of the
subscriber

* Your exact post address
(including postal code)

Legal address and banking
requisites
(Payment in euros):

Energotranscomplect JPC

Legal address:

113326, Russia, Moscow, Soumskoy

proyezd, 21, 1-4

Intermediary bank: DEUTSCHE

BANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDEFF

Benebank: SAMPO PANK,
TALLINN, ESTONIA

SWIFT: FOREEE2X

Beneficiary: IBAN:

EE893300333443690003

GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREET,

SOMERSET WEST 7130,

SOUTH AFRICA

Details of payment: In accordance

with Contract # 2-235

Price of a single copy, RUR

Bought at the editorial office 150
Sent within Russia 185
Sent to Belarus,

Uzbekistan, Estonia 210
Sent to other countries 230



B HOMepe ynoMSaHYThI (UPMBI 1 OPEHABI:

Aanrapa (19)
ABgrobap (4)

A30BCKHE KOMONHAT AETCKOTO MUTaHNA (24)
Aprenb PemecreHHHKOB «Marura» (3)

ActpaBeny (3)
Ayromsrraa CepBucus (3)
Baneo ®@upma (3, 14, 34-35)
Benpa (O6a. I, 3)

Benaopyc, I'pynna (O6a. 11, 3, 28, 40)

T'azetHrle apromarsl (1, 5-8)
I'MB Ko (24)
Hurepkpum-nipecc (47)

Kasaxckas BeHAHHIOBasA Komnauus (29)

KommIlacc (3)

Kocmynak Cepsuc (20)

Kogemar (3)

Koge naroc (4)

Kpokyc 3xcno (21, 49)

Aebepgarckni, 3aBoa (23)

Matiep Axert Skcro (22)

ManospocaraBerkuit IpuOOPHbI
38BOA (6, 7)

Mpucrepns Beapnar Mammns (3)

Myaron (24)

HAAT (3,4)

Hesckuit npocnexr (19)

Hectae @ya (3)

IMuxapop (51)

Ipemakca (3)

Pysenaop (O6a. 111, 37-39)

Cerintex (29)

Cuba-BeHAHHT (3)

CoBpeMeHHEIE BEeHAUHTOBBIC
TeXHOAOTHH (23)

Yuukym (3, 49)

QopmTperia (3, 30, 33)

Skcro-TorparTi (46)

OkcroeHTp (22, 46)

OkcnpeccoriTcepBuc (3)

A-T Trade Food & Beverages (25)
Argus (16)

Automatic Products (4, 14)
Azkoyen (14, 28, 41)
BDV (37)

Bianchi (O6a. 111, 23, 15)
Bravilor Bonamat (14)
Caprimo (O0a. 11I)
CashCode (4, 14)
COGES (28)

Coin Co. (14)

Confida (11)

CRA Agency (12)
Deutsche Wurlitzer (14)
Eurogran (O6a. 1)
EVA (11, 37)

FAS (13, 14, 15)

Fuji Electric (14)

GPE (15)

IBF Group (21)

ICS (14,34-35)

In Time Events LLC (9)
ITE LLC (18, 46)

IT&T (30)

JCM (26-27, 44-45)
Jede (45)

Juice Master (O6A. IV)
K. COM (O6a. 1V)
Lavazza (15)

Lotte (36)

Maytag (19)

MEI (4, 14)

NAMA (37)

Necta & Wittenborg (13, 15)
Nespresso (20)
Nescafe (33)

Nestle (20)

O’Nature (Valmeo Group) (24)
Penotti Co. (24)
Pininfarina (15)
Quasar Electronics (15)
Saeco (15)

Salysol (15)

SATRO (14, 51)
S.M.Coin (14)

Sielaf (13, 14, 15)
Tchibo {O6a. 11I)

Ucs (19)

Vending Corporation (14)
Vendo (14)

Venson (36)

Veriplast (35)
Vodafone (15)

WMF (38)

Waurlitzer (15)

WVA (11)

“ HACJTAXIEHME...

BBEHOWHIE C 1970 r.

Hawm npoaykTbl naeanbHbl Ans
MCMONb30BaHMS B TOProBbIX
aBTOMaTax 1 NPeanpPUATUAX
ObICTPOro NUTaHKs!, BKMOYas
othucHble.

Mel npegnaraem:
* 15 B1OOB LWOKOMaAa,
* CMECW 1151 NPUTOTOBMEHMS Kany4mHO,
* TONNWHTK,
* CIIVBKY,
* PACTBOPUMBIN Yaid
(YepHbIA, TMMOH, Nepcuk, 6nyTopaHx).

Lienb1? Hanpumep, KanyunHo AmapetTo — 178 py6./kr.

KOHTAKTBI MWKAZIOP BEHAMHI Ten.: (495) 505-34-30

Mocksa, 127221, dakc: (495) 479-78-94

yn. Monoguoga, 4A M06.: 8-926-532-41-32
e-mail: satrorus@rambler.ru

www.picadorvending.ru 1 www.1satro.ru

SATRO GmbH Tél.: +49(0)2941/66 20
Wiedenbriicker StraBe 80 Fax: +49(0)2941/662152
D-59555 Lippstadt www.satro.de
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BHMMaHMIO pOoCCUNCKMX pekamMmoaartenen

1. CTouMOCTb pa3MelleHUsI peKAAMHBIX MaTepuaAoB (0e3 yueta HAC;

omnaara B pyoasax, o kypcy LIb PD Ha AeHB OnAaThl).
+ Ha BHyTpeHHHUX CTPaHHIL]ax

TI'lhomaae CTOHMOCTB,
PDEKAaMHOTO eBpo
MOAYAS
1/1 (A4) 450
172 250
174 150
1/8 80

- LlenTpaabHeIi pa3BopoT — 1600 eBpo,
» Ha obaroxKax:

1-q cTp. — 1000 eBpo,
2-4, 3-51 cTp. — 800 eBpo,
4-51 cTp. — 900 eBpo.

« Ilpu nyOAHKALHUAX IPEAYCMOTPEHA THOKasg CUCTEMA CKHAOK.
Urenam HAAT npeAoOCTaBASIETCSI AOMOAHUTEABHAS CKHAKA — 9%.
« Ecan y Bac HeT roTOBOro peKAaMHOro MOAyAs, BeI MoxeTe 3aKka3arhb
ero y Hac. CTOEMOCTE pa3pabOTKH MOAYAS 3@BHCHT OT CAOKHOCTH, HO, KaK
MPaBHAO, HAXOAUTCA B 1Ipeaesax 100-150 eBpo (3a morocy popmara A4).

2. TexnnyecKkne TpeOOBaHUS K IIPEAOCTABASIEMBIM AASl ITyOAMKanUuu
MaTepuasaM.

» I'loaaua MATEepPHAAOB B PEAAKITHIO OCYIeCTBAAETCA He IIO3AHee, YeM 3d
MecCHI] AO BbBIXOAA COOTBETCTBYIOIIIEro HoOMepa.

» TekcroBo¥ MaTepuai npuHuMaercs B Word (doc, rtf), Excel, txt.

- Harroctpanuu, pororpagpru — B 2AeKTPOHHOM BHAe (CMYK, paspe-
mreHue He HimpKe 300 dpi); AOIyCTHMO NPEAOCTaBAEHINe KaieCTBeHHBIX
OTOOTIEYaTKOB H CAAHAOB.

« MaxkeTsI peKAaMbl IDHHHMAIOTCS B CAEAYIOIHX IPOrpaMMax:

Photoshop 5.0 —9.0. @arirsr B popmate TIFF, CMYK, 300 dpi (Ars BHe-
CeHHA KOPPEKTYPhI B peKAaMYy peAaKIHer — ariasl B popmare PSD, carou
«HEe CKACEHBI»).

Corel Draw 9.0 — 13.0, Illustrator 7.0 — 12.0 (06513aTeAPHOE COXpaHEHHe
oA Bepcuro 8.0). BeKTOpHbBIe H300Pa>KeHUSI AOAJKHBI OBITEH [IEPEBEAEHEI B
kpussle (Curve).

Quark Xpress 3.1. — 6.0 (Collect ¢ TpuAOKeHHBIMH HIPHPTAMH).

« Marepuai IpHHUMAEeTCS Ha HOCHTeAssx: AucKeTol 3,5", CD-R, CD-RW,
DVD.

» Dopmar cTpaHuIpl A0 obpesa — 215x300; obpesHor — 205x290 MM,
noaoca Habopa — 169x239. TekcT u H306pa’keHHsI TOTOBOI'O (CBE€PCTaHHO-
o) PEKAAMHOr0O MaTrepHaia AOAKHBI OTCTyIIaTh OT OOpe3Horo ¢popmarta He
MeHee 10 MM ¢ K&KAOH CTOPOHEL.

+ QopMaThl MOAYAEH, MEHBIIHX A4

1/2 — 169x115,5 mM; 82,5x239 M.
1/4— 825x115,5 mm; 169x56,4 MM.
1/8 — 82,56x56,4 mm.

« K perkAaMHBIM MOAYASIM 3aKa39HUK IIPEAOCTABASIET aHAAOTOBYIO IIBe-
To1poOy. Ilpu OTCYTCTBHH LBETOIPOOBI H3AATEABCTBO He HeCeT OTBEeTC-
TBEHHOCTb 3@ TOUHYIO [[BETOIEPEAAYy.
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Attention
of foreign
advertisers

Technical requirements for the
materials submitted for publi-
cation.

— The materials to be pub-
lished are to be submitted to the
editors not later than a month
before the planned publication.

— Texts are to be submitted in
Word (rtf), Excel.

— Pictures and photos are to be
submitted in electronic version
(CMYK, resolution not lower
than 300 dpi). Submission of
high quality photoprints and
slides is possible.

— Ad modules are to be submit-
ted in the following modes:
Photoshop 5.0-7.0. TIFF, CMYK
files, 300 dpi. To make editorial
corrections possible, please use
PSD files, the layers "not fused".

Corel Draw 9.0-12.0, Illustrator
8.0-10.0 (must be saved for 8.0
version). Vector pictures are to
be transferred into curves.

Quark Xpress 4.1-5.0 (Collect
with prints enclosed)

— Page size: before cutting
215x300 mm, after cutting
205x290 mm, composition
(type) surface 169x239 mm. The
ready text and the images are to
be spaced from the after-cutting
size not less 5 mm at each side.

— Module sizes less than A4:

1/2-169x115.5 mm;
82.5x239 mm

174 - 82.5x115.5 mm;
169x56.4 mm

1/8 - 82.5x56.4 mm.

— It is highly advisable to sub-
mit an analog color-print sam-
ple. Without the latter the edi-
tors are not amenable for the
exactness of color reproduc-
tion.
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Moneronpuemuuk KCM-M2500
NPOM3BO/CTBA KOMITAHUY

KOREA COIN MECHATRONICS CO, LTD
Npe/CTaBgeT Co60# COBPEMEHHYIO
MHTEIUICKTYA/TIbHYIO CHCTEMY, KOTOPas
CHOCO6HA PUHUMAT /IO BOCHMH
HOMHHAJIOB MOHCT ¥ BBIIABATH C/lauy
MOHCTAMH YETHIPEX HOMUHATIOB.
MoueTonpremHuk paboTaet ¢ MoGHMHU
TOPrOBBHIMU ABTOMATAMH,
NO/YICPKUBAIOIMMH OAKTIOUCHHE
TUIATCKHBIX CHCTEM 110 nipoTokony MDB.

basosas nacrporika (Poccusa):
CoprupoBka

JuiCe

9KCK/IIO3UBHBIH AUCTPUOYTOD
K.COM B Poccuu 1 ctpanax CHT

(095) 775-84-32, 782-18-78, 775-19-23
www.kcom.ru

Momneronpuemuuk KCM-M2500
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