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Mours=_1ae.i Sac
floceTy:.” AaLl CTeHA
Ha BL.CTaBi:

Self-Service
Exhibition



P B TTONb3Y
i CTAKAHYMKOB M3 BYMATU

S . Tlpou3seopatca w3 HaTypanb-
HOrO CbIpba, Nt YTUIU3M-

pyrOTCa, He Hi! 4T  BpeAa
OKpYXaroLew CE-.0i;

- He Bblaenat ' BpeAHbIX
YR BELLECTB MPU KOHT: KT> C [ upauum
R HANMUTKOM;

*  TurneHnuHsr — nx Heso3mo-
XHO UCMNOMb30BATL BO BTOPOU pas;
*  He pemopmupyrotcs, He
BbICKANb3bIBAKOT U3 pYyK, He
o6bxurarT
nanbLes;
*Ha Hux MOXHO
pasmecTuUTb
nobyro pexknamy
nnum noroTun
KOMMaHUM.

TTpeanaraem asa Tunopasmepa: 6,5 yHuui (185 mn) u 5,5 yHumi
(156 mn) — pna eBponeUCKUX aBTOMATOB.

2. Mockea, lpomeiwinerHHas yn., oom 11
Ten.:+7915403 1137
e-mail: volnv9@mail.ru
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3a nocaegHee Bpemsi pAg KOMNAHUU, pabomaiouux B 0DAQ-
Cmu BeHgUHra, 06pamuAuck B pegaxyuo ¢ sonpocom: «Ilpasga
Au, umo DegeparbHOU MAMOXKEHHOU CAYKObL NOGHAMbl MUHU-
MaAbHblE pacueHKu gexkaapupyemoro mpyga no TH B3A 8476
{«ToproBble amomamui»)?» Ilpu 3mom HA3BIBAAUCH KOHKpEM-
Hble yugpwl { co cchiakoli Ha aHoHuUMHbIX compyghukoB DTC), us
KOMOPBIX CAEJOBAAO, YN0 3MA IPAHUUA AKOOB! nogrAama ¢ Ne,5
goarapos CIIIA 3a kurorpamm go 12-17 goarapos — B 3aBUCUMO-
CImu 6m CMPAHbl NOCMABUUKA.

Hago ckaszamb, 4mo NpUMEHUMEABHO K CEKMOPY BEHGUHIU
MAaMoXeHHOe BegoMCmBO Uurpaem ocoOyio poAb. 3mo onpe-
geasiemcss meM, WNO OMPACAb Onupaemcs, B OCHOBHOM, Hd
umMnopmHoe 0BOpPYygoOBQHUE, A NOMOMY CUABHO 3QBUCUM OM
nocmaBoK u3BHe. He cekpem, HABEPHO, HU gAsl KOro, 4mo B
CBOUX NONBIMKAX MUHUMU3UPOBGMb pPACXOghl pAg umnopme-
POB cmapaemcs gekAapupoBamMb CIMOUMOCIb BBO3UMOIO 000-
PYJOBQHUS, QKCECCYyapoOB, 3QNACHbIX dacmel, UHTPegueHMOB
U npovero no Murumymy. HHorga 3a smum CImoum peaAbHOE
pasauuue B YeHe UMNOPIMUPYEMOro KUAOTPAMMA ABIMOMAma U
MmymOOUKU NOY HETO, UHOTGA — YAOBKU UMNOpmepd.

Ha caiime OTC Hallmu omBema HA BONPOC yumamenel He
ygaaocs. Ynpasaenue no CBA3AM ¢ 0OW,eCmBEHHOCIMbIO (npecc-
CAYK0a) NOPEKOMEHGOBAAO 3anpocums LlenmpaibHOE mamo-
XKenHoe ynpasaenue. Hago omgams gorxnoe LTY: omsem
NOCAegOBAA HEOKUGAHHO ObICMPO — B MeveHue nsmu gHel,
BKAIOUGST §BA BBIXOGHBIX. [loAyueHHOEe pa3bsiCHeHUe BOCIPOU3-
BOGUM NOAHOCIMbIO:

«Ha Baw 3anpoc om 12.11.2008 coobwaem, umo B coom-
BemcmBuu co cm. 323 TamoxeHnHoro Kogekca Poccutickol
Degepayuu (garee — Tamosxkenumnli Kogexkc) mamoyxkeHnas
CMouUMOCMb 3AABASICMCST GEKAAPUHMOM MAMOKEHHOMY 0pra-
ny Pocculickoli Degepayuu nNpu geKAQPUPOBAHUU MOBAPOB
COTAGCHO MeMOgaM ONpegeAeHUs MAMOXEHHOU CmoumMocmu,
a MAMOXEHHBLU OPTraH KOHMPOAUPYEM NPABUABHOCIMB Onpe-
geAeHUsl MAMOXKEHHOU CIMOUMOCMU. 3QABASIEMUSl JeKAGDAH-
MOM CMOUMOCH> MOBAPOB U NPEJOCMABASIEMble UM CBEgeHUH,
OMHOCAUUECS K ee OnpegeAeHUl0, JOAXHbl OCHOBBIBAMBCA HA
gocmoBepHOU U GOKYMEHIMAALHO NOGMBEPKGEeHHOU UHGOpMa-
yuu.

Ilpu omcymcmBuu GQHHBLX, NOGMBEPXGAIOUWUX NPABUAL-
HoCmb OnpegeAenusl 30BAEHHOU JeKAQPAHINOM MAMOXEeHHOU
cmoumocmu, Au60 npu OOHAPYXKEHUU NPU3HAKOB MOro, 4mo
NpegocmAaBAEHHbIE JEKAAPUHMOM GOKYMEHMbL U CBEJEHUS HE
ABASIIOMCSL OCMOBEPHBIMU U (UALL) GOCIAMOYHBIMU, MAMOKEH-
HBIU OPraH BNpABe NPUHAMB PeuleHue O HECOTAQCUU C UCNOAb-
30BaHUEM U30PAHHOIC MEmoga ONpegeAeHUs MAaMOKeHHOU
cmoumocmu moBapoB (n. 5 cm. 323 Tamoxennoro Kogexca).

«IlorokeruE 0O KOHMPOAE MAMOXEHHOU CMOUMOCMU MoBa-
POB, BBO3UMBIX HQ MAMOXEHHYI meppumopuro Pocculickoil
Degepayuu» ymeepxgenonpuxasom [ TK Poccuuom 05.12.2003
Ne 1399.

INonsamue «MUHUMQABHUSI UEHA 3Q KUAOTDAMM geKAapupye-
MOTO Tpy3a» B HOPMQIMUBHbBIX NPABOBBIX AKMAX MAMOMKEHHbIX
OpraHOB OMCYmMCMBYem.

HauaabHuk LfenmpaabHOro

TamoXeHHOTO YNpaBAeHUs C.H.Ilpyco»

Pegaxuus 6aarogapum Cepress HukoraeBuua 3a onepamus-
HbIU omBem U NpPegoCcmMABAACNl YUMAMEAIM BO3MOXXHOCMb
cgeaams U3 HEro BbIBOGHL.

During the last time some companies
engaged in the vendingsector, addressed the
editorial board with the question: Is il true
that the Federal Customs Administration
has raised the minimum declared price of
the goods relating to the grorp TH BOA
8476 ("Automatic merchandizing dispens-
ers” — vending machines)? Simultaneously
some concrete figures were named (with
reference to anonymous sources in FCA);
it was stated that the limit had been raised
from $3,5 per kilogram of declared weight
up to $ 12-17, depending upon the country-
supplier.

It should be noted that the customs play a
particularrole in the case of Russian vending
sector, since the later rests greatly on import
supplies. It's no secret that in their efforts to
minimize the duties some importers try and
declare the prices of the imported equip-
ment, accessories, spare parts, ingredients
etc. as low as possibl . Sometimes it is based
on real difference beiween the prices of
imported machines and auxiliaries; some-
times it reflects just importers’ tricks.

We did not succecd to find an answer at
the FCA web-site. The FCA press-bureau
recommended to make an inquiry at the
Central Customs Board. To do justice to
CCB it answered very promptly. We repro-
duce the answer below in full:

“Answering your inquiry from 12.11.2008,
we inform you that in arcordance with the
article 323 of the RF Customs Code the dec-
laration of the price of the imported goods
should be performed acrording to the offi-
cially approved method and checked by the
customs body. The declared price must to be
based upon the reliable and documentally
confirmed information.

In case the declarant fails to provide
adequately confirmed information or
there are some indications it is not trust
worldly, the customs body has a right
to decide it does not agree with method
used to determine the declared price (p.5
art. 323, Customs Code). Corresponding
“Regulations of the declared price control
during imporl of goods to the territory of
Russian Federation” was approved by order
of the State Customs Committee of Russia #
1399 from 05.12.2003.

Head,

Central Customs Board

S. N. Prousov”

We are grateful to Sergey Nikolayevich
for his prompt answer; the readers are pro-
vided with an opportunity to make their
conclusions basing upon the document.



O Heoba3ameasiocmu npumenenuss KKT B mop-
TOBBIX ABMOMAMAX

Bonpoc o Heobxogumocmu npumeHeHUs
KOHMpOoAbHO-Kaccosol mexunuku (KKT) npu npo-
JawKe MmoBapOB NOCPEGCMBOM MOPTOBbIX ABMOMA-
MOB gAUMEABHOE BpPEMsi OCMABAACS NPegMEmMOM
cnopoB umsk6. I Ipu BO3HUKHOBEHUU CNOPOB HAAD-
TOBUKOB C BEHGUHI-ONEePAmopamu nNocAegHue, Kax
NIPUBUAO, BbLIUTPHIBAAU geao B cyge. OgHO u3 gea
gowao go Brictuero Apbumpaxnoro Cyqga, u cygbu
BAC nocuumanau, umo peaiu3aiitist moBApOB 4epes
MOProBble ABMOMAMbl OMHOCUMCS K PA3HOCHOU
MEAKOPO3HUYHOU MOProBA€, d NOMOMY, COTAGACHO
nynkmy 3 cmambu 2 3akoHa om 22.05.2003 Ne
54-D3, moxem ocyujecmsisambcs 6e3 npumeHe-
nusi KKT (onpegeaenusi BAC Ne 13018/07 om
29.10.2007 u Ne 12785/07 om 21.11.2007).

3amem yBugeao ceem nucbmo Munucmepcmsa
¢unarcop PO Ne 03-01-15/4-110 om 14.04.2008, B nosB-
A€HUU KOMOPOro aKmuBHYIO poab ceirpard HAAT. B nem
NPAMO YKA3bIBAAOCH, YN0 Hem HUKAKUX OCHOBAHUU GAsl
npuBA€YeHUs OPranu3auyull U UHQUBUJYAABHbIX NPE(-
npunuMamenetl K ompemcmBeHHOCMU 30 HENPpUMeHeHUe
KKT npu ocywiecmpaenuu paciemoB B CAYHASX NPOGWKU
MOBAPOB € UCNOAb30BAHUEM MOProBbIX ABMOMAMOB, IKC-
NAYQIMUPYOWUXCSA B ABMOMAMUYECKOM PEXRUME.

Aannoe nucbmo MuH@uHa 3amem OBLAC HANDPABAEHO
DegeparbHOl HAAOTOBOU CAYX)00U B pocculicKue HAAOo-
roBble YNPABAEHUSL gASl JOBEGEHUA €ro COgep)Kanusl go
HWKeCmOosAWUX OPraHoB «gasi PyKOBOGCMBA U UCNOAb-
30Banus B npakmuuieckol papome» (nucemo MHC Ne
LIT-6-2/322 om 29.04.2008).

ITucsmom Ynpasaenus @HC nor.Mockse om 07.05.2008
Ne 22-08.044500 Bce MOCKOBCKUE HAAOrOBblE UHCNEKUUU
ObIAU yBegoMAaenbl 0 no3uyuu MurguHa no Bonpocy npu-
menenuss KKT B moprosopix apmomamax, npuiemM nucbMo
YDOHC umeem uemkoe U1 HeGBYCMBICAEHHOE Ha3BaHue « O
HeobsasameabHoM npumeneruu KKT B cayuaax npogaxu
MOBAPOB C UCNOAb30BAHUEM MOPrOBHIX ABMOMAMOBY.

Bce moprossie asmomams! ¢ 01 sxBaps 2009 r. omne-
CeHbl K po3Huye
Aemom smoro roga, a umenno 04 urwoasa 2008
r., I'ocygapcmennoti Aymoli Poccutickoli Degepayuu
npunam @egeparbhbill 30KOH, BHECWUU U3MEHEHUA B
yacmb Bmopyto Harorosoro kogekca Poccuu. B uacmno-
cmu, usMeHeHUsl KOCHYAUCh cmambu 346.27, onpegeasio-
ujetl OCHOBHBlE NOHAMUS TAQBbL 26.3 u peryaupyrouiel
cucmemy HaA0ro0OAOKeHUsl B BUge eqUHOIO HAAOTd gAA
OMYEABHBIX BUGOB gesmeAbHOCIIU.
A63ay gBenaguambplll, PACKPHIBAHOULUL NOHAMUE ¢ PO3-
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( Concerning the

:‘ necessity to use fiscal
registers in VMs

The question about

! the necessity to use

fiscal cash registers

(FCR) during mer-

chandising by vending

, merchines remained

a subject of disputes

and lawsuit for a long

time. In legal disputes

between lax admin-

istration and vend-

ing operators in the

court the latters were,

s a rrle, the winning

side. One of the cases

reached the Higher Arbitrary Court, and HAC

judges decided that selling goods by means of

vending mcchines refers to street-hawking small-

scale retail; hence, according to point 3, article

2 of the Federal Law #54-DJ3 from 22.05.2003, it

may be performed without use of FCR (HAC deci-

sions # 13018/ 7 from 29.10.2007 ond # 12785/07

from 21.11.2007).

Later aletter #03-01-15/4-110 from 14.04.2008
was born by the Afinistry of Finance; active role
in its appearcnce was played by RNVA. This
letter stated directly that there is absolutely no
reason to make companies or individual cntre-
preneurs responsible for not using FCR in cash
payments to a verding machine operated in
automatic mode.

The letter was then directed by the Federal Tax
Administration to the regional tax boards to be dis-
tributed among the local services “to be followed
and used in practice”. Following it the Moscow
Tax Board addressed all tax inspections in the
city with a letter (* 22-08.044500 from 07.05.2008)
informing them about the Ministry of Finr'nce posi-
tion. The letter was called plainly and unambigu-
ously: “About not obligatory application of FCR in
case of retail merchandising with the use of vend-
ing machines”.

Starting from 01 January 2009 all vending
mackines cre referred to retail

Last summer (on the 4th of Jrly 2008) the State
Douma of Russia.i Federation passed a Federal
Law making amendments in Part 2 of the Russian



HUYHAA MOProBAsA», JONOAHUACA CAOBAMU! «PeaAusauwz

yepe3 MOProBble aBMOMambl MOBAPOB U (UAU) NPOGYK-
yuu obuwecmpeHHOro NUMANHUS, U3TOMOBAEHHOU B 3IMUX
MOProBblX ABMOMAMAX, OMHOCUMCSL B UEASIX HACMOS-

ujetl TAaBbl K PO3HUYHOU MOPTOBAEY.

Yka3aHHbie U3MEHEHUS YCIMAHOBAEHbBL (DegepaAbelM '

3akonom Ne 155-D3 om 22.07.2008 r. u Bcmynaiom B CUAY
c 01 sanBaps 2009 r.

OHu umerm NPUHYUNUAAbHOE 3HQUEHUEe gASt BEHJUHT'-
onepamopoB, pabomMaIOWUX B PETUOHAX HA « BMEHEHKE.
Celiuac npogwka uepe3 moprosple ABMOMQINbl HANUM-
KOB U CYyNOB CUUINQemcs pearusqayueld KyAUHapHoU npo-
gyKyuu COOCMBEHHOrO NPOU3BOGCMBA U OMHOCUMCA
K opbwenumy. ITosmomy gass pacuema EHBA 6a3oBas
JOXOgHOCMb ONPEFeAsemcst N0 KOAUYEeCmBY pabomHuU-
KoB u cocmapasiem 4 500 pyOaell B Mecsy, HA KAKGoro
pabomHuKka. B cBA3u ¢ omHeceHUeM BCeX MOPIOBbIX
aBMOMAMOB K PO3HUYE OA30BAS OXOGHOCMb gAS pAcHe-
ma EHBA 6ygem onpegeaambCs NO KOAUHECMBY QBMO-
MamoB (¢usudeckull nokasameab 6a30B0U goXogHOCMU
gAsL pPO3HUUBl — MOProsoe mecmo) u cocmapasms 9 000
pyOaell ¢ ognoro asmomama. Kak caegcmsue, naamumsb
HQAOroB npugemcs 6oAbWe.

«VendExpo — Kpacrnogap» - « BeHguUHIOBble MEXHOAO-
ruu XXI Bexka»

Ce30H geAoBOlU AKMUBHOCIMU BEHGUHT-OU3Heca
OCeHbI0 3MOr0 roga OblA 03HAMEHOBAH NPOBEgEHU-
em ¢ 3 no 5 cenmabpsa npogheccuOHAAbHOU BhICMABKU
«VendExpo — Kpacnogap» - « BeHguHIroBble meXHOAOIUU
XXIBeka». BricmaBounblll npoekm OblA UHUYUUPOBAH U
pearu30BanNpu AKMUBHOUNOGggepKKe AgMuHUCmpauuu
Kpacrogapckoro kpas u Obwepoccutickoll oouiecmpeH-
HOUl OprarHu3aQuUU MOAOTO U CPegHEero npegnpuHuMd-
meancmBa « OTTOPA POCCHH».

Ha omxpbimuu BblCMABKU NPUCYMCMBOBAAU Nep-
Bble AUUQ UCNOAHUMEABLHOU BAGCMU pEeruoHa. Buye-
rybepramop Kpas Baagumup XapaamoB, PYKOBO-
gumeAb Aenapmamenma nompebumesbcKol cgepsl
Taucus AaBpeneBq, 3amecmueAb pPYKOBOGUIMEAA
Aenapmamenma uHBecmuyull U NPOEKMHOr0 CONPOBO-
Kgenust Anmon I'emma.

OCHOBHBIMU (PAKMOPAMU, NOBAUSBWIUMU HA PEWEHUe
o npoBegenuu « VendExpo» B KpacHogape, sBUAUCH CAe-
gyrowue:

INogromoska K nposegenuro beaoit Oaumnuagsl B
Couu B 2014 rogy, nogkpenasiemasa 3HAQUUMEAbHbIM 00b-
eMOM UHBECMUPOBQHUA U gUKMYOWAs He00XoguMocmb
CO3gaHUA COBPEMEHHOU UHPPACMPYKMYPHl OOCAYKUBA-
Husa cnopmcMeHoB u rocmett OAuMnuagsl.

CmpemumeAabHblll pocm  Ou3Hec-nokaszameael
Kpacrogapckoro Kpas, Komopbili N0 meMnam 3KOHOMU-
4eCKOro pa3Bumus U UHBECMUUUOHHOU NPUBAEKAMEAb-
HOCmMu Haxogumcs Ha yemsepmoM mecme B Poccuu.

B BricmaBke npunaiu yuacmue 43 KomMnanuu, B mom
qUCAe WUPOKO U3BeCHmHble B BEHYUHI-COOOWecmse
CHDBA-Bengunr, IlpogeccuorairbHble U mMOProBhle
asmomamyl (SAECO), @Qupma BAAEO.

Tax Code. Some of the amendments referred to
Clause 346.27 defining the main concepts of
Chapter 26.3 and regulating the system of taxation
based on a unitary tax for some kinds of activity.
The paragraph 12 defining the concept of retail
was supplemented with following words: “Sale of
goods and/or the catering produce by means of
vending machines in which the former has becn
manufactured is referred for the purpose of the
Charter to retail”.

These amendments were established by the
Federal Law # 155-@3 from 22.07.2008 and become
effective on the Ist of January 2009. They are of
essential importance for the regional vending oper-
ators who are subjected to the so called “imprted
taxation”. Nowadays vending beverages and soups
is considered to be a selling of self-produced food
and is referred to catering. Therefore hasic profit-
ability used to calculate the tax is determined by
the number of employed workers and is assumed as
4500 rubles per month per worker. As all the VMs
are now referred to reteil, basic profitability i to be
determined by the number of machines making up
9000 rubles per a machine. As a result, the tax to be
paid will increase.

“VendExpo-Krasnodar, Vending Technologies of
the XXI century”

This autrrmn the season of vending business activ-
ity was marked with the holding on September 3-5 of
the trade-fair VendExpo-Krasnodar. The project has
been initiated and realized with active support of
the Krasnodar region administration and of OPORA
ROSSII (All-Russia public organization of small and
middle scale business).

The main factors influencing the decision to carry
out VendFxpo in Krasnodar were:

Preparation for 2014 White Olympics in Sochi,
accompanied by considcrable investments and
requiring fto create an up-to-date infrastructure
of services for the snortsmen and the quests of the
Games.

Rocketing growth of the business parameters of
Krasnodar region occupying the 4th place in Russia
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Ilo ungopmauuu opraHu3amopa BLICMABKU - KOMNA-
nuu EM.T.G., 3a mpu gua ee pabomsl BHICMABKY noce-
muAau 6oAee gByX MbICAY HEAOBEK, MHOIUE U3 KOMOPbIX
yuacmsBoBQAU B geAOBOll nporpamme. AeAoBas nporpam-
M@ ObLAQ COCIMABAEHA € yHemoM CReyu@uKku peruoHa u
BKAIOWQAQ pAG CEMUHAPOB NO pA3BUMUIO U NPAKMUKE
YNPABACHUA BEHGUHTOBbIM OU3HECOM.

B ueaom BbicmaBka « VendExpo — KpacHogap» cmaaa
UCMOYHUKOM HOBBIX NEPCNEeKMUBHbBIX JEAOBBIX KOHMAK-
mMOB U BooOuwje ocmapuAd 0 cebe Xxopouiee BneiamaeHue.
A00asa BbICMABKA SIBASEMCA OMPWKEHUEM pA3BUMUS
OMmpacAU U geMOHCmpupyem Ayduiue ee goCmuXeHUs.
To, WMo BEHGUHI NOAYUUA BO3MOKXHOCMb NOKA3aMb cebst
HenocpegcmsBeHHO B KpacHogapckom Kpae, HeCOMHEH-
HO Oygem cnocoO6CmBOBAMb YCKOPDEHHOMY €ro pa3Bu-
muio B 3moMm peruoHe. [Ipegcmapasemcs, umo opra-
HU3QMOpPY BEHGUHIOBOU NPOgeCcCuOHUALHOU BbICMABKU
«VendExpo» - xomnanuu E.M.T.G. caegyem B gaabReEU-
uleM MupwKUPOBUMB 9MOM NOAOKUMEAbHbII onbun u
C NOMOWbI) BbICMABOYHBIX MEXHOAOTUU NpogBUramhb
BeHgUHI B Hauboaiee paszpumble cyOwexkmsl Poccutickol
Degepayuu. (AONOAHUMEABHO O BHICMABKE MOXKHO NPO-
yumamsb Ha cmp. 14— 17 - Tpum. peg.)

HAAT — uaen Obwepoccutickoii obujecmseHHOU opra-
Husayuu «OITOPA POCCHH»

24 cenmsabpa 2008 r. cocmosAcs  Cbe3q
Obwepoccutickoll odbuecmBeHHOU OPranu3dyul MAAo-
ro u cpegHero npegnpuHumameabcmBa «OITOPA
POCCHM». Ha cwe3ge, B pabome KOmMoOporo npu-
HAAU ydacmue MHOrue npegcmaBumeAl NPABUMEAb-
CmMBA U agMuHuCmpauyuu npesugenma, ObA 00CyKgeHda
u npunsma Ilporpamma gelicmpul «ITpuopumemmnble
HANPABACHUSl JesAMEeAbHOCMU NO PA3BUMUIO MAAOTO U
cpegHero npegnpuHumameanrcmsa B Poccuu na 2008-
2012 rr. u nepcnekxmuBbl Ha nepuog go 2020 roga».

B xoge pabomm! cbe3ga HauuornarsHas accoyuauus
ABMOMAMU3UPOBAHHOU MOPTrOBAU ObIAC NPUHSIMA B YAEHbL
OIIOPBI POCCHH. TlpegcmaBasiemcsi, Umo € NOMOWBbIO
3moll opranusauuu, obiagaroulell MOWHBIMU A0OOucm-
CKUMU BO3MOMXHOCIMAMU NO 3AWUMe UHMEPeCOB MAAOTO
u cpegnero ousneca, HAAT ygacmces cozgamp xopowull
naaugapm gas (GopMupoBaHUSL OAQrONPUAMHOIrO NOASL gASL
pasBumust BEHgUHIOBOU UHgycmpuu. Heobxogumo moab-
KO yuumblBamb, 4mo Becomocmsb npegroxenuli HAAT u
ux Bocnpusimue B OpraHax rocygapCmBeHHOU BAaCMU U
ynpasAenuAa 6ygym HeCpAaBHUMO Bblule NPU HAAUYUU MAC-
COBOU BEHGUHIOBOU Opranu3ayuul.

YBwKaemble BeHGUHr-onepamopbl, BCMYNASA B PAGHL
HAAT, Bbl mem cambIM (hpopmupyeme cBoe dygyuwee. OHO
gOAKHO Obimb npegckazyembiM! Aast 2moro Heobxogumo
gooumeCsl 3AKOHOGAMEABHOTO YDPEeIryAupOBQHUA — BEH-
GUHIrOBOU gesmeAbHOCMU B BUge OMJEAbHOIO 3AKOHA O
BeHGUHIe, Komophlll obecnevuBaa Obl KOMpOpMHOe gasl
onepamopoB (pyHKUUuoOHUpPOBaHUe. [10gromoBKa Makoro
30KOHA NOY CUAY MOABKO UeAeyCmpPeMACHHOMY 00bequ-
HeHUI0 NPOGheCcCUOHUAOB, UX KOAEKMUBROMY PA3YMY.

Bemynaiime B HAAT! JKgem Bac! [}
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judging by the rate of economic growth and the
attractiveness for investors.

The exhibition has been participated by 43 com-
panies, including those well known in the vending
community like SIBA-Vending, Professional and
Merchandising Machines (SAECO), VAT EO Firm.

According to the information from the organizers
(E.M.T.G. company) during the 3 days the show was
visited by more than two thousand people, mainly
professionals.

The business program was planned with dew
regard for the region specifics and included several
seminars treating the practice of development and
management of vending business.

As a whole, VendExpo-Krasnodar became a
source of perspective business contacts and pro-
duced a good impression. Each exhibition reflects
the development of the branch cnd its achieve-
menlts. The fact that vending was able to demon-
strate itself in the region will undoubtedly favour
its accelerated development here. It seems that
E.M.T.G. should in future further this positive
experience and use trade-fair technologies to
promote vending in the most developed regions
of Russian Federation. (Additional information
about the fair can be found at the p. 14 17 -
Ed.)

RNVA is now a member of OPORZ. ROSSIT

On 24 September 2008 a congress of OPORA
ROSSII — a public organization for small and middle
scale business - took place. At the congress attended
by many representatives of the Government anrl the
President Administration a program was discussed
and approved called “The priority directions aimed
at development of small and middle scale business
in Russia for 2008-2012 and the futher prosnects till
2020".

At the congress the Russian National Vending
Association has been granted OPORA membership.
We hope that with the help of this organization
possessing mighty lobbyist potential to defend the
interests of small and middle business RNVA will
be more successful to create a favorable field for the
development of vending industry. But of course one
should take into account that the weight of RNVA
proposals and their perception in the government
bodies will be incomparably higher if a mass vend-
ing organization exists.

Dear vending operators! Entering RNVA you
shape your own future. And it should be foresee-
able! For this end we must achieve a legal base to
control vending activities in the shape of a special
Federal Law.

Such a law can be prepared only by a mighty and
purposeful professional organization and its collec-
tive mind. _

Enter RNVA! We are waiting for you! i
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IIpogoaxaemcs NOgromoBKAd K  BBINYCKY
cmamucmuyeckoro cnpaBovHuxa EBA o esponeiickom
BEHGUHIe, OXBUMBbIBAKOWEro gaHHble no 21 cmpaHe
— uaeHy Accoyuayuu. B pamxax smoill gesimeAbHO-
cmu, ugeoAorom Komopou sasemcs Komumem no gan-
HeM EBA xomnanusa Datamonitor goaxna nposecmu
onpoc 210 peruonaabHbX 3kcnepmos, 3000 onepamo-
pos u 9100 nompebumenell BenguHI-ycAyr B EBpone.
IIpegnoaaraemcsi, umo nepBbLIMU C GUHHBLIMU ONPOCA
Oygym O3HQKOMAEHbl CNOHCOPblL NPOEKMA, d UMEHHO:
Autobar, Azkoyen, Barry Callebaut, Bianchi Vending,
Coca Cola, FAS, Huhtamaki, Kraft, Lavazza, Mars,
Nestle, N&W Global Vending, Selecta u Veriplast.

Ha 6—7 Ros0ps 3anAaHUpPOBQAHO nNpoBegeHUe B
Mionxene ouepegroro (4-ro) Popyma onepamopos. B
nopecmke gHsA, Komopas opmupyemcs B COOMBem-
cmBUU C NOXKEAGHUAMU YUACMHUKOB, BONDPOCHl (PUHAH-
CUpPOBQHUA pa3pabomKu aBMOMQINOB, UMUGX BEHGUH-
ra, bopbba ¢ xuweruAMuU u gpyrue.

EBA compygruuaem co cmpykmypamu EBpocoiosa
yKXe B meuenue 14 aem u saBAsemcsa OGHOU U3 NepBblX
opranusayul, Komopble 0QuUUUaAbHO BOUWIAU B CNUCOK
eBponetickux A060ucmos. Aobbucmsl bepym Ha cebs,
B yacmHocmu, 0043ameAbCmBO (qoOpPOBOAbLHOE) CO00-
uamp GaHHBIE 0O OMPACAU U KOMNAHUSAX, KOMOPble OHU
npegecmasBAfAOm, a MAKKe 0 GoAe CBOEro goxXoga, KOmo-
PYyI0 pacxogyrom HA A0OOUCMCKYIO geSAMEAbHOCb.

Accouuayus npunsia smopyi0o pegakuyuio (Version 2.0)
npomokoaa EVA-EMP 06 usmepeHUU pacxoga 3Hepruu
moproepiMu asmomamamut u obpamuaacb K CENELEK,
Komumemy CMAHGapmu3auyuu 3A€KMPUUEeCKOro U 3AeK-
mponHoro obopygosanust EC, ¢ npocbboll npusnamb
gOKyMeHm B KauecmBe O@uuuaibHOTO CcmaHgapma
EBpocorosa. IIpomokoa cogepxxum peKoMeHgauuu no
npouegype usmepeHull u nocaegyrowed Kraccuguxayuu
annapamoB ¢ MOYKU 3PEeHUS UX SHePro3hheKmuBHOCMU.

EVA u KoHkpemHo ee Komumem no rurueHe BHUMA-
meAbHO CAegam 3a gucKyccusmu B EBponapramenme
0 HeobOxogumocmu uH(pOpMUpOBAmMb NOKynameAaet, B
4UCAO KOMOPbIX BXOGAM AUUQ, NOAB3YHOWUECS YCAYTa-
MU MOPTOBbIX ABMOMAMOB, 0 COgEePRAHUU AAAepreHOB
B CHINYYUX U MeKy4uX NPOgyKmax, Hanpumep, B CyXoM
moAaoke u cuponax. Ecau coomsemcemByowjue npaBuid
Oygym ymBepiXgeHbl (CKOpee BCero, yxXe Nnocaie BblOO-
poB B uiwone 2009 r.), Komumem romos obcyxgamb
npaxmuieckue Waru ¢ HQGUOHRAABHBIMU ACCOUUQuUAMU
— KOAAEKMUBHbIMU YAEHAMU.

11—12 cenmsbps B Bproccere cocmosarack opra-
nusoBannas EVA Kongepenyusa no niaamexam u
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Preparation for launching the project
European Vending Market/Consumer Survey
embracing data on 21 member countries is
underway. Within the frames of these activi-
ties headed by the Vending Data Committee,
Datamonitor Co., EVA's research partner,
is to interview 210 regional market experts,
rs well as 3000 vending operators and 9100
vending consumers in Europe. The survey
will be directed first hand to the spon-
sors of the project: Aulobar, Azkoyen, Barry
Callebaut, Bianchi Vending, Coca Cola,
FAS, Huhtamaki, Kraft, Lavazza, Mars,
Nestle, N&W Global Vending, Selecta and
Veriplast.

The 4th Operators Forum is planned to be
conducted on 6 and 7 November in Munich.
The cgenda points besed rpon the suggestions
of the participants will include the financing
of machines, the image of vending, theft and
fraud, and others.

The EVA has been working with the European
Institutions for 14 years and has been amongst
the first organizations to register in the newly
created Lobbying Register. The Iobbyists
pledge themselves voluntarily to inform the EU
about full details concerning the industry and
the companies they represent and to disclose
the shrre of their ircome dedicated to lobby-
ing activities.

This June the EVA has ~dopted Vi-rion 2.0
of its energy measurement protocol pertinent
to food and drinks VMs. The EVA has asked
CENELEC, the EU standardization body for
electrical and electronic equipment, to adont
the EVA-EMP as the official EU Standard. The
document gives recommendations concerning
the measurements procedure and the following
rating the machines according to their energy
consimption.

The EVA and its Hygiene Committee
are closely following the discussions in the
Parliament about the necessity to inform the
consumers including those who are making
bargains from automatic dispensers about the
presence of allergens in the “loose” products,
such as milk powder or syruns. If the Requlation
is adapted (most likely after the next European
elections in June 2009), the Committee is ready
to discuss the practical steps with the national
associations.



NAGMEXHLIM CUCIMEMAM, B KOMOpPOU yHACMBOBAAO
cBpiwie 130 geaeramos. Cnoncopamu KOHpeperuyuu
6wiau Microtronic, Coges, Glory, MEI, mequanapmmue-
pom - xypraa DA Italia. ITogsogs umoru kongepenyuu,
ee npegcegameab Axeg Oacon, gupexmop MEI UK
u uaen Hcnoakoma EBA, noguepkiya, umo HQAUUHbIE
niaamesxu Oygym ucCnoAb30BAIMbCA, NO-BUGUMOMY, eule
B IMmeyenue GAUMEAbHOro BpeMeHU. Bmecme ¢ mem
OE3HUAUYHAA ONAQMA 3ACAYKUBaem moro, wmooOnl ee
npobaemamu 3aHUMQAUCHL cepbe3no. Tlpu samom nepe-
X0g Ha «0e3HaA» gOoAXeH Oblnb BHIFOGEeH ONepamopam
U KAUEHMAM, € MOYKU 3PEeHUA NOCAegHUX, Oe3HAAUY-
Hble nAameXu GOAXKHBL Oblmb ygoOHBI, 6€30NdaCHbl U
npocmel. Tak, re caegyem oxugams 0COOOU NONYASD-
Hocmu naamexel ¢ MOOUABHBIX CUEMOB, eCAU gAsl UX
BBINOAHERUs nompebyemcs HA6Op CAOXKHBIX UUPPOBHIX
KoMOuHauul. Pa3yMHEIMU NPegCMABASIOMCS NPUMEHE-
HUe U couemaHue pa3Au4HbIX BUGOB ONAGMAbL B 3QBUCU-
MOoCmu, HanpuMmep, om Mecma ycImaHOBKU aBMOMAMOB
(B opuce, obujecmBeHHOM Mecme U M.(.}, YPOBHS U€eH,
NOnyAsipHOCMU MOBAPA U np.

Ha cBoem nepsom 3aceganuu 29 urorst Komumem no npo-
u3pogcmsy nocygnt EBA 06cygua 3Ha4eRue OgHOPA30BOU
nocygul gas (popMUPOBAHUA NOAOKUMEABHOIO UMUGIRI
BeHguHra. Kpome BONPOCOB gu3aiiHa, HEOOXOGUMO YillMbl-
BamMb U 3agavy OXPaHbl OKpyxarowel cpegbl. PykosogcmBo
EBA couro npobaeMy GOCIMQIMOYHO Cepbe3HOoU, 4mobhl
ompasump ee B NEPCNEKMUBHOM nAaHe Ha 2008-2011 rr.

3a nocaeghee Bpems urenamu EBponetickoll Bengunr-
accoyuayuu Cmaau:

|I‘L' |
3
|ces: smomamon

Over 130 p~rticipants from the world of
vending gathered in Brvssels on 11 - 12
September to discuss the future of payment
in vending at EVA's Payments Conference
sponsored by Microtronic, (Coges. Glory,
MEI and DA Italia as a press partner. The
Chairman of thc Confirence, Jefl Allsop,
ME] UK Director and the FVA F(C Mrmber,
summed up the results accentrnating that
cash will be around for a long time to come.,
Still cashless paymeni doserve their nrob-
lems were treated seriously. 1he tran<iiion
to the crshless the Intters also « xnect eace of
use, seciurity and avnailabilify. For examnle,
mobile phone payment< <hould not regnire
to push in complicated prmber<, 17 wonld
be wise to ~pply differert kinds of prryments
de pending, for example, nupon the place of
installation (office, poblic place, ete ), hr
nrice level. the deman<d and so op.

At its first meeting on 20 Julv, tar Cup
Manufacturer's Committ e disciussed  the
ir portrmee nf dispose™ '+ cr na for the Mositive
image of vending. It was stressed that in eddi-
tion fo design probli ms it is necussary to take
into account the protection of the environmenf,
The EVA will include thic important issue in its
new Business Plan for 2003-2011.

Here are the new members who joined 1he
EVA last months:

veri
p ast

SOLJTIONS
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Cerogus Koge — 3mo HeombeMAeMds
yacmp KyAbmypel Hlcnarnuu. A Obl ckasaaq,
umo koghe B Hcnanuu gaxe BakHee, uem rge
6b1 Mo HU ObIAO. AGKEe MEePMUHOAOTUYECKU, |
UCNQHUbl He NbOM Koghe — OHU €ero yno- | B
mpebasuzom. “Tomar un caf " — Bom Kak onu
ropopsim. Camo CAOBO «KOhe» NPUWAO K HUM
(u K Ham} u3 apabCKOro A3blKA, Ige CBapen-

HbIU HQNUMOK HA3bIBAAU «KUXBAH», YMO B
OYKBAABHOM NepeBoge 03HAUAEeMm «HACMOU».
BnocaegcmBuu, caerka u3MeHUBUWUCH, MO

CAOBO NPUWAO BO BCe e€Bponelckue s3blKU.
Bnpouem, na Ilupenelickom (HMb6epuiickom) noayo-
cmpose mpuym@ Koge HaAcmynua HAMHOIO NO3gHee
yxoga apabos (onu xe — maspbl). B XVII B. cambim
nonyAsapHbIM HanumxoMm B Mcnarnuu 6bia u10KOAQY, MAK
KQK UMEHHO UCNAHCKUE KOHKUCMAGOPhl OMKPbIAU A
eBponeliueB Kakao B LJenmparbhol Amepuke. Auwib B
KoHnue XIX B. Ha ITupeHesix nosiBUAUCKL NepBble Kogeli-
Hbple goma. OGHAKO yXe B HAUaAe CAegyIouero cmoae-
mus B bapceaone, I'panage u Magpuge nucameau u
XYGOKHUKU NPEegnovuumart cobupamscsi B MHOTOHUC-
AeHHbIX Kaghe. Tem He meHee, B meueHle MHOTUX Aem
KAKQO OCMABUAOCH U3AHOOAEHHBIM HANUMKOM KOHCep-
BAMUBHO HACMPOEHHBIX UCNAHUEB.

B cmpanax IMupenetickoro noayocmposa, Hcnanuu
u Ilopmyraauu, Koge nonyAspeH max e ulupoKo, KAK
U 3HAMEHUMDble MECMHblE BUHA. YAOUKU UCNAHCKUX
TrOpOgKOB, KQK NPQABUAO, HANOAHEHbl XAPAKMEPHLIM
Kogetinbim apomamom. becuucaennble kage npegaa-
rarom Koghe Ha A060t BKyc. IIpumemotl BpeMeHU SIBAA-
emcs 3apoXgeHue B KPYNHbIX TOPOYJAx — HA amepu-
KQHCKUU MAHEP — MAK HA3bIBAEMbIX « MEeMAMUYeCKUX»
Kaghe, rge MOXKHO nonpoboBams U npuobpecmu 3epHa
u3 Ar000U cmpaHbl.

B Hcnarnuu kage mpaguuyuoHHO CAYXKQm MecmoM
BCcmpeu, rge numee («ynompeOienHue») HaANumka
CconpoBOXgaemcs Hemoponausol becegotl, 3a1acmyo
pacmsaHymol HQ HEeCKOABbKO 4acoB. Baageabubt kage
U3gaBHA NYCKAAUCH HA PA3AUYHbIE YXUWPEHUS, 1MOo0Obl
3aM@HUMb B CBOe 3aBegeHue noboAblWe nocemume-
Ael u co3gamb gAs HUX MAKCUMUABHO KOMMODMHYIO
o6cmanoBky. Tak, B kKoghelnax Mcnaruu npunsamo
yumams razemsl. 3gech BOOOUWE NPUHAMO numb Koge
He moponsAck, B OmAuUUe om cocegeli-uMAaAbsSHUEB.

Magpugckue Kage, Hanpumep, - 3mo ocobble mecmd
B JKU3HU UCRAHUEB, YWMO-MO CpegHee MeXgy bapamu
U MpaguUUOHHKIMU pecmopaHamu. MHorue 3geuiHue
Kagpe, omkpeimeie ewe go Ileppol MupoBol BOUHBL,
npuobpeau penymayuto MeCm BCMpeluu UHMeAAeKMy-
QA0B. 3gech GQUCKYMUPYIOM, CNOpsm, YUmaiom rase-
mbl, ragaiom... 4acmo NocemumeAu NPUXogsam cioga
BblNUMB 4ero-HuOygb KpoMe Koge, HO He ecmb (Xoms
MoIrym 3axkaszamb CIHgBURU). ObOwee BneuamieHue
HECKOABKO nopmum rycmol curapemmblll gblM, BUCS-

Today coffee is an inalien-

\‘ ; ! . able part of the Spanish cul-

ture. I would say that for the
Spaniards coffee is more impor-
tant than for anybody else. They
do not drink it — they make
use of it, or consume, calling
the process “tomar un caf”.
The very word “coffee” came
to them (and to us) from the
Arabic, where the cooked drink
was called "cahvan”, meaning
literally "infusion”. Later the word came to all
the European languages in slightly changed form.
However, triumph of coffee came to Pyrenean
(Iberian) peninsula much later than Arabs left it. In
17 th century the most popular drink in Spain was
chocolate, since it were the Spanish conquistadors
who discovered cocoa in the Central America for
the Europeans. Only at the end of 19 th century the
first coffee-houses appeared at the Pyrenees. At
the beginning of the next century the writers and
the artists preferred to gather at numerous cafes
in Barcelona, Granada and Madrid. Still for many
years cacao stayed the beloved drink of the conser-
vative Spaniards.

Today in the countries of the peninsula, Spain and
Portugal, coffee is as popular, as the famous local
wines. The streets of the Spanish towns are usu-
ally filled with specific coffee aroma. Innumerable
cafes suggest all kinds of coffee, for any taste.
Characteristic feature of the time is the emergence
in large cities of American-style “subjective” cafes,
where one can taste and buy coffee-beans from any
country.

In Spain the cafes are traditional meeting places,
where coffee drinking (“consumption”) is accom-
panied by deliberate talks lasting often for several
hours. The cafe-owners have been doing their best
to attract as much visitors as possible a present
most comfortable conditions for them. So in Spanish
coffee-houses people are used to read newspapers.
People there are also used to drink coffee unhur-
riedly — unlike their Italian neighbors.

Cafes in Madrid are peculiar places in the life of
Spaniards, something between bars and traditional
restaurants. Many of them, opened before the First
World War, acquired a reputation of meeting places
for intellectuals. They debate, argue, read papers,
tell fortune here. The visilors often come here to
have a drink of something beside coffee; usually
they do not eat here though it's possible to order
sandwiches. The general impression is somewhat
spoiled by dense cigarette smoke hanging in the air.
Cafes like “Comercial”, “de Oriente” and others
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wuti B Bo3gyxe. Kage “Comercial”, “de Oriente” u
gpyrue CmaAl KyABMYPHBIMU UEHMpamu, rge Kunam
cmpacmu u pOXXGaiOmca ugeu U CHOKemal.

INecmpas B xkyapmypHOM omuoweHuu Hcnanus
npegaaraem wWupoKull cnekmp KogetinblX HaNUMKOB U
pumyairoB ux ynompebienus. 3mo moxem 6bimb Koe
“cortado”. OH romoBumcsa MOAbKO B 6apax u Kage u
npegcmaasiem co6oil cMeCh Koghe 3cnpecco ¢ MOAOKOM
B paBHbIX nponopuusix. B Magpuge romossm Koge
“manchado”, nogaBaemeill Be3ge B CMEKASAHHbIX CIdA-
Kanuukax. I'lo cymu smo mom xe "“cortado”, HO BKyc
2mMOro HANUMKQa 60Aee MATOK U MOHOK, MAK KAK B MOAO-
KO BAUBQEMCs AUWD HEe3HAUUMEAbHOEe KOAUUeCHBO
acnpecco. B HMcnanuu pacnpocmpaHeH maxke Koge
“carqgjillo” (kapaxuabo) — cMecb B OQUHQKOBBIX NPO-
NOPUUAX KPEnkoro ropavero Koge u 6pengu. B ceab-
CKOU MeCmHOCMU UCNOAB3YIOM BUHOTPAGHOE OpeHgu
gomawHel BBIFOHKU, Ha3blBaemoe “orujo”. MHorga B
CINUKAHE NPEGBAPUMEABHO NOGKUrarom OpeHgu ¢ ony-
UJEHHbIM B HETO CAXApoM, d 3ameM, NOAYUUB CUAbHbI
apomam, BAUBAOM ropsiquti koge.

Arobsm B Hcnanuu ueprbl KOe no-mypeuku, d
maxke 0ObIMHBIU Koghe ¢ MOAOKOM. B smoll cmpane on
HaswBaemcs “caf con leche"”, B Ilopmyraauu — “cofe
com leite". B I[lopmyraruu Alo6sm maxoxe Koghe MoAou-
bl "garato”, koge co abgom “caf gelado” u caabwiii
Hanumok “carico”, cocmoawull HANOACBUHY U3 Kper-
KOoro xoghe u HaQNOAOBURY U3 Kunsimka. [lopmyrarbusl
nbom makxe Kpenkull koge “galao”, komopsiti noga-
emcst KaQK ¢ OOABWUM, MAK U C MQAEHbKUM KOAUUE-
CMBOM TFOPAUETO MOAOKA.

3asmpak B cmpaHnax [TupeHelickoro noAyocmpoBd
OblBaem, KaK NPABUAO, OYEHb AETKUM. 3auacmylo 3mo
MOABKO Kogpe ¢ byroukol. Obeg B 13-15 uacos noumu
00A3amMeAbHO 3AKAQHUUBAEMC MUAEHbKOU uauiedkol
Kogpe.

B Hcnanuu xoge uHOrga gonoAHAOmM DHOMOUKOU
3HAMEHUMOro ueppu-opengu Aub60 aHUCOBOU BOGKU.
Topmyraaus, u3Becmuasi CBOUMU NOpMBeUHAMU, Npeq-
Aaraem HEeCKOAbKO BAPUAHMOB KOPeUHbIX HANUmMKOB C
3MUM BhIgQIOUWUMCS KDENAEHBIM BUHOM.

Heab3s He ckasamb HECKOALKO CAOB O COOCIMBEHHO
UCNAHCKOM Koghe, umesi B BUgy ocobennocmu ooxap-
Ku 3epeH. OCOOEHHOCMBIO UCNAHCKOU MmexXHOoAoruu
ABAAEINCA MO, YN0 HA ONpegeAeHHOM smane 00XapKu
3epHA NOCHINAIOM CAXAPHOU Nygpol, Komopas NAQ-
BUIMCS U KApameAu3yemcs nog getiCmaueM BblCOKOU
memnepamypbl. B pesyabmame 3epHO npuobpemaem
boAee MeMHYI OKPACKY U IASIHUEBUMOCmb NOBepX-
HOCMU, 9o UHOTga owubOYHO CHUMAOm npu3Hakom
nepexapku, NOgropanus. AAa 3moro muna oOKapKu
XapakmepHbl cneyuguueckull apoMam U BKYC, B UeEM
MOXKHO ybegumbCs, NONPoOOBAB, HANPUMED, BBO3U-
Mmblli Haweti komnanuel xoge “Oquendo”. [Togpobree
0 MOBAPAX U YCAYTAX NPegAGraeMblx Hawel KOMNaHu-
ell Ha pocculiCKOM PhIHKE BEHGUHIA, 00WEeCMBEHHOI0 U
«gOMQUIHETO» NUMAHUS, 1 NOCMAPAIOCH PACCKA3AMb B
OAWKaUWUX HOMEPUX XKyPHAAA.
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became a sort of cultural centres where the passions
boil and ideas are born.

Motley in the cultural sense, Spain suggests a
wide variety of coffee drinks and rituals of their
use. It can be coffee “cortado” prepared only in
bars and cafes as a mixture of equal shares of
espresso and milk. In Madrid they can present
you “manchado” coffee, served in glasses; it is
very close to "“cortado” but has a more soft and
gentle taste since it contains less espresso. In
Spain “carajillo” coffee is also widely spread — a
mixture of equal proportions of strong and hot cof-
fee and brandy. In the country home-made brandy
(“orujo”) is used. Sometimes fire is set to brandy
with sugar in the glass; then getting strong aroma,
they pour hot coffee into it.
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People in Spain like the black Turkish coffee, as
well as a usual coffee with milk, called here “caf
con leche" (in Portugal — “cofe com leite"). The
Portuguese also like coffee “galao” served with
more or less quantity of hot milk.

The breakfast is usually very light in these two
countries. It often contains only coffee with a roll.
The lunch between 13 and 15 o’clock nearly always
ends with a small coffee cup.

In Spain coffee is sometimes supplemented with
a wine-glass of famous sherry-brandy or anisette.
Portugal known for its ports suggests several vari-
ants of coffee drinks with this outstanding fortified
wine.

It is necessary to say a few words about the
Spanish coffee itself, meaning the peculiar tech-
nology of bean roasting. A specific feature of the
Spanish technology is that at a certain step of roast-
ing sugar powder is sprinkled to the beans. Later
it is melted and caramelized giving dark color and
additional gloss to the beans, which are sometimes
erroneously considered to be a sign of overroasting.
This type of roasting is characteristic for “Oquendo”
coffee imported by our company. I hope to discuss
the goods and services suggested by our company to
the Russian market of vending, catering and home
nutrition in more details in the nearest issues of the
magazine.
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Ocennull cezon 2008 roga xpyn-

Hellwero 3-5 cenmsabpsi B HOXHOM
pegeparbROM  ORPYTE€ BbICIMABOMRO-
ro kKomnaekca «Kpacrogap3KCIIO»
OMKpBIACA €amMoU HeOOBIMHOU BbICMAB-
Kol 3a BCe rognl €ero Cyu,eCmBOBQHUA. [
BnepBrie B HOQO 6bAa npegcmas-
A€HQ mpolHasi 5Kcno3uyus Ou3Hec-
BO3MOXHOCMEU: «BuyBrand/«Kynu
Bbpsng-Kpacnogap» - BRICINABKA NO (Ppan-
yausunry, «VendExpo - Kpachnogap» -
«Bengunrossle mexnoaoruu XXI Beka» -
BbICMABKA MOProBhlX ABMOMAMOB C pa3-
geaom « TeXHOAOruu 3A€KMPOHHBIX NAG-
mexel» (MepMUHAAbHOE 000ODYgOBaHUE
u OaHKOMambl, nNAGQCMUKOBbIE KApMbl,
nporpaMMmHoe obecnedenue, CUCMEMBL
0e30naCcHOCMU, NAQMEXHbIE CUCIEMbL).

Iouemy Kpacnogap?

BricmaBounbllli npoekm ObA  UHU-
UUUPOBAH U pPeaAu30BOH NpU AKMUB-

HoU noggepxke AgmMuHucmpayuu
Kpacrogapckoro Kpas u
Obwepocculickoll obwecmBEeHHOU OpPraHu3d-
yuu MGQAOIO U CPegHEro NPegnpuHuMameAbCmBd
«OITOPA POCCHH».

Ha omkpbimuu BbICIIABKU NPUCYMCMBO-
BGAU nepBble AUYA UCNOAHUMEAbHOU BAQ-
cmu Kpacrnogapckoro kpas: Buue-rybepHamop
Baagumup Xapaamos, PYKOBOgUMEAD
Aenapmamenma nompeOumeabcKol cpepbl u pery-
AUDOBQHUA DBIHKAQ aAKoroas Taucus AaBpeHOBQ;
3amMecmumeirr pyKoBogumeas AenapmamMeRmdad
uHBecmuyull U nNpPOEKMHOI0 CONPOBOXGEHUA
Anmon lemma, a makKxe MOCKOBCKUE rocmu
u ycmpoumeAu BHCMABKU: TAGBHBIU MeHeE(-
xep Pocculickol accoyuayuu GpaH4al3unra
Baaepuiti IlepkoB; reHepUAbHbIU gUPEKMOP KOM-
nanuu E.M.T.G, conpegcegameab Komumema
NO BbLICMABOYHO-APMAPOUHOU geAMEeAbHOCMU
opranuszayuu «OINOPA POCCHH», uren cose-
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The autumn season of 2008 of
the largest in the South Federal
Region KrasnodarExpo exhibi-
tion complex was opened by the
most unusual trade show in all the
years of its existence. It was a tri-
ple exposition of business oppor-
tunities, its components being:
“BuyBrand-Krasnodar”, devot-
ed to franchising, "VendExpo-
Krasnodar” — vending technolo-
gies of XXI century, having a
section “Electronic payment
technologies” (terminals, ATMs,
plastic cards, software, security
and payment systems).

Why Krasnodar?

The project was initiated and
realized with the active sup-
post of Krasnodar Territory
Adminisiration and All-Russia
public organization of small and
middle scale business “OPORA

ROSSI” ("Support of Russia” ). Among those present
at the opening the following people could be seen:
high rank executives if the Territory vice-govern-
ment Vladimor Kharlamov, chief of the Department
of consumption sector Taisia Lavrenova, vice-
chief of the Department of investments Anton
Getta, as well as some guests from Moscow and
the organizers of the show: Chief manager of the
Russian Franchising Association Valery Perkov,
director general of EM.T.G. Co., co-chairman of
the Committee for trade-fair activities { OPORA
organization), member of RFA directing council
Ekaterina Soyak, NAAT president Valery Rakitskiy,
vice-director of KrasnodarEXPO Irina Dolgova.
According to the vice-governor, Krasnodar
Territory holds the fourth place in Russia by the
rate of economic growth and the investments’
attractiveness, yielding only o Moscow, Moscow

gy,



ma gupekmopoB PA® Examepuna Cotiak; npe-
3ugenm HayuoraapHOU accouuquuu aBMOMA-
mu3upoBanHoU moprosau Baaepui Paxkumckul;
3amecmumerb TeHEPUAbHOI0 gupexkmopa BI]
«Kpacrogap3KCITO» Hpuna Aoarosa.

ITo caoBam Buuye-rybepnamopa, CcerogHs
Kpacnogapckull Kpall HAXO0gumcsa Ha 4emBepmom
mecme B Poccuu no memnam 3KOHOMUYECKOTO
pocma u UHBeCMUUYUOHHOU NPUBAEKAMEALHOCMU
— nocae Mocksbl, MockoBckol ooracmu u Cankm-
Ilemepbypra. Ho na ¢pone obujero nogbema 3Ko-
HOMUKU, U 0COOEHHO — HQ hone npubAwRarouelcs
Feaott Oaumnuagsel, Kpachogapckuii Kpail sipasiem
co00ll yguUBUMEABHYI) KAPMUHY OYKBUABHO eXe-
gHeBHOIo pocma fu3nec-akmusHocmu. Baagumup
Xapaamos ocobo ommemua, umo Kpacrogapckut
Kpall celliac KaK HUKOrga Hyxgaemcsa B pa3pumuu
UH(pacmpykmypsl, COBEPUIEHCMBOBAHUU O0BEK-
MOB UHgyCMpuu rocCMenpuuMcmad, NOBbLUEHUU
KauecmsQ NPEGOCMABASLEMBIX HACEAEHUIO U MypU-
cmam ycayr. M B cBOuX nAqHax agMUHUCMPAUUS
Kpas onupaemcs B nepBylo ouepegb HA Npegcma-
BUmMeAel MQAOro u cpegHero Ou3Hecd, GKMUBHO
PA3BUBQIOWETOCA B pErucHe,

I'oBopsa o0 cocmaBée yuacmHUKOB BbICIMAB-
Ku, Baagumup XapaamoB cneyuaAbHO OomMemuAa
Cepbe3HyH BEHGUHI'OBYIO COCMABASIIOWYIO IKCNO-
suyuu. «[loMrume, KaKk ewe Aem gecsamb HA3QY
Mbl CIMOAAU B ouepegsax, 4moObl ONAQMUMb YCAY-
U CBA3U UAU CJEAdMb KOMMYHQABHBlE NAQMEXU?
Cerogna Xe y HAC HA KWKGOM wWAry mepmMuHd-
Abl, OAQrogapsi KOMOPbIM B CYUMAHHbIE MUHYMAbL
MOXKHO Npous3Becmu ONAQmMYy KOMMYHUAbHBIX NAG-
mexel, NOAOKUMb eHbI'U HA cUuem MOOUABHOTO
meaegona, 300pORUPOBAMb FOCMUHUYY, 3AKA3amb
aBuabuaremspl u max garee. Hawu npobremMbl pewua-
em 3a HaC BeHGUHIoBas mexHuka. M makux uged u
Ou3Hec-mexHoAorull B mupe macca. Hekomoprie
U3 HUX CerOgHA BNnepBble NPe3eHMYyHMCA B HaWeM
peruone», - noguepkHya Baagumup Xapaamos.

Hmenno cmpemumenbHplii pOCM 3KOHOMUYECKUX
nokaszameaell Kpacrogapckoro Kpas HAQMOAKHYA
ycmpoumeAet BHICMABKU, MOCKOBCKYH) KOMIIQHUIO
E.M.T.G. Ha peuieHue O CBOEM NEePBOM Bble3GHOM
npoexkme — «bati 6psng — Kpacrogap». B camom
HQuQA€e OCeHUu B MAKOM peruoHe, Kak Kpacrogap,

Region and Saint-Petersburg. At the background
of the general economic upheaval and espe-
cially keeping in mind the approaching White
Olympic Games, the territory presents a strik-
ing picture of daily growing business activity.
Vladimir Kharlamov marked specially that today
the territory needs, as never before, to develop its
infrastructure, to improve its hospitality indus-
try, rise the quality of services suggested to the
population and the tourists. And in its plans the
administration rests upon the representatives of
the small and the middle scale business develop-
ing actively in the region.

Speaking about the composition of the partici-
pants, Vladimir Kharlamov market specially the
vending component of the exposition: “Do you
remember the queues we had to stand in just a
dozen year ago to pay for the communication or
the municipal services? Now we face at every step
terminals that allow to make the above mentioned
payments in just a few minutes, or to transfer
money to our mobile phone account, to reserve the
hotel, by the vending technology. And there are
quite a lot such ideas and business technologies
in the world. Some of them are presented today for
the first time in our region.”

It is the swift growth of the economic parame-
ters of the Krasnodar Territory that lead the orga-
nizers of the show, EM.T.G. Co. from Moscow,
fo the idea of its first quest project, Buy-Brand-
Krasnodar. It was not easy to arrange such an
affair in Krasnodar at the very beginning of the
Autumn, but the affair took place and attracted
serious attention of the experts and the potential
franchisees.

Figures

The two exhibitions have been participated by
43 companies from 6 countries, who demonstrat-
ed a broadest assortment of 60 brands and 20
business concepts: beauty parlors (Go Coppola),
clothes and accessories shops (Sela, Baon, Dolce
Vita, Superprice Jeans), real estate (Hirsch), secu-
rity systems (Antivor-Antithief), public catering
(InnoWorld, Rostics, National Product), software
(1-S Rarus). Vendexpo section was participated by

VENDING BUSINESS, 2008/# 5
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3MO0 0KA3AAOCh JEAOM He CAMbIM AErKuM, HO
BBICIMABKA COCMOSAAQCH U NPUBAEKAQ Cepbhe3Hel-
ulee BHUMQHUE CNeyuaAuCmMoB U NOMEHUUAABHBIX
¢panuaisu.

Llugprt

B obOeux BricmaBKU npoeKkma NPUHAAU yuacmue
43 Komnaruu u3 6 cmpaH Mupa, NpegcmapuBWue
nocemumenanm 60 6pangoB u 20 busnec-Koryenyul
B CQMOM WUPOKOM ACCOpMUMERMeE: CAAOHBL KPACO-
mbt (Go Copola), mara3uHbl 0gexxghl U AKCECCYyd-
poB (Sela, Baon, Dolce Vita, Axuncet Cynepuena),
HegBuxumocmsb (Xupul), cucmemsl 6€30nacHOCMU
(AnmuBop), obwenuma (InnoWorld, Pocmukc,
HauuonaabrBIU NPOGyKm), nporpamMmMHoro obe-
cneuvenus (1-C Papyc). B pasgere «Bengaskcno»
NPUHAAU yuacmue 24 3KCnoHeHma, geMOHCmpupo-
BaBWUE ABMOMAMBbl ASt NPOJAKU T'OPAYUX HANUM-
KOB, MODOXEHOIO, CH3KOB, MUHEDQABHOU BOgH,
JKeBameAbHOU PEe3UHKU U MEAKUX Urpyuek, U gaxe
(ymbOOAOK U KYPHAAOB, @ MAKXe (POMOKUOCKU U
cucmembl IKcnpecc-naamexet. I'lo nabAlogenuaM
Y4QCMHUKOB BbICMABKU, HauOOAbwWUU uHmMepec
nocemumeael Bbl3BUAU (PPAHWU3HbIE NPEJAOXKE-
HUS U3 cpeprbl HegBWKUMOcmuU, Oplcmporo numa-
HUS, U BEHJUHT'OBOro 000pygoOBAHUSL.

3a mpu gHA BICMABKY nOocemuAao 6oAee 2 mblCay
4eA0BEK; HeNOCPegCMBEHHO HA ee CMeHgax OblAo
NOGNUCAaHoO 0KOAO 70 NDOMOKOAOB O HAMEPEeHUSX.

IlpogeccuoHarpHOMYy COOOWECMBY O MHOI'O
cKaxXym cAegyroujue yugprl. Cocmas nocemume-
Aell akcnosuyuu «bat bpsng» OblA npegcmaBA€H
caegyrowum obpaszom: 44,4 % — npegcmaBumeau
PO3HUYHOU MOprosBAu; 6,7% - ¢ppanuatisu;, 37,8 %
- BAageAbubl Ou3neca;, 11,1% - ¢parualisepsl.
HnBecmuyuoHHble BO3ZMOKHOCMU nocemumeael
BBICIMABKU COCMABUAU: MeHee 45 000% - 62,5%;

om 45 000$ go 150 000% - 28,1%; om 150 000%
go 500 000% — 6, 25 %, Goree 500 000$ — 3,1%.

Oxcnos3uyurw «VendEXpo» NOCEMUAU: C UEAbIO
noAyuums UH@oOpMauuioo O pbiHKe - 37,5%; C
UeAblo U3yuums geAoBYylo akmuBHocmb — 11, 1%,
03HAKOMUMbCA € HOBOU npogykuyuelt — 12, 5%,

C UeAbl) YCIMAHOBAEHUS (EeAOBBIX KOHMAKMOB
— 18 % ¢ UeAblo NOUCKA HOBbIX HANPABAEHUU gASl
obusneca — 13,9%. boaee 60 % nocemumenell 3KC-
nosuyuu «VendExpo» COCMABUAU BAQGEAbUbl U
mon-meHegxepbl KOMNAHUU € « BBICOKUM» U «BblULE
cpegHero» ypoBHeM goxoga.

AenroBaa nporpamma

AeaoBasi nporpamMma BbICMABKU ObLAQ COCMAB-
AEHa ¢ yuemoM cneyu@uku peruona, rge u (ppaH-
4ati3uHroBhll OU3HEC, U BEHJUHT MOABKO HAUUHA-
wom cBoe pazpumue. OpraHu3amopbl COBMECMHO
¢ Agmunucmpauueli KpacHogapcKkoro Kpas, Beqy-
WUMU OMPACAEBBIMU COMO3aMU U accoyuayusimu
nogromoBUAU EAOBYIO NPOrpamMmy, OpueHmupo-

VENDING BUSINESS, 2008/# 5

24 exhibitors, who presented machines foe vending
hot drinks, ice-cream, snacks, mineral water, chew-
ing gum and small toys, even shirts and magazines,
and also photokiosks and express-payment termi-
nals. According to observations by the participants

S ———— ' and visitors, the latter

were mostly attracted

T . by the franchise pro-

| ] | posals in real estate,
(u fast food and vending
equipment.

During the 3 days
the show was vis-
ited by more than
two thousand peo-
ple; about 70 letters
e of intent have been
signed at the booths.

The following fig-
ures may be informa-
tive for the profes-
sional community.
Among the visitors of
] BuyBrand exposition
44,4 % represented
retail; 6,7 % were

| franchisees; 37,8 %
were business owi-
ers; 11,1 % were fran-
i chisors. Investments
potential of the visi-
0 tors looked as follows:
less than $45 000 —
62,5 % from $ 45 000
-$ 150 000 — 28,1 %;
from $ 150 000 to
500 000 — 6,25 %;
. more than $500 000
— 3,1 %. The visi-
- tors of VendExpo had
as their aim: to get
‘ fresh information of
K the market — 37,5 %;
to study the business
activity — 11,1 %, to
get acquainted with
the new produce —
12,5 %, to establish
: business  contacts
! — 18 %, to look for
1 new business trends

: ' — 13,9 %. More than

' 60 % of VendExpo
visitors were the own-
ers and top managers
of the companies with
“high" or "higherthan
average" income.

P




BGHHYIO Ha 0OCYXXgeHue BONDOCOB OMKPBLLMUS,
pa3BumuUsl U noBblWeHUs 3¢gekmuBHocmu Ou3-
Hecq, aKmuBu3auuu NPpegnpuHuUMamerbckol ges-
meAbHOCMU B KPAe.

Ha naeraprOM 3acegaruu 3aMecmumenb PYyKO-
BogumeAaa AenapmamMeHma UHBecmuyul u npo-
€KMHOIr0 CONPOBOXgenus KpacHogapckoro Kpas
Anmon l'emma 03HAKOMUA NPUCYMCMBYIOWUX C
UHBECMUUUOHHIMU BO3MOXHOCMAMU KpAs U NPO-
eKxmamu, pa3pabomaHHbMU K HHBECMUUUOHHOMY
dopymy «Couu — 2008». I'naBHBEIU MeHegXep
Pocculickol accoyuayuu ¢ppanualisunra Barepull
IlepkoB 00pucoBaA nepcnekmuBbl pa3BUMUA
PAHUQU3UHIOBBIX CXEM B PEruoHax U CooOuuA
o Hamepenuu PA® noggepxuBamp U paA3BUBAMb
3mMO HQNPaBAEHUE 3KOHOMUYECKOU gesmeab-
Hocmu B Kpae u no Bcel cmpaHe. [Ipe3ugenm
HauuonaabHOU accouyuauuu aBmMoOMamu3upo-
BAHHOU moprosau Barepuil Pakumckuli npoBea B
PAMKQX BBICINABKU PG CEMUHAPOB NO PA3BUMUIO
U NpaxKmuke YNpaBAE€HUSI BEHJUHIOBBLIM Ou3He-
com. Ocoboe BHUMGHUE YHQACIMHUKOB BhICINABKU
NPUBAEKAU HOPUGUYECKUe acnekmsl NOCMpPOEeHUA
OMHOWEHUU MEXJy KOHUECCUOHHBIMU NAPMHEePA-
MU, UBAOXKEHHbIe B qOKAage npenogasameast MI'Y,
TAQBHOIO KOHCYyAbMAHMA areHmcmsa «bapkaal»
BarenmuHst HlunoBaaoBotl.

OmgeabHOE BHUMQHUE YHQCMHUKOB eAOBOU
nporpamMmbl NPUBAEKAQ 3MOUUOHUABHASL AeKUUsl
«Bcnomnums Bce! 15 Bewjell, 0 Komophlx 3a0biBA-
I0m HaQUURQoOWUe ¢ppanyalisu» Begyulero mupo-
BOTO 3Kcnepma B 06Aacmu B MAPKEMUHId U (ppan-
yaiizunra Axona Bon Jlikena.

TToARBII  CNUCOK YYACMHUKOB  BbICMABKU
«Bengakno-KpacHogap», MHOrUX UX KOMOPbHIX
MOJKHO yBUgemb HA (POMO, BLIIAAGUM CAEGYIOWUM
06pa3om:

MascTpo-BeHAMHT

Almafood HanmoHaabHBIN TIPO, T
InnoWorld o II'}IOH POAYK
Rilax Center P
OauMII
Seven
. IMhacT-cucTema
Valeo firm TDoheccHOHAAL
Vend Land HEOS;O He: OH;’IQ
BbI€ aBTOMATEI
VipV: i
ipVending C.KA.T.
Benpomup
Beprexc Cuba-BeHAUHT
P TM «Benpunr» (ITposeHna)
lamGonac VHAKYM
NCTA-KOMIAEKT 4
Danpomar

Hmnyabc-kaaurpaTop

ABTOMATIPOU3BOACTBO
Kacapa p

Ky6aHb-KauecTBO

B 3akawouenue coobwaio, umo ouepeghHas
(3-1 ) MexgyHapogHas CneyuaAu3UuUpOBAHHASA
BbICIMABKA « Benguurosple mexHoAoruu XXI Beka»
(Berng3Oxcno-2009) cocmoumcs 4-6 mapma 2009 r.
B IIBK «3xcnouenmp» (Mocksa). fff

Business program

The business program was arranged so as to
take into consideration the specific of the region
where both the franchising business and the vend-
ing start to develop. The organizers together
with the Territory administration, leading branch
unions and association prepared the program
aimed at discussion of starting, developing and
making the business more efficient problems, and
stirring up the business activities in the region.

At a plenary session the deputy department-
chief Anton Getta demonstrated the investments
potential of the Territory and the projects worked
out for the Investments Forum “Sochi — 2008".
RFA top manager Valery Perkov described the
prospects of developing franchising schemes in
the regions and informed the listeners about the
intention of RFA to support and develop this kind
of economic activities both in the Territory and in
the country. President of the National Vending
Association Valery Rakitski conducted a number
of seminars touching the problems of developing
vending business and the practice of managing it.
Special attention of the participants was drawn (o
the legal aspects of arranging relations between
concession partners as presented by Valentina
Shipovalova, a lecturer of Moscow State University
and a chief consultant of Barclay Agency.

The participants of the program were much
attracted by an extremely emotional lecture "Recall
alll 15 thing usually forgotten by the beginning
franchisees” delivered by John Von Aken, a world
expert in the field of marketing and franchising.

The full list of the VendExpo-Krasnodar trade
show exhibitors looks as follows:

Almafood .
National Product
InnoWo.ld .
Orion
Relax Center
Oly.np
Seven Plat-systema
Valeo Firm Y,
Professional
Vend Land
. . and Trade Automats
VipVending
. SKAT
Vendomir . .
Vertex Siba-Vending
TM Vending (Provend
Gumballs Unicum gl )
ISTA-complete
p Fandomat

Impulse-caligrator
Casada
Maestro-Vending

Automatproizvodstvo
Kuban-kachestvo

In conclusion I am glad to inform the readers
that the next (the 3d} International Specialized
trade-fair "Vending technologies of XXI century
{(VendExpo-2009)” is to take place on March 4-6,
2009, at Expocentre Fairgrounds in Moscow. [

VENDING BUSINESS, 2008/# 5
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9-11 cenmabps 2008 r. B BLICMABOUHOM KOMNAEKCe
Kpokyc 2kcno npowaa yxe 17-a Mexgynapogrnas
BbICINABKA UTOPHOT'O, AOMMEPEUHOTO U PA3BAEKAMEAb-
Horo obopygosanus EELEX 2008. 3a nocaegrue
rogbl BLICMABKA NpemepneAd onpegeAeHHble u3me-
Henus. Om Hee OMNOYKOBAAUCH HECKOABKO Ooaee
Y3KOCNEUUAAU3UPOBAHHBIX BbICINABOK:« TeDMUHAABL.
Bengunr. Kuocku», a 3amem GAMEX (komnblomep-
nele u Bugeourpni) u EAAPA (napkoBoe u pa3Bae-
KameabHOe obopygosaHue). Hboinewnull oprarusa-
mop EELEX, GAMEX u EAAPA komnanus Cmatia-
OKcno ymBepxgaem, 4mo ee yeAb — He KOAUYeCmBO
NPOBegeHHbIX BbICMABOK,  UX KAYE€CMBO, HO 3MO,
no-pugumomy, euwe mpebyem nogmBaepKXgeHuA.
HoBrim hakmopom npu 3mom Moxxem cmamsb ycma-
HOBKa pykoBogcmaa CMatian-OKcno HA npegaoKeHue
KAUEHMAaM «KOMNAEKCHbIX MAPKEMUHIOBbIX peule-
HUU gAst NPOGBUKEHUSA UX NPOGYKUUU UAU YCAYT HA
PBIHOK, HQUUHAS C NOMOW,U B O(hOPMAEHUU CMENHJA U
3QKaQHYUBASA NAQHUPOBAHUEM U BegeHUEeM DeKAAMHOU
KOMNGHUU B meuenue Bcero roga». buiao Obt Becbma
UHMEePEeCHO O3HAKOMUMb qumamerel XYPHAAd C
ycnewRnbIMU NpUMEpaMu NPemBOPEeHUsl MAKOU npo-
IpaMMbl B KU3Hb.

A menepr o mpaguyuoHHom acnekme EELEX,
eCAU MAK MOXKHO BBIPA3UMBCS, « HAGBOGHOU vacmu
amoro aucbepra». B BbicmaBke 3moro roga oguuu-
QABHO Yy4ACMBOBAAO 65 9KCNOHEHMOB, U3 KOMOPbIX
0KOAO 40 % cOCmMaBAAAU NEYAMHBLE U IAEKMPOHHBIE

On September 9-11, 2008, the XVII International
trade show of gambling, lottery and amusement
equipment, EELEX 2008, took place at Crocus Expo
exhibition centre, Moscow.

During the last years the exhibition underwent
certain changes. Several shows, more specialized,
have separated from it, namely:

Terminals. Vending. Kiosks. (SSE — Self-service
exhibition);

GAMEX (computer and video games);

EAAPA (park and entertainment equipment).

The current organizer of EELEX, GAMEX and
EAAPA, Smile-Expo company, asserts that its aim is
not the number of shows carried out, but their quality
(though, perhaps, it needs to find its confirmation).
There is a new factor present in the situation: the
statements of the Smile-E«po top management that
they “suggest to their clients complex marketing
solutions aimed at promotion of their produce and
services, starting from assistance in the design of the
exhibition booth and ending with planning and con-
ducting advertisement campaign during the year”.
It would be most interesting to demonstrate some
examples of successful realization of such a program
to our readers.

Now about the traditional aspects of EELEX, its
“above water” part. This year the trade show was
participated officially by 65 exhibitors, about 40 %
of which were made up by printed and electronic
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usganua. B npuryune, B camom ¢paxme wiupoxoro
compygruiecmsd BoicmaBouHuxkos co CMH nem
HUYero KpUMUHAGABHOI'O; OGHAKO Nepexog Macuma-
00B YMOro ABAEHUA 34 HEKOMOPHKIU npegea cBuge-
meAbCmByem 0ObIUHO 0 KpU3uce Meponpusimusl.

He RyxHO Obimb 0C000 HAOAIOGAMEAbHBIM,
umoObpl 3aMemumpb B HA3BAHUU BbICMABKU HOBYIO
XApaxmepucmuKy 3KCOHUPYeMoro 060pygoBaHUA:
Aomepetinoe. M smo ne cayualiHo. 3a u3BecmHubl-
MU peweHUuUsAMU, Pe3KO OTPAHUYUBAIOWUMU DAMKU
uroproro 6usneca B Poccuu, nocaegosaau nonbim-
KU npousBogumeaell NepekAHuUmbCa ¢ dBMOMQ-
MOB C GEHEXHbIM BBLUTPbIUEM HA PA3BAEKAMEABHO-
urpoBble U MOProBble MAQWUHB, MepPMUHAABL
3Kcnpecc-onAamsl U BCAKOIO poga KUOCKU, B MOM
qucae uHgopmayuonuble. Ocobble HageXgbl npu
3MOM CBA3BIBAAUCH C NAGMEXHBIMU MEePMUHAAAMU,
4UCAO KOMOPBIX 30 KOPOMKOE BPEMsl B HECKOAb-
KO pa3 NpPEeBBICUAO KOAUHECMBO YCMAHOBAEHHBIX
moproseix asmomamos. IlonsimKu pyKOBOgGCMBA
CMPAHbL yNOpPAgoOuiUuMmMb 3MOM pog gesimeAbHOCmu
npuBeAu K mMoMy, YmO KOMNAQHUU-ONepamopsl U
nNpou3BOguUMeAl CIMAAU UCKAMb €My OCMOUHYIO
QAbMEPHAMUBY, NO BO3MOXHOCMU C BbICOKUM
ypoBHem pecnekmabeabHOCIU. B pesyabmame Bo3-
poc uHmepec K AomepelHoU memMamuke, Korga
apmomam AuOO0 HenocpegcmpBeHHO BhnAQUUBQem
BblUrpbiul, Aubo Brlgaem Ouirem 0OoAee UAU MeHee
mpaguyuorRoro suga. Harasaguweim npossarenuem
3mou meHgeRUuU CMAAO yuacmue B BbhICMABKe He
MeHee ulecmu KOMNaHul, o0BABUBWUX O CBoel
NPpUBEPKEHHOCMU AOMepelHoU meMamuke (ecme-
CMBEHHO, HU COBPEMEHHOM YPOBHE), @ B paMKax
geAoBOU Yacmu, HaA3BAHHOU KOHIPECCOM, OQUH UX
gBYX gHell OblA NOYMU NOAHOCMbIO NOCBAWEH 3moll
meme. AOKAQGUUKU He CKYNUAUCh HO 3SNUMembl:
«Couuarbnblli 6usnec», « HoBblll BUMOK B pa3pumuu
BEHGUHIa», «AAbMepHAMUBA UrOPHOMY OU3HECY» U
m.g. IlpaBga, B Xoge guckKyccuu HUKIMO, NOXOXe,
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mass media. Of course there is nothing criminal in
the very fact of wide collaboration between the show
organizers and MM; but usually if the share of the
Iatter in the total number of participants exceeds a
certain level it may witness about the crisis of the
event.

One needs not be very observant to see a new
characteristic of the exhibited equipment: lottery.
And this is not by chance. The known decisions
radically limiting the frames of gambling in Russia
have been followed by attempts of manufacturers
to switch from the apparata with cash prize to the
entertainment and vending machines, as well as
to the express payment terminals and all kinds of
kiosks. Some special hopes were set on the payment
terminals, whose number grew so fast as to exceed
the number of VMs several times in rather a short
period.

Attempts of the country leadership to requlate
this kind of activities inspired the operating and
the manufacturing companies to look for adequate
alternative, especially profitable as high as possible.
It resulted in growing interest for lotteries, when the
machine either pays the prize directly, or presents
the client with a more or less traditional ticket. The
tendency was clearly reflected by the exhibition
where not less than hall a dozen companies declared
their adherence to the lottery subject (of course at
up-to-date level); during the business part (called a
congress) one of the two days was practically fully
devoted to the subject. The speakers were eager to
use epithets like “social business”, “new turn in the
vending development”, “alternative to gambling”
etc. Unfortunately during the discussion following
the presentations nobody was able to explain clearly
what the principal difference between the Iottery
business and the gambling one is. Therefore there is
a serious apprehension it would be difficult to pres-
ent adequate explanation to the high instances who

e



MAK U He CyMeA OOBACHUMb, B 4eM
NPUHUUNUAAbHAA DA3HUUA MEXJY
AomepelHbIM OU3HECOM U UTOPHBIM.
A nomomy ecmb cepbe3Hble OCHOBQ-
HUsA noAarams, 4mMo mpPygHo Oygem
00BACHUMD 2O U BBICOKUM UHCINAH-
yusaM, om KOMOPbIX 3aBUCUM JONYCK
HQ DPBLHOK.

Opranu3zamopsl BbICMABKU NAQ-
HUPOBAAU ygeAumb 0CO00e BHUMA-
Hue BOnpocamM pa3BUMmMuUsi UTOPHBLX
30H, rge, COrAGCHO NPABUMEAb-
CMBEHHbIM pPEWeHUSAM, GOAXKHBL
chopmupoBambCa HAWU omeye-
cmBeHHble Aac-Beracvt u Monako.
Kcmamu, oguyuarbHOe Ha3BaHue
KOHIpecca max u 3By4ano: « Uropuble
30ubl P®». [Ipegnoaararoch, umo
B 00CyXXgeHUU BONPOCOB (popmu-
POBQHUSA U PA3BUMUSl UTOPHBIX 30H
npumMym ydacmue npegcmaBument
yemblpex NAQHUPYEMBIX 30H ( «A30B-
Cumu», «Cubupckass mMoHema»,
«AnmapHaa» u He uMmerowds NOKd
Ha3BaHUA 30HA B [Ipumopckom Kpae)
u gelcmpywueli B TamapcmaHe
30He «Kamckue noasHwl». PeaabHo
B KOHIDecce U BblICMABKE y4dCmBO-
Baau «AszoB-Cumu» u «Kamckue
NOASIHBI» (NOCAEGHSASL He BXOgum B
YUCAO Yempblpex, YMBEePKGeHHbIX Ha
egeparbHom ypoBHe ). Ob6cyxgenue
NOKA3aA0, UMO HA CEerogHs y cne-
JUuQAUCMOB Hem eguHOl MOYKU 3pe-
HUA O CPOKGX OKynaeMocmu UHBe-
cmuyull B )OpMUPOBAHUE UT'OPHBIX
30H. PacnpocmpaneHo mHeRue, umo
OHU MOrym OKynamsCsi B PQ3yMHble
CPOKU AUWb NPU YCAOBUU KOMNAEKC-
HOIO nogxoga, umesi B BUgy, 4mo
OgHOBPEMEHHO C UrOPHBIMU 3aBege-
HUAMU B 30HAX 0ygym CO3gQaHbl yCAO-
BUSl gASL pPA3HONAQHOBOTO OMGblXQ, B
MmMOM 4UcCAe ceMelHOro.

Temamuka (u cocmas) 4acmu 3KcC-
nosuyuu, Bbixogawel 3a npegeAbl
UTOPHBIX 30H U AOMepetHOol membl,
6blAQ B OCHOBHOM MpPAguUUUOHHOU.
HoBocmbio OblAO, NOXAAYl, npeg-
CmaBA€HUEe HA camMoM OoAbWOM
cmeHge HOBOI'O UrpOKa poccul-
CKOro pbIHKA — KomnahHuu AlsArt,
oAuuemsaopsiowett coboll, KaK cka-
3QHO B Dnpecc-peause, «cumobuos
Q3UaMCKOro KQnumaad U PYyCCKOro
MeHegxMeHma». HACKOAbLKO MOXHO
NOHAMb, OGHOU U3 NePBOOUePEGHBLX
3agayu AlsArt apasemcs npuobpeme-

decide whether to admit
someone (or something) to
the market.

The show organizers
planned to pay special
attention to the develop-
ment of gambling zones
where, according to the
government decisions,
our domestic Las Vegases
and Monacoes are to be
arranged. By the way, the
official title of the congress
sounded as "Gambling
zones in RF".

It had been supposed
that the issues of arrang-
ing and development of
the zones would be dis-
cussed with participation
of the four planned zones
("Azov City”, “Siberian
Coin", "Amber” and the
Far-Eastern zone, yet
unnamed) and the act-
ing one (“"Kama glades”
in Tatarstan). In fact rep-
resentatives of only two
zones took part in the
exhibition and the con-
gress: Azov City and
Kamskiye Polyany (Kama
glades). The latter has not
been entered yet into the
officially approved fed-
eral list. The discussion
showed that today experts
have no common opinion
concerning the payback
period of investments into
the zones arrangement.
There is a widely spread
opinion that they can be
repaid only in the case of a
complex approach, when,
simultaneously with the
gambling-houses, there
are created conditions for
a diverse rest, including
the family one.

The subjects and the
composition of the exposi-
tion exceeding the bounds
of gambling zones and lot-
tery were mainly tradition-
al. One of the main news
was the presentation at
the largest booth of a new
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Hue npumepHo 50 mblCAY UrOPHbLIX QNNAPAMOB,
OCMABWUXCA He3agelCMBOBAHHBIMU NOCAE U3Me-
HeHUul B pocculiCKoM 3aKoHogameAbcmBe. [locae
OOHOBAGHUSL MAQWUH NPeGNoAQraemcs ux NPpogawxa
u cgaua B apeHgy Ha meppumopuu cmpan CHI,
EBponrl, Agpuku u Aamunckotu Amepuku. Ha
nocm pocculiCKoro ynpapAsouero KOMNaHuu npu-
raauieHa Aw060Bb AOruHOBQ, paHee 3AHUMABUIAS
JOMKHOCIMb Fé HEPAABHOIO QUPEKIMOPd IPynnbl KOM-
naruti « Ynukym I'etimuHr».

Bricmasky ¢ naowageio skcnoszuyuu 4300 ksa-
gpPamMHBIX MEMPOB 3a MPU GHA CEHMABPS NocemuAlu
4500 cneyuarucmos. Kak caoxumcst gaabHeUuuwas
cygpeba EELEX u 0mnoykoBaBWUXCS OM Hee BbiCmaA-
BOK, nokaxem Oygyujee. Iloka ropopums 0 mom,
umo peuilenue 0 gpoOAeHUU Begywero OmpacAeBoro
meponpusmust ObLA0 €GUHCMBEHHO NPABUABHBIM,
npegcmaBASeMCs NPEXGEeBPEeMEeHHbIM.

u3

player at the Russia market — the AlsArt company,
embodying, as it was said in the press-release, “a
symbiosis of Asian capital with Russian manage-
ment”. It could be realized that one of the priority
tasks of AlsArt was the purchase of about 50 thou-
sand gambling machines inactive after the changes
in the Russian legislation. After the refurbishment
they are supposed to be sold or lended in the coun-
tries of CIS, Europe, Africa and Latin America. The
person invited to manage the company is Lyubov
Loginova, previously CEO of the Unicum Gaming
Group.

The exhibition occupying 4300 sq metres was vis-
ited during the three days in September by 4500 pro-
fessionals. Future will show what the fate of EELEX
and the exhibitions detached will be. It would be
premature to declare the decision to break up the
leading thW in the sector was the only correct one.

1z ¥

Poccuiickas xomnanus IQ Investment BoiIxogum HA PHHOK C paspabomkoli, He umeloujeli B MUpe AHAAOIOB

Russian company IQ Investment presents a unique innovative development having no world analogs

PLANT

Hmeem KOMNAKMHy:0 KOHCMPYKGUIO C KPYrOBHIM gOCMYNOM, pACCHU-
IMAHHYXO HA OHOBpEeMeHHoe obcayxuBanue 3 kauenmos. Ha 6a3e cman-

gapmHOro waccu Morym Oblmb NOCMPOEHbl MOProBble ABMOMAMbl, pA3-
AUYHbIE KUOCKU U MepPMUHQAbl, NPUYEeM BO3MOXKHO COHEmaHue B OgHOM

aBmomame HECKOAbBKUX (pYHKuUﬁ,

Ha cerognsa u3romosieHa OnbUMHO-NPOMBIUWAEHHAA NAPMUS ABMOMA- l
MOB gAsl peaau3aylu MyAbmuMeguiiHol npogykyuu, Komopas npoxogum

noaAeBble UCNBIMAHUA. BHIOpQHHBIU U3 KQMAAOrd Npogykm (urpa, npo- ,
rpamma, uabm, saekmponHas Bepcus CMH u m. g.) 3anucelBaemcsi Ha ' '

onmuyeckull Hocumeab U Bblgaemdcsi NOKynameAr BMecme C yHaKOBKOa. ! | |

Accopmumenm NOKYyNnoK OrpaHudeH MOABLKO BHympeHHel NaMsmblo cep- '
Bepq, celiuac smo 3000 I'b. Emkocmp xparuiuwia - 1000 wucmblXx guckoB | . i

CD/DVD.

Takoll aBmomamuueckull 3aBOg-MArd3uH NO3BOAseM pewumb pAg
npob6aeMm, KOmMOpble OrPAHUYUBAIOM BO3MOXHOCMU COBPDEMEHHBIX

MyAbmMuMegua-mara3uHoB:

+ Hem HeoOxogumocmu NAGHUPOBAMb U XPAHUMb MUPAXU FOMOBOU

npogykuyuu.

+  OmcymcmByem pa3pblB BO BpeMeHU MeXgy pa3pabomkolti KOHmeH-

ma u ero nocmynAeHueM B NPOgaxy.

« [Tlepeuucaenue posamu u3gameAro NPOU3BOGUMCS ABMOMAMUYECKU i |
IAEKMPOHHBIM NAGIMEKOM CPA3Y NOCAE COBEPWEHUS NOKYNKU.
+  ToproBo-npou3BogcmBeHHUs MOYKA 3QHUMOEm MUHUMYM Mecmd
(oxoao | kB. m). Ee 3Kcnayamayus He CBA3QHA C NOCMOSHHO pacmy-
WUuMU U3gepXXKaMUu HQ COgepKaHue CMPYKMYypbl gas cemu u3 50
aBMOMQMOB MPeOyOMCA BCEro 2 cepBUC-UHKeHePd.

Bxkpamue npeumyuwiecmBa HOBOI'O KAHAAQ gUCMPUOBIOUUU MOXHO cop- B
MYAUpPOBQMb CAEGYHOWUM 00pA30M: BCe NOG PyKotl, OblCmMpas peaiusayus, |

HUKQKOU AOrUCmMUKU.

Be closer. Sell faster. No logistics just IQ Plant.
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18th [nternational exhibition
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23-26 cenmsabpsa 2008 B [|BK
«Ikcnouenmp» na Kpacnoii
Ilpechne B MockBe npoxo-
guaa 17-a Mexgynapogras
BBICINABKA NPOJYKMOB NuUMA-
HUSA U HANumkoB («Becb mup
NUMQAHUA») U OGHOBPEMEHHO C
rett — 2-i Pocculickuli arpo-
NPOGOBOALCMBEHHBIU (opyMm
(koHpepenuyus). BricmaBka
U conpsoKenHble ¢ Hell Mepo-
npuamua CMUAU KpynHelwum
B Poccuu u aBmopumemHblM
CMOMPOM MUPOBOU UHGyCcmpuu
numaHus, Komopblll nNo3Bo-
Aslem OOABWOMY KOAUHECMBY
npogecCuoHaA0B 3HAKOMUMb-
€Sl ¢ MEeHgeHyuAMU OMmpacAl U
geMoOHCmMpuUpoBamb Hopelwue
goOCMUJKeHUs.

B smom rogy B BblcmaBKe
yuacmpoBaro boaee 1300 Kom-
nanul u3 61 cmpansl mupa,
npu4yeM 3HAYUMEAbHAS 4acmb
¢upm npegcmaBAeHa HA Iocy-
gapcmBeHHOM YPOBHE B COCIMA-
Be HAUUOHQABHBIX TIpynn u
accoyuayul. TpaguuyuoHHbLU
ycnex meponpusamusi 00bsACHS-

Fd

4
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On September 23-26, 2008,
Expocentre Fairgrounds,
Moscow was the venue for 17th
International Food & Drink
Exhibition (World Food 2008)
and 279 Russian Agricultural
Forum (Conference). The exhi-
bition and the events accompa-
nying it became the largest in
Russia well-established forum of
the world food industry allowing
a great numbers of specialists to
evaluate the branch trends and to
demonstrate the latest achieve-
ments.

This year the fair brought
together more than 1300 compa-
nies from 61 countries worldwide,
considerable share of the partici-
pants being represented at the
state level within national groups
and associations. Traditional
success of the event is explained
by the wide range of various
segments of the food industry it
embraces. The area more than
60 thousand sq. metres was used
to represent the following sec-
tions: “Meat & Pouliry”, "Fish



emcs WUpOKUM OXBAMOM DA3HOOOPA3HBIX
CerMeHmoB NUWEBOU NPOMBIWAEHHOCINU.
Ha naouiagu cBbiue 60 mbicsiu KB. M.
OblAU npegcmaBAeHbl pas3geabl «Msaco
u nmuya», «Ppiba u mopenpogykmbi»,
«3amMOpOKeHHble NPOGYKMbL», « MoAOUHAA
npogykyus», «MacaroKupoBas npogyk-

yua», «Hanumxku», «KoHgumepckue u
xaebo0yrounble  usgeaus», «bakares
u cueku», «4alli u koge», «Dpykmnl u

oBowu»? «3gopoBoe numManue», «Aemckoe
numanue», « ObopygoBanue gasa obuienu-
man.

TI'oBopss 0 memamuueckol cmpykmype
BBICMABKU, OMMemMuM Cpa3y, 4mo Oco-
OeHHOCMbIO 3KCnAyamauuu 3moro roga
CINQAO pe3Koe yMeHbUleHUe ywacmus
npouspogumeret U gucmpubObOMOpPOB
aakoroabcogepxauiet npogykyuu. Ecau
panbule OymbIAKU U 2MUKEMKU NPU3bIBHO
CBEDKAAU BO BCeX NABUAbOHAX, A OMKPhbl-
Myl NAOWAGKY YKPAUIGAU I'DAHGUO3HbIE
MaKembl CMEKAOMAPbl AUKEPOBOGOUHbBIX
TrurGHmMoB, MO B 3MOM rogy BCA BbINUB-
KQ yMECMuAacChb MEHee 4eM HA NOAOBUHE
3ara NeZ naBuaboHa 8. Ipu 3mom omeue-
CIMBEHHOEe BUHOKYpeHUe BooOuwe He ObIAC
npegcmaBAeHO — KUK B 3KCNO3uyuu, max
u cpegu cnoncopos. M euje HoBocmb u3
paspsga xopouwux: maOQuHble U3geAus
geMOHCMPUPOBAAUCL MOABKO HG OAHOM
cmeHnge. Iloxoxe, umo 3gpaBblli CMbICA
MoKem MopKeCmBOBAMb.

HecKoabKO cA0B 00 yuacmuu B BbICINAB-
Ke pasHblx cmpaH. Kak u noAcxeHo, Hau-
boaee 00UABHO OblAQ NPEgCMABAEHA POC-
CuliCKas NUWeBKA — NPUMEPHO YemBepmb
om odulero 4ucAa 3KCNOHEHMOoB. Aasbuie
wau KHP (11% ), Mmaausa (7% ), Typuus u
Hcnanus (no 3% ), Aprenmuna, Tauaang,
bpasuaus u Kunp (no 2 % ). Menbwe
B NPOUEHMHOM OMHOWEHUU, HO 3aMmem-
Ho Briraageau I'peyus, Iloavwia, beabrus,
Kanaga, Erunem, Cepbusa, IOxnaa
Agpuka u m.g.

MR L
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& Seafood”, "Convenience
& Frozen Foods"”, "Oils,
Fats & Sauces”, "“Drinks”,
“Confectionery”, "Grocery
& Snacks”, "Tea & Coffee”,
“Fruit &  Vegetables”,
“Healthy food", "Baby food",
“"HoReCa equipment".
Speaking about the struc-
ture of the exposition by the
subjects, this year's feature
was sharp decrease of partic-
ipation by the producers and
the distributors of alcohol-
containing drinks. Whereas

i previously the bottles and

labels glittered attractively in
all the pavilions and the out-
side space was decorated by
giant mock-ups of vodka bot-
tles, this year all the drinks
went into less than half of
the hall 2, pavilion 8. As for
the domestic distilleries, they
were not represented at all-
neither in the exposition, nor
by the sponsors. And now
one more good news: tobacco
goods were exhibited at a
single booth only. It looks as
if the common sense can cel-
ebrate its victory.

A few words about the par-
ticipation of different coun-
tries. As it should be, the
Russian food industry has
been represented most heav-
ily — about one fourth of the
total number of the partici-
pants. Then came PR China
(11%), Italy (7% ), Turkey and
Spain (3 % each), Argentine,
Thailand, Brazil and Cyprus
(2 % each). Greece, Poland,
Belgium, Canada, Egypt,
Serbia and South Africa
had lower percentage, but
looked quite appreciable.
In addition to the veteran
exponents, there were some
debutants present (Equador,
the Emirates, Slovenia, Hong
Cong, Mexico). The republics
of the Former Soviet Union
and the socialist camp looked
over-modest-just as the last
years. Is it a sort of allergy?

If one tries to evaluate the



Kpome yuacmHUKOB-BemMepaHOB,
npucymcmBoOBaAU U geOromaHmbl
(OxBagop, 3Smupamsl, CAoBeHuSA,
TI'onkonr, Mekcuka). Pecnyoruku OblB-
wero Copemckoro Cow3a u courareps,
BBHITASIgEALU, KAK U BCe NOCAegHUe I'oghbl,
gocmamo4iHO CKpOMHO. Aaeprus?

Ecau oyenusams 3Hauenue BLICIAB-

Ku «Becb mup numaHus» ¢ mMouku
3peHUsT aBMOMAMU3UPOBAHHOU MOp-
rOBAU, MO NPUGemMCcs guNAOMAMUYHO
KOHCmMamupoBamb UX, CKWKeM MmAK,
NOMEHUUAABHbIU B3AUMHbIU UHMe-

pec. 13 mex, kmo yxe pabomaem B
Hawel ompacAl, B paHre 3KCNOHEH- !
mos Bricmynaru «@Pupma BAAEO»

u «lIpogpeccuonarrHbie U moproBble |
aBmomamal». Y4aCMBOBAA U P KOM-
nanull, B OCHOBHOM OpUEHMUPOBAH-

Hbix Ha cekmop HoReCa, B mom uucae
«Hmaarko» (Koge-mawmunnl u koge).

Kaxk Bcerga, 06uabHO OblAU NpegCcMAaBAE€Hbl NOCMAB-
WUKU KOge, Kohe- u KaKao-HanumxoB, 4as. Ilpu xeaa-
HUu ObLAG BO3MOXHOCMD BLLOOPQ TOMOBBLX XOAOGHbIX
HQNUMKOB HA 6A3€ COKOB, MOAOKQ, MUHEPAABHOU BOgbl
u np., B MoM qucae B ygoOHOU gASl BEBHGUHIG MEAKOU
pacgpacoke. OOUABHO OblAU NPEegCmMaBAEHbl KOHGU-
mepcKue u3geAus U npouas Bbneykda. bbiro koe-umo
u3 NPOgyKmoB OblCMPOro NPUromMoOBAEHUS, BKAIOUAS
3amopo3ky. Kopoue, 66110 Obl KeaaHue, d KOHMAKMbL
ecms C KeM YCINQHABAUBAME. [i

Dixie. " cn
CRANE MERCH. " NFISING SYATER 97

Norld Food importance
from the point of view of
the automatic merchan-
dising, he'll have to state
|- diplomatically that there
: exists some potential
interest between the two.
Fromthosewhohavebeen
already working in the
sector “Firma VALEO"
and  “Professionalnye
& Torgovye Avtomaty”
(“Professional and mer-
chandising automatic
dispensers"”). Could be
- seen as exhibitors. Also
some companies mainly
- ' aimed at HoReCa sector,
including "“Italco” (cof-
fee-machines and coffee)
participated. As usual, a
lot of companies supplying coffee, tea and some
and cocoa were represented. There were a good
chance to choose from a great number of cold drinks
based on juices, milk, mineral water, etc., including
those in small packing convenient for vending use.
Confectionery and all kinds of pastries were present
in abundance. There were also some convenience
and frozen articles for fast cooking. In shorl, there
was quite a lot of companies worth to get in contact
with — especially if one is included to. k¥

Komnanus «HMnopT-Tpelaukr: BoINOAHIET NOCTABKY ¥ CEPBUCHOE ¢ JCAYXUBaHKE
TOProBbiX AaBTOMATOB Y NNATEXHBIX CNCTEM Bbille NePeyncieHHbiX Npou3soguTeneit.

Tenedon: +7 495 730-91-40

e-mail: info@import-trading.ru

www.import-trading.ru



28

C 1 no 4 oxmsbpst B BLICMABOYHOM KOMNAEK-
ce «KpoKyc-OKcno», 4mo NyCMUA KOPHU U NPO-
goaxaem paspacmambc HG MOCKOBCKOU KOAbUE-
Boll asmogopore, npoxoguaa XI Mexgynapogras
suicmaska «[THP. Ungycmpus rocmenpuumMcmsa».
B smom pa3 BblcmaBxa 3aHAAQ MPU 3QAd U3 Wembl-
pex naBuAbOHA Ne 3 — camoro MoAogoro B cocmage
komnaekcd. Okoao 900 KomnaHuli-3KCNOHEHMOB,
pasmecmuBUUXCS HA NAOULA-
gu okoAo 50 meicsu KBagpam-

HBIX MempoB, NPegcmaBAsAU

(kpome Poccuu) T'epmanuro,

HUmanruro, @panyuio, Typyuio, ]
Anonurw, Kanagy, UYexuio, 1,
Kumait, Hcnanurw, Beabruio, '
Beaopyccuio. Omo moabko me, |
Kmo OblA npegcmaBAeH Heno- -
cpegemBeHHO. Tpygree yuecms

mex, Koro npegcmaBAsiAU POC-

culickue (MOCKOBCKue) guaua-

Abl — HANpUMep, QHIrAUUCKUE U

wBegcKue pupmbl. B obuiem, «Mup u gpyxoar.

Y Boicmasku T'NHP — cBost ucmopus u CBost cneyu-
¢uueckas ammocpepa. [oxaryll, K Hell gaxe OOAb-
ule nogxogum Ha3BAHUE « APMAPKA», MOAbKO AUWEH-
HQA USAUWHETO U BYABIGPHOro wymda. Omuyacmu 3mo
CBA3AQHO C INeM, YUMo geAoBas 4acmb MepONnpusmus
— KOHKYPCbl, MUCMEPKAACCHl — He CNPAMAHA «Kyga-
mo», d npomeKaem npsAMo 3gech e, B 304AQX, I'ge HA
rAQ3ax yUaCMHUKOB U rocmell BAsitOMCsl CKyABNINYP-
Hble KOMNO3UUUU U3 WOKOAQgQ, OBOWel U (ppyKMOB;
noBapa He Npocmo pAcCKa3blBAIOM O IMOM, KAKUM
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On October 1-4 the Crocus Expo fairgrounds
that took root and is growing intensely at the
Moscow Ring Highway sheltered XI International
trade-fair "PIR. Hospitality industry”. This time
the fair occupied three halls (from the four total)
of Pavilion 3 — the youngest one in the complex.
About 500 companies demonstrated their exhib-
its at the area about 50 thousand square melres;

- the countries they presented

- were { in addition to Russia)
Germany, Italy, France,
Turkey, Japan, Canada,

Czech Republic, China, Spain,
Belgium, Belarus. These are
only the countries represented
directly. And it is more diffi-
cult to take into account those
who were represented by the
subsidiaries in Russia and
Moscow — e.g. some British
and Swedish comparnies. Well,
all in all, it was "peace and friendship”.

The PIR exhibition has its own history and spe-
cific atmosphere. It is better suited by the title
“fair”, but a fair deprived of excessive and vulgar
fuss. It is partially connected with the fact that the
business part of the affair (competitions, master
classes, etc) is not hidden somewhere, but pro-
ceeds just here, in the hall, where the participants
and the guests are able to witness how sculptures
are modeled of chocolate, vegetables and fruits.
The cooks were not just talking about the equip-



060pygoOBaHUEM U UHCMPYMEHMAMU OHU NOAB3YIOM-
CA U noueMy, HO U romoBsim annemumable OA0ga,
KOmopble wKBopuam u OAQroyxarom, Q B De3yAb-
mame nogaepraxomcs gerycmayuu u noegaromcs
baarogaprol aygumopuetl.

Temamuuecku 39KCno3uuyus U GeAOBAA HaAcCmb
gOBOAbLHO MHOIOOOpDU3HBI, NepeueHb pPa3geAoB
cogepsKum 55 NYHKIMOB, HO, NO-KPYNHOMY, BCe Irpyn-
nupyemcs BOKPYT CAegYIOU,UX HanpaBAeHul:

« Tlpogykmbl gast npegnpusamuil NUMAaRUs
*  Hanumku gas npegnpuamuti numManus
+ O6opygoBaHue, UHBEHMAPb U MEXHOAOIUuU
gAs npegnpusmull NUMQHUA
+ Obopygosanue u yCAyru ¢As TOCMUHUU,.
Humeppep. KauHuRT.
« [Tlpogeccuonasbnasn npecca. ITogbop u oo0y-
qYeHUe NepCOHAaAd
B amom rogy skcnosuyusa OblAd nogeAeHd euje
U N0 «CAAOHHOMY» NPUHUUNY, KOrga CneyudAusu-
POBGHHBIE 3KCNO3UUUU, KPYIAble CMOABL, CEMUHA-
pbl U gpyrue Meponpusmus COCPegoOmOYeHbl Hd
AOKAABHBIX naoujagkax. TakoBblX ObLAO 3A51BAEHO 8
(B peaabnoCcmu — 9), @ UMEHHO!

« Pocculickull npogykm

« [Tlumanue opranu30BaAHHbLIX KOAAEKIMUBOB
+  Omxkpbsimue dusHneca

+  @paHual3uHr: pecmopaH

ment and the tools they use and why, but are also
cooking appetizing dishes that are not only to be
smelt, seen and heard, but are later consumed by
the grateful audience.

From the point of items both the exposition and
the business part were very diverse; the list of the
sections contains 55 subjects that can be grouped
into the following directions:

« Products for the public catering
« Drinks for the public catering
« Equipment, tools ard technologies for the
catering
« Equipment and services for the hotels.
Interior, furniture.
+ Cleaning
*  Professional media. Staff selection and teaching
This year the exhibition has been divided accord-
ing to the "salon” principle, when the specialied
exposition, round tables, seminars and the like has
been concentrated at the local grounds, or courts.
These were proclaimed to exist in the number of 8
(really — 9), that is:

* Russian products

+ Feeding organized collectives
+  Starting a business

« Franchising: restaura.it

» Hotel management
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+  Omeab — MeHegXXMeHm

«  HMmaabsHCcKkaa KyXHs

*  Anonckasa Kyxns

+ AAKOroAbHblE HQNUMKU

+  Koge uunati

K caoBy ckazamb, yu@pbl — He camasa CUABHASA
CMOPOHA OPraHu3amopoB. B gonoAHeHuUe K pa3HOu-
MEeHUIO NO YUCAY CAAOHOB, B Kamaaore Ha cmp. 10 B
obpaweHuu pykopogumeas npoekma «I11P» Eaennl
MepkyaoBol B pycckom mekcme ¢gurypupyrom 700
3KCNOHeHmMOB U 45 mpiC. KB. M, B aHrautickom — 900
u 50 mpic. coompemcmBeHHO. TTorpewHOCMb BNOA-
HE owymumasl.

Bengunrosaa memamuka npucymcmByem HQ
BHICMIABKE He NepBhlU rog U npoxogum, B OCHOB-
HOM, NO pAa3geAy HQNUMKOB, IPYNNUPYACh BOKPYT
KogellHOU meMbl, Xoms ecMb U UCKAIOUenus. Hago
ommemump, WMo Koge mpaguuyuOHHO ABASEMCS
OgHUM U3 CUAbHBIX HanpaBaenut ¢opyma «ITHP».

Bcmpeua ¢ BeHguHrom HauuHAemcs yXxe npu
BX0ge B NABUAbOHbL KoMNAekca «Kpokyc», npuuem
€ero npucymcmaue ¢ KAKgbhlM FOgoM BCe 3aMemHee.
B Becmubloae k ycayram nocemumeaell, y4QCMHU-
KOB U OPraGHU3QMOPOB - NAGMEXHble U CNPABOYHbIE
MepMUHAABL, A MAKKe KUOCKU gAf NOg3apagku

VENDING BUSINESS, 2008/# 5

« Italian cuisine

« Japanese cuisine
«  Wine & spirits

«  Coffee & Tea

By the way, numbers seem to be not the strong
side of the organizers. In addition to discrepancy
in the number of salons, at the page 10 of the cata-
logue within the address of Elena Merkulova, the
Head of the PIR Information Project, one is facing
700 exponents and 45 thousand sq. m in the Russian
text and 900 companies at 50 thousand sq. m corre-
spondingly in the English one. So the error is quite
substantial.

The subjects of vending has been present at the
show not for the first time; they could be found
mainly in the “Drinks"” section in connection with
coffee — but not exclusively. It should be pointed
that the coffee subject is traditionally one of the
strongest directions of the PIR forum.

One meets vending firstly at the very entrance to
the pavilion, and ils presence grows more appre-
ciable each year. In the lobby of the pavilion the
visitors, the participants and the organizers may
use the payment and the inquiry terminals as well as



AKKYMYASIIMOPHbIX Oamapel. B 3arax cmaroBumcs
Bce 00AbWeE MOProBLIX ABMOMQMOB; MUK, B NABU-
AbOHe Ne3 ycnexom NOAb3YIOMCS KOMOUHUPOBQH-
neie apmomamnsl SAECO, npegiararouiue Koge u
WmMy4Hble MOBUPHL.

Tenepp KOHKpemHO 00 3KCNOHeHRmMax (umoObl
HUKOI'o He obugems, B aA(haBUMHOM NOPAGKE).

Hmanrbsancko-poccutickas komnanus ALMAFOOD
S.A. nocmapasiem Ha Pocculickull PrIHOK BEeHJUH-
ra u HoReCa unrpegueHmsl gas NpuromoBA€HUA
HanumkoB. Ha nocaegrHux BblcmaBkax «BeHguHr-
Kpacnogap» u «ITHP» ¢upma npegcmasasira Koge
ALTA ROMA — 100 % Espresso Style Italiano.
Aupexkmop komnanuu r-u @panuecko Kopcemmu
noguepKuBaem, Ymo BnepBble pocculickull pecmopa-
MOop uMéem BO3MOXHOCMb NPpUOOpemamp UMAAbSIH-
cxull kope no yenam Kogetinblx hadbpuk B Mimaauu.

Anonckas komnanus Ariake — Augep no npous-
BOGCMBY COYCOB U NpuUnNpas gasa Cynos B AnoHuu
(3asognl Bo @panyuu u beabruu). Ha BbicmaBke
IIUP gemoncmpupoBaAQ NPOGAXy UHGUBUGYAAb-
HBIX YNAKOBOK U HAOOPOB UKPbl 4epe3 aBMOMQMmbl
¢ xpaHeruem npu — 12 °C u Beigauet npu nomouu
MaHUnyaAsmopa.

Juicemaster Co. Ltd — pacnoaoxxennas B Mockse
pocculickass KOMNIAHUS, U3BECMHAsI O HEJABHUX
nop B OCHOBHOM (BMOMQMUYECKUMU COKOBBLUKU-
MOAKQMU, NO3gHee — KopeliCKUMU BAAUGamopamu.
Ha smoll BricmaBke K HUM goOaBuAOCh KogeliHoe
obopygoBaHue (aBmomamuieckue U NOAYABMOMU-
muuecKue Koge-MauUuHbL U KO(PeMOAKL ), XOAOGUAb-
Hoe 000pygoBaHUE (AbGOreHepamopkl, U3MeAbil-
meAu Abgd, XOAOQUABHBLE CINOABL), MO€UHOE 000DPY-
gOBUHUE U MUKDOBOAHOBBLE NEYU.

I'pynna La Cimbali (Hmanaus) — mupoBoii augep
B npou3Bogcmae npoghecCUOHAAbHBIX KOe-MAWUH
gAsL NPUTOMOBAEHUS 3CNPECcCo, nNpuieM € UCNOAb-
30BAHUEM KAIOUEBbIX V3A0B COOCMBEHHOU pa3spa-
6omxu. B Poccuu smu MauuHbl 3aHUMQIOM DOA€E
NOAOBUHbl DBHIHKA, COBIMOM u obcayxuBaHuem 50
MogeAel 3QHUMQIOMCS Mpu gecsmKd aBmopuso-
BAHHBIX GUAEPOB U CEPBUCHBIX UEHMPOB,

the kiosks for charging acc imulator batteries. The
number of vending machines installed in the halls is
growing,; for example, in the Pavilion 3 the SAECO
combi machines are of great success, suggesting to
buy coffee and piece goods.

Now about the exponenls (in the alphabetical
order — not to offend anyone).

Italian-Russian company ALMAFOOD S.A. sup-
plies to the Russian vending and HoReCa market
ingredients for preparation of drinks. At the last
trade-fairs VendExpo-Krasnodar and PIR the com-
pany has been presenting coffee ALTA ROMA — 100
% Espresso Style Italiano. ALMAFOOD S.A. direc-
tor Francesco Corsetti stressed that for the first time
a Russian restaurant-keepe. has the opportunity to
purchase Italian coffee at a price of Italian coffee
factories.

Ariake company (Japan) is a leading Japanese
producer of sauces and spices; the factories are
situated in France and Belgium. At PIR XI Ariake
demonstrated selling of several kinds of caviar
in individual packings and sets using vending
machines with storage at — 12 °C and delivery by a
manipulator.

Juicemaster Co. Ltd is a Russian company in
Moscow known previously for automatic juice-
squeezers and later for Kore.n validators. At the last
fair these were accompanied by coffee equipment
(automatic and semi-automatic coffee machines
and coffee grinders), refrigeration equipment (ice-
generators, refrigerated tables), washing equipment
and microwave ovens.

La Cimbali Group (Italy) is a world Ieader in man-
ufacturing professional espresso coffee machines
using key components of their own design. These
machines occupy more than half of the Russian mar-
ket; their sales and services are provided by three
dozen authorized dealers and service centres.

Melitta System Service Gmbh supplies coffee and
professional automatic coffee machines to more
than 50 countries. In Russia its products are pro-
moted by Melitta-Russland (Saint Petersburg).

VENDING BUSINESS, 2008/# 5

31



32

Melitta SystemService GmbH npegaaraem xoge
U aBmomMamuueckue Kogpe-MawuHb 0OoAee, ueM
B noaycomHe cmpaH. B Poccuu smu npogykmbl
npogsuraem 3A0 «Meaumma-Pycaang» (Cankm-
ITemepOypr).

IIpaueunoe obopygoBanue (gast CmupKu u CywKu
beabst) B cmpanbl CHIT nocmaBasiem KOMNAHUS
Miele Professional (I'epmanus); ocobeHHOCMbIO
CMUPAABHBIX MauwuH Miele sBasaemcs comoBas
KOHCMPYyKUuust 6apabaHoB, peibed) KOmopbix ooe-
cnequBaem MAKCUMAABHYH OATOBEUHOCMb OeAbs,
u rubxoe nporpammHoe ynpasienue. Komnakmmsie
MQuUuHbL C 3arpy3kol 5,5-7,5 Kr 6eAbs npegcmaBAsi-
10m pA3yMHOE pellenue gasi RPAYeUHbIX CAMOOOCAY-
JKuBaHuA. I1o XeAqHuo KAUEHMOB MAQWUHbBL MOTym
KOMNAEKMOBAMALCsl NAQMEXHbIMU ycmpolicmBamu
Nnog MOHembl UAU KEMOHMbL.

Komnanus Nuova Simonelli (Hmanus) 3a 72 roga
CBOEro Cyw,eCmBOBQHUS PACNPOCMPAHUAQ CBOU
nOCmABKU 3cnpecco-mawiul Ha 102 cmpanbl, Kyga
omrpyxaem 80 % cBoell npogykyuu.

OcnoBanHast B Beporne B 1922 r. umaabsHCKAs
komnanust Pellini Caffee uzsecmua B 30 cmpanax
MUpa CBOUM BbICOKOKQHECMBEHHBLIM Koghe, 3epHa
gAast oOKapku omOuparomcs UCKAIOHYUMEAbHO HA
OUu0AOTUYeCKU HUCMBIX NAQHMAYUSX.

Typeukas xomnarus TEKNOCELIK A.S.
(Cmambya) npousBogum o0060pygoBaHue gAA
npou3BogcmBa CAAgKOU Wyru (Maaoro cHera) u
aBmMOMamMbl gAsl NPOGAXKU XOAOGHBIX U TOpSiYUX
HQNUMKOB.
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Laundry equipment (for washing and drying)
is supplied to CIS countries by Miele Professional
company (Germany). One of the special features of
Miele machines is the honeycomb drum design that
provides for extremely long life of the linen washed
and flexible control system. Compact machines with
5.5 — 7.5 kg load present a reasonable solution for
self-service laundries. According to the customers’
wish the machines can be provided with money or
token accepting devices.

Nuova Simonelli S.P.A. (Italy) in 72 years of its
experience spread its supplies and the culture of
espresso coffee to 102 countries exporting 80 % of
its produce.

Founded in Verona in 1922 Italian company
Pellini Caffee S.P.A. is well known in 30 countries
for its high quality coffee. Beans to be roasted are
selected exclusively from the biologically clean
plantations.

Turkish company TEKNOCELIK A.S. (Istanbul)
manufactures machines for sweet slush (granita)
production as well as cold and hot beverage aufo-
matic dispensers.

Well known in our country Vendorus Group
{Moscow) has been represented at the market
since 2002, presenting a broad spectrum of goods
and services for vending, HoReCa and OCS. In
addition to machines, the company supplies coffee
beans, ground and instant coffee, as well as instant
granulated ingredients produced by such leading
Spanish manufacturers, as Vendin S.L. and Laqtia



Xopowo u3zBecmuasi B Hawel cmpaHe rpynna
xomnanulli «Bengopyc» (Mocksa) cywecmpyem ¢
2002 r. u npegocmaBAsiem WUPOKUll cnekmp moBa-
POB U yCAyTr gas BeHguHrq, cekmopa HoReCa, a
MmaKke oQUCHOTo Koge-ceppuca. Kpome MauuH-
HOro ob6opygoBaHus KOMNAHUS NOCMABAsiEM 3€p-
HOBOU, MoAomblil U pacmBopumblll Koge, a makxe
pacmBopuUMbleé TPAHYAUDOBUHHbBlE UHIPEGUEHMbL
Begywux UCNAHCKUX npouspogumeaetl Vendin S.L.
u Lagtia S.L. B 2008 r. kKomnaHus BbIBEAQ HA PHLHOK
ROBBLU 6peng Corrida (3epHOBOU KOghe, KAKAO, CAUB-
Ku).

«Arep Kogpe u Yaii» (MockBa) — ogun u3 Begy-
WuUX NOCMABUUKOB 0OOPYGOBAQHUSL U UHIDEGUEH-
MOB gAS NPUTOMOBAEHUS FOPAUUX HANUMKOB, B MOM
yucae kogpe Hausbrandt (Mmaaus), uali Ronnefeldt
(I'epmanus), kopemawunnt Schaerer (IlIseiiuapus)
u Electra (Mmaaus).

«Aregh Tpeiig» (MockBa) — ogun u3 kpynuetiux
NOCMaBUJUKOB NPEMUUAbHBIX COPMOB 4dsi U KOoge B
Poccuu (0KOAO gBYX MbICAY KAUEHMOB B MoCKBe u
PEruoHax), a maxxe npopeccuonarbHOro o0bopy-
gOBAQHUS U HAUHO-KOpEUHbIX aKCeccyapoB gAs cer-
menma HoReCa. Bkckao3uBHBL gucmpubbiomop
2AUMHOro Hemeuyxoro 4asi Althaus u u3BecmHOro
UIMAAbSHCKOTO bpeHga — Kogpe Danesi.

Barry Callebaut — ogun 13 MUpPOBBIX AUGEPOB
npou3BOgCMBA KAKAO-NPOGYKMOB, WOKOAQGA U
usgeautl u3 Hero. llImab6-kBapmupa MpPAHCHAUUO-
HQABHOU rpynnbkl Haxogumcsa B Liopuxe, omge-
A€HUA — B CKQHQUHABCKUX cmpanax. B 2007 r.
KOMNQHUSA OMKPBIAG COBPEMEHHYIO UIOKOAQGHYIO
¢abpuky B r. Yexo (MocKoBckas 00A.), B cmpou-
mMeAbCMBO KOMOpol 66140 UHBECMUPOBAHO 17 MAN.
espo. Cpegu MOProBblX MAPOK MAKue u3BeCIHble
oOpengnl, kak Van Houten, Caprimo u Bensdorp,
NOAYHUBWUE WUPOKOE PACNPOCMPAHEeHUE B gecam-
Kax cmpat.

Komnanus «bubengym» (MockBa) ocHOBAHA B
2006 r. CnequaAu3auus; yCMAHOBKA U 0OCAYXUBQA-
HUe npogpheccuoHAAbHOroO KogelHoro obopygosa-
RHuA, 06yueRue NepcoHaAq, NOCMABKA Koghe U uas,
NOCYgbl, PEKAGMHbIX AKCECCYAPOB.

I'pynna komnarnuii «Bengekc» pa6bomaem Ha
pblHKe BeHguHra c¢ 1998 r. LJenmpaabHblll oguc
— B MocKBe, HECKOAbKO DEruOHAAbHBLIX puAuq-

S.L. In 2008 the company presented a new brand
Corrida to the market (cotfee beans, cocoqa, pow-
dered milk).

Alef Coffee Tea company (Moscow) is one of the
leading suppliers of equipment and ingredients for
preparation of hot beverages, including Hausbrandt
coffee (ltaly), Ronnefeldt teas (Germany), cof-
fee machines Schaerer (Switzerland) and Electra
(Italy).

Alef Trade (Moscow) is one of the largest sup-
pliers of premium sorts of tea and coffee to Russia
(about 2000 clients in Moscow and outside), as
well as professional equipment and a wide range of
accessories for the HoReCa sector. They are exclu-
sive distributors of an elite German tea Althaus and
a known Italian coffee brand Danesi.

Barry Callebaut is one of the world's leading
manufacturers of high quality cocoa products and
chocolate. Its headquarters is placed in Zurich,
more than 30 production facilities are operated
in 24 countries, employing some 8000 people. In
2007 the company has opened its state-of-the-art
chocolate factory in Chekhov (Moscow region) after
investing 17 mn euros into it. Among the widely dis-
tributed in dozens of countries BC brands are Van
Houten, Caprimo and Bensdorp.

Bibendum Co. (Moscow) founded in 2000 spe-
cializes in installating and operating professional
coffee equipment, teaching personnel, supplying of
coffee, tea, glassware, advertizing accessories.
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CURC’ TIF\‘. ;':

AoB. Tlocmaswuk obopygosanus Necta Vending
Solutions, oguuyuarbRbIl npegcmaBumesb KoMna-
rut Prontofoods, Comestero Group, MEI. Onepamop
KDPYNHOU (N0 pocCuilCKUM NOHAMUAM) cemu mopro-
BbIX GBMOMAMOB.

Komnanus «I'ypme Cmaiiry (Mocksaj — nocmas-
wuk B Poccuto BbICOKOKQUECMBEHHbBIX COPMOB Koghe
U 4as, CuponoB, YUCMAWUX CPegCmB, QNNAPAMOB
gas obxapku Koge.

00O «Aobpwili BKyc» (MocKkBa) — 9KCKAIO3UBHbI
gucmpuobstomop B Poccuu goOMUHUKAQHCKOro OpeHga
Kogpe « Monme Aabmo».

Aamckull npou3Bogumeb UHTPEGUEHMOB GAA
cermenma HoReCa u Bengunra komnanus Eurogran
¢ 1971 r. cneuuaauszupyemcsi HQ NpPou3BOgcmse
Kothe, ropsiiero WoKoAaga, KANYUUHO, CAUBOK U 4aA.
Ilpogykyust coomBemcmByem MeXJYHAPOGHOMY
cmargapmy HACCP. DKCKAIO3UBHBIM qUCMPUObIO-
mopoMm unrpeguermos Eurogran B Poccuu u cmpa-
nax CHI aBasiemcs rpynna komnanuli «Accopmu»
{(Mockasa).

Kogpetinas komnanus « Hfmaaxko» (Mocksa) npeg-
Aaraem BbICOKOKQUECMBEHHDLIU Koge, cepBuUC U
obopygoBaHue gas ogucos, 6apos, kage — no
cymu geadq, gas BCeX mecm pabombl U Omgbixd.
ObopygoBaHUe Npogaemcs, Cgaemcs B apeHgy (Ha
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Vendex Group of companies, incorporated in
1998, has its central office in Moscow and several
regional subsidiaries. The companies distribute
equipment produced by Necta Vending Solutions
and represent officially such manufacturers as
Prontofoods, Comestero Group and MEIL Also oper-
ating a large {according to Russian standards}
vending chain.

Gourmet Style (Moscow) supplies to Russia high-
quality coffee, teq, syrups, cleaning means and cof-
fee roasters.

Good Taste Co. ("Dobry Vkous”), a Moscow
company, is the exclusive distributor in Russia of
Dominican coffee brand Monte Alto, famous for its
unique taste.

Eurogran is a Denmark established (since 1971)
manufacturer of ingredients for HoReCa and vend-
ing that specializes in production of coffee, hot
chocolate, cappuccino, milk topping and tea. All
the produce corresponds to international HACCP
standard. The exclusive distributor of the Eurogran
ingredients in Russia and CIS countries is the
Assorti Group (Moscow).

Italco company (Moscow) offers high-quality cof-
fee, services and equipment for offices, bars, cafes
— practically for all places of work and rest. The



BpeMs. NpoBegeHUusa meponpusamuil) UAu npegaara-
emcs B becnaamuoe NoAb30BAHUE.

Komnanuss KO&FE (Mocksa) - npou3Bogumenb
SAUMHOrO CBEeXe0OKAPEeHHOro Koge, B MmoM ducie
apomMamu3upoOBAHHOIO U cmecell.

«Koge u uail B Poccuu» — eguxHcmBeHHbIl Npo-
GeCCUOHAABHBIL KYDHAA O pbIHKe KOoghe U uas B
Poccuu u cmpanax CHT. U3gaemcs ¢ 1997 r. Pycckas
Bepcus Beixogum 6 pas B rog, anraulickas — 2 pasa.

«AEOBHT nympuo» (Mocksd) — npou3Bogumenn
npogyKmoB 3gopoBoro numarus. Pabomaem rna
pbinke 10 rAem. KoMnanua HAQUUHAAAQ C Ae4eOHbIX U
npogurakmuueckux HanNUMKOB (KuceAell u KOMNo-
MOB) HA OCHOBE PACMUMEABHOIO ChlPbSl ((PPYKMBL,
sirogbl, mpasel). Hanumku VitaPro ¢ ycnexom npu-
MEHAIOMCA HA MHOTUX NPegnpusamusx ¢ BpegHbIMU
YCAOBUAMU MPYyga gAa NPoguUAAKIMUKU npog3ado-
A€eBQHUl u noggepXxanus pabomocnocobHocmu —
KaK aAbMmepHamuBa MunoBoMy MoAoKy. Ha ceroghns
B Kamanore «Peyenmbl 3gOpOBbsi» KOMNAHUU OKOAO
mpex gecsimKOB HAMYPAAbHbIX HANUMKOB OblCMPO-
IO NPUromMoOBAEHUS, COgepKUMOe NaKemoB pPa3BO-
gumcs CIMAKAHOM XOAOGHOU uAu ropsiuet Bogbl.

B gaabHeliwieM KoOMNQHUsA CyWeCmMBEHHO pac-
WUPUAQ ACCOPMUMERM CBOeU NPogyKyul, B KOMO-
poM menepb gOBOAbHO MHOIO peuenmyp nepBhX
u BMOpBIX ropauux OAI0g gAsi B3pOCABIX U gemell,
Kawu 0slcmporo NpuromoBAeHUs, Koge u uail gas
noxygeHnus, OKOAO gecamka coycos. Hmeromcs npo-
gyKmbl Cpequ3eMHOMOPCKOrO U SINOHCKOIO MEHIO,
BeremdapuaHckue u guabemuueckue Oawga. C
MmoukKu 3penHus BEHGUHIA GOCMOUHCMBOM NPOJYK-
yuu «AeoBum» SABASIEMCSA MEAKUsl pacgacoBKa U
BO3MOXHOCMb JAUIMEABHOTO XPAHeRUA 0e3 OXAMK-
genus. Konmaxkmbpl ¢ PYKOBOGCMBOM KOMNAHUU
NOKA3QAU, 4MO OHO 3QUHMEPECOBAHO B NOUCKE
HOBBIX KAHAAOB COBIMA, K KOMOPHIM, B HQCMHOCMU,
OMHOCAMCS. MOPTrOBblE ABMOMAMAL.

Ipomblwrenno-moprosasrpynna « MUCTEPHA»,
yell UeHMPaAbHBIL oguc Haxogumcsi B T.
Aoaronpyghbili MockoBckoll obaacmu, u3Becm-
HA KQK KpynHelwiuld Npou3BOgUMEAb U3geAul u3
NOAUMEPOB (OGHOPA30BAsl NOCYga, NpegMmempl cep-
BUPOBKU CIMOAd, MeOeAb, YNAKOBOUHblE MAmMepua-
Abl) gast npegnpusamull 0O0W,eCMBEeHHOr0 NUMAHUA,

equipment may be bought, rented, or borrowed free
of charge.

KO&FE company (Moscow) manufactures elite-
grade freshly-roasted coffee, including blends and
mono-grades.

Coffee&Tea in Russia is the only professional
magazine in Russia covering tea and coffee market
in Russia and CIS countries. Published since 1997.
The Russian version is issued 6 times per year, the
English one — twice a year.

LEOVIT nutrio (Moscow) is a Russian manu-
facturer of the healthy food working in the market
for 10 years. The company started with curing and
prophylactic drinks (stewed fruits and thin jellies)
based on vegetable raw materials (fruits, berries,
herbs). Beverages VitaPro have been successfully
used at many enterprises with harmful working
conditions to prevent illnesses and maintain work-
ing capacity — as an alternative for traditional
milk. Today the company's catalogue "“Healthy
receipts” contains about 30 natural fast prepara-
tion drinks; the contents of the packages is solved
in a glass of cold or hot water. Later the company
has substantially widened the variety of is pro-
duce, containing now quite a lot of receipts of hot
first and second courses for the grown-ups and
the children, of fast preparation porridges, coffee
and tea for loosing flesh, a dozen sauces. There is
also some food from Mediterranian and Japanese
menu, as well as vegetarian and diabetical dishes.
From the vending business point of view, the
advantages of Leovit produce include small dosing
and long storage life. Contacts with the company's
management showed it is interested in search
of new channels of sale, including, in particular,
automatic merchandizing.

Mystery Group, whose headquarter is placed in
Dolgoprudny, Moscow region, is known as a major
manufacturer of polymer goods (disposable plas-
tic wave, furniture, table appointments, packaging
materials) for public catering, food production facil-
ities and retail. One of the subsidiaries, Mystery
Trade, has its storage in Dolgoprudny, 5 shops in
Moscow and 14 in the regions. At the current fair
the group demonstrated mainly this aspect of its
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NUWEBbIX NPOU3BOGCMB U PO3HUYHOU MOPIOBAU.
Aouepnsa cmpykmypa «MUCTEPUA-Topropaa»
umeem ckrag B AOATONPpygHOM, 5 MOProBblX MOYeK B
Mockse u 14 peruoHaabRBIX (huruaros. Ha Bpilcmas-
Ke OblAG NpegcmaBA€HQ B OCHOBHOM 3ma CMOPOHU
geameAbHOCMU KOMNARUU, HO B CerMmenme BeHgUH-
ra OHQ U3BeCMHA MAKXe KAK uMnopmep u gucmpu-
OblOmOp MOProBblX ABMOMAMOB; (hupma umeem u
COOCMBEHHYI0 BEHJUHTOBYIO CeMb.

Komnanus «Mornmana Kogpe» (Mocksa) paboma-
em Ha pocculickom priHKe ¢ 1992 r. [IpousBogum u
pearusyem cexxeoOxapennblll kogpe kracca Cynep
Ilpemuym: B 3epHAX, MOAOMBLUL, MOHOCOPIMA U CMeCU
— Ha base boaee, wem 45 copmoB apabuKu ¢ AyHUIUX
nAQHMAUUU Mupa.

Mockopckaa komnanus «Ilapagus», 0CHOBAHHAA
B 2002 r., 3anumaemcsa NOCMABKAMU HAMYPQAb-
HOro Koge, 4aeB NAKemupOBAHHbLIX U AUCMOBLIX,
HAMypPAAbHbIX COKOB U3 AECHbIX Ar0g; npogaxel,
apeHngol, ycmaHoBKoOU B 6€3BO3gMe3H0€ NOAb30BA-
HUe U peMOHMOM KogelHnoro obopygoBanus, npo-
€KMUupOBAHUEM U OCHAWEHUEM KOPeeH «Nog KAIU»
u obyuenuem nepconara. C HegaBHUX NOp - guc-
mpubbomop Koghe UCNaHCKux npouspogumeiet
Eurocafe S.p.A., Quendo, gasi Komoporo Xapak-
MepHO CyujeCmBEHHOe OMAUYUE NO MEXHOAOI'uU
U OpraHOAENMUKe Om NPUBbIYHBIX UMAABAHCKUX
OpeHyOB.

Komnanusa IIKIT (Mocksa) npegcmaBasem
B Poccuu ¢upmy «Water+more», Bxogawywo B
rpynny BWT co wmab-kBapmupotll B Bucbagene
(Fepmanus). Ipegararaem ¢uabmprl gass obecne-
yeHus npegnpusamull oOweCmBEeHHOI0 NUMAHUSA
BogolU om BOGonpoBOgHOU cemu, pecypc padomst
kapmpugxelt —om 500 go 10 000 a.

«IIpogheccuornarbnble U MOProBble ABMOMAMBbLY
(MockBa) — 9KCKAKO3UBHBIU gucmpubbiomop mop-
TOBBIX (BMOMOMOB U NPOQEeCcCUOHAABLHBIX Koge-
mauiuH Saeco (Mmaaus), ocywecmpasem npsimble
nocmasku B Poccuro u cmpanbl OAUXKHEro 3apyoe-
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activities, though Mystery Vending Machines, a
part of the holding, is well known for its import and
distribution of vending machines; the company also
possesses a vending chain of its own.

Montana Coffee is a major producer and distribu-
tor of high quality fresh-roasted “specialty” coffee
in Russia, founded in 1992. It produces about 45
kinds of coffee based on Arabica from the best plan-
tations in 12 origins.

Moscow Paradis company, founded in 2002,
is engaged in delivery of natural coffee (grain,
ground, decaffeinated), packaged and sheet teas,
natural juices of forest berries; sale, rent and repair
of coffee equipment; design and furnishing of cof-
fee houses and training their staff. During the las!t
time the company distributes coffee manufactured
by Spanish producers Eurocafe S.p.A. and Oquendo
that differs a lot by the technology and organoleptic
characteristics from the well known Italian brands.

PKP company (Moscow) represents in Russia
«Water+more», a subsidiary of BWT group with its
headquarter in Wiesbaden (Germany). They offer
water-filtering plants supplying cleared water from
the network to catering facilities; the capacity of the
cartridges is from 500 to 10 000 litres.

Professionalnye & Torgovye Avtomaty (Moscow)
is the exclusive distributor of vending dispensers
and professional coffee, machines manufactured
by Saeco Co. (italy). The company has performed
direct deliveries to Russia and the other FSU coun-
tries since 1998. It presents complete set of service,
supplying expendables, Astute Control software,
technical support and servicing.

Russian Tea Company (Moscow) is a major sup-
plier to Russia and CIS countries of high-grade teas
(more than 300 kinds) in different packing, includ-
ing innovative filter-bags Neilopack. 45 kinds of
freshly roasted coffe > beans MADEO and Santa Fe.
Rich choice of tea and coffee table-ware and acces-
sories.



kb5l ¢ 1998 r. IToanbll cnekmp YCAYT no NOCMABKe
PACXOGHBIX MAMEPUAAOB, YCMAHOBKE NPOTrPAMMHO-
ro obecneuenus Astute Control, mexnuueckot nog-
gepiKKe U CEPBUCHOMY OOCAYXXUBUHUIO.

«Pyccxan uaiinas KOMNAHuA» — KpynHelwull
nocmaBwuk B Poccurw u cmpanst CHI BBICOKOKQ-
wecmBeHHOTO 4as (6oree 300 copmoB) B pa3zHooO-
Opa3HOU YNaKOBKE, B MOM YUCA€ B UHHOBQUUOHHHBIX
¢gurbmp-naxemax Neilopack. 45 BugoB 3¢pHOBOIO
kope MADEO u Santa Fe. Forampili BLlOOp uaiiHo-
KogelHOoU Nocygbl U aKCeccyapos.

Komnanusa «Csepyc» (Mocksa) — gucmpubbio-
mop NPOGYKMOB NUMAHUA U3BECIMHBIX WBEGJCKUX
b6pengos: mopmos Almondy u Frodinge (3amopo-
JKeHHblXx), neuenbs Gille, coycos Felix, wokoaaga
Marabou. IlocmaBasem marxKe UMAAbAHCKUU KOge
acnpecco om cemelinou ¢pabpuxu Portioli (Muaan)
u npogheccuoHarbHOe Kogelinoe obopygoBanue
Gime.

Komnanus «YRUKyM» nocmasuia cgoell 3agavel
ob6beguHUMb B OGHOM AUUE PA3Hble BUGbl BEHGUH-
roporo 6u3Hneca: 0m NOCMABKU HA PhIHOK MOPIrOBbIX
aBMOMAMOB, NAQMEKHbHIX MEPMUHAAOB U UHEQO-
KUOCKOB COOCMBEHHOrO0 Npou3BOgCcmBA U Begy-
WuX MUPOBBLIX npousBogumeAell go opranusauyuu
cucmempl gucmpubyyuu u mexHu4ecKol noggepx-
Ku BO Bcex peruoHax P® u 6auxkHero 3apyoexbsi.

OO0 «PpanKo» — 3KCKAIO3UBHbBIU gucmpubbio-
mop npogeccCuoHaAbHOI0 KogelHoro obopygo-
sanus Franke Coffee Systems, npou3Bogumoro B
I'epmanuu u IlBetiyapuu.

Komnanus «®@pswau Pocmsg Koge» npegaa-
raem 6oaee 50 copmoB CBeXeoOXAPEHHOTO Koghe
MADEO u 9kckA03uBHble acnpecco-cmecu ENTE.

Ilenmpaabnas uaiino-KogeliHass KoMNr4us
(MockBa) nocmaBasiem HQ pPOCCUUCKUl pPbIHOK
saumnele copma was TEA&CO ¢ Ayvwux naarma-
yutt Kumasn, Huaguu u Hlpu-Aauku, koge Tricaffee
(equHcmBeRHBIU pocmep B EBpone, ucnoab3yo-
wull MEeXHOAOIU0 00XApPUBAHUS KOe Ha MegAen-
HOM OrHe C UCNOAb30BQHUEM (PEBECUHbl akauuu)
u Kogpetinoro obopygosanus ELITE xkomnanuu VFA
EXPRES.

AaumKoghe u ee goueprue cmMpPyKmyphl nPou3-
BO@sAM BbICOKOKAUECMBEHHBIU CBEXeOOXApeHHbll
Koghe u nocmaBAfiom npogeccuoHarbHOe Kogel-
Hoe obopygoBanue gas 6apoB u peCmopaHOB.

Komnarnus UNITEX — ocguyuarbhblli gurep Ha
pocculickom prinke komnaruu Thermoplan AG
(LlBeliuapus), xopouio uzBecmHol B mupe baaroga-
psi aBmomamuueckuM Koghe-MaWuHAM, KOMNAKM-
HBIM BCNEHUBAMEASIM U KpeMepam.

Hem yBepeHHOCMU, WmMO NpegcmaBAEHHbIU BbhIWE
CNUCOK UCHepnbIBaem UHMEPECHY gAsL HAUWUX 4umd-
meaet yacme 3Kcnosuyuu. K nexomopeim ynomamy-
MbIM BblUle 9KCNOHEHMAM Mbl HAgeeMCsl ewe Bep-
Hymbcsi B guabnetuleM. He uckaroueno, umo ma xe
cygpba Kgem U HEKOMOPBIX He yNOMSIHYMbIX. E‘A

Sverus company (Moscow) distributes popular
brands of Swedish foodstuffs: frozen cakes Almondy
and Frodinge, Gille crisps, Felix sauces and dress-
ings, Marabou chocolate and others. It supplies also
Italian espresso coffee machines Gime.

Unicum company (Moscow-St. Petersburg)
claimed its task is to unite in their hands different
aspects of vending business: from supplying to the
market vending machines, payment terminals and
information kiosks produced by themselves and by
leading world manufacturers to organizing a sys-
tem of distribution and technical support in all RF
regions and FSU countries.

Franko Ltd (Moscow) is the exclusive distribu-
tor of Franke Coffee Systems, who manufacture
professional coffee equipment in Germany and
Switzerland.

Freshly Roasted Coffee (Moscow) offers more
than 50 kinds of MADEO coffee and exclusive
espresso-mixes ENTE.

Central Tea and Coffee company (Moscow) sup-
plies to the Russian market elite grades of tea
TEA&CO from the best plantations of China, India
and Srilanka; Tricaffe coffee (the only roaster in
Europe roasting coffee on slow fire using acacia
wood coal); coffee equipment Elite made by VFA
EXPRES.

ElitCafe and its subsidiaries produce high-quality
freshly roasted coffee and supply coffee equipment
for bars and restaurants.

UNITEX company (Moscow region) is an offi-
cial dealer at the Russian market of TheluiOpiusi
AG company (Switzerland), worldwide known for
its automatic coffee machines, milk foamers and
creamers.

We are not sure that the list above characterizes
exhaustively the part of exposition interesting for
our readers. Therefore we plan to come back to some
of the above-mentioned exponents in the future. We
do not rule out that the same refers to some of the
unmentioned. |’
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cybnumuposattsiit (GbICTpOpacTBOpY.MbIit),
3epHOBON,
MOSIOTHIA

KNacCUHECKUHA, BaHWIbHbIR, KapaMens,
aMapeTTo, NEeCHON OpeX, poM, TpaMucy,
Krlaccuka=—3KCTpa, aMapeTToO—3KCTPa,
ppaHLy3CKMit BaHUNbHDLIA, NATT3 MaYMaTo

Cyxue CIT/BKH, KYPUHbBIA,
Cyxue CIMBKM CO CTabumbHOM NeHKoM, MACHO#A,
MONOYHLIA KaNyYiHO TOT TWAHT, Kappu

bebida blanca rica

KNaccuuecknn,
CTMBOMHBIN,
CRAagKunm,
Genuiii

Ik sOHHbIN, TEPCUKOBBINA,
anenbCUHOBbIA, MATHBIA,
3PA-TPER, YEPHbLIA HECTAAKY *.
HEPH-IA MEPKOMMCTOBOMR

vzl CO BIyCC.
n2pCiKa, MOD !
KOKTer: Co Eyce:.
Kny6r: i, BaHum,
6aHaHa, xod:e

" 150 mn, 70 MM, kop./Gen.
* 150 mn, 70 MM, Bex./6en.
" 150 mn, 70 MM, Gen.
| t 150151, 70 Mm, kop./6en. pudn.
180 M, 73 124, 1zop./Gen.

105 MM, npo3payHbIii



17-20 mapma 2009 roga B MexgyRapogHoM
BBICIMABOUHOM UYermp (bpoBapckoli npocnekm,
15, r. KueB, Ykpauna) cocmoumcs Tpembsi mex-
gyHApogHAsA CNeyudAu3UpPOBAHHASL BbICMABKA
«Bengunr kcno 2009». Opranuzamop — u3pecm-
HQA CBOUMU CNEYUAAU3UPOBAHHBIMU BbICINABKAMU
B YKpaune u 3a py0exoM BhICIMABOYHAS upma
«Tposan».

«Bengunr 9xkcno» Haxogumcsi B NOCMOSHHOM
pa3Bumuu - yBEAUHUBQEMCS KOAUUECHMBO 35KCNO-
HEHMOB U BHICMABOYHAS NAOW,AGE, COBEPUWEHCMBY-
emcs memamukd. 3a rogel CBOEro CywecmBOBAHUS
OHQ CMAAQ UEHMPUAbHBIM BbICIMABOYHBIM MepO-
npusmuem yKpauHCKOU UHgycmpuu Npou3Bogcmsa
aBMOMAIMOB gAA MOPIOBAU, YCAYT, PU3BAEUEHUU U UX
UCNOAB30BAHUSA, MPAGUUUOHHBIM MECIOM Bcmpeuu
CneyuaAuCmoB ompacAu gasi oOMeHa UH@oOpMa-
yuet 0 MEeHFeHuuAX Pa3Bumus pblHKA, HOBeUWUux
paspabomxkax U MeXHOAOTUSX.

IogromoBka K ouepegHOll BHICMABKE NpOXogum
B mecHOM compygrudecmse ¢ EBponelckol BeH-
gunrosol accouyuauyuel (EVA);, npuuem B pamkax
BbICIABKU 3QNAQHUPOBAHO NPOBEgeHUe COBMeCcm-
HBIX Meponpuamuil, 1no, HECOMHEHHO, NOgHUMAem
npecmusx BblCINABKU.

BricmaBka npegcmaBAsiem uHmepec gasi BCEX,
KOro URmepecyrom npodAeMbl U NepCneKmuBbl pas-
BUMUS PIHKA BEHGUHIA - U MEX, KMO YXe AKMUBHO
pabomaem B 5moill gUHAMUYHO PA3BUBQIOUEUCS
OmMpAacAu, U mMex, Kmo MOAbBKO 3agyMblBaemcs 00
YCMAaHOBKe YGOOHBIX, BBITOGHBIX U NPECMUKHBIX
BEHGUHI-cuCmeM: MOProBbIX GBMOMAMOB, OQHKO-
M@QMOB, NAQMEXHbIX MEPMUHAAOB, UHEOKUOCKOB
u m.n.

LjereBasi aygumopus BblCMaBOK «BeHngunr
Okcno» - 5mo pyKoBOogumeAu MOPIroBriX cemel,
pa3BAEKAMEAbHbIX, CNOPMUBHbIX, BbICIMABOYHKIX
U KyAbMYPHO-3PDEAUWHBIX KOMNAEKCOB, Ou3Hec-
UenmposB, y4eOHBIX 3aBegeHuUl u npegnpuamul
MPAHCNOPING, MON-MeHegxKeprl omeAell, KeMNUH-
I'OB, KypOPMHO-03§OPOBUMEABHBIX U A€4EeOHbIX
UeHmpoB, CAAOHOB KPACOMbI, NpegcmanBumeau
IrOCygapCMBEHHbIX YUPEXKGEHUU, UACMHblEe Npeg-
NPUHUMOMeAU.

B cBasu ¢ smum, opranuzamopbi BUGAM OCHOBHYIO
UeAb BBICINABKU B MOM, 4moObl coOpams Begyuux
npegcmasumeAell omedecmBeHHOU U 3apybexxHou
UHgycmpuu aBMOMAMU3UPOBAHHOU MOProBAU U
NAQMEXHBIX CUCMEM, a MAKXe NOMEHUUAAbHBIX
KAUEHMOB gAs obMeHa uH@opmayuell u 3aKAIOUe-
HUA B3QUMOBBIIOGHBIX KOHMPUKMOB, NPOYEMOH-
cmpupoBampb HOBeluilue o0pasybl 000PYJOBARUS,
NpPOrpaMMHOro obecneveHus, moBapoB gAA BEHGUH-

On March 17-20, 2009, International Exhibition
Centre (Brovarsky prosp., 15, Kyiv, Ukraine) will
host the 3-d International Specialized Trade-fair
VENDING EXPO 2009, organized by TROYAN
Exhibition Co., known for its fairs both in the
Ukraine and abroad.

Vending Expo is developing steadily, increasing
the number of exhibitors and the area, improving
its structure and contents. During the years of its
existence the fair became the central event for the
Ukrainian vending machines manufacturing sector
and the traditional meeting place for the experts in
the related subjects to exchange information con-
cerning the trends, new designs and technologies.

The preparation for the fair is carried out in col-
laboration with the European Vending Association;
within the frame of the event some joint arrangements
will take place thus enhancing the show prestige.

The exhibition is of great value for those inter-
ested in the problems and trends of the developing
vending market, both for those who are already
engaged in the sector and those who are consider-
ing the installation of handy, profitable and pres-
tigious machines, including automatic dispensers,
ATMs, payment terminals, information kiosks, etc.

The VENDING EXPO fairs aim at the audience
containing the top managers of trade chains, enter-
tainment, sport and exhibition centres, educational
facilities, transport junctions, business, rest and
medical centres, beauty parlors, state institutions,
private enterprises.

Therefore the organizers see the main purpose of
the fair to collect the leading representatives of the
domestic and foreign vending and payments indus-
try, and the potential clients to exchange informa-
tion, conclude contracts and bargains, demonstrate
the newest hardware and software, goods to be
vended, furthering the development of the sector.

The main items of the exhibition are:

Machines for dispensing goods, services and
entertainments;

Goods and ingredients for vending machines;

Payment systems and terminals;

Information kiosks, internet kiosks, content
kiosks;

Components, spare parts and accessories for VMs
and terminals;
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ra u meM camelM cogel-
CmBOBAMbL  PA3BUMUK
amoro busHeca.

OcHoBHble memamuue-
CKUe pa3geAbl BLICMABKU!

ABmomamsl gAsL MOp-
TOBAU, YCAYI, pa3Bieue-

Hui; :
Ilpogykmbl u uHrpe- ,
gueHmbl gAsi MOPIrOBbIX i

aBMOMAmMoB;

IThamexxHble cucmembl
U MEPMUHAABL

HMugopmayuonneie kuo-

CKU, UHMEPHem-KUOCKU,
KOHMEeHM-KUOCKU;

Komnaexkmyroujue, 3an-
yacmu u aKCeccyapbl gas
aBMOMAMOB U MepPMUHA-

AOB;

TexHoaoruu besonacHocmu;

IlporpammHoe obecneuenue;

Cneyuaau3upoBaHRAA AUMEPAIMYPA U NEPUOGUKA.

B pamkax geaoBol nporpammpl BLICMABKU NPOU-
gym memamuueckue CceMUuHapbl, KOH@epeHyuu,
KOHKYPCHL.

IlposegeHue BbICMABKU B MexXgyHapogHOM
Bricmaouynom IJenmpe omKpbsiBaem HOBblE nep-
CneKmUuBkl gAsl 5KCNOHEHMOB U nocemumeaiel. Ima
COBpEeMeHHAA BBICMABOYHAA NAOWAGKA eBponeu-
CKOTrO KAGCCQ NO3BOASIEM C MAKCUMAABHBIM ygoO-
CMBOM pasmecmumb AlOOble 3KCNO3UuyuU, He Orpa-
HUYUBAS 3KCMOHEHMOB HU B pA3Mepax CMEeHJOB, HU
B MEeXHUYECKUX U gu3alHepCKUX BO3MOXHOCMAX.

Opranu3amopamu Co3gaHbl YCAOBUSA gAA OBlCMPO-
ro MAaMOXXEeHHOI'O OQOpMAEHUS 3KCNOHAMOB, (GAs
npoBegeHUsi NeperoBOPoOB U BCMPeY, gAs pacceae-
HUSl UHOCMPAHHbIX rocmell, gas becnpensimcmBeH-
HOro BbEe3gu HA mMeppumopul0 BBHICMABKU noce-
mumeAel U yi1acmHuUKoB. KomnaekcHblll nogxog K
OpPraHU3QUUOHHOMY NPOUECCY U UHGUBUJYQAbHbIU
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Safety and security technologies;

Software;

Professional literature and mass-media.

Within the business program frame a number of
seminars, conferences and competitions is to take
place.

Having the show venue at the International
Fairgrounds opens new prospects for the exhibi-
tors and the visitors. This up-to-date European
class venue allows to place all kinds of exhibits
with maximum comfort without any limitations to
the stand dimensions and technical and design
solutions.

The organizers create conditions for swift customs
registration of the exhibits, for meetings and talks,
for lodging foreign quests, for unimpeded entrance
to the venue of the visitors and the participants.
The complex approach to the general organization
and the individual — to each participant allows the
companies to concentrate on the exhibition activi-



— K KWKGOMY Y4UQCIMHUKY NO3BOAAem KOMNAHU-
AM UEAUKOM COCPegomoOuumbCs HA BbICMABOYHOU
pabome, HaANpPaBAEHHOU Ha pa3Bumue OusHecq,
3aKpenAeHue pbIHOYHbIX Nno3uyull, 3aKAlOYenue
nepcneKmuBHbIX GOTOBOPOB.

Hngpopmayuonnyo noggepxky BbICIMABKU OCY-
WeCMBAAIOM Begywue omeveCmBEHHble U 3dpy-
OeKHble CNneyuaAu3UuUpPOBAHHbBIE U3JAHUS U UHGOD-
MAUUOHHBIE CQUMEL

TIpuraawaem upmel, npegnpusmus, UHGUBUgY-
QABHBIX pegnpuUHUMamenell, gesimeAbHOCMb KOMo-
PbIX, NPSIMO UAU KOCBEHHO, CBA3QHA C BEHGUHTOM, K
yuacmuro B Tpembell MeEXGYyHAPOGHOU cheyuaau-
3upoBaHHOU Brlicmaske «Benguur 3kcno 2009».

He ynyckatime npekpacH»bill WAHC yKpenums CBOU
no3uyuu HA pPbBIHKE, NPOBECMU NOAE3HbIU 0OMEeH
onblmoMm u ungopmayuell.

Ao Bcmpeuu Ha BricmaBke!

Bricmasounas komnanus « TPOAH»

Aonoanumeabrnas uHopmayus:

meAa./akc +38 044-258 2775,

E-mail: expo@troyan.kiev.ua,

http://www.troyan.kiev.ua

ties aimed at the business development, securing of
the market positions, conclude prospective agree-
ments.

Information support of the fair has been provided
by the leading domestic and foreign professional
publications and web-sites.

We are glad to invite companies, enterprises, indi-
vidual entrepreneurs whose activities are directly or
indirectly connected with vending to take part in
the 3d International specialized exhibition Vending
Expo 2009.

Don't miss the good opportunity to strengthen
your market position and enjoy a useful exchange
with experience and information.

See you later at the fair!
TROYAN exhibition company
Additional information:
Phone/fax + 38 044 258 2775
E-mail: expo@troyan.kiev.uaq,
http:.//www.troyan.kiev.ua
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Kommanusa «Hmnopm Tpeiligunr» (Mocksa)
NPOABUTaeT HA POCCHNCKUAHM PBIHOK HOBBIN
6-TpyOHBIA MoHeToTipueMHHK Currenza C2,
pazpaboTaHHbiii KoMmnaHueinn NRI (rpynna
KoMmmaHuit Crane). AAd YCTPOMCTBA XapaKTEPHbI
MOBBIINIEHHASTHAAEKHOCTb (BTOMYHCAE BYCAOBHUAX
pacHIiIpPeHHOr0 TEeMIEepPaTypPHOro AMamna3oHa) u
YBEAWYEHHBII 3anac U pa3HooOpa3ne MOHeT Ha
cAauy.

Komnanus «Hmnopm Tpeiligunr» — pocculi-
ckull gucmpuObbiomop rpynnst komnanut Crane,
npegaaraem HOBbLI MOHEMONPUEMHUK NOg HA3BA-
nuem Currenza C2, paspabomaHHBII — HeMel-
kol xomnanuell NRI, sxogauiel B rpynny Crane.
MoHemonpueMHUK OCHQuW,eH 6 mpybamu HaA Bblgd-
4y cgauu, Ymo Cyuw,eCmBeHHO NOBhlAem KOAude-
CmMBO u paznoobpasue MOHem Hd BbIGAUy cgauu.
CoomBemcmBeHHO Bo3pacmaem NPOGOAKUMEAb-
Hocmb  paombl MOProBOr0 ABMOMAMA MEXJY
NONOAHEHUsIMU MOHem B MOHemonpueMHukxe u ooe-
cnevuBaemcsi OrpoMHblll Habop Kombunauull Ha
BBIGAUy Cgayll.

BAarogaps ucnoAb30BAHUIO YHUKAABHbBIX ONIMu4e-
CKUX gamMY4UuKOB, MEMOGA NEPEeKPhIMUS UMNYALCOB U
MUHUMU3QUUU MPEeHUA, GOCMUTHYM KAYeCMBEHHO
HOBBLll YPOBEHb HAGEXHOCMU UBMOMAMUYECKUX
ycmpoticmB, BBLINOAHAIOWUX ONepayuu paciemon
HaAUUHBIMU geHnbramu. becnepebolinas paboma
MOHEemMONPUEMHUKA BO3MOXKHA B PEKOPGHOM MEM-
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nepamypHOM guanaszone om — 25
go + 80°C, nesaBucumo om mecma
yCMAaHOBKU MOProBOro asmomama
u norogumlx ycaoBull. Kauecmso
npuema u pacno3HABAHUA NOg-
AUHHOCMU MOHem OCHOBGHO HQA
HoBeliwel mexHOAOruu usmepe-
Huu 40 pa3AudHbLIX NAPAMEmMpPOB
MOHembl, MAaK JXKe, Kak u B 3,5"
MOHemOnNpPUeMHUKAX, NPUMeHeHd
mexHoaorust MFT ¢ nopepxHocm-
HBIMU U3MepPEeHUsIMU MOHem.
MonemonpuemHuk Currenza C2
npegaaraemcsi B mpex KOHCMPYK-
MUBHbLIX UCNOAHeHusix. Bepcus
«beaas» - camas npocmas - He
umMeem HA KOpnyce KHONOK yNpas-
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moeBarces U IPOXLACUlIIEHBHbIX Hal LTKGE

112250, Mockea, KpacHoka3zapmeHHbil npoeso, 0.1, ogpuc 302

www.formtrade.ru, e-mail:info@formtrade.ru

Asmomamei Onisi Npooaxu
20PSAYUX HANUMKoe8

y SMAMEXHBIe CUCMeMbl!



Ten.. +7 495 933 7770
dakc: +7 495 502 9045
www.terminal-show.ru
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Mo Bornpocam y4yacTusi B BbiCTaBKe:
JneoHopa bpoHHMKOBa
bronnikova@unicum.ru

Jlropmuna Xyaskosa

mila@unicum.ru

Mo Bonpocam y4i <i1+! ' 01 "2peHUUn:
TysaHa Xanypoposa

th@unicum.ru
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1. Cmoumocmsb pasmewjeHUsi DEKAGMHBLIX Mame-
puaaos, pyb. PD (6e3 ywema HAC).

1. Price of ads publishment, euros (VAT included)

» Ha BHympeHHUX cmparuyax - Inner pages

INrowagb pekAaMHOTO Cmoumocms, pyo Ad module areq, Price, euro
MogyAA
171 (A4) 16000 1/1 (A4) 540
172 9000 172 300
1/3 6700 1/3 220
1/4 5300 174 180
1/6 3800 176 130
1/8 2800 1/8 95
» [JenmpaabHbIU pa3Bopom » Central opening
(2 cmp. A4) — 56 000 (2 A4 pages) — 1900
 I-a BHRymp. cmp. A4 — 29000 + Fly leaf (1st inner page A4) — 830
+ Ha obaoxkax: + Cover pages:
1-a cmp. — 35000 Ist page — 1000
2-, 3-5 cmp. — 28 000 2nd and 3d — 800
4-a cmp. -31 500 4th — 900
+ Ilpu nybaukauusx npegycmompeHa rubkKas * There is a flexible discount system

cucmemda CKUgOK.
» Ecau y Bac Hem romoBOro pekKAaMHOIO MOgy-
As, Bbl moxeme 3axkaszamb ero y Hac. Cmoumocms

» If you do not possess a ready ad module, you
may order it here. The price of the new design
depends on its complexily, but usually lies within

46

pa3pa6om1<u MOgyAs 3aBucum om CAOXKHOCIMU, HO,

KUK NpaBuAO, Haxogumcsi B npegeaax 3500 — 5000

pyo6. (3a norocy popmama A4).

B HOMepe yIOMSIHYTHI (hUPMBI 1 OPEHABL:

Almafood 17, 31,
Ariake 31,

Autobar 9,

Azkoyen 9,

Barry Callebaut 9, 33,
Bianchi Vending 9,
Bulatov Group 7,
CashCode 27,

Coca Cola 9,

Coges 9,

Confood 06A.2,
Crane/Dixie Narco 27,

EAAPA 19, 42,

EELEX 2008 19-22,
EMT.G. 56, 10, 14-17,
Eurogran 34,

EVA 8-9,

FAS 9,

FLO 9,

Formtrade 23, 44,
Fuji Electric Retail Systems 9,
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GAMEX 19,

Glory 9,

Huhtamaki 9,
Import-Trading 27, 43-44,
InnoWorld 17,

1Q Investment 22,

1Q Plant 22,
Juicemaster Co. Ltd 31,
KO&FE 35,

Kraft 9,

La Cimbali 31,

Lavazza 9,

Leocap 06a. 4,

Mars 9,

MEI 9,

Melitta SystemService GmbH

31-32,

Microtronic 9,

Miele Professional 32,
N&W Global Vending 9,
Nestle 9,

€ 150 (for A4 page).

NGZ-cash automation 9,
NRI 27,

Nuova Simonelli 32,
Oquendo 11-12,

Pellini Caffee 32,

Rilax Center 17,

SAECO 5-6, 36,
SandenVendo 23, 00A. 3,
Selecta 9,

Self-Service Exhibition 06A.2, 46,
Seven 17,

S.M.Coin 06a. 4

Svend Bistro 13,
Swisspack 9,
TEKNOCELIK A.S. 32,
Thermoplan AG 37,
Unicum 36,

UNITEX 37,

Valeo firm 17,

Vend Land 17,
VendExpo — Kpacnogap/



2. Texnuueckue mpe6oOBaHUS K NPegoOCMABAAEMbIM
gAs nyGAUKAQUUU MAMEPUGAAM.

« Ilogaua mamepuairoB B PEGAKUUIO OCYW,EeCMBASIEM-
CAL HE NO3gHEee, HeM 3a MeCsiy, O BbIX0Gad COOMBEMCBY-
rowero Homepd.

+ Texcmosol mamepuaa npuHumaemcs B Word (doc,
rif), Excel, txt.

« HMarrocmpayuu, pomorpagpuu — B 3A€KMPOHHOM
Buge (CMYK, paspewenue ne Huxe 300 dpi}; gonyc-
muMo NpegocmaBAeHUEe KQUeCMBEHHbIX omoomne-
4amKOB U CAQUQJOB.

+ Makempl peKAaMbl NPUHUMAXOMCS B CAEGYIOULUX
nporpammax:

Photoshop 5.0—9.0. ®aiiav B popmame TIFF, CMYK,
300 dpi (grs BHECEHUS KOPPEKMYPhl B PEKAAMY DEegaK-
yuelt — ¢patiael B popmame PSD, caou «He CKAGEHbL»).

Corel Draw 9.0—13.0, llustrator 7.0—12.0 (06sa3amenb-
Hoe coxpaHeRnue nog Bepcuto 9.0). BekmopHble uzobpa-
JKeHUs JOAKHbL Oblmb Nepepegensl B KpuBble (Curve).

Quark Xpress 3.0—7.0 (Collect ¢ npuAOXeHHBIMU
wpugpmamu).

+ Mamepuaa npuHuUMaemcs HA HOCUMeAsIX: gucKe-
mut 3,9”, CD-R, CD-RW, DVD.

» @opmam cmpanuysl: go obpesa — 215x300; obpes-
HoOU — 205x290 MM, noaoca nabopa — 169x239. Tekcm
U u300paxenuss romoBOI0 (CBEpCMAHHOTO) DEKAAM-
HOro MamepudaAd goAKHbL omcmynams om 00pe3Horo
¢dopmama ne menee 10 MM ¢ K@XKgol CMOPOHADL.

« @opmambpt MogyAeli, MenbUX A4:

1/2 — 169x115,5 mm; 82,5x239 mm.

1/4 — 82,5x115,5 mm; 169x56,4 mm.

1/8 — 82,5x56,4 mm.

* K peKAGMHbBIM MOGYASIM 3AKQ349UK NPegoCmaBAsiem
aHaAOroBy0 Usemonpody. Ilpu omcymcmsuu ysemon-
poObl U3gameAbCmBO He Hecem OMBemcmBeHHOCMU 3d
HemoYHOCMb yBemonepegayu.

2. Technical requirements to the materials sub-
mitted for publication.

- The materials to be published are to be
submitted to the editors not later than a month
before the planned publication.

+ Texts are to be submitted in Word (doc, rtf),
Excel, txt.

» Pictures and photos are to be submitted in
electronic version (CMYK, resolution not lower
than 300 dpi).

Submission of high quality photoprints and
slides is possible.

« Ad modules are to be submitted in the
following modes:

Photoshop 5.0-9.0. TIFF, CMYK files, 300 dpi.
To make editorial corrections possible, please
use PSD files, the layers «not fused».

Corel Draw 9.0-13.0, lllustrator 8.0-12.0 (must
be saved for 9.0 version). Vector pictures are to
be transferred into curves.

Quark Xpress 3.0-7.0 (Collect with prints
enclosed)

« Page size: before cutting 215x300 mm, after
cutting 205x290 mm, composition (type) surface
169x239 mm.

The ready text and the images are to be spaced
from the after cutting size not less 10 mm at each
side.

« Module sizes less than A4:

1/2 — 169x115.5 mm; 82.5x239 mm

1/4 — 82.5x115.5 mm, 169x56.4 mm

1/8 — 82.5x56.4 mm.

» It is highly advisable to submit an analog
color-print sample. Without the latter the editors
are not amenable for the exactness of color
reproduction.

KpacrogapOKCIIO 5-6, 14-17,
VendExpo2009 10,
Veriplast 9, 38,
VipVending 17,
«Water+more» 36,

World Food 2008 24-27,
Accopmu 06a.1, 34,
ADBK 1,
ABmomamnpou3Bogcmso 17,
Arep Kogpe u Hati 33,
Anrep Tpetig 33,
Bubengym 34,

Bopoguro 13,

BBI] 18,

Bengomup 17,

Bengopyc 33,

Bepmexkc 17, 33-34,
T'amboac 17,

TI'ypme Cmaiia 34,
Ao6bphil BKyc 34,
Hmnyabc-karurpamop 17,
HCTA-komnaekm 17,
Hmanrko 27, 34,

Kacaga 17,

Kogpe u uaii B Poccuu» 35,
Kpoxkyc-Okcno 28- 37,
Ky6anb-kauecmso 17,
AEOBHUT nympuo 35,
Auckom 7,
Mascmpo-Bengunr 17,
MUCTEPHA 35,

Monmana Koghe 36,

HAAT 4-6,

Hauuonaabnbtili npogykm 17,
Oaumn 17,

Opuon 17,

Iapagus 11-12, 36,

TTHP 2008 28-37,

TIKIT 36,

Ihacm-cucmema 17,
Ilpogheccuonanrpublie U MOProBule
apmomamsl  5-6, 17, 27, 36,
PATIIIA 2009 18,

Pycckaa uatinas komnanusa 36,
Cepyc 36,

C.KAT. 17,

CaBenroBckull
MawuHocmpoumeAbHbll 3aBog 13,
CHBA-Bengunr 5-6, 17,
Cmatir-OKkeno 19-22,

Tepmunaawt. Bengunr. Kuocku 19,
TM «Bengunr» ([IpoBeng) 17,
Tposin 39-41,

Ynukym 17,

Dangomam 17,

Degeparbnas TamoxeHnnas
Cayxba 3,

Dupma BAAEO 5-6, 27, 38,
@panko 37,

Ifenmpaapnas uatino-kogelinas
KomnaHus 37,

SaumKogpe 37,

Okcnouenmp 10, 14-17, 24-27%,
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HngpopmayuonHo-anarumuiecku
U PeKAGAMHbIU KYPHAA

Hszgaemca ¢ mapma 2004 r.
Mocksa

Vupepureab:
3A0 « OHeprompaHCcKOMNAEKM»

H3pateas:
C. P. IOpxanoB

F'AaBHBI pepakTOp:
H. A. 3omos

3amecTHTeAb IAAaBHOTO pepaKTopa:
E.C. llaymsan

DOTOKOPPECIIOHAEHT!
A. B. boAbuiakoB

PeAaKIMOHHBIIA COBET:
O. I1. Boakos

A. @. Kum

A. A. Kocmangos
A. E. Kpbiaos

. 10. Aynun

A. B. Maiicos

E. B. [Moaywuna
B. A. Paxumckutl
K. C. llupokos
E. IO. Anuuxk

Appec pepaknum:
Poccus, 127422, Mocksa,
yA. Kocmakosa, 12, ogpuc 50-51

Tea./dakc:  (495) 610-2130

Tea.: (495) 913-4118

E-mail: editor@vendingbusiness.ru
editor-vending@mail.ru
editor.vending@gmail.com

www.vendingbusiness.ru

Maker, XyAOKeCTBEHHOe

odopMAEHHE, KOMIBIOTEPHAA
BepcTka: Q00 «Tuco [Ipunm»
A. A. Horancen

-

OrnevaraHo B TG
00O «Tuco Ipurm» -
Tupax: 1500 5k3. '

OTBETCTBEHHOCTD 33 COAEPIKAHUE
peKAaM u 0O BABACHUI HECeT
PEKAaMOAATEAD.

TIpu nepeneyaTKe CChIAKA Ha H3paHUE
00s13aTEABHA.

© 3A0 «JHepProTpaHCKOMIAEKT»
3aperucmpupopan Murnucmepcmpom PO
no geaam newamd,

meAepaguoOBeW,QHUs U CPEGCMB MACCOBbIX
KOMMYHUKAUuil

12 peBpars 2004 r.

CBuAeTeABCTBO 0 perucrpannu CMU
TTNe 77-17388
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IMepsriii B Poccuu ungopmauyionno-
QHAAUMUYECKUl U PeKAAMHbIU KYPHAA,
cneyuaAuupyowuiics Ha BOnpocax
Opranu3auui MOProBAU, YCAyI' U pa3-
BA€YeRUU C UCNOAb30BAHUEM (BMOMA-
mu4eckux ycmpoicms.

Cogepum aHaAU3 PbIHKA, 0630D MeKy-
wjux cobbimuil u Hopocmell BRympu cmpa-
HbLU 3¢ PYOEXKOM, BKAIOUUSt HOBUHKU 0O0ODY-
gOBAHUSA, MEXHOAOIUU U UHIPegUEeHMOB,
MOBAPOB, YCAYI, UPM U At0gell OmpacAul.

Brixogum 6 pa3 B rog (no wemHbm
mecsauam). Tupax 1 500 2k3.

’KypHaa pacnpocmpansiemcs B 60Ab-
wuHcmBe peruoHos Poccuu, B Ykpaune
u gp. pecnybaukax obsu. CoBemckoro
Coio3a, a maxxke psage cmpar EBpocoio-
3a, Kopee u KHP.

3A0 « BHeprompaHcKoMnAeKm»
HWHH/KIIIT 7726063807/772601001
p/c 40702810900100000831

B OAO «MUnb» r. Mocksa

BUK 044525600

k/c 30101810300000000600

Kog no OKOHX 71500

Kog no OKIIO 26119069

IIpu nokynke B pegakuyuu 150
C gocmaskoti B PO 185
C gocmaskoti B beaopyccuio,

Y3bexucman, Icmonuio 210
C gocmaskoll B gp. cmpanbt 230

The first Rnssinon info-ads &
analytical magazine specialized at
the problems of trade, service and
enfertainment based on automatic
devires,

Contains market analvsis, revicw
of the current events and the news
at home and abroad, including
novelties in equipment, fechnologie-.
ingredients, goodr. servicce and the
people of the sector.

[ssiied bimonthly (ev.n montis).
Crrerlation 1500 copies.

Distributed in most of the regions
of Russiaq, in the Ukraine and in other
FU republics, as well n< in some EU
countries, Korea and China.

Ene~rgotranscomplect JSC

Le cral addrc =s:

113326, Russia, Moscow, Soumskoy

proyezd, 21, 1-4

Interme diary bank: DEUTSCHFE

RANK AG,

FRANKFURT AM MAIN

SWIFT: DEUTDFFF

E:onebank: SAMPO PANK,
TALLINN, ESTONIA

SWIFT: FORFFFE?X

Beneficiary: IBAN:
F£893300333443690003

GEOWIDE TRADING CORP.

10 AK COURT, CALEDON STREET,

SOMERSET WEST 7130,

SOUTH AFRICA

Bou~ht at the editorial office 150

Sent within Russia 185
Sont to Belarns,

{ “bekistan, Estonia 210
Sent to other countrics 230
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