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XypHan onga Tex n o Tex, KTo Npou3BoauT aBTOMAaThI,
paboTaeT C HUMM, NONb3YEeTCa UX yCNyramu

Lloporne yntar

To Au npowAblll rog OblA HEYGAUuHbIl, MO AU 3mom —
BUCOKOCHDIU, HO ICHO, YMO HA UX CMbLKE HUYEro Xopoule-
ro Xxgamb He NPUXOGUAOCH. TaK OHO U BbIWAO: geKabphb-
ckull HoMep BblXogum ¢ 00ALWUM ONO3JaHUeM NpOomuB
rpaguka. Yacmuuno MoparbHbIU ywepd om 3MOro Mkl
nocmapaAuch BO3MeCmump, BO-NEepPBblX, BKAIOUeHUEM B
Hero pAaga CBeXKUuX MamepuairoB. Bo- | -

peal d(

Either last year was unlucky, or the new one

that has come is a leap-year, but it's clear that
nothing good can be met at their junction. As a
regrettable result we see the December issue
comes with a delay too large to be neglected.

We try and compensate for the moral harm,

| firstly, including into it some brand

BMOPBbIX, OH HANPABASIEMCS KAK NOG- |
NUCHYUKAM NPOWAOro roga, Komopble |
ero ONAQMUAU, MAK U MEeKyWero, Xo- |
ms, Cmporo roBopsi, OHU ero He ONAdQ-
yuBaau. Ho, cornacumecs, He xgamb
JKe UM BbIXO0ga (pOPMAABHO NEPBOTO
Homepa! B gaabHeliwem nocmapaem- |
Cs HaBepcmamb gocagHOe OMCMABA- |
Hue, a celiuac ocmaemcs no3agpa-
BuUmM»b BCex Bac ¢ nHacmynuswum 2008 |

fresh material. Secondly, this issue is

sent both to the last year subscribers
(who paid for it) and to this year ones,
though, strictly saying, they didn't
' pay. But, agree, it would be silly to
| make them wait for the formally first

issue. Later we'll do our best to make

up for the delay, and now let us con-
' gratulate all of you with the year 2008
" and wish it will filled with all kinds of

\
rogom u noxeaambs B HEM BCAYECKUX

C. P. OpxaHoB, |

your success and achievements.

ycnexoB u gocmuxxeHnull. Wspatens What can we say glancing back at
Ymo MOXHO cKa3amb, OTASIgbIBASICh S. R. Jurkhanov, 20072 What did it present for the peo-
Publisher

HA rog ¢ nopsAgkoBbIM HoMepoMm 20077
Yem on Oba gas mex Arogell u 00b-
eguHeHull, KOmMOpKIX Mbl cobupa-
MmeAbHO UMeHyeM BeHJUHI-coobwe-
cmBoMm?

B Poccuu npogoaxkaacs Koauuecm-
BEHHbLU pocm aBMOMamu3upoBaHHOU
MmoproBAu moBapamu U YCAYramu.
IIpogorxaru nocmynamb aBMOMamal
u3-3a pybexa, npaBga, CmMpyKmypa
UMNOpmMAa HEeCKOAbKO U3MEHUAAChb. B

| ple and companies we call collective-
ly “the vending community"?

| growth of automatic merchandising
of goods and services. The total num-
| ber of vending machines installed has
grown by about 40 % (neglecting
those that had been written off). The
| number of member companies of

{
|
\
1 In Russia we observed a market
i
\
|
|
1
|
\
|

National Association has doubled.
1 Machines continued to arrive from

cekmope mawuH u3 FOro-Bocmounoti U. 1. Boros abroad, though the structure of
| - - ’ |

A3uu aBmomampl Kumailicko-kopeu- rnasHbii peaakTop ; import has somewhat changed. In the

ckoli S.M.Coin wacmuuHo nomecHUAU I. L. Zotov, | Far East sector S M. Coin Machines
i
\

mawunbl Venson (Lotte). HoBbim hak- i

mopomM CmaAo pacmywee npucym- —
CmBuUe HA PbIHKe ABMOMAMOB OMEeYeCmBEHHOI0 Npou3-
BogcmBa. K u3zBecmHblM paHee KO@eUHbIM MAuUHAM
EVEND go6aBuauck aBmomambl SVEND caBeArOBCKUX
MauuHOCmMpoumeAell, neppas COMHs KOMOPbIX yXKe ped-
AU30BAHA U NPUCMYNUAQ K MOProBAe WMYy4HbIM MOBQA-
poM. Bblau npogeMoHCMPUPOBAHBL U ABMOMAMbL NPOU3-

Bogcmaa rpynnml « YHUKYM)), Komopast go HegaBHero Bpe-
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Editor-in-chief

. (China-Korea) have partially dis-
* placed Venson machines by Lotte. As
a new factor a growing presence of domestic
machines should be marked. The previously
known EVEND coffee machines have been sup-
plemented by SVEND snack machines manu-
factured at Savyolovo engineering works; the
first hundred of those have been sold and is now
operated. New vending machines made by



MeHU ObIAAQ U3BECMHA CHAYAAQ KAK NPOU3BOgUMEADb UTPO-
BbIX GBMOMQIMOB, A 3amMeM — NAGMEXHbIX MEPMUHAAOB.
Kcmamu, o mepmunarax. MoXXHO CMeAO KOHCmMamupo-
Bamb, YMO HA 5MOM pblHKE B cmpaHe 6e3yYCAOBHO goMU-
HUpyloOm omeuecCmBeHHble Npou3BogumeAu. Apyrou Bo-
npoc: umo co BceM smum boramcmsoM Oygem gaiblue, C
yuemoM KOHKpemHO-UCMOopuiecKux ycAoButi?

K mengenyuam pa3pumusi poCCuliCKOro BeHUHIA
MOXHO OmHecmu NOCmeneHHoOe NPOHUKHOBEHUE ero B
yupexxgeHusa u npegnpusmus. 9mom (pakm cBUgemeAb-
cmByem 0 moM, Wmo Mbl BCe JKe gBUTaeMcsl no obujeueno-
BeueckoMy mapwpymy. MupoBol e onblm roBopum u o
MOM, 4O rOAOGHble MPYygAWUecs He MOI'ym noggepxxu-
Bamp CBOIO MPYgoCnocoOHOCMb MOALKO CHekamu. [lo-
5MOMy meM, Ko npemeHngyem HA 3BaAHUEe KOPMUAbUEB,
npuxogumcs gymamb He MOABLKO O YUNCAX-CyXapUKax, HO
u o ropsuux oarogax. M 3gech moxke HaAMemMUuAUuCh no-
gBUXKKU. B gonoanenue kK ucnanckomy Gourmet nosBas-
lomcst aBmomMambl gAsL pa3orpeBa 3AaKyCOK U BMOPbIX
0A10g, npuueM omevyecmBeHHble. [I0CKOAbKY, KAK I'OBO-
pumcs, mema UHMePeCHAst, Mbl NAGHUPYEM ee OMCAEXU-
Bamb. Kcmamu, oguH u3 acnekmoB 5mol meMbl — 4eM
3arpykamb makue apmomambl. Aymaem, 4mo HeMdaAo
OmBemoOB HA 3mMOom BONPOC MOXHO Oygem NOAydumsp HQ
oAwKatiwed BrlcmoBKe «[Ipogakcno».

To, 0 ueM roBOpuAOCh BblUle, MOJKHO OMHecmu K Kame-
ropuu «3a 3gpasue». Ho ecmb Koe-umo u «3a ynokoti».
Ocmaemcs omkpblmblM BONPOC O npumMenuMocmu ¢uc-
KAABHBIX perucmpamopoB B MOPIOBbIX ABMOMAMAX.
ITpobaema HEOGHOKPAMHO OOCYKGaAdcCh B PA3HbIX UH-
CMaHuusAX, HO NOKA Oygyuwee ee NOKPphlMo myMmanom. To
AU me, om KOro 3aBUCUM peweHue Bonpocd, cuumarom
ero He CAMbIM QKMYQAbHbIM, MO AU (CMPAWHO NOGY-
mams!) KOMy-mo BLIOGHO UMemb HA 3aNaCHOM Nymu He-
PEWeHHYI0 NpodAeMy ¢ KOPPYNUUOHHIM NOMEHYUAAOM.
Bo Bcakom cayuae, B unmepecax ompacau Hatimu pasym-
Hoe peuwlenue npobaembl. U, Bugumo, HayuonaabHol Ac-
coyuauuu npugemcs gymamb HAG NPEGAOKEeHUSIMU NO
NOBOQGY 3aKOHA O BeHguHre. Kak Korga-mo roBOpuAu:
«EcAu He Mbl — MmO KMo xe?»

K 3aynokoilinoli kameropuu MOXXHO omHecmu u cumy-
ayuio co WKOAbHbIM BeHguHIoM B Mockse. [locmaHoBuB
ybpamb aBmoMamal U3 WKOA, MOCKOBCKUE BAQCIMU OKA3A-
AUCBb B OGHOU KOMNAaHUU ¢ Kopetickumu. IIpaBga, 105KHbl-
MU, HO BPAG AU 5MO MOXKem CAyKumb 00AbWUM ymeule-
nuem. [f

s
’ rOPSIYMA LLOKONAQ
LE ROYAL Choco Green
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.
1000 r

CopepxaHue kakao-nopowka He meHee 9,5 %

Cetb TOprosbix asTomatoB ACCOPTH
Ten/cakc: (495) 221-8417  www.assorti.ru

UNICUM Group have been demonstrated, their
manufacturer was previously known for its slot
machines and later for payment terminals. By
the way, about terminals. It can be safely said
that this market is dominated by Russian man-
ufacturers. Another question is: How to deal
with this treasure under the current conditions?

The trends of Russian vending development
include its gradual penetration into offices and
production facilities. This fact is an evidence
that we are moving along the same way as the
humanity. The global experience witnesses also
that the hungry workers can't make up for their
ability to work by snacks only. Therefore those
who have a claim on being the feeders, have to
think not only about chips and chocolates, but
about hot dishes as well. A movement is also
observed here. In addition to Spanish Gourmet
some Russian hot food machines are emerging.
Since this subject is of considerable interest, we
plan to follow it on. One of the aspects of the
subject is what to load these machines with. We
think quite a few answers to this question will
be got at the coming “Prodexpo” trade-fair.

Topics mentioned above can be referred to
the category “a merry start”, but there's some-
thing as "a grave finish". The problem of appli-
cability of tax registers to vending machines is
still unsettled. It was more than once discussed
at different levels, but the future is still foggy.
Either those on whom the solution depends con-
sider the question unimportant, or (terrible even
to think!) it is potentially profitable for someone
to have such an unsolved problem at hand.
Anyway, vending industry is interested in a rea-
sonable solution. So the National Association
will have to consider proposals concerning, let's
call it “Vending Law". As they used to put it in
the old day: "If not we — then who?”

To the grave category the situation with
school vending in Moscow can also be referred.
Moscow administration who resolved to take
vending machines out from schools found them-
selves in a good company with the Korean
authorities. South Korean, but it's a poor conso-
lation. [¢
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HosocTn HAAT

Examepuna IloaAywuRna, reHepaAbHbIU gupeKmMop
HAAT u «I'pynnsi Bengopyc»

26 nosbpsi 2007r. cocmosinoCh OmMuemHoO-BblIOOPHOE
cobpanue uareHOB accoyuauyuu. Ha Hem OblA 3aCAyuIaH
omuem npeXHero pykoBOgcmsad, U30paHbl HOBble PYKO-
BOogAaujue OpranHbl, ymBep)XgeHbl OlogKem U pa3mep
YAEeHCKUX B3HOCOB Ha 2008r.

Hogrim Ilpe3ugenmom HAAT 6bia uzbpan B.A. Pakum-
ckull (OOO «@Dupma BAAEO»), reHepaAbHbIM UPEKMO-
pom — E.B. INoaywuna (OOO «I'pynna Bengopyc»).

YmBepsxgeHnbili cocmas u3bparnHoro Ilpasrenus Ha
2008r.:

. OO0 «KommIIacc»

. OO0 «ABmomMamu3upOBAHHbIE YCAYTU»
. OO0 «Benga»

. OOO «I'pynna Bengopyc»

. OO0 «CHBA-BenguHr»

. OO0 «Hecmae Poccus»

. OOO «Ilpemaxca»

Yrenamu pesBuszuoHHoU komuccuu HAAT na 2008r.
OblAU U3OPAHDL:

1. OO0 «Bopnak»

2. OO0 «3xcnpeccbrimcepBuC»

3. OO0 «Xyxmamaxu CHI'»

INpunumas 6pa3gbl NpaBAeHUs, HOBOE PYKOBOGCMBO
accoyuayuu BhPA3UAO 6AQrogapHOCMb NPEeXKHUM PYKO-
BogumeAaam: npezugenmy A.3. [lekkepy u reHeparbHOMY
gupekmopy E.B. CnuBakoBCKOMY, @ MAKXe BCeM meM,
KMo BHeC CBOU NOCUAbHBLU BKAQG B obujee geao.

B coomBemcmBuu ¢ yeasimu, Komopble ObAU NOCMAB-
AeHbl Ha 2007T., NAOGOMBOPHBIMU pe3yAbmamamu pado-
mbl HAAT 3a 2007r. sBuauch:

— YgBoernue uucaa urenoB HAAT — mbl yKe cmaHo-
BUMCS 3aMemHee.

— [IlpoBegerue aKMUBHOIO GuUAAOrd C BAACMbIO NO
Bonpocam HopmamuBHOU 6a3bl, peryaupyowel BEeHgUH-
rosulll Ou3Hec, U noAyueHue noggepxku Munucmep-
cmBa (QUHAHCOB, UMO siBAslemcs 3acAyrot A.0. [lekkepa
(«ABmomamu3upoBanHble ycayrur») u A.A.3oromapeBa
(OO0 «SkcnpeccOLMcepBUCH ).

— [locmosnnoe memoguuHoe U KBAAUGUUUPOBAHHOE
uccAegoBaHue HOpMAamuBHOU 0a3bl BEHGUHIOBOU UHJYC-
mpuu opucmom HAAT Arekcangpom Pogunbim no3BoAU-
A0 HAKONUMb GHAAUMUYECKUU Mamepuan U gaHHble 00
apbumpaxnol npakmuke, gocmynnele ureHam HAAT.
IOpuguueckas noggepKKa BeHgUHTOBbLX KOMNAHul, no-
NaBUIUX NOg cygeOHble pa3zdupameAbCcmad.

— Paspabomka u 3anyck B pabomy catima HAAT —
WWW.INVa.ru , Ha KomopoM OCBeWaomcsi OCHOBHbIE CO-
6pumus u meponpusmusi Accoyuayuu.

— Paspabomka ugeu co3gaHus BMOPUYHOI'O PbIHKA
pabouell rpynnoti nog pykosogcmsom A.D. Kuma.

— Yuacmue B neppol omeuecmBeHHOU CneyuaAu3upo-
BaHHOU BenguHrosol Bbicmaske VendExpo 2007 B anpene

NO Gl LW~
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RNVA News

Ekaterina Polushina, CEO, Russian National

Vending Association and Vendorus Group

On November 26, 2007, an annual electoral meeting
of RNVA took place. At it the previous management
presented its report, a new management was elected,
the main directions of activities were formulated, and
the budget for 2008 was approved.

V.A. Rakitskiy ( Firma Valeo) was elected a
new RNVA President, E.V. Polushina (Vendorus
Group) was elected its General director.

The newly elected Board included representa-
tives of the following member companies:

1. CommPass

2. Automated Services

3. Venda

4. Vendorus Group

5. SIBA-Vending

6. Nestle Russia

7. Premaxa

The newly elected inspection commission
includes:

1. Borpack

2. Expressbytservice

3. Huhtamaki UIS

Accepting the regions of government, the new
leadership expressed its gratitude to the former lead-
ers, L.E.Pekker (ex-president) and E.V.Spivakovsky
(ex-CEO), as well as to all who made their feasible
contribution into the common cause.

In accordance with the tasks formulated for
2007, the following results achieved by RNVA
can by considered fruitful:

— The number of RNVA members grew
twofold — we are becoming more appreciable.

— An active dialogue with the authorities
concerning the legal base regulating vending
business took place, and a support from Ministry
of Finance was obtained; it was achieved mainly
thanks to Leonid Pekker (Automated Services)
and Alexander Zolotaryov (Expressbytservice).

— Constant and professional investigation of
the legal base of vending industry was carried
out by RNVA lawyer Alexander Rodin, it allowed
to accumulate analytical material and data on
arbitrary practice to be used by RNVA members
and provide legal support of vending companies
being legally persecuted.

— Development and launching of RNVA
web-site — www.rnva.ru, reflecting the main
events and undertakings of the Asociation.

— Development of the secondary market idea
by the group headed by A.F.Kim.

— Participation in the first home specialized
vending trade-fair VendExpo 2007 in April 2007,



2007r., opranu30BaHHOU ogrum u3 ureHoB HAAT — komnanu-
etl «Ikcnogap»; B paMKAxX BbICMABKU ObIAQ NPOBEJEeHA KOH-
heperyuA u Kpyrable CMoAbl, rge 00CyKgarach HOpMAMUBHASA
6a3a u pasAuiHble acCneKmsl pa3BUmus CeKmopa: NPOU3BOg-
CMBO U peaAu3auusA MOProBbIX ABMOMAMOB U UHIPEGUEHMOB,
0cobeHHOCMU (PYHKUUOHUPOBAHUA ONepAmopCKux cemetl.

— [IlpuBaeuenue odujeCmBEeHHOr0 BHUMAQHUA K NPOO-
AeMaM BEeHQUHIA NOCPegcmBOM MeAeBUJeHUA: UHMmep-
Bbio A.3. [lekkepa u paga gpyrux YA€HOB acCOyUAQuuU Ha
KaHare «Cmoauua-naioc»;, unmepsnio E.B. CnuBakoB-
ckoro («KommlIlacc») nHa meaekanare PEK-TB B npo-
rpamme «B Doxkyce», npamoil s¢pup B nporpamme «Cehe-
pa unmepecoB» ¢ yuacmuem E.B. CnuBakoBckoro, E.B.
IMoaywunoti u A.E. KpbiroBa (« 3kcnpeccOblmcepBuc»).

— Tlocewjenue pykopogcmbom HAAT gByx mexqgyna-
pogHbix BoicmaBok: NAMA B Hukaro u Eu'Vend 2007 B
Keabne, rge 6blA ycmaHoBAeH guaior ¢ EBponetickotl
BEHGUHIoBOU accoyuayuell no Bonpocam oOMeHa Onkl-
mom u scmynienuss HAAT B EBA, a maxxe ¢ [epman-
cKol BeHguHI — accoyuauyuel BDV. I[Noayueno oguuyu-
arbHOe nucbmo om EVA no npakmuke npumeHeHUs, A
mounee CKa3amhp, HeNPUMeHeNHUsl (PUCKAABHBIX perucm-
pamopoB B MOProBulx aBmomamax cmpan EBpocorosda.

— [Ilpogorxenue UHGOPMAUUOHHOIO COMPYygHUYEC-
mBa ¢ arenmcmBoM Tlapk.ru no meme BeHGUHIA C pAc-
NpocmpaHeHUeM eXeMeCAYHbX 0030POB U npecc-peAu-
308 cpegu urenoB HAAT u gpyrux 3aunmepecoBaHHbIX
YUQCMHUKOB BEHJUHIOBOT'O PhIHKA.

Ha cerognsawnuti geHb npuopumemHbIMI. HANPABAEHUAMU
gessimeantocmu HAAT na 6awkativuue rogbl NpegemaBASOMCH:

— [llonyaspusayus BEHGUHIQ B 0OW,eCMBEHHbIX, 1O-
AuUMU4ecKux u OusHecC Kpyrax:

— yuacmue B Boicmaskax (VendExpo, Eu'Vend u gp.)

— DnpuBAedeHUe K COMPYGHUUeCMmBY Begyujux ne-
YAMHBIX U3GAHUU C UEAbIO OCBEeWEeHUA dKMYAAbHbIX BO-
NPOCOB pazpumus uHgycmpuu u geameabnocmu HAAT

— ydacmue B meMamuiecKux nporpammax Ha TB

— paszBumue Mumeprem-pecypcoB (catim HAAT).

— IOpuguueckas noggepXKa — KOHCYALMUPOBAHUE
ureHOB HAAT no iopuguueckum U HAAOTOBBIM BONPOCAM.

— [IlpoBegenue exerogubix KOHgeperyull ¢ yuacmu-
eM pocculicKux u 3apybexHblX KoMnaHnull u accoyuauuti.

— HccaegoBanus pplHKa:

— MoHumopuHr CMH

— cbop u obobujenue cmamucmuieckux gaHHbIX Om
Y4aCMHUKOB PbIHKA

— npoBegeHUe 3KCNePMHbIX UHMEPBbIO U UX AHAAU3

— MHsgameabckaa gesmeabHOCMb COBMECMHO C OM-
pacaeBbiM KypHarom « Vending Business»:

— u3gaHue Opowliop NO pe3yAbmamam QHaAUmMuYec-
KUX UCCAegOBaHULU

— nepeBog u usganue 3apybesKHbIX KHUT, Opowop u
gpyrux uH(opMauUOHHbBIX MAMEPUAAOB.

— [lpuBreueHue HOBBIX UAEHOB.

— Ilpogoaxenue pabombi, Hauamol B 2007r., no
@dopmupoBanulo 6a3bl HEOAArORAGEeXHbIX COMPYJHU-
KOB, npopadomke U gONOAHEeHUIO HEKOMOPKIX cmameti B
Omuueckom Kogekce HAAT.

organized by Expo far Co. — one of RNVA members,
including its conference and discussion events.

— Alttraction of public attention to the problems
of vending community using TV: interview by L.
Pekker and other Association members given fo
“Stolitsa-plus” channel; interview by E. Spivakovsky
(CommPass) to RBC-TV channel in the program “In
Focus"; direct broadcast in the “Sphere of Interests”
program participated by E. Spivakovsky, E.
Polushina, A. Krylov (Expressbytservice).

— Visiting two international trade-fairs by
the RNVA management: NAMA show in
Chicago and Eu'Vend 2007 in Cologne, where
dialogues with European Vending Association
and BDV (German Vending Association) took
place. Prospects of information exchange
between the associations were discussed. An
official letter from EVA was received concerning
application (or, to be more exact, nonapplica-
tion) of fiscal devices in VM in EU countries.

— Continuation of information collaboration
with Park.ru agency concerning vending subjects;
the result was distribution of monthly reviews and
press releases among RNVA members and other
interested participants of vending market.

Today in our opinion the most prospective
directions of RNVA for the nearest future are:

— Popularizaton of vending in public, politi-
cal and business circles:

- taking part in exhibitions (VendExpo,
Eu'Vend eic)

- enlisting to collaboration the leading printed
editions in order to illuminate urgent problems of
industry development and RNVA activities.

- participation in TV programs on the subject

- further development of RNVA web-
resources.

-Legal support and consulting of RNVA mem-
bers in law and tax problems.

-Holding annual conferences with participation
of Russian and foreign companies and associations.

-Market investigation:

- mass-media monitoring

- collection and generalization of statistics
data from the market participants

- interviewing experts and analysis of the
material.

-Publishing activities in collaboration with
the branch magazine Vending Business:

- publishing brochures containing the results
of analytical investigations

- translation and publishing of foreign books,
brochures and other information materials.

-Enlisting new members.

-Continuation of the work started in 2007 and
aimed at creation of data base of unreliable
employees and processing/supplementation of
some articles in RNVA Ethical Code.
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— Pa3spabomka cmaHgapmos KQUecmBa gAsl BEHQUH-
roBol ompacadu.

Om umenu pykopogcmaa HAAT s npuraauiaio Bce BeHgUH-
TOBble KOMNAHUU K compygrudecmBy. Mbl ObiAU Obl OUeHb
NPU3HAMEAbHBL 30 PA3YMHbIE COBEMbl U NPeGAOKEHUSL.

Cnpagka o0 HOBbIx pykoBoantenax HAAT
N X KOMMaHUAX

EkaTepuHa BauyecnasosHa lNonywinHa

Poguaack B 1976r. B r. Acmpaxanu.

1996 r. — oxkoruuAQ ¢ omAudueM AcmpaxaHcKul rocy-
gapcmpBeHHbIU mexHudeckul ynupepcumem (AI'TY), sko-
HoMuYecKul pakyAbmen.

1998 — 2001 r.r. — pabomaira Begyuum CneyuaAlicmom
no MeXOAHKOBCKUM paciemam B Acmpa-
xanckom 6anke Ch P,

2000r. — B pamkax [Ilpezugenmckoii
nporpammbl NOGromoBKU ynpasieHieckux gt
KQgpoB gAA OPranu3quuil HaQpOgHOTO XO-
3aicmsa PO noayuuaa Bmopoe Bhicuiee
obpasosanue B l'ocygapcmBeHHOM YHU-
Bepcumeme — Bricwell wikoAe s3xkoHOMU-
Ku, I. Mocksa, no cneyuairbHocmu «Du-
HAHCBL U Kpegum».

B Bengunrosou ompacau ¢ 2002r. no na- &
cmosujee BpeMa — T'eHEePAAbHBI gupekK-
mop moproBou u KoHcaamuHroou komnanuu QOO «[pyn-
na BeHgopyc», 3aperucmpupOBAHHASL MOProBasi MApPKd
Vendorus.

Ceroghsi I'pynna VendoRus BkAlouaem caegyioujue no-
gpasgeaenus:

OOO «Benga-BP» (VR Trade) — Toprosas komnarusi, npo-
garowiaa Ha peiake Poccutickoll @egepayuu cOBpeMeHHblE
MOProBble aBmMoMamsbl, 00opygosanue gas kage u 6apos
(HoReCa). C 2003r. — skckA103uBHbIU npegcmasumens B Poc-
cuu u CHI” Begyuwiero MupoBoro npousBogumeAnst MoproBblx
asmomamos Azkoyen S.A. (Mcnanus); npegaaraem wupokuti
cnexmp 000pygoBAHUS NO NPOGIKE FOPSTIUX U OXAWKGEHHbIX
HANUMKOB, MOBAPOB B NOPUUOHHOU YNAKOBKe, curapem, d
MaKxe NPohecCuoHAALHOIO KOhe-000pygoBaHUS,

gucmpuobstomop Jofemar S.A. (Mcnanus);

gucmpubbiomop Codic (Hcnanus),

gucmpuobbtomop ASCO Drink Machines (ABcmpus);

gucmpubstomop JCM (Anonus-I'epmanus).

OOO «BP-Cepsuc» (VR Service) — Cay)ba mexnuue-
CKOU NOGGepXKU U CepBUCHOI0 0OCAYXUBAHUSL MOPIro-
Bblx aBmomamos u obopygosanus grsa HoReCa.

OOO «CBT» (VR Ingredients) — [NTocmaBwjuk unrpe-
gueHmoOB QgAsl BEHGUHIA Npou3BogcmBad  Konawnul
VendlIn S.I. u Laqgtia Group (Mcnanus), a maxke KOHUEH-
mpamoB gAst mopropelx apmomamos Alpendrink (AB-
cmpus). B 2006r. pazpabomaHa cO6CmMBEHHAS MOPIrOBAs
MapKa UHrpequeHmoB gaa Benguhrra u HoReCa « CORRI-
DA», pearuzayus komopoti cmapmoaad B 2007r.

OOO «BP-Onepetiunc» (VR Operations) — Onepamop-
CKaa KOMNQHUA, YNPABASIOWASL CeMblO CHEKOBbIX U KO-
¢heliHbIXx MOpProBrix asmomamos B Mockse. OCHOBHBIMU
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- Development of quality standards for vend-
ing branch.

On behalf of RNVA management I invite all
vending companies to collaboration. We'd be
most grateful for wise advices and proposals.

About the newly elected RNVA leaders
and their companies

Ekaterina Polushina

Born in Astrakhan, 1976.

1998 — graduated with distinction from
Astrakhan State Technical University, econom-
ics faculty.

1998-2001 — employed as a leading specialist
for interbank payments in
Astrakhan division of Sberbank
of Russia.

2000 — graduated from
Higher Economics School
(State University) within
the frame of Presidential
program of training manage-
rial personnel for people's
economy; specialized iIn
finance and credit (second
higher education).

Engaged in vending branch from 2002 till
present time as Director General of trade and
consulting VendoRus Group company.

Nowadays VendoRus Group includes the
following divisions:

VR Trade (Benga — BP) — a trade com-
pany selling at the Russian market mod-
ern vending machines and HoReCa
equipment. From 2003 — exclusive repre-
sentative in Russia and CIS of leading
world VM manufacturer Azkoyen S.A.
(Spain); proposes wide specter of equip-
ment for selling hot and cold beverages,
packed piece goods, cigarettes and pro-
fessional coffee machines. Distributor of
Jofemar S.A. and Codic (both Spain),
ASCO Drink Machines (Austria), JCM
(Japan-Germany).

VR Service (BP-Cepsuc) — Technical support-
and maintenance service for vending machines
and HoReCa equipment.

VR Ingredients (CBT) — Supplier of vend-
ing ingredients produced by Spanish compa-
nies VendlIn S. 1. and Laqtia Group, as well as
Alpendrink concentrates (Austria) for vend-
ing machines. In 2006 an own trade mark
CORRIDA for vending and HoReCa ingredi-
ents was developed, its realization was start-
ed in 2007.

VR Operations (BP—OnepetiwHC) —
Operating company managing chain of snack



3agauamu cobcmBeHHOU onepamopcKol cemu ABASIEMCS
MmeCcmupoOBAHUE PAZAUYHBLIX MUNOB MOPIrOBbLX ABMOMA-
MOB, NAQMEXHBIX CUCMEM U UHIPegUEeHMOB, d MAKXe
npopadomKa u ONMUMU3auus NPOUECCOB NO YNIPABACHUIO
NApKOM MOProBblX ABMOMAMOB U NOcAegyrowee odyue-
HUE KAUEHMOB KOMNAHUU HOBBIM HAPAOOMKAM.

VendoRus Group umeem pa3BemBAEHHYI GUAEPCKYIO
cemb, KOMopas NPegcmaBAeHad B CAegYHUWUX ropogax:
Kaaununrpag, Caunkm-Ilemepoypr, Ilepmb, Boponeix,
ITamuropck, Pocmos-na-Aony, Camapa, Ypa, Exkame-
punoypr, Tromenb, HoBocubupck, Omck, KpacHospcK,
Axymck, BraguBocmok, XabapoBCK.

Banepuin AnekceeBny Pakntckui

Poguacs B 1957 r. B HoBomockoBcke TyAbCKOU OOA.
IMocae cayx6bl B apMuu OKOHUUA € omAuuuem Bricuiyro
wxoay KI'b CCCP um.dD.D.A3epkuHcKoro u paboman B
opranax KI'b-OCE go Bbixoga B omcmasKy. Kangugam
10pUgUYECKUX HAayK.

T'eneparbhbili gupexkmop OO0 «Dupma BAAEO» ¢ 1996 T.

OCHOBHBlE HANPABAEHUS gesiMEeAbHO-
cmu KOMNQHUU:

Bengumnr. ~

OKCKAIO3UBHBIU quCcmpuOblOMOp IOA-
AQHJCKOIO NpOU3BOgUMEAS] UHTPegueH-
mos ICS International B.V., Bxogaujero B
MeXgyHapoghblll xoAqunr “Avtobar”
{camblll KpyNHbIU BEHGUHI-ONepAmop B
3anagrotl EBpone — 6oaree 250.000 mop-
roBeIX apBmoMamoB). [1o 06bemy 3aKynox
npogeccuoHarbHbIX uHrpequenmos ICS
BAAEO B 2007 3anan 1-e mecmo cpegu
270 gucmpubplomopoB u3 56 cmpan Mupd.

Aucmpubbpromop npou3BogumeAell MOProBhX ABMO-
mamos: Gerhardt (lepmanust — sKkckaw3uB), Necla
(Mmanus), FAS (Mmaausi — skckarwsuB Ha TA Perla),
“"LOTTE" (Kopes), SM Coin (Kumat).

Onepamop komnanuu Nestle.

Hmeemcsa cBol napkK BEHGUHIOBbIX ABMOMQMOB, I'ge
mecmupyomcs pasauunbsle munel TA, naamexuble cuc-
meMmbl, UHrpegueHmrel, ompabamblBAlOMCs BEHJUHIO-
Bble MeXHOAOTUU.

Kauenmckas 6asa B Bengunre: 6oaee 1100 komnanuii-
onepamopos B 168 pocculickux ropogax.

Dygcepsuc (obwecmBeHHOE numManue).

BAAEO — campill KpynHblli gucmpubblomop y Komnd-
ruu Unilever, rogosot npupocm o6semd npogax boree
50 % . Aucmpubbromop komnanuu Mars — 3a 2007 . npo-
gaxu Bo3pocau B 3,3 pasa.

Karuenmcekasa 6aza — 6oaee 1200 kauen-
mos.

Pumeiia (nocmaBka mOBapoB B PO3HUYY).

Ycnewno sanywen B 2007 r. npoekm ¢
IKCKA03uBHOU moprosol mapkoi AUGEN
(koghe, ropauuil WOKOAQG, KANYy4UuHO, MOK-
KQUUHO).

B 2007 r. ¢pupma Harpaxgena MexBe-
gomcmBeHHBIM gunaomom «Augep rogar. [

and coffee machines in Moscow. Main tasks of
the chain are testing of different types of VM
machines, payment systems and ingredients, as
well as studying and optimization of control of
VM park and further teaching of the company
clients.

Vending Group has a broad dealer network
present at the following cities: Kaliningrad,
Voronezh, Pyatigorsk, Rostov-na-Donou,
Samara, Ufa, Ekaterinburg, Tyumen,
Novosibirsk, Omsk, Krasnoyarsk, Yakutsk,
Vladivostok, Khabarovsk.

Valery A. Rakitskiy

Born 1957 at Novomoskovsk, Toula Region.
After army service graduated with distinction
from Higher KGB school and was employed in
KGB/FSB system till retirement. Candidate of
law science.

CEO of “Firma VALEO" Co. since 1996.

The mail directions of compa-
ny activities:

Vending

Exclusive distributor of ICS
Intl B.V., Dutch ingredients
manufacturer, a member of
Avtobar international holding
(the greatest vending operator
in Western Europe, more than
250 thou. vending machines). By
the volume of ICS professional
ingredients purchases VALEO
occupied the 1st place among 270 distributors
from 56 countries.

Distributor of vending machine manufactur-
ers: Gerhardt (Germany, exclusive), Necta
(Italy), FAS (Italy, exclusive right for Perla VM
distribution), LOTTE (Korea), SM Coin (China).

Nestle Co. operator.

Owns its VM park used for testing various
machines, payment systems, ingredients, per-
fecting vending technologies.

Client base in vending: more than 1100 oper-
ating companies in 168 Russian cities/towns.

Foodservice (catering)

VALEO is the greatest Unilever distributor in
Russia with annual sales' growth in exceed of
50 % . Distributor of Mars Co., 2007 sales growth
3.3 times.

Base more than 1200 clients.

Retail

During 2007 a new project start-
ed based upon AUGEN exclusive
trade mark (coffee, hot chocolate,
cappuccino, moccachino).

In 2007 the company was
awarded with an interdepartmen-
tal diploma “Leader of the Year”,j'@
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3KCOLI,eHTpZ
ntorn 2007 roga

14 sinBaps 2008 roga B Kongepeny-3are naBurbona Ne7
IlenmpaAbHOrO BBICMABOYHOIO KOMNAEKCA « JKCNo-
uenmp» Ha Kpachot [Ipecne cocmosiaach npecc-KoHge-
peHuus, NO3HAKOMUBWAS gBe COMHU npegcmapumerel
cpegcms MaccoBol uHgopmayuu ¢ umoramu pabomsml Be-
gyw,ero MexXgyHapOgHOIo BbICMABOYHOIO Komnaekca Poc-
cuu B 2007 rogy u nporpammoti cregyrowero roga. B npe-
3uguyme npecc-KOHGepeHyuu MOXHO ObIAO yBUgemb 3Q-
mecmumeAs cekpemapst obujecmseHHoU naaambl Poccuu,
npegcegameas copema gupekmopos LIBK C.H. Kamnipu-
HQ, NepBOro 3amMecmumersi TeHEPAAbHOIO gupeKmopd
IJBK H.H. I'yceBa, gupekmopa genapmamenma BbICMABOK
u apmapok ToproBo-npombluuareHHOU narambl Poccuu HLA.
Kopomunra u pykoBogumeas npecc-cAy0bl « IKcnouyeHm-
pa» A. B. AugeBuua, Komopblli Bea KOHhepeHUuto.

BuicmynaBwuti neprim C.H. KamblpuH ommemua
mecHy10 cBA3b Mexqy Skcnouenmpom u TIIT PD. C og-
Hou cmoponbl, TIIIl aBasemca TAGBHBIM AKUUOHEPOM
IJBK; B mo e BpeMsi BO MHOTOM UMEHHO bAarogapst
OKcnouenmpy narame ygaem-
CAL COXpaHuUmMb CBOE uMs U OcC-
HOBHble HANDABAEHUSl CBoel
gesmeabHocmu. OH noguepk-
HYA, 4mo JKCNouenmp oO4eHb
Ccepbe3HO OMHOCUACS K NPOCh-
oam TI1I1, B wacmHocmu, B BO-
npocax pa3Bumust BbICMABOY-
HO-APMAPOYHOU gestmeAbHOC- |
mu B peruoHnax Poccuu.

H.H. TI'yceB nogpo6ro oxa-
PAKIMepU30BAA KOAUUECMBEH-
Hble U KaueCmBeHHble NOKa3ameAu pabombl U pa3Bumust
Okcnouenmpa. Ecau nepeBecmu ero pacckas B yugphl,
mo KapmuHa noAyuaemcs caegyroujas: scero B 2007 ro-
gy Obro npoBegeno 115 Boicmasok npomus 94 — B 2006
rogy, u3 Hux — 33 cobcmBeHHble BhlCmMABKU U 82 — roc-
meBble, KOMOpble NPOBOGJUAU HA meppumopuu JKcno-
uenmpa gpyrue BblCMABOUHblEe ONepamophbl, B M.4. 3d-
pybesxHble.

KoauuecmBo skcnonenmos B 2007 rogy gocmurao
29183 npomus 26607 B 2006 rogy, uz nux 17203 (59 %)

¢ VENDING BUSINESS, 2007/#6
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Expocenter: the 2007
results

On January 14, 2008, there was a press confer-
ence at the conference hall of Pavilion 7, Central
Exhibition Compound (CEC), Krasnaya Presnya,
Moscow. Its aim was to demonstrate the achieve-
ments of the leading international trade-fair
complex in Russia to about two hundred mass
media representatives and to tell them about the
2008 program. At the presidium of the event the
journalists could see Deputy Secretary of the
Public Chamber of Russia, Chairman of CEC
directing council S.N. Katyrin, First Deputy CEO
of CEC N.N. Gousev, Director of the Exhibitions
and the manager of Expocenter press-service
A.V. Didevich, who conducted the conference.

S.N. Katyrin who was the first to take the floor
marked the strong ties between Expocenter and
Trade Industrial Chamber (TIC) of RF. From the one
hand TIC is the main stockholder of CEC; at the
same time it is mainly CEC who assists the Chamber
to retain its name and the main
directions of the latter’s activi-
ties. He stressed that Expocenter
regards the Chamber's requests
most seriously, especially con-
cerning the problems of develop-
ing exhibition-fair activities in
the regions of Russia.

N.N. Gousev characterized
the parameters of CEC work
and development in a most
detailed way. If we convert his
story into figures, we'll have the following picture:
115 trade-fairs were carried out in 2007 com-
pared to 94 in 2006; 33 of them were “own" and 82

'— “guests”, conducted at CEC territory by some

other fair operators, including foreign ones.
Number of exhibitors reached 29183 in 2007
(26607 in 2006), 17203 of them (59 % ) were our
compatriots, 11980 (41 % ) were foreign compa-
nies from 108 countries.
Selling floor-spaces also grew up. More than



H.H. I'yces

cocmaBuAu HQwu coomevecmBeHRuKU, a 11980 (41 %)
—uHocmpaHHble Komnarnuu u3 108 cmpan.

Bospocaa u pearusauua naowagetl. B 2007 rogy nog
BbICMABOYHO-KOHI'PECCHYIO geameAbHOCMb ObLAO Npoga-
HO 6oaee 700 mbiC. KB. MeMPOB « HEMMO» («Opymmo» —
1446 mvyic. kB. MempoOB), B mo BpeMs, Kak B 2006 ObLA0 pe-
QAAU30BAHO 665 mbic. KB. MeMPOB «Hemmo» («d6pymmo»
— 1181 mpic. KB. MempOB).

I'oBopsi 0 ¢unancosrix nokaszameasx, H.H. TI'yces
ommemua: «C 2002 roga obwul BaroBOU goxog
OKcnouenmpa yBeAuuuAcs B 2,7 pasa».

be3ycaoBrO, B nepBylo ouepegb, pazsumue IKCNoyeH-
mpa npoucxogum 3d ciem pocma BbICMABOK-TUTAHMOB!
«IIpogakcno», «3gpaBooxpanenue», « CBA3b3IKCIIOKOM»,
«World Food» u gpyrux cMompoB QHGAOTUYHBIX MAC-
wmabos. Tax, cymMmMapHas niowagb Wecmu OCHOBHbIX
BbICMABOK COCMABUAQ B 2007 r 154,7 mpic. KB. MempoOB(
mo ecmb, 23,5 % om COBOKYNHOI'O YUCAQ OCBOEHHBIX 3d
2007 rog naowageti). B uucao ocmaswuxcs 109 seicma-
BOK BXogum u «BeHg3Kcno», yXe 3apeKoMeHgoBABWAs
cebs B 20071, Komopas B HacmynuBuieM 2008 r 6ygem
npoxogums ¢ 19-21 mapma.

B cBoem Bricmynaenuu H.H. I'yceB ocobo ommemua
meMy NOBBIWEHUS YPOBHS OOCAYKUBQHUSI KAUEHMOB.
Tak gas cneyuaAucmos, nocemumeAiel U y4aCmHUKOB B
2007 rogy B pamkax BoicmaBKU « CBA3b-OKCNOKOMM » Obl-
AQ 3KCNepuMeHMmMaAbHO anpoOupOBAHA cUCmMeMd Npeg-
BApuUmMeAbHOIO HA3HAYE€HUA JEeAOBLIX BCmpeu
«MatchMaking». 9mo HOBuweCmMBO nomoraem COpueH-
MupoBaAMbCS B MAKCUMAABLHO KOPOMKUU CPOK U HAUAYY-
wuM 00pa3omM 3aNAGHUPOBAMb BCe HeoOXogumble
BCmMpeuu B nepuog, omBegeHHbIl gAsl NOCeuw,eHusl Bbl-
cmasku. Kpome moro, 6biAU HAAGKEHbl B3AUMOGONOAHS -
oujue QArOpumMbl U3yd4eHus odulecCmBeHHOIO MHEHUA.
AAsL smoro ucnoAb3yemcs couemanue aHKem npu Bxoge
€ BbIOOPOUHBIM ONPOCOM HA MePPpUMOpPUU BbICMABOYHO-
ro KOMNAEKCa CAYXXauumu JKcnoyenmpd.

Ans ygobcmBa nocemumeaet U yi1dCMHUKOB BblCIA-
BOK BO BCEX NABUALOHAX 30QellCMBOBAHbl CNPABOYHbIE,
umo no3BoAsem OblCmPO NOAYHamb UHGPOPMAUUI0 O pa-
bome BEICMABKU U DKCNOUeHmpad.

B pamkax yayuwenusa nporpamMm 00CAyKUBAHUSA noce-
mumeael gAsl 5KCNOHEHMOB BBEJeHbl CneyudAu3upo-
BaHHble oOyuaoujue cemuHapbl. OHU cocmosim u3 gByxX

700 thousand sq. metres (net) have been sold for
trade-fair and congress activities in 2007 (1446
thousand sq. m. gross area); corresponding fig-
ures for 2006 are 665 thousand sq. m. net, 1181
thou. sq. m. gross. As for financial indices, Mr.
Gousev marked that “from 2002 gross revenue of
CEC grew 2.7 times".

Undoubtedly, the development of Expocenter is
mainly owing to the giant fairs: Prodexpo, Public
Health, Svyazexpocom, World Food and others of the
comparable scale. The area occupied by the 6 main
trade-fairs in 2007 amounted to 154.7 thou. sq. m.
(that is 23.5 % of the total net figure). Among the rest
109 there is Vendexpo fair that showed itself fo advan-
tage in 2007 this year it will be held on 19— 21 March.

Mr. Gousev has specially marked the subject of
improving clientele services. For example, within the
frame of Svyazexpocom'2007 a new System of pre-
liminary meeting time fixing “Match Making” was
tested. The novelty helps the experts, visitors and
exhibitors to plan the necessary meetings in the best
possible way. Also some mutually complementary
algorithms of studying public opinion were adjusted.
For this purpose a combination of entrance forms
and questioning at CEC venue was used.

For the convenience of the visitors and partici-
pants of the fairs inquiry terminals were installed
and activated in all the pavilions, allowing to get
information on the work of the exhibition and the
Expocenter very fast. One of the measures to
improve service of visitors was to infroduce semi-
nars for exhibitors, consisting of two parts: first —
making acquaintance with service units, second —
teaching training, aimed to improve the efficiency
of participation in trade-fairs.

Web registration of specialists is widely used.
It saves time and provides additional conven-
ience. The system was tested for the first time
during the fairs “Mebel” (“Furniture”) and
“Zdravookhraneniye"” (“Public health"”); at that
moment about 2 thousand specialists used it.

N.N. Gousev said Expocenter stays an active mem-
ber of UFI (International Association of Exhibition

WA TR

C.H. Katepun
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yacmeu. [lepBas — 3HAKOMCMBO C CEPBUCHBIMU CAYX0Q-
mu. Bmopas — mpeRuRr obyuarowero xapakmepa gas
NOBBlUEHUA 3¢(h(heKmUBHOCIMU yUACMUs B BbICIMABKAX.

IITupoko ucnoaAp3yemcs perucmpayus CneyuaiucmoB
wepe3 Humeprnem. Omo 3KOHOMUIM BpeMs U MAKKe Co-
3gaem gonoAHUMeAbHblEe YgoOcmBa. BnepBrle cucmema
6blAa 0npo6OBANA B nepuog pabombl BLICMABOK « Me-
beab» U «3gpaBooxpaHenue», U yKe morga ero BOCNOAb-
30BAAUCH NOPAGKA 2 MbIC. CREYUAAUCMOB.

H.H. I'yceB ommemua, umo 3KCNOUeHmp npogoAxaem
ocmaBambCs akmuBHbIM uAeHoM UFI — Bcemuphoti acco-
yuayuu BICMABOYHOU uHgycmpuu. K npumepy, Ha oceH-
HeM 74-m BcemupHOM KoHrpecce 18-l no cuemy Bricmas-
ke 3Jkcnouyenmpa ( «Ckaag. Tpancnopm. Aorucmuka»)
Obla npucsBoen 3Hak UFI. Taxkum obpaszom, SkcnoueHmp
CMaA NPU3HAHHBIM AUGEPOM HA POCCUUCKOM BbICMABOU-
HOM pbiHKe. [enepaabhbili gupexkmop Skcnouenmpa B.A.
ManbkeBuu OblA U ocmaemcst YAeHoM pykosogcmsa UFI B
meueHue MHOrux Aem. Taxke OoH ABAeMCs 3aMmecmume-
Aem Tlpesugenma PoccutiCKoro corw3a BbICIMABOK U APpMA-
POK, a 21 BbicmaBKe Jkcnouenmpa npucBoen 3uak PCBA.

B 3akaiouenue cBoero BbiCmynAenusi nepBblll 3amec-
mumeab ['enepasbHoro gupexkmopa L[BK «3kcno-
UeHmp» OCMAHOBUACA HA MeMe paculupeHus KOHIpec-
CHOU gesmeAbHOCIU DKCNoueHmpa. «B 3akatouenue He
NOmMOMY, 4O OHA Y HAC BMOPOCMeNeHHds, — Noguepk-
nyAa H.H. I'yceB. — Konrpeccras gesmeAbHocmb L|BK —
amo 294 meponpuams B PAMKAX BbICMABOK nAakoc 98
BHEBBICMABOYHbIX Meponpusmuli, Komopsle HOCsm cd-
mocmoameAbHblll xapakmep. O6kvem pabdombl B 29mom
HanpasBAeHuu 0COOEHHO BnewamAasem, ecAu HAAOXKUMb
2MU Yupbl HA KOAUUECMBO gHeU B rogy».

Pacwiupenue cnekmpa ycAyr, npegocmaBAsieMblX JKC-
noueHmpoM, NPoUCXogum OGHOBPEMEHHO C (gaAbHel-
wWuM CmpoumeAbCMBOM U PEKOHCIMPYKyuel camMoro Bbl-
cmaBouRroro komniekca. Ha cerograwnul genb 9Kcno-
UeHmMp yXxe CmMaA HeombeMAeMOoU 1acmbio HOBOTO §eAo-
Boro yenmpa cmoauybt « MockBa-Cumu», obecneuuBas
€ro BaKHelulue BblCMABOUHO-KOHIPeCCHble (PYHKUUU.

B coomBemcmBue ¢ ympepxgeHHOU NOCMAHOBAEHUAMU
MockoBckoro INpaBumeabcmsa B peBpaire 2007 roga ropog-
CKoll uyeAeBoll nporpammoll « Pazsumue BbICMABOUHO-APMA-
POUROU U KOHIPECCHOU gesimeAbHocmU B ropoge Mockse B
2007—2009 rr.» 3a mpu roga npegcmoum yBeAuiumb Bbl-
cmasounsle naoujagu LIBK co 135 go 160 mbic. KB. M.

B pamxax nporpammbt, B 2007 rogy Ha4aAQch NOAHOMAC-
wmadbHAsA IKCNAYAMAuUA NABUALOHA Ne§ obwietl naowagbio
20 mpic. kB. MempoB. Ocobo cmoum ommemums mom ¢haxm,
4Imo BBegeHUEe HOBOIO NABUALOHA B padonty NPOBOGUAOCH B
BecbMa ckamble cpoku Oe3 yuepba gaa gpyrux meponpu-
Amut, NPOBegEeHHbIX B yuleguieM Irogy.

B xonue roga Ha rpanuye ¢ napkom « Cmygeneu» Ha1aAoCh
BO3BegeHue HOBOIO 15-2maKHOro opucHOro 3ganus GKcno-
ueHmpa. 3gaHie — HapaBHe CO CBOUMU OCHOBHBIMU (DyHKUU-
AMU — CINAHem BOCMOYHbIM BXOGOM HQ MeppuImoputo JKcno-
uenmpa. Om HEro CMeKAAHHAS NeUEXOgHAA TaAepest NPOMs-
Hemcsi go OCHOBHOI'O KOMNAeKca HebockpeooB « Mockpa-Cu-
mu» HAg SKCNOUeHMpPoM MeKgy NaBuiboHamu NeZ u Ne§.
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Industry). For example, last autumn at 74th World

Congress the UFI mark was granted for 18th time o

an Expocenter event, it was a trade-fair “Ware-

house. Transport. Logistics” and Expocenter became

the acknowledged leader at the Russian exhibition

market. Expocenter director general V.L. Malkevich

has been a member of UFI management for many

years. He is also a Deputly President of the Russian

Union of Exhibitions and Fairs (RUEF); RUEF mark
has been granted to 21 exhibitions of Expocenter.

To conclude 1st Deputy CEO of CEC touched
the problem of expanding its congress activities.
“I'm touching it at the end not because I consider
it something second-grade"”, accentuated Mr.
Gousev. "The congress activities embraced last
year 294 events within the frame of the fairs and
98 independent events. The volume of these activ-
ities looks still more impressive if you compare
the figures with the number of days in the year”.

Broadening the specter of services suggested
by Expocenter takes place simultaneously with
further building and reconstruction of the com-
pound. Today Expocenter is an inseparable part
of Moscow-City, the new business center of the
capital, ensuring its most important fair-and-
congress functions.

In accordance with the program “Development
of exhibition and congress activities in the city
during 2007-2009" approved by Moscow
Government at February 2007 the aim is to
increase the exhibition area of CEC from 135 to
160 thousand sq. meters.

Within the frame of the program in 2007 a full
scale operation of 20 thou. sq. meters Pavilion 8
was started. It is worth saying that the building
was commissioned within a short time and with-
out any detriments to other events of the year.

Atthe end of 2007 building of a new 15-storey office
building was started at the border with "“Stoudenetz”
park. The building will combine its main functions
with being an Eastern Entrance to the venue. It will be
connected by a glass pedestrian gallery with the main
Moscow-City sky-scrapers, going over Expocenter
territory between Pavilions 2 and 8.



B gaabneliwux naanax 3Kcnoyenmpa — cmpoumenb-
CMBO HOBOI'O KOHI'PECCHO-BbICIMABOYHOIO UEeHmMpPd NAO-
ujagbio 25 mbicsiu KB. MempoB BgoAb KpacHorpapgeti-
CKOro npoe3ga, a MakXxe YHUKAAbHOTO MHOTO9MAXHOIO
roCMUHUYHOIO KOMNAEKCa.

Ipoexm yxxe paspaboman u ogobpen obw,eCmBeHHbIM
rpagocmpoumeAbHbM coBemom npu Maspe Mocksbl. Ero
aBmop — 3axa Xagug, OgHA U3 CAMbIX U3BECMHbIX B MU-
pe apxumexkmopos. B 2004 rogy ona 0blra ygocmoeHa ca-
Mol npecmukKHOU HArpagel B o6AQCmMu apxumeKmyphbl,
IlpuykepoBckoll npemuu, Komopast CiHumaemcs gast ap-
XumeKmopoB aHaAorom npemuu HobeaeBckoll.

OKcnouenmp B ero HOBOM 0OAUKe cmaHem OpraHuy-
HOU cocmaBAarowel KpynHeuulero ueHmpa geAoBol
JKU3HU MOCKBBL.

Ho smo Bce kacaemcst omHOCUMEAbHO AAEKUX NAQ-
HOB OKCNouenRmpd, a O BbICMABOYHbIX MepONnpUAMUSX,
HaMeYeHHbIX Ha OAwKalwul rog, paccka3ar gupekmop
genapmameHmMa BbICMABOK U spMapok Toproo-npo-
MbluAreHHOU naarambl Poccuu U.A. Kopomun.

«[lopsigka 126 Bricmasok, — ckasaa ML.A. KopomuH, — mbl
b6ygem noggepKuBamb B 3MOM
rogy. OcmaabHble BbICMABKU
maxxe NOAb3YIOMCA BHUMA- |
HUeM, HO UH(hOPMAUUOHHO-0OP-
TQHU3AUUOHHYIO NOGJEePKKY,
HANpPaBAEHHYIO HA NPUBAEYe-
HUe Y1aCMHUKOB — KK JKCNO-
HEHMOB, MAK U CReyuaAuc-
moOB, — NOAyYam B NEpBYIO
ouepegb me BbICMABKU, KOMO-
pble HaNpaBAeHbl HA GEeMOH-
Ccmpayulo BbICOKUX MEXHOAO-
rutl, Ha yBeAu4eHue yuacmus B
IKCNO3ULUAX POCCUUCKUX NPO-
uzBogumeael, npegnpusmuil
MQAOIo U cpegHero busneca.

B munyswem 2007 rogy uz 132 BricmaBok, Komophble
noggepxxusaaa TIIIT PD, 19 BbicmMaBOK NpoxoguAu B
Okcnouenmpe. B smom rogy uucao noggepiKuBaemblX
BricmaBok LJBK « 9kcnoyenmp» yBeauuuBaemcs go 26».

Takum obpa3om, MUHyBW Ul rog 0O3HAMEHOBUACS JAS
IJBK «3kcnoyenmpa» cmabuAbHbIM POCMOM NoKA3ame-
Aell U OCBOeHUeM HOBbIX BO3BegEeHHbIX naoujagell.

Ilpecc-kongepenuyusi B 9kcno-
yenmpe 3aBepuwuAdCh BPYUeHUEeM
namMAmMHbBIX GUNAOMOB pAgy ne-
YAMHBIX U MyAbMUMEGUUHBLX
CMHU 3a BblcOKONPOGHECCUOHAND-
HOe OCBeweHue gesameAbHOCmU
Oxkcnouenmpa B 2007 rogy u om-
geAbHbIM Kypraaucmam. Cpegu
CNeyuaAu3upoOBAHHBIX U3gaHull
OblA ommeueH u XypHaa Vending
Business. [f

rOPAYUU LLOKONAL
LE ROYAL Choco Red

1000 r

Congress center having an area of 25 thou. sq.
meters along Krasnogvardeisky proyezd and a
unique multistorey hotel complex.

Khadid, one of architectors most known in the
world. In 2004 she was awarded Pritzker's
Premium, the most prestigious professional pre-
mium, architectors consider it to be an analogue
of the Nobel one in their field.

city-building council under the Mayor of Moscow.

become an organic component of the greatest
center of Moscow business activity. These are
relatively far plans of CEC, while the director of
the department of exhibitions and fairs of the
Chamber of Commerce and industry 1.A.Korotin
spoke about the exhibition events of the year that
came.

CopepxaHnue kakao-nopowka He meHee 15 %

Cetb Toprosbix asTomatos ACCOPTHU
Ten/dakc: (495) 221-8417 www.assorti.ru

Further plans include building of a new
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The project has been performed by Zaha

The project has been approved by the public

The new appearance of Expocenter will

“This year we're going to give support to about
126 trade-fairs”, said
Mr. Korotin. “"Of
course other fairs also
enjoy our attention, but
the first to accept our
information and orga-
nizational support
aimed to attract partic-
ipants — both
exhibitors and experts
— will be the shows
demonstrating  high
technologies, attract-
ing Russian manufac-
turers and the enter-
prises of small and

medium scale business. Last year from 132 exhibi-
tions supported by CCI of RF 19 were held at
Expocenter. This year their number will grow to 26".

Thus last year was marked by stable growth of

the characteristics of Expocenter and assimila-
tion of its newly built areas.

The press conference was concluded with pres-
entation of honorary diplo-
mas to some printed and
multi-media mass media
for highly professional illu-
mination of Expocenter
activities in 2007 and per-
sonally to some journalists.
Among the specialized edi-
tions Vending Business
magazine has been also
marked. [?
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CTtparern4yeckuin nnaH
komuccum Codex
Alimentarius Ha 2008 .

Komuccua Codex Alimentarius cpopmupoBaHa coBmecm-
HO Bcemuprot accouuayuetl 3gpaBooxpanenus (BO3) u Op-
ranusayuett OOH no npogoBoAbCMBUIO U CEABCKOMY X0351U-
cmBy (FAO) c ueabio pa3pabomku MeXgyHAPOGHBLIX CMAH-
gapmoB no 6e3ondacHbIM Npogykmam numahnus. HegaBro
KOMUCCUA NPUHAAQ NAGH HA bAwkKalwue 5 Aem.

Bo Bcmynaenuu koncmamupyemcsa, umo coeu 3agauel
Codex cuumaem co3gaHue MAKUX TAOOQAbHBIX .CIMAHGAP-
MOB, Komopale Obl « ONUPAAUCH HA HAYYHble NDUHUUNKL U Obl-
AU HANDPABAEHbl HO OXPAHY 3gOPOBbsi nompebumeAaell U ykK-
penienue moproBAl NPOgoBOAbCMBUEM KAK 4ACMHOIo 6u3-
Heca».

Cepbl gesmerbHOCMU KOMUCCUU!

— Ilepecmomp u coBepweHCMBOBAHUE CMAHJAPMOB U
CBAA3QHHbIX C HUMU JOKYMEHMOB, KACAIOWUXCsl 6€30NACHOC-
mu NUMQHUA, C YYemOM NOCAEGHUX HAYUHO-MeXHUYeCKUX
gocmuxxerutl. Ocoboe BHUMAHUE GOAKHO YJeAsimbCsi OUeH-
Ke BO3MOJKHBIX PUCKOB, NpUieM peub GOAKHA ugmu 0 Npogo-
BOABCMBEHHOU UEeNoUKe B UEAOM.

— To Xxe, HO KacaroUuxcsi MAPKUPOBKU NuujeBoll npo-
gyKuuu — C y4emoM KaK gOCIMWKeHUU HAYyKU U MeXHUKU,
mak u raodaabrot cmpameruu BO3 B obaacmu guemsl, ¢pu-
3u¥ecKol aKmMUBHOCMU U 3gOPOBbAL.

— HucnekmupoBaHue NPOGYKIMMOB NUMAHUS, BKAIOUAS UX
cepmuguKkayulo;, Memoguieckue BONPOChl B3smus o06pas-
UOB U UX aHaAu3d. Beipabomka pekomengauuil no 5KBUBQA-
AEHMHOCMU MEMOGUK, UX B3AQUMHOMY NPU3HAHUI U OmMcAe-
JKUBAHUIO NPOUCXOXKGeHUsI NPOgyKMd.

Ymo Bce 5mo 03HaUaem ¢ mouKU 3peHusl ABMOoMamu3upo-
BAQHHOU moprosau? BcemupHas BEHGUHT-accoyuauust cqu-
maem BeCcbMa BAXKHBIM BHUMUIMEALHO CAeGUMb 3A JesmeAb-
nHocmyb1o Komuccuu Codex, mem 6oree, umo ee CMAHGapmbl
Hanpamylo omuocamcs K 192 cmpanam, BkAtouasi 27 4AeHOB
EBpocorosa, CIIIA u Bce gpyrue cmpaHbl, npegcmaBA€HHble
B BBA. Kcmamu, pekomeHgauuu KoMUuccuu (mMak xe, KaK U
EBpocorosa) npegycmampuBarom HeoOXOguMOCMb YKA3bl-
Bamb HA YNAKOBKAX BCEX NDOGYKMOB U HANUMKOB COgepKda-
HUe JKUPOB, caxapd u KAAOpuliHOCMb COgepiKUMOro, 4moobbl
noMoub NOMPeOdumMeAro cgeAams « 0OOCHOBAHHbLI BbIOOD».

WVA Newsletter — December 2007 [§
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Codex Alimentarius
Commission Strategic
Plan 2008

Codex Alimentarius is a joint WHO/FAO
Agency designed to produce international
food safety standards. It has recently adopt-
ed its new, 5-year plan.

In its introductory statement, Codex
makes a commitment to agree on standards
for use globally that "are based on scientific
principles and fulfill the objectives of con-
sumer health protection and fair practices in
food trade.”

Codex then lists the areas identified for
action:

— The review and development of Codex
standards and related texts for food safety —
taking into account scientific and techno-
logical developments. Approach should be
based on risk and should address the entire
food chain.

— Review and develop Codex standards
and related texts for food labelling and
nutrition, taking into consideration scientif-
ic and technological developments and the
WHO Global Strategy on Diet, Physical
Activity and Health.

— Food inspection and
certification/methods of sampling and
analysis — which would include guidance on
equivalence, mutual recognition and trace-
ability.

What does this mean for global vending?
It is important to closely follow the work of
Codex as their adopted standards cover 192
Member States, including the 27 EU
Member States, the US and all other coun-
tries represented in the WVA., Codex (as well
as the EU) is looking at nutritional labelling
whereby the fat, sugar and enerqgy contents
would be labelled on the front of food or
drink packaging to help consumers make

“informed choices.” [

NPOPECCUOHAIIbHBIE
WHTPEOUEHTDI




Hosbivt ctaHgoapT EVA

New EVA Standard

TEVA

European Vending Assoviaticr

YmBepxgena u moxem Oblmb NOAYUEHA 1O 3ANPOCY
HOBas pegaxkuyusa cmangapma (cneyuguxkayuu) EBpo-
netickol BEHGUHT-ACCOUUQUUU NO ycmpolucmBam gAA
Oe3HaAruuHOU onaampl. [lepBOHA4YAABHBIU BApUAHM
EVA-CVS Obia pazpaboman Komumemom accoyuauyuu
no besHaAauuHbIM pacuemam ewe B 1998 r. kak cBog
peKoMeHgauull, Komopble yiumhbBaAu Obl KAK cneyu-
¢uky aBmomamu3upOBAHHOU mOp-

New version of EVA  Standard
(Specification) for cashless vending is now
finalized and available. The initial version
of EVA-CVS was developed by EVA
Cashless Committee as soon as in 1998 as
a code of recommendations taking into
account the specific features of both auto-

matic merchandising and chip

TOBAU, MAK U 0COOEHHOCMU UCNOAD-
30BAHUSA HUNOBKIX Kapm. HeinHewnsas
Bepcus, EVA CVS 1.3 noaywuaa nog-
gepxkKy co cmoponbt NAMA, umo
NnoOKa3ameAbHO B CBs3U C OMHOCU-
MmeAbHO WUPOKUM pacnpocmpdane-
HueM 0Oe3HAAUYHOU onAambl B ame-
puKaHCKoM BeHguHre. [Ipeumywec-
mBa 3moro cnocoba naamexa npu
NOKyNnKe MOBAPOB U YCAYT MAKOBBL:

— Pocm npogax Oaarogapsi mo-
My, 4moO onaAama npou3Bogumcs
MOYHO NO HOMUHAAY, He mpebdysA
cgaqu (uAu omkasa om Hee).

— CoKkpauleHue BpeMeHU BbINOA-
paw p «Father».

HOpren I'ebenp — «oTen» cTaHAQpTa
Juergen Goebel, the Standard's

cards. The fresh version, EVA CVS
1.3, has received strong support by
the industry and by NAMA; the lat-
ter seems most significant because
of rather wide acceptance of cash-
less payment in American vending.
The advantages of this payment
technology of buying goods and
services are:

— Increased sales through ease of
exact payment.

— Reduced down time and losses
due to coin jams, vandalism or theft.

— Ability to adjust prices in units
of currency, rather than round

HEeHUSl NOKYNKU U nomepk, CBSI3QH-
HBIX C 3aCmMpPeBaHUeM MOHem, BAHJAAU3MOM U XUWeHU-
amuU.

— Bosmoxnocmb cBo60gHO BblOUpPAMB UEHY B AIO-
OblX eguHUYAX, He npuberas K OKPYrAeHuio u3-3a KO-
HEeYHOI0 YUCAd HOMUHQAOB NAQMEXHbIX CPEgCMmB, Npu-
HUMQeMblX ABIMOMAMOM.

— CHUXeHUe 3KCNAYMAUUOHHKIX PACXOJOB, B MOM
qucAe CBA3QHHBIX € UHKaccayuel.

— OmcymcmBue Heobxogumocmu 60pombCst C Nog-
geAbHbIMU MOHEemMamu.

— OmcymcmBue pacxogoB, CBS3AHHbIX C HEOOXOgUMO-
CMbIO «NDOULUBKU» NOY HOBble MOHEeMbl UAU OAHKHOMbL.

— Brlcokasa cmenenb 3auUUleHHOCMU, YMO NO3BOASA -
em moprosams 60A€€e goporumMu moBapamu.

Cmargapm Kacaemcs onAaambl NOKYNOK gebem-
HBIMU U KpegUMHbLIMU KApMAaMU KaK obujero npume-
HeHUA, MAK U KOPpNnopamuBHKMU, gelcmByowumu
B npegeaax komnaHuu, buznec-yenmpa u m.g. On
OXBamblBAem MAkKXe BCAKOIO pOga KAOUU U buome-
mpuuecKue cpegcmsa UgeHmu@uKkayuu nokyname-
Afl. 3a ero npegeAamMu OCMAIOMCs CUCMeEMbl C ONAA-
mol co cuemoB MOOUABHOU c¢BA3u. [To MHeHuo cne-
UuaAUCmMOB, €ro nNOA€3HO pPACNPOCMPUHUMbL He
MOALKO HAQ MOProBhle dBMOMAMbl, HO U HA NAPKO-
Mempbl.

amounts determined by the coins
the machine servicing.

— Elimination of counterfeit coins.

— Elimination of costs for upgrading for
new coins or notes.

— Security levels which enable vending
of higher priced items.

The standard deals payments with all
kinds of general use credit and debit cards
for public domains as well as those for pro-
prietary, close-site devices (within certain
companies, institutions, organizations with
permanent employers).

It covers also application of all kinds of
smart keys/tags and various biometric
sending devices. But it does not apply to
vend enabled by mobile phones or other
similar powered hand-held devices. Experts
have welcomed it to be applied not only to
classic VMs, but also to other UPoS
(Unattended Point of Sale) such as parking
machines.

The specification has a recommendation
character and does not oblige strictly all
the manufacturers of vending machines
and card readers to limit themselves to cer-
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Cmargapm Hocum peKoMeHgameAbHblU Xapaxkmep u
He cmasum cBoel 3agayell KeCcmKo HaBA3bIBAMb NPO-
u3BogumeAsM aBMOMGMOB U CHUMBIBAIOWUX yCm-
policmB (KapmpugepoB) KOHCMPYKMUBHblE pPeWeHUS.
Paspabomuuku Bo raaBe ¢ npegcegameAem Komumema
no 6esnaauynoll onaame EBA IOprenom I'ebeaem (Kom-
nanus Thales e-Transactions GmbH) npegaararom un-
gycmpuu BeHguHra obwue npunyunsl ycmpoticms 0e3-
HOAUYHOU onAambl, UX unmepgelicoB C NOAb30BAMEAS -
Mu, gpmomMamamMu U cucmemMaMu meAremempuu, guc-
MAaHUYUOHHOTO ynpaBAeHusa u Aorucmuku. Cgopmyau-
POBAHA NOCAEGOBAMEAbHOCMb ONepayul npu BApuaH-
max NOKynku, Korga BnlOOp moBapa npeguiecmayem
B3auMogellcmBul CO CiemoM KAueHmda u Haobopom.
OroBopeHa BO3MOXHOCMB NOnoAHeHus cuema. [lpeg-
AOXEHO orparuuums rabapumsl Mogyrel npumMeHu-
MeAbHO K gBYM MUNOpA3MepamM KapmpugepoB gAs
MOHMA)XA HA gBepu KOPNyca aBpmomMama U3Hympu —
CMAHGAPMHOMY U KOMNAKMHOMY, 0 MAKXe K BAPUAH-
my gasa MOHMA’Xa BHympu Kopnyca. Komnakmurit Ba-
pUQHmM NPegHa3Ha4i4eH B NePBYIO 04epegb gasi MAAOIa-
O6apumHblX GBMOMAMOB (HaAnpumep, HACMOAbHBIX).
Cmargapm npegycmampuBaem BO3MOXHOCMbL OCHA-
WeHUs gBEPHBIX MOgyAell gucnieemM HA UBEMHbIX CBe-
moguogax.

Oco60 oropopeHo ygooCcmBO NOAb30OBAHUA NAAMEX-
HBIMU CUCIEMAMU gAS UHBAAUGOB.

Cmangapm npegycmampuaem goOpOBOAbHOE NPU-
coeguHeHUe K HeMy KoMnaHul-npou3pogumeael. Ha
cepeqguny ansaps 2008 r. maxol camocepmugukayuu
nogsepraucek Bianchi Vending Spa, MEI, Microtronic
AG, National Rejector Inc, QI Technologies, Thales e-
Transactions, Vending Micro Circuits (VMC). [@«‘

Bbibopbl Ucnonkoma
EBpoOnenckomn BeHOUHr -
accoumaumnm

29 nosbps 2007 r. obwee exerogrnoe coopanue EBA
egUHOINACHO BbLOPAAO PyKOBOgAWUe Opranbl Accoyuayuu
Ha oawkatiwue gea roga (2007-2009). M36pannbill npesu-
geHmoM ApHO BaH AMepOHIeH B CBoell NnporpammHou peuu
mak 00603HAuUUA OCHOBHBlE 3agauu EBA: cgeramb o6pas
BEHgUHIa 60Aee NPUBAEKAMEAbHBIM, YAYHUIUMb NOAUMU-
Ky B obAacmu BbICIMABOYHOU gesmeAbHOCMU U (hopMUpoO-
BamMb cmpamerudeckue Cow3bl C gpyrumu accoyuauusamu
u ompacaamu. OH NOGUePKHYA MAKKe BAXKHOCMb NPONa-
TaHgb! BEHGUHIA U BBITOG YAeHCmBA B EBA.

Ymobbl pykoBogcmBo Accoyuayuu MOIAO AYHWE Bbl-
NOAHAMb NepequCAeHHble 3agaill, coOOpaHue co4Ao ue-
Aecoobpas3HbIM pacwiupums cocmas Mcnoakoma, BBegs B
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tain designs. The developers of CVS 1.3
headed by the Chairman of the Cashless
Committee Juergen Goebel (Thales e-
Transactions GmbH) propose to vending
industry the general principles of
machines with cashless payment systems,
their interfaces with the users, the distant
control systems and the logistics. The
sequence of operations has been formulat-
ed for the options “selection first”" and
“credit first".

Possibility for refunding is stipulated
for. There is a proposal to limit the maxi-
mum dimensions of the card reader mod-
ules as applied to two options of door
mounting — a standard and a compact one,
and a so called internal module to be
installed within the VM body. A compact
reader is mainly intended for use in
small/table-top vendors. The standard also
stipulates for providing door mounted mod-
ules with 3-color LEDs.

There are also special guarantees for the
ease of use the systems by physically hand-
icapped persons.

The standard stipulates for the voluntary
sell certification of the OEMs. At the middle
of January 2008 this kind of registration
was undertaken by Bianchi Vending Spa,
MEI, Microtronic AG, National Rejector
Inc., QI Technologies, Thales e-
Transactions, Vending Micro Circuits
(VMC). [7

The European Vending
Association’s Elections

At its General Assembly on 29 November,
Arnaud van Amerongen was elected new EVA
President. The new officers are: Hubert Boyer,
Vice-President, and Michael Maurer,
Treasurer.

In his acceptance speech, Arnaud van
Amerongen highlighted the challenges for
vending in the EU: improving the image of
vending, taking a look at the trade show poli-
cy, considering strategic alliances with other
associations and/or industries and improving
the understanding of membership benefits for
both EVA members and non members.



Hero mpex npegcmaBumeAaet He3aBUCUMbIX Onepa-
MOPOB U3 PA3AUUHBLIX peruonoB EBponbl u makxe
cneyuaAucma no obuuM npobAeMaMm BEHGUHIA U
NAQMEXHBIM CUCIEMAM.

B umore B Hacmosaujee Bpemsa B cocmas Hcnoa-
HumeAbHOro kKomMumema Bxogam 11 ueroBek
(cMm.cpomo) , B mom uucae:

IlpegcmaBumeau HAYUOHAALHBIX ACCOYUAYULL:

1. IO6ep Fbotie (NAVSA, @panyus) — Buye-npe-
3ugenm EBA

2. Ayrycmo
F'apyaau [in
(CONFIDA, |
Hmanus)

3. Kpucmu-
aH Paliaunr
(BDV, T'epma-
Hus)

4. bpatian
Tacmeddn
(AVA, Beauko-
OpumaHus)

Onepamo-
DBl

5. @nopa-
Banme Aaaer-
PUHO (He3aBuU-
cumblli onepa-
mop, Sogeda, Umaaus)

6. Muxasab Maypep (He3zaBucumbll onepamop,
TI'epmanus) — kasnauet

7. Muxaa IlempoBsik (He3aBucumblll onepamop,
Mastercup, Ioabwia)

An-Mapk Bpuliaangm (MexXgyHapogHblU onepa-
mop, Selecta)

IlpousBogumeau o60pygoBanusi:

8. Apro Ban Ameponren (ETNA), npesugenm EBA

INocmaBwjuxu uRrpegueHmMoB:

9. Xb10 Xoys (Nestle)

INhamesxnble cucmemst:

10. Axepg Oacon (MEI)

Ilocae 3aBepuienust BLIOOPOB rocnOguH BaH AMepOH-
TeH BbIpA3UA OM UMEHU PYKOBOGCMBA Accoyuauyuu
baarogapHoCMb BRIXOGAUWUM U3 cocmaBa Hcnoakoma
Axony Xapuuy u Pogsxepy Buabamcy. A. Xapuy (kom-
nanus Barry Callebant) npegcmasasia nocmaBujuKoB
UHrpegueHmosB B pykopogcmse EBA ¢ 2003 r. P. Buab-
samc (komnanua Coin-A-Drink), ocBoboxgarowuii nocm
KaszHauesi, paboman B EBA ¢ momenma ee oCHOBAHUSL B
1994 r., a go smoro — B npequecmsennuue EBA, EBpo-
netickoli @egepauuu Bengunr-Accouyuayudi. [ﬁ

FOPAYUNA WOKONAL
LE ROYAL Choco Blue

1000 r

CopaepxaHue kakao-nopowka He meHee 16 %

CeTb TOproebix asTomatos ACCOPTU
Ten/dakc: (495) 221-8417 www.assorti.ru

Aunanimous AGM elected anew, wider, team, comprising
3 additional representatives of independent operators and
one payment systems / vending solutions representative.

The 11 members of the EVA Executive Committee
2007-2009 are:

Association Representatives

Hubert Boyer (1), representing NAVSA — EVA
vice-president

Augusto Garulli (2), representing CONFIDA

Christian Reiling (3), representing BDV

Brian Tus-
tain (4), repre-
senting AVA
Operators

Fioravante
Allegrino (5),
Independent
Operator,
Sogeda Italy

Michael
Maurer (6), Inde-
pendent Opera-
tor, Maurer,
Germany

- E V A
Treasurer
Michal Piot-

rowiak (7), In-
dependent Operator, Mastercup, Poland

Jan Marck Vrijlandt, Multinational Operator,
Selecta

Machine Manufacturers

Arnaud van Amerongen (8), ETNA — EVA
President Ingredient Suppliers

Hugh Hose (9), Nestle

Payment Systems

Jeff Allsop(10), MEI

The new President paid tribute to the 2 EC
Members, stepping down from positions held in the
Executive Committee: John Haritz, Barry Callebaut,
and Roger Williams, Coin-A-Drink.

John Haritz has been a member of the EC, repre-
senting the Ingredient Suppliers since 2003.

Roger Williams (outgoing Treasurer of the EVA) was
involved with the setting up of the EVA in 1994, and before
that, had been active within the European Federation of
Vending Associations, the EVA's predecessor.

The candidates to represent the EVA on the WVA
Board are Augusto Garulli and Christian Reiling.
The new President, Arnaud van Amerongen, will also
participate in the WVA meetings. [’f
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Kaccup y Kaxgoro
ctonba

Anna Ossan, «HoBas I'azema», 2008, Ne3(1321)

MBA npegaaraem ob6opygoBamb nAame’kHble mepmu-
HQABL NO-4eA0BeYeCKU.

OAeKMpPOHHbIT MepMUHAA NO npueMmy naamexxet 3d
YCAYyru comoBOU CBA3U, UHMepHem-mpapuxka u KOMMYy-
HAABHBIX nAamesxel B NOCAegHee BpeMsi CIaA egBad AU He
MAKUM K€ NPUBBIUHbIM 3A€MEHMOM TI'OPOGCKOIO AQHJ-
wagma, KaK ypHa uAu mpoarreldyc-
HQs OCMAHOBKA. OmoO ygoOHO: He
HY)KHO UCKamb omgeAeHue OQHKA U
BplcmauBampb B ouepegax. Kunymsp
geHbIr'u Ha cuem MOXKHO psgoM C go-
MOM, Mecmom pabombl UAU B A0OOU
gpyroll mouke, rge Bbl OKA3AAUCH.
Ipuuem kpyraocymouno. Ilpasga, 3a
CepBuUC NPUXOgUMCs NAQMUMb KO-
muccuro B 3—6 %, HO gAst OOAbWUH-
CMBA IPAXKJAH BAXKHEe CIKOHOMUMb
noAYaca BpeMenu, ueM gecsimb-gBag-
uamn pyoaetl.

OgHako nogobOnas cumyayusa He ycmpausaem pocculi-
CKUX YUHOBHUKOB, 3aKOHOgameAel u npegcmapumeAael
6aHKoBcKoro coobujecmsa. Cucmema 3AeKmMpOHHbIX NAA-
mesxell — 2mo Ou3Hec ¢ BeChbMd 3HAUUMEALHBIM I'OgO-
BbIM 000POMOM geHer, UCHUCAeMbIl MUAAUADPJAMU GOA-
AapoB. [Ipuuem geHer HAAUYHBIX, MEX CAMbIX, KOMOPble
Mbl 3ACOBBIBAEM B MEPMUHAA. A HaauvHOCMb 0OAQgaem
gByMSl BAKHbIMU CBOliCMBAMU: OHA gOPOTO CMoum Hd
PbIHKE U WUPOKO UCNOAL3YEeMCsl B AOObIX «CepPbIX» PAcC-
yemax, He T'OBOPSL YK O « UeDHbIX».

He uckaloueHo, umo UMEHHO B pAMKAX MOMAAbHOU
60pbOBL C He3AKOHHOU OOHAAUUKOU euje B NPOWAOM Irogy
Ienmpobank usgaa ykazanue, COrAACHO KOMOPOMY Bce
KOoMMepueCcKue OpraHu3ayuu, NPUHUMAOWue OnAamy
YCAYT uepe3 mepMUuHdA, GOAXKHbL ObIAU 3AKAIOHUMb JOTO-
BOpkl ¢ bankamu. Ho gelicmByloujee 3aKOHOGAmMeAbLCMBO
BKAlOuaem B cebs gBe npomuBopeuawue gpyr gpyry Hop-
MbL.

Tax, no 3akory «O 6aHKax U OAHKOBCKOU gessmeAbHOC-
mu» nponucaHa OAHKOBCKO-AreHMCKAs CXeMa, N0 KOmo-
potl Bce areHmbl gOAXKHbl 3AKAIOYUMb COIAQUIEHUS! C OAH-
Kamu u, coomBemcmBeHHO, nAamums uM Komuccuio. (B
CpegHeM No PhIHKY OHA cocmaBasem npumephno 3%.) A B
coomBemcmBuu ¢ I'paKganCKuUM KOGeKCOM gAst A0ObLX
Opranu3ayuil, KOmophble NPUHUMAOM UAU OCYW,eCMBASL-
1om 9AeKMPOHHble NAAMEXU, MOXem CywecmBOBAMb
npocmo areHMmcKas cxemd, Komopasi HUKAKUX coraqauie-
Hull ¢ 6baHKOM He mpebyem.

«B umore He coBceM NOHAMHO, KAKAsL HOPMA 30AKOHA
geucmByem, — ommeuaem 3amecmumenb npegcegame-
At Komumema I'ocgymbl NO KpegqumHbIM OPIraHu3auusM u
¢unancoBbiM pblHKaM AHamoaul AxkcakoB. — Hauaau

VENDING BUSINESS, 2007/#6

Cashier at every pole

Anna Ovyan, “Novaya Gazeta”, 2008, #3
(1321)

Ministry of Home Affairs proposes to equip
payment terminals “in a human way".

Electronic terminal accepting payments for
cellular communications, internet traffic and
communal services became last time nearly as
habitual element of the urban land-
scape, as a dust bin or a bus stop. It
is convenient: there's no need to
look for a bank branch and stand
there in a line. One can drop money
to his account near his home, his
workplace or at any point you
appeared. And do it round-the-
clock. Of course you'll have to pay
3-6 % commission, but for the
majority of citizens it more impor-
, tant to save half an hour than 10-20
roubles. Unfortunately this situation doesn't
suit Russian officials, legislators and represen-
tatives of the bank community. Electronic pay-
ments system is a business with a considerable
annual turnover, estimated in billions dollars.’
And the money is the cash we insert into the
terminal. And cash possesses two important
properties: it costs much at the market and is
widely used in all kind of “grey” payments, not
to mention “black” ones.

It is quite possible, that it was within the
frame of last year fighting illegal cashing when
the Central Bank issued an order that all com-
mercial institutions that accept payments
through their terminals must conclude agree-
ments with banks. But the acting law system
includes two norms contradicting each other.
The law "“On banks and banking activities”
demands to have a bank-agent scheme,
according to which all the agents must con-
clude an agreement with the banks and, conse-
quently, to pay them a commission (average
current value of it is about 3 % ). But in accor-
dance with the Civil Code all the organizations
who accept or perform electronic payments
may utilize an ordinary agent scheme that
needs no agreements with a bank.

“As a result it's not quite clear, which legisla-
tive norm acts”, Anatoly Aksakov, vice-chair-
man of Gosduma Committee for credit organi-
zations and financial markets states. “And var-
ious initiatives started to emerge, According to
one of them the agent scheme may work, in this



NOABASIMbLCST pa3Hnble uHuyuamuBbl. COrAacHO ogHOU U3
HUX QreHmcKas cxema Moxem pabomams, HO NpU 3MOM
B MepMUHAAQX JOAKeH Oblmb YCMAHOBAEH annapam no
¢ukcayuu naamesxell N0 muny KacCOBOI'O gAst HAAOTOBOU
CAyXObl. Bonpoc B mom, Hy)>KHO AU YCIMAHABAUBAMb MU
annapambl. Begb At0baa onepauua ugem uepe3 KOMNbIO-
mepbl, @ 3HAUUM, pukcupyemcs B CneyudAbHbIX yCmpou-
cmBax».

C ogHOU cmMOpPOHBL, CXeMd C NpuMeHeHUeM KACCOBbIX
annapamoB UAU UX QHAAOTOB MOXKem NnocmaBumb UC-
NOAB3YIOWYIO ee opranu3ayuio B 6oAee BhII'OGHOE NOAO-
JKenue B CPABHEeHUU ¢ mol, Komopas goAKHa Oygem pa-
bomamb no 6AHKOBCKO-arenmckol cxeme. C gpyrotl cmo-
POHBL, CETOgHA omCcymcmByem agekBamHoe HOpMamuB-
HOe peryAupoBaHUe B cpepe npuMeHeHUuss KOHMPOAbHO-
KaccoBol mexHUKU npu HAAUYHbIX pacuemax. To ecmb
bapgaka mam He MeHbwe, yeM cOOCMBEHHO B cucmeme
2AeKMPOHHBIX nAameskell. « Bcaegecmsue obpaszoBasuie-
TrOCsl NPABOBOI'O BAKYYMQ NOSIBUAACH BO3MOXXHOCMDb HEO(-
HO3HAYHOTO MOAKOBQHUA HOPM elCmBYIOULero 3aKOHO-
gameabcmBa B cpepe npumenenusi KKT npu HaAUYHbIX
pacuemax co CMOPOHbl HAAOT'OBbLX OPI'AHOB, — OO'bSICHSL-
em gupekmop opuguueckoro genapmamenma I'pynnei e-
port Upuna MuaoBanoBa. — 9mo npuBogum K HENpaBo-
MEepHOMY NpuBA€YeHUI0 K AgMUHUCMPAMUBHOU omBem-
CMBEHHOCMU BAQgeAbUEeB MepMUHAAOB NO npuemy naa-
mexel, @ Makxe K HeBO3MOKHOCMU BbINOAHEHUs mpe-
0OBAHUA 3AKOHA UCNOAb30BAHUS (PUCKAALHOU namsamu B
MepMUHAAAX caMOOOCAYKUBAHUA B NOAHOU mepe». Cro-
BOM, KaKoOe ycmpoUlcmBO HU NOCMABb, NPOBePAoujull MO-
JKem cKaszamb, YUMo 5MO HEeNpaBUAbHBII annapam, U
B3saimb ¢ Bac wmpag. Hy uau pewums Bonpoc unaue. B
AIOOOM CAyHAe GONOAHUMEAbHbBIX PACXOGOB Y1ACMHUKAM
PbIHKQ He u3bexxamb, a 3mMO 3HAYUM, YmO OHU 00s3a-
MeAbHO NOCMAaparomcsi KOMNeHCUpoOBamMb UX 3d HAW C
BaAMu cuem, NOGHAB yPOBEHbL KOMUCCUU.

Kcmamu, nomumo Ljenmpobanka, HaBecmu NOpsigok
Bbl3BaAOCHL ewje u MBA. Coraacho BegoMCmBEHHOU UH-
CcmpyKyuu no npoBepKe BAAGEeAbUEB MEepPMUHAAOB, 005-
3ameAbHbIM NYHKMOM ABASIeMCS HAAUHUE He MOAbKO o-
ropopa ¢ 6aHKOM (Komoporo Hem ewe HU Y OGHOI'O CO0-
CMBEHHUKA), HO U COMPYJHUKQA, PACNOAOKEHHOI'0 HENO-
CpegcmBEeHHO y mepMUHaAd. Oma ugest yxe He KaKemcst
3gpaBoll HU C KakolU mouku 3penus. Bo-nepsbix, euwe
00AbWeE BbIpACMYM paAcXogbl yUACMHUKOB DPbIHKA, d BO-
BMOPbIX, HENOHAMHO, KMO notligem cmosimb y mepMuHa-
AOB, 0COOEHHO YAUUHbIX, ga ewe, K npumepy, 3umotl...

«4 cuumato, 4mo HaM PaHO ewe OCMAHABAUBAMbCSL HA
npuHamuu peulenus. Hago ycmpoums guckyccuio ¢ yua-
cmueMm KPYNHbIX UTPOKOB 2MOT'0 PhIHKA U OKOHYAMEAbHO
onpegeAumncsi CO cxemamu», — pesomupyem AHAmMo-
Auli AKCaKos.

Bpemenu Ha guckyccuro noumu He ocmarock — [ocgy-
Ma romoBuUmMcs paccmompems NONPaBKU B 3aKOH « O OAH-
Kax u OAHKOBCKOU gesimeAbHOCMU» yxKe 25 SAHBapsi. Iéf

FOPAYUM LLOKONAL
LE ROYAL ChocoDark

1000 r

Copepxanue kakao-nopouika ve mwexee 27 %

Cetb Toprosuix astomatos ACCOPTU
Ten/dakc: (495) 221-8417 www.assorti.ru

case a fiscal payment device must be installed
in the terminals (for the tax collecting services).
Now the question is how necessary the installa-
tion is, since each payment operation goes
through the computers, and, therefore, is regis-
tered in special devices".

On the one hand, the scheme using cash
accepting devices or their analogues can place
the company using it in a more advantageous
position compared to one using a bank-agent
scheme. On the other hand, today there is no
adequate legislation in the sphere of applica-
tion of fiscal registration cash devices. As a
whole, there is as much mess there, as in the
very electronic payment system. "“Because a
legislative vacuum emerged, there is a light
probability of multicemantic interpretation of
the norms controlling the use of CCD (cash con-
trol devices) from the tax authorities"”, explains
the director of the law department of e-port
Group Irina Milovanova. — It leads to unlawful
administrative responsibility of the payment
terminal owners and makes it impossible to
implement fully the law demanding use of fiscal
memory in self-service terminals”. In short,
whatever device you install, the inspector can
say it is a wrong one and make you pay a fine.
Well, or solve the question otherwise. In any
case the market stakeholder can't avoid addi-
tional expenses; this means they must try and
compensate for them at our expense, raising the
commission rate.

By the way, in addition to the Central Bank,
the Ministry of Home Affairs also suggested to
correct the situation. According to a depart-
mental instruction on checking terminal own-
ers, there is a compulsory item, demanding
presence not only of a contract with a bank
(today there is not a single owner possessing
it) but also of an employee standing on duty
aside the terminal. This idea doesn't look sen-
sible from any point of view. Firstly, the
expenses of the stakeholders will grow even
more; secondly, it is not clear who's gonna
stand by the terminals, especially in the street
and in winter...

“I think it's too early to stop and make a deci-
sion. We need better organize a discussion with
participation of the big stakeholders of the mar-
ket and come to final definition"”, Anatoly
Aksakov sums up.

There stays little time for discussions, since
on the 25th of January State Duma intends to
consider the amendments to the law "On banks
and banking activities”. [¢
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3AO0POBOE NMATAHUE

NHrpeaneHTsl C
MeHTOoNOM ans Bawero
300pO0BbYA

Msama BO Bce BpeMeHa OblAa AOUMA 3d
CBOU 4ygecCcHbU apomam, MOHKulU BKYC U
YGUBUMEABHYIO UEAUMEABHYIO CUAY.

B yeaom msima ocBexaem. Ho

b6aarogapsi UueAeOHbIM  CBOl- |
CmMBAM MAMbBl HANUMKU C MEH-
MOAOM CmMAaHOBAMCA Bce boree u |
OoAee nonyAspHbl gaxe B HA-

cmoawull 3uMHUU nepuog.

Bce copma mampel cogepxam
MEHMOA, KOMNOHEHm, Ccnocoo-
cmByrOwull nuweBapenulo u obaagarwoujull
gHmMucenmu4eckumu cpolicmBamu. Menmoa
IMAKXe CHUXKaem HepBHOe nepeHanpsaxenue
u 6becnokolicmso.

Msama ¢ gaBHUX BpeMeH UCNOAb30BAAUCH
npu Ae4eHuu acmmbl U aarepruu.

B nawu gHu Hanumku, cogepxa-

Mint Ingredients
For Your Health

Mint has been enjoyed for centuries for its
wonderful aroma, fine taste and amazing

healing power.

As a whole mint works well to
refresh the body. But mint's nat-
ural holistic approach to health
is becoming more and more
popular even on these winter

days.

All mint varieties contain
menthol, a compound which facilitates
digestion and has antiseptic properties.

Menthol also reduces the nervous tension
and anxiety. Mint has been used for a long
time in the treatment of asthma and allergy

conditions.

W
wue MEHMOA, MOJKHO npuromosuins B EUROGRAN

moproBplX aBmomMamax.

Qauge BCEro MAmy uCnoAb3yrom gas
npuromoBA€HUA 4dA.

I'opsuull wokoaag ¢ MeHmMOAOM
CIMAA NONyAADEH Cpegu pPAa3AUYHBIX

1kg©

L

2008 roga nosaBumcs Ha pOCCUUCKOM BEHJUH-

BUGOB apomMamu3upOBAHHOIO WOKO-
Aaga B EBpone U BO3BMOJ>KHO B Hauaae

rosom preiuke. Tak umo He ynyckalime cAyuas
yBeAudumb BQUWU NPOJaXu yepe3 moproBhle
aBMOMAMALl, UCNOAB3YS FOpsvull WOKOAQg U
yqail ¢ MEHINOAOM.

YAU MATHbIN
LE ROYAL Mint Green tea

1000 r

CeTtb TOproseix asTomatoB ACCOPTU

[ ROYAL

bbiCTpOpPacTBOPUMBIN 3eMeHblil Yai C apoMaToM MSATbI

Ten/dakc: (495) 221-8417 www.assorti.ru

Nowadays the mint beverages can
be prepared by vending machines.

The most popular way of consum-
ing the mint is through brewing a

mint tea.

Mint hot chocolate became a pop-
ular variety of flavored chocolate in
Europe and could possibly appear
Russian vending market at the beginning of
year 2008. So don't neglect the chance to
increase your vending machine sales with
mint hot chocolate and tea.
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3eneHbll BEHOWHT

Cerogns A000U npegcmaBumenb COBPEMEHHOTO 00-
ujecmsd, MAK UAU UHQUE, UCNBUMbIBAem HA cebe npoo-
A€eMbl, CBSI3QHHbBIe C 3arPsi3HeHUEM OKPYKaroulell Cpeghl.
Bonpoc 06 oxpare npupogel Bo3HUK He Buepa. Cywecm-
Byem MHOXeCmBO CNEYUAAU3IPOBAHHBIX CMPYKMYP,
NPU3BAHHBIX PA3pAbamMbBAMb NPOTPAMMbl BOCCMAHOB-
AeHuA okpyxkarouwjeli cpegul. Bom u B EVA 3agymaauch
Hag cnocobamu «03eAeHeHUs» BEHGUHIOBOU OmMpPAacAll.

Accoyuauyus B35Aa Ha ce0st 0053ameAbCMBO PA3-
pabomamp u npemBopumb B XU3Hb psg nymel pe-
WeHUsA AGBHOU 3agaiu — MAKCUMAABLHOTO NepeBoga
npou3BOgCcmBA HA « 3€AEHbIE» DEAbCHL.

CBoio poab B smom npouecce EVA onpegeauna ra
OAWKaliwue rogel B gBYX HANPABAEHUSX:

— OpPraHu30BamMb gelicmBus YA€HOB dccoyuauuu
no paspabomke u BHEgPEHUIO PEAABHBIX NAGHOB OX-
PaHbl NPUPOGDL;

— noggepxamp HauboAee ygauHble UHUGUAMUB-
Hble NPUMEPDL B OMPACAU U O3HAKOMUMb C HUMU KAK
OpraHu3ayul, OmBemcmBeHHble 3a OXPAHY OKPYXAa-
wouwell cpegbl, MAK U WUPOKUE CAOU
HAceAeHUusL. p

Ceroguns yxe cywecmByem He- ’
CKOABKO SIDKUX NPUMEpPOB UHUUUd-
MUBHBIX NPOU3BOgUMEAEU-UAEHOB
Accouyuauuu, OMKAUKHYBWUXCS Hd
npobaemy cBOUMU HOY-XAy.

Hcnanckas komnanus Azkoyen npo-
gyMoAQ cucmemy MHOTOKPQIHOIO UcC-
NOABL30BQHUA psga gemairell CBOUX dB-
momamos. Paspabomka «3eaenoro» no-
KOAeHUA aBmMoMamoB OblAQ HQUQAMA B
2006 rogy. OmauuumeAbHOU Ux 0COOEH-
HOCIBIO ABASIEMCA MO, 1IN0 KOPNyca Hd
80 % cocmosim u3 gemaaeli MHOTOPA30-
BOTO UCNOAB30BOHUS, KOMOPKle MOXHO 3aNnyCmumb B
npouecc cOOpKU HOBOTO GBMOMAMA NOBMOPHO NPU Bbl-
Xoge u3 Cmpost HEBOCCMAHABAUBAEMOlL 1acmu KOpNyca.

Ilpouszsogcmso Azkoyen npowao cepmugpuka-
yuro no 1SO 14001 B 2006 rogy.

Hmanrbanckas xomnanus Buonristoro Vending,
Bxogauwas B rpynny komnanui D.A.EM, opranu3oBa-
AQ YyCIMQHOBKY COAHEYHBIX (DOMOTaAbBAHUYECKUX U
mepmoareKmpuieckux nanesell Ha 3gaHUsX U COOPY-
JKEHUAX I'DYNNbL, 4MO NO3BOAUAO CHU3UMb nompeo-
AeHUe 9AeKMPOIHepruu u3 cemu HA yemsepmb. B
CBOI0 0uepegb, TOAOBHAA KOMNAHUSA IPYNNbl NepeBeAd
yacme COOCMBEHHOIO NApKA aBmomModuiel Ha uc-
NOAB30BAHUE MEMAHA B KQiecmBe MONAuBd. B pe-
3yabmame, u3 380 mawun 92 asmomoduas yxe pabo-
maiom HA gBurameAsnx ¢ 0oAee YuCmumM BHIXAONOM

COGES S.p.A paspabomaia u BHEGPUAQ cucmeMy
JKEeCMKOro yuemd u 9KOHOMUU BOGhl U IAEKMPOIHEP-
ruu B npoyecce npouspogcmaa. B komnanuu omkasza-

Greener Vending

Today any representative of a modern society,
anyhow, tests on itself the problems connected with
environmental contamination. The question on
wildlife management has arisen not yesterday.
There is a number of specialized structures, whose
task is to develop programs of environment. EVA has
also thought of ways of making vending industry
“gardener”.

The association has incurred an obligation to
develop and realize a number of ways to solve the
main task - maximum switching of manufacture to
«green» rails.

The role of the EVA is twofold:

— to coordinate and steer this movement by shar-
ing good practice and encouraging members to take
action.

— to illustrate and communicate the positive ini-
tiatives of the industry to the authorities, environ-
mental NGOs and the general public.

Today there exist some vivid examples of initia-

tive manufacturers-members of the
. organization which have responded a
y problem by their know-how.
Bon In 2006 Azkoyen industrial achieved
the ISO 14001 certification that among
other points includes the continuous
improvement in all the environmental
issues. As such, all machines comply with
the latest WEEE requirements and more
than 80% of the components in the
machine are re-usable. They are also
fully compliant with the RoHS normative.

All the environmental and ergonom-
ic factors are taken into consideration
in the design phase of the product.

In the environmental area company has taken
steps to reduce the use of wood, for example, by
reducing the thickness of the pallets for vending
machines. They have increased the use of recyclable
materials, for example by using cardboard contain-
ers instead of plastic in coin mechanisms.

The Italian company Buonristoro Vending a mem-
ber of D.A.EM Group, has initiated installation of
solar photogalvanic and thermoelectric panels on
buildings and constructions of the group, which
allowed to reduce energy consumption by a quarter.
In it's turn, the head company of the group, has
swilched a part of its park of cars to use of methane
as fuel. As a result, 92 cars from 380 already have
more clear exhaust. The ultimate goal of corporation
for 2010 is to overcome 25 % the engines of thresh-
old of the cars working on methane.

Coges S.p.A has developed and introduced system
of rigid account and economy of water and the elec-
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AUCH OM UCNOAb30BAHUS KPYIAO-
CYMOYHOIr0 HAPYXXHOI'O OCBewe-
Hus. Taxke onHu nepecMmompenu
CBOU B3TASIgbl HA MPAHCNOPMHYIO
ynakoBKy cBoell npogykuyuu, 3a-
MeHUB mPYgHOBO30OHOBAAEMblE
Oymary u gpeBecuHy nAQCmMUKOM.

Texrnororu komnanuu Hubhta-
maki Buegpuau B 2006 rogy HoBble
mMamepuaAbl Npu Npou3Bogcmse
CMAKAHYUKOB GASl XOAOGHbIX Hd-
NUMKOB. 3mu MamepuaAbl MOTym
Oblmb NOBMOPHO UCNOAb30BAHbL, A
npu BblOPACKIBAHUU NOAHOCMbIO
pasaararomes daxmepusiMu, He oc-
MQABASISL BDEGHBIX BEW,eCMB B NOUBE.

Komnanus Jofemar cymeaa Ha
30 % crHuzumb UCNOAb30OBAHUE
gpeBecuHbl U KAPMOHA B MPAHC-
nopmHoOU yNakOBKe.

U, naxkoneu, Westomatic Ven-
ding Services npoBeaa KOMNAEKC-
HYI0 peopranu3ayuio CBOEro npou3Bogcmaa gast MaKcu-
MQABHOTO CHIDKEHUSl 3Hepro3ampam Ha BCeX ero sma-
Nax u npu (PyHKUUOHUPOBAHUU ABMOMAMOB. X0OpowuM
npumepom MoKem NocAykums mogeab Azure Mk4, kop-
nyc komopou Ha 90 % u3romoBAeH U3 NOAUMEpPOB. Ars
BCeX aBMOMAMOB UCNOAb3YEMCs NOAHOCMbIO nepepadba-
melBaeMas yNAKOBOUHAA mapa. AAsl nogcBemku HQA
BHewHel uacmu KOPNyCcoB UCNOAb30BAHbL CBEMOGUOGbl
C HU3KUM ypOBHEM 3HepronompeOAeHUsL.

Takum o06pa3om, MHOrue u3 KOMNAHUU-YAEHOB
EVA nposaBuAu uHuyuamuBy u noggep>xaiu gpuxe-
Hue no 3aujume oKpyx)aroujel cpegahi. @

Becb Mnp Ha akpaHe

SmartGames Bblxogum HA PbIHOK C HOBbIM BUGOM
NPogyKyuu — UHMOPMAYUOHHBIMU UCNAEEM.

LugppoBrle unopmayuoHHble gucnieu — 3mo
HOBOe pewieHUe gAsi NPOGBUXeHUsl NPOgyKuuu u
PEKAGMHBIX npe3zenmauul. Pa3zauunbie gopmbl
LJUA — BepmuKaAbHAS, TOPU3OHMAALHASA U MO3d-
uuHaA — garom BO3MOXHOCML Nogoopamb HYX-
HBU popmam u nomecmumsb €ro B CAMOM BbII'O(-
Hom mecme. L{ugpoBbie gucnaeu om SmartGames
npexpacHo Nogxogsam gAsi UCNOAb30OBAHUSL B MOP-
roBblX UeHmpax, cynepMmapkemax, a3pOnopmax,
BOK3QAQX — npuueM Kak BHympu noMeuweHus,
MAK U CHaApyXu.

DYHKYUOHAALHASL HAYUHKA NAA3MEHHOI0 gu-
cnAesi nNO3BOAUM pPeQAU30BAMb CAMbIE CMEAble
mexHuuecKue npuembl, UCNOAb3yeMble B npoBege-
HUU npe3eHmauul U BblCMABOK. Bcmpoennomy
KomMnblomepy gucnaiell no3soasem Oblcmpo Hal-
mu HeobXoguMmylo UHGOPMAyUI0 NO 3anNPOCy KAU-
enma. [p
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tric power during manufacture.
The company has rejected the use
of round-the-clock illumination.
Also they have reconsidered the
attitude to transport packing of
the produce, having replaced a
hardly renewable paper and
wood by plastic.

Technologists of Huhtamaki
company have introduced in
2006 new materials for cold drink
cups. These materials can be
repeatedly used. Being discarded
they are completely decomposed
by bacteria, leaving no harmful
substances in ground.

Company Jofemar has
achieved to lower use of wood
and a cardboard in transport
packing by 30 % .

And, at last, Westomatic
Vending Services has performd
complex reorganization to decrease power com-
sumption at all the stages of manufacture and
during performance of their machines. As a good
example Azure Mk4 whose case is 90 % made of
polymers can serve. All the automatic devices are
packed into completely recyclable containers.
For external illumination of the cases light-emit-
ting diodes with a low energy consumption are
used.

Thus, many of EVA member companies have
shown the initiative and have supported the move-
ment for protection of the environment. [

All World on the display

SmartGames come into
the market with new product
— data displays.

Digital Data Display
(DDD) is a new solution for
promotion produce and
advertising presentations.
Different display configu-
rations: vertical, horizontal
and tessellated — give pos-
sibility to select the neces-
sary format and to place it
in the most favourable
place. DDD from
SmartGames perfectly fit
for use at shopping centers,
supermarkets, airports,
stations — both indoors,
and outdoors.



Putenn B ctune xam-tek

BenguHr — aBmomamu3upoBaHHAs MOProBAsL — OblCM-
poO pazBuBaemcst nO BCeMy MUpPY KAK GAbMEePHAMUBHbIU
KAHAA pO3HUYHOU moprosAu. Ilpu samom guHamuuHO pac-
mem He MOABKO 00beM NPOgaX, HO U nepeueHb Npegaa-
raemblX BEHgUHIOBbIMU KoMnaHuamu moBapoB. Cygume
camu: Ha CerogHAWHU geHb B MUpe YCMAHOBAEHO OoAee
20 MAH MOProBbIX ABMOMAMOB, Yepe3 KOmophble Npoga-
10mMCcst MOBApbl HA cyMMYy 6oAee 150 MADG JOAAGPOB B 10g.

CoomBemcmBeHHO pacmem U nocew,aeMocms cneyua-
AU3UPOBAHHbIX BblCMABOK. Hanpumep, BblcmaBKy
Eu'Vend, npoxoguBwyto B Keabne c¢ 13 no 15 cenmsbps
2007 roga, nocemuau 5400 rocmetl u3 62 cmpan. CBoo
npogykyuto Ha Hel npegcmaasau 230 ¢upm-yuacmuuy,
u3 18 cmpan. Ilo cpaBrenuto ¢ 2005 rogom, nocewae-
MOCmb BbICMABKU Bblpocaad Ha 30 %, a KoAuuecmso yua-
CMHUKOB — Ha 13Y%. YBeAuuuaocb qucAo rocmet us
cmpaH Bocmounoti EBponnki, Ckangunasuu, @Ppanuuu,
Beaukobpumanuu u ocobenno uz Mmaauu. Eu’'Vend om-
AUYUAQChH OOuUAUEM UHHOBAQUUOHHbLIX peleHul. Begb
mpe0bOoBaHUsL ONEPAMOPOB U BAAGEAbUEB K MOPTOBLIM UB-
momamam Hapacmalom KaK CHeXXHblll KOM, U NPOU3BOgu-
meAu NpoCmo BbIHYKJeHbl CAeGOBAMb 3ANPOCAM DhIHKA:!
moprosele «pobomel» CMAHOBAMCS. HEe MOALKO OoAee
YGOOHBIMU, HAGEXHBIMU U 5CMemuiecku NPUBAEKAMeAb-
HbIMU, HO U PA3HOCMOPOHHUMU, MO eCmMb MHOIOPYHKUU-
OHAABHBIMU.

B Poccuu BeHgUHIroBblll 6u3Hec — 0mHOCUMEABHO MO-
AOgOU U OGUH U3 CAMbIX QUHAMUYHbLIX CEIMEHMOB pu-
metira. [lomeHyuaa pelHKA BEAUK, 4 KOAUYECMBO MOPIo-
BbIX BMOMAMOB HA gyuly HACEAEHUS B POCCUUCKUX Me-
ranoAucax B gecsimku pas MeHbule, YeM, Hanpumep, B I'o-
pogax EBponbl. BaXHO, 0GHQKO, 4mo B Hawel cmpaHe

CTAKAHbl COMPACTO

100 wr./ynak

CeTb TOprosbix aBTomatoB ACCOPTU
Ten/dakc: (495) 221-8417 www.assorti.ru

ANA TOProBbiX ABTOMATOB

150 mn, Bbicota 73 mm, auameTp 70,3 Mm
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Hi-tech retail

Vending — automatic merchandizing is rap-
idly developing over the globe as an alternative

BbICTABKU

channel of retail. During this process not only
sales volume is growing dynamically, but also
the list of goods supplied by vending compa-
nies. Judge yourselves: today more than 20 mn
vending machines have been installed in the
world, selling goods annually than cost more
than $ 150 billion.

Correspondingly grows the number of people
visiting specialized exhibitions. For example,
Eu'Vend trade fair conducted in Cologue from
13 to 15 September 2007 was visited by 540
guests from 62 countries. 230 companies from
18 countries exhibited their produce there.
Compared to 2005, the number of visitors from
Eastern Europe, Scandinavia, France, Great
Britain and especially from Italy grew apprecia-
bly. Eu'Vend was distinguished by an abun-
dance of innovative solutions. Demands of
operators and the owners to vending machines
are growing like a snow-ball, and the manufac-
turers have to follow the market demands: auto-
matic salesmen (or saleswomen) become not
only more handy, reliable and aesthetically
attractive, but also multifunctional.

Vending business in Russia is a relatively
young, but one of the most dynamic segments of
retail. It has a great potential, though the number
of machines per capita (or per 1000 capiti) in
Russian cities is an order of magnitude lower than
in Europe. What is important, self-service systems

/

HUHTAMAKI

58 py6.

KoMnnekcHbie peweHuns
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cucmeMbl CAMOOOCAYKUBAHUSL O4eHb BOCMPeOOBAHbL HA
¢one KagpoBOro roroga Ha NEePCoOHAA Mara3uHoB. U B
2MOM — 3QA0I' COXPAHEHUs BbICOKOU GUHAMUKU PA3BU-
mus BeHGUHIA HA cpegHecpouHyto nepcnekmuBsy. K mo-
My JKe, BEHGUHIOBble ONepamopbl U MON-MeHegKepbl B
00ABWUHCMBE CBOEM MOAOGhbl, JHEPTUYUHb, UeAeyCmpeM-
AEHHBbl U aMOUyUO3HbL.

Lenmpaabnubim cobbimuem smoll ompacau B Poccuu,
beccnopHo, aBasemcsa selcmaska VendExpo. B 2007 rogy
CMOmMP BEHJUHIOBBIX MeXHoAorull npoxogua ¢ 18 no 20
anpeAs. Ars pocculcKux npegnpuHumameneu, peulus-
WUX 3aHUMAMbCS BEHQUHIOM, BHICMABKA cmaad 3¢ gek-
muBHOU nAow,agkou obwenus u B3aumogelticmaus. Yua-
CMHUKU NPegCcmaBUAU CAMbIU WUPOKUlU accopmuMenm
MOPIOBbIX ABMOMAMOB, NAAMEXHBIX MEPMUHAAOB, KOM-
nAeKmylowux U UHrpegqueHmoB, U gaxe Ou3Hec-nPOEK-
moB. Hapsagy ¢ omeuecmBeHHOU npogyKuuel HA Bbl-
cmaBKe 3KCNOHUPOBAAUCH 0OOPYJOBAHUE U HANOAHUME-
Au u3 Ucnanuu, I'epmanuu, l'oamranguu, Umaauu, LiBeti-
uapuu, Ascmpuu, IlIseyuu, Ykpaunwl, Kanagel, Kumas,
Hogotl 3eaanguu u CIIA. Bcero B VendExpo-2007 npu-
HAaAu yuacmue 6oaee 40 komnanul. BeilcmaBKy nocemuau
2,5 mbIC. 4eA0BeK — npeuMyuwjecmBeHHO npegcmaBume-
AU MAAOro u cpegHero Ou3zHeca. BoicmaBka, KOHEUHO Xe,
cnocobcmBoOBAAQ pOCMY UHMepPeca K BeHGUHIOBbIM KOM-
NAHUAM, NPegCmMAaBAEHHBIM HA BbICMABKE, U K BEHGUHIY B
UeAoM.

Heombemaemoll wacmplo pabombl BbICMABKU CMAAd
npeseHmMayuUoOHHAs nporpammd. B xoge cneuyuaauszupo-
BAHHOU KOH(pepeHyuU, CeMUHAPOB U «KPYTABIX CIOAOB»
00CY)XgaAuCh aKMyaAbHble NPOOAEMbL U HAUUOHAAbHBLE
ocobeHHOCMU BEHGUHIOBOro pbrlHka Poccuu. Becero B gu-
cKyccusax yuacmpoBaau 6oaee 300 ueaoBeK, 3a UX XOgOM
CAeguAlu gBa gecsimKka npegcmaBumeAel cpegcmsB MAc-
coBOU uHgopmayuu.

Xomeaoch Obl HageambCs, ¥mo ycnex nepol Mexqgy-
HapogHOU cneyuaaru3upoBaHnol BbicmaBku VendExpo —
«Bengunrosbie mexnoaroruu XXI Beka» 3akpenum Bbl-

cmaska 2008 roga, komopas 6ygem npoxogumb B MOC-
koBckoM L{BK « Dkcnouenmp» ¢ 19 no 21 mapma. f.f

are very demanded in our country against the
background of badly needed shop staff. It is the
pledge of stable development dynamics for the
middle-term perspective. As for the vending oper-
ators and top managers, they are mostly young,
energetic, purposeful and ambitious.

The central event of the branch in Russia is
VendExpo trade fair, last year this demonstra-
tion of vending technologies took place on April
18-20. For the Russian entrepreneurs who
decided to try the business the show became an
efficient venue for contacts and interaction.

The participants exhibited a wide variety of
vending machines, payment terminals, compo-
nents, ingredients and even business projects.
Along with domestic produce, a lot of equip-
ment and goods to be sold were exhibited from
Spain, Germany, Netherlands, Italy,
Switzerland, Austria, Sweden, Ukraine,
Canada, China, New Zealand and USA.

Totally more than 40 companies took part in
VendExpo-2007. The show was attended by 2.5
thousand people, mainly representing small
and middle-scale business.

The fair obviously favoured growing interest
for vending companies taking part in it and for
vending as a whole.

The presentation program was an unsepara-
ble part of the fair. Its specialized conference,
workshop and round tables were used to discuss
the current problems and the national features
of vending market in Russia. The total amount of
those who participated in the discussions was
more than 300 people, the event being watched
by two dozen mass media representatives.

Let us hope that the success of the Ist
International specialized trade-fair VendExpo
will be followed and consolidated by
VendExpo'2008 to be held
Expocenter on March 19-21. ¢

in Moscow

VENDING BUSINESS, 2007/#6



JlenoBas nporpamma
BbicTaBkn VendExpo 2008

Mecmo nposegenus: napuaboH 7 L[BK « 9xcnouenmpy, 3ar 4
Aamsl npoBegerus: 19-20 mapma 2008 r.

19 mapma (13.00-18.00)

13.00-13.10

1. B.A. Pakumckull (npesugenm HAAT). Omxkpsimue
¢opyma, BcmynumeabHOe CAOBO

13.10-14.00

2. Kamepuna I1bsana (ren. gupekmop EVA). « BenguHr B
EBpone».

14.00-14.30

3. B.A. Pakumckull «Bengunr B Poccuu. CoBpemenHble
MmeHgeHYUU pA3BUMUs».

INepepuiB ¢ 14.30 go 15.00

15.00-15.45

4. A.B. Pogun (opucm HAAT).«}IOpuguueckue acnek-
mbl POCCULICKOrO BEHGUHTA: NOCAEGHUE U3MEHeHUs B 3d-
KOHogameAbcmBe, 0030p apbumpaxHOl NPAKMUKU »

15.50-16.40

5. Umuyku 3aiima, Kouuu Tamaku (Fuji Retail Systems,
Anonus). « FRS Ha BeHgUHIOBOM pblHKe Anoxuu”.

16.45-18.00

6. Kpyranili cmoa: «Cmangapmbl KauecmBa U 3MUKA
BeHguHrosoro 6usHeca B Poccuu». Begywjue — pykoBogu-
meau HAAT.

20 mapma (12.00-18.00

12.00-12.45

1. AA. Kocmangos ([TIPUMABEHA). «IIranbl pasBu-
mus «Fuji Retail Systems» na prinke P® u CHI ».

12.50-13.35

2. Amumpuii MupowHuuenko (rpynna Bengopyc).
«TexHoAOruUst nocmpoenus dPGHeKmuBHOCMU BEHGUHIO-
Boll cemu».

13.40-14.25

3. Apmem CkBopuos (4IT « CKBOpUOB»). « ABmomamuka
COBpeMEeHHbIX MOProBblX ANNAPAMOB U HANPABAEHUS ee
paspumus»

14.30-15.45

4. «Onkim BegeHnusi BenguHroporo 6uszneca B KHP u B
IOxHol Kopee» - goKAQGUUK ymMOUHAEMCS

IMepepris ¢ 15.30 go 16.00

C 16.00 go 18.00

Kpyrabilt cmoa: «HaaroroBble npoBepku u KAk om HUX
3awumumscs». Begyuwyue — komnanus NEKC.

B nporpamme BO3MOXXHbl UBMEHEHUS.

Workshop program of
VendExpo 2008 trade-fair

Place: EXPOCENTR Fairgrounds, Pavilion 7, Hall 4
Time: March 19-20, 2008

19th of March (13.00-18.00)
13.00-13.10

1. V.A. Rakitsky (President RNVA). Workshop opening
address.

13.10-13.40

2. Catherine Piana (Director General, EVA). “Vending
in Evrope”.

14.00-14.30

3. V.A. Rakitsky. “Vending in Russia. Contemporary
trends”.

Break 14.30 — 15.00

15.00-15.45

4. A.V. Rodin (Lawyer RNVA). "Legal aspects of
Russian vending: last changes in legislation, review of
arbitrary practice”.

15.50-16.40

5. Itsuki Zaima, Koichi Tamaki (Fuji Retail Systems,
Japan). "FRS at the Japan vending market".

16.45-18.00

6. Round table: "Quality standards and ethics of vend-
ing business in Russia”.

20th of March (12.00-18.00)
12.00-12.45

1. A.L. Kostandov (PRIMAVEND Co.). "Fuji Retail
Systems: plans of development at the vending market of RF
and CIS".

12.50-13.35

2. Dmitri Miroshnichenko (Vendorus Group). “Efficient
vending chain: technology of construction”

13.40-14-25

3. Artyom Skvortsov (Skvortsov Pt.). "Automatic con-
trols in contemporary vending machines. Trends of devel-
opment".

14.30-15.15

4. (Speaker to be specified). "Experience of vending
business running in PRC and South Korea".

Break 15.30-16.00

16.00-18.00

5. Round Table: "Tax inspections and how to defend
from them”. Moderated by LEX Company.

Slight changes are possible in the program.

CnncokK y4aCTHUKOB

Almatood, GPT, Ingenico, NGT, Valeo,
Caftesilvestre, Componenti (it), Confood,
Deutsche Extract Kaffee, EMWI, GEM,
Innoworld, IQI, JCM/ Skcnpecc2000, MEI Inc.,
Pay Transfer, Rheavendors, SENSIS, SFOUR,
Vendimas, LHD Vending, MitsubishiElectric,
Smart Card & RFID, Vending Report

Bengomup, Bengopyc, Bua Tpelig, HAAT, JCM/Oxcnpecc2000,
ABmobap, Apmaxc, Accopmu, bopnak, BaBuaron Bengunr, Urpomup,
Hckpa, Kuockllal, Auckom, Macnekc- Bocmok, Mascmpo BengumHr,
MYABTHUDOTO, HAYPOII, HAYST, Benkom, OCMII, ITukagop Ben-
gunr, Ilposenmo, I1pog. moproswle aBmomamyl, IlpopbusnecTere-
koM, TICTI, Pecmapm, Cuba-Bengunr, CmapmlIetims, CorozABmomam,
Cnpunm Aomo, Cmamn, @oruanm, BenguHnr-6usnec
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Muoronukunin Fage

Komnanrus
« CUFA-Ben-
GUHI» Npegcmas-
Asilem HaA poccull-
CKOM pbIHKE MHO-
rOQyHKUUOHAAD-
Hble NAGMeXHblE
cucmeMmbl gAS
MOpProBblX (BMO-
MQMOB UMAABSAH-
CKOUl KOMNAQHUU
Fage. 3a smum
KOPOMKUM HA3BA-
Huem cmoum uye-
AblU KOMNAEKC NAQMEXHbIX cucmem gAsl BEHGUHIA,
BrArouarowull B ce6s MOHeMoONpuUeMHUKY, ciumnlBame-
AU 3AeKMPOHHBIX KAIOUel U NAACMUKOBBLIX KApm, KOM-
NbIOMEPHbIE NPOrDAMMbL gASl BEegeHUs! Cmamucmukxu
NPOGWX U NPOrpamMMupOBAHUA PEXUMOB padombl NAA-
mexXHOU cucmemb.

IIpuobpemenue moprosoro apmomama nogpaszyme-
Baem KOMNAEKIMAUUIO ero naamexHou cucmemot, ve-
pe3 Komopyo KAUEHM ONAQHUBAeMm NOKYNKY U Komopas
HenocpegcmpeHHO, NO Cymu, NpuHocum goxog npeg-
npunumamenro. Kakue mpeboBaHus onepamopkl mop-
TrOBbIX QBMOMUMOB CETOgHA NPEegbABAAIOM K NAAMEX-
HoU cucmeme?

AAsa HauuHarowux cBol Ou3HeC B BeHgUHIe, KOHEUHO,
TAQBHOE — 3MO0 HAGEeKHOCMb U GOATOBEUHOCML pAGOmMbl
obopygosanus. C pocmom napka apmomMamoB u wma-
ma COMPYgHUKOB nepeg npegnpuHuMamerem Bcmaem
gpyras npobaeMa — KAK y1umslBAmb BCE GOXOGhl, NOAY-
YeHHbIE C ABMOMAMOB, 4moObl HU OgHA KONEeUKa He yul-
Ad B 4y>KOU KapMaH?

A Kak ucnpasumb HA Mecme MeAKue cOou B pabome
nA@meXHoOU cucmeMhbl, NepenporpamMmupoBamb UAU
MOgepHU3UPOBAMbL NApaMempsl HACMPOEK HA Mecme,
ecAu npogasey, Haxogumcsi B Mockse, a busnec Begem-
ca Ha Caxaarune? Besmu MoHemonpueMHUKU B MoCKBY?

Komnarnusa Fage npou3Bogum MOHEmMONPUEMHUKU C
1975 roga, umeem rpoMagHhblll ONLIM U YiUMbIBAEM BCE
HIOQHCBl, Heobxogumble onepamopy B ero pabome, B
MOM YUCA€ U HU3BAHHbIE BblUIE.

Tax, wmo6kl noAyH UMb CMAMUCMUKY NPOGAXKX MOp-
roporo asmomama, Fage pazpabomara HECKOALKO BlU-
gOB CHAMUA JAHHBIX B 3AeKMPOHHOM BUuge: Npu NoMo-
WU CMamucmu4eckoro KAud, iepes uHppakpachiil
nopm Ha NOPMAMUBHbIU KOMNblOMep UAU uepe3 yga-
AeHHbll gocmyn no kanary GSM. Y mogeau moHemon-
puemnuxka Jedy 5900 GSM mogyAb BCmpoeH Heno-
CpegcmBeHHO B MOHEMONPUEMHUK, U Onepamop B pe-
XKUMe PeaAbHOr0 BpeMeHU MOJKem CBS3ambCsi C mop-
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Multi-faced Fage

SIBA-Vending Co. represents to the Russian
market multifunctional payment systems for
Vending machines manufactured by Fage
Company from Italy. This short name designates
a whole complex of vending payment systems,
including coin-acceptors, electronic keys and
plastic card readers, PC programs for sales sta-
tistics and programming of the payment systems
operation modes.

Buying of a vending machine presumes its
supply complete with the payment systems, used
by the customer to pay his purchase; as a matter
of fact it is this system that brings profit to the
entrepreneur. What are the requirements vend-
ing operators address to the payment systems
today?

For those who are just starting their business,
the main point is, of course, the reliability and
the durability of the equipment. As the park of
machines and the staff of the company grows, the
owner faces another problem: how can I discount
all the income from the machine without loosing
pence in somebody else's pocket?

And how can be small errors in payment sys-
tems operation be corrected, reprogramming or
adjustment be performed if the supplier is present
in Moscow, and the business is run at Sakhalin?
Should one carry his coin-acceptors to Moscow?

Fage Co. who has been engaged into produc-
tion of coin-acceptors from 1975, possesses a
great experience and takes account of all the
nuances, necessary in the operator's work,
including those mentioned above.

For example, to get the sales’ statistics of a
vending machine Fage designed several meth-
ods of acquiring electronic data: by means of a
statistical key, an IR port of the portable PC, or by
a remote access through GSM channel. The
Jedy5900
c o [ n
acceptor is
provided
wilth a
built-in
GSM mod-
ule, and
the opera-
tor can get
connec-
tion with
t h e
machine




TrOBbIM QBMOMQMOM U NOAYHYUMb CINQA-
mucmuky Npogax B IA€KMPOHHOM
BUge — CKOAbKO U KAKUX NPOgax Co-
BepweHO, 3aNOAHEeHHOCMb KACChl, OC-
mamxKu B MOHEmMONpueMHUKe (A
cgauu u AwOble gpyrue napamemphl
QUCAOM OKOAO namu mbicau. B cayuae
cbos B pabome apmomama MOHemon-
PUEMHUK aBMOMAMUYECKU NOCHIAA-
em onepamopy CUrHaA O Heucnpas-
Hocmu.

Yem euje npuBAeKameAbHA U YgoO-
HA B NOAB30BAHUU NAGMEKHAA cucme-
ma Fage?

Fage nospoarsem noayuamb onaamy
om KAUEHMA He MOAbKO HAAUYHBIMU
geHbramu, Ho U B O€3HAQAUHYHOM Buge
npu NOMOW,U CNeyUudAbHbIX IAeKIMPOH-
HbIX KAIOUel UAU NAACMUKOBBIX Kapm
nokynameasi. K npumepy, MOXHO 3a-
nporpamMMupoBampb KAUEHMY KAIOHU
UAU NAGCMUKOBYIO Kapmy Ha onpege-
AEHHYIO CyMMY, OH NOAb3YEemCsl YCAY-
ramu Bauero apmomamd, a genbru Bbi
noAyiaeme om Hero no 0€3HAAUYHOMY
pacuemy. HoBwecmBo - A000U KAu-
eHm Mo)XKem onAamumsp NOKYNKy npu
nomouju cBoero MOOUAbLHOro meaego-
HA, gAsL 2IMOro eMy HYXHO Habpamb
HOMep meAeOHA MmOproBoro aBmMoO-
mama, Komopblli omkpoem Bam cuem,
NONoAHUB Komophlli Bbl cmoxeme
noAb3oBambca  Bawel cymmol Ha
Bcell cemu gaHHbIX MOPIroOBbIX ABMO-
Mamos.

Fage paspabomanra nporpammep
P3000, npu nomowiu KOmMoOpPOro MOXHO
nepenacmpoums pabouue napamem-
pbl MOHemonpueMHUKA HA Mecme,
4mo o4eHb YJOOHO gAA PeTrUOHAABHbIX
KAUEHMOB.

Hagexxnocmp, pasAuuHble BapuaH-
mbl onAambl MOBAPA, BO3MOXHOCMb
BegeHus CMamucCmuKu nNpogax B
2A€KMPOHHOM Buge, npocmoma 00-
CAYXKUBQHUS, JOCMYyNHOCMb Nepenpo-
IrpamMMupOBAHUS U MOGepHU3ayuu AB-
AAIOMCA CyW,eCMBEHHbBIM OMAU4UEM
Fage om naamesxHblX cucmeM gpyrux
npouspogumeaetl.

Boaee nogpobnyio ungopmauuio o
NAGMEXXHbIX CUCMeMAX MOXKHO NOAY-
qumpb y MexXHUYecKux CneyuaAlucmosn
xomnanuu  «CHBA-Bengunr»  no
mea.(495) 380-22-06 uau Henocpeg-
CmBEeHHO B oguce no agpecy: Mockaa,
ya.Mpsmuwnuxosa g.19A, cmp. 14 |[f

in real-time, getting electronic sales
statistics of all kinds, including the
number of sales, the filling of the
hopper, the change residue — about
5000 parameters totally. In case of a
malfunction of the machine the
acceptor sends a message to the
operator.

What are the other attractive fea-
tures of Fage payment systems?
They allow to get not only cash pay-
ments, but also cashless ones, by
means of special electronic keys
and consumer's plastic cards. For
example, you may program a defi-
nite sum at your client's key or card,
he makes use of your machine, and
you get the payment in a cashless
form. According to one of the novel-
ties, any client can pay his purchase
using his mobile phone; he has to
dial the machine's phone number,
which opens an account for him,
and filling it up, the client can use
the sum within the whole chain.

Fage has designed P3000 program-
mer, using which one can retune the
parametres of the acceptor in the
field, which can be most useful for the
regional consumers. Reliability, vari-
ous payment options, possibility of
electronic accounting, service sim-
plicity, accessibility of reprogram-
ming and upgrade are important dis-
tinctions of Fage produce from that of
other manufacturers.

More detailed information con-
cerning the payment systems can be
acquired from SIBA Vending tech-
nical experts using the phone
(495)380-22-06 or directly at their
Moscow office: Pryanishnikova Str.,
19A, bldg. 14.1@

ThHas
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11 nosbps 2007 r. UCNOAHUAOCH 75 Aem cmapuiemy HAy1HOMY
COMPYGHUKY Bcepoccutickoro HaQyuHo-uccAegoBAmeAbLCKOro Ut-
cmumyma XoAoguabHoU npomeiuirennocmu (FHY BHUXH Poc-
ceabxosaxkagemuu) Aasugy E¢pumosuuy I'EPIII3OHY. He 6ygem
nepeuucAams BCe 3manbl O0AbWOro nymu oodurspa. Aocmamou-
HO CK(3amb, 4mMO 3a noABeka patomst B0 BHUXH on cymea
MPAHCHOPMUPOBAMBCSA U3 U.0. MAQGUIETO HAYWHOrO COMPYGHU-
Ka B u.0. 3amecmumens gupexkmopa. [lonymno
OH BRIyuUA Maccy cmygeHnmos MHUHX um.
I'B.IThexanosa (Hbne — Poccutickas 3KOROMU-
uecKas akagemust moro xe umenu), Toproo-
IKOHOMUYECKoro mexnukyma u Texnukyma oo-
ujeCmMBEeHHOIO NUMAHUA. 3a MO JKe BpeMsi u3-
nog ero nepa (U KAQBUGMYPbL) BLUUAO HU MHO-
ro, ru maao 250 nybauxauuil. ToabKo 3agymati-
Meck; B CPegHEM depe3 KWK(gble gBA C NOAOBU-
HOU Mecsua WeAOBeK BbIGUBAA HA TOPA Neuam-
HbIll MPyy, npuuem, No CBUJemeAbCmBY CIe-
UuaAUCMOB, JOCMAMOYHO BbICOKOTO Kauecm-
Ba. MHorue u3 pabom, HQWegWUX NeYaMHOe BblpWKeHUe, ObIAU
3QCAYKEeHHO ommeueHbl megaramu BAHX.

Kpome moro, umo AaBug E¢pumoBuq — Ha yguBA€HUE NPO-
gYKMUBHbIU, GoOPOCOBeCMHbUL U 0OGAMEALHEIU YeAOBEK, OH
npegcmaasiem ocoOblll UHMepec gAsi BEHGUHI-00UjeCmBEH-
HOCMU MeM, 4mo CMOsIA Y UCMOKOB MamMepudAbHO-mexHuie-
CKOU 6a3bl COBEMCKOU GBMOMAMU3UPOBAHHOU MOPTOBAU U
QKMUBHO Y4ACMBOBAA B €e CMAHOBAGHUU U pasBumuu. Bce
HAYaAOCh € pa3pabomku cucmeM OXAWKgeHust Hebe3bl3Becm-
HbIX GBMOMAMOB NO NPOGWKe Ira3upOBAHHOU BOGbl, KOMOPble
MHOTOMBICAYEKpAmMHoO mupawkupoBaiuck Kueckum, [lepos-
ckum u Arofepeykum 3aBOgamMu MOProBOro MauwUuHOCmMpoe-
nus. Hauanrock, HO He koniuAoch!

Ha npomsoxenuu gByx gecsamuremull Aasug EgumoBuu
BKAQGBLIBAA yUEBHble, YMCMBEHHblE U (Pu3U4ecKue CUAbL B
paspabomky u COBePWEHCMBOBUHUE U gPYTUX MUNOB BEH-
QUHT-MQUIUH gASl NPOGWKU KAK HANUMKOB, MAK U WINYYHbIX
MOBAPOB, BKAIOUAA NOPUUOHHOE MopoxeHoe. Takxke B 00-
Aacmb ero UHmMepecoB BXOGUAU He MOABKO XOAOGUAbHblE ar-
peramsl, HO U CucmeMbl MPAHCNOPMUPOBKU U BblgAil MOBA-
pa, a maxkKe MoHemonpueMHUKU. IIpu 5moMm, KaK BBIACHU-
AOCL, OH ONUPUACS HE MOABLKO HA COOCMBEHHbIE 3HAHUA U
3gpasblll cmbicA. Hanpumep, xorga cmaao u3BecmHo, 4mo
nogpacmarowee NOKoAeHue (0x, yK amu nauanbt! ) pazpado-
mano memogom npob U oWUuOOK aAropumM Bo3gelicmpBus HA
ynpasAsiowjite OpraHibl ABMOMAma, NO3BOASIBUUL NOAyiamb
Om Hero He MOAbKO MOPOKeHOe U CJaly, HO U ONYyWeHHblE MO-
Hempl, AaBug EpumoBuy ne cmaa npuiumams U KAAOBAMb-
cs1 Ha 1onyto cmeny. OH ycmpoua 3acagy, OmMAOBUA PAUUOHA-
AU3QMOPOB U, N00Oew,aB He MOABKO HEe HAKA3bIBAMB, HO U HA-
KOopMumb MOPOXKeHbIM om Ny3d, ybegua ux NogeAumbCs 3d-
BEeMHBIM «HOY-Xay». Pe3dyabmampbl OblAU UCNIOAL30BAHbBL gAA
NOBRUUEHUS HAGEeXHOCMU aBMoMamoB. [IpsSHUK OKA3AACSA Cy-
ujeCMBEHHO pe3yAbmamuBHee KHymd.

Hamams AaBuga EpumoBuda HQgeKHO XpaQHUM MHOXeECM -
BO UHMePeCHbIX NOGPOOHOCMel U3 ucmopuu omeiecmBeHHO-
ro BeHGUHTAQ U XOAOGUABHOU MexXnuku. MIanmepecyroujuxcs mo-
JKeM OMOCAGmb, B YACMHOCIMU, K ero cmambe «4mo u u3 ue-
ro Mbl NUAU paHbuie», onyoAukoBanHol secroll 2004 r. B nu-
AOMHOM HOMEpPE HAULETO KYPHUAQ.

CerogHs HaM gocmaBAsiem OTPOMHOE YGOBOALCMBUE NO-
3gpaBumb HAQWero gpyra co CAAGBHBIM 100UAeeM U NOKeAamb
eMy KPenkoro 3gOpOBbsi, OAQrONOAYHUsl U HOBBIX MPYJOBbIX
cBepwenul, ubo 1OUALP NPOJOAKAem ycneuHo (PyHKUUOHU-
poBamb B Aabopamopuu X0A0guAbHOro mpaHcnopma BHU-
XH. Yenexos Bam, goporot Aasug Edpumosun! E‘

o ——

CYXUE MOJIOYHbIE CITUBKK
LE ROYAL Gourmet Topping

November 11, 2007 was the 75th birthday of David
GERSHZON, senior scientist of All-Russian Research
Institute of Refrigeration Industry (VNIKhI). We'll not
enumerate all the steps of the life way of the celebrated
person. It will be enough to state that during the half a
century he spent at VNIKhI he achieved to get trans-
formed from an acting junior scientist into an acting
deputy director. By the way he has
taught quite a powerful lot of students
of Moscow People’'s Economy
Plekhanov Institute (now Russian
Economic Plekhanov Academy) as well
as those from two Moscow colleges.
Simultaneously his pen and keyboard
produced as much as 250 publications.
Just imagine: the person produced at
least an article each two and a half
months, and, as evidenced by experts,
they possessed a really high quality.
Many of his works having a printed reflection were
granted with medals of the People’s Economy
Achievements Exhibition.

Besides that David Efimovich is a surprisingly fertile,
conscientious and charming person, he presents a spe-
cific interest for the vending community since he stood
at the source of the material basement for the Soviet
automated merchandizing and participated actively in
its development. It all started with design of cooling sys-
tems for widely known soda vending machines mass pro-
duced by the trade machinery plants at Kiev, Perovo and
Lyubertzy.

It was the start but not the end! During two dozen
years David was investing his spiritual, mental and phys-
ical energy into design and development of different
types of machines for vending both drinks and piece-
goods, including ice-cream. The field of his interests
embraced not only the refrigeration units, but also the
systems of goods transportation and delivery, as well as
the coin acceptors. It appeared that in this process he
leaned upon not only his knowledge and common sense.
For example, once it was found out that the younger gen-
eration (oh, you know the boys!) basing upon the trials-
and-errors method developed an algorithm allowing to
extract from the ice-cream machines not only the ice, but
the change and the introduced cash as well.

In this situation David preferred not to lament and
complain about the teenagers. Instead of it he made an
ambush, caught some of the young rationalizers and,
promising not only not to punish them, but, on the con-
trary, to feed them with the ice to the fullest, persuaded
them to share their know-how. The results were used to
increase the reliability of ice-mashines, proving that a
gift cake may be more efficient than a whip.

David's memory is quite a treasury of interesting
details from the national history of vending and refrig-
eration. Those who feel interested may have a look at,
for example, his paper “"What and from what we were
drinking before?" published in our pilot issue, on spring
2004.

Today it's a great pleasure to congratulate our friend
with his glorious jubilee, wishing him robust health, well-
being and new labour achievements, since the jubilant
continues to function successfully at the Refrigerated
Transport Laboratory of VNIKhI. A lot of success to you,
our dearest David Efimovich. f»j\'

188 pyb.

:
; WneanbHo couetaioTca ¢ mobbiM BUAOM Kode
3 750 1
|
§‘ ‘ | CeTb TOproebix aBTomatos ACCOPTU NPOGECCUOHANBHbIE
= Ten/dakc: (495) 221-8417  www.assorti.ru WHTPEOMEHTbI

EUROGRAN




EQUIPMENT

(11
=
3
o
&
2
o
o
o

28 -

KonupkuH, nnu kyna
NPUBOAAT MEYTHI

Examepuna MaasieBa, nOMOWHUK gupeKkmopaq,
OO0 «Auckom» (Mocksa)

I'oga noamopa Hasag nocemumeAu BMOPOro
mepMuHaAQ napuXxckoro asponopma «lllapawr ge
T'oarb» Morau Bugems CA€gyHOW YO KAPMURY: Y an-
napama ¢upmel Photomaton, npuBbl4HOIO IAQ3Y
KAXXgoro (pparyy3a, HEOMCmMynHoO HAXOgUAUCH gBA
weaoBekda. Ymo-mo XKuBo oOCyXgads, pa3MaxuBds
pykamu, mopuia A00, NPUOAUKAACH, YGAAAACH,
OWYNBIBAA U OCMAMPUBAA MEMAAAUTECKYIO KOPOO-
Ky CO BCeX CMOPOH, OHU BpeMs OMm BpeMeHU NUAU
Kogpe — B obweM, JKUBO NDOBOGUAU BpeMsl HAegUHE
C MawuHoOU.

Umo smo 6biA 3a annapam?

Kak U3BEeCmHO, KoMnaHusl Photomaton
(www.photomaton.fr) aBasemcs Bo @Ppanuyuu Au-
gepoMm no npousBogcmBy (hOMOKUOCKOB U MOMY
NOgoOHOro BeHJUHIOBOIO O0OOPYJOBUHUS §ASl pa-
oombl ¢ uzobpaxenuamu. OgHO U3 CAMBIX UHMe-
PEeCHBIX U nepcneKmuBHbIX gAsl Poccuu Hanpasae-
HUl ee gesameAbHOCMU — ABMOMamuiecKue Konu-
poBaAbHble ycAyru. OgruM u3 npenamcmsaull HA
nymu pacnpocmpanenusi B Cosemckom Coroze
MHOKUMEABbHOU MeXHUKU B meueHnue gecsmuaie-
mulil 6biAa NAPAHOUGAAbHAs 60s13Hb MOTo, 4mo el
MOI'ym BOCNOAb30BAMbCSL AUOO GASL MUPAXKUPOBA-
HUA NOGPBIBHOU Aumepamyphbl, AUOO gAs nedamu
¢arbwiuBbix geHer. B amom OblAaa, nOXKaayl, raaB-
HOsi NPpUYuHA oOmeuecmBEeHHOI0 OMmCMmABAHUS
CBemoOKONUPOBAABHOIO geAd N0 CPABHEHUIO C PA3-
BUmMbIMU U gaXe pa3BuBarowumMucs cmpanamu. Ha
3anage e KonupoBarue OyMWKHLIX HocumeAael B
mom Buge, B KAKOM OHO CywlecmByem celuac, a
UMEHHO KCepOKONUpPOBAHUeE, NOSIBUAOCH B cepequ-
ne XX Beka 6rarogaps SJHMy3Ua3My AMepPUKAHCKO-
ro urxenepa Yecmepa Kapacona u ycuausm He-
ooabwioli komnanuu Haloid, B3aBwietl cebe 3amem
HQ BOAHe Oom 3moro u3obpemenust HOBOE CKPOM-
Hoe HasBaHue XEROX (www.xerox.com) — ums,
Komopoe menepb BpAg AU HYy)Kgaemcsi B npeg-
cmasAeHUU.

Onycmum nogpoObHOCMU HEAerkoro, HoO mpuym-
harbHOrO Nnymu KONupoOB B KAKghll ouc, B MoM
qucae u poccutickul, BAKHO MO, 1Mo NPUMepHO B
3MOo Xe BpeMA, U gaxe panbule — HauuHas ¢ 20-
30x rr. npowaoro Beka — B CIIIA u EBpone Havaau
aBMOMAMU3UPOBAMb BCE HOBblE U HOBblE 0DAACMU
yeayr. AelicmBUMEAbHO, €CAU KAKYI0-AUOO MOHO-
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Kopirkin, or where the
dreams lead

Ekaterina Malyaeva, Assistant director, Liscom
LLC (Moscow)

A year and a half ago the people at the second ter-
minal of Charles de Gaulle airport at Paris could
witness the following picture: two gentlemen were
persistently present close to a Photomaton machine
whose appearance is very habitual for the French.
They had a vivid discussion, waving their hands,
knitting their brows, getting closer or farther,
inspecting the metallic box by touching or looking,
drinking coffee from time to time — well, having
their tete-a-tete with the machine.

What kind of an apparatus was it?

Photomaton Co. (www.photomaton.fr) is known
to be a leading French manufacturer of photograph-
ic kiosks and the like vending equipment for pro-
cessing visual images. The automatic copying serv-
ices can be considered one of the trends of its activ-
ities most attractive and prospective for Russia. For
decades one of the main obstacles at the way of
copying technology proliferation in the Soviet
Union was the paranoidal fear the technology may
be used for printing of subversive literature or faked
banknotes. This seems to be the main reason of the
sector staying behind the majority of developed and
even developing countries.

As for the West, the process of making copies of
paper carriers known as xeroxing emerged in its
present state in the middle of XX century thanks to
enthusiasm of an American engineer Chester
Carlson and to the efforts of a small Haloid Co.
Later, rising on the wave of the invention, the com-
pany appropriated a new name — XEROX, the word
than hardly needs any explanation nowadays
(www.xerox.com) . Let's omit the details of uneasy
but a triumphant march of copiers to every office
including the Russian ones. What is really impor-
tant is the fact that more or less at the same time, or,
perhaps, somewhat earlier, starting from the twen-
ties-thirties, they started to automatize new fields of
services in US and Europe.

The reason was that if you enfrust a machine with
some monotonous and uncreative work, everybody
gains: the customers no more depend upon the
qualities of the human vendor, and the seller saves
his efforts and means.

Xerox process conforms to this scheme ideally,
and the first automatic copiers had a rather simple



MOHHYI0 U He mpebyrowy0 MBOPUECKOTO NOPHIBA
pabomy nopyuums MaluHe, O 2MOI0 BbLUTPbLBA-
lom Bce: NOKynameAu nepecmarm 3dBucemb om
ueAO0BeueCcKoro ¢akmopa npogasyd, npogasey
3KOHOMUM YCUAUA U CpegCmBd.

Kcepoxonuposanue ugearbHO YKAQQGbIBAEMCS B
JaHHYIO0 CXeMy, U nNepBble ABMOMAMuiecKie Konu-
pht (a B CLIIA onu pabomaiom no makomy npuHyu-
ny go cux nop) ObAU CNPOEKMUPOBAHBL gOCMAa-
MOYHO NPOCIMO; K KONUPOBAALHOMY AQNNApamy go-
OaBAfemCcsa KONUAKA gAsL gerer u mabAu4Ka ¢ uye-
HolU konuu. Mgeaabnblll BapuaHm gas yHUBEpPCU-
mema, rge cmygeHnmsl UUBUAU30BAHHO U YBEPEHHO
NOAB3YIOMCA YCAYTaMU OPrmexHUKU.

B kauecmBe coBpeMeHHbIX NPUMEPOB MAKUX An-
napamoB MOXHO NPUBeCcmuU NPOogyKmbl KOMNAaHul
Vendapin (www.vendapin.com) u Jamex
(www.jamexvending.com), rge K 0ObI1HOMY KONUPY
NPUCOEqUHAXMCA MOGYyAU, CROCOOHBlE NPUHU-
Mamb HGAUYHbIE JeHbI'U U NAQMEKHblE KAPMbL.

Annapam gast ycmaHOBKU B 0OW,eCMBEHHbIX Me-
Cmax yCmpoeH, eCmeCmBEHHO, Iopd3go HAgeX-
Hee! KONUPOBAABHbI Y3€A 3AKANOUEH B NPOUHbLU
KOPIYC, KPBLUWKA NPUKPbIBAem CMEKAO 9KCIIOHUPO-
Banus. Yepes moHemo- uAu KynioponpuemHUK,
BCMpPOEHHBbIl B KOPNycC, annapam npuHumaem
geHbI'l U NO3BOAAEM CgeAdmb ONPegeAeHHOe KO-
Audecmso xonull. [TogodHOro poga KOHCMPYKUUIO
U YBUgeAd B NAPUKCKOM A3ponopmy napa poccul-
CKUX npegnpuHuMameAel, Cpasy 3aropeBllUCh
ugeell ocyw,eCmBumb HEUMO NOXOXKee HA POGUHe.
IMonbimka opranu30Bamb NOCMABKU BEHGJUHTOBbIX
xonupos om Photomaton He gaara npueMAeMbIX pe-
3yALMAMOB, U NO XOgy NeperoBopoB KOMNAHUel
«/\uckom» OBLAO NPUHAMO peweHUue co3gaBamb
annapam gas Poccuu camocmosimeAabHo.

Iopsagkom uzbumas, HO He MeHee om MOoro Bep-
HOA UCMUHA 30KAIOHUAEemCcs B MOM, YMO Mbl BCerga
ugem ceoum nymeM. Kpome coxpansrouwero noka
CuAy paxmopa omcmaBaRUsA O BpeMeRU, omeuec-
MBEHHbIU PBIHOK OMAUYAEMCA NOBbIUIEHHbIMU
mpebOBAHUAMU K MOProBbIM ABMOMAMAam — HAWU
AIOQU CAABAIMCA MEeXHUUeCKoU CMEKAAKOU: KaK ro-
BOpUMCHA, «eCAU 4INO-MO MOXKHO CAOMAMb, 3HA-
yum...». [loomomy nepeg cozgameasmu poccull-
CKOI0 BApUAHMA ABMOMAMUUECKOro Konupd cmo-
sAAQ 3agaia He NPOCIMO BOCNPoU3Becmu 3apyoex-
HBI npomomun, a CKORCMPyupoBamp annapam,
KQK gocmamo4HO npocmol U UHMYyUMUBHO NO-
HAMHBLU AOOOMY NOAL30OBAMEAN), MAK U CNOCoO-
HBIU NPOMUBOCMOSMb NONBINKAM NOBPeqgumb €ro.

YAU NUMOHHbIN
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design, used in US till now: the copier is supplied
with a money box and a price board. It looks ideal
for a university where the students use the technical
means in a civilized and confident way.

As up-to-date examples of this approach you can
look at apparatus manufactured by Vendapin
(www.vendapin.com) and Jamex (www.jamexvend-
ing.com), where traditional copiers are supplied
with validating modules that are able to accept cash
and payment cards.

An apparatus to be installed in public places
must have a more reliable design: its copying unit
is enclosed in a strong casing, the exposing glass is
covered with a lid. The coin and bill accepting
devices built in the casing perform the payment
and allow to make the paid number of copies. That
was the design seen by the above-mentioned pair of
entrepreneurs at the Parisian airport, after which
the gentlemen got a burning desire to realize
something of the kind at their homeland. Their
attempt to make an agreement about supplies of

Photomaton
vending
copiers to
Russia
failed, and
during the

talks Liskom
company
decided to
create a
machine for
Russia inde-
pendently.

There is a
trite but nev-
ertheless
true phrase
that we are
always
going a way of our own. Besides the remaining
time handicap, the Russian market of vending
machines is traditionally characterized by some
specific requirements; our people are renowned for
their technical sharpness of wit, meaning "if some-
thing can be broken, it will ..." Hence the creators
of the Russian automatic copier faced a task not
just to reproduce the foreign prototype but to
design an apparatus simple enough and intelligi-
ble for any user, but still able to resist the attempts
to injure it.
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Kakoe ygaarock natlimu pewenue, yuumslBas
BCe CUAbHblEe U CAaOble CMOPOHBL NpequiecCmBYyIo-
wux mogeAaet, pacckassiBaem Maxkcum Moxap, re-
HepaAbHbLU gupexmop 000 «/Auckom»
(www.liskom.ru):

— [Ilpexge Bcero, Heobxogumo OBAO OrpaHu-
qumpb (PyHKUUOHAA annapama mak, imooObl, OKa-
3blBast camble BOCmMpebOBAHHblE YCAYTU, OH CMAA
npegeAbHO Npocm B 0OpaujeHul U NOHAMEH gaxe
CaMoOMy gaAeKoMy Om MeXHUKU 4eAO0BeKYy. 9mo 03-
HAYaAO0, Ymo npugemcsi nOBpeMenumsb C maxkumu
SABHO NOAE3HbIMU (PYHKUUAMU, KAK pacneuamkda C
5AeKMPOHHbBIX HOCcumeAell U 3anuch OMCKAHUPO-
BAHHbIX U300pawKeHull (mem He MeHee, B OAUXKAll-
wee BpeMs BCe 3MU BO3MOXXHOCMU PeaAUu3yIOMmcs
B coCcmaBe HOBbIX MOguguKayul Hawero apmoma-
ma). Taxke pagu ygoocmaa noAb30Bamenell Mbl He
CMaAU BKAIOUaMb B UHMep@elic peryAssmop Koau-
yecmBa Konutli ¢ OGHOrO AUCMA: yYUmblBAs, 4mMoO
yCAyra OonAQuuBaemcsi aBMOMAmMuyecKu, UeHd
OwubOUHOro HAXamusi KHONKU 6bAa Obl uepecuyp
BBICOKA.

Taxkum obpa3om, umorosas cxema pabomul gas
KAUEeHma npegeAbHO ynpouweHa: BHOCUM eHbI'u HQ
onpegeAeHHOe KoAuuecmBO Konuu (Komopoe
omobpaXkaemcs HA gucnaiee) — KAAgeM Nog
KPbIUWKY OPUTUHAA — HAKUMAaeM KHoNKy « Cmapm»
— npumepHo uepes3 10 ceKyng Kcepokonusa y Hac B
pykax. Bce gelicmBus conpoBOXgalmcs
MeKCmOM Ha gucnaee, Hy)KHble KHONKU U OMCEKU
no ouepegu NOGCBEUUBAIOMCH.

Bce npocmo gas kAuenma, Begb OH NOGOUWEA K
annapamy OguH pa3 U, gake BO3BpaujasiCh K HeMy
CHOBa u CHOBaQ, Oygem cmpemumbCsi noobblcmpee
BBINOAHUMb HeoOXxoguMmble gelUcmBUA U yUmu no
cBOUM geaAaM. AAs onepamopd, KOmopbili 06CAy-
JKUBaem annapamel U30 gHsL B geHb, npocmomd
JOAXKHA COuemambCsi C BO3MOKHOCMbIO OMCAEKU-
Bamp Bce napamempsl ux pabomst. ITosmomy an-
napam B COCMOsIHUU COOOW UMb HE MOALKO O KOAU-
yecmBe CgeAQHHbIX KONUll uAu Bo3HuKwel owuob-
Ke, HO U 006 ocmaBweMCs pecypce pacxXxOgHbIX Ma-
mepuanoB (bymaru, moHepa, ¢pomodapabana) —
npuyeM Kak HEenocpegcmpBeHHO Npu OOCAYXKUBQ-
HUU Ha Mecme, MAaK U ygareHHO, eCAU annapam oc-
naweH GSM-mogyaem. C ero nomoujbto MOXHO No-
Ayuamb ONnepamuBHYIO UHopmayuio 06 owubKe B
pabome uAu 0 meKyuwiem COCmMOsiHUU annapamd.
Hacmpoiiku GSM-mogyas nosBoasiitom obmeRU-
BambCsa ¢ annapamom SMS-coobuieHuamu npu no-
mouju A1060ro MOOUALHOro meaAegona, AuboO ocy-
wecmBAIMb MOHUMOPUHT UeAol cemu annapamos
uepe3 UHMepHem — 2MO0 OgUH U3 NOCAegHUX AHOH-
COB pa3pabomuuKoB.
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That's what Maxim Mozhar, Liskom CEO, says
about the solution found to take into account all the
strong and weak aspects of the previous models
(www.liskom.ru):

— First of all, it was necessary to limit the func-
tions of the apparatus in such a way that it could
perform the most demanded services and still be
utmost simple in handling and clear even for a per-
son far from engineering. It means that we had to
postpone such most useful functions as printing
from electronic carriers and recording scanned pic-
tures; nevertheless, in the nearest future we plan to
realize these functions in our new models. Also for
the users’ convenience we did not include into the
interface the control of the number of copies of a
given page; since the service is paid automatically,
the price of an erroneous button pressure could be
too high.

Now the resulting scheme is utmost simple for the
client: he inserts the money to pay for the number of
copies he needs (represented at the display), puts
the original page under the cover lid, presses the
“start" button, and in about 10 seconds gets his
copy. All the steps are accompanied by the texts at
the display, the necessary buttons and the compart-
ments are illuminated in their turn.

The technology is quite clear even for a client
coming once to the apparatus; even coming back,
he will do his best to perform what he needs as
fast as possible — to pass to his other affairs. For
the operator attending to the apparatus regular-
ly from day to day, the simplicity must be com-
bined with the possibility to control all the neces-
sary parameters. And the machine can report not
only about the quantity of copies printed and the
errors made but also about the left supplies of
expendables (paper, toner, photoelectric drum);
the operative information can be got not only at
the spot, but also distantly, if the machine is
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moBumb u3 Ma-
mepuaAoB U no
MEexXHOAOTUAM,
Komopble CBOgsm
K BO3MOXXHOMY MUHUMYMY PUCK NOBPEXgeHUs KO-
nupa uAu RPOHUKHOBeHUA B pabovuli omcek. I[1po-
gYMAQHHYXO KOHCIMPYKUUIO U3 NPOYHOIO MEeMmdAAd
noguepkuBaem He Kpuuauias, HO gpPYXeArOHAA
cepo-roaAybas pacyBemkd ¢ 3anoMuHaroouwelcs
OpaHXXeBOU MopgawkKol Aoromund. mom nepco-
Hax no umenu Konupxkun (www.kopirkin.ru) gaa
HA3BOHUE CAMOMY annapamy.

Cmexkro 2KCnoHUpoBaHUSL B « KonupkuHe» 3a-
KPBbUNO MEMAAUYECKOU KPBLUWKOU C aMopmu3upy-
owell pe3uHOBOU NOGKAAGKOU U JONOAHUMEABHBL-
MU nemAsMU, NO3BOASIOWUMU geAamb KOnuu ¢
MOACINBIX yueOHUKOB U 3RHyuxkaonequil. Cambil
Xpynkul B apmomamax 0ObeKm — KHONKA — Ha
Kopnyce Bcero ogna. Kpome moro, psagom ¢ Kpblui-
Kol npegycMompeHo OmgeAbHOe Mecmo gaa nan-
KU € goKyMeHmamu, 4mo0bl He gepXamb ee B Py-
Kax B npoyecce KONUPOBAHUA.

Annapam 3aHuUMaem COBCeM HEMHOIro Mecmda,
npuiem OCHOBHOU ero oO0beM omBegeH nog pabdo-
qull 0mceK, Kyga gocmamo1HO

r. MotKkea, M. TeKTTUNBWMG, 1+% MDaiBOPOHOBCKIA NPosA A.4
© 000 "Ssckam” 2006-2007, ABTOMAT KOMDIOMH 3aULIMUIEH NATEHTOM,

announcements
of the design-
ers. At last,
speaking in a
scientific manner, we needed a sort of external
envelope designed to be able to resist the poten-
tially aggressive environment. To put in a more
simple way, the manufacturers made their best to
use strong materials and technologies minimiz-
ing the risk of injuring the copier and penetra-
tion into the working compartment. The design
perception is accentuated by the friendly grey-
and-blue casing decorated with an orange color
fun face of the logo. The owner of the face,
Kopirkin, gave his name to the apparatus
(www.kopirkin.ru).

The exposure glass in the machine is covered by a
metal 1id equipped with a rubber shock absorber
and additional hinges making it possible to copy
pages of thick text-books and encyclopedias. The
most delicate component in the machine is a button
— a single of its kind on the casing. There is a spe-
cial compartment near the lid to lay there a docu-
ment folder — instead of holding it in the process of
making copies.

(495) 258-4235
& nfo@koprkin.ru

pas B Mecay 3arpy3ums pdac-
XOQgHble MamepuaAbl U B JUAb-
HellwleM HaBeuljamb annapam c
NycmalMU pyKamu.

H, nockoabKy «KonupKuHbl»
celiuaC yCMQHABAUBQIOMCA B
CaMbIX PA3HbIX TOPOgax no Bcel
Poccuu u 6awxkatiwemy 3apyoe-
JKbIO, MOJKHO HAgesimbCsl, YUMo
COBCEM CKOPO KAXKghlli cMOXKem
OAUKEe NO3HAKOMumbCs C ma-
KUMU aBmoMamamu u OueHumsp
npeumyuwecmnBad BEHGUHIOBOI'O
KONUPOBAHUA, HE MOAbKO Om-
npasuswucsk B [apux... [f

The apparatus is very com-
pact; most of its volume is occu-
pied by the working compart-
ment, once per month loaded by
expendables to pay later visits
with empty hands.

To end with: since Kopirkin
copies are installed in a lot of
cities in Russia and FSU coun-
tries, we hope that very soon
everybody will have a chance to
make acquaintance with them
and evaluate the advantages of
vending copying even without
visiting Paris. [j
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3,00PO0BbI BEHANHT

TergeryuAa K pacnpoCmpaHeHUu0 MyHHOCMU U 0XKU-
penua gocmuraa B Mupe mpeBoXHoro yposHa. Ilpasu-
meAbCMBA BbIHYKGEHbl BblgeAsmb KPYNHblE ACCUTHO-
Banus HA O00pbr0y C oXupeHueM U CONymCMBYIOWUMU
emy OoAesnamu (guabemom II, cepgeuHo-cocygucmal-
mMu 3ab60AeBaHUAMU U
m.q.). CBoll BKAQg B pe-
weHue 3mux npobdrem
NHMAKOMmMcsa BHeCmU
BO3 (Bcemupnas opra-
HU3QUUA 3gpaABOOXPA-
HEHUA) U pyKoBogsujue
opraHnst EBpocorosza. He
ocmaromcsa B CMOPOHE U BEHGUHI-ACCOUUAUUU HAYUo-
HAABHOTO U MEXGYHAPOGHOTO YDOBHSL.

Bopsba 3a 3gopoBblll 00pa3 XKU3HU CKAQGBLIBAemcs
u3 HeCKOAbKUX HanpaBAeHul: popmupoBaHue 3gopo-
BOTO pAUUOHA NUMQAHUA, pa3Bumue ¢uauieckol akK-
MUBHOCMU, I'UrUeHa MpPyga u Oblma U IKOAOTUHECKOE
Bocnumanue. Cygebe ObIAO yTOGHO, YMOObl NO NEPBOMY
U3 HUX BEHGUHI-COO6UleCmBY NPUXOGUAOCH 3aHUMAMb
oboponumeAbHble NO3UYUU NOG rpagoM ob6BuUHeHUul B
MOM, YMO Y)X UeM-4eM, d 3gOPOBbIMU cCHuUMamb HANuUm-
KU U NpOgyKMmBbl, peaiudyemble uepe3 aBmomamaml, HU-
KQK HeAb3s, U B MOM OblAQ 3HAUUMEAbHAsI JOASl NPAB-
gbl. HyxHO omgamb GOAXKHOe BEeHGUHI-UHgycmpuu,
KOmopdas Cepbe3HO OMHECAdCh K 3mol
Kpumuke U cgeAaAd U3 Hee npakmuueckue
BBbIBOGHL.

Ha goarw accoyuayul, ecmecmBeHHO,
B NepByl ouepegb Npuxogsamcs Haubo-
Aee obwue BONpoChl NPONAraHgbl 3gopo-
BOIr0 NUMAHUA, AKMUBHOTO 006pa3a xus-
HU u OopbObl 3a oXpany OKpyxarowel
cpegbl. Tax, EVA cmaara yupegumerem
nporpammbl DPAH (Auema, @u3suueckas
AxmuBHOcmb U 3gopoBbe), pazpadboman-
HOU CNeyuaAbHO gaAa wWKoA. B pamkax
2mol nporpaMMbl NPOBOGUMCA DPA3DBAC-
HumeAbHas paboma CO WKOABHUKAMU U
npenogapameAsaMu, B X0ge Komopol, B
yacmHocmu, pa3bACHAEMCA NOAb3dA
¢pykmosB, opBoujeli u gpyrux MaAOXUP-
HbIX U HU3KOKUAOPUUHBIX NPOGYKMOB.
Kpome moro, EVA npogBuraem nognporpammy no-
BblWeRUA pu3uieckoll aKmuBHOCMU HA padodux me-
cmax (mo, 4mo y Hac HA3bIBAAOCHL « NPOU3BOGCMBEH-
HOU ruMHACmMuKou»).

®panuyysckas accoyuayuss NAVSA paspabomara
CNeyuaAbHYIO XaQPMUI, NOCBAWEHHYIO YemblpeM NPUH-
yunam 3gopoBoro obpasa Xu3HU.

Bpumanckas accoyuauus AVA cgeaara B cBoeti pa-
bome 0coOblll Yynop HA NPOrpamMmy 03gOpPOBAEHUS B
UWKOAQX, UCNOAB3YS gAst smoro )Xypnaa VENDinform u
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Healthy Vending

The tendency of stoutness and obesity
proliferation in the world has reached an
alarming level. The governments have to
make great investments into fighting obesi-
ty and illnesses that accompany it (diabetes
II, cardio-
vascular
diseases,
etc). World
Health
Organi-
zation and
EU agen-
cies attempt to contribute to solution of
these problems. The vending associations of
national and international level also do not
keep aloof.

The fight for the healthy way of life con-
sists of several directions: formation of
healthy food allowance, development of
physical activity, occupational and domes-
tic hygiene, ecological education. The fate
has willed that the vending community had
to occupy defense position being attacked
with accusations that food articles and
drinks sold by automatic merchandizers
should in no ways be called
healthy. There was a lot of truth
in the assertion, and to do jus-
tice to vending industry, it
reacted quite seriously to the
criticism and made right practi-
cal conclusions.

As for the associations, their
main task lies, naturally, within
the most general questions of
popularizing healthy nutrition,
active way of life, environment
conservation.

Thus EVA became the founder
of DPAH program (Diet,
Physical Activity, Health),
developed especially for
schools. The program includes
explanatory work with the students and the
teachers aimed, in particular, at promotion
of fruit, vegetable and other low-fat and low-
calorie products.

Beside that EVA promotes a subprogram 3a
increasing physical activity at the workplace
(close to what had been called “industrial
gymnastics”).

French NAVSA association developed a
special charter, devoted to “4 principles that
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cneyudaAbHble BUGEeONpPorpamMmbl gast gemell cpegHero
WKOABHOIO BO3pacma.

Benrepckas accoyuayus MIASZ ycurenno npogsu-
raem aBmMOMambl gAs NPOGAKU HAMYPAAbHbIX COKOB U
CBeXUX (PPYKMOB.

Hemeuxas BDV ocoboe Bnumanue ygeasem peaausa-
yuu uepe3 aBMOMAMBl MOAOKA U MOAOUHBIX NPOGYK-
moB, 0COOEHHO MAAOKUDHDIX.

AeBuzom umaassanckol accoyuayuu Confida cman
NPpUHYUN «3dX0OMEeAOCh NepeKycums — (PpyKkmal U OBO-
wu B A0OOe Bpemar». Ara nepeBoga 3moro AO3yHIa B
NpaKmMU4ecKyo NAOCKOCMb UCNOAL3YIOMCS , B YACMHO-
cmu, cneyuaAbHbIM 00pA30M YNAKOBAHHBlE CBEXKUE
(pyKmbl U Aroghl, @ MAaKXe niope, NPUromoBAEHHblE
6e3 menaoBol obpabomku u pacgacoBaHHble B MyObl-
naxkemsl.

Ieablll pag Komnanutl, B MOM 4UCAe KPYNHeUUWUX,
npemaopsem B KU3Hb coOCmBeHHble Nporpammbl. Tak,
kopnopauuss MARS npegaaraem gas peaausauuu HO-
Bble HU3KOKGAOpUUHble Bughl OamoH4ukoB Balisto
(MIOCAU U3 PA3BAUYHBIX 3AQKOB, B IMOM 4UCAe C goOaBAe-
Huem 0A0UHOro Xoma u uszwma). OgHOBpeMeHHO cne-
yuaaucmsel KOMNAHUU pa3pabomaiu UHHOBAUUOHHYIO
PEKAAMHYIO NpPOrpammy no 6opbrbe ¢ AUUWHUM BeCcoM
nog Ao3ynrom «Ilpocrnucs, @unasngus!». B nee BowAu
KOMNAEKC nepegau ¢ aapoObukol U HeCKOAbKO DEeKAdM-
HBIX POAUKOB, NPU3BIBAIOWUX Becmu 3gOopoBbll ob6pas
JKU3HU, 60AbUlEe BUTAMbCA U HE nepeegamek.

Komnanus Barry Callebaut pazpabomana gas AtoOu-
meaell CAGgKOro mBepghalll U XKugKull WOKOAQg C NOHU-
JKeHHbIM COgepXAQHUEM Caxapd, NPpuromoBAEHHbIU No
MEexXHOAOI'uU, NO3BOAsIOWel MAKCUMAABHO COXPAHUMb
NnoAugeHoAbl B KAKao-606ax u romoBOM Npogykme.
Kpome moro, ¢pupma Bbrinyckaem mpu Buga KOH@pem,
cogepXxaujux AaKkmo- u ougugobaxmepuu, Ymo NO3BO-
Aslem COXpaHUMb 3§OPOBYIO NUWEBAPUMEALHYIO CUC-
memy.

K 3acayram komnanuu Eurogran omrocumcs BoINYCK
pAga HanoAnumeAel gas MOProBbIX ABMOMAMOB C
yAyduleHHbMU xapakmepucmuxamu. Cpegu Hux Le
Royal ChocoDark (ropsuull wwokoAag HA OCHOBEe KAKAO
¢ gobaBAeHUEM HAMYpPAAbHbIX QHMUOKCUGAHMOB), Le
Royal Chocolite (ropsauuil wokoAag, cogepxaujutl Ha
58 % MmeHbWwe YrAeBOgOB, HO COXPAHUBWUU BKyC opu-
TuHaAbHOro wokoaaga), Le Royal Granulated Skimmed
Milk (rpanyAupoBaHHOe MOAOKO [-npouenmnotl xup-
HOCMU € BEAUKOA€NHbIM BKYCOM CAUBOK, NPU MOM, 1IN0
B OOBIUHBIX CAUBKAX GASl UWIOKOAAQGQ, Koge-aramme u
gpyrux Hanumkos cogepxumcs okoao 30 % xupa).

Selecta, gesmeabHOCMb KOMOPOU WUPOKO pPACNPO-

engaged the sector with the pro-
motion of a healthier environ-
ment”.

British AVA makes a special
accent at the program of improv-
ing health of schoolchildren,
using for this purpose
VENDinform magazine and spe-
cial video programs for teenagers.

Hungarian MIASZ is intensifying its
attempts to vend natural juices and fresh
fruit.

German BDV pays special attention to
vending milk and dairy products, especially
with low fat contents.

The current motto of Italian Confida is the
principle: "Break time: fruit and vegetables
any moment”. To convert the motto into prac-
tice, specially packed fruit and berries are
used, as well as purees prepared without heat
treatment and filled into tubes.

Some of the companies, including the most
prominent, are realizing programs of their
own. Thus MARS corporation suggests new
low-calorie Balisto bars (muesli from various
cereals with addition of apple mark, dried
raisins and the like). At the same time they
developed an innovative ads program to fight
excess weight and some clips advertising
healthy way of life and calling people to move
more and stop overeating.

Barry Callebaut company, wishing to satis-
fy sweet lovers, developed solid and liquid
chocolate with low sugar contents manufac-
tured according to technology allowing to
preserve as much polyphenols as possible
both in cocoa-beans and in the final product.
Besides that the company produces three
kinds of candies containing lactobacillus
and bifidobacterium which help to keep the
digestive system in order.

One of Eurogran achievements is manu-
facturing professional vending ingredients
with improved characteristics. Those to be

VENDING BUSINESS, 2007/#6
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cmpaHena B Be-
Auxkobpuma-
nuu, ®@panuyuu,
Yexuu, Hugep-
AaHgax, Hcna-
Huu, beabruu,
I'epmanuu, As-
cmpuu, menepb
gobaBasiem go
10 % npogyk-
moB C nNOHU-
JKEeHHbIM cogep-
JKQHUEM JXUDOB,
caxapa u cCoAu B
accopmumeHm
KWKgoro mop-
roBOTO ABMOMA-
ma. Onepamopkl NOAQIAOM, YMo y NOKyNameAs BCerga
goAXKeH Oblmb BHIOOD MeX(Jy 3gJOPOBOU U He OYeHb nu-
wel, a ux 3agaia maxkol BblOOP npegocmaBumb.

A Bom cneuyuaaucmpl u3 Coges cuumaiom, imo Aro-
gAaM, CMpagarouuM OXUpPeHueM, HAgo nomMoramb, AU-
was ux U3AumHuUX cobAa3noB. Pagu ucnoanenus smou
6Aaroli Muccuu uHxeHepbl pa3pabomaru cneyudib-
HYI0 HOBYIO cucmemy pacuema: « Mol KAOU U MosL Kap-
ma coxpanam Mmoo gurypy!». Peub ugem o HoBoM KaGcC-
Ce BaAugamopoB, KOMOPble NO3BOASIOM BECMU pacuem
CNEeYUUaAbLHBIMU KAPMAaMUu €O BCMPOEHHbIMU Yunamu.
ITepconaabHbIU Yun cogepxum nNOogpooOHYI0 UHPOpMA-
yuro o ¢urype cBoero BAAGeAbUQ U NO3BOAAEmM eMy
npuobpemams MOALKO MAKUE BUGhl NPOJYKMOB, KOMO-
pble He Oygym eMy BpegHbL U He CnpOBOyuUpyom Habo-
pa AUWHUX KUAOTPAMMOB.

Jofemar 3ansAcsi CNOHCUPOBAHUEM CROPMUBHBIX
nporpamm B wkoAax, a Azkoyen 6nia cnoncopom Tpu-
amaon 2006 u cetlluac nponaraHgupyem ucCnOAb30Bd-
HU€E BeAOCUNegoB cpeqgu B3POCAOIO HACEAEHUS.

Takum 006pa3oM, MOXHO C YGJOBAEMBOpPEHUEM KOH-
cmamupoBamp, 4mo O0AbWOE YUCAO YUACMHUKOB UH-
gycmpuu BEHGUHIG GKMUBHO BKAIOWUAOCh B 00pbOy
npomus oxupeHnus. Boamoxno, 3mo nomoxem 3acma-
BuUmb cepgeuno-cocygucmsle 3aboreBanus u guabem
omemynums. [p

e ————— g
Az egészséges valasziek 8

AZ EGESZSEGES
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marked in this context are Le Royal
ChocoDark (hot chocolate with addition of
natural antioxidants), Le Royal Chocolite
(hot chocolate containing 58 % less hydro-
carbons, but with the original chocolate taste
preserved), Le Royal Granulated Skimmed

"Milk (1 % fat contents and a wonderful

creamery taste comparable with usual 30 %
cream traditionally used for chocolate, cafe-
latte and the like).

Selecta company, represented widely in
UK, France, Spain, Czech Republic,
Netherlands, Belgium, Germany, Austria,
now plans 10 % presence of articles with low
contents of fats, sugar and salt in the food
loaded into their vending machines. The
operators’ opinion is that the customer must
always have the right to choose between
healthy and unhealthy food, and their task is
to propose such a choice.

On the opposite, Coges experts are confi-
dent that the people suffering from obesity
need help and must be guarded against the
temptations. To fulfill the mission the engi-
neers designed a new payment system "My
key and my card keep my figure!". The idea
has been embodied into cardreaders able to
validate special chip-cards. A personal chip
contains full information about the owner's
body and allows him to buy only those kinds
of goods that will not be injurious for his
health and will not provoke getting excess
kilograms.

Jofemar has been engaged in sponsorship
of sport school programs, while Azkoyen was
a sponsor of Triathlon 2006 and is now pro-
moting cycling among the grown-ups.

Now we can state with satisfaction that
quite a lot of the vending industry partici-
pants are actively taking part in fighting
obesity. Perhaps it will help and make car-
dio-vascular diseases and diabetes
retreat. [p
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Paky He MeCTO B MEHIO

Koaun Bappac, «New Scientist»,
m. 196 Ne2628 (3 nos6ps 2007r.).

Xomume u3bexampb paka? 3abyghbme NpPO NPUBLIYHBIE
3aBMpAKu C XapeHbiMU OAlogamu, ubo ucuepnbsiBaroujuli
omuem O CBA3U MeX(Jy NUMAHUEM U PAKOM HACMOSIMEAbHO
pexomeHngyem u3beramb NOBMOPHOU ItepepabomKU MACHbIX
NPOgyKmMoB, KaK-mo 6eKOH u pag kxoabac. OH makxe cose-
myem OrpaHU4UmMb CymouHoe nompebAeHue COAU UeCmblO
rpammamu.

Boobuwe rosops, ymepennoe ynompebiernue B nUWy 00Ab-
WUHCMBA NPOGYKMOB, KOMOPble NPUHAMO CHumams ONnAc-
HBIMU C MOYKU 3PEHUsl OHKOAOIUU, He IpO3um Cepbe3HbIM
puckom gas Bauiero 3gopoBbsi. OgHAKo, Kak cuumaem Map-
muH Yali3aMeH, BO3TAGBAABUIUL npoekm, Hauwegwul ompa-
JKeHue B ONyOAUKOBAHHOM HA NPOWAOU HegeAe omueme
Bcemuproro gonga paxkoBblX uccAegoBanuli u AMepuKaH-
CKOTO paKoOBOro uHcmumyma, 6e30nacHoll go3bl COAEHbIX U
nepepabomaHHbIX 3apaHee OAI0g HE CyulecmByem.

Ognoll u3 npu4uH, N0 KOMOPHLIM cAegyem uszberams MscC-
HBIX NPDOGYKMOB, NOGBEPTrHyMbIX NEePBUYHOU nepepabomke,
SBASIMCS MO, YMO OHU 3aYACMYI0 COgepKam HUMPambl-
KOHCepBAaHMmbl, cnocobcmaylowue 00pa3oBaHUI0 MAK HA3bl-
BaeMblx N-HUMPO3HBIX COeguHEHUul, Komopble eCmb OCHO-
BaHUS OMHOCUmMb K KaHUyeporenam. K momy xe B 3mux npo-
gyKmax cogepxumcs u3b6bimoK COAU, Komopas MokKem npo-
BOUUPOBAMb PAK KEAYJKA.

Omuem gaem 10 «pexomeHgayul no o6pa3y Xu3nu», ag-
PecoBaHHbIX MeM, KO Xo4em CHU3UMb PUCK 3a60AeBaHUA
paxoM. Xoms yacmb 5mux pekoMengayuli 3By4um goBOAbHO
JKecmko, Ir-uH YausmeH cmompum € ONMUMU3MOM HAQ BO3-
MOXHOCmb ybegumpb AlOgel U3MEeHUMmb CBOU NPUBBIUHBLU
CIMUAb NUMQAHUA U, KAK MUHUMYM, UCKAXOUUMb U3 MEHIO «He-
3gOpOBYIO» NUUWLY — MSCHble NPOJyKMmbl, NOGBepPrHymble
noBmopHolU obpabomke. «f He X0uy cKa3amb, 1Mo 3Mo Max
yXK npocmo,» - ropopum Yali3MeH, «HO BNOAHE BO3MOXHO.
CywiecmByem mouka 3peHus, Wmo cmpykmypa numMaHus —
BeWb HEeU3MEHHAs, OGHAKO 3a nocaegrue 10 aem Mbl ObiAU
CBUgemeAsiMU 3HQUUMeAbHbIX U3MeHeHul B gueme. Hanpu-
Mep, cmpax nepeg «KOPOBbUM OeUIEHCMBOM» CyuleCmBEHHO
NOBAUSIA Ha nompebAenue ropsigunsl B bpumanuu B 1990-e
rogbly.

B gannom gokarage maxike 1emKo NPOCAeKUBAEMCS CBSI3b
MeXJy OXUpeHUueM U pAKoM, HO Yali3aMeH cOMHeBaemcs,
4mo sma UHgopMayusa Cyu,eCmBeHHO NOBAUsem HA cCmpeMm-
A€Hue Alogell noxygems, u gobasasem: «B cosHanuu nybau-

CYBNIUMUPOBAHHbIA KO®E
LE ROYAL Prima Karra

500 r

BbicTpopacTBOpuMbIi Kode ¢ XOpoLwo chanaHcHpOBaHHLIM BKYCOM

Time to drop cancer
from the menu

Colin Barras, New Scientist,
3 November 2007

IF YOU want to avoid cancer it may be
time to ditch those breakfast fry-ups. A com-
prehensive report on the link between nulri-
tion and cancer recommends avoiding all
processed meats, including bacon and some
sausages. It also advises against eating
more than 6 grams of salt per day.

While a number of foods carry a cancer
risk, most of them can be eaten in modera-
tion without noticeably endangering health.

However, for salted or cured meats there
is no clear safe dose, says Martin Wiseman,
project director of the report, which was
published this week by the World Cancer
Research Fund and the American Institute
for Cancer Research.

One reason for avoiding processed meats
is that they often contain nitrates-preserva-
tives that may contribute to the production
of suspected carcinogens called N-nitroso
compounds. Processed meats also contain
high levels of salt, which is linked to stomach
cancer.

The report gives 10 “lifestyle recommen-
dations"” for those who want to reduce their
cancer risk (see «Ten ways to avoid can-
cer"). Though some of these measures are
rather severe, Wiseman is optimistic that
the report will persuade people to change
their eating habits, at least in terms of cut-
ting out unhealthy foods such as processed
meat. "It won't be straightforward, but it's
not impossible”, he says. “There’s this idea
that diet is immutable, but there have actu-
ally been huge changes — even in the last
10 years". For example, the BSE scare in the
UK had a substantial impact on the
nation's beef consumption in the 1990s, he
says.

The report also reveals clear links between
obesity and a range of cancers, but Wiseman
doubts that this will easily persuade people
to lose weight. “The public has the notion
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KU yXe OmMAOXKUAOCh, WMo OXUpeHue NOoBhluldem Beposm-
HOCIb Cepygeunblx 3a00AeBarul U guadema, HO OHAQ NOKA He
CBA3blBAEM 5MO C PAKOM. A Begb NO PUCKY PAKd, KOMOPbIU
MOJKHO npegomBpamumb, OKUpeHue ugem cpasy xe 3d Ky-
peHuem».

Yatizmer npusHaem, 4mo puck 3a6oiemb paKOM U3-3d MA-
ca BMOpu4HOU nepepabomxku CyujeCcImBEeHHO MeHble, YeM
u3-3a Kypenus, HO 3a0bBamp 0 HeM He caegyem. Hanpumep,
exxegHeBHoOe nompebaenue B nuwly 50 r maca BmMOpu4HoU
nepepabomkKu B CpegHeM NOBblUldem BepoAmHOCmbs Npuoo-
pecmu pak npaAmMou Kuulku Ha 21 %, npuuem 2mo Xe OmHO-
CUMCA U K KWKGBIM nocAaegyrouum 50 r. Ars cpaBHREHUS, Bbl-
KypuBaHue B geHb no 20 curapem yBeAuuuBaem Beposim-
Hocmb paka Aerkux B 20-40 pas.

Matixk Puuapgc, Bosraapasirowjutl B aHrautickom Munsgpa-
Be NPOMUBOPAKOBOE HANPABAEHUE, OUEHUA GOKAQg Kak
O4eHb Cepbe3Hblll, NOGUePKHYB, 4MO «OH Nogmaepxgaem
CBA3b MeXX(Jy HU3KoU (pu3uvecKol aKmUBHOCMbIO, HE3¢OPO-
BbIM numanuem u pakom. Ham Bcem, KAk AUMHOCMAM, CAeqy-
em nNpuHaAmb pewenue, Kak xumb. [lo kpalinel mepe, me-
nepb Npu 3MoM MOXHO ONUPAMbCA HA ABMOPUMeMmHbI Uc-
MOYHUKY.

K 3amemxe nogsepcmanbt «10 coBemoB, Kak usbexamb
paxa»:

— Bo usbexanue oxupenus cregyem cmpemMumbcs K mo-
MY, WmoO6bl ¥ B3DOCABIX BeC HE YBEAUHUUBAACS, d COOMBEM-
cmByrOW Ul «UHGEKC MACChl MEeAd» HAXOGUACA B npegeaax
21-23.

— ExegneBHaa go3a ymepeHHOU (pu3uieckoll aKmuBHOC-
mu, Hanpumep, HepruiHoll xogbbbl, GOAXHA COCMABASIMb
He meHee 30-60 munym.

— Caegyem usberamp CAQGKUX HANUMKOB U BLICOKOKAAO-
pulinol nuwu muna «pacm-pyg».

— 3a RegeAlo XeaameAbHO chegamb He 6oaee 500 r Kpac-
HOIO MsAacaq, u3beras Maca BMOPUYHOU oOpabomxku.

— Orparuubme cymouHoe nompebAeHUe AAKOTOAsS OGHOU
PIOMKOU, eCAU Bbl — JKeHUJUHQ, U gBYMSsl — €CAU Bbl — MyK1lU-
Rna. He npeBpawjaiime BbINUBKY B 3a0ABY.

— Ewbme ¢pykmbl u He cogepxaujue Kpaxmard OBOwU
nAme pas3 B geHb, OrpaHuYbme nompebierHue NUWU C NOBbI-
UIEHHBIM COgepXAHUEeM KPUXMAAQ.

— Orpanuubme cymouHoe nompebiernue NOBAPEeHHOU CO-
AU wecmblo rpammamu, uszberalime npogykmos, B KOMOPKIX
COABb Urpaem poAb KOHCEPBAHMA.

— H3beralime BCSKOro poga guemuieckux gooaBoK — 3d
UCKAIOUEHUEM OCOOBIX CAYUdeB (CKaXeM, KaK npuem oaue-
BOU KUCAOMBbl NpU bepeMeHHOCMU).

— Ilpu Bo3MOXHOCIMU KOpMume peOeHKd IPygbio go 6 me-
caues.

— Ecau Bbl nepeHecAu OHKO3aO0AeBaHue, COTAACOBLIBAlime
CBOU pauuoH € NPOpheCcCUOHAAAMU-HYMPUYUOHUCMAMU. [;’

BAHUNbHbIA KAMYYUHO NPEMUYM
LE ROYAL Vanilla Cappuccino Premium
MpemuanbHas cMeCb C BbICOKUM COepXaHuem koge
500r

CeTb Toprosbix aBTomatos ACCOPTU
Ten/dakc: (495) 221-8417  www.assorti.ru

that fat gives you heart disease and dia-
betes, but they don't realize it also gives you
cancer” he says. "After smoking, obesity is
the highest preventable cancer risk”.

Wiseman concedes that “the risk from
processed meat is an order of magnitude
less than that from smoking” but is never-
theless “not trivial”. For example, the risk of
colorectal cancer increases by 21 per cent for
every 50 grams of processed meat eaten
every day, on average. By comparison,
smoking 20 cigarettes per day can lead to a
20 to 40-fold increase in the risk of lung can-
cer.

Mike Richards, national cancer director
for the UK's Department of Health, wel-
comed the report as a robust analysis of the
current evidence on diet and cancer. It “con-
firms the link between physical inactivity,
unhealthy diets and cancer”, he says. "We
all have to make decisions about what is
right for us as individuals. At least we can
now make these decisions based on authori-
tative advice".

Ten ways to avoid cancer

— Body fat — aim for a body mass index of
21 to 23 and avoid weight gain during adult-
hood.

— Physical activity - aim for 30 to 60 min-
utes of moderate physical activity, like brisk
walking, every day.

— Junk food — avoid sugary drinks and
energy-dense fast food.

— Meat — eat no more then 500 grams of
red meat per week and avoid processed
meats.

— Alcohol — limit daily intake to one
drink for women, two drinks for men. Do not
binge drink.

— Fruit and vegetables — eat five portions
of fruit and non-starchy vegetables each day
and limit refined starchy food.

— Preservations - avoid salt-preserved
foods. Limit salt intake to 6 grams per day.

— Dietary supplements — avoid them,
except in special casec such as folic acid
during pregnancy.

— Breastfeeding — try to breastfeed for
six months.

— Cancer survivors — seek professional
nutritional advice. [f
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Kutanckaqa BbicTaBka rno
BEHAVHIY 1 MMPOBOE
BEHOWNHI — CO0OOLWECTBO

China International Vending
Show 2008 — Sharing Exhibit
Fruits with International

~ Vending Players

1. BBegenue

Kumatii — cmpana ¢ naceaenuem 1,3
MAP(. YeAOBEK, camblM OOABWUM B MU-
pe. OgHAKO ero 5KOHOMUUEeCKoe pa3Bu-
mue CyW,eCmBEeHHO 34gepKaAd «KyAb-
mypHas pesBoAwouus» (1966-1976).
Auwb nocae moro, Kak B 1978 r. nauaaa
NPOBOGUMKCA B KU3Hb hoAumuka Aen
Cs0-nuHa, HANPABAEHHAsA HA Cywecm-
BEHHble 5KOHOMuUueckue pegopmbl U
co3ganue B o0wecmse OMKPLIMOU am-
Mocgeprl, 3KkoHOMUKa Kumast cmaaa
PAgUKAABHO MEHAMbCA B pe3yAbmame
BHEgpeHUs NepegoBOro 3apyOexHOro
0bopygoBaHus, MeXHOAOI'ull, UHBeC-
muuull U MBepgoro CAegoBUHUS Pbl-
HOYHOU 3KOHOMUYECKOU cmpameruu.

Coraacno HayuonaabHoMy cmamu-
cmuuyeckomy ynpaBienHuro Kumas,
BBIT cmpanbt Beipoc B 2007 1. Ha
11,4 % u gocmur 3,43 mpuaruoHOB

Anrekc Uen,
OTAEA MEXKAYHAPOAHBIX CBA3EH
China Vending Show 2008

Alex Chen,
International Liaison Office of China
Vending Show 2008

L Background Introduction:

China is a country with 1.3 billion
people, the largest population in the
world. But its economic condition
lagged behind during the Cultural
Revolution from 1966 to 1976. Since
. | Comrade Den Xiao-ping launched a
- | significant economic reform and
opening policy in 1978, China's econ-
omy began to have a great change
with its active introduction of foreign
advanced equipment, technology and
investment and its solid execution of
market-oriented economic strategy.

According to the National Bureau
of Statistics (NBS) of China, China's
gross domestic product (GDP) grew
11.4 percent year-on-year to US$3.43
trillion in 2007. 2007 was the fifth
year in a row in which GDP had
expanded by more than 10 percent.

goarapos CILIA. 2007 r. 6bia nameiM nogpsg, Korga
rogosoti npupocm BBIT npesocxogua 10 %, npuuem B
2MOM Irogy OH OKA3UACS CAMbIM BbICOKUM 3d NOCAE(-
Hue 13 rem. Oxonomuka KHP Britiaa Ha uemBepmoe
mecmo B mupe nocae CLIA, Anonuu u I'epmanuu.

Hem comHeRutl, umo B yCAOBUAX MAKOTO OblCM-
POro U HEYKAOHHOIO 3KOHOMUYECKOTO pPOCMA eCmb
BCE OCHOBGHUS pACCHUMBIBAMb HA PbIBOK B PA3BU-
muu Kumauickol aBmoMamu3upoBAHHOU MOPIrOB-
Au. IlepBble moproBele aBmomamsl (ObiBUUE B yNO-
mpeoOAeHuu) 6bAU BBe3eHbl B Kumat u3 Anonuu u
FOxnoti Kopeu B 1992 r., 4mo NOAOXKUAO HAUAAO
paszsumulo Kumatickoro BeHgunra. B 2004 r. B KHP
¢ynkyuonuposaro npumepro 20 000 mawuHn, B
2007 r. ux yucao npesbsicuro 50000. Cneyuarucmsi
NPOrHo3upyom, 4umo B Oauxaiiuiee BpemMs napk 0y-
gem pacwupsmbca 6oaree, uem Ha 10000 aBmoma-
moB B rog. Cerogns aBmomamsl YCMAHABAUBAIOM
yJKe He MOABKO B a3pONoOpmax, HA BOK3AAAX U
CMAHYUAX MemMpo, HO U B FOCIMUHUUAX U MOMEASX,
yupexgenusx, BY3ax u na npegnpusamusx. B nep-
BbIX PAGAX PA3BUMUS BEHGUHIA Ugym makue mMerd-
noaucsl, kak [lexkun, IHlanxat, I'varwkoy u gp.

2. Bengunr B Kumae.

Tlpegnoaaraemcs, umo HOBble BO3MOXKHOCINU gAS
pasBumus prlHKA Benguura B Kumae Bo3HUKHym B
cBa3u ¢ npopegenuem Oaumnuagsl 2008 B Ilexkune

VENDING BUSINESS, 2007/#6

Analysts said the 2007 figure was also the highest of
the past 13 years. That marked the world's fourth
largest economy after the US, Japan and Germany.

Backed by such rapid and robust economic growth,
there is no doubt that the vending industry will be
spurred year on year. Second-hand vending machines
were first introduced into China from Japan and
South Korea in 1992 and the vending indusiry has
formed up gradually with China's fast economic
development. In 2004, China has approximately
20,000 sets of vending machines located on the mar-
ket, but in 2007, the total number of vending machines
in operation has surpassed 50,000 sets. Experts antic-
ipate that the Chinese vending market will increase
more than 10,000 vending machines every year. Up to
now vending machines have been located not only in
airports, railway stations and subway stations, but
also in 3-star class hotels and motels, office buildings,
big factories and universities. Obviously, the scope of
vending machine locations is expanding throughout
the major cities, such as Beijing, Shanghai,
Guangzhou and other adjacent cities.

2. Vending in China:

The Chinese vending market is expected to boom
with the opening of 2008 Beijing Olympic Games on
August 8-24, 2008 and the World Expo Shanghai
2010 from May 1 to October 31, 2010. Experts said



(8-24 aBrycma) u DKCIIO-2010 B Llanxae (1 mas —
31 okmabpsi). B cBs3u ¢ amum, no MHEHUIO cCneyud-
AucmoB 2008 r. spumcs HaAUAAOM 3-ell peBoArUUU
PO3HUYHOU MOProsAu B Kumae, u Begyuyro poib B
3MMOM npouecce CyXgeHo cuirpams cmoiuye KHP
Ilekuny u KpynHetweMy MOProBO-NPOMbIUAEHHO-
My uenmpy — llanxaro, komopkle cmanym xo3sieBa-
MU gBYyX Meponpusimuli MUpOBOTO 3HA4EeHUSL.

B nocaegrue roget ropogckoul NOG3eMHbl U Ha3eM-
HblU pPeAbCOBbIll MpaHcnopm pas3BuBascs B Kumae
gOBOABHO 3HepruyHo. Hanpumep, ecau B lanxae ¢
1990 no 2000 r. 6b1A0 COOPYXKEHO Bcero 3 AuRuU oowel
NPONUTKEHHOCMbIO 65 KM, MO COTAQCHO NAGHAM CA€-
gyroujero gecamuremus K 2010 r. lanxaii 6ygem
umems 9 aunull obwell npomsvkeHHocmblo 500 KM,
CPUBHABWUCH 1O 3INOMY NOKA3AMEAIO ¢ KpynHeuwel
B MUpe AOHJOHCKOU cemblo. A NOCKOALKY BEHJUHI-
onepamopkl yXe ybequauch B NPUBAEKAMEAbHOCMU
CMAHYUU MemponoAUmMeHd C MOYKU 3peHust ycma-
HOBKU MaM MOPIoBbIX (BMOMAMOB, NPOUECC OCBOE-
HUS UMU HOBBIX CIMAHUULL nolgem u gaablie.

Kak usBecmno, B CIIA u pa3sumblx eBponet-
CKUX CMPAHAX MHOTO ABMOMAMOB YCINQHUBAUBA-
emcs B omeAsix. Tenepb OHU NOSABASIIOMCS. B MpeX-
3Be3gOUHbIX rocmuHuyax u momeasx Kumas, rge
npogarwom HANUMKU, CHEKOBYIO NDOGYKUUIO U MeA-
Kull wupnompe6, Komopbslll MPygHO npuobpecmu
nooausocmu. Typucmbl yXe MOIAU 30Memumsb,
umo aBmoMambl yCMAHOBAEHbl BO BCEX MOMEASIX
mak HasbiBaeMol cepuu 168, pacnoroxeHHbIX B
KpynHelwux ropogax cmpankl. [loxoxe, wmo npu-
BAEKAMeAbHOCIMb FTOCMUHUY, pacmem ¢ MO4KU 3pe-
HUS BEHGUHT-ONEPAMOopPOB.

OgHOBpeMeHHO € POCIMOM CNPOCA HA MOPTOBbIE AB-
momamsl pacmem YucAo ux npouspogumeaeti: ¢ 10 B
2000 r. go 40 B 2008. B qucA0 KpYNHbIX NPOU3BOgume-
Aeli Bxogsam rocygapcmsennble komnanuu GUARD
(Tanusuns), AUCMA (Hungao), KIMMA (Xynans) u
BAIXUE (Axancro), a marke ¢ UHOCMPAHHBIM Kanu-
maarom u comecmunle: FUJI BINSHAN, BIANCHI,
S.M.COIN u m.g. Mx npogyxuyus 5KCnopmupyemcs B
CHIA, Kanagy, Benukobpumanuio, Ascmpanuio, Ano-
nHuto, I0xny10 Kopero, Poccuio u gp. cmpanbi.

Ecau npousBogsum asmomMamal KpynHbsle (pupMbl, mo
O0ABIIUHCMBO KOMNAHUL BEHGUHI-ONEepAmOpOB OMHO-
CAIMCA K KAMEeropuu MAaaoro U CpegHero 4acmuoro ous-
Heca. B Kumae gas RUX cyujecmByem 3HQUUMEABHbIU

that this industry will enter into the development
phase since 2008, when vending machines will stand
to trigger the third retailing revolution in China.
Beijing, the capital city of China, and Shanghai, the
largest commercial and trade center of China, will
lead the vending market because of hosting the two
international events.

In-city metro and rail transport systems have been
constructed and developed over the past few years.
Take Shanghai as an example. From 1990 to 2000,
only 3 rail transport lines were built up with a total
length of 65 km. From 2001 to 2010, Shanghai is
expected to have 9 rail transport lines with a total
length of 500 km, just the same size as the world's
largest subway city, London. More and more vending
machines are placed in the metro/subway and light-
rail stations, which have proved to be the best loca-
tions for the vending operators to gain profits.

As we know, a lot of vending machines are located
in hotels in the U.S. and European developed coun-
tries. But now vending machines make their appear-
ance in hotels and motels in China. The 3-star class
and economic hotels began to bring vending
machines for retailing drinks, snacks, and daily-use
consumer products which are not easily bought near-
by. This is an encouraging phenomenon for vending
operators. If more and more 3-star class hotels install
vending machines in place of convenience retail out-
lets, hotels will become another profitable place for
vending business. Tourists can notice all the Motel
168 chain hotels have been equipped with vending
machines in major cities of China.

With the growing market demand for vending
machines, the number of vending machine manufac-
turers has increased from 10 to 40 from 2000 to 2008
in China. Tianjin GUARD, Qingdao AUCMA, Hunan
KIMMA and Jiangsu BAIXUE are big state-owned
vending manufacturers. Sino-foreign joint ventures
and foreign-invested manufacturers are FUJI BIN-
SHAN, BIANCHI and S.M COIN, etc. They export
thousands of vending machines annually in the form
of OEM to the U.S., Canada, U.K., Australia, Japan,
South Korea and Russia, etc.

Compared with the vending manufacturers, most
vending operators are small- and middle-sized private
enterprises. There is a big market potential for the
vending operators in China. This market is also in great

VENDING BUSINESS, 2007/#6
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PBIHOUHBIU NOMERUUAA. JMom PbIHOK MAKXe BechbMd
NepcneKmuBeH € MOYKU 3PeHUsl UHOCIMPAHHBLX UHBEC-
muuyuli, nepegoBblX MEXHUYECKUX U YNPABAEHUYEeCKUX
pewenull. ITocKOAbKy CeKmop NOKa He BbluleA U3 gem-
CKOro BO3pacma, peuleHuie MHOIux npooaem nompedyem
NOUCKA COBPEMEHHbIX MEXHUYeCKUX U OPraHU3ayUOH-
HbIX nogxogoB. Hanpumep, aBmomams! unorga «raoma-
H0m» MOHembl AUOO NPUHUMAOM NOGGeAKU, accopmu-
MEeHM CneyuarbHbIX NPOGYKMOB U gpyI'ux MOBAPOB Oe-
geHr, 3a4acmylo aBmomMambl He NOAYIQIOM JOAXKHOTO 00-
CAYKUBQHUS U COGEPKAMCsL B HEYGOBAEMBOPUMEABHOM
CAHUMApPHOM cocmostHuu. Tem He MeHee, 5mo He AuUWa-
em BEeHgUHT NepCNeKmuB y>Ke B OAwkaliweM OygyweMm.

3. Kumaiickas BbICMABKA BEHGUHTA

IToanoe naspanue meponpusimus — « Kumatickas
MeXgYHAPOGHAA BbICMABKA CUCMEM gAsl BEHGUHIA
U NPOGyKMOB gASi KOMMEPUECKOI'0 CaMOOOCAYKUBA-
HUA». poxXgeHue ee omHocumcst K 2004 r. u cBA3aHO
¢ pocmoM Kumauckol uHgycmpuu BeHguHra. Cnon-
copamu co3gaHusl ABUAUCh Bcekumatickas mopro-
BO-npoMblAeHHAs hegepauusn u komnarnua China
Tongyuan Corp., a opranuzamopamu — Shanghai
Tiansheng Exhibition Service Co. u Shanghai
Highlights Business Management Consulting Co.
INocae moro, Kak BbICMABKA NPOWAQ gBA pa3d, OHA
NPUBAEKAQ BHUMQHUE psga Begyujux MeXgyHapog-
HbIX accoyuayuli u NOAYHUAd O(UUUAABHYIO NOG-
gepxxky NAMA, WVA, EVA u JVMA. B utore 2006 r.
pykoBogumeau NAMA Puuapg I'upgec u Asn Memb-
103, reHepaabhbll gupekmop WVA u EVA Kamepu-
Ha [Ibsna u reneparbhbll gupekmop JVMA Takawiu
Kypocaku nocemuau CVS 2006, rge Bbicmynuau c
peuamu. HMx yuacmue u noggep>xKa NOAOKUMEALHO
ompa3suauck Ha Beicmake 2007 I., Korga 4ucAo 9KC-
NOHEHMOB BO3pocAo ¢ 27 go 48, a koruuecmso noce-
mumeaeti npesbicuro 5000, npuuem 1080 u3 Hux
npubbsiau u3 48 3apybexxHblx cmpaH. Bce uembipe
npegblgyujue Beicmasku China Vending Show npo-
BoguAuch B lllanxae. OCHOBHGsL cmamucmuka No
HUM CBegeHd B NPegcmAaBAeHHYIO0 HUKe mabauuy;

demand for the introduction of foreign investment and
advanced technology and management solutions. As
this industry is still in its infancy, many problems need
to be solved with advanced technical and operational
solutions. For example, vending machines sometimes
eat coins, accept counterfeit coins; products supply and
categories by vending machines are very limited; vend-
ing machines are not clean and in good maintenance,
and so on. But undoubtedly vending machines see a
good business prospect in the near future.

3. China Vending Show:

China Vending Show is fully named as “China
International Vending Systems & Commercial Self-
Service Products Exhibition”. It was founded in 2004
with the growth of the Chinese vending industry. It was
sponsored by All-China Federation of Industry &
Commerce, China Tongyuan Corp. and administrated
by Shanghai Tiansheng Exhibition Service Co., Ltd.
and Shanghai Highlights Business Management
Consulting Co., Ltd. After two sessions, this show
attracted the attention of worldwide major vending
associations and obtained the official supports of
National Automatic Merchandising Association
(NAMA), Worldwide Vending Association (WVA),
European Vending Association (EVA) and Japan
Vending Machine Manufacturers Association
(JVMA). In July 2006, Mr. Richard Geerdes, President
and CEO of NAMA and Mr. Dan Mathews, Executive
Vice President and COO of NAMA, Ms. Catherine
Piana, CEO of WVA and Secretary General of the EVA,
and Mr. Takashi Kurosaki, Director General of JVMA
visited CVS 2006 and delivered keynote speeches at
the conference. With the great supports of top leaders
of worldwide vending associations, the CVS 2007 won
a historic success. The number of exhibitors increased
from 27 up to 48, and the number of visitors surpassed
5000; among them there were 1080 overseas visitors
from 48 countries around the world. All the four previ-
ous trade-fairs were held in Shanghai. A basic statis-
tics for China Vending Show is presented below:

Bpewms Konn4ecTBo 3KCMOHEHTOB BricTaBo4Han —
Ne nposenexHns Quantity of Exhibitors nAoWaab, =
nocetutenei
n/n Show Dates/ N3-23 KB. M, Quantit
No. Year pyBexa ga Kuras E?rce”l’ Show Area of Visit of <
Overseas AesHG o (sq. m.)
23-25 mapta 2004
1 March 23-25, 2004 5 12 17 1100 832
24-26 mapTta 2005
2 March 24-26, 2005 6 15 21 1300 917
20-22 nionsi 2006
3 July 20-22, 2006 9 18 27 1800 4160
31man-2utona 2007
4 May 31-June 2, 2007 25 23 48 3000 5021
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B uucao skcnonenmos CVS 2007 Bxoguau: FUJI
BINGSHAN, BIANCHI, N&W, NECTA, DIXIE
NARCO, SANDEN VENDO, MEI & CONLUX, COIN-
CO, JCM, CASH CODE, ICT, VTI, ASTROSYS,
PANASONIC, VESIEL, GUARD, AUCMA, KIMMA,
BAIXUE, S.M COIN, LOTTE, COFFEE QUEEN, ICS,
SAECO, GIERRE u gpyrue. 98 % yuacmHUKOB OblAU
ygOBA€MBOpEHbl pe3yAbmamamu BblCMABKU, d
89,8 % 2KCnOHEHmMOB BbIPA3UAU HAMEPEHUE yuacm-
Boamsp B China Vending Show 2008. Ona cocmoum-
cs 26-28 uronsi 2008 r. B naBUAbOHE « BOCMOYHbIU»
llanxatickoro ueHmpa KOHI'PECCOB U BbICMABOK
« Beunocusirowuii». Y Bac umeemcs npekpacHdast BO3-
MOXHOCMb NPUHAMD yuacmue B BbICINABKe B KAUeC-
mBe AuOO 3KCNOHeHma, AubO nocemumeAs, pasge-
AUB yCchex ¢ KUmalcKuM U MUPOBbLIM BEHQUHT CO00-
wecmBoOM.

Aob6po noxaroBams! f‘f’

—
=

P P
len. 361-9557, 361 9799, bakc:361-9569

vww.formtrade.ru, e-mail:info@formtrade.ru

Asmomambons)npeOaXUlmyiHbIxé ? =
moeaposly npoxna@umeanb/x HanUMmKoE . Wl

The exhibitors at CVS 2007 included: FUJI BING-
SHAN, BIANCHI, N&W, NECTA, DIXIE NARCO,
SANDEN VENDO, MEI & CONLUX, COINCO, JCM,
CASH CODE, ICT, VTI, ASTROSYS, PANASONIC,
VESIEL, GUARD, AUCMA, KIMMA, BAIXUE, SM
COIN, LOTTE, COFFEE QUEEN, ICS, SAECO,
GIERRE, etc. 98% of the exhibitors were satisfied
with the exhibit results and 89.8 % of the exhibitors
confirmed that they would continue exhibiting at
2008 China Vending Show.

“The 5th China International Vending Systems &
Commercial Self-Service Products Exhibition 2008"
(China Vending Show 2008) will be held on June 26-
28, 2008 at East Hall of Shanghai Everbright
Convention & Exhibition Center in Shanghai, P. R.
China. It is your best choice for exhibit and a never-
to-be missed opportunity for visit. Let's share exhib-
it fruits with Chinese and international vending
players at this great gala event!

For any further information about China Vending
Show 2008, please contact:

Mr. Alex Chen

International Liaison Office of China Vending
Show 2008

Address: Rm. 1201, 905 Xin Songjiang Road,
Shanghai, 201600, P. R. China

Mobile: +86-13818028583

Tel: +86-21-37793743

Fax: +86-21-37793843

E-mail: vendingshow(@vip.citiz.net

Website: www.vendingshow.com [@
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OpraHusaTtop:

BbicTaBKa NapKkoBOro U pa3BrieKkaTenbHOro o6opyaosaHus

POCCUA, MOCKBA, KPOKYC OKCI10
-4

24-26 varra EAALA

Eurasian Association of 008
Amusement Parks 2
and Attractions

» obopygoBaHne M gekopauum On8 30H MacCoBOro OTAbIXa M LEHTPOB pPasBreqYeHuil: napkos, AeT-
CKMX U CMOPTUBHBIX NMOLWAA0K ¢ BOYynuHr « Bunbapa © NEVHTOON U TUPbI * CUCTEMBbI NMPUEMa Haru4HbIX
AeHer * cuctembl 6e30MacHOCTM U KOHTPOMS ¢ My3blkanbHble aBTOMaTtbl ¢ aBTO-POTO-CUCTEMBI/KUOCKM
* noteperiHoe obopyaoBaHue * Urpbl kateropum redemption « BUOEO- M UHTEPAKTUBHbBIE UIPbI * KUHOTEATPbI
3D un 4D -« npoaykuusa n ycnyrn B chepe «eaa v HanuTKu» © KOHCaNTUHN « Mebenb OS5 UrpoBbIX 30H © AET-
CKue aTTpaKLMOHbl * HACTOMbHbIE UMPbl U UIPYLLKN * INEKTPO- U BENOMOOUNW, KapTUHMA U aBTOAPOMbI
* UrpoBble aBTOMarbl U MMUTATOPbl ¢ CBETOTEXHUYECKOE, Na3epHOe W aKycTudeckoe obopyagoBaHue
* neaoBble KaTKu ¢ BOAHbIE U HadyBHblE aTTPaKUMOHbI * CMOPTMBHbIE ATTPAKUMOHbI * (hpaHYan3uHr «

Mpu noaaepxke: Mpu noaaepxke Mpv nopaepxke  OdbuumMansHbIi OdpuunansHoe KoHTakKkThbl:
THNMMo: CANUP: croHcop nsgaxue: :
B YKpauHe: expo@smile-expo.com

T - - +7(495) 510 96 09
et Aggm. GYER www.eaapa.u

MuHucTepeTso
¢puHaHCcoB
Poccnmn

Poccuy meauna NHTEepHEeT

oo ARRRLE HEPIHER & e ek S @EEED Lo
Ao roumn 4 ARENDATOR RU -

no TEXHUYECKOMY i l

gexcgggg?::n @l(?)w H...ILW.., ad eapenetecs : & e g

Poceuy Hot Games Show

MwuHucTepcTao g
{4 '\ IKOHOMUYECKOro
@ i leHepanbHbIf [eHepanbHbIi OdpuymansHblie N UHPOPMALMOHHbIE CNOHCOPbI: W E - P A Y]




Ipowrorognue oprarnuzamopsl Boicmasku EELEX, komnanus
Smile Expo, B 2008 rogy gefiomupytom ¢ BLICMABKOU NOG HA3BA-
nHuem EAAPA, komopas npotigem 24- 26 mapma B MBL] «Kpokyc
Okcno».

Bricmaska EAAPA npu3BaHa cnocoO6cmBoBamb NPOGBUKEHUIO
U BHEgPEHUIO HA PbIHOK DA3BAEKAMEAbHBIX YCAYT KAK MUDOBBIX
HOBUHOK, MAK U gOCMUWKEHUll omeiecmBeHHOU UHgycmpuu pas-
BaeueHull. Ona o6vequHsem B cebe:

— r100aAbHbIU runepmMapKem BCeX MOBAPOB U YCAYT MAK UAU
UuHaue CBA3AHHbIX CO chepoll pa3Baevenull;

— KOHTpecc, NOCBAWEHHbIU MeHgeHuyuaM U NepcnekxmuBam
pa3BuUIMUA PbIHKQ, ’

— UgEeaAbHYI0 NAOWAGKY gAsl NeperoBOPOB.

Tlo pasAuuHEIM 3KCNEepMHLIM OUEHKaM TOgoBoll 0dopom «pas3-
BAEKAMEAbHOI0» CeKMopa 5KOHOMUKU B Hawell cmpaHe coOCMmaB-
Asiem go $4 mapg. B Poccuu cerogrsi Bce 60AbULYHO NONYASPHOCMb
npuobpemaem cemelHblll OMJbLX. YUUMbIBASL JUHAMUKY U nep-
CneKmuBbl PA3BUMUA UHGYCMPUU pa3BAeuenHull, MOKHO B camoe
OAuXKallwee BpeMsa OXUgamb Cepbe3sHOro noghema B Cgpepe
cmpoumeAbLCMBA UEHMPOB CeMeliHOro OmghlXd, meMamuieckux
NAPKOB U AKBANAPKOB.

AKmuBHOe pa3Bumue phIHKA O3HQ4Gem, WMo OH nepcnekmu-
BeH gAaa unBecrmuyuld. Omcroga npoucmexkaem u ocmpas no-
mpe6bHOCMb B KQUeCMBEHHbIX CNeUUaAU3UPOBAHHBIX BLICMABKAX,
CNOCOBHBIX OXBAMUMb U NPEeGCMaBumb B OGHOM Mecme U B OGHO
BpeMsl Bce chepbl gesmeAbHOCIMU UHGYCMPUU paspaedeHull.

Temamuueckue Hanpasaenus EAAPA:

— pasBaekameAbHOe 000PYJoOBaHUE ¢As NAPKOB, MOPIo-
BO-pa3pAekameAbHblx KomnaekcoB (TPK), gemckux u
CNOPMUBHHEIX NAOWAGOK

— cucmembl npueMmd HAAUYHBIX geHer, 0e3onacHocmu U
KOHMPOASA

— aAomepeliHoe 000pYgOBaHUE

— KuHomeampbl

— BUgeo- U UHMepPaKMUBHbIe Urpsl

— DNPOgyKuusi U YCAyru B cepe «egd U HANUMKU», BKAKO-
4@ MOProBrle ABMOMAMBL

— KOHCUAMUHT

— gexopauuu

— C¢BemomexHUuYeCcKoOe, AQ3epHOe U aKycmuueckoe
obopygoBanue

— AegoBkle KAMKU (B MOM HUCAe UCKyCCMBEeHHOe NoKpbimue)

— BOgHble QMMPAKYUORbl — 000PygoBaHUE gASL AKBANAP-
KOB u baccetnos

— et cetera...

Ecau Bpl naanupyeme saoxumsb gensru B cosganue TPK, nap-
KOB, KUHOmMeampos, 6apoB, peCMOPAHOB U BCEro, 4mo opuenmu-
POBAHO HA OMGbIX U pa3Bievenus, mo EAAPA gas Bac:

— ygauHble CPOKU

— COBpeMeHHbll BLICMABOYHBI UeHmp

— BBITOGHBlE YCAOBUS yuacmus

— OAaronpusamHas ammocgepa gas peuleHust CaMbIX
Pa3AuUUHbIX 6usHec-3agau

Io gannbiM Ha KOHely sAHBAPSA, gOrOBOPhHl 00 yuacmuu B Bbl-
cmaske 3axkalouuAu 28 komnanud, cpegu xomopbix Game Zona,
Game Trade, Propeller Kids, Vector-M, ItalPark, Cmygus Dopyc
u gpyrue.

EAAPA — 5mo BaKHbIUI WAl HA Nymu YUuBUAU30OBAHHOIO PA3BU-
mus pa3BAeKameAbHOro cekmopa B Poccuu! [f

CAXAP ANnA BEHAWHIA
ACCOPTH

KOenHbIX TOProBbiXx aBTOMATOB

BbicTpopacTBOpUMbIA caxap 4ns BCeX TUNOB

CeTb Toprosbix asTomaTos ACCOPTU
Ten/dakc: (495) 221-8417  www.assorti.ru

Smile Expo Co., last year's organizers of EELEX
trade fair, are launching this year their new project
EAAPA’2008 to be held in Moscow Exhibition
Centre "Crocus Expo"” on March 24-26. EAAPA
trade fair is to contribute to promotion and intro-
duction to the market of entertainment foreign and
domestic achievements of the amusement and
relaxation industry. It incorporates:

* Global hypermarket of all kinds of goods and
services connected with the entertainment sphere;

Congress devoted to the tendencies and
prospects of the market development;

* Ideal venue for talks and discussions.

According to expert estimates, annual turnover
of the entertainment branch of economy in our
country amounts up to $ 4 billion. Family rest gains
more popularity in Russia. Taking into account the
dynamics and prospects of the sector development
a serious growth in the segment of building family
rest centers, subject parks and aqua parks can be
predicted in the nearest future.

Active development of the market means it's
prospective for investments. It results in acute
demand in high-quality specialized exhibitions capa-
ble to embrace and present in one place and at one
time all the aspects of the entertainment industry.

Key subjects of EAAPA:

— Equipment for rest parks, trade & entertain-

ment compounds (TEC), play- and sport
grounds

— Systems for cash accepting, safety/security

and control

— Lottery equipment

— Video and interactive games

— Goods and services for “food & drinks”

sector, including vending machines

— Consulting

— Scenery

— Lighting, laser and acoustic equipment

— Scating — rinks, including artificial ones

— Water attractions — equipment for aqua

parks and swimming pools

— Et cetera...

If you are planning to invest into TEC, parks, cin-
emas, bars, restaurants and all kinds of facilities
aimed at rest and entertainments, EAAPA can pres-
ent to you:

— Apt period

— Up-to-date exhibition center

— Advantageous participation conditions

— Favorable atmosphere for solving various busi-
ness tasks. At the end of January, contracts on par-
ticipation in the fair has been concluded by 28 com-
panies, including Game Zona, Game Trade,
Proprlier Kids, Vector-M, ItalPark, Studiya Phorus
and others.

EAAPA is an important step on the road of civi-
lized development of entertainment sector in
Russia. 'fé)
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Ot n3pareas

BeiCcTaBKHM
VendExpo-2007

Sxcnoyenmp Ha
pybexe
2006/2007 r.r.

Ipogaxcno 2007

Kak usBecmno, 6e3
BOgbl

Ha Bricmaske China
Vending Show 6ygem
KO(ellnblll NABUABLOH.
PATITIA 2007

Auno Gpupmsl
Konpepenyusa
gucmpubblomepoB
LOTTE
Kax npoutea rog B
WKOALHOM NUMAHUU
MockBbl

BeHAMHT AASI HOBUYKOB
Toprosble aBmomamsi
u m()B(lpbl €O cneuu-
AABHBIMU
YCAOBUSMU XPUHEHUSA

Auno GpupmMel
ICS B ABcmpuu

IToBoA moAyMaTh
3agymbiBaeMcs Au Mbl
Hag mem, ymo
NoKynaem B nuwy

ITpoGAeMBbl OTpacAn
YnuBepcarbhblll
nAamMesXKHblil UHCmpYy-
Menm

ToBopsrT, uTO
Sopamatic ® HoBoe
CAOBO B POCCUUCKOM U
MUpOBOM BeHJUHTe.

Anonc!!!

Editioral

BeicTaBKM
VendExpo-2007

Expocentre at the
2006/2007 border

Prodexpo 2007

No water — no life

China Vending Show
will feature coffee
pavilion

RPAMA 2007

Facing the company
Conference of LOTTE
distributors
How the year has
passed for the school
catering in Moscow

Vending for novices
Vending machines and
goods with special

storage
conditions

Facing the company
ICS in Austria

Reason for thinking
Do we think what we
are
buying to eat?

Problems of the branch
Universal payment
instrument

The say, that...
Sopamatic ® - a new
word
in Russian and global
vending

Announcement!!!
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BricraBkn
Bengunrossie
MeXHOoAOruU
XXI Beka.

ToBopsr, uTo...
IMums u kypumsb —
NO Kapmoukam

TlhacmuxoBble u
AAIOMUHUEBbIe
KOHMmelHepbl
gopoxarom!

BricTaBKH
Kpyraniii cmoa
Eu'Vend

UFIR — 2007

Aemckoe, uikorbHOe u
onmumaabHOe
numanue — 2007

HoBunku
Munu-kage B
MOproBom
asmomame — menepb
MO pearbHOCMb

BeicraBKHU
AmmpakyuoHst u
pa3sBAeveHus
PATITIA-2007

Auno pupmsi
ICS B mupe

Beaunxkuit cocep
Kumatickoe mempo u
uHgycmpus
aBmMOMAmMu3UPOBAH-
HOUl MOpProBAU U
CGMOOﬁCAy}KUBﬂHUﬂ

Penopmasx na bery
Auno ¢pupmbl
MocpsmuBwue ces Ben
gunry Eurogran/Accopmu
IIpo6aemsl oTpacan
Priox aBmomamos B
T'epmanuu 2006-2007 rr.
Bengunr u pumetia

ToBopsr, uTo...
B rerarbHOM noAe He BOUHbL
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Exhibitions
Vending Technologies of
XXI Century

The say, that...
Wanna have a smoke or
a drink — use your card

Plastic and aluminium
containers rise in price!

Exhibitions
Eu'Vend Round Table

UFIR — 2007

Child, School and
Optimal Nutrition —
2007

Novelties
Mini-cafe in a vending
machine is a reality now

Exhibitions
Amusement Rides &
Entertainments RAAPA-
2007

Facing the company
ICS in the world

The Great Neighbour
Metropolitan Rail
Transport Construction
Is Booming the Chinese
Vending & Self-service
Industry

Speedy report

Facing the company
Dedicated to vending
Eurogran/Accopmu

Problems of the branch
The Market of Vending Machi-
nes in Germany 2006-2007
Vending and Retail

The say, that...
Can't win a war in a legal field
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ToBopAT, YTO...
TengeHyuu BEHGUHIA:
Koghe Ha BBIHOC

B acconmpanusax
Bcmpeua c NAMA

Dopym onepamopos B
Munrane

BeicTaBKHM
AHU MAQAOTO U cpegHe-
ro 6usneca Poccuu -
2007

Mup urp - 2007

Auno ¢pupmsl
S.M Coin
npegcmasasiem

Beaukwuii cocep

BeicTaBKM
4-as BelcmaBKa no
Benguury B Kumae

ITpo6GAeMBl OTpPacAn
Bengunr -
MHOroobewarowas
ompacab

Paszsumue mexnuuec-
Koll 6a3bt U nepcnex-
MUBbL UHGYCMPUU BEH-,
gunra B Kumae

BeicTaBKHM
Avex - 2007

Aunno pupMel
ICS B I'peyuu

T'oBopHT, YTO...

Editioral

In associations
In National
Association
of Automated Trade

The say that...
The trend towards
coffee-to-go

In associations
Meeting with NAMA

Operators’' forum in
Milan

Exhibitions
Days of small and medi
um size business of
Russia - 2007

World of Games - 2007

Facing the company
S.M Coin presents

The Great Neighbour

Exhibitions
China Vending Show

Problems of the branch
Vending - the
Promising Industry

Technology develop-
ment and opportunity
prospect of the
Chinese Vending
Industry

Exhibitions
Avex - 2007

Facing the company
ICS in Greece

The say that...
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B acconmpanusax
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Pum — na Qopym
onepamopos

Bcmpeua ¢ NAMA

HauuonarbHasn
accoyuayus
npousBogumeael
Kogpe FNC

BeicTaBKHM
TepmuHaabl. BeHgunr.
Kuocku 2007

3A0pOBOE MUTaHUE
Yem naxopmum
aBmomam?

Aemu — naute 6ygy-
ujee. A 4mo OHU GOAXK-
Hbl eCb B HACMOS-
wem?

ToBop4r, 4ToO...
Cobpimus B 3epKase
CMHA

3epHoBOl uAU
pPacmBopuUMBLI?

B lIImamax At06sm
woKoAag

Briurpati cebe omapa

Bpa3uabckux wKkoAb-
HUKOB Oygym noumbp
Koghe

ITpo6AeMbI OTPacAH
bpumanckuli BeHGUHT

Anino upMsl
ITopa 3peaocmu

Ymo makoe Jofemar?

O6opyAoBaHue
INoxBaabHOE CAOBO
«Bucmen»

AIOAM OTPacAn
Maapmen XeHgpuk
IlakBuc

Editioral

In associations
All roads lead to
Rome's Operators'
Forum

28Meeting with NAMA

FNC — The National
federation of coffee
growers

Exhibitions
Self-Service
Exhibition 2007

Healthy food
Who's afraid of vended
food?

Kids are our future. And
what should they eat
at present?

They say that...
Events reflected in
mass media

Roasted or instant?
They like chocolate
in the States

Win yourself a lobster
The Brazilian
schoolchildren will be

offered coffee

Problems of the branch
British Vending

Facing the company
Age of maturity

What is Jofemar?
Equipment

Praising of « Vista»

People of vending
Maarten Hendrik
Pakvis
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PacTeopumeie

HHIPEANEHTHI

/
A} CUDBA-Beranus

/
4

OT H3AATEAN

BricTanikun
ANGAL, 1Mo OHA MAK
OBICHIPO 3UKPHIAUCE

Bempewa ¢ NAMA-3.
Hauuonaashasn set
CHABKA ame PUKAHCEGH
BeHGUHI-ACCOUNANNU

O6Gopyposaine
lToprospie apmomarinsl
Crane npuxogstim 6
Poccuio

BrictaBku
Tepmunaani/Benguiir/
Kuocku, Hhgycmpiis
rOCMenpuuMcmaa

(L1HFP)

IIpo6AaeMEbi OTPACAKH
Pocculickiiti BeHGUHTO
Bl PHIHOK PAG3AMLL
GHOAUITIUKA

Aniio hmpmet
Loakwon yenex
OUPOGEKIO Kl
A-UHTpeqguenma

SAOPOROE NIUTAHNE
Hlokoaagnas kpacornia

Beicrasiu
Hascmpenuy 5-ii
Mexqgynapoguot

BLICINABKE U 3-My

Mesxgynapogiomy

(hopymy no BEHGUHIY

B Kumae

l'osopar, 4ro.
CUIA: nevamibie
CMH nonyasipue
Cemenhix
Knura — ayvwui
nogapoi

Bosoonopasiemas
IHePIrusA .., BEHGUHI
locgyma Gopemcesi sa
NAUMEHKHEIE MEPMILHAAL]

Apmomain
Fasmomamiug

B acconmanmsix
Hem xunem EBA

AAR TOPFOBEIX

ABTGMATHR

Editioral

Exhibitions
It is a pily it closed so
quickly

Meeting with NAMA-3
National Expo of
AmericanVending
Association

Equipment
Crane vending machines
come lo Russia

Exhibitions
Selt Service Exhibition
Hospitality Industry
(PIR)

Problems of the branch
Russian vending market
seen by an analyst

Facing the company
The X ingredient BBQ)
great success

Healthy food
Hol chocolate Beauty

Exhibitions
Towards the 5th
International Vending
Systems & Comumercial
Self-Service Products
Exhibition 2008 and the
ird China International
Vending Summit 2008

I'hey say that

US: printed mass-media

are more popuilar

that the Net

Book is the best preseil
Renewable energy
and... vending
The State Duma
struggles for paymerit
lerminals

Machine guns guardinig
vending machines

In associations
What EVA
is preoccupied with
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MHOTOGYHKLIMOHANBHBIA

MOHETONPUEMHUK
: IOAUER COANU

ELECTRONIC FAYMENT SYSTEMS

nokynatens

JKckN0uBHLI AucTpuBoloTop

CUBA-Beraunr

Cu.cTp. 24

Hosocmu HAAT

Buicrasku
Dkcnoyenmp:
umoru 2007 roga

Cmpameruieckuil nAam
komuccuu Codex
Allmentarius na 2008 r,

B accoumanmsx
Honuli cmangapm EVA

IMpoGAemsl oTpacaAn
Kaccup y kaxgoro
cmoaba

3A0poBoe nuranne
Hurpeguenmsi ¢
MEHMOAOM
g Bawero sgoponbs

TIpoGAembr oTpacan
Beaerll engunr

O6opyposanne
Becs mup na sxpane

Bricrankn
Pumetia B cmure
xaii-mex

O6opyAoBanne
Muoroauxuii Fage

HOGuAeH 1 100HAAPDHL

OGopyAoBatne
Konupkun, usu kyga
NPUBOGAT MeEHmbL

3A0poBoe nuranne
3goposili Bengunr
Paxy ne mecmo b Meto

BeAnkui cocep
Kumalickas syicmanska
10 BEHGUHTY U MUPOBOE
BeHgunr coobuecmso

BricTanku
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RNVA News

Exhibitions
Expocenter:
the 2007 result

They say that...
Codex Alimentarius

Commision Strategic
Plan 2008

In associations
New EVA Standart

Problems of the branch
Cashier at every pole

Healthy food
Mint Ingredients For Your
Health

Problems of the branch
Greener Vending

Equipment
All World on the display

Exhibitions
Hi-tech retail

Equipment
Multi-faced Fage

Jubilees & Jubiliants

Equipment
Kopirkin, or where the
dreams lead

Healthy food
Hedalthy Vending Time to
drop cancer from the menu

Greal neighbour
China International
Vending Show 2008 ~
Sharing Exhibit Fruits
with International
Vending Players

Exhibitions
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BHMMaAHMIO pOCCUNCKNX peknamMmopaTtesien

1. CTouMOCTh pa3MeIleHUs] PpEKAAMHBIX MaTepranos, pyo. PD (6e3 yuera HAC).

* Ha BHYMPEHHUX CMPpaHuyax

IMrowags Cmoumocms, » IJenmpaabHBIT passopom
PEKAAMHOIro pyo (2 cmp. A4) — 56 000
MOgyAs « 1-a BHymp. cmp. A4 — 29 000
1/1 (A4) 16000 * Ha obroxkax:
172 9000 1-a cmp. — 35000
1/3 6700 2-5, 3-a cmp. — 28 000
1/4 5300 4-a cmp. — 31 500
1/6 3800
1/8 2800

+ Ilpu nybaukauyusax npegycmMompeHna rubkas cucmemda CKUgoKk.

« Ecau y Bac Hem romoBOro pekaamMHoro Mogyasi, Bot moxxeme 3axkazams ero y nac. Cmoumocmsb paspadom-
KU MOQyAsL 3aBUCUM OM CAOKHOCMU, HO, KAK NPABUAO, Haxogumcst B npegeaax 3500 — 5000 py6. (3a noro-
cy popmama A4).

2. TexuuuecKyne TpeOOBaHMUS K IIPEAOCTAaBASIEMBIM AAS MyOANKAIMM MaTepuaAaM.

« Tlogaua mamepuaAoB B pegaxkyulo OCyWecmBAsiemcs He NO3gHee, UeM 3d MeCAly o BhIXOoga cOomBem-
cmByHOUero Homepa.

« Tekcmosoll mamepuar npurumaemcs B Word (doc, rtf), Excel, txt.

« Hamwcmpauuu, ¢pomorpaguu — B srekmpoHHom Buge (CMYK, paszpewenue ne nuxe 300 dpi);
gonycmumo npegocmaBAeHUEe KQUeCMBEHHBIX (h)omoomneuamkoB U CAQUJOB.

+ Makembl peKAQMbl NPUHUMAOMCS B CAEGYIOWUX NDOTPAMMAX:

Photoshop 5.0—9.0. @atiawt B popmame TIFF, CMYK, 300 dpi (gas BHeceHUust KOppeKMypbl B PEKAQMY
pegaxuyueli — ¢alirbt B popmame PSD, crou «He CKAEEeHBL» ).

Corel Draw 9.0—13.0, Illustrator 7.0—12.0 (o6s3ameabHOe coxpaHeHue nog Bepcuto 9.0). BekmopHbie
u300paKEnUs JOAKHBL OblMb NepeBegenbl B Kpubble (Curve).

Quark Xpress 3.0—7.0 (Collect ¢ npuroxeHHbIMU WIpugmamul).

* Mamepuaa npurumaemcs Ha Hocumeasx: guckemnt 3,5, CD-R, CD-RW, DVD.

+ @opmam cmparnuypl: go obpesza — 215x300; obpesnott — 205x290 mm, noroca Habopa — 169x239. Texcm
u u300paKenus romoBOoro (CBepCmMaHHOr0) PeKAAGMHOTO MAmMepuaAd goAXKHbl OmMCcmynams om 00pe3Horo
¢opmama ne meHee 10 MM ¢ KAWKGOU CIMOPOHBL.

« @opmamml MogyAel, menbuiux A4

1/2 — 169x115,5 mm; 82,5x239 mm.
1/4 — 82,56x115,5 mm; 169x56,4 mm.
1/8 — 82,5x56,4 mm.

* K pexramMHbIM MOGYAAM 30KA34UK NPegoCmaBAsiem aHAAOTOBYI0 ysemonpo0y. Ilpu omcymemsuu ysemo-

npoObl U3gameAbCMBO He Hecem OmMBeMCMBEHHOCIU 3d HEMOYHOCIMb UBemonepegaiu.

B HOMepe ynoMSIHYThI (pMPMBI U OPEHABL:

S.M.Coin — 2, 39, 41, Coges — 33, 34, GoldenGame/byaamosl pynn —
AUCMA — 39, 41, Confida — 15, 33 20 GUARD — 39
Astrosys — 41, ConFoodTech — O4 Huhtamaki — 4, 20, 22
AVA — 15, 32, CVS — 40-41 ICcSs — 41

Azkoyen — 19, 34, Dixie Narco — 41 ICT — 41

Barry Callebaut — 33 EAAPA — 42-43 JCM — 41

BAIXUE — 39,41 E-Finance — 37 Jofemar — 20, 34
BDV — 33 Eu'Vend — 5, 22 JVMA — 40

Bianchi Vending SPA — 14, 39, 41  Eurogran — 33, 35, 36 KIMMA — 39, 41

Cash Code — 41, EVA — 13-17,19-20, 32-34, 40 Lotte — 41

Chaina Vending Show — 38-41 Fage — 24-25, O1 MARS — 33

Coffee Queen — 41 FUJI BINSHAN — 39, 41 MEI — 14,15, 41
Coinco — 41 Gierre — 41 MIASZ — 33
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Attention of foreign advertisers

1. Price of ads publishment, euros (VAT included)

+ Inner pages

Ad module area, Price, €  Central opening
1/1 (A4) 540 (2 A4 pages) — 1900
172 300 « Fly leaf (1st inner page A4) — 830
1/3 220 » Cover pages:
174 180 Ist page — 1000
1/6 130 2nd and 3d — 800
1/8 95 4th — 900

There is a flexible discount system

NVA members are granted an addititional 5 % discount

If you do not possess a ready ad module, you may order it here. The price of the new design depends on
its complexity, but usually lies within E 150 (for A4 page).

. Technical requirements to the materials submitted for publication.
The materials to be published are to be submitted to the editors not later than a month before the planned
publication.
Texts are to be submitted in Word (doc, rtf), Excel, txt.
Pictures and photos are to be submitted in electronic version (CMYK, resolution not lower than 300 dpi).
Submission of high quality photoprints and slides is possible.
Ad modules are to be submitted in the following modes:

Photoshop 5.0-9.0. TIFF, CMYK files, 300 dpi. To make editorial corrections possible, please use PSD
files, the layers «not fused».

Corel Draw 9.0-13.0, Illustrator 8.0-12.0 (must be saved for 9.0 version). Vector pictures are to be
transferred into curves.

Quark Xpress 3.0-7.0 (Collect with prints enclosed)
Page size: before cutting 215x300 mm, after cutting 205x290 mm, composition (type) surface 169x239 mm.
The ready text and the images are to be spaced from the after?cutting size not less 10 mm at each side.
Module sizes less than A4:

1/2 — 169x115.5 mm; 82.5x239 mm

1/4 — 82.5x115.5 mm; 169x56.4 mm

1/8 — 82.5x56.4 mm.
It is highly advisable to submit an analog color?print sample. Without the latter the editors are not
amenable for the exactness of color reproduction.

Microtronic — 14

NAMA — 13,40

National Rejector Inc. — 14
Navsa — 15, 32

Nestle — 4, 15

N&W/ Necta — 41
Panasonic — 41

QI Technologies — 14
Sanden Vendo — 41

Saeco — 41

Seleca — 15, 33
SmartGames — 20

Soleda — 15

Thales e-Transactions — 14

UFI — 10

VendExpo — 5, 9, 23, O2
Vending Micro circuits(VMC) —
14

Vendorus Group — 4, 6

Venson — 2

Vesiel — 41

VTI— 41

Wespomatic — 20

WVA — 21, 40
ABmoOMamu3upOBaHHble YCAYTU —
4

Accopmu — 3, 11, 12, 15, 17, 18,
21, 27, 29, 35, 36, 43

Bopoguro (rp. komn) — 2, 4
BAAEO — 7, O3

Benga — 4

Bengunr-Oxcno — 18
Komm-Tlacc — 4,5

Auckom — 28-31

HAAT — 4-7

Ilpemakca — 4

PAITIA — 26
CHBA-Bengunr — 4, 24-25, Ol
Yruxkym — 2

Dopmmpelig — 41
BSkcnouenmp — 8—11, 37
OkcnpeccobimcepBuc - 4,5
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Hnpopmayuonno-ararumuyeckull
U PEKAGMHbLLL KYPHAA

Hsgaemca ¢ mapma 2004 r.
Mocksa

Yupepurean:
3AO0 «Bneprompanckomniekm»

H3paTeas:
C. P. FOpxaroB

T'AaBHBIN pepakTOp:
H. A. 3omos

3amMeCcTHTeAb TAABHOTO PEAAKTOpa:
E.C. Hlayman

PeAaKIMOHHBIV COBET:
O. I1. BoakoB

A. @. Kum

A. E. KpblroB

. 0. Aynun

A. B. MaiicoB

E. B. I[loaywuna

B. A. Pakumckuti

E. IO. Anuuxk

Appec pepakium:
Poccus, 127422, Mocksa,
yA. Kocmskosa, 12, oguc 50-51

Tea./dakc:
Tea.:

(495) 610-2130
(495) 913-4118

E-mail: editor@vendingbusiness.ru
editor-vending@mail.ru

www.vendingbusiness.ru

Maker, XyA0KeCTBEHHOe
oopMAeHHUEe, KOMIBIOTEPHAS
BepcTka: OO0 «AoMupa ITpunm»
E. A. Boponosa

Omneuamano B OO0 «AoMupa [Tpunm»

Tupax: 1500 9k3. Do /”i!%' i

OTBETCTBEHHOCTD 3a COAEp)KaHue
peKAaM u 00bSIBACHHI HeCeT
PeKAaMOAATeAb.

HpH nepenevyaTrke CChIAKA Ha U3AaHHE
o0si3aTeAbHa.

© 3A0 «JHeprorpaHCKOMIAEKT»
3aperucmpuposan Munucmepcmsom PO
no geaam nevamu,

meAepaguoBew,aHus U CpegemB MACCOBBIX
KOMMYHUKaQuul

12 peBpans 2004 r.

CBuAeTeAbCTBO 0 perucrpanun CMU
TIWINe 77-17388
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[MepBeit B Poccuun mH@OpPMAIUOH-
HO-AaHAAUTHUYECKUU U PEKAAMHBIN
JKypHaA, CHIeUUaAUu3UpYyIoONUICs Ha
BOIIPOCAX OPTraHUu3aluu TOProBAH, YC-
AYT ¥ Pa3BA€UYEHUH C UCIIOAB30BAaHUEM
aBTOMATHYECKUX YCTPOMUCTB.

Copep>KUT aHAAW3 PBIHKQ, 0030P TeKy-
LIUX COOBITUI U HOBOCTEH BHYTPH CTPAHbI
U 3a py0esKOM, BKAIOYAst HOBUHKH 000pY-
AOBaHMSI, TEXHOAOTMA U WHIPEAUEHTOB,
TOBAPOB, YCAYT, (DUPM U AIOAEH OTPACAU.

BberxopuT 6 pa3 B roa (1o 4eTHBIM
MecsnaMm). Tupax 1 500 sk3.

2KypHana pacnpocTpaHsieTcs: B 60Ab-
IIMHCTBe permoHoB Poccum, B Ykpau-
He U Ap. pecniyOankax OwiBul. CoBeT-
ckoro Coro3a, a TakXe pspe crpaH EB-
pocoiosa u Kopee.

VBa’kaeMble yntaTeAu!

Ham >xypHaa Bl MOJKeTe IpuoopecTu
HENMOCPEeACTBEHHO B PepAaKIuy,
110 appecy:

yA. KoctsikoBa, 12, og. 50-51

(mpoe3p A0 cT. M. «TuMHpsI3eBCKas»,
CM. cayT),

An00 0popMUTE 3aKa3 I10
TeA./dakcy (495) 610-21-30,

10 SAEKTPOHHOM I1oYTe:
subscribe@vendingbusiness.ru

UAK Ha caiite www.vendingbusiness.ru
Y ONIAQTUTh CTOMMOCTB JKypPHAAQ

M AOCTaBKH IO O€3HAAUYHOMY PACYeTy.

B Baniem 3aKkd3e HEOOXOAUMO YKd3aTh:

* Homepa XypHaaa (Bplmepmine u
OyAyuiue), Kotopsie Bel XoTeAn Gbl
npuodpecTu.

* KoAnM4ecTBO 3K3eMMNASIPOB.

* HaszBanue Bameit opraHusanuu
(AASI FOpHIAMIYECKHX ANII)
1 OUO nopAnucYMKa.

* Bam TOYHBINA MOYTOBBIN appec
(c o6s13aTE€ABHBIM yKa3aHUEM
HHAEKCca).

baHKOBCKHe peKBU3UTHI
IIPH ONAaTe B pyOAsX:

3A0 «OHeprompaHcKoMNAEKM »
HMHH/KIIIT 7726063807/772601001
p/c 40702810900100000831

B OAO « MUnb» r. MockBa

BUK 044525600

K/c 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069

CroumocTsh 1 3K3. J)KypHaAaa, pyo.

Ilpu noxkynke B pegakyuu 150
C gocmaskoti B PO 185
C gocmaskot B beaopyccuio,
Y3b6ekucman, DcmoHuro

C gocmaBkou B gp. CmpaHbl

210
230

The first Russian info-ads & analyt-
ical magazine specialized at the
problems of trade, service and enter-
tainment based on automatic
devices.

Contains market analysis, review
of the current events and the news at
home and abroad, including novel-
ties in equipment, technologies,
ingredients, goods, services and the
people of the sector.

Issued bimonthly (even months).
Circulation 1500 copies.

Distributed in most of the regions
of Russia, in the Ukraine and in other
FSU republics, as well as in some EU
countries and Korea.

Dear readers!

The magazine can be bought at the
editorial office or by subscription. To
subscribe place your order by fax +7
(495) 610 21 30 or by e-mail
subscribe@vendingbusiness.ru,

and then pay the bill sent to you.
Your order must contain:

» Numbers of issues (past and
future) you'd like to buy;

* Quantity of copies

« Title of your company (for the
legal entity) and full name of the
subscriber

« Your exact post address
(including postal code)

Legal address and banking
requisites (payment in euros):

Energotranscomplect JSC

Legal address:

113326, Russia, Moscow, Soumskoy

proyezd, 21, 1-4

Intermediary bank: DEUTSCHE

BANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDEFF

Benebank: SAMPO PANK,
TALLINN, ESTONIA

SWIFT: FOREEE2X

Beneficiary: IBAN:

EE893300333443690003

GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREET,

SOMERSET WEST 7130,

SOUTH AFRICA

Price of a single copy, RUR

Bought at the editorial office 150
Sent within Russia 185
Sent to Belarus,

Uzbekistan, Estonia 210
Sent to other countries 230



MPODPECCUNOHAIJIbHbLIE MHITPEOAMEHTDLI A1 TOPIrOBbIX ABTOMATOB

Cy6nMMUpOBaHHbIN (6bICTPOPaCTBOPUMBI),
3epHOBOW,
MONOTbIN

The X ingredient @

ICS

KO®E

KAMY4YUNHO

KNTAaCCUHECKUIN, BaHUITbHbIW, KapaMesb,
aMapeTTo, IeCHON Opex, POM, TpaMucy,
KNaccuKa—3KCTPa, aMapeTToO—3KCTpa,
(ppaHLy3CKUi BaHUMbHBIN, NATT3 MaYMaTo

Cyrbl N
CJIMBKU U TOITMWUHI BYJ1IbOHbI
CyXue CNMBKM, KYPUHbINA,
CyXue CMBKM CO CTabubLHOMN NEeHKOI, MACHOW,
MOJIOYHBIN Kamy4MHO TOMMUHT, Kappu

bebida blanca rica

roPA4YUM

LLIOKONAZ YA

KNaccuyeckui, NVMOHHBIW, NEPCUKOBbIN,

CIUBOYHBIN, anesibCMHOBBIN, MATHBIN,

cnagKum, 3pN-Tpei, YepHbIN HeCnaaKuil,

Genblin YepHbI MENIKONUCTOBO
XONOAHbIE CTAKAHYUK PASMELLIMBATES1b
HAMUTKWU MIACTUKOBBIA  MNACTUKOBBLIN

o ¢
4ait co BKyCOM NIMMOHA, 150 mn, 70 MM, kop./6en.
nepcuka, MosoYHbIN 150 mn, 70 MM, 6ex./6en. X

KOKTeMlb CO BKYCOM
KITyGHWKM, BaHWN,
6aHaHa, kode

150 mn, 70 mm, Gen.
150 MM, 70 MM, kop./6en. pudn.
180 mn, 73 MM, kop./6en.

. 105 MM, npo3pasHbii

129110, Poccun, Mockea, npocnekt Mupa, gom 69, odpuc 441 * Tenedon/dakc (495) 681-34-67

TenedoHbl otaena npogax: (495) 585-44-50, 585—88-27, 585—-88-49 * E-mail: valeo@valeofirm.ru
www.valeofirm.ru * www.ics-vending.com * www.veribplast-export.com * www.cserhardt-automaten.de




YHukansHoe Toprosoe lNpepnnoxexve
ot komnaHun CON.FOOD technology

YHUBEPCAJIbHbIE ABTOMATDI
BbICTPOIO NMNTAHNA

" V
( ONVENIENCE

OD

tech.

Ten./dakc.:
+7 7127 64 Mpurnawaem Bac NOCETUTb Hall CTEHA Ha BbICTABKE
(495) 64 36 "VENDEXPO 2008"
www.confood.ru NaBMNLOH 7, 3an 3, cTeHs B-3

e-mail: sale@confood.ru





